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Federal Communications Commission
WASHINGTON, D.C. 20554
In re Matter of:
Amendment of §76.51 ) MM Docket No. O\Br’l\i
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(Tampa-St. Petersburg-Clearwater, ) T
Florida )
To: Chief, Policy and Rules Division
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PETITION FOR RULEMAKING JAN 2 4 1985

t
Christian Television Corporation, Inc., liceagﬁeE%;FmEgyﬁARy
Channel 22, Clearwater, Florida, (hereinafter “WCLF"), by its

undersigned attorney and pursuant to §1.401 of the Commission's
Rules,. hereby respectfully requests the Commission to initiate a
rulemaking proceeding to amend §76.51(a)(28) of the Commission's
Rules to change the designated Tampa-St. Petersburg, Florida,
hyphenated market to include Clearwater, Florida. ‘In support
thereof, the following is stated:

I. BACKGROUND INFORMATION.

l. WCLF is an independent UHF station which commenced opera-
tions in October, 1979. 1Its community of license, Clearwater, is
part of what is commonly referred to as the Tampa Bay area, which
comprises the tri-city market of Clearwater, Tampa and St.
Peterébﬁrg. These three communities, because of their close
proximity (the city limits of Clearwater and Tampa connect at
their East-West boundaries), have common social, cultural, trade

and economic interests. Even political leaders from the area



L

recognize these common links between the three communities (see
letters from Congressman Bill Young and Representative John A.
Grant, Jr., Appendix 1l).

2. The commonality of these communities is also evidenced by
the overlapping program coverage provided by area stations. For
example, WCLF places a Grade A and B signal over the Tampa-St.
Petersburg market. It also places a city grade signal over Tampa
and over a substantial portion of St. Petersburg (see Appendix
2). In turn, the Grade B signals of stations licensed to Tampa
and St. Petersburg totally encompass Clearwater (see Appendix 3).

3. WCLF's market location necessarily places it in a compe-
titive situation with the other television stations iﬁ the Tampa-
St.Petersburg area. 1Indeed, although WCLF's community of license
is Clearwater, it derives a substantial portion of its revenue
from other cities in the area. This is partially due ;o the fact
that WCLF has a steadily growing off-the-air audience; WCLF is
currently carriéd by nine cable systems including Group W Cable
which serves Hillsborough County (Tampa) and Vision Cable of
Pinellas which serves Pinellas Park (St. Petersburg). {Numerous
subscribers to cable systems which do not presently carry WCLF's
signal have also expressed interest in receiving WCLF's signal.)
In adéition, WCLF has been unsuccessful in obtaining a lower rate
for its programming because producers regard Clearwater as part of
the Tampa-St. Petersburg market and, therefore, believe WCLF's
programming should be sold at a rate comparable to programming

rates éharged‘to Tampa-St.Petersburg stations (see, e.g., Appendix
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4). WCLF's pricing structure is due largely to the fact that both
the Nielsen and Arbitron ratings include Clearwater in the Tampa-
St. Petersburg market.

4. Although WCLF places a primary emphasis on the program-
ming interesté and needs of its community of license, it also airs
programming which addresses the interests and needs of Tampa and
St. Petersburg. WCLF often airs programming which features guests
from St. Petersburg and Tampa, and which also addresses problems
of concern to citizens in those communities (see Appendix 5). As
a result of such programming efforts, WCLF is in direct competi-
tion with Tampa and St. Petersburg stations since it brings a
fresh, independent voice to those areas.

II. ARGUMENT.

Clearwater Should be Included in the
Tampa-5t. Petersburg Hyphenated Market.

i

5. Commission's Rules providing for mandatory carriage in
hyphenated markets were adopted "to help equalize competition
between stations in markets of this type, and to assure that
stations will have access to cable subscribers in the market and
that cable subscribers will have access to all stations in the

market." Id. Cable Television Report and Order, 36 F.C.C.2d 143,

176, 24 R.R.2d 1501, 1541 (1972). The Commission has defined a
hyphenated television market as one characterized by more than one
major population center supporting all stations in the market but

with competing stations licensed to different cities within the



market area. In determining whether a community should be
included in an existing hyphenated market, the Commission will
look to see whether the communities in guestion constitute a
"single television market" -- i.e., “the areas in which stations
can actually or 1logically expect economic support.™ Notice of

Proposed Rulemaking, MM Mimeo No. 2476 (released February 22,

1984), at 98 (hereinafter "Orlando-Daytona Beach Rulemaking®):;

see also, Notice of Proposed Rulemaking, MM Mimeo No. 3984

(released May 7, 1984) (hereinafter "Fresno-Visalia Rulemaking®).
6. In the Fresno-Visalia Rulemaking, supra, the Commission
found that the petitioner, seeking to add Fresno to the Visalia,

California market, made a prima facie showing that Fresno and

Visalia constituted a single television market. Id. at 4g6.
Petitioner's showing consisted of the following factors: (1) Its
city grade signal reached beyond Fresno; (2) both Visalia and
Fresno receive service from all stations in the two communities;
(3) such stations rely on both communities for advertising
revenues; and (4) Fresno stations regularly cover news and public
affairs in both communities. In the Orlando-Daytona Beach Rule-
making, supra, the Commission found that the showing made by peti-
tioner indicated that Orlando, Daytona Beach and Melbourne

comprised a single market. 1/ Petitioner's showing included the

1/ This proceeding was later modified to determine whether
Orlando, Daytona Beach, Melbourne and Cocoa, Florida
comprised a single market. On November 21, 1984, the
Commission stated that all four communities comprised a
single market, and added Melbourne and Cocoa to the
Orlando-Daytona Beach market designation. See News, MM
Mimeo No. 988, released November 23, 1984.
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following: (1) the petitioner provides Grade B covérage to most of
the Orlando-Daytona Beach market, a city grade signal over almost
97% of Orlando's population, and a Grade A Signal over all of
Orlando; (2) Melbourne is located within the Grade B contours of
the Orlando ahd Daytona Beach stations; (3) approximately 65,000
cable subscribers in the Orlando-Daytona Beach market cannot
recéive petitioner's signal, and approximately 23,000 subscribers
within petitioner's own Grade B contour cannot receive its signal
because petitioner is not carried on cable; (4) the public would
benefit from petitioner's independent programming in response to
interests and concerns in the ¢tri-city market; (5) Petitioner
derives significant revenue from cities other than Melbourne;
(6) Arbitron recently designated the communities as a single
market; (7) program distributors treat Melbourne as part of the
Orlando-Daytona Beach market; and (8) congressmen from the area
recognize the communities as an integrally connected social,
political and economic unit. While the Commission took all these
factors into consideration, it stressed points (1) and (2) above
since they tended to support petitioner's assertion that the
stations located in Orlando, Daytona Beach and Melbourne comprise
one market. Id. at 9¢8.

7. The factors set, forth herein by WCLF also demonstrate
that Tampa, St. Petersburg and Clearwater constitute a single

television market:

(1) WCLF provides Grade A and B coverage to the Tampa-
St. Petersburg market, and city grade service to
Tampa and a substantial portion to St. Petersburg;
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(2) Clearwater is located within the Grade B contours
of all Tampa and St. Petersburg television sta-

tions;

(3) WCLF derives a substantial percentage of its
revenue from cities other than Clearwater;

(4) Program distributors treat Clearwater as part of
the Tampa-St. Petersburg market;

{S5) Both Nielsen and Arbitron include Clearwater in the
Tampa-St. Petersburg market.

(6) The public would benefit from WCLF's independent
programming;

(7) Numerous subscribers have expressed an interest in
receiving WCLF's programming.

(8) Political leaders from the area recognize the
commonality of interests between the communities of
Clearwater, Tampa and St. Petersburg.

8. Although Clearwater is<an integral part of the tri-city
market of Tampa, St. Petersburg and Clearwater, WCLF is precluded
from competing with stations which are entitled to carriage on
cable systems serving Tampa and St. Petersburg. As a result, WCLF
is placed at a substantial financial disadvantage among its market
competitors, and is denied access to its natural audience. There
are a substantial number of subscribers in WCLF's service area,
many of whom have expressed interest in receiving WCLF's signal,
who do not have access to its signal. These same subscribers,

however, are located in the market upon which WCLF relies, in

part, for its continued viability.



WHEREFORE, in view of the above, Christian Television Corpo-~
ration, Inc. respectfully requests that a Notice of Proposed Rule-
making be issued to propose amendment of §76.51(a)(28) of the
Commission's Rules to include Clearwater, Florida, in the Tampa-
St.Petersburg hyphenated market.

Respectfully submitted,

CHRISTIAN TELEVISION
CORPORATION, INC.

By E!éﬁgﬂ K%£2!ﬂﬂﬁﬂﬂléﬂ!‘
ames A. Gammon

Its Attorney

Gammon & Grange

1925 K Street, N.W.
Suite 300

Washington, D.C. 20006
(202) 861-0770

January 24, 1985 !



Christian Television Corporation, Inc.
Petition for Rulemaking
Appendix 1

LFTTERS FROM
CONGRESSMAN BILL YOUNG
AND
REPRESENTATIVE JOHN A. GRANT, JR.
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January 10, 1985

Mr. Bob D'Andrea
WCLF-Channel 22 -
6922 142nd Avenue North
Clearwater, Florida 33546

Dear Bob:

It is my understanding that WCLF-Channel 22 is petitioning
the Federal Communications Commission for a change in the
designation of the television market area for Tampa Bay.

Pinellas County is the most populated county in the Tampa

Bay area, and its two largest cities of St. Petersburg and
Clearwater are frequently linked with Tampa when reference

is made to Tampa Bay. For this reason, among others, I am
pleased that Channel 22 has requested the FCC to reclassify

its "Tampa-St. Petersburg" designation as "Tampa-St. Petersburg-
Clearwater,"” and I am confident that the FCC will give your
station's request all possible consideration.

With best wishes and personal regards, I am

Ve

Member ojf Congre

CWY/gnc



Florida House of Representatives

Tallahassee
John A. GMt, Jr. Comumittees
Representative, 59th District Judiciary .
Reply to: Court Systems & Misceilancous
D Suite 100, Decoa Building Subcommittee
1411 North Westshore Boulevard Tourism & Economic Development
Post Office Box 24268 Tourism Subcommittee
Tampa. Florids 33623 Critninal Justice
(813) 272-5957 Criminal Code Subcommittee
O 211 House Office Building Natural Resources Energy Subcommittee
Thlishassee, Florida 32301
(904) 488-0275

January 11, 1985

Mr. Robert D'Andrea, President
WCLF TV - Channe] 22

Paost Office 6922

Clearwater, Florida 33518

Dear Bob:

I am pleased to support the application of WCLF TV for an amendmelnt of it's
service area to include the entire Tampa Bay area. This area is a contiguous
metropolitan area, including the cities of Tampa, St. Petersburg, Clearwater and
surrounding communities. All of the television media in this area is directed
towards the entire metropolitan area market. '

WCLF TV provides a needed service to the entire community. This service is not
provided by any other television station. I therefore encourage and support the
amendment of it's service area to include the west coast, seven county, area.
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Christian Television Corporation, Inc.
Petition for Rulemaking
Appendix 2

WCLF'S AREA OF COVERAGE
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Christian Television Corporation, Inc.
Petition for Rulemaking
Appendix 3

GRADE B COVFERAGE
OF AREA STATIONS
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Christian Television Corporation, Inc.
Petition for Rulemaking .
Appendix 5

LETTER RE
PRICING STRUCTURE FOR WCLF



Fxelusive Internationsl Fictures, Ine.
‘ (I Producers and Distributors of Motion Pictures

E Suite 509 American Bank 13/09
m Uincennes, Fndiana 47591 USA

Telephbore 812-862-2359
Oj)‘ce Hours TMon. - Fri. 10:00 a.m. - 4:00 p.m.

January 10, 1985
Christian Television Network
Ch. 22 WCLF-TV

Rober® D!'Andrea

P.0O. Box 6922

Clearwater, Fl1 33518-6922
Dea¥ ilr. D'Andrea:

In reply to your letter of January 9, 1985, we cannot give
you any specizal rates because you ere ¢ Clearwater station and
Clearwater is considered to be in the Tampa-St. Fetersburg market.
A1l the RNielsen and Arbitron ratings include Clearwater in th@g
Tampa-St. Fetersburg market. Therefore, our pricing structure must

be at a Tampa-St. FPetersburg merket rate.

We will be looking forward to héaring from you in the near

future.
Kindest Fersonsl Hegards,
Qb C JMa
Eddie C. Stewsrt, President
Exclusive International Fictures,Inc.
ECS/ikr

cc/file
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Christian Television Corporation, Inc.
Petition for Rulemaking
Appendix 6

SAMPLF. PROGRAMMING
OF WCLF



4 O. BOX 6922 o CLEARWATER. FLORIDA 33518 .
PHONE: (813) 535-5622 @ PRAYER LINE 535-5671

~ GUESTS PROGRAM FORMA"
RAME SUBJECT PGM #: SS 1023
1. LARRY KINCAID..."THINGS TO LOOK FOR IN BUYING

SFPeTeRS64LIA CAR" DATE: 7/12/84-Thursday
2. PHILIP ORTH..."LONELINESS & INNER HEALING" ‘
TR PIV TBA: 7/12/84-Thursday
g. JASMINE RICHARDS...'"ANOREXIA" )
74 # PAGE: 1 of 1
MUSIC: .

MELODY THREE, LARRY BRUBAKER ALSO JOHN WALTER & LORETTA WINTERS
1TEN 1 AUDIO SEG CoM ACTUAL
1. OPEN LIVE/VTR {CART : 30 :30
2. WELCOME FLOOR WIRELESS 100 2:30

*3. TEASE MUSIC FLOOR WIRELESS 10 2:40
4., MUSIC...TRIO,
MELODY THREE P%ATFORM 3 HAND/TRAK :00 5:40
r _
{4 (,/ =
5. LARRY KINCAID PLATFORM WIRELESS/HARD : 00 14:40
6. BUMP LIVE/VTR CART : 30 15:10
7. BREAK MCR MCR :30 16:40
8. TEASE MUSIC FLOOR WIRELESS : 10 16:50
9. MUSIC..LARRY,TRUMPET PLATFORM [STAND/TRUMBET : 00 19:50
2'24L 7,éc1 22, < i
10. PHILIP ORTH FLATFORM 2 HAND 100G 28:50
11. BUMP LIVE/VTR CART 30 29:20
12. BREAK MCIL MCR 130 30:50
13. TEASE MUSIC "FLOOR HAND :10 31:00
14. JOHN WALTER &
LORETTA WINTERS |PLATFORM HAND/PIANO ’) : 00 34:00

'324 \Z\-‘ u/ax/ /[./{0 [:(j-‘/i, (L‘;'/:,é-d'-u_&:ﬂ/

15. JASMINE RICHARDS |[PLATFORM o KAND 9:00 43:00
16. TEASE MUSIC PLATFORM HAND 110 43:10
17. MUSIC...TRIQ, . |pLAT RM 3 HAND/TRAK 00 46:10

‘" v Koack Afe ‘i Al dite i !

18. BUMP LIVE/VTR CART : 30 46:40
19. BREAK MCR MCR : 30 48:10
20. gUSIC.;LARRY PLATFORM STAND/TREypET .00 51:10

‘ . - -~ 4

Lornithny filet FEd e
21, MESSAGEPE FLOOR HAND 50 58.00
22. CLOsE ST RNT /VQ /CART :50 58:50
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P.O. BOX 6922 @ CLEARWATER, FLORIDA 33518
PHONE: (813) 535-5622 @ PRAYER LINE 535-5671

GUESTS PROGRAM FORMA’
FAME . SUBJECT PGM #: 516
1. DR. HOWARD SCHUELE..."HIP JOINTS" C/ &R0 DATE
- * 1/16/84- Monday
2. RALPH HEATH..."CARE FOR HOOKED BIRDS" 779,53 04 :
TBA: 7/16/84-Monday
S. BARBARA CASH & DEBBIE JOHNSON..."THEIR TRIP TO HAITI"
;rf4m~£q,¢54 PAGE: _3 of _ 1
MUSIC:
DEEBIE JOHNSON
TTEN AUDIO SEG COK ACTUAL
1. OPEN LIVE/VTR CART :30 :30
2. WELCOME SET 1 HAND 2:00 2:30
3. TEASE MUSIC SET I HAND :10 2:40
4. MUSIC..DEBBIE JOHNSON | SET 2 HAND/TRAK 3:00 5:40
S . ;oo
5. DR. HOWARD SCHUELE SET 1 2 LAV 10:00 15:40
6. BUOMP LIVE/VTR CART :30 16:10
7. BREAK MCR MCR 1:30 17:40
8. AUDIENCE SET 1 LAV 3:00 20:40
9. TEASE MUSIC SET 1 LAV 110 20:50
10. MUSIC..DEBBIE JOHNSON| SET 3 HAND/TRAK 3:00 23:50
T ‘. -/ 4I.‘ 'ﬂ: . ’ — - -
11. RALPH HEATH SET 1 2 LAV 10:00 33:50
12. BO\P LIVE/VTR CART :30 34:20
13. BREAK MCR MCR 1:30 35:50
14. BARBARA CASH &
DEBBIE -JOHNSON SET 1 3 Lav 10:00 45:50
15. BOMP LIVE/VTR CART :30 46:20
16. BREAK MCR MCR 1:30 47:50
17. MUSIC..DEBBIE JOHNSON| SET 2 HAND/TRAK 3:00 50:50
18. MESSAGE SET 1 LAV 7:10 58:00
19. CLOSE VTR/FREEZES SOT/VO/CART :50 58:50



GUESTS
NAME

1. DR. JAMES GILLS..."LASER SURGERY" 74 KF°

9. CLAIRE KELLY...'

. DR. SURINDAR EEDI...'
4. OLYMPIC SPOT (Roll-in)

MUSIC:

'HEALTH'

P.O. BOX 6922 @ CLEARWATER, FLORIOA 33518
PHONE: (813) 535-5622 o PRAYER LINE 535-5671

SUBJECT

o) SPR.A3s PG!

'SOCIAL SECURITY UPDATE"'S;. [Pzl inc—>

PROGRAM FORMA"

#: 527

DATER:

8/6/84-Monday

TBA:

8/6/84-Monday

PAGE:

1

of 1

TTEN OO0 T ACTUAL
1. OPEN LIVE/VIR CART .30 130
2. WELCOME SET 1 HAND * 2:00 2:30

°3. OLYMPIC SPOT (ROLL-IN) - Roll-in Roll-in 6:36 9:06

DR. JAMES GILLS SET 1 2 1AV 10:00 19:06

BUMP LIVE/VIR CART :30 19:36

BREAK MCR MCR 1:30 21:06

7. TEASE MUSIC SET 1 LAV :10 21:16

%SIC 'ﬂmJ 2 A .2 HAND/TRAK 3:00 24:16
XZQ{V Q”JZV 2@

’ CLAIRE hLY SET 1 2 LAV 6:00 30:16
10. TEASE MUSIC SET 1 LAV :10 30:26
II%W SET 3 of . 2 HAND;TRAK 3:00 33:26
12. BUMP Lde/viRY - | carr :30 33:56
13. BREAK MCR . MCR 1:30 35:26

J4~TR. SURINDAR BEDI SET 1 2 LAV 10:00 45:26
15. LIVE/VIR CART 130 45:56

7 BREAK MCR MCR 1:30 47.26
. MUSIC..'"D--HES=HVE~ | SET 2 2 HAND/TRAK 3:00 . 90:26
[ /- Lesda.
18. ESSAGE SET 1 LAV 6:04 56:30
19. CLOSE VIR /FREEZES SOT/VO/CART - :40 57:10
20. ROLL~-IN (APPEAL) VTR /SPOT SoT 1:40 58:50




R A 3R A YU turce YRl AT L e
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P.O. BOX 6922 @ CLEARWATER, FLORIDA 33518
PHONE: (813) $35-5622 @ PRAYER LINE 5355671

GUESTS PROGRAM PORMA’
FAME SUBJECT ., PCK # 528
3. KATHIE ERWIN..."TRUTH IN INVESTMENTS" S7- P&/CJJ/"‘Z/ ) '
DATE: 8/7/84-Tuesday

2. DR. ROBERT L. WELLS...''FACIAL SUR(ERY"C/E‘MMA@, .
TBA: 8/7/84-Tuesday

8. BOB ROSCAMN? & FREEDOM ESCAPE LODGE'
% PAGE: 1 of 1
MUSIC: '
BRUCE MC COY

'!"I‘BT 1 AUDIO SEG [ §
1. OPEN LIVE/VIR { carT :30 :30
2. WELCOME SET 1 HAND . 2:00 2:30
3. TEASE MUSIC SET 1 * | HAND :10 2:40
4.  MYSIC.,BRUCE MC 2 . | HAND/TRAK 3:00 5:40
5. KATHIE ERWIN SET 1 2 LAV 10:00 15:40
6. BUMP LIVE/VIR CART :30 16:10
7. BREAK MCR MCR 1:30 17:40
8. TEASE MUSIC SET 1 LAV 110 17:50
9. MUSIC..BRUCE MC COY | SET 3 HAND/TRAK , |~ 3:00 20:50
(‘ ! ’
Uil Qeacia Finak 2u Tyaw KL
10. DR. ROBERT L. WELLS | SET 1 2 LAV 11:00 31:50
11. BOMP LIVE/VIR CART :30 32:20
12. BREAK MCR MCR 1:30 33:50
13. MUSIC..BRUCE MC COY | SET 2 HAND/TRAK 3:00 36:50
/
"UnZi 2, QZZ,,‘/I
14. BOB ROSCAMP & GUEST | SET 1 3 LAV : 11:00 47:50
15. BUMP LIVE/VIR CART | :30 48:20
16. BREAK MCR MCR 1:30 49:50
17. MESSAGE SET 1 LAV 6:40 56:30
18. CLOSE VTR/FREEZES SOT/VO/CART 140 57:10
19. ROLL-IN (APPEAL) VTR/SPOT soT 1:40 58:50
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P.O. BOX 6922 @ CLEARWATER, FLORIDA 33518
PHONE: (813) 535-5622 @ PRAYER LINE 535-5671

GUESTS PROGRAM FORMA'

NAME SUBJECT s PGM #: _ 520
1. SENATOR GERALD REHM..'"PORNOGRAPAY ON CABLE TV e
: Medoesday 8/8/84

TBA: Wednesday 8/8/84
PAGE: ] of ]

2. DR WILLIAM HALE..."THE FLEETING YEARS"
ST. fejer/fusy

8. DOT.."MICROWAVE COOKING"
53’4?&72?%34M%y

MUSIC: La
SING-A-LONGa%gfL ﬁ%%cn & DOTT N, MUSIC TINA BRUBAKER
AVDT0 SEG ‘ Aeruar
1. OPEN LIVE/VTR ] CART 30 -30]
2. WELCOME SET 1 HAND 1:00 1:30
*3. TEASE MUSIC SET 1 HAND 110 1:40
4. MUSIC..TINA |SET 2 , HAND/TRAK 3:00 4:40
18 S o 2 ‘. ’
R fr T Zl Zeod
5. SENATOR GERALD REEM SET 1 2 LAV 6:00 10:40
6. BUMP LIVE/VTR | CART 30 11:10
7. BREAK MCR MCR 1:30 12:40
8. SEN. GERALD REHM |SET 1 2 LAV 6:00 18:40
(CALL IN 535-5621 of 25) A
9. TEASE MUSIC SET 1 LAV :10 18:50
10. MUSIC..TTNA SET 3 HAND/TRAK 3:00 21:50
T4 -~ . - - . /
/7.&-2/{1(,/7/ = z/gju iy Ll ,/(,a.u- ’
11. DR. WILLJAM HALF |SET 1 /2 1a¥ 10:00 31:50
12. BUMP LIVE/VTR CART 30 32:20
13. BREAK MCR MCR 1:30] . 33:50
14. SING-A-LONG GAIL BOYCE SET 1 LAV /HAND/HIANO 4:00 37:50
15. BUMP LIVE/VTR CART 30 38:20
16. BREAK MCR MCR 1:30 39:50
17. DOT SET 1 2 LAV/TABIE 10:00 49:50
18. TEASE MUSIC SET 1 LAV 10 50:00
19, MUSIC..TINA SET._ 2 . | HAND/TRAK 3:0 53:00
x4 II 77[4* () R K 1L ) Bidd / 0
20. MESSAGE SET 1 J LAV 3:30 56:30
21. CLOSE VTR/FREEZES SOT/VO/CART . 40 57:10
22. ROLL-IN (APPEAL) | VTR/SPQT SOT 1:40 58:50




GUESTS

-

Y

P.O. BOX 6922 @ CLEARWATER, FLORIDA 33518
PHONE: (813) 535-5622 @ PRAYER LINE 535-5671

PROGRAM FORMA'

SUBJECT AmMmP R PGM #: 532

1. DR. FLORENCE FRAIN.."BREATHING EXERCISES FOR HEADACHE PAIN"

. DATE: 8/14/84-Tuesday
2. ELLIE FASS..."PLANTS" S 7~ ;%72444/4%» _

TBA: 8/14/84-Tuesday

8. JAN BALISKY..."RIGHT TO LIFE ISSUES" 77,2 0.0-

# PAGE: | __of |
MUSIC:
1. OPEN LIVE/VIR CART 30 :30
2. WELCOME | SET 1 HAND 2:00 2:30
3. TEASE MUSIC SET 1 HAND :10 2:40
4. MUSIC..SANDRA CAYE SET 2 HAND/TRAK 3:00 5:40

ot , Vd
5. DR. FLORENCE FRAIN SET 1 2 LAV 10:00 15:40
6. BUMP LIVE/VTR CART :30 16:10 .
7. BREAK MCR A 1:30 17:40
‘8. TEASE MUSIC SET 1 LAV 110 17:50
9. MUSIC,.SANDR4 CAYE ~{"SET 3, HAND/TRAK 3:00 20:50
L % : a : ] :
10. ELLIE FASS SET 1 2 LAV 10:00 30:50
11. BUMP LIVE/VIR CART :30 31:20
12. BREAK MCR MCR 1:30 32:50
13. JAN HALISKY SET 1 2 LAV 11:00 43:5C
14. BUMP LIVE/VIR CART 30 44:20
15. BREAK MCR MCR 1:30 45:50
16. TEASE MUSIC SET 1 LAV 110 46:00
17;%5 .SANDRA CAYE % HAND,/TRAK 3:00 49:00
‘ 2 A 3. ,%/471/‘4

18. MESSAGE SET 1 LAV 7:30 56:30
19. CLOSE VTR/FREEZES SOT/VO/CART - 40 57:10
20. ROLL-IN (APDEAL) VIR/SPOT SOT 1:40 58:50




?

P.O. BOX 6922 ® CLEARWATER, ndmoA 33518
PHONE: (813) 535-5622 @ PRAYER LINE 535-5671

Y . GUESTS PROGRAM FORMA’
%\' FAME . SUBJECT PGM #: _533
\) 3. DR. "WOODY"CARDOZO & DR. DON BERGNER..'KIDNEY STONE SURGERY"
CLERATE DATE: _8/15/84 Wednesday
g. JOE PIPPEN..."PROBATE" < . .
7 fereRsvRS TBA  p, —2/15/84-Hednesday
3. DR. PAUL HARTFORD.."CRIMINAL PROFILE (McDONALD'S S77027el8485
MASSACRE)"' PAGE: 1 of 1
NUSIC:
11y, SINGER & GREG NELSON, PIANO
“ﬁ AUDIO SEG ACTUAL
1. OPEN LIVE/VIR { cART :30 :30
2. WELCOME SET 1 HAND 2:00 2:30
*3. TEASE MUSIC SET 1 HAND - :10 2:40
4. MUSIC. GREG NELSON, | gpr o HAND,TRAK /PJANO 3:00 5:40
PIANO SOLO...."PRAISE [HE LORD"
5. DR. "WOODY" CARDOZO &
DR. DON BERGNER SET 1 3 LAV 11:00 16:40
6. BUOMP LIVE/VIR CART :30 17:10
7. BREAK MCR MCR 1:30 18:40
8. JOE PIPPEN SET 1 2 LAV 10:00 28:40
9. TEASE MUSIC o | SET 2 LAV 110 28:50
10. MUSIC.. BAI HAND/TRAK /P} 3:00 31:50
R SN, P 1hoEE e /TRAK [PYANO °
11. BUMP LIVE/VIR CART :30 32:20
12. BREAK MCR \CR 1:30 33:50
13. DR. PAUL HARTFORD SET 1 2 LAV 11:00 44:50
14. BOWP LIVE/VIR CART :30 45:20
15. BREAK MCR MCR 1:30 46:50
16. TEASE MUSIC SET 1 LAV 110 47:00
17. MUSIC..ALAN BAILEY | SET 2 HAND /TRAK 3:00 50:00
"] HAVE NEVER BEEN OUT OF HIS CARE"
18. MESSAGE SET 1 LAV 6:30 56:30
19. CLOSE VTR/FREEZES SOT/VO/CART 140 57:10
20. ROLL-IN (APPEAL) VTR/SPOT SOT 1:40 58:50




-

-

P.O. BOX 6922 @ CLEARWATER FLORIDA 33518
PHONE: (813) 535-5622 @ PRAYER LINE 535-5671

GUESTS PROGRAN PORMAY
RAME SUBJECT PGM #: 537
1. DR. FRED GURTMAN..."SKIN CANCER" CAZ4/87Z L _ DATE
' - . ! 8/22/84 ¥Wednesday
3. GENE & MARVENE VANCIL..."FIRE EXTINQUISHER'' 74,».05¢. :
. TBA:  g/22/R4.Wednesday
8. RUTH CATALANO..."MISSIONARY TO CHEROKEE INDIANS"
PAGE: 1 of
MUSIC:
AMY BENDER |
AUDIO SEG - TUAL
1. QPEN LIVE/VIR CART :30 30
2. WELCOME SET 1 HAND 1:30 2:00
3. TEASE MUSIC SET 1 HAND :10 2:10
4. MUSIC..AMY BENDER | SET 2 HAND/TRAK 3:00 5:10
5. DR. FRED GURTMAN SET 1 2 1AV 11:00 16:10
—_
6. BUMP LIVE/VIR CART :30 6:40
7. BREAK MCR MCR 1:30] | 18:10])
8. GENE & MARVENE VANCIL| SET 1 2 LAV 11:00 \99—16]
9. BUMP LIVE/VTR CART 30| /29:
10. BREAK MCR MCR 1:30 31:10
e
11. TEASE MUSIC SET 1 LAV :10 31:20
12. MUSIC..AMY BENDER SET 3 HAND,/TRAK 3:00 34:20
13. RUTH CATALANO SET 1 2 LAV 11:00
14. BUMP LIVE/VIR CART :30
15. BREAK MCR MCR 1:30
16. TEASE MUSIC SET 1 LAV :10
17. MUSIC..AMY BENDER SET 2 HAND/TRAK 3:00
18. MESSAGE SET 1 LAV 6 56:4
19. CLOSE VTR/FREEZES SOT/VO/CART 40 57 20}
20. ROLL-IN (APPEAL) VTR/SPOT SOT 1:30 58:50




