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* CPM (Cost Per Mile). Purchase data on a cost per 1,000 impressions basis.

* Flat Fee. Purchase data according to the terms in your contract for acquiring
third-party data from the selected app.

6. On the App Configuration page, enter a unique, descriptive name (for example,
enter the name of your app).

7. Enter your e-mail address or your account ID/credentials with the app following
the instructions in the App Configuration page.

8. Click Save. Your app configuration is added to the Apps page.

3.3.3 Creating an Audience

You can use the Create Audience tool in the Oracle BlueKai platform to specify the
users you want to target.

For example, if you are an electronics retailer, you can target users that have searched
for laptops, smartphones, or other products on your site, and then expand your target
audience by adding users with similar or related attributes from a third-party branded
data provider. Your target audience can include a broad category of users (for
example, users interested in purchasing a plan for their smartphone), or a more
granular category (for example, users interested in purchasing a pre-paid plan from a
specific carrier).

Your target audience can range from simple to complex. You can create a simple
audience that includes one segment (for example, users interested in purchasing a
smartphone), or you can create a complex audience that includes multiple segments
(for example, user interested in purchasing smartphones and users interested in
purchasing laptops), while excluding other segments (for example, users with a
specific range of ages and household incomes).

As you browse and select categories in the Oracle BlueKai platform, the tool's built-in
analytics help you shape your target audience. You can view how many unique users
are in a specific category, evaluate the highest related categories and their reach, and
then add the category and its related categories to your target audience. After you
define your target audience, you can further refine it by targeting only users that have
recently demonstrated the intent to purchase an item or have repeatedly demonstrated
the intent to buy.

This workflow shows the tasks that you perform to create an audience:
1. Open the Create Audience tool.

2. Configure the audience reach.

3. Create audience segments.

4. Set the audience frequency.

5. Save the audience.

3.3.3.1 Quick Reference to the Create Audience Page

The following figure and table describe the main features of the Create Audience tool.
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# Name Description
1 Reach Settings These settings affect the number of users in the target audience:

* Recency - Specify the maximum number of days that can elapse since a user
was last tagged with a category attribute to still qualify for your target
audience (the default is All Days, which is 90 days).

For recommended recency values, see Recency Guidelines.

¢ Country - Specify one or more countries in which to target users. The
default is all countries.

e Device - Specify devices to target users on: Desktop devices, Mobile
devices, or All (default).

2 Search Categories Search for a category by its name or category ID (for example, "autos" or "=17"
for In-Market > Autos).

3 Category Tree Select your third-party categories in the BlueKai Marketplace.

4 Related Categories Expand your target audience by viewing and selecting the top 10 categories
related to specific users. Move your mouse pointer over a category in the

Category tree, and then click the details icon to the right to view and add

related categories.

5 Category Description Move your mouse pointer over a category to view its ID, reach, and full
taxonomy path.
6 Audience Composition  Lists the properties related to the segments and categories in your target

audience:

e Total Reach. The number of unique users seen in the target audience over
the last 30 days.

e Max Price. The maximum price (cost per 1,000 stamps [CPM]) you will pay
for your audience based on the selected categories. This price does not
reflect any premiums charged by your execution platform.
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Name

Description

Include (AND) Contains all the segments that include the users in your target audience, and

displays the combined reach of all the included segments. For a user to be
included in yourtarget audience, they must meet the criteria in Segment 1,
AND Segment 2, AND any additional included segments.

Frequency

Specify the number of times users must have qualified for a category since they
were initially tagged with it.

Segment (OR) Lists the categories in the segment, and displays the reach of the segment. For a

user to be included in a segment, they must have been tagged in one category
in the segment OR another.

10

Exclude (NOT) Contains the segment that excludes users from your target audience, and

displays the reach of the excluded segment. Users that have been tagged with
one category OR another in the exclude segment are NOT included in the
target audience.

11

Import

Import a CSV file to add segments to your current audience.

12

Export

Export your current audience to a CSV file. Use the template and instructions
in the file to further configure your audience.

13

Save As Audience Save your audience so you can run a data campaign targeting the users in it.

3.3.3.2 Opening the Create Audience Tool

Opening the Create Audience tool is the first step in creating an audience.

1.

2.

Log in to Oracle Data Cloud Platform.
Click Create Audience.

Alternatively, you can click select Manage > Audiences, and then select Create >
New Audience.

The Create Audience tool opens. You can move and resize this tool.

3.3.3.3 Choosing Audience Categories

You can add categories to a segment in your target audience.

1.

Click the check box for each category that you want to add to a segment in your
target audience. Alternatively, you can use the Search field to search for a category
by name or ID.

Move your mouse pointer over a category in the Category tree, and then click the
details icon to the right to view and add related categories.

As you make your selections, the Audience Composition area shows the number
of unique users seen in the target audience over the last 30 days, and the maximum
price (cost per 1,000 stamps (CPM)) you will pay for your audience based on the
selected categories. This price does not reflect any premiums charged by your
Media execution platform.

For the Frequency option, specify the number of times users must have qualified
for a category since they were initially tagged with it.
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4,

7.

3.3

Optionally, for the Exclude option, specify any segments to exclude from your
target audience.

Optionally, import a CSV file to add segments to your current audience. Follow the
screen prompts to upload the file.

. Optionally, click Export to export your current audience to a CSV file. Follow the

screen prompts to export the file. You can use the template and instructions in the
file to further configure your audience.

Click Save.

.3.4 Configuring the Audience Reach

You can configure settings that affect the number of users in your target audience.
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Recency represents how long ago a user was last tagged with a category attribute.
You can set the Recency to limit your target audience to only users that were last
tagged with a category within a specific number of days. This increases the
probability that you are targeting users that are still in-market for a particular
product or service. For example, if you are targeting travelers, it is recommended
that you set the recency to a maximum of seven days because users typically book
their trips within seven days from when they first start searching for travel. The
default recency is All Days, which means 90 days; therefore, you should always
configure this setting.

Country Specify in which countries to target users (the default is all countries).
Device represents the target device:

Data source represents the source of information for your target audience. For
Oracle BlueKai the source is data minted by third-party data providers
(Prospecting).

. Click the link to the right of Recency, move the slider to set the maximum number

of dates users must have been tagged with a category to be included in your target
audience, and click Apply.

For recency recommendations, see Recency Guidelines.
Click in the Country box, and select one or more of the displayed countries.

You can target users in a multiple countries using the Country selector. This filters
your audience based on geolocation data for the users.

Click the link to the right of Device, and select one of the following target devices,
then click Apply.

e All (default). Target users on desktop and mobile devices.
e Desktop. Target users on desktop devices (for example, PC or Mac).

* Mobile. Target users on mobile devices (for example, iPhone, iPad, Android-
based smartphones or tablets, Windows phone).

Note: You must configure the target device reach prior to creating your target
audience. Changing the device type clears all the categories from your segments.

Click the link to the right of Source, select one of the displayed data sources, then
click Apply.
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Notes:
¢ Only Prospecting is applicable for Oracle BlueKai (third-party data).
¢ The Source option is not available if you are a data buyer exclusively.

3.3.3.5 Recency Guidelines

Recency represents how long ago a user was last tagged with a category attribute. Use
these guidelines to limit your target audience to only users that were last tagged with
a category within a specific number of days.

Data Type Recommended Recency Notes

First-party private data 30 days Retargeting typically performs well
regardless of the product or service
being sold.

Third-party retail data varies depending on price  The recommended recency increases

point with higher price points.

<5100 7 days or less

$100-$200 7 to 14 days

>=$200 14 to 21 days

Third-party travel data 7 days or less Users typically books trips within the
first 7 days of searching for travel

Third-party autos data 7 to 30 days User typically require 30 days or more

to purchase a vehicle because of the
large financial commitment.

Third-party in-market data (other than 7 days or less

autos)

Third-party interest data 7 days or less

Demographic, Geographic, Lifestyle, 30 days or less These data attributes tend to have a
Past Purchases, and B2B longer life cycle

3.3.3.6 Creating an Audience Segment

To build your audience segments, you select the desired categories from the Category
tree on the right side of the tool. As you select categories, the left side of the tool
displays the composition your target audience, and the number of unique users seen
in your target audience over the last 30 days (referred to as reach).

An audience segment represents a subgroup in your target audience. A segment can
contain one or more categories. For example, a segment can include users interested in
purchasing one or more products or services, users with a specific geographic location
or demographics, or any other data category available in the Oracle BlueKai platform.

To browse the categories in the tree: The Category tree contains a number of third-
party data categories including In-Market data from Oracle BlueKai, data from
branded data providers, demographic and geographic data, interest data, and
previous buyers. Categories are listed in the tree from general to more specific. For
example if you are browsing the In-Market > Autos vertical, you can drill down to a
specific make and then model.
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To search for categories: In the Search Categories box, enter the name of the category
or its ID. To search by the category ID, enter "=<categoryld>". For example, to search
for InMarket > Travel, you could enter "Travel" or "=18". The categories are filtered by
your search criteria. To clear the search filter, click the x icon.

To add a category to a segment: Browse the categories in the Category tree on the
right and then select the check box for the category. The category is added to the
Include > Segment 1 box, and the Create Audience tool updates the reach figures for
the segment, the set of included or excluded segments, and the target audience.

Adding Multiple Categories to a Segment: You can add multiple categories to a
segment, which creates an OR condition. This means that a user needs to have been
tagged with only one of the categories in the segment to be included in your target
audience. For example, if you add In-Market > Retail > Video Games > Systems >
Sony > Playstation and In-Market > Retail > Video Games > Systems > Microsoft >
XBOX to a segment, the user needs to have been tagged with only one of the video
game systems to be included.

Including Multiple Segments in an Audience: Your target audience can also include
multiple segments, which creates an AND condition. This means that a user must
meet the criteria in all of the segments to be included in your target audience. For
example, if you add In-Market > Travel > Air Travel to Segment 1 and In-Market >
Travel > Cruises to a Segment 2, the user needs to have been tagged with both
categories to be included. To include another segment in your audience: Click the Add
Another Segment box, and then select the check boxes for the desired categories to be
included in the segment. The selected categories are added to the Include > Segment 2
box, and the reach figures for the included segments and the target audience are
updated.

Excluding Segments: Your target audience can exclude one or more categories in a
segment, which creates a NOT condition. This means that users in the excluded
segment are not included in your target audience. For example, if you include users in
the In-Market > Travel > Cruises category but exclude users in the Demographic >
Premium Demographic > Income > $0-$14,999 and Demographic > Premium
Demographic > Income > $15,000-$19,999 categories, those users who are in-market
for a cruise but are in the specified lower incomes are not included from your target
audience.

To exclude a segment from your target audience, click the Click Here to Add
Exclusions box, and then select the check boxes for the desired categories to be
excluded from your target audience. The selected categories are added to the Exclude
> Segment 1 box, and the reach figures for the excluded segment, included segments,
and the target audiences are updated. Note that you can create only one excluded
segment.

3.3.3.7 Viewing and Selecting Related Categories

You can use the Create Audience tool's built-in analytics to select the top-ranked
related categories for a given user and intelligently expand your audience's reach.
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To view and select related categories:

(3

Move your mouse pointer over a category in the Category tree, and then click the
details icon to the right. The Related Categories box opens.

The top of the box displays the category name and ID.

The left side of the box displays the full taxonomy path, reach, price (CPM), and
description of the selected category.

The right side of the box lists the top 10 related categories ranked according to
their index. The index is a score ranging ranges from 0 to 100 that is based on a
relative risk calculation. The higher the index, the more related the category is
related to the one you are viewing. For example, a user in a related category
with an index of 50, is 50 times more likely to be in that related category than
another user in the Oracle BlueKai platform.

For each related category, the full taxonomy path, and reach is also listed. The
reach is the number of unique users seen in the related category over the last 30
days based on sampled data. This provides you an estimated number of
additional users that you can target.

To add a related category to your target audience, select the check box for the
related category, select the target segment or New Segment from the Add to list,
and then click Add.

Click anywhere outside the box to return to the Create Audience tool.

3.3.3.8 Setting the Audience Frequency

You can further pinpoint your target audience by specifying the audience frequency
for all the categories in a given segment.

Frequency is the number of times users have qualified for a category since they were
initially tagged with it. Setting the frequency enables you to target users that have

been tagged with a category a specific minimum number of times or a specific range of

minimum and maximum times. When you change the frequency for an audience

segment, the Create Audience tool automatically updates the reach figures.
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Note: The frequency and recency settings do not intersect. This means that if you set
the recency and frequency, you are creating an OR condition where the user must
have been tagged with a category within the time period specified by the recency
setting or tagged the number of times specified by the frequency setting.

To set the audience frequency:

1.

2,

In a Segment (Include or Exclude), click the link to the right of Frequency.

Move the left slider to set the minimum frequency. If you set the minimum
frequency to 5+ for a segment with two categories, the user must have been tagged
with either of the categories at least 5 times to be included in your target audience.

Move the right slider to create a range of frequencies with a specific maximum. If
you set a frequency range of 5-10 for a segment with two categories, the user must
have been tagged with either of the categories between 5 to 10 times to be included
in your target audience.

Note: To set an exact frequency, move both sliders to the same number.
Click Apply.
The specified frequency is applied to all the categories in the segment.

The reach figures are updated for the segment, its parent collection of segments,
and the entire target audience.

Repeat steps 1-4 to set the frequency for another segment. The segments in your
audience can have different frequencies. For example, Segment 1 can have a
frequency of 5, Segment 2 can have a frequency of 5-10, and an excluded segment
can have a frequency of Any.

3.3.3.9 Saving the Audience

You can save the audience so that you can run a data campaign targeting the users in

it.

1.

2,

4,

Click Save as Audience.

In the Audience Name box, enter a unique, descriptive name for the audience. You
can't change this name after you save the audience. The maximum length is 255
characters.

Optionally, in the Label box, enter unique, descriptive tags for your audience and
then press Enter or click the link for the label that appears after you enter the label
name. Labels must be two characters or more. You can use labels to help classify
your audiences in the Manage > Audiences page.

Save the audience by doing one of the following:

* Click Save to save your audience and exit the Create Audience tool.

* Click Save and Create Audience to save your audience and create a new target
audience in the Create Audience tool.

* Click Save and Create Campaign to save your audience. Then open the Create
Campaign tool to select the marketing execution platform where you want to
deploy your target audience.
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3.3.3.10 Exporting an Audience Using the Create Audience Tool
You can use the Create Audience tool to export an audience to a CSV file.

This enables you to quickly add specific predefined segments to a target audience, and
reuse the segments. After you export an audience, you can open the CSV file with a
spreadsheet application such as Microsoft® Excel, modify your target audience
following the formatting guidelines specified in the spreadsheet, and then import the
segments into the Create Audience tool.

1. Click Export in the bottom right-hand side of the Create Audience tool.
2. Download and open the CSV file containing your target audience.

3. Modify the audience following the template and instructions included in the CSV
file.

3.3.3.11 Importing Audiences Using the Create Audience Tool
You can use the Create Audience tool to export an audience to a CSV file.

This enables you to quickly add specific predefined segments to a target audience, and
reuse the segments. After you export an audience, you can open the CSV file with a
spreadsheet application such as Microsoft® Excel, modify your target audience
following the formatting guidelines specified in the spreadsheet, and then import the
segments into the Create Audience tool.

1. Click Import in the bottom left-hand side of the Create Audience tool.

2. Click Upload, and then select the CSV file containing the target audience to be
imported.

3. The Audience Preview pane displays the categories in their respective segments
based on the information in your CSV file.

4. Click Add. The segments in your CSV file are added as new segments in your
target audience.

3.3.4 Managing an Audience

You can use the Manage > Audiences page to manage the target audiences you have
previously created with the Create Audience tool.
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3.3.4.1 Viewing Target Audiences

You can view, sort, and filter your audiences from the Manage > Audiences page.

1. Log in to Oracle Data Cloud Platform.

2. Select Manage > Audiences. The Audiences page opens. For a description of the
properties, see Audiences Page Properties.

3. Optionally, sort your audience. Toggle the audience property column headers. By
default, audiences are sorted by ID in descending order (from most recent to earlier
audiences).

4. Optionally, search for an audience. Enter the name (whole or partial) or a label for
the audience you want to find in the search box, and then press the Tab key or click
anywhere outside the box. The audience list is filtered based on your search
criteria.

5. Optionally, filter the audience. Select one of the filters on the right side of the
Manage Audiences page. You can filter by status (Active, Shared, Withdrawn),
shared data partner, source data type (Retargeting, Prospecting, or Both), device
type (Desktop, Mobile, or Both), and the audience creation date (Past Week, Past
Month, or Custom Range of Dates). Click Clear Filters to reset any filters applied to
the audiences.

3.3.4.2 Audiences Page Properties

Audience properties include the devices targeted by the audience, type of data used
by the audience, and more.

Property Description

Created The date when the audience was created.
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Property

Description

Device

The devices targeted by the audience:

* Desktop - Desktop devices (for example, PC or Mac).
* Mobile - Mobile devices (for example, iPhone, iPad, Android-
based smartphones or tablets, Windows phone).

e All - Both desktop and mobile devices.

ID

The unique identifier assigned to the audience.

Source

The type of data used by the audience:
* Retargeting - first-party data

* Prospecting - third-party data

* Both - first-party and third-party

Status

The current state of the audience:
e Active - the audience is active.
* Shared - you are sharing this audience with another partner.

Used In

The number of campaigns where the audience is being used.

3.3.4.3 Viewing the Details for an Individual Audience

You can view a detailed summary of an audience, including its basic information
(status, reach, maximum price), activity (creation, usage, and sharing), sharing details,

and composition.
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1. Click the audience to be viewed. The Audience Details page displays. For a
description of the properties, see Properties on the Audience Details Page.

2. Optionally, to edit your audience, follow these steps:

a. Click Edit.

b. Inthe Edit Audience dialog, configure your audience following the steps
described in the Build an Audience task.
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