
 
601 Pennsylvania Ave., NW 
Suite 800 
Washington, DC 20004 
202-654-5900 
 
June 23, 2016 
 
VIA ELECTRONIC FILING 
Ms. Marlene H. Dortch, Secretary 
Federal Communications Commission 
445 12th Street, S.W. 
Washington, D.C. 20554 
 
Re:  Ex Parte Notification 
 Use of Spectrum Bands Above 24 GHz for Mobile Radio Services, GN Docket No. 

14-177; IB Docket Nos. 15-256 & 97-95; RM-11664; WT Docket No. 10-112; 
 In the Matter of Expanding the Economic and Innovation Opportunities of Spectrum 

Through Incentive Auctions, GN Docket No. 12-268;  
Office of Engineering and Technology and Wireless Telecommunications Bureau Seek 
Information on Current Trends in LTE-U and LAA Technology, ET Docket No. 15-105; 
Protecting and Promoting the Open Internet, GN Docket No. 14-28.  
 

Dear Ms. Dortch: 
 
On June 21, 2016, T-Mobile US, Inc. (“T-Mobile”) executives John Legere, Neville Ray, 
Kathleen Ham and Steve Sharkey met with Commissioner Ajit Pai, Matthew Berry and Brendan 
Carr and had a separate meeting with Commissioner Michael O’Rielly and Erin McGrath.  On 
June 22, the same T-Mobile representatives met with Chairman Tom Wheeler, Jonathan Sallet, 
Jon Wilkins, and Edward Smith, and met separately with Commissioner Jessica Rosenworcel 
and Johanna Thomas.  During the meetings, T-Mobile provided a business update and discussed 
its recent Un-carrier initiatives.  These consumer-friendly initiatives, backed by industry-leading 
technology and network performance, have allowed T-Mobile to grow from 33 million 
customers to nearly 66 million. 
 
The company representatives explained that T-Mobile continues to aggressively expand the 
scope and improve the quality of our network to better serve our customers.  The T-Mobile LTE 
network now covers 309 million pops with much of this expansion the result of acquiring and 
deploying 700 MHz spectrum.  T-Mobile covers over 195 million pops with Extended Range 
LTE service using 700 MHz spectrum, including coverage in suburban and rural areas that were 
not economically feasible to serve with mid-band spectrum.  The increased reliability and 
coverage provided by low-band spectrum has reduced customer churn and allows T-Mobile to 
compete more aggressively. 
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T-Mobile representatives also expressed support for the FCC moving forward in the Spectrum 
Frontiers proceeding to identify and allocate spectrum to support licensed 5G services.  High 
band spectrum will be an important component for meeting the explosive demand for data, 
which continues to be driven by video, but will expand even further as the Internet of Things 
more fully develops.  The representatives noted that the certainty provided by licensed spectrum 
is a critical component in driving investment in new technology and that the Commission must 
ensure that there is a balance of both licensed and unlicensed spectrum as well as an opportunity 
for multiple competitors to have access to high-band spectrum. 
 
The representatives also discussed T-Mobile’s support for and leadership in Wi-Fi, noting that T-
Mobile customers make some 22 million Wi-Fi calls a day and are able to move seamlessly 
between Wi-Fi and the wide-area network.  The representatives expressed support for allowing 
unlicensed LTE technology (LTE-U) to be deployed in unlicensed spectrum, noting the ability of 
LTE-U to fairly coexist with Wi-Fi.1  
 
T-Mobile also discussed how the company differentiates itself from its competitors through 
innovative and pro-consumer programs like Binge On, and the importance of a regulatory regime 
that allows T-Mobile to compete aggressively in ways that are beneficial to consumers.  T-
Mobile launched Binge On to meet the rapidly increasing demand for video.  Consumers use 2.5 
times more data for video streaming than they used two years ago, and the growth is expected to 
jump by more than 400% by 2020.  With some 90 video providers participating, consumers love 
Binge On and have streamed over 500 million hours of free videos using it.  Furthermore 92% of 
T-Mobile customers say that they will be watching more videos as a result of Binge On and 94% 
say they would try a new online service if it were part of a free data offering like Binge On.  T-
Mobile customers benefit from  experimentation and innovation, which brings fresh ideas like 
Binge On to the mobile broadband and video markets. 
 
Pursuant to Section 1.1206(b)(2) of the Commission’s rules, an electronic copy of this letter is 
being filed in the above-referenced dockets.  Please direct any questions regarding this filing to 
me. 
 

Respectfully submitted, 
 
/s/        Kathleen O’Brien Ham 
Kathleen O’Brien Ham 
Senior Vice President, Government Affairs 

 
cc: Chairman Tom Wheeler 

                                                   
1 See Ex Parte Letter of Steve B. Sharkey, Vice President, T-Mobile USA, Inc, ET Docket No. 
15-105 (Aug. 20, 2015). 
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