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Reference: CC Docket No. 92-90

Donna R. Searcy
Secretary
Federal Communications
1919 M Street, NW
Washington, DC 20554

Dear Ms. Searcy:

This letter is i.':' rE!.gard to the issuance of the Notice of Proposed
Rulemaking-CC Docket No. 92-90, by the F.C.C.

I am writing to inform the F.C.C. of our current system policies at
our local newspaper, and to express our concern for the implementation
of the proposed provisions of 1991's Telephone Consumer Protection
Act (P.L. 102-243).

Our telemarketing staff consists of eight part-time employees. We
use no prerecorded voice machines to either solicit our publication
or inform customers of their account status. However, the use of
such prerecorded voice machines to notify customers of previous
debts could be more cost efficient and convenient for the company
and of no more inconvenience to the customer than a live operator.

Concerning the topic of automatic dialing machines: we are not
presently using these either. Our staff, though, does not call the
listed emergency numbers in our area, nor do they contact mobile
phone units of any type.

Our telemarketers have dialed 98,125 phone numbers in the past year
and have contacted only 37,933 persons. Of those 37,933 only 5,465
people took advantage of our home delivery services. Of those
numbers, only 86 people have had any complaints about being called.
This number represents only .02% of persons contacted. When those
individuals were contacted and stated their complaints, they were
automatically placed on our in-house "do-not-call" list.

Our telemarketers cover our basic delivery area, consisting of a
radius of approximately 60 miles. We call these people to help them
to become better informed of the news and happenings in our area.
We are very devoted to customer service as well as being very
interested in the suggestions of our customers. We respect their
positions and their privacy at all costs.

In conclusion, the policies regarding the above listed points should
be reconsidered before jeopardizing the potential to inform the public
or place one of America's most reliable forms of news in such a
compromising position in obtaining new customers in such a flooded
market in a technologically based sales world.~~~

Christine M. Yakulik
Telemarketing Manager


