
CHANNEL 47 AUDI.NCE SURVEY
PRELIMINARY III..ULT8

NUMBER OF CABLE aU.aeRISEAS: IRQ AAP

NUMBE" OF SURVEY R&8PONDI!NTS: aa

1. Am YAY e.ere P! prpgremm'no An Obennef .71
VES -- SO% . (eo.OOO hou_holc:la)

2. Hpw 'mARGem ta b» YAY that lb" 'AM' pm-em"- Mrytpe ,. eyelleb'e?
VERY IMPORTANT 2"" (48.000 houMholda)
SOMEWHAT IMPORTANT o1SlIM. (-.000 houaeholda)
NOT IMPORTANT a3" (".000 houaeholde)

a. Heve ygu eyer ..... p'POrema en gtwnrw' 471
VES -- ••" (410.000 hoUMholda)

... Hpw ptlen have XAY weMtw:l gtw.....7 In the PM twp _Is.?
NOT AT ALL CU"
1 OR 2 TIMES ..... (1 • .-0 houaeholda)
:I OR MORE TIME. 1." (•.800 ho...holela)

5. HAW diet YAY" ....yer pbenne' .n
CHANNEL FLIJl'PINQ
WOAD ()pr MOUTH
CH.•7 PROCIAAM QUIDE
CM. • (·PREVIEW QUIDE")
NEWSPAPER TV LISTINGS
OTHER

•• Heys YAY bee'" any gf the ,...01 "'A ........"" ebpyt Obenne' .7?
VEa •• 10"

7. He. YAY ever we'gbed 'be fpllpWlOQ Cbennel .7 pl"OQremj

·Neon Nit.·
·Stat. of the Ana·
·Health In Amertoa·
·Dlxl.land .Iazz ...ubt...•
·Oak Park TocIay"'
-We "nto,.·
• ...0 Anne Engle Show'"

(20.7eo houaeholda)
(1.,-.0 houaeholc:la)
(10.-00 houeeholc:la)
(10.eoo ho&Meholc:la)
(8.400 houaeholc:le)
(o1••eo houaeholc:l.)
(2.8110 hou_hotd.)
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T~IU~~_.L.=-~HAMt:L 41 VIEHERSHIP

Have Ever - - - - Channel 41 Viewersqip (Past 2 Weeks) - - - -
Number of Aware of Watched

Respondents Channel 41 Ch. 41 N eve r 1-2 Times 3-4 Timef 5+ Times

-,- -\- -,- -\- -,- -\-
. -,- -\- -,- -\- -,- -\- -,- -\-

ALL RESPONDENTS 408 100' 120 29.4' 81 19.9' 311 90.9' 26 6.4' 9 2.2'l. 2 0.5'

"AWARE OF CH. 41"
RESPONDENTS ONLY: 120 29.4\ 120 100' 81 67.5' 83 69.2' 26 21. 7t 9 7.5% 2 1.7t

ALL RESPONDENTS:

By Age:
18-34 154 37.n 41 26.6\ 31 20.n 138 89.6\ 13 8.4\ 2 1.3'1< 1 0.6\
35-54 142 34.9' 54 38.0' 36 25.4' 128 90.n 8 5.6' 5 3.5t 1 0.7t
55+ 99 24.3t 21 21.2t 12 12.n 94 94.9\ " 4.0' I 1.0% 0 0.0'

By Income:
Under $30,000 116 2B.4' 29 25.0' 21 IB.n 105 90.5' 8 6.9' 3 0.0\ 0 0.0'
$30,000-44,999 106 26.0' 28 26 ••' 11 16.0\ 91 91.5\ 8 7.5' 1 0.9:;' 0 0.0\
$45,000 or more 149 36.5\ 54 36.2\ 39 26.2t 133 89.3\ 9 6.0t 5 3.6ti 2 2 ••\
Refused 31 9.n 9 2•• 3\ 4 10.8\ 36 97.3' 1 2.7\ 0 0.0\ 0 0.0\

By Education:
DS Grad or Less 89 22.0\ 11 19.n 11 12.4\ 82 92.n 4 4.5\ 3 3.4~ 0 0.0\
Scae College 151 37.3\ 49 32.5\ 41 . 27.2t 131 86.8' 15 9.9\ " 2.n 1 0.7t
College Grad or + 165 .0.7t 53 32.n 29 17.6\ 155 93.9t 1 4.2\ 2 1.2l;; 1 0.6\
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,!,!,!8LE L::-:- VIEWERSHIP ~t' SEVEN SELECTED PROGRAMS

- - - - - - - - - a A v E E V E R W A T C a E D - - - - - - - - - - -

Humber of State of the Oak Park Dixieland Health in Jo Anne
Respondents Arts We Seniors Neon Nite Today Jazz Jubilee America Engle Show.-,- -\- -,- -\- -,- -\- -,- -\- -,- -\- -,- -\- -,- -It.- -,- -It.-

ALL RESPONDENTS 408 100\ 31 7.6% 10 2.5% 42 10.3% 17 4.2% 48 11.8% 22 5.4\ 6 1. 5\

"AWARE OF CH. 47"
RESPONDENTS ONLY: 120 29.41 31 25.8% 10 8.3% 42 35.0% 17 14.2\ 48 40.0\ 22 18.3\ 6 5.0%

ALL RESPONDENTS:

By Age:
18-34 154 37.8\ 8 5.2\ 1 0.6% 18 11.7% 7 4.5\ 17 11.0\ 8 5.2\ 1 0.6\
35-54 142 34.9\ 15 10.6\ 7 4.9\ 19 13.4\ 7 4.9% 20 14.1\ 10 7.0% 3 2.1\
55+ 99 24.3\ 6 6.1\ 1 1.0\ 5 5.1\ 2 2.0% 9 9.n 4 4.0% 1 1.0\

By Income:
Onder $30,000 116 28.41 9 7.8\ 3 2.6\ 13 11. 2\ 4 3."\ 11 9.5\ 9 7.8\ 2 1.7\
$30,000-44,999 106 26.0\ 8 7.5\ 0 0.0\ 8 7.5\ 5 4.7\ 12 11,3\ 5 ".7\ 2 1. 9\
$45,000 or IIlOre 149 36.5\ 14 9."\ 7 ".7\ 20 13.41 7 ".7\ 23 15."\ 8 5."\ 2 1'.3\
Refused 37 9.n 0 0.0\ 0' 0.0\ 1 2.7\ 1 2.7\ 2 5."\ 0 O.ot 0 0.0\

By Education:
as Grad or Less 89 22.0t 5 5.6t 2 2.2\ 6 6.7\ 3 3."\ 10 11.2\ .. ... 5t 2 2.2\
Soae College 151 37.3t 15 9.9t 3 2.0t 23 15.2\ 7 ".6\ 23 15.2\ 11 7.3t 3 2.0t
College Grad or + 165 40.n 11 6.7\ 5 3.0\ 13 7.9\ 7 ".2\ 15 9.n 7 4.2t 1 0.6\
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~.E 3 - KlST AND LEAST LIKELY VIBimS (ALL 1991 5URVEf Rm'CItIEfTS, BY IB«XiRAl'IIIC (BlJp)

-----AGE GROUP----- ---HOUSEHOL D IHCOKE--- ---EDUCA'l'IOH LEVEL---

KlST LIm:.Y LFAS'l' LIDLY HJS'l LmELY IEA5'l' LIm:.Y KlST LUELY IEA5'l' LmELY

Aware of <bmoel 47 35-54 55+ $45,000 or JIore $30,000-$44,999 sane College US Grad or less
(All: 29.41) (38.01) (21.21) (36.21) (25,01) (32.5\) (19.1\)

Have Natc::bed Qmonel 47 35-54 55+ $45,000 or mre $30,000-$44,999 sane College US Grad or less
(All: 19.9\) (25."") (12.1\) (26.2\) (16.01) (27.2\) (12.41)

Hatc:bed in Past 2 weeks 18-34 55+ $45,000 or mre $30,000-$44,999 sane College College Grad or +
(All: 9.1\) (10.41) (5.11) (10.7\) (8.5\) (13,21) (6.1\)

Have Ever Natc:bed:

state of the Arts 35-54 18-34 $45,000 or mre $30,000-$44,999 sane College US Grad or less
(All: 7.61) (10.61) (5.21) (9,41) (7.5') (9.9\) (5.61)

we Seniors 35-54 18-34 $45,000 or mre $30,000-$44,999 College Grad or + sane College
(All: 2.51) (4,9\) (0.61) (4.7\) (0') (3.01) (2.0')

Been llite 35-54 55+ $45,000 or more $30,000-$44,999 Sare College US Grad or less
(All: 10.31) (13.4') (5.11) (13••1) (7.51) (15.21) (6.'1\)

oak Pam '1'oday 35-54 55+ $30,000-$44,999 Under $30,000 sane College US Grad or less
(All: 4.2\) (4.9\) (2.0\) (4.71) (3.4\) (4.61) (3.41)

Diziel-.l .1au ~lee 35-54 55+ $45,000 or ROre Under $30,000 sane College College Gnd or +
(All: 11.R) (14.1\) (9.It) (15.4\) (9.5\) (15.2\) (9.11)

Ilealth in llllerica 35-54 55+ under $30 000 $30,000-$44,999 sane College College Grad or +
(All: 5.4\) (7.01) (4.ot) (7.ft) (4.'1\) (7.3\) (4.2\)

Jo JlIme Engle SIIDIr 35-54 18-34 $30 ,000-$44,999 $45,000 or more US Grad or less College Grad or +
(All: 1.5\) (2.1\) (0.61) (1.9\) (1.3\) (2.2\) (0. A)
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Northwest COlI/lllllllifY Television 1992 Cable Sub....criber Swdy

SURVEY HIGHLIGHTS AND
ANALYSIS

Methodology:

This study contains the results of a survey of 403 randomly selected cable
subscribers in the King Videocable service area of Hennepin County. Survey
responses were gathered by professional interviewers between March 10 and
March 17, 1992. The average interview of cable television subscribers took
twenty-seven minutes. Random samples such as this one yield results projectable

-,./ to the entire universe of King Videocable subscribers within 5.0 percent in 95
out of 100 cases.

Northwest Community Television Value and Viewership:

In general, the survey showed that both the viewership and the value placed upon
Northwest Community Television had increased. Since 1988, viewership across
the area has i~creased from thirty':'nine percent to sixty-seven percent; in fact,
durit:Jg the past year, the increase was 'seven percent. The most striking change,
how~v~r, occurred among "frequent" and "occasional" viewers -- rising from
thfrty-twQ. percent to fifty-percent. "Frequent" watChers were most apt to be
viewers of both "Northwest Edition" and "Northwest Cities." "Occasional"
viewers were most likely to be "Northwest Edition" watchers, households
containing school-aged children, 55-64 year olds, owners of three or more
television sets, and average daily viewers of six hours. "Rare" viewers tended to
,be households containing p~chPOlers and 25-34 year olds. In the past year,
NWCT had gained a sizable regular viewership.

Value, however, stayed relatively constant. There was only,a statistically
insignificant change between 1991 and 1992. Forty-six percent rated Northwest
Community Television as "very valuable" or "somewhat valuable." This value
level was lower than that assigned to TNT, at seventy-six percent, but much
higher than either VHl, at thirty-three Percent, and Country Music Television, at .
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Northwest COlllmunity Televisiol/ 1992 Cable Subscriba ,)'{udy

twenty-nine percent. The value assigned to NWCT mirrored lhal of American
Movie Classics. Subscribers rating Northwest Community Television as "very
valuable" were most often "Maple Grove-Osseo Press" readers and "Northwest
Cities" viewers. "Somewhat valuable" ratings were posted most oflen by
households paying $25.00-$30.00 in cable charges, "Sun-Post" and "Northwest
News" readers, "Northwest Edition" and "Northwest Cities" viewers, and
households containing school-aged children.

In last year's study, the most dramatic changes from the 1990 study were in the
fortunes of CNN. In the aftermath of the Persian Gulf Crisis, past-week
viewership increased from sixty-six percent to seventy-eight percent. While still
topping the list, the weekly viewership had dropped back to seventy-one percent.

Subscriber Demographics:

Demographically, the cable television subscriber universe was somewhat
heterogeneous. Forty-two percent of the households contain either school-aged
children or pre-schoolers; eleven percent contained only senior citizens.
Twenty"'!two percent rented their current residences. Thirty-seven percent were
below the age of 35, while nineteen percent were above the age of 55; the
majority of subscribers, however, were between the ages of 2S and 44. "
Fifty-eight percent had attended college, but not necessarily graduated from it.
The median household annual income was $43,875.00, a little higher than the
Metropolitan Area suburban average. Minority subscribers were five percent of
the sample. The largest subscriber pools were found in Plymouth, at
twenty-three percent, Brooldyn Park, at twenty percent, and Maple Grove, at
fifteen percent. Men outnumbered women in this sample by two percent.

Viewing habits were also ascertained. Forty-one pe~nt currently subscribed to
premium channels. SixtY-three percent of the households had one television
connected to the cable system; thirty-six percent had two or more televisions
hooked-up. On average, households reported their television set was on 4.6
hours daily. Ninety percent owned VCRs. And, the average monthly cable
television charge was $26~27, with a majority of subscribers in the $20.00 
$30.00 range.

Almost three-quarters 9f the sample had subSCribed to cable television for over
two years. Bighty-one percent rated the cable television service as "excellent": or
"good;" nineteen percent felt it was "only fair" or ·poor." Poor reception and
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high costs were the key reasons for lower ratings. Compared with last year,
these ratings are five percent lower. Ninety-two percent intended to continue
their subscription to cable television; cost rather than moves was the key reason
for discontinuing service.

Reasonable Charges for Services:

Sixty percent rated the charges they paid for cable as "very reasonable" or
"somewhat reasonable;" thirty-nine percent were more critical. [n 1991, the
similar percentages were sixty-nine percent and twenty-seven percent,
respectively. In comparison, electric service charges were considered similarly
reasonable by eighty-six percent, and telephone service charges were rated
reasonable by the same number. When compared with the broader standard of
all the other goods and services they buy, fifty-three percent felt the charges for
basic, non-premium cable television service were "reasonable; It forty-two

....,. percent labeled them as "unreasonable." "Reasonable" ratings had slipped by
fourteen percent between the two studies. By fifty-seven percent to twenty-one
percent, premium channel charges were deemed "unreasonable;" by forty-six
percent to twenty-seven percent, Pay-Per-View charges were similarly
categorized; and by twenty-four percent to twenty-four percent, charges for an
additional cable outlet were viewed as equally "reasonable" and "unreasonable."
In general, the evaluation of charges by the cable company has become· much
more critical in this year's study. .

Service Rating:

A very higheighty-six percent rated their picture and sound quality as
"excellent" or "good." But, service interruptions continued to be high: fifty-two
percent .~rted experiencing problems at least "occasionally." In 1991, the
comparab,le figure was forty-two percent, and continued an upward trend from
previous years.' . .

Cable System Service Rating:

King Videocable was rated on a list of standards recommended for customer
service by the Cable Television Association. Overall, the company was rated:
very favorably.·' Over seventy percent said knowledgeable and qualified
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representatives responded to their inquiries, standard cable service installations
are completed in seven days, service interruptions are responded to promptly,
giving customers the opportunity to specify the general time of day for
installation, timely information on products and services was received, and bills
were clear, concise, and understandable. Over sixty percent reported Customer
Service Centers were open during normal weekday business hours. A majority
felt cUStomers were notified at least thirty days in advance of any rate or channel
changes. Thirty-nine percent also reported the opportunity for re-scheduling was
offered if the technician was running late, and nineteen percent said refund
checks were received within 45 days of the resolution of the request and return
of equipment. In each case, no more than ten percent disagreed that the standard
was being met, and, the ratio of agreement-to-disagreement never dipped below
an impressive three-to-one.

On two standards, however, agreement was more contested. By fifty-one
percent to thirty-three percent, respondents said the wait to talk to a customer

....,I service representative was less than 30 seconds. And, by a forty-six percent to
thirty-seven percent split, interviewees disagreed that the customer service
telephone number was not usually busy. These ratings showed no improvement
from those obtained last year. Both of these ratings showed an improvement
from the 1991 study. King Videocable, then, appears to meet all of the service
standards except those dealing with telephone call processing, but impro~ement
on both scores were no~.

Interest in Local Programming:

Cable subscribers were· asked about their interest in various types of local
programming. Sixty-four ~rcent stated they were at least "somewhat
interested" in local community news. Those express~ng high degrees of interest
were more apt to be viewers of both "Northwest Editions" and "Northwest .
Cities." They were also most likely to be paying $2O.p<> or less per month in
cable charges, have both school-aged and pre-school .children in residence, and
earn less than $25,000 per. year. There was a substantial nine percent increase in
inte~t in lqcal community. news since the 1991 survey.. :

Forty-six percent were similarly inclined toward city council meetings. These
enthusiasts were most likely.to watch "Northwest Cities." They were more often
paying over $50.00 in monthly cable charges, ·Plymouth Sun-Sailor" readers_
owned three or more televisions, and watched three houl'S of television daily.
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Local varsity, junior varsity, and park and recreation athletic events registered
high interest from forty percent Cable subscribers indicating high degrees of
interest were most often households with school-aged children. They watched
"Northwest Editions" and "Northwest Cities, II had some college experience, and
were predominantly men.

Local dance recitals, school concerts, and elementary school plays and skits
intrigued thirty-nine percent. These enthusiasts were most likely to be
households containing both school-aged and pre-school children, 35-44 year
olds, and daily television viewers of about six hours.

School board meetings at least "somewhat interested" thirty-three percent, and
overlapped considerably with those drawn to city council meetings. Subscribers
most keenly interested were most often ftom households containing school-aged
children. They were also more apt to read the "Osseo-Maple Grove Press, If be
35-44 year olds, post-graduates, five hour daily television viewers, and $35,000
- $62,500 yearly income households.

Northwest Community Television Awareness:

More people knew about Northwest Community Television this year. Local
programs, school programs, and city council meetings, as well as specific
channels and specific programs were the items most associated with the service.
As mentioned earlier, the audience has enlarged to sixty-seven percent.
Forty-three percent were aware that Northwest Community Television produced
many local programs; this level of awareness reflected a statistically insignificant
change from 1991. Thirty-four percent were similarly "informed about NWCT's
involvement in public access - a small change from the previous showing.

While the awareness of Northwest Community Television has stabilized,
inforniation about irs various functions differs markedly. Forty percent were

...... - aware of the NWCf tel~ting·of :a~ loc8l,8uburban community neWS show, a
seventeen percent increase from the 1991 study. Fifty-nine percent were aware
of its role in televisi~g local high school and park anel recreation athletic events,
a nineteen percent increase. Fifty-three percent were aware of NWCT and its tie
to the telecast ·of school concerts, local dance recitals, and elementary school
plays andsldts, a minor increase. Fifty-three percent were aware that NWCf·,
televised their City Council Meetings, reflecting a seven percent increase; among
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those cities actually telecasting meetings, the percentage rose to sixty-eight. The
principal source of knowledge in each case was through "channel flipping, If

however, advertising and reading were mentioned as secondary information
channels.

Two previously identified market segments were again examined this year.
Thirty percent of the cable subscribers, a slight decrease, reported watching local
athletic events during the past six months. Sixty-four percent of these viewers
watched events not involving relatives, friends, or neighbors. And, twenty-six
percent of the sample had viewed child-oriented shows during the past half-year;
sixty-three percent of these people were watching programs involving relatives,
friends, or neighbors. The sports-oriented segment, then, has gained again
relative to the child-oriented group.

Specific Program Viewership:

Seve~ pr9grams were speciti~ly tested for viewership. "Northwest Edition"
drew twenty-five percent of the 'cable subscriber audience, up eleven percent
from last year,. "Northwest Cities", drew seventeen percent, up'seven percent
from 1991. "In Our Town" drew fourteen percent of the potential viewership, a
statistically i,nsignificant ~ge. "Tuesday Night Trivia," posted a twelve
percent audience segmen~ ilso a statistically ,insignificant change. '"Kid's Stuff'
drew ,twelve percent, while "VoiCC;S with Art Cutiningham" had a three percent
viewership. The local news sbows have clearly enjoyed a dramatic rise in
view~rship. "

Metropolitan Area news program viewership among Channel 32-37 viewers was
also determined for the previous week. KARE Channel 11 local news scored the
highest with a reported viewership of eighty-two pe~nt. WCCO Channel 4
local news followed just behind ,-t seventy-six percen~ while KSTP Channel 5
news drew sixty-six percent. KMSP Channel 9 local news was watched by
thirty-six percent of the NWcr;~viewer hous~holds.

Eighty-seven Percent of tho view~rs; of Channels 32-37 stated they owned video
cassette ~rders. About one-third h8d taped local progrlm telecasts on '

, comniuriity, stations. The most popular were School events and concerts.
Certainly, the" opportunity to taPe broadcasts of children continues to meet a
de~.' ,

J
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Sixty percent of the viewers of Channels 32-37 rated the picture and sound of
local programs as "excellent" or "good," an eight percent decrease from the
1991 results. This result reversed the first significant increase ill technical

quality noted in last year's study.

Twenty-four percent had watched their City Council Meetings either
"frequently" or "occasionally" during the past year. If the communities of
Maple Grove and Osseo are dropped out, since they do not telecast thei r
meetings, the viewership increased to forty-three percent. Only ten percent had
similarly watched their School Board Meetings. Nineteen percent rated local
programming on cable television to be a "principal source" or "important
source" of information about their community.

Advertising E;[fectiveness:

Thirty-nine percent reported seeing promotional or advertising material for
Northwest Community Television. Television ads were mentioned by one-half
of this group, while local newspapers and mail or flyers were mentioned by
one-quarter. The "Northwest Images" insert and ads in their city newsletters
were read by eighteen percent of the ~pondents. Forty-seven percent,
however, reported tuning into the electronic program guide for Northwest
Community Television shown daily on Channel 32 during the previous six
months; twenty percel.1t.had do.ne 80 during the prior week. The majority turned
to Channel 32 for its Weather' report. Channel 32 viewership had reached a
stable level, showing no changes from the 1991 study.

Programming 'Vii!jvership:
0" .' ".... ! ,",

Twenty-two perceiltofthe survey reported watching NWCT during the past
seven clays; 'an additional thirty percent had viewed it during the previous thirty
days. Viewers during the prevroUs week tended to be watchers of both
".Northw~t Editiori~ "and "Northwest Cities, It S5-64 year aIds, av~rage daily

. viewers, of se'Ven 'hourS" of:.television,and $50,000-$62,500 yearly' income
~ 0., ". • " .'. • • .,' "'

householdS. View~rs duriq the previous month were more apt to be households
paying over'$50.00 monthly in cable charges, teaders of the "Osseo-Maple
Grove Press," owners of three or more television sets, and $35,000-$50,000
yearly income households. In other words, fifty-two percent had tuned in during
the prior thirty days. C-SPAN, VH-l, Country Music, and QVC ranked at
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approximately the same viewership level. [n comparison with all non-premium
cable service channels, NWCT ranked twenty-fourth out of thirty-eight.
Turning to public access, fifty-four percent were aware of this service;
thirty-foUf percent knew that NWCT provided the service. Twenty-one percent
were at least "somewhat interested" in producing or helping to produce a local
television show, as opposed to twenty-five percent in 1991. Four percent
reported that they or household members had taken the NWCT training classes;
two percent had done so during the past year. One percent had then gone on to
actually produce a program for telecast.

Va~ ofLocal Programming and Public Access Services:

Of the two services, local programming and public .acce,ss, local programming
was again deemed more importa.nt than public ·access. Forty-four percent chose
the former, while twenty percent mentioned the latter. Similarly, thirty-one
percent felt it was II very i.mportant" to haye local programming; twenty-seven
percent were similarly inclined about public access. These results continued the
multi-year trend in placing more importance on local programming than on
public access.

If subscribers could allot a portion of their payment to provide local
programming and public access, the average amount would be $2.80. This is
higher than the $2.37 average posted in 1991 and continued a two-year upward
trend.~ In comparison with other channels, moreover, Northwest Community
Television fared very well. CNN would be aIlotted.an average of $2.25, down
from $2.62; ESPN, an average of $1.36, down from $1.43. The differences are
primarily due to the numbers of people saying they would allot "nothing" to each
channel. When informed of the actual cost of NorthWest Community Television,
eighty percent felt it was a good value, while only eleven percent disagreed.
But, when asked about a ten percent increase in the allotment to expand local
programming, fifty-four percent declined... Subscribers, then, were very satisfied
and saw exceptional value in the current level of services provided by NWCT.

Information Sources:

A number of local news sources were tested for their regular readership or
viewership. The "Sun-Post" newspaper was regularly read by forty-eight
percent, while the "Plymouth Sailor" and "Northwest News" drew twenty-three
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percent and twenty-one percent, respectively. The "Osseo-Maple Grove Press"
was regularly read by eleven percent of the sample. "Northwest Edition" was
regularly watched by twenty percent, while "Northwest Cities" drew a regular
viewership of eleven percent. However, city newsletters led every other source
-- seventy-one percent of the sample regularly read this publication.

Summary and Conclusions:

In the years since 1988, Northwest Community Television has shown dramatic
increases in subscriber evaluations. This year's study shows it is developing a
regular viewership core of fifty percent of the cable subscribers in this region.
More people were watching its programs and placing higher value upon them.•
The services provided are certainly appreciated, even by those who have no
interest in watching qr producing local programs. And, the perceived
importance of loCal programming over public access continued to grow. NWCT

-...J has developed a solid core constituency and is augmenting it yearly. The
changes made in advertising and programming format have significantly affected
viewership patterns. They have substantially increased the· rate of change in an
already well-established positive three year trend, particularly with respect to
local news programs. If these changes continue and are selectively augmented,
NWCf should be able to increase viewership across its entire broad array of
offerings, in addition to becoming a principal source of local community :news.
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BASIC CABLE CHARGE VALUE
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Northwest Community Television
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.CABL~",SERVICE STANDARDS
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PART. OF BILL ALLOTED TO
Northw~st Community Television

3.5

3

2.5

2

1.5

1

0.5

o·
1988

Decision Resources. Ltd..

1989 1990

_ Average Dollars

1991 1992

I
II
II
I



"VALUE OF CHANNELS
Northwest Community Television
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COST OF. NWCT SERVICES
Northwest Community·· Television
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VIEWEBSHIP OF CHANNEL
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,.. .IMPORTANCE" OF LOCAL PROGRAMMING
, ··'~'·N:orthwest Community Television
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