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Robert N. Karrer
3931 Moreland
Kalamazoo, MI 49001
(616) 343-7960

Federal Communications
1919 M St. N.W.
Washington D.C. 20554

November 24, 1992
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It has come to my attention that the local CBS-affiliate
television station in Kalamazoo aired a number of free spots
for a pro-choice organization about three weeks before the
general election in response to the paid commercials encou­
raging adoption sponsored by the DeMoss Foundation. When
questioned by Dorothy Talanda, president of Kalamazoo Right
to Life, the station manager, Gil Buettner, replied that he
had no choice but to provide free air time due to the "Fair­
ness Doctrine" during a political election since abortion was
a political issue.

Somehow this doesn't seem right. If one organization
pays for commercial time it seems logical that a competing
group should have the right to voice an opposing view, pro­
vided they pay equally. The DeMoss Foundation commercials
focus on adoption, only hinting that abortion is not the
best solution to an unplanned pregnancy. These commercials
have been running for well over a year and have nothing to
do with the election. In fact, the content affords them
the opportunity of running the ad year-round. By contrast,
the pro-choice commercials focused strictly on abortion.
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Public Relations
Kalamazoo Right to Life

Is it possible that the FCC look into the matter.
station in question is WWMT-Channel 3. The address is:
WWMT-Channel 3
Busse Broadcasting Corporation
590 W. Maple
Kalamazoo, MI 49008
The station manager is Gil Buettner.
(616) 388-3333.
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Office of the Secretary

Dear secretary:

I am writing to let you know that I am opposed to
your office censoring TV ads showing actual abortions.

This censoring is not wanted.

The pUblic must be shown the horribl:e truth of
abortion.

Thank y ou in advance for any help you can give in this
area.

Sincerely,
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