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Christian Television Corporation, Inc., licetWAeE?l: F~EO¥E'rARY

Channel 22, Clearwater, Florida, (hereinafter "WCLF"), by its

undersigned attorney and pursuant to Sl.40l of the Commission's

Rules.-#,.hereby respectfully requests the Commission to initiate a

rulemaking proceeding to amend §76. Sl(a) (28) of the Commission 's

Rules to change the designated Tampa-St. Petersburg, Florida,

hyphenated market to include Clearwater, Florida.

thereof, the following is stated:

I • BACKGROUND INFORMATION.

In support

1. WCLF is an independent UHF station which commenced opera-

tions in October, 1979. Its community of license, Clearwater, is

part of what is commonly referred to as the Tampa Bay area, which

comprises the tri-city market of Clearwater, Tampa and St.

petersburg. These three communities, because of their close

proximi ty (the ci ty limi ts of Clearwater and Tampa connect at

their East-West boundaries), have common social, cultural, trade

and economic interests. Even political leaders from the area
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recognize these common links between the three communities (~

letters from Congressman Bill Young and Representative John A.

Grant, Jr., Appendix 1).

2. The commonality of these communities is also evidenced by

the overlapping program coverage provided by area stations. For

example, WCLF places a Grade A and B signal over the Tampa-St.

Petersburg market. It also places a city grade signal over Tampa

and over a substantial portion of St. petersburg (~ Appendix

2). In turn, the Grade B signals of stations licensed to Tampa

and St. Petersburg totally encompass Clearwater (~ Appendix 3).

3. WCLF's market location necessarily places it in a compe

titive situation with the other television stations in the Tampa

St.petersburg area. Indeed, although WCLF's community of license

is Clearwater, it derives a substantial portion of its revenue

from other cities in the area. This is partially due to the fact

that WCLF has a steadily growing off-the-air audience ~ WCLF is

currently carried by nine cable systems including Group W Cable

which serves Hillsborough County (Tampa) and Vision Cable of

Pinellas which serves Pinellas Park (St. petersburg). (Numerous

subscribers to cable systems which do not presently carry WCLF' s

signal have also expressed interest in receiving WCLF' s signal.)

In addition, WCLF has been unsuccessful in obtaining a lower rate

for its programming because producers regard Clearwater as part of

the Tampa-St. petersburg market and, therefore, bel ieve WCLF's

programming should be sold at a rate comparable to programming

rates charged to Tampa-St.Petersburg stations (see, ~, Appendix

•
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4>'. WCLF' s pricing structure is due largely to the fact that both

the Nielsen and Arbitron ratings include Clearwater in the Tampa-

St. Petersburg market.

4. Although WCLF places a primary emphasis on the program-

ming interests and needs of its community of license, it also airs

programming which addresses the interests and needs of Tampa and

St. petersburg. WCLF often airs programming which features guests

from St. petersburg and Tampa, and which also addresses problems

of concern to citizens in those communities (!!! Appendix 5). As

a result of such programming efforts, WCLF is in direct competi-

tion with Tampa and St. Petersburg stations since it brings a

fresh, independent voice to those areas.

II. ARGUMENT.

Clearwater Should be Included in the
TaJ!Pll-St. Petersburg Hyphenated Market.

5. Commission's Rules providing for mandatory carriage in

hyphenated markets were adopted "to help equalize competition

bptween stations in markets of this type, and to assure that

stations will have access to cable subscribers in the market and

that cable subscribers will have access to all stations in the

market." Id. Cable Television Report and Order, 36 F.C.C.2d 143,

1 7 6 , 24 R. R. 2d 1501 , 1541 (1972). The Commission has defined a

hyphenated television market as one characterized by more than one

major population center supporting all stations in the market but

with competing stations licensed to different cities within the
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In determining whether a community should be

•

included in an existing hyphenated market, the Commission will

look to see whether the communities in question constitute a

·single television market" -- i.e., "the areas in which stations

can actually or logically expect economic support." Notice of

Proposed RUlemaking, MM Mimeo No. 2476 (released February 22,

1984), at '8 (hereinafter "Orlando-Daytona Beach Rulemaking");

.!.!!. also, Notice of Proposed Rulemaking, MM Mimeo No. 3984

(released May 7, 1984) (hereinafter "Fresno-Visalia Rulemaking").

6. In the Fresno-Visalia Rulemaking, supra, the Commission

found that the petitioner, seeking to add Fresno to the Visalia,

California market, made a prima facie showing that Fresno and

Visalia constituted a single television market. Id. at 1[ 6.

petitioner's showing consisted of the following factors: (I) Its

city grade signal reached beyond Fresno; (2) both Visalia and

Fresno receive service from all stations in the two communities;

(3) such stations rely on both communities for advertising

revenues; and (4) Fresno stations regUlarly cover news and pUblic

affairs in both communities. In the Orlando-Daytona Beach Rule-

making, supra, the Commission found that the showing made by peti-

tioner indicated that Orlando, Daytona Beach and Melbourne

comprispd a single market • .!/ Petitioner's showing included the

1/ This proceeding was later modified to determine whether
Orlando, Daytona Beach, Melbourne and Cocoa, Florida
comprised a single market. On November 21, 1984, the
Commission stated that all four communities comprised a
single market, and added Melbourne and Cocoa to the
Orlando-Daytona Beach market designation. See News, MM
Mimeo No. 988, released November 23, 1984.
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following: (1) the petitioner provides Grade B coverage to most of

the Orlando-Daytona Beach market, a city grade signal over almost

97% of Orlando's population, and a Grade A Signal over all of

Orlando; (2) Melbourne is located within the Grade B contours of

the Orlando and Daytona Beach stations; (3) approximately 65, 000

cable subscribers in the Orlando-Daytona Beach market cannot

receive petitioner's signal, and approximately 23,000 subscribers

within petitioner's own Grade B contour cannot receive its signal

because petitioner is not carried on cable; (4) the public would

benefit from petitioner's independent programming in response to

interests and concerns in the tri-city market; (5) Petitioner

derives significant revenue from cities other than Melbourne;

(6) Arbitron recently designated the communities as a single

market; (7) program distributors treat Melbourne as part of the

Orlando-Daytona Beach market; and (8) congressmen from the area

recognize the communities as an integrally connected social,

political and economic unit. While the Commission took all these

factors into consideration, it stressed points (1) and (2) above

since they tended to support petitioner's assertion that the

stations located in Orlando, Daytona Beach and Melbourne comprise

one market. Id. at ~8.

7'. The factors set. forth herein by WCLF also demonstrate

that Tampa, St. Petersburg and Clearwater constitute a single

television market:

(1) WCLF provides Grade A and B coverage to the Tampa
St. petersburg market, and city grade serv ice to
Tampa and a substantial portion to St. Petersburg;
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(2) Clearwater is located within the Grade B contours
of all Tampa and St. Petersburg television sta
tions;

(3) WCLF derives a substantial percentage of its
revenue from cities other than Clearwater;

(4) Program distributors treat Clearwater as part of
the Tampa-St. Petersburg market;

(5) Both Nielsen and Arbitron include Clearwater in the
Tampa-St. petersburg market.

(6) The public would benefit from WCLF's independent
programming;

(7) Numerous subscribers have expressed an interest in
receiving WCLF's programming.

(8) Political leaders from the area recognize the
commonality of interests between the communities of
Clearwater, Tampa and St. Petersburg_

8. Although Clearwater is an integral part of the tri-city

market of Tampa, St. Petersburg and Clearwater, WCLF is precluded

from competing with stations which are entitled to carriage on

cable systems serving Tampa and St. Petersburg. As a r~sult, WCLF

is placed at a substantial financial disadvantage among its market

competitors, and is denied access to its natural audience. There

are a substantial number of subscribers in WCLF's service area,

many of whom have expressed interest in receiving WCLF's signal,

•

who do not have access to its signal. These same subscribers,

however, are located in the market upon which WCLF relies, in

part,.for its continued viability.
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WHEREFORE, in view of the above, Christian Television Corpo

ration, Inc. respectfully requests that a Notice of Proposed Rule-

making be issued to propose amendment of §76. 51 (a)( 28) of the

Conunission' s Rules to include Clearwater, Florida, in the Tampa-

St.Petersburg hyphenated market.

Respectfully submitted,

CHRISTIAN TELEVISION
CORPORATION, INC.

Its Attorney

Ga_on & Grange
1925 K Street, N.W.
Suite 300
Washington, D.C. 20006
(202) 861-0770

January 24, 1985

•
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Christian Television Corporation, Inc:
Petition for Rulemakinq
Appendix 1

LP.TTERS FROM
CONGRESS~~N BILL YOUNG

AND
REPRESENTATIVE JOHN A. GRANT, JR.



C.W. BILL YOUNG .
......-r.1uIIlD4

-=••• ".011

••U .,..011
NATIONAL DEFENSE

~onlf~i of tbt lI.fub 6tatti
"OUf of llepmmtltib~

.aSf)illpm. K 20515

January 10, 1985

2401 ... ___

WAIlllIIINII. DC 201111

.-..:rGMC:U:

..... 121 •
14C,..., ..... 1ounI
IT.'" ••.-. PL 31701

Mr. Bob D'Andrea
WCLF-Channel 22
6922 l42nd Avenue North
Clearwater, Florida 33546

Dear Bob:

It is my understanding that WCLF-Channel 22 is petitioning
the Federal Communications Commission for a change in the
designation of the television market area for Tampa Bay.

Pinellas County is the most populated county in the Tampa
Bay area, and its two largest cities of St. Petersburg and
Clearwater are frequently linked with Tampa when reference
is made to Tampa Bay. For this reason, among others, I am
pleased that Channel 22 has requested the FCC to reclassify
its "Tampa-St. Petersburg" designation as "Tampa-St. Petersburg
Clearwater," and I am confident that the FCC will give your
station's request all possible consideration.

With best wishes and personal regards, I am

yours,

CWY/gnc
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Florida House of Representatives
UUahassee

•

John A. Grant, Jr.
Representath-e. 59th District

Reply to:

o Suite 100. Decoa Building
1411 Nonh~ Boulevard
Post Office Boll 24268
Tampa. Rorida 33623
(813) 272-5957

o 211 House Office Building
UIIahasee. florida 32301
(904) 488-0275

January 11. 1985

Mr. Robert D'Andrea. President
WCLF TV - Channel 22
Post Office 6922
Clearwater. Florida 33518

Dear Bob:

Committees

Judic:iuy
Coun Systems It MisceUaneous

Subcommittee
'lOurism It Economic Development

1burism Subcommittee
Criminal JIIStice

Criminal Code Subcommittee
Natural Resources Energy Subcommittee

j

I am pleased to support the application of WCLF TV for an amendment of it's
service area to include the entire Tampa Bay area. This area is a contipous
metropolitan area. includinc the cities of Taapa. St. Petersburg, Clearwater and
surrounding communities. All of the television media in this area is directed
towards the entire metropolitan area market.

WCLF TV provides a needed service to the entire community. This service is not
provided by any other television station. I therefore encourage and support the
amendment of it's service area to include the west coast, seven county. area.



Christian Television Corporation, Ine
Petition for Rulemaking
Appendix 2

WCLF'S AREA OF COVERAGE
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Christian Television Corporation, Inc.
Petition for Rulemaking
Appendix 3

GRADR B COVERAGE
OF ARF~ STATIONS
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Christian Television Corporation, Inc.
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LETTER RE
PRICING STRUCTURE FOR WCLF



Procl\1(~ers and DietFibular. orMotion Piclul'"

e5uif~ .J09 :J1.mflrican 2JanJ 7JlcIj.
VinCflnnflJ, 9IJdiana 47)9/ Qlr!371

7~I(I'phone ci/2-&t2-U.J9

OflCrl ){oun 7J(on. - !Jri. 10:00 a.m . • -1:00 p.m.

•

January 10, 1985

Christian Television Network
Ch. 22 wCLF-TV
Robert- D' Andrea
P.O. Box 6922
Clearwater, Fl 33518-6922

Dea~ I-rr. D' Andrea:

In reply to your letter of January 9, 1985, we cannot give

you any special rates because you are a Clearwater station and

Cleaniater is considered to be in the Tampa-St. Fetersburg market.

All the ftielsen and Arbitron ratings include Clea~/ater in th~

TamFa-St. Fetersburg market. Therefore, our pricing structure must

be at a Tampa-St. Fetersburg market rate.

We will be looking forward to hearing from you in the near

future.

Kindest Fersonal Regards,

Eddie C. Stewart, President
Exclusive International Fictures,Inc.

ECS/ikr

cc/file
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Appendix 6

SAMPLE PROGRAMMING
OF WCLF



~cV,
~.O. BOX 6922 • CLEARWATER. fJ,OR'OA 33518
PHONE: (813) 535·5622 • PRAYER LINE 535-5671

•

7/12/84-Thursday

7/12/84-Thursday

.
tPBOGlWI PORIU~

S8 1023

GUESTS

.... BOUICT POll II:
LARRY KINCAID ... ttTHINGS TO LOoK FOR IN BUYING' -------

1. ..sr:-I'e"-~D"~A CAR" DATE:
2 PHILIP ORTH... "LONELINESS 8t INNER HEALING"

• ~~o/ •-, ~"'rrv T8A:
3. JASMINE RICHARDS ... "ANOREXIA" -r:;;-~/1

PAGE: 1 of 1

KD8I~tLODY THREE, LARRY BRUBAKER ALSO JOHN WALTER & LORETTA WINTERS
ITEM VIDEO SEG ctJJI lftTUAL

l. OPEN LIVE/VTR CART :30 :30

2. WELCOME FLOOR WIRELESS 2:00 2:30

• 3. TEASE MUSIC FLOOR WIRELESS :10 2:40
4. MUSIC ... TRIO,

MELODY ~E PLATFORM 3 HAND/TRAK 3:00 5:40
,. ;/~.J <~/A~~ II

~

5. LARRY KINCAID i PLATFORM WIRELESS/HA ~D 9:00 14:40

6. BUMP LIVE/VTR CART :30 15:10
7. BREAK MCR ~ICR 1: 30 16:40.
8. TEASE MUSIC FLOOR WIRELESS :10 16:50
9. MUSIC .. LARRY,TRU~ET PLATFORM STAKD /TRUMP~T 3:00 19:50

;:...2'.Ii 11<,f a<-" .. ~ /'
~.1-

10. PHILIP ORT!! !?LATFORAI 2 HAND 9: 0(, 28:50

II. BUMP LIVE/VTR CART :30 29:20
12. BRE.l\K MCI~ ~ICR 1:30 30:50

13. TEASE MUSIC
.

:10 31:00FLOOR HA~D

14. JOHN WALTER 8t
LORETTA WINTERS PLATFORM HA~D/PIANO

7</)
3:00 34:00

'::J-&.. ~v.u~ --t--'-- t ._lilt<l /:U' /\-. ( ~ n~.&--( tl;.G
15. JASMINE RICHARDS PLATFORAI 2 tfAND 9:00 43:00

16. TEASE MUSIC PLATFORM HAND :10 43:10
17. MILIC ... TRI9, ~.L' '!lAT~M 3 HAND/TRAK 3:00 46: 10

It 1;"/. .A. bd.~;; ./ .;.L. ~l':'-· I'l. ( tt<../--" I 1

18. BUMP (I LIVE/VTR "CART :30 46:40
19. BREAK MCR ~ICR 1:30 48: 10

20. ~~l.IC. ~ LARRY PLATFORM STAND/TRUMP ~T 3:00 51:10
.JL- ·U U~t·~.t 7U~

r
.".:r" ,,'i..L .,~. (

2l. MESSAGE FLOOR HA~D 6:50 58:00

G2 ..C . .L 0 S E I. 58: 50 I



.~.

.~ P.O. BOX 6922 • CLEARWATER. flOIIDA·33518
PHONE: (813) 535-5622 • PRAYER LINE 535-5671

WIle:
DEBBIE .JOHNs::Ji

GUESTS

-,AIlE , $UBJECT
1. DR. IDWABD saroELE••• "HIP JOINl'S" cJ.E;et:Uor~

2. RAlPH HEATH••• "CARE FOR B:XJKEI) BIROO" T/9.-n,LJ4

3. BARBARA CASH & DEBBIE JC>HNOON••• t'THEIR TRIP 'IO HAITI' I

.sJ.pe~J,qA.3 "

J!GU II:

DATE:

TBA:
PAGE:

tPROGJWI POIWA~

516

7/16/84- Monday

7/16/84-Mgnda,y

1 of 1

'.

lTD V.LUJSO SEG ctJII ~
.

1- OPEN LIVE/VIR CARl' :30 :30

2. lmmIE SEr 1 HAND 2:00 2:30

3. TEASE MUSIC SEr I HAND :10 2:40
4. MUSIC•• DEBBIE JOffi\"S)N SET 2 HAND/TRAK 3:00 5:40

~ I •. ' / ,/'

.. ~ . .,

5. DR. JK)WARD SCHUELE SET 1 2 LAV 10:00 15:40

6. BtJ~ LlVE/VTR CARl' :30 16:10
7. BREAK lorn MeR 1:30 17:40

8. AUDIENCE SET 1 LAV 3:00 20:40

9. TEASE ~JVSIC SEr 1 LAV :10 20:50
10. ~1USIC.• DEBBIE JOHNs::>N SET 3 HAND/TRAK 3:00 23:50

- ,.. ~ /
I' -' / • I . : / ' - - -

11. RUPH HE..\TH SET 1 2 LAV 10:00 33:50

12. BL"MP LlVE/VTR CAR!' :30 34:20
13. BREAK MCR lorn 1:30 35:50

14. BARBARA CASH &
DEBBIE ·JOHNSON SET 1 3 LAV 10:00 45:50

15. BL1IP LlVE/VTR CART :30 46:20
16. BREAK MCR MCR 1:30 47:50

17. ~1USIC.. DEBBIE JOHNSON SET 2 HAND/TRAK 3:00 50:50
- .. , ,/

- " " / . .
18. MESSAGE SET 1 LAV 7:10 58:00

19. CLOSE VTR/FREEZES SJI'/VO/CART :50 58:50

.



P.O. .ox 692~ • CL£AlWATER. fLOIIDA 33511
PHONE: (813) 535-5622 • PlAYER LINE .53$-5671

8/6{84-JlDDiJay

8{6{84:-VDnday

PAGE: _1~_ of _1__

GUESTS

~ 'UBJBcr POll I:
1. DR. JAMES GIUS••• "LASER SURGFBY'f j41(f'oAJ SI'~~Pj5 ..

DATE:
2. C!AIRE KELLY.•• "SXIAL SEX:'URI'lY UPDA'lE'f5T tpCY~~tj~.v;7

'J'Bl::: ~YMP~= ~ii.:~Fnrf/y~ tpt'~~ ~/~~
W81e· ~.

"Ilt'fIIB £mE (\(A"',() ,p~.uO t1AA ~l71 .. "
lTD '" Y1UW BEG CDJI j\cruAL

l. CPE2i LIVE{VIR CART :30 :30

2. WELCOME SET 1 HAND • 2:00 2:30

• 3. OLYMPIC SPOI' (roIL-IN; Roll-in . Roll-in 6:36 9:06

y DR. JAMES GIlLS SEl' 1 2 LAV 10:00 19:06

5. BUMP LIVEjVTR CART :30 19:36
~ BREAK MCR ~CR 1:30 21:06

/
21:16;r. TEASE MUSIC s=:T 1 LAV :10

ff ............,.. .. .-..-. xPo2
{

.2 HANDjTRAK 3:00 24:16• ~~SIC ........ u''IT ~~L

W" _'0. I~ Jt ~_" ~o 'D.k7
J

_ (\
A J dAvt

~ CLAIRE 4h:u.y 0 SETi
() -

2 LAV 6:00 30:16

10. TEASE MUSIC . SET 1 LAV :10 30:26
11~IC.."~f SET 3,~J,1' ( 2 HAND;TRAK 3:00 33:26

~o ~l D .... I ~"7"""'"
. 'a~ ~ ~ .
__ -i.r= _' _. A

12. BUMP LJ1lE{VTR 1/ - CART :30 33:56
13. BREAK !trn . lrCR 1:30 35:26 --_.... -

~. SURINDAR BEDI SET 1 2 LAV 10:00 45:26

~
LlVE/VI'R CART :30 45:56

• BREAK lrK:R lCR 1:30 47:26

I~ MUSIC.• f'l:P IUS ~rELL SET 2 2 HAND/TRAK 3:00 50:26

{~ ~'-t. ~ l ___.1£/ - rfJ""_a;.(I~J
18. IE S SAG E SET 1 LAV 6:04 56:30

19. CLOSE VIR/FR£f2ES rorfVO/CART . :40 57:10

20. OOLL-IN (APPEAL) VIR/SfQf SOl' 1:40 58:50
.

•



.(is .
I/ A"'- A"....({/ ... : ..- .

P.O. BOX 6922 • CLEARWATER. flOiIDA 33.518
PHONE: (813) 535-5622 • PRAYER LINE 535-5671

•

8/7/84-Tuesday

8/7/84-Tuesday

1 of 1---PAGE:

CUESTS ~BOGIWI 1'01tU~

-.AIIB .tJBJECT ~ -. POll ,: 528
1. KA'IHIE ERWIN••• '''mum IN INVESn4Em'S" 57· Pe-/~v~oI" -------

DATE:
2. DR. RJBERr L. WELlS... "FACIAL SUPI.JFE{" ci£Mw~~"

T8A:

lTD VIDEO 8EG ....:L'UAL

I. <PEN LIVEfVl'R CARr :30 :30

2. WELCOME SEI' 1 HAND • 2:00 2:30

3. TEASE MUSIC SEI' 1
.

HAND :10 2:40
4.

f.w~I5·/j.,BRU<7J~P7- wrJ~
.

.-I.J
HAND/'rnAK 3:00 5:40

I- -- ,- vV, I...... , .. -
5. KAnilE ERWIN SET 1 2 LAV 10:00 15:40

6. BUMP LIVE/VrR CART :30 16:10
7. BREAK MCR Y:R 1:30 17:40

8. T£.&\SE MUSIC SEI' 1 LAV :10 17:50
9. ~C.. BRUCE M: roY SET a HAND/TRAK 3:00 20:50

t\ ~ClJ?"'I'__ )~ ~I ,L.,. ..,~.~ ,,~

/1 .I.J

t./ Y .....
10. DR. Io/r IH".W' L. WELLS SEI' 1 2 LAV 11:00 31:50

11. BUMP LIVEjVrR CART :30 32:20
12. BREAK MCR MCR 1:30 33:50

13. MUSIC.. BRUCE Me roY SEI' 2 HANDjTRAK 3:00 36:50
I~ ~ IJ

~ ~ 1\ 1 .... ,/

14. a:a ROSCAMP & GUEST SET 1 3 LAV 11:00 47:50

15. BUMP LIVE/VTR CARl" :30 48:20
16. BREAK MCR ACR 1:30 49:50

17. MESSAGE SEI' 1 LAV· 6:40 56:30

18. CLOSE vrRjFRFf2FS sarjVO/CA!(f :40 57:10

19. K>LL-IN (APPEAL) VI'R/SPOI' sar 1:40 58:50



.~

.~
P.O. BOX 6922 • ClfARWATE" fLORIDA' 33518
PHONE: (813) 535-5622 • PRAYER LINE 535-5671

tPBOGJlAM PORUA~

529

Wednesday 8/8/84

_ ....'_ of __..1

TBA: Wednesday 8/8/84

PAGE:

TINA BRUBAKER

CUESTS

-.AId .UB.JECT. -rA'"~~. ~ .:
1. SENATOR GERALD REHM .. "PORNOGRAPgy ON CABLE TV"

DATE:
2. DR WILLIAM HALE ... "THE FLEETJ:zffjGy~ RS"

.:!!? I. ~B"Te£J. ~

S. DOT.. "MICROWAVE COOKING"
S'r · (Je-TeN:6vA-.J

J1U8I~~NG_A_LONttrftA~CE & DOTT~u~. •
lTD' yJ.UISO SEG CUJI fcTUAL

1. OPEN LIVE/VTR . CART :30 :30

2. WELCOME SET 1 HAND 1:00 1:30
•

3. TEASE MUSIC SET 1 HAND :10 1:40
4. MU~IC.. T.lNA SET 2 HAND/TRAK 3:00 4:40

,. >J I' 7!1..2. d " d- ' /~.

?\.(... r- .'-t...c;.. ..

5. SENATOR GERALD RE M SET 1 2 LAV 6:00 10:40

6. BUMP LIVEjVTR CART :30 11:10
7. BREAK MCR MCR 1:~0 12:40

'8. SEN. GERALD REHM SET 1 2 LAV 6:00 18:40
(CALL IN 535-5624 0 25)

9. TEASE MUSIC SET 1 LAV :10 18:50
10. ~mSIC.. TINA SET 3 HANDjTRAK 3:00 21:50

""":1:~ _'1 7/;,"1.-1 /Lb..u
,/

/ .t!-Z "",,' I (..// -::-~/ /L/. J it'7'U·. .L.
r .I 2 LA,I11. DR. \\' I LL:rA~1 HALE SET 1 .r 10:00 31:50

--.

12. BUMP LIVEjVTR CART :30 32:20
13. BREAK MCR MCR 1:30 . 33:50

14. SING....A-LONG GAIL 30YCE SET 1 LAVjHAND/F: IANO 4:00 37:50

15. BU~!P LIVEjVTR CART :30 38:20
16. BREAK MCR MCR 1:30 39:50

17. DOT SET 1 2 LAVjTABIE 10:00 49:50
18. TEASE MUSIC SET 1 LAV : 10 50:00
19 II ~m7}2; "~~JA Y! t .0.."

SET 2 . HANDjTRAK 3:00 53:00
./ ~ ... A' /, 1. A '

,,,
20. M E S SAG E SET 1 ./ LAV 3:30 56:30

21. C LOS E VTRjFREEZES SOTjVOjCAFT :40 57:10

22. ROLL-IN (APPEAL) VTRjSPOT SOT 1:40 58:50

'.
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P.o. BOX 6922 • ClfARWATER. fLORIDA 33518
PHONE: (813) 535-5622 • PRAYER LINE 535-5671

W8Ie:

8/14/84-Tuesday

8/14/84-Tuesday

.-..1._ of ---1,/__

TBA:
PAGE:

2. ELLIE FASS... "PLANl'S" $ r· pe:r~l/q_

s. JAN HALISKY•.• "RIGHI' TO LIFE ISSUES" -r,4d'),"'~-

~ . GUESTS

R,lME $tJ&JECl' ;!;A/")P~ Peal ,:
1. DR. n.ooENCE FRAIN•• "BREA'I'HnIi EXERCI FOR HE.\DAClIE pAIN"

DATE:

•

~4l\11')R4 rAYE •
lTD YJ,UJ:i\J SEG CUll AcruAL

II

I. OPEN LIVEfVI'R . CART :30 :30

2. WELCOME SET 1 HAND 2:00 2:30

3. TEASE MUSIC SET 1 HAND :10 2:40
4. MUSIC..S.~RA CAYE SET 2 HAND/TRAK 3:00 5:40

"ru-l1~~ 11J.~ ,/
'1.4.,

5. DR. FI..OOENCE ~IN SET 1 - 2 LAV 10:00 15:40

6. EL1&' LIVE;vrn CART :30 16:10.
7. BREAK MCR ~1CR 1:30 17:40

-
8. TEASE ~1tJSIC SET 1 LAV :10 17:50
9. l¥[]s~~:SA.P\lD~ CA~JA -SEr}// HAND/TRAK 3:00 20:50

"..c1 "/.1./'"", )/" 'L"1 ...~

EILn: FASS
....

ISET 110. 2 LAV 10:00 30:50

II. BUMP LIVE/VIR CART :30 31:20
12. BREAK MCR MCR 1:30 32:50

13. JAN H.o\LISKY SET 1 2 LAV 11:00 43:50

14. BUMP LIVE/VIR CART :30 44:20
15. BREAK ttCR ~1CR 1:30 45:50

16. TEASE MUSIC SET 1 LAV :10 46:00
17d!llC, . SA1'IDRA ~~~/2.. ~P4~L-~P

HAi'IDITRAK 3:00 49:00
It 7l~..(AU

18. M E S S AG E SEr 1 LAV 7:30 56:30

19. CLOSE vrn/FREEZES sar/VO/CAKf :40 57:10
20. ROIL- IN (APPEAL) vrn/SPOr sar 1:40 58:50

.
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GUESTS

P.o. BOX 6922 • CLEARWATER. fLOIlDA 33518
PHONE: (813) 535-5622 • PRAYER LINE 535-5671

.-.oGRAIl POlWA'j

533

8/15/84-WednesdaY

•

2. JOE PIPPEN.•• ''PROBATE'' 57 pu~J6t.J..qf. .
TBA: 8 lIS184-Wednesday

3. DR. PAUL HARTFORD•. "CRIMINAL PROFILE (Mc1XJ'Wl)' SST.~P~
MASSACRE)" PAGE: 1 of 1

wSle:
SINGER & GREG NELOON PIANOAT.AN ~4TTF.V, ,

ITEM YUJJ:;O &TTT1oyn 8EG CUll JCIUAL

l. <:PEN LIVEjVrR CARl' :30 :30

2. WELCOME SET 1 HAND 2:00 2:30

3. 'l'EASE MUSIC SET 1 HAND
~

:10 2:40
4. MUSIC••GREG NEl8:N, SET 2 HAt'IDj'I'RAK /Pl 3:00 5:40

PIANO OOI.O•••• "PRAISE raE lDRD"

5. DR. "\\tOnY" CAROOZO &
DR. OON BERGNER SET 1 3 LAV 11:00 16:40

6. BliMP LlVE/VrR CART :30 17:10
7. BREAK MCR MCR 1:30 18:40

8. JOE PIPPEN SET 1 2 LAV 10:00 28:40

9. TEASE MUSIC SET 1 LAV :10 28:50
10. MUSIC~ BAI3SJ & }~m' t,1E" HAND/'I'RAK /P ANO 3:00 31:50

GREGN N... " S

11. BUMP LIVE/VrR CART :30 32:20
12. BREAK MCR ~.rn 1:30 33:50

13. DR. PAL'L HARTFORD SET 1 2 LAV 11:00 44:50

14. B{;"MP LIVEjVrR CART :30 45:20
15. BREAK MCR ~ICR 1:30 46:50

16. TEASE MUSIC SET 1
~/mAK

:10 47:00
17. MUSIC.. ALAL·~ BAILEY SET 2 3:00 50:00

"I HAVE '"I<. '1<.10( BEEN au: OF HIS CARE'

18. MESSAGE SET 1 LAV 6:30 56:30

19. CLOSE VIR/FREEZES SOl'/VO/CART :40 57:10

20. ROIL-IN (APPEAL) VIR/sror sar 1:40 58:50



P.O. lOX 6922 • CUMWATER. ROIIDA 33518
PHONE: (113) 535-5622 • PRAYER LINE 535-5671

J of ..........' __

~ #: ...5;_:J....7 _

DAD:

PAGE:I. RUm CATAI..AID••• "MISSICNARY 'to c:HE.:IVKEE INDIANS"

6UEST8

Jf,&IIE .UBJEC1'
1. m. FRED GURlldAN••• "SKIN CAtCER" Ci£A-bVnZR-

MUSIC:
AJn BENDER

•

lTD YJlU~~ IIBG CUll IliA..
l. CPEN LIVEfVTR • CARl' :30 :30

2. W E"L COM E SE1' 1 HAND 1:30 2:00

3. TEASE MUSIC SE1' 1 HAND :10 2:10
4. MUSIC•• AMi BENDER SE1' 2 HAND/TRAK 3:00 5:10

5. DR. FRED GUR'IMAN SEI' 1 2 lAV 11':00 16:10

'"6. BUMP LIVEfVTR CART :30 ~40
D7. BREAK J&:R MCR 1~30 ( 18:10

8. GENE & MARVENE VANCIL SEI' 1 2 lAV 11:00 ""-",, ~
, 7:1I!T'~J.\J

9. BUMP LIVE/VrR CAR!' :30 ~:40)10. BREAK ltCR MCR 1:30 31:10. .
11. TEASE MUSIC SET 1 LAV :10 31:20
12. MUSIC•. A1Ci BENDER SET 3 HAND/TRAK 3:00 34:20

.

13. RUrH CATALANO SET 1 2 LAV 11:00 45:~
~

14. BUMP LIVEfVTR CART :30 ( 45:50)15. BREAK ICR MCR 1:30 \ 47:20

16. TEASE MuSIC SET 1 LAV :10 47:30
17. MUSIC•• AMY IIDIDER SET 2 HAND/TRAK 3:00 50:30

18. U E S SAG E SET 1 LAV 6:10 56:#10

19. C!..OSE VIR/FREEZES rorjVO/CART :40 57~

~. R:>lL- IN (APPEAL) V'IR/s;I:Ql' ror 1:~ 58:50


