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illegal behavior hardly qualifies as ”reasonable”. That would
restrict a federal candidate’s right to broadcast an ad that may
be arguably indecent or obscene while giving greater leeway to non-
federal candidates to express the same opinion in such a manner.
on the other hand, a right of access for a federal candidate under
Section 312 (a) (7) appears to have a preferred status (CBS, Inc. V.
FCC, 453 U.S. 367 (1981)) which, it can be argued, should allow it
to express an opinion free of censorship by the licensee, even at
the cost of violating 18 U.S.C. § 1464. Such casuistic
distinctions, however, ignore the basic purpose of the political
broadcasting provisions of the Communications Act, which is both
to allow all candidates some access to broadcast media for
political discussion and, at the same time, to ban indecent and
obscene speech. Licensees should not be further burdened with the
necessity of making such legalistic distinctions and should be
allowed, in good faith, reasonably to conclude, based upon all
factors with which they may be confronted, whether to allow certain
types of expression by political candidates that raise questions
of illegality under 18 U.S.C. § 1464. Those factors could include
the nature of the questionable speech, the nature of the candidacy,
the issues that have been ventilated in the campaign and the office
to which the candidate aspires. No blanket rule that
differentiates among candidates for these purposes would serve the

overall ©public interest and appropriately recognize the
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journalistic function which licensees must initially be allowed to

perform under the statute.

VI. Licensees Must Be Free to Ban Indecent or Obscene Political

Messaqges Completely. Labelling and Channelling Are

Insufficient Protection In All Circumstances for the Harm That

Otherwise May Occur By Broadcast of Such Advertisements.

The Commission has also suggested that certain anti-abortion
political ads that are particularly shocking may nonetheless be
required to be broadcast in light of the no-censorship provision
of Section 315(a), but could be labelled in advance in order to
forewarn the audience of the nature of the material that will
follow. Channelling such ads to periods of time in the broadcast
day when children are not likely to be in the viewing audience was
approved by the District Court in the WAGA-TV case and 1is now
allowable as an interim measure by the Commission. LTBC views each
of these options as insufficiently-responsive alternatives.
Children may be found in the viewing audience at any time of the
day or night. As indicated above, other sensitive viewer groups,
including adults who have experienced the tragedy of a loss of a
child or miscarriage of a pregnancy, can be severely impacted by
exposure to such ads at a particularly vulnerable time in their
lives. The judgments of the licensees, reasonably made, in light
of all the relevant factors, including the best of advice they can
bring to the issue from their communities, should be respected and

neither labelling or channelling should be viewed as acceptable
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alternatives to a good faith determination by a licensee not to
accept, on any basis, certain ads which not only may be criminally
indecent or obscene, but also may raise substantial public interest

concerns for their communities.

VII. The Commission Should Respect Good Faith Judgments of
Iicensees Regarding the Acceptance of Arquably Illegal Ads

Without Further Proof.

LTBC has to this point in its comments accepted and argued
that a line should be drawn that allows licensees to refuse to
broadcast ads that would wviolate 18 U.S.C. § 1464. It may,
however, actually be the case that in many instances a conclusive
judicial determination as to whether a particular ad would violate
18 U.S.C. § 1464 cannot be made. Time constraints, the pace of a
political campaign, the inability to obtain a conclusive judicial
ruling, and the inherently vague nature of the inquiry as to
whether certain material is ”obscene” or ”indecent”, makes it less
than 1likely that a conclusive case will be in hand that a
particular ad would violate 18 U.S.C. § 1464. Nonetheless, so long
as the licensee is acting in good faith and has made a reasonable
determination that the particular ad 1likely raises a serious
question concerning potential violation of 18 U.S.C. § 1464, that
decision should be respected if the licensee also makes a good
faith determination that the public interest would not be served
by providing access for such an ad. Various cases can be imagined

where, by virtue of the nature of the political ad, the ad may
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escape the 3judgment that it violated 18 U.S.C. § 1464 but
nonetheless raise serious public interest questions for a licensee.
LTBC is not urging that the licensee should be allowed to impose
its subjective judgment as to what serves the public interest in
reviewing political ads in general. However, when that judgment
of the licensee coincides with serious questions concerning the
indecent or obscene nature, for example, of the ad, the Commission
should not attempt to make fine legal distinctions in reviewing the
good faith discretion of the licensee. Such a process would do
much to chill the journalistic independence and discretion of
licensees and would raise serious questions concerning the role of

the Commission as set forth above.

VIII. The Commission Should Adopt a Protocol That Defers to

the Good Faith Reasonable Discretion of Licensees To

Accept or Reject Political Ads To Avoid Serious Questions
Regarding the Constitutionality of the Communications
Act, as Applied.

LTBC has urged here that the Commission should adopt a
procedure of deferring to the reasonable good faith exercise of
discretion by licensees when they determine to accept or reject
political ads which raise issues under 18 U.S.C. § 1464. We have
argued that the Communications Act and important principles of
constitutional dimensions extend to broadcasters the journalistic
responsibility for making these decisions. LTBC believes, in
addition, that the failure of the Commission to respect the good

faith exercise of discretion by licensees would raise serious
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gquestions regarding the constitutionality of the applicable
provisions of the Communications Act. While the Commission does
not have the authority to pass upon the constitutionality of the
Communications Act, it ought to take account of constitutional
values and the desirability of avoiding serious constitutional
questions in assessing its role and the manner in which the
Communications Act should be implemented.

In Red Lion Broadcasting Co. v. FCC, 395 U.S. 367, 386 (1969),

the Supreme Court recognized that “Although broadcasting is clearly
a medium affected by a First Amendment interest, United States v.

Paramount Pictures, Inc., 334 U.S. 131, 166, 68 S. Ct. 915, 933,

92 L. Ed. 1260 (1948), differences in the characteristics of new
media justify differences in the First Amendment standards applied
to them.” At the same time, the Court in Red Lion expressly held
#that the First Amendment 1is [not] irrelevant to public
broadcasting. On the contrary, it has a major role to play as the
Congress 1itself recognized in Section 326, which forbids FCC
interference with ”the right of free speech by means of radio
communication.” 395 U.S. at 389-390. As against these values, the
Court upheld the constitutionality of the Fairness Doctrine,
resting in large part on the scarcity of broadcast frequencies as
justification for government regulation under the First Amendment,
and held that ”the government is permitted to put restraints on

licensees in favor of others whose views should be expressed on
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this unique medium. . . . It is the right of the viewers and
listeners, not the right of the broadcasters, which is paramount.”
395 U.S. at 390. Notwithstanding this holding, the factual
predicate upon which at least part of its decision rests has been
largely undercut in recent years. Scarcity can no longer justify
government control of the content of broadcasting such as embodied
in Section 315.% The tension between the Supreme Court’s holding
in Red Lion and its holdings with regard to the absolute First

Amendment rights of the print media, Miami Herald Publishing Co.

V. Tornillo, 418 U.S. 241 (1974); Mills v. Alabama, 384 U.S. 214

(1966), yet remains to be resolved.

The Commission would exacerbate that tension between the Red
Lion approcach to content regulation of the broadcast media and the
journalistic freedom otherwise enjoyed by the print media
(particularly in the area of political expression) were it to
assume a power to decide in the first instance the manner in which
broadcasters should discharge their journalistic function to accept

or reject the political ads at issue here. The desirability of

13/ The Commission itself has relied in major part upon the
diminished if not complete elimination of scarcity as grounds for
administrative repeal of the Fairness Doctrine. See Syracuse Peace
Council v. FCC, 867 F.2d 654, 661 (D.C. Cir. 1989). We are now in
an age in which the prospect of as many as 500 separate media
voices can be delivered by wire to the home of individual
subscribers as well as through compressed broadcast signals and
satellite delivered radio and television services.
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avoiding such serious constitutional questions counsels strongly

in favor of the approach which has been urged by LTBC./

Respectfully submitted

LOUISIANA TELEVISION BROADCASTING CORP.

.

By: W —
Robery§ B. Jacobi, Esq. /
Joel H. Levy, Esq.

Michelle M. Shanahan, Esqg.

Cohn and Marks
1333 New Hampshire Avenue, N.W.
Suite 600
Washington, D.C. 20036
(202) 293-3860
Its Attorneys

January 22, 1993

14/ LTBC reserves the right to urge that the provisions of the
Communications Act in issue here are unconstitutional and represent
an unwarranted imposition upon the constitutional rights of
broadcasters, listeners, and viewers under the First Amendment,
whatever the nature of FCC review of the exercise of licensee
discretion that may be implemented here.
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September 29, 1992

Mr., Milton Grose

Chief, Political Program Branch
Federal Coomunications Commigsion
1919 M Street, N,W. -~ Room 8202
w‘ﬂhington’ D.C. 20554

RE: Administrative Complaint purauant to
47 U.8.C. Sectiov 315 againet WBRZ~TV,
Louisians Television Broadcasting,
Post Office Box 2906, Baton Rouge, lA
70821

Dear Mr., Grosa:

The undersigned represents The Reverend Kim Carmouche of Baton Rouge,
Louigisna, who is a candidate for the office of Mayor~President for
the Parish of East Baton Rouge. This Administrative Complaint
processed against a local television station is made on an urgent
basis pursuant to 47 U.5.C. Section 315 inasmuch as the election ie
scheduled for October 3, 1992.

History of the Complaint

The Revarend Kim Carmouche declared hie candidacy for the office of

Mayor-Preeident of Baton Rouge on August 20, 1992, on a platform of
family values and "right-to~life" -including opposition to abortion.
Exhibit "A"., His announced opponent was encumbent Mayor-President,
Tom Ed McHugh. Reverend Carmouche prepared «ix 30-second spote in
support of hie "Carmouche for Life for Mayor" campaign, Four of the
five local television and cable stations in the Greater Baton Rouge
area approached by Reverend Carmouche agreed to air all six 30-second
gpots (unedited and uncensored) for the gustomary fee.

Reverend Carmouche's oppounent, Tom Ed McHugh, entered into an
extensive contract with WBRZ Channel 2-TV owned by the Louisiana
Television Broadcasting Corporation, to air a series of the Mayor-
President's own 30-second campaign spots. Exhibit "B". On Wednesday,
September 23, 1992, The Reverend Carmouche met with Mr. John Pellerin,
Sales Representative of WBRZ=TV and asked the station to air his six
prepared 30-second spots just as the television station had aired the
spots of his encumbent opponent, The inltial response of Mr. Pellerin

341 SAINT JOSEPH STREET / BATON ROUGE., LOUISIANA 70802
TELEPHONE: (504) 343-98%0/ TELEFAX: (504) 343.9857
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was favorable. The Reverend Carmouche was quoted & price by MNr.
Pellerin of $3,208.75 to 7run the spote, and Reverend Carmouche
tendered his check to the station. Exhibit "C". Reverend Carmouche
vas told that his campaign spots would begin August 24 and run through
October 2, 1992, .

Reverend Carmouche was subsequently contacted by Mr. Pellerin (before
any of the spots were aired) and told that the owner of the statiom,
Mr. Richard Manghip, had viewed the six gpots and determined that they
were "not suitable to his viewing audience." Thug, Reverend Carmoche
was told that the station would mot run any of the epots based on the
content of the message, On Tuesday, September 29, 1992, the
controversy caught the attention of the local newspaper in Baton
Rouge, The Advocate., Exhibit "D, In the newspaper article, Mr.
Manship 1is quoted as ackuowledging "federal law" requiring equal
opportunities to candidatee for public office to utilize broadcasting

stations, but also as alleging that he had the right to "“censor a

candidate's broadcast when it contains obscene matter or violates the
federal criminel code." The ads were g¢aid to have too graphicelly
have 11lustrated the abortion controversy.

After the article in The Advocate appeared, The Reverend Carmouche
had occasion to speak by telephome with Mr. Pellerin, who announced
that WBRZ-TV had modified its position so as to agree to air aspots 1
and 6 of the series but that the television station continued to
refuse to air spots 2, 3, 4 & 5. Reverend Carmouche was given back
by the station all eix tape spots as well as his check.

" Complaint

The Reverend Csrmouche, in relying on the clear wording of 47 U.S.C.
Section 315(a), charges WBRZ-TV with intentionally refusing to afford
him equal opportunities of broadcasting his campaign television spots
after entering into a contract with his encumbent opponent, Tom Ed
McHugh, and extensively eiring the encumbent's unedited campaign
spots. The owner of the station explicitly justifies the refusal on
grounds of content~based cengorship. 47 U,S.C. Section 315(a) states:

“Provided, that such licensee ghall have no power of
censorship over the material broadcast under the provigions
of this Section.'" Emphasis original.

Mr. Manship's subsequent approval of two of the gix eds underscores
content-based censorghip &s the clear rationale of the station's

P.2rs23
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refugsal, Mr. Manship's veiled suggestion in The Advocate article that

_"“"-—-
snti-abortion political materisl 1is “obacene"” wae dispensed with by
the FCC in d1its Auguet, 1992 ruling to the contrary, It 4s
inconceivable that Mr. Manghip was and ie unaware of the ruling.

Reldief chuested

This Administrative Complaint 1g forwarded to your office by telefax
with Exhibits, save a VHS copy of the six campaign spots in question
which have been labeled Exhibit "E" and are being sent by Federal
Express with the original of thig Complaint to your office today. The
Reverend Carmouche asks for an immediate Iinvestigation and disposition
of this matter by the Commigsion in light of the urgency of the timing
involved. Unless this Complaint 4s acted upon immediately,
adminigtrative remedies will not be able to be exhauated prior to the
actual date of the election. Reverend Carmouche considers WBRZI~TV's
position to be a blatant violation of statuta and Commission rules and
regulations promulgated pursuant to 47 U.8.C. Section 315(d), and
Reverend Carmouche suspects political advocacy on the part of the
station to be the primary motive involved.

CJIC: low

copy w/enclosures: WBRZ-TV

P.3723
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VERIFICATION
STATE OF LOUISIANA
PARISH OF EAST BATON ROUGE

BEFORE ME, the undersigned authority, personally came and
appeared THE REVEREND KIM CARMOUCHE, who being duly sworn by me did
depose &nd say:

THAT he has read the foregoing Administrative Complaint lodged
with the Federal Communications Commission against WBRZ-TV, and that
every allegation contained therein is true and correct to the best of

his own knowledge, information and belief.

Wﬁ%a«n}m«&

REVEREND KIM CARMOUCHE

SWORN TO AND SUBSCRIBED before me this 29th day of September,

MYier 74

Y PUBLIC/ :

1992 in Baton Rouge, Louisiana.
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OPERATION
REscUE

LouisiANA

Date: August 20, 1992

Contact: Anne Marie Booth
(504) 346- 8423

BATON ROUGE: Right to Life advocate, the Reverend Kim Carmouche, announced today

that he is qualifying for the October 3 election for Mayor-President. Carmouche said
"This city and p;Tish deserve a clear choice in candidatea on family matters and the
right to 1ife. I concede that I'm not;a politician or an experienced fence-straddler

who will appesl to all groups, but I have already demonstrated the most crucial
leadership of all - not only ip the pulpit but also in the neighborhoods of Baton Rouge.
Without a strong advocate for family values and the right of the unborn to live, this
city has no alternative to "business as usual', This year alone over 1000 of Baton Rouge's
future citizens have been slaughtered by abortionists. Unless the sanctity of life is
restored, there is no safety for the elderly, the infirm or the forgotten of our ecity.

A number of years ago, & mayoral candidate in St. Louis pledged to work to make that city
an abortion-free zone. I'm asking the city of Baton Rouge to say "YES" to'life. Let's
‘make our city an shortion-free zone. As your mayor, I'll be & leader, not a follower of

politically 'correct' 1deaology."
FOR IMMEDIATE RELEASE
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WBRZ TV
Tvscan Package Plan -- Week by Week Summary
BATON ROUGE «~~ JUL/92 ARBITRON

Agency ¢ WEINER AND WEINER Package No. ¢ 159

Buyer ¢+ ROBERT REVEL Sched Dates : 09/22/92-10/02/92

Advertiser : TOM ED MCHUGH - POLITICAL Lengths t 30

Product ¢ MAYOR PRESIDENT - EBR Dayparts ¢ CDELLPAZ

Salesparson: CAROL CARTER Rate Card : J

Assistant : SHARON BEAM Telephone : 504~336-~2226
Date Due : 09/15/92

e

frogram/Descr. Run-Dates Wka D Awvp-Rate SE SE

Len Days Times Spts Totst-Cost 22 28 TY
WBRZ -ABC 2

TURE IN $EP22-0CTO4 2 C $125.00 3 S P
30 MO-FR 6:00A- 7:00A 8 $1,000.00

GO MORN AMER SEP22-0CT04 eC $100.00 3 5§ TP
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30 KO-FR 6:00p- &:30P 2 $850.00

NFL M FOOYBALL SEP28-0CT04 1 P  $900.00 .- 1 "
30 MON 8§:00P-11:00p 1 $900.00

EYEWTNS KW T-$ SEP22-0CT04 2 2 $425.00 1 1 14

30 tu-su 10:00P-10:35p 2 $850.00

WBRZ Schedule Totals: 41 $68,000.00 16 25

2 Waeek Schedule Totalg: &1 $8,000.00 16 25

REACH AND FREQUENCY PROJECTIONS ARE COMPUTED USING THE BETA-BINOM{AL EXTENSION FORMULA
FREPARED 8Y THE Tvscan RATINGS ANALYSIS SYSTEM, REPORT DESIGN & CONTENTS COPYRIGHT 1992 TAPSCAN, INC. (205) 987-7456
DATA FROM THE JUL 1992 ARBITRON. SUBJECT 7O LIMITATIONS AND RESTRICTIONS STATED IN ORIGINAL REPORT.
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o TRIRD QUARTER 1992 RATE CARD ~ ORID -
:‘ILL RATES BFLOV UNDERLINED LEVELE ARD ?RI-SK’TIDLE
: SUPPLEMENT TO RATS CARD #33 . :
lt'!lto ll’TIlll% llo 1’93 . ,,j;

“ 1992/91 FALL SEASON PRIRITIH‘ P%Iﬁllll 'Iit or surrznnnx 21. 1992 .

LOVIUT UNIY Iﬁﬁlﬂtlfthf INNEDIATRLY
1XED RATES PRE-EXPTIBLE PRE-ENPTIBLE

LOYEET UNIT

K-F
SUN
u-r
SAT

M-8U
AT
HON
T~8U
H~T
SAT
SAT

T-7
K~F
MON

1-:opn o g-t0m £ o9 ¢ 350 300
+ PRINE ROS (LINITED = on ? AR o
1-0?3 ABC PRINE VARIOUS ~ < S -400 300
“7-8PM 4% THZ YOUNG INDIANA Jongs cnxonxChts . 7 400 300
"< $-APROX.11PX  NFL NONDAY Niamt TOOTEALL {977-12/20) - 100 §00
st oo (SRATE R/A.TOR SAINTS GANE 11/:1 oto. cn:cx 17"1&1xon RS SPORTS/EPRCIALS)
7-4PH ruuu noust/nonz INPAOVEHENT. ~ - 1600 €15 -
I-8r2 TULL AOUSK/RANCIN® WITH MR, coorzn . . 600 500
b - " A (NEVW PROCRAN ) ~ e
g=3pK o T ROSEANNE/CORCH o' i .*;/sso 450
9~10PX ° 4 ABC PRINE VAROUS ' e L 450
g~10PX ' .4 GOING TG EXTRENES tt(nrt , : R ¥ | 450
T-8PX . ~vounza YZARE/DOOGIE hovsru -nut:rr.alx!x'ysso;,;. . %00 450
Cfegpn ot : =2 OWR, :nrnovrnxur/nannstxnc lsnuv:on' LOIows3s . 500 450
: o (EPTRCTIVE /18 UPN) & A0 '
3-9P1 5 nonl xnrnov:nznr/bauu:s nxnu ’ $00 430
. AN(NBY rlocaan)
9-10PX - R cxvxn YARS : ; g 450 400
I-gp. - vno §'ROSST/CROVING PALNS 100 " e 338 275
7-8PK . DELTA/ROOX FOR TVO "(nz' raocuan) —_ 335 278
. a-gpM’ | HOMETRONT . N . D . 228 215
‘ 9~1orn +,rnxn:rxn: LIve - .“5; .. 450 400
SRR , PANILY NATTEAS/STEP BY sr:f_ 700___ £50 500
8-9PK  DENOSAURS/PERTECT STRANCERE " “.0w88Q 0§00 450
 B=9PN v‘~‘=>.a DINOSAURS/CAKP vxnnzt -‘(u:i ?Rocnan) 4880 - - . 500 . 450
Teel0PM 20/:0 e T 680 . 825 §00
. T~8PK -j+ ﬂAcofv:n B : 2R w480 - . (400 300
- 7-8PN "7 4 COVINGTON CROSS '*(n:v role{ P 34567 400 300
L B=9PRT . L 4+ HUNAN TARCET ' R Ay50_ i 328 - 300
" g-9PN . .+ CAOESROADE % (NEV rnoonA8f§§ 350 - 328 300
9<10PK:" i 4 -THE COMMISR AR AR T 1[N ) 1 300
L6=TPR ,“ + LITE GOEs ON o L es18 L 350 300
CT9-8pM o4 ANERICA'S TUNNIFST. ROKK thlot ' o 500
T =‘,<; . AMERICA'S TUNXIEST PEOPLE
8=40PR k. 4 ABC.BURDAY NIGHT NOVIK 7 450
or (3¢ TITLE) . -
$=BIOPN . i~ 4 EYIVITNESS NEW8 - =, - 118
. 830-6P% ¢ CYEVITHESE NEVS 0 -
o 6=6I0PH “+.SYEVITNESR NINS' 3%0
'fa-esorn ++ LYIVITNISS nzws 100
: o-1oasrn |+ BYENITHESS HEvS - %0
10-10J5PK ©.° 4 EYEVITNESS NENS = ° : 300
© 11-1135P8 “1 4 EYEN1TMESS NEWE (EFF. 9/7 urn) 113
10-1035rn + EYENITNESS NEWS (RFT." s/a g “as__ 350
£30-TPX .. -« RARD COPY LA ,Uosa1s__L 0 as0 200
© €30=TPK’. .. MIGRT COURT (LTC 8/:9) S oeq00_ 175 100
- s:o-vrn uvno's TRE B0SS7 (:rr. sls)' 200 - 178 100
1035- 1xosrn.4 GOLDEN GIRLE N 4225 200 128
-1035-13105PH 7 NURPRY BROWN (:rr._slzs urx) 4225 200 125
1105p0~ 1:osax ARSINIO RALL SHOW - 37 * 5 . .150 100
1135P~1235AK - ARSERIO RALL SROW (EFF.. sr1 uru) SN [ 60
- 1105P-1205AK ' ARSERIO RALL SRo¥ (:rr. 878 vrmy .13;, 150 100

gLL_g;Jns 'BELQV 7RE_URDIRLINED "PIXEDY ‘LEYEL ARE. znunnxsrtyr sz-znp_
LOVEST UNIT PRE-XMPTIBLE RATES ARE SUBJECT TO CRARGR WEEXLY.
ADVERTISIERS WILL BE ADVISED O CHANGES. Alb PROBABILITY OF cL:AtA»cx.

INDICATES TRE AREAS TRAT YILL ACCONHODATS 'y 110 OHLY‘.
110 RATE %0% OT 30, .
10'6 IN LYIVITNLSE NENE - XDJACE”CI!! OlbY.v

STATION HAS A LIXITID NUMBLR OF :1% coxnzacub POSITIONS xvumabz.
IXPICATES THE AREAS TRAT VILL ACCONMODATE A :10 OR :15 EPOT,

DR B 26 e Lol TRE 0 SR Bl B 1
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SALES ORDER
cggnmtft REVENUE AREAS 1. Natiomal 2, Local 3. Regional ) D't ?// 7
) . ] TARI DATE /2=
CASH__TRADE__NONCM 4. Direcr Response 5. Rat./Direct Resp. 6. Package g wamryy STARI DA L
SWM.COST gooo 7. ¢ 8. Prod. 9. Misc. 10. Market Development END DATE /Of/‘l
O\ eumam
o ADVERTSER3 aovermsennane___Jom EL MC ‘q‘t‘:)l\ 1 owmect
AGENCY 3 AGENCY NAME cITY BILLING STD, CAL ‘/
SALESPERSON 7 sueseenson_ O 4 OFFICE WEEKLY, SPECIAL
PRODUCT NAME /!Mgoemz: Pree- ERR wc_____snc’fnc___ MANY PRODUCTS SEPINY —
BUYER NAME WW PHMONE 1 { ) ?9'&'655( REMARK 8 9
PECIAL INSTRUCTIONS “ PRIDRITY
FF] SIARTANDENDDATE AvVALL LEn{ cosT START AND END TIME srwk {10fTU |we| ] FR{ sa{ SU FLIGHTS
- 7[ 22 - 25 2 /25 | 558 -7 3
! —
2| glaz- s0)a A AN I MIRINRRERAVEY
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41 Qlar-rof> [ Jroo | o o rannnnt
§5| djoa-> |
g1 9[a->5 135 | 05%n- 120 3 | |- )
et | Glav-sofa [ s« « Tsliiial
g'/ ?’};‘;-45 200 | 355 - 5p 3 —T
7 !
281 g/a8- 10> 26 | " v sieh et o
[\ 1 7
\R?_‘_?]LZJ: 2y A50 | 458, - 5309, 2. - >
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%}h _?(113" 25 . \ 'fJ$/ 5:')/5’/%(, 30 5 ] - —>
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ME-SSAGE:

Number of Pages to Follow: ]
275

If you have any questions regarding this transmittal, please call the sender,
or WBRZ at 387-2222.

FaxNumbers

(504) 336-2229 Sales Department
(504) 336-2347 News Department
(504) 336-2246 All Other Departments

WBRZ-TV - 1650 Highland Rd - Baton Rouge, LA 70802 « (504)387-2222

P.14/23

[ - - [ [ ] ® * L] L] L ] o L J [ [ ] [} L ] [ ] [ ] [ ]
[ ] [ [ ] L e L ] L J ] [ ] L} [ ] * *» [ ] [ ] [ ] [ ] L ] [ ] [ ]
L L] L] L [ 4 L L L J [ ] L ] [ ] o, e [ ] a ® e L J - [ ]
[} [ J L [ ) L ] [ ] L ) L ) * [ [ ] > e [ ] [ ] [ ] [ ) a [ ] ®



