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August 25, 2016 

 

 

Marlene H. Dortch, Esq. 

Secretary 

Federal Communications Commission 

445 12th Street SW 

Washington DC 20554 

 

Re:  Notice of Ex Parte Communication, MB Docket Nos. 14-50, 09-182, 07-294 

 

 

Dear Ms. Dortch: 

 

Today, the Federal Communications Commission (FCC) released its 2010 and 2014 

Quadrennial Review Report and Order.1 In the combined Order, the Commission claims that 

it has retained (and in fact, ratcheted up) the same rules that have been in place for 

decades – all in the name of “promot[ing] competition and a diversity of viewpoints in local 

markets, thereby enriching local communities through the promotion of distinct and 

antagonistic voices.”2 Despite its soaring self-assessment, in one short sentence, the 

Commission betrays an ignorance that will threaten the continued existence of the very 

diversity of local media voices it purports to champion: 

 

While we recognize the popularity of video programming delivered via MVPDs, 

the Internet, and mobile devices, we find that competition from such video 

programming providers remains of limited relevance for the purposes of our 

analysis.3 

 

Whether for lack of effort or care, the Commission hastily dismisses the rise of three of the 

most important sources of programming and news relied on by today’s consumers in order 

to justify maintaining archaic rules like the printed newspaper cross-ownership ban and the 

local TV ownership rule. 

 

                                                 
1 2014 Quadrennial Review – Review of the Commission’s Broadcast Ownership Rules and Other Rules 

Adopted Pursuant to Section 202 of the Telecommunications Act of 1996, Second Report and Order, MB 

Docket No. 14-50, et. al., FCC 16-107 (Aug. 25, 2016) (Order). 

2 Id. at ¶ 3. 

3 Id. at ¶ 27 (emphasis added). 
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The Commission’s belief that the Internet and social media are irrelevant is strikingly out-of-

touch and belittles the role these platforms have played in nearly every major news story of 

the last several years. It flies in the face of countless studies, reports and, ironically, 

newspaper articles that show the increasingly influential effect of the Internet and social 

media on information flow. In just the latest example of this, the New York Times yesterday 

posted an online article, the print version of which will be published this weekend, titled: 

“Inside Facebook’s (Totally Insane, Unintentionally Gigantic, Hyperpartisan) Political-Media 

Machine: How a strange new class of media outlet has arisen to take over our news feeds.” 

A copy is attached to this letter.4 

 

The article offers a stark contrast to the Commission’s firmly entrenched beliefs that the 

Internet and social media are immaterial. For example, it notes: 

 

Facebook, in the years leading up to this election, hasn’t just become nearly 

ubiquitous among American internet users; it has centralized online news 

consumption in an unprecedented way. According to the company, its site is 

used by more than 200 million people in the United States each month, out of 

a total population of 320 million. . . There are news sources that essentially do 

not exist outside of Facebook, and you’ve probably never heard of them. They 

have names like Occupy Democrats; The Angry Patriot; US Chronical; Addicting 

Info; RightAlerts; Being Liberal; Opposing Views; Fed-Up Americans; American 

News; and hundreds more. Some of these pages have millions of followers; 

many have hundreds of thousands.5 

 

The articles goes on to say that, collectively, these “Facebook-native” news sources reach 

tens of millions of people, and “rival the reach of their better-funded counterparts in the 

political media, whether corporate giants like CNN or The New York Times, or openly 

ideological web operations like Breitbart or Mic.”6 By purposefully ignoring these 

developments – and the likelihood that these trends will continue -- the Commission today 

demonstrated the extent to which it refuses to accept or even acknowledge how much the 

modern media market has been fundamentally altered by the Internet. 

 

Unfortunately for the American people, the Commission’s willful ignorance will not only 

continue to harm local broadcasters and newspapers uniquely, but also inhibit investment in 

news production. Legacy news sources, which the Commission purports to hold in such high 

esteem, will continue to compete at a disadvantage in a world that the Commission fails to 

understand for at least another four years before having an opportunity to demonstrate what 

everyone (except the FCC, apparently) already knows: the Internet and social media have 

                                                 
4 John Herrman, Inside Facebook’s (Totally Insane, Unintentionally Gigantic, Hyperpartisan) Political-Media 

Machine: How a strange new class of media outlet has arisen to take over our news feeds,” New York Times 

(Aug. 24, 2016) available at http://www.nytimes.com/2016/08/28/magazine/inside-facebooks-totally-insane-

unintentionally-gigantic-hyperpartisan-political-media-

machine.html?hp&action=click&pgtype=Homepage&clickSource=story-heading&module=first-column-

region&region=top-news&WT.nav=top-news&_r=0.  

5 Id. 

6 Id. 

http://www.nytimes.com/2016/08/28/magazine/inside-facebooks-totally-insane-unintentionally-gigantic-hyperpartisan-political-media-machine.html?hp&action=click&pgtype=Homepage&clickSource=story-heading&module=first-column-region&region=top-news&WT.nav=top-news&_r=0
http://www.nytimes.com/2016/08/28/magazine/inside-facebooks-totally-insane-unintentionally-gigantic-hyperpartisan-political-media-machine.html?hp&action=click&pgtype=Homepage&clickSource=story-heading&module=first-column-region&region=top-news&WT.nav=top-news&_r=0
http://www.nytimes.com/2016/08/28/magazine/inside-facebooks-totally-insane-unintentionally-gigantic-hyperpartisan-political-media-machine.html?hp&action=click&pgtype=Homepage&clickSource=story-heading&module=first-column-region&region=top-news&WT.nav=top-news&_r=0
http://www.nytimes.com/2016/08/28/magazine/inside-facebooks-totally-insane-unintentionally-gigantic-hyperpartisan-political-media-machine.html?hp&action=click&pgtype=Homepage&clickSource=story-heading&module=first-column-region&region=top-news&WT.nav=top-news&_r=0
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transformed the information landscape. What is unclear is which sources of local news will 

remain when that time comes.  

 

 

Respectfully submitted, 

 

 
 

Rick Kaplan 

General Counsel and Executive Vice President 

Legal and Regulatory Affairs 

National Association of Broadcasters 
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