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American Public pow~FJfs!i~~MY

2301 MStreet, NW

Washington, D.C. 20U3~' -1484

202/467-2900

Commission

Ms. Donna R. Searcy
Secretary
Federal Communications
1919 MSt., NW
Washington, DC 20554

Re: Ex Parte Re ort MM Dockets 92-263 92-265 and 92-266

Dear Ms. Searcy:

On behalf of the American Public Power Association (APPA), the Glasgow
(KY) Electric Plant Board (Glasgow), the Paragould (AR) Light &Water
Commission (Paragould), the C-TECH Communities (C-TECH), and the Western
Michigan Utilities (WMU), we hereby give notification of an ex parte
communication in the above-referenced proceedings. The parties
discussed their positions with Commissioner Andrew C. Barrett and Mr.
John C. Hollar of Commissioner Duggan's staff. APPA was represented by
Ted Coombes and James Baller, Glasgow was represented by William J. Ray,
Paragould was represented by Larry Wats~n, and C-TECH and WMU were
represented by John Pest1e. A\btJ ~:He~."s f.., fHPA- ""...~ Ck"....\t:s A-c~ 4't-.0 .
Should any questions arise, please contact the undersigned.

~1~
Ted Coombes
Director of Government Relations

cc: Commissioner Barrett
Mr. John C. Hollar
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Local Broadcaets

24 Hour. of LocellReglonaVNatlonal Weather

Family Programming. Including Drama and Features
live Coverage of the U.S. HoUtoJe of Representatlvea

Channel Available for

24-Hour National NewsMleatherlSports In-Depth
Program Guld. and Previews of til. Wyandctte Cable Syslem

Special Events and Movies Available on it One·Tlme Cost Basis

Local AdvertisIng
Community Evenl' Lisle<! Dally
Shop at Home SeNlce
Shop at Home SeMce
24 Hour Llv. Shop at Home Service
HOllywood. Movie Hits from th' 30', to tne 70'.
Llv. Sporta: Tiger•• Pletone, Aed Wings College Sports. Boxing
Superstation Heavlty Accented wilh Movie, and Sporta
24-Hours of Movies, Sports, Documentaries. Sitcoms
24·Hour Complement of Cable News Network
Fir.t·Run FilmS/Sparta/Children's Entertalnrn4tot
24 Houl'$ of First-Run Movies, Exclusives and Recent Hits

Premium Enlttrtalnment. Including MovlestSp~lalslrht.later
MovleeIForelgn FI1ma/Conc.rttliComedy
Pay service, Fe.turlng Disney Programming
24 Hours 01 Syndicated ShowllMovleslChlcilgo Sports
Programming Dealing with FamllylUfelHealthlSclence
24 Hours of MovlesJSportaNariety Entertainment
24 Hours of College, Amateur and Professional Sports
24 Hours of Video Music
Filmlly Programming· Westerns, Comedies and MeMe"

A Network DesIQ.,ed to Irterease Your Knowledge
Distinctive Enlertalnment-eomed)', Drama. Cance, Slage
Programming In SClenceIHlstory/NatureI'Travel
24 Hour. of VIdeo MusIc tOt the 25-54 Age Group
En1ertalnment with a Country Music Emphasis
Rellglou. Network
Religioul Programming
Consumer In'ormatlon, Investment & Hearth

WYANDOTTE MUNICIPAL SERVICE DEPARTMENT CABLE SYS·TEM

CHANNEL ALIGNMENT
2. WJBK (2) Detron CBS
3. WGTE (30) Toledo EN
4. WDIV (4) Detron NBC
S. WKBD (50) Detroit IND
6. Th. Weather Channel .
7. WXYZ (7) Detroit ABC
8. WXON (20) Detroit INO
9. CBET (8) Windsor CBC

10. Cabl, News Network .
11. Preview Guide •..................
12. WTVS (58) Detroit ETV

·13. Pay Per View (option) .
14. Reserved for FAA
15. CICO (32) Windsor EN .
18. WOPR (62) Detroit INO
17. Nickelodeon .
18. C-Span .
U•. Govemmeot Access .
20. Municipal Access .. _ .
21. Public Acee .
22. !dueallonal Access .
23. Local Origination .
24. Advertising .' •....•..............
25. Community BUlletin Board .•... ; . , ..
26. Quality Value Network I , .
27. Quality Value Network" .
28. Hom. Shopping Club .
29. American Movie ClassicI •..........

030. PASS (option) ...•...• , •....••. , .•
31. WTBS (17) Atlanta , .
32. TNT ..•....••...•..•...•......•.
33. Cable News Network II ..••..•.... ;

•34. H80 (option) ......••....•........
•35. The Movie Channel (option) ...•.. , ..
36.0bltuarl.s

037. ShoW1lme (optiOn) .
*38. Cinemax (option) •.....•..........
·39. Disney Channel (option) •..••.......
40. WON (Chicago) , ••......•••.......
41. Lifetime ••......•.......•....•.••
42. U.S.A. Cable Network '" .•..•.....
43. ESPN ..•.......••.••.•..........
044. Music Television .•.•.....•........
45. Family Channel ......•....••.•....
46. AMerved for FAA
47. The Learning ChannEl! •••.••••••...
48. Art. and Entertainment .
49. Ttle DIScovery Channel .•..........
SO. Video Hits I - (VH.1) •••..........
51. Nashville Network.. . . .. . . . , .
52. Inlplratlonal Network •.•.....•....•
53. Catholic Television Network •.•....•
57. Conlumer News & Business Channel

BASIC SERVICE:
Basic Service

PRICES
Channel 2 • 57 (Exoludlng Premium services) $12.00

·PREMIUM SERVICES:
....Basic 1 PremIum
... Basic 2 PremIums
* • Basic 3 Premiums
..Basic + 4 Premiums
... Basic 4 Premiums ... Olsney ... PASS

Basic PASS
Basic Disney
Additional Outlets (per unit)
SecurIty DeposIt (per converter)
B••lc Cable Installation
Basic VCR Installation

Remote Charge
• ·Premlum Includ•• choice of HBO. Cln.max. Showtlme. and The Movie Channel

PROGRAMMING AND PRICE8 8UBJECT TO CHANGE

$19.00 per month
26.76 per month
31.50 ptJr month
38.50 per month
52.00 per month
21.50 per month
18.00 per month
5.00

25,00
2000
10.00 per unit

7.00 per unit

7·19-91


