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Acting Secretary
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Dear Mr. Caton:

Enclosed, pursuant to the FCC's rules, are two copies of material that has
been delivered to the offices of Chairman Quello and Commissioners' Barrett and Duggan in
the above-captioned proceeding.
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HSN-AFnLIATED STATIONS MEET THE
FCC'S PUBLIC INTEREST OBLIGATIONS

The following outlines the six categories of public interest responsibilities of
television licensees imposed by the Commission (and the Communications Act of 1934) and
which are strictly adhered to by television stations affiliated with the Home Shopping
Network, Inc.

I. Proyidjne ProJrammjne in the Public Interest

A. Issue Responsive Programming: HSN affiliates regularly assess the
most significant issues confronting its local community and present
programming responsive to those issues.

B. Quarterly Problems/Program Lists: HSN affiliates place in their public
inspection files a quarterly listing of significant issues, along with the
specific programs that were broadcast in response to each issue.

C. Children's Programs: HSN affiliates serve the educational and
informational needs of children and young people through
noncommercial instructional shows specifically designed to service the
needs of children in its community.

D. Emergency Broadcasting: All HSN affiliates comply with requirements
to transmit periodic EBS tests and national warning messages. HSN
affiliates maintain equipment for the receipt of emergency broadcast
announcements to alert the public to local and national disasters.

E. Compliance with Programming Standards under the Communications
Act and the Commission's Rules and Policies: HSN affiliates adhere to
the following programming restrictions:

1. Personal Attack Rules: HSN affiliates provide opportunities for
response by individuals who are the subject of a personal attack
in connection with the discussion of controversial issues of
public importance.

2. Obscenity and Indecency Standards: HSN affiliates adhere to
standards of decency in programming broadcast at hours when
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children may be in the audience. HSN affiliates do nQ1 carry
indecent or violent programming.

3. Lotteries: HSN affiliates adhere to restrictions on advertising
lotteries.

4. Contests: The Commission rules governing the broadcast of the
terms of contests and setting forth standards for the conduct of
on-the-air contests apply to HSN affiliates.

5. Sponsorship Identifications and PlugolalPayola Prohibitions:
HSN affiliates are subject to standards for ensuring that their
audiences know who has paid for or provided programming
aired on the stations. The stations also have obligations to
ensure that their employees do not accept anything in exchange
for the airing of promotions or program material, unless there is
full disclosure.

Maintaining Records and Other Documentation for Public
Scrutiny and Commission Examination

A. Public Inspection Files: HSN affiliates maintain extensive files for
inspection by any member of the public desiring to monitor the
station's performance. Commission rules ensure public access (and the
ability to copy) to large amounts of technical, programming, business
and a host of other information.

B. Obtaining and Posting Authorizations: HSN affiliates must have
licensed operators and are subject to a number of rules requiring the
posting of operator licenses and the designation of chief operators.

C. Station Logs: HSN affiliates maintain station logs on their technical
operations and must make the logs available to the Commission on
request.

D. Political Files: HSN affiliates maintain and permit inspection of files
on all requests for political time by bona fide candidates.

•
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ill. Promoting Program Diversity by Promoting Diversity in Employment Through
EQ.ual Emp1Qyment Qmx>rtunity PrQirams

A. Establishment and Maintenance of Equal Employment Opportunity
Programs: HSN affiliates have and follow Commission-approved
model equal employment opportunity programs to promote diversity in
hiring. These obligations go well beyond those imposed on most other
industries.

B. Examination of Employment Practices: HSN affiliates are subject to
Commission review of the results of their equal employment practices.

C. Employment Reporting Requirements: Because they have stations with
more than five full-time employees HSN affiliates file annual reports
detailing the ethnic and gender composition of its workforce in a
variety of categories.

IV. Providing a Forum for Political Candidates to Communicate
to the Electorate

A. Providing Advertising Time to Federal and State Political Candidates at
Below-Market Rates: HSN affiliates are required to sell advertising
time to bona fide candidates at the "lowest unit rate." This concept
which gives the candidate the benefit of discounts offered to a
licenseets most favored advertiser, even though the candidate does not
meet the requirementst such as volume purchasest that a normal
commercial advertiser would have to meet to obtain the discount.

B. Providing "Reasonable Access" to Federal Candidates: HSN affiliates
are required to provide federal candidates with "reasonable access" to
their facilities. This obligation requires the broadcaster to make
available to candidates time periods and commercial availabilities that it
would deny to commercial advertisers t and often may require the
broadcaster to preempt long-scheduled commercial announcements.

C. Providing "Equal Opportunities" to Political Candidates: HSN affiliates
must provide candidates with the same opportunities they provide their
opponentst even if last-minute requests cause substantial disruptions in
planned programming.
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D. Other Political Rules: HSN affiliates have a host of other obligations
related to their service as a medium for political candidates. Thus,
these stations are subject to political editorializing rules, extensive
recordkeeping requirements for the sale of political time, requirements
for public access to information on candidate purchases of time,
obligations in some circumstances to provide equivalent opportunities to
supporters of political candidates, and disclosure of the parties paying
for political commercials.

Adherence to Technical Standards

A. Tower Inspections: HSN affiliates maintain and mark their towers
under Commission rules.

B. Facilities Inspection and Maintenance: HSN affiliates test and maintain
their technical operations within the operating parameters set forth in
the Commission's rules and in their instruments of authorization.
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VI. Compliance with Periodic Filini ReQuirements at the Commission

A. Ownership Reports: HSN affiliates annually file detailed ownership
reports.

B. Employment Reports: Because HSN affiliates have more than five full­
time employees, they must file annual reports on the make-up of their
workforces.

C. License Renewals: Every five years, HSN affiliates file for renewal of
license and are subject to petitions to deny and competing applications.
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A total of 14 television companies owning 28 television stations affiliated with
HSN filed comments and reply comments in the FCC's must carry rulemaking showing their
public service programming and other local programming efforts. Those television
broadcasters filing supporting comments, which totalled over 4,632 pages, included:

1. Silver Kine Communications. Inc. 1635 Pages
WHSE-TVIWHSI-TV, New York; KHSC-TV, Los Angeles;
WEHS-TV, Chicago; WHSP-TV, Philadelphia; WHSH-TV,
Boston; KHSX-TV, Dallas; KHSH-TV, Houston; WQHS-TV,
Cleveland; WYHS-TV, Miami; WBHS-TV, Tampa;
WHSW-TV, Baltimore

2. B1aclcstar Communications. Inc. 1742 Pages
WBSF(TV), Melbourne, Florida; KBSP-TV, Salem,
Oregon; and WBSX(TV), Ann Arbor, Michigan

3. Roberts Broadcastine Company 378 Pages
WHSL-TV, E. St. Louis, Illinois

4. loyon Broadcastine Corporation 85 Pages
WlYS-TV, Hammond, Indiana

5. Channel 63. Inc. 173 Pages
WIIB, Bloomington, Indiana

6. Ponce-Nicasio Broadcastine. Inc. 109 Pages
KCMY-TV, Sacramento, California

7. Readine Broadcastioe. Inc. 52 Pages
WTVE, Reading, Pennsylvania

8. The Lone Family Partnership 39 Pages
WHKY-TV, Hickory, North Carolina

9. Adell Broadcastine Coworation 22 Pages
WADL-TV, Mt. Clemens, Michigan

10. Pan Pacific Teleyjsion. Inc. 48 Pages
KPST-TV, Vallejo, California
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Miller Droadcastlne. Inc.
KMCI, Lawrence, Kansas

Video Malt Communications
WTJC-TV, Springfield, Ohio

KX AWsition. L.P.
KXLI-TV, St. Cloud, Minnesota; KXLT-TV
Rochester, Minnesota

Miracle Rock Church
KOOG, Ogden, Utah

24 Pages

278 Pages

38 Pages

9 Pages

In addition, the National Association of Broadcasters, the Association of
Independent Television Stations, and the National Association of Black-Owned Broadcasters
also filed comments supporting must carry for HSN-affiliated stations.


