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SUBJECT: MM Docket No. 92-254

I wish to comment on the refusal of the local TV station WAGA-TV Channel 5 to air the
political advertisement of Mr. Dan Becker during the time he was running for federal
office. Plainly this was illegal and WAGA knew this and acted in what they considered to
be in their own best interests.

WAGA claimed that they were acting in the public interest by not allowing this advertising
to be shown during certain hours. They claimed that the nature of the material was
indecent and could harm children. I believe that WAGA merely chose not to air political
advertising with which they disagreed. This station, it's network (CBS) and other local
stations routinely show material that by far outshadow any indecency depicted in the
Becker ad. I know this because another, smaller, station did show the Becker ads.

I believe that WAGA has no right to arbitrarily determine what time slots are appropriate
for political advertisements that they disagree with. WAGA would claim they have the
"right" to air the violence and other objectionable programming that they routinely show
during "Prime Time". If they claim this right, then they have the obligation to show the
truth especially as it was depicted in the Becker ads.

If WAGA is allowed the "right” to channel material that, while not indecent, may be
otherwise harmful to children, they will only use this as an excuse to avoid controversial
(but truthful) ads such as these. They will not use it in the public good and remove the
mind numbing Saturday morning show-length commercials called "cartoons”. WAGA has
already demonstrated that they are selective in their definition of "harmful to children".

Secondly, abortion was an important issue in the political arena during these past elections.
WAGA used their station in a way that influenced the outcome of the elections by not
showing these politically relevant ads.

WAGA violated the law, I do not think that they should be let off the hook for this.

Sincerely,

Jhikt bnnedl e s XS
Mike Warnke lb.liot :f g m

7170 Vaughn Road 8 .

Canton, Georgia 30114 —
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In our recent senate elections to replace deceased Senator -%é

Quentin Burdick, independent candidate Darold Larson ran on a

pro-life platform. It is the opinion of most people in this area,
including the local newspaper editorials, that Mr. Larsons' was
not a serious bid for the senate. What it appeared to be was a
legal loophole to show graffic anti- abortion clips on daytime
T.V. These ads were the most gruesome thing I've ever seen on
any television station,

Shown were bloody fetuses, mutilated body parts, and
decapitated heads. There were about a dozen different ads of
varying degrees. His whole campaign is aimed at closing North
Dakota's only abortion clinic.

I strongly support Mr. Larsons 1st Amendment rights to voice
his opinion on abortion and his efforts to end what many feel is
a great injustice to the unborn. Unfortunately, Mr. Larsons
methods are detrimental to the emotional well being of children
who do not understand the issues or the graffic nature of what
they are being exposed to.

After viewing the first of Mr., Larsons political campaign ads I
was compelled as a mother of two pre-school children, to attempt
to have the ads taken off daytime T.V. Speaking with other
parents I heard stories of children crying inconsolibly, others
thinking someone could come to cut off their arms and legs, even
one child who locked herself in a bedroom closet, refusing to
come out. Many parents also reported their children having
nightmares. -

With television programming the way it is today, parents must
monitor what their children are viewing. However, this is next
to impossible with these commercials running at different times-
different days. It was especially hard in this case since Mr.
Larson publically stated he was targeting childrens viewing times
with his ads! They were run during a Michael Jackson special.
they were even run during Saturday morning cartoons!

I cannot fathom how an actual head, positioned so that you can
see an eyeball ripped from the socket, floating in a dish of
bhlood can be deemed acceptable for daytime viewing. And this he
targets children with? These ads would surely qualify for an R
rating in any movie theater in the country.
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Mr. Larsons lst Amendment rights allow him to speak his beliefs
on abortion or any other issue., What it does not do is give hime
the right to abuse the children who are already on this earth.
His rights should not take away my rights as a parent to decide
when and how to discuss the difficult subject of abortion with my
children. His rights do not include forcing a parent to turn off
the television for several months prior to an election. Now that
special interest groups know how to reach a national audience
with any message they may have, then this issue is just going to
get more complicated and controversial,

Everything I've read, and everything I've heard from our state
legislators says that the FCC has the power to have commercials
like the one I've described taken off daytime T.V. At the very
least clarify the safe harbor laws so local stations can use some
discretion and limit ads such as these described to hours they
feel acceptable to the communinities they serve without fear of a
lawsuit,

Please remember, child abuse is Not a first amendment right!

Sincerely,

Christine R. Trove
Homemaker

204 Evergreen Lane
Kindred, North Dakota
58051
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Attn: Docket # MM92-254

| am writing in response to the political abortion advertisements that were aired
on television this fall in Indianapolis. While the pictures were certainly not
pleasant to look at, like much of the network news, these ads shed a lot of light
on this issue.

The pictures were true, factual and represented the works of physicians.

It would be a first amendment travesty to censor these political ads based on
their content or move them to time slots where the voters would be unlikely to
see them. Placing them in the local and national news timeslots was
appropriate and informative. People have a right to know what the issues are
before they vote and how the candidate stands on those issues. It seems so
rare that candidates can speak for themselves anymore, it all comes filtered to
us through the media. Commercials espousing candidates views -- whether
you agree or disagree -- are instrumental in helping the voter form their own
unfiltered view of a candidate.

Sincerely,

M / QZ"': n’j//
Charlie and Lori Nye

1116 Darby Lane
Indianapolis, IN 46260



