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ASIAN AMERICAN WOMEN BUSINESS OWNERS

According to the Bureau of the Census, U.S. Department of Commerce, women owned 2.7 million sale
proprietorships in the United States in 1982. In a recent study by Faith Ando and Associates, "Minorities,
Women, Veterans and the 1982 Characteristics of Business Owners Survey, A Preliminary Analysis," it was
reported that A<;ian American women owned 1.6 percent of all women-owned sale proprietorships in the
United States in 1982.

Similar to firms owned by al1 women, those owned by Asian American women (80 percent) are more likely to
be in services (51 percent) and retail trade (29 percent). The six States with the highest share of firms owned
hy A<;ian American women arc California (40 percent), Hawaii (11 percent), New York (8 percent), Texas (6
.,ercent), Illinois (4 percent), and Washington (3 percent). Further, according to the Ando report, among sole
'1roprictorships owned by Asian American women:

Fifty-onc percent were home-based, less than among all women-owned sole proprietorships (61
percent).

About 88 percent had no employees and 8 percent had one to four employees. Women were
employed in 9 percent and minorities were employed in 7 percent of the firms.

More than 88 percent did not export any of their goods or services.

In 1982, 47 percent had less than $5,000 in sales and 39 percent had between $5,000 and
" $49,999 in sales.

Most showed some profil<;. About one-fifth suffered a net loss. Of firms owned by Asian
American women, 39 percent had 1982 profits of less than $5,000; 25 percent had profits
between $5,000 and $19,999; and 19 percent had a net loss less than $5,000.

About 20 percent reported none of their income originated with the firm. On the other hand,
about 20 percent reported that 100 percent of their 1982 income came from their businesses.

About 30 percent had no initial capital, and an additional 35 percent began with less than
$5,000.

Sixty percent of A<;iiln American women reported their firms had no equity capital. Of those
with equity capital. the dominant source (23 percent of firms) was family.



With respect to the firms' initial debt ratio, 61 percent had no debt. However, 8 percent had
between 91 and 100 percent debt. Four debt sources dominate in the case of firms owned by
Asian American women. They are banks (46 percent), family (33 percent), friends (18 percent)
and former owners (15 percent). (Note: A firm may have had more than one source.)

About 58 percent of firms owned by Asian American women in 1982 survived until 1986. The
two chief reasons given by those thal discontinued operations were insufficient profit (42
percent) and personal (47 percent).

Characteristics of Asian American women business owners:

67 percent were between the ages of 25 to 44

74 percent were married

71 percent had completed at least 1 year of college

87 percent had been business owners for less than 7 years. Thirty-six percent had been in
business for less than 1 year.

72 percent were founders of the firm covered in this report (72 percent). Twelve percent had
previously owned another business.

86 percent had previous employment (86 percent). Although 62 percent had had no managerial
experience in paid employment, 53 percent had attended business courses or seminars.

Asian American women business owners (36 percenl) are nearly as likely as all women business owners (39
percent) to have had a role model, i.e., a close relative who owned a business. Of Asian American women
business owners with a role model, 30 percent reported they had worked for a relative.

Opportunities for Asian American and other women business owners should be enhanced by the Women's
Business Ownership Act of 1988 which authorizes $10 milliun over a 3-year period for private organizations to
provide financial, management, marketing, and technical assistance to women business owners. Information
about programs funded under this Act may be obtained from the Office of Women's Business Ownership in
the U.S. Small Business Administration at (202) 653-8000.

The Offic~ of Women's Business Ownership in the U.S. Small Business Administration r("';Cntly announced a
program to foster long-term mentoring relationships between successful women-owned businesses and fledgling
women-owned businesses of 1 to 3 years. Additional information about this program, Women's Network for
Entrepreneurial Training (WNET), may be obtained from the Office of Women's Business Ownership at the
number listed above.

Sources: "Minorities, Women, Veterans and the 1982 Characteristics of Business Owners Survey, A
Preliminary Analysis," Faith Ando and Associates, Haverford, Pennsylvania, September 1988; U.S. Small
Business Administration.
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American Indian/Alaska Native women business owners, like aU women business owners, are more likely to
own sole proprietorships in the services industries (43 percent) and in retail trade (36 percent). The 6 States
with the most sole proprietorships owned by these women are California (19 percent), Oklahoma (11 percent),
North Carolina (9 percent), Alaska (6 percent), Texas (5 percent), and Colorado (4 percent). Among sale
proprietorships owned by American Indian/Alaska Native women:

-- Almost 69 percent were home-based, compared with all women-owned sole proprietorships (61
percent).

-- About 94 percent had no employees. Women were employed in 5 percent and minorities were
employed in 3 percent of the firms.

Eighty-nine percent did not export any of their goods or services out of the U.S.

In 1982, 59 percent had less than $5,000 in sales and 28 percent had between $5,000 and $24,999 in
sales.

-- Most showed some profits. Aboul one-fifth suffered a net loss. Of firms owned by American
-Indian/Alaska Native women, 49 percent had 1982 profits of less than $5,000; 25 percent had profils
between $5,000 and $19,999; and 19 percent had a net loss less than $5,000.

-- Aboul 20 percent reported none of their income originated with the firm. On the other hanp, 21
percent reported that 100 percenl of their 1982 income came from their businesses.

About half had no initial capital and an additional 33 percent began with less than $5,000.

Seventy-five percent of American Indian/Alaska Native women reported their firms had no equity
capital. Of those with equity capital, the dominant source (11 percent of firms) was family.

With respect to the firms' initial debt ratio, 68 percent had .no debt. However, 10 percent had
between 91 and 100 percent debl. Two debt sources dominate in the case of firms owned by
American Indian/Alaska Native women. They are banks (46 percent) and family (22 percent).



About 54 pcrccnt of firms owncd by American Indian/Alaska Native women in 1982 survived until
1986. The two chief reasons given by those that discontinued operations were insufficient profit gains
(42 percent) and personal prefercncc (47 percent).

Charactcristics of American Indian/Alaska Native women business owners:

82 perccnt wcre bctwecn thc ages of 25 to 54

70 percent were married

80 percent had been business owners for less than 7 years. About 31 percent had been in business
for less than 1 year

70 percent were founders of the firm covered in this report. Ten percent had previously owned
another business

90 percent had had previous paid employment. Although 63 percent had had no managerial
experience in paid employment, 45 percent had attended business courses or seminars. Thirty-eight
percent had at least 1 year of college.

Had few role models. Only 23 percent of American Indian/Alaska Native women business owners
had a close relative who owned a business. Of those with a role model, 31 percent reported they
had worked for a relative. About 39 percent of all women sole proprietors had a role model.

Opportunities for American Indian/Alaska Native and other women business owners should be enhanced by
The Women's Business Owncrship Act of 1988 which authorizes $10 million over a 3-year period for private
organizations to providc financial, managemcnt, and technical assistance to women business owners.
]nform£ltion about programs funded under this Act may be obtained from the Office of Women's Business
Ownership in the U.S. Small Business Administration at (202) 653-8000.

The Office of Women's Busincss Ownership in thc U.S. Small Business Administration recently announced a
program to fostcr long-term mentoring relationships between successful women-owned businesses and lledgling
women-owned businesses of 1 to 3 years. Additional information about this program, Women's Network for
Entrepreneurial Training (WNET), may be obtained from the Office of Women's Business Ownership at the
numher listed ahove.

F<:deri1! loans or grants for American Indians/Alaska Natives can be obtained by con~cting the Division
of Financii11 A'\sistance, Bureau of Indian Affairs, 18th and C Streets, NW., Washington, DC 20240,
(202) ~4~-3657. For trinal groups or Indian organizations, financial assistance applications are
(I\'(Iilahlc from the Administration for Native Americans, Office of Human Development Services, Department
of Health and Human Services, 200 Independence Avenue, SW., 344F, Washington, DC 20201-1000. For
technical assist£lnce or training, contact the National Center for American Indian Enterprise Development
H<:auquarters, 9650 Flair Drive, Suite 303, El Monte, California 91731, 1-800-423-0452 (outside California)
or (818) 442-3701.

Sources: "Minorities, Women, Veterans and the 1982 Characteristics of Business Owners Survey, A
Prdimin£lT)' Analysis," Faith Ando and Ao;sociates, Haverford, Pennsylvania, September 1988; and U.S. Small
Busin~ss Administration.
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The number of women-owned businesses in the United States has increased dramatically in
recent years. Today, there are about six million women-owned businesses, roughly three and a half
million more than in 1982. (National Women's Business Council, 1991). Businesses owned by
women constitute one of the fastest growing sectors of the American economy, with women starting
businesses at a rate twice that of men. (Small Business Administration, 1991).

•

•

•

32 percent of all small businesses are owned by women (SBA, 1991)

13.9 percent of all public or "C" corporations are owned by women (SBA, 1991)

The Small Business Administration has predicted that, by the year 2000, 40 percent of
all small businesses will be owned by women.

Women-owned businesses are spread throughout every sector of the economy, including venture
capital, construction, manufacturing, mining, and finance. Three-fifths of businesses owned by women
are, however, concentrated in the less profitable service and retail industries. More than SO percent
of all women-owned businesses are service companies and nearly 20 percent are retail industries. In
contrast, only about 7 percent of the companies women own are in the areas of construction,
manufacturing, and wholesale trade. ("A Status Report to Congress: Statistical Information on
Women in Business,· Small Business Administration, December 1990).

This uneven distribution is one reason why women-owned businesses accrue only about 14
percent of total business revenue while constituting nearly a third of all small businesses. ("Second
Annual Report to the President and Congress," National Women's Business Council, 1990).

However, recent evidence suggests that women are beginning to make significant progress in
nontraditional areas. Between 1982 and 1987, women increased their ownership of all construction
businesses from 4.7 percent to 5.7 percent. Similarly, women increased their share of all
manufacturing businesses from 15.8 percent in 1982 to 21.7 percent in 1987. (Census Bureau, 1991).

A brief examination of the information available on women-owned businesses in the U.S.
indicates that these enterprises are highly successful. Fewer than one in four women-owned businesses
failed during a recent five yeM study despite a national failure rate of 60 percent in the fIrst six years
of business ownership. (NWBC, 1990). Moreover, women-owned businesses are responsible for a
significant portion of our national income.

•

•

Gross receipts from women-owned businesses were $278.1 billion in 1987 (NWBC,
1990).

6.5 percent of corporate receipts, totaling approximately $200 billion, were accrued by
women-owned ·C· corporations in 1987 (SBA, 1991).

2471 Rayburn Building, Washington, D.C. 20515 • 202-225-6740
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The annual receipts of women-owned businesses are greater than those of any single
state in the nation (SBA, 1991)

Despite successes, there are still many barriers standing in the way of women business owners
in the United States, particularly in the areas of credit and federal procurement. These barriers must
be addressed in the near future if we are to provide women with equal opportunity in the business
world and ensure the health of our nation's economy. Given the large contributions women-owned
businesses are making in today's marketplace, the wen-being of our economy depends in many ways
on fostering the growth of these vital economic resources.

OBSTACLES FACED BY WOMEN BUSINESS OWNERS

Obtainine Commercial Credit

Among the greatest obstacles faced by women entrepreneurs is obtaining the necessary credit
to start or expand their ventures. A recent study by the National Foundation for Women Business
Owners (NFWBO) found that 76 percent of their members had to rely at least in part on personal
capital to finance their business start-ups and that 38 percent lack commercial credit entirely.

The difficulties women have obtaining credit stem primarily from two factors. First, women
tend to own the types of businesses that banks and other lenders are least likely to finance. Second,
women face sexual discrimination in commercia1lending.

In general, securing capital for small businesses is extremely difficult. This problem is most
acute when the businesses seeking credit lack hard assets. According to a 1990 report by the National
Women's Business Council (NWBC), because women have traditionally owned companies with the
softest assets -- service, retail, and wholesale businesses -- they have a disproportionate amount of
difficulty acquiring credit.

Other businesses that have unusual difficulty obtaining credit are microenterprises -- loosely
defined, these are for-profit companies that have five or fewer employees and require little initial
capital. A large number of women-owncd businesses are microenterprises.

,

• At least one study has found that 70 percent of the businesses started by women involve
less than $10,000 in capital, and over 50 percent involve less than $5,000. (restimony
of Ron Phillips, President of Coastal Enterprises Inc., before the House Committee on
Small Business, May 6, 1991).

Because investment in microenterprises usually offers a comparatively low rate of return,
creditors are often reluctant to dedicate their resources to financing them. Most traditional lending
institutions refuse to make business loans for under $50,000. This is particularly problematic for
women business owners, who are starting microenterprises at a rate three times that of men, according
to some estimates.

A related problem involves women who wish to establish a microenterprise but are currently
receiving public assistance. Under current law, it is impossible for women receiving welfare to obtain
business start-up loans without having their benefits terminated. This is because all personal assets,
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including loans, are used to determine a person's financial eligibility for government assistance,
regardless of whether the loan is to be used for business, rather than personal reasons. As a result,
women who might otherwise be able to climb out of poverty by starting their own businesses are
unable to do so because of the immediate loss of benefits.

A second factor thwarting women's access to credit is sexual discrimination. Despite the Equal
Credit Opportunity Act of 1974, women continue to have more difficultly obtaining credit than men
simply because they are women. ~ magazine reported as recently as 1988 that -a surprising
number of bankers remain skeptical that women can successfully run any kind of company, regardless
of experience or credit history.· In fact, •many banks will not extend commercial loans to women
unless their husbands or other men in the family co-sign the application. -

* The 1990 NFVVBO survey found that 17 percent of their members had to provide their
husbands' signatures in order to gain access to credit.

In addition to these problems, there is evidence that gaining access to credit is becoming even
more difficult for women in the 1990's because of a general economic decline. While all small
businesses are hurt by the recession and credit crunch, women-owned businesses take a
disproportionately large beating because of their concentration in the economically volatile service
sector.

Access to Federal Procurement Contracts

Another major problem area for women business owners is federal procurement. The U.S.
government is the world's largest buyer of goods and services. Each year, it contracts billions of
dollars out to businesses, but women are rarely the recipients of these lucrative agreements.

* In 1990, only 1.3 percent of the nearly $178 billion in federal contracts was awarded
to women-owned businesses. (Office of Women's Business Ownership, 1991). While
this was a significant increase over 1980, when only about one third of one percent of
such contracts went to women, it is far short of where women need and deserve to be.

Women attempting to contract with the federal government face several obstacles. First, the
costs of dealing with the government can be prohibitive for small organizations operating on limited
assets. Because the federal government is slow to pay its bills and financing costs are not recoverable
under government regulations, business owners frequently need temporary financing to participate in
the procurement system. The 1990 membership survey conducted by NFWBO revealed that 14
percent of respondents found the length of payment turn-around to be a significant barrier to doing
business with the federal government.

A second significant obstacle faced by women business-owners participating in the procurement
system is that many are dealing with the federal government for the first time. Their businesses have
neither the track record nor the understanding of the procurement process within federal agencies to
facilitate favorable contract award decisions. The recent NFWBO survey found that 13 percent of
their members fell their unfamiliarity with the government impaired their efforts to obtain federal
procurement contracts. Anecdotal evidence also indicates that many federal procurement officers are
reluctant to contract with women business owners and provide them with little assistance.
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A third problem women encounter in the procurement process is surety bonding. Most public
works require the contractor to be bonded by a third party to protect taxpayer dollars from contractor
default. However, because women often lack experience and capital and face sex discrimination, they
may have more trouble obtaining these bonds than other business owners.

Unfortunately, the federal government has done little to aid women business owners in
obtaining procurement contracts. No government-wide program specifically designed to assist women
in obtaining federal contracts exists. An Executive Order signed by President Carter in 1979
established the Office of Women's Business Ownership at SBA and directed that federal agencies take
steps to increase procurement opportunities for women. However, the Office of Women's Business
Ownership reports that, in the absence of any specific laws, many agencies are reluctant to set goals
for procuring with women-owned businesses.

The situation for women business owners is markedly different from that for minority-owned
businesses, which are classified as ·socially and economically disadvantaged businesses.· The Small
Business Act requires every federal agency to establish goals for contracting and subcontracting with
minority-owned businesses. In 1988, that law was amended to establish a five percent government­
wide contracting goal.

Minority business owners also have access to the 8(a) program, which permits socially and
economically disadvantaged businesses to bid for federal contracts without competition. While
technically the law also permits non minority women business owners who can prove they are socially
and economically disadvantaged to participate in the 8(a) program, in reality few women have ever
been admitted to the program. Only 16 nonminority women have ever been certified under 8(a). In
addition, of the 3,660 businesses that have been certified, only 424 have been owned by minority
women. (Government Accounting Office, 1991).

The effect of these laws assisting minority-owned businesses has been to dramatically increase
their procurement opJX)rtunities. Such businesses in 1989 obtained 4.8 percent of all federal
procurement contracts.

A handful of legislation does require that assistance be given to women business owners. The
Department of TransJX)rtation is required by law to set aside a tolaI of 10 percent of surface
transportation funds and airport improvement funds for women- and minority-owned businesses. Ten
percent M contracts financed by the Agency for International Development (AID) for development
assistance are also set aside fer women- and minority-owned businesses, as are 10 percent of Energy
Department funds for the development, construction and operation of the Superconducting
Supercollider. The Environmental Protection Agency (EPA) is required to set-aside 8 percent and 10
percent, respectively, of rontracts for wastewater treatment and clean air research to women- and
minority-owned businesses. Most recently, Congress approved legislation requiring the Resolution
Trust Corporation to establish a goal for participation of women- and minority-owned businesses and
giving such businesses a bonus in evaluating their contract proposals.

While such programs have provided needed assistance to women business owners, a broader
effort is needed if women are to overcome the plethora of barriers currently excluding them from the
procurement system.
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WOMEN IN THE WORK FORCE

abor Force Participation

• In 1991, 57.3 % of women 16 years and over were in the civilian labor force. (Bureau of Labor
Statistics, 1991).

• Participation is highest among women ages 35 through 44, with 76.6% of these women in the labor
force. (U.S. Dept. of Labor, Bureau of Labor Statistics. "Employment and Earnings," Vol. 39,
No. I, January 1992).

Table 1:
Employment Status of the Civilian Non-Institutional Population, Age 16 and Up

)g,p y(

Year Female Civilian Female Civilian Labor Force
Non-Institutional Number As a % of
Population (in thousands)

Population
(in thousands)

1965 ·66,731 26,200 39.3

1970 72,782 31,543 43.3

1975 80,860 37,475 46.3

1980 88,348 45,487 51.5

1985 93,736 51,050 54.5

1988 96,630 54,742 56.5

1990 98,399 56,554 57.5

1991 99,214 56,893 57.3

"Em 10 ment and £amin s " 1992 .

• In March 1991, over 58 % of all women with children under age six and 74 % of all women with
children between ages six and seventeen were in the labor force. (Bureau of Labor Statistics,
1991).

• 69 % of all women in the workforce were in their childbearing years (ages 18-44) in 1991. (Bureau
of Labor Statistics, 1991).

• Labor force participation rates for women of different races are nearly identical. In 1991,57% of
black women, 57% of white women, and 52% of Hispanic women were in the labor force.
("Employment and Earnings," 1992).

The majority of women work out of economic need. In 1991, nearly two-thirds of all women in the
labor force were either single (25%), divorced (12%), widowed (4%), separated (4%), or had
husbands whose 1990 earnings were less than $17,500 (17.7%). (U.S. Dept. of Labor, Women's
Bureau. "20 Facts on Women Wacteristics of the Labor Force from the March 1991 Current
Population Survey," September 1991).
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Unemployment

In 1991, the unemployment rate for all adult women was 6.3%. In the same year, the
unemployment rate for all adult men was 7.0%. ("Employment and Earnings," January 1992)

Unemployment figures for minority women are continually higher than for white women. In 1991,
the unemployment rate was 5.5% for white women age 16 years and older, while for black women
the unemployment rate was 11.9%, and for Hispanic women the rate was 9.5%. ("Employment
and Earnings," 1991).

* Unemployment was 25.2 % among black single-parent mothers with children under age six. This
was over twice the jobless rate for white mothers with preschoolers (12.8 %), and slightly higher
than the jobless rate for Hispanic mothers (21.1 %). (Bureau of Labor Statistics, 1991).

Among black female teenagers between the ages of 16 and 19, the unemployment rate in 1991 was
36.1 %. For teenage black males in the same age group, it was 36.5 %. ("Employment and
Earnings," 1991).

\\'orkine Wives

* Between 1950 and 1991, the number of married women in the work force more than tripled from
8.6 million to 30.2 million. ("Employment and Earnings," 1992).

* In 1991, more than half (53 %) of women workers were married. (Bureau of Labor Statistics,
1991).

Table 2: Labor Force Participation Rates by All Women and
Married Women by Age of Children

d Family( p
Characteristics" September 1991).

Married. Spouse Present
Year All Women Total Children Children

Ages 6-17 Under 6 yrs.

1978 47.6 50.2 57.2 41.6

1983 51.8 57.2 63.8 49.9

1987 55.8 63.8 70.6 56.8

1988 56.5 65.0 72.5 57.1

1991 57.0 58.5 73.6 59.9

'News" U.S. De 1. of Labor, Bureau of Labor StatIStiCS, lY~~ and 'Marital an

* In 1991,59% of married women worked outside the home in comparison to 25% in 1950.
("Employment and Earnings," 1992).

* On average, wives worked 32 % more hours in 1989 than in 1979. Without the increased
hours and wages of wives, incomes for 60 percent of American families would have been
lower in 1989 than in 1979. ("Families on a Treadmill: Work and Income in the 19805," Joint
Economic Committee, January 1992).
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Households Maintained by Women

The number of households maintained by women has more than doubled in the past 30 years.
In 1991, 22 % of families were headed by a single parent. (Bureau of Labor Statistics, 1991).

Of the more than 9.7 million single-parent families with children under age 18 in 1990,
nearly 8.4 million were maintained by women. Women accounted for 86% of single-parent
families, slightly below the 90% rate in both 1970 and 1980. (Bureau of the Census, 1990).

Single mothers are usually younger than single fathers. The average age of a single mother
is 32.7, compared with 36.5 for single fathers. ("Single Parents and their Children,·
Statistical Brief, Bureau of the Census, 1989).

In 1991,74% of white single-parent mothers, 70% of black single-parent mothers, and 55%
of Hispanic single-parent mothers were in the labor force. (Bureau of Labor Statistics, 1991).

...

...

The average family income (including any child support payments) for children living with a
single mother was $17,574, compared with $29,834 for single fathers and $47,989 for
married couples. (Bureau of the Census, 1990).

In 1990, the poverty rate for all families maintained by women was 33.4 %, while the
poverty rate for families maintained by men was 12.0%. (Bureau of the Census, 1990).

Women maintained 52% of all families living below the poverty line in 1989. 73% of poor
black families, 47% of poor Hispanic families, and 42 % of poor white families were
maintained by women in 1989. (Department of Labor, Women's Bureau, 1990).

Wal:e Gap

... In 1991, women working full-time, year-round, earned an average of 71 cents for every
dollar earned by men. Although this is an increase from the 1989 figure of 68 cents, the
change is mainly due to a recent decrease in men's wages. (National Committee on Pay
Equity, 1992).

In 1991, the median weekly earnings for women over age 16 were $368, compared to $497
for men. (Bureau of Labor Statistics, 1991).
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Table 3: Median weekly earnings in 1991 of full-time workers by occupation and sex

)(

Occupation Male Female

Managerial and professional specialty $753 $527

Engineers, architects and surveyors 851 719

Health assessment and treating 703 616

Lawyers and judges 1089 817

Technical, sales, and administrative support 509 350

Administrative support, including clerical 459 348

Service occupations 330 244

Precision production, craft and repair 494 341

Operators, fabricators, and laborers 387 273

Bureau of Labor Statistics 1992 .

* Men at all levels of educational attainment have traditionally earned more than women. In
1990, fulI-time female workers with college degrees earned, on average, $28,316, while
male college graduates averaged $43,808. (Bureau of Labor Statistics, 1990).

fable 4:
Median Earnings of Year-Round, Full-Time \Vorkers by Educational Attainment, 1990

)(

Level of Education Men Women
White Black White Black

Elementary $16,901 $16,961 $11,826 $11,364

Some high school 21,048 16,752 14,010 13,643

High school graduate 26,526 20,281 17,552 16,531

. Some college 31,336 25,834 21,547 19,922

ColIege (4 + years) 41,661 32,325 29,109 28,094

Bureau of the Census 1991 .

* Of the 5.6 million hourly and salaried workers who earned minimum wage or less in 1991, nearly
two-thirds (65%) were women. (Bureau of Labor Statistics, 1991).

• Differences in skill and experience between women and men account for less than half the wage
gap: 27% of the gap for non-high school graduates, 23% for high school graduates, and 47% for
college graduates. (National Committee on Pay Equity, 1989).

Women's lower earnings cannot be explained by work interruptions, although women do have more
interruptions from work than men. Female-male wage ratios are virtually the same for those
workers with no interruptions as for all workers. (National Committee on Pay Equity, 1989).
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* At least half of the difference between men's and women's earning is attributable to discrimination.
(Testimony of Heidi Hartmann, PhD, Institute for Women's Policy Research, before the House
Education and Labor Committee, February 27, 1991).

Occupational Segregation

* 17 to 30% of the wage gap between men and women is due to the over-representation of women in
certain occupations. (National Committee on Pay Equity, 1989).

* In general, the more women employed in a certain occupation, the lower the pay. According to a
1986 National Academy of Sciences study, every additional percentage point of the female
population in a specific occupation is associated with a loss of $42 in median annual earnings.
(National Committee on Pay Equity, 1990).

* Despite progress by women in entering occupations predominantly held by men in the past, the
overall labor market remains sharply segregated by sex. Half of all year-round full-time female
employees worked in just 19 out of a possible 503 occupations classified in the 1980 census.
("Women in the American Economy," 1986).

Table 5: Proportion of Female Workers In Selected Occupations, 1975, 1985 and 1989

ent ofpg

Occupation Women as Percent of Total Employed
1975 1985 1991

Architect 4.3 11.3 17.3

Child care worker 98.4 96.1 96.0

Computer programmer 25.6 34.3 33.6

Lawyer, judge 7.1 18.2 18.9

Mail carrier 8.7 17.2 27.7

Physician 3.0 17.2 20.2

Registered nurse 97.0 95.1 94.8.
reau of Labor StatIStICS 1989 1991' and "Facts on Workin Women" U.S. De artm(Eu , , ,

Labor, Women's Bureau, No 90-3, October 1990).

* Half of all black (53.8 %) and Hispanic (51.3 %) women workers were in clerical and service
occupations in 1991. (Bureau of Labor Statistics, 1991).

Women and girls continue to be enrolled in education and training programs that prepare
them for low-wage jobs in traditionally female occupations. 70% of female secondary school
students are enrolled in programs leading to traditional female jobs. ("Women and Work,"
National Commission on Working Women of Wider Opportunities for Women, 1990).
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'''omen and Nontraditional Occupations

• In 1988, only 9% of all working women were employed in nontraditional occupations, which
are defined as those jobs in which 75% or more of those employed are men. ("Women and
Nontraditional Work," National Commission on Working Women of Wider Opportunities for
Women, 1990).

• Women in nontraditional jobs earn 20% to 30% more than women in traditionally female
jobs. ("Women and Nontraditional Work," 1990). However, women who work in the same
occupations as men still do not get equal pay:

Table 6: Wage Gap in Nontraditional Occupations

g)(

Occupation Women's Wage Men's Wage Wage Gap

Police and Detective $483 $550 12%

Motor vehicle operator 328 412 20%

Mail carrier 547 587 7%

Construction worker 394* 480· 18%
Bureau ot Labor Statlsllces 1991 *FJ ures tor 19I:JU

• In 1986, little more than 9% of all females who were enrolled in classroom training under the
Job Training Partnership Act (JTPA) were trained for nontraditional jobs. ("Women and
Nontraditional Work," 1990).

"'omen in Part-time Work

In 1991, an average of 13.6 million women worked part-time, accounting for more than two­
thirds of all persons on such schedules (Bureau of Labor Statistics, 1991).

26% of women in the labor force worked part-time and 74% were employed fuIl-time in
1991. ("Employment and Earnings," 1992).

The female rate of involuntary part-time work -- part-time workers who would prefer fuU­
ti me hours -- is 44 % greater than that for men. ("Short Hours, Short Shrift; Causes and
Consequences of Part-time Work," Economic Policy Institute, 1990).

The average part-time worker earns only 60% of the hourly wage of the average full-time
worker. 22 % part-time workers are covered by employer sponsored health insurance,
compared with 78% of full-time workers. ("Short Hours, Short Shrift," 1990).

One in six part-time workers has a family income below the poverty level, compared to one
in 37 year-round, full-time workers. ("Short Hours, Short Shrift," 1990).
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1987 Survey of Women-owned Businesses - AIa.-I-iIJ h J- 14
Number of Firms by Four-Digit SIC Code

Lwe.-I
SIC All Firms with
code firms paid employees

4226 35 35
4231 9 9
4400 1011 58
4411 4 4
4421 2 1
4422 1 1
4431 1 1
4441 8 8
4452 9 9
4453 8 8
4454 37 36
4459 31 30
4463 22 20
4469 404 383
4500 1333 48
4510 1 1
4511 41 39
4521 82 75
4580 6 6
4582 79 76
4583 12 12
4610 2 0
4700 11195 713
4712 128 122
4720 2 2
4722 18636 5267
4723 347 262
4742 5 5
4782 3 3
4783 54 53
4784 1 1
4789 34 31
4800 7090 372

(D"'\"",u~~
4811 122 116 1d..LrJ''-~
4820 1 1
4821 4 4 1t/;r'r~4830 96 28

. 4832 394 390 R('flJ. .~,
4833 26 26 '1/
4899 166 . 161 f~U<.., fj)M <-.

00 2227 186
4911 28 18
4920 33 20
4922 3 3
4924 4 4
4930 9 3
4931 4 4
4932 2 2
4939 6 6

NOTE: SIC codes ending in "00" and "0" in this listing were not
classifiable at the 4-digit level. The firm counts for
these cases may fall anywhere within the designated 2- or
3-digit groups, respectively.
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TRANSPORTATION AND PUBLIC UTILITIES

Major Group 48.-COMMUNICATION
The Major Group as a Whole

235

This major group includes establishments furnishing point-to-point communication serviceb,
whether by wire or ra.dio, and whether intended to be received a.urally or visually; a.nd radio a.nd
television broadcasting. Services for the exchange or recording of messages are also included.

Group IDdustry
No. No.

481 TELEPHONE COMMUNICATION (WffiE OR RADIO)

4811 Telephone Communication (Wire or Radio)
Establishments prl-marlly engaged In turnnhtng telepbone communication service

by placing the parties in vocal conversation with eacll other. This industry includes
domestic, international, -ma·rlne, mobile, and aeronautical services. E5'tabUshments pri­
marily engaged in providing paging and telephone answering services e:re elass11ied in
Major Group 78.

Telephone cable service, land or sub­
marine

Telephone. wire or radio

"2 TELEGRAPH COMMUNICATION (WIRE OR RADIO)

4821 Telegraph Communication <Wire or Radio)
E!ta.blisb-menta primarily engaged in furnishing telegraphic communication service by

transmitting nonvocal record communications intended tor receipt by designated per­
sons. This ind'ustry includes domelittic, international. marine, and aeronautlcal semces.

Radio telegraph
Telegraph cable service, land or Bub­

marlne

Telegraph, wire and radio

483

v/W2
RADIO AND TELEVISION BROADCASTING
Radio Broadcasting

'Statlons primarily engaged in activIties involving the dissemination by radio to the
pUblic {Jf aural programs (cODsistin·g of voice and music and tbe like). S·ta.tion~ en-

·-..gaged in the sale of time for broadcast pU1"poses, and the furnishing of program mao
terial or service, are alBo included. Establishments primarily engaged in the trans­
mission by radio, in 'Public correspondence from point to point, ot voice or record com­
munications are dassified in Industries 4811 or 4821.

Radl0 broadcasting stations

V/ 4883 Television Broadusting

.gtations primarlly engaged in activities involv.ing the dissemination by radio to the
public of visual programs. consisting of moving or still objects, usually accompanied by
an aural signal (consisting of voice and music or the like). Stations engaged in the
sale of time fur broadcast purposes, and ithe turnishing ot program material or service,
are alS() included.

Subscription or closed circuit television
Television broadcasting aU tlons

Television translator station!>



~Oll
El'\'TERPR I SE BR.

11:5811/01/93 '8'3017631846-------------

236 STANDARD INDUSTRIAL CLABSIFIOATION'

Group Industry
No. ~o.

489 COMMUNICATION SERVICES, NOT ELSEWHERE CLASSIFIED

~4899 Communication Services, Not Elsewhere Classified
Establishments primarily engaged in providing point-to-point communicatlon services

whlch do not fall within the scope ot either Industry 4811 or 4821.
_____;;7-:::;i'Cablevi810D service, T'entAl to homes

Communication 8ervices, except tele·
~~oDe. videopbone, telegraph, radio,

MtssUe tracking stations, operated on
a coutract basIs

Phototransmlsslon services
Radar station operation
RadIo broadcasting opel1lted b)' cab

companies
Btock ticker service

Telecommunication, except telephonf'.
'telegraph. radio, ~deophone, and TV

Telephoto 8p.rvtce. leasing
Teletypewriter service. leasing
Telertslon antenna construction and

rental to private households
Ticker tape service, leaslDI:
TN..cklng mlssUes by telemetry and

photography on a contract basts
'rra.DaraCUo press service
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SUMMARY OF FINDINGS

Women-owned firms increased 57.5 percent from 2,612,621
in 1982 to 4,114,767 in 1987. Receipts Increased 183
percent from $96.3 billion to $276.1 billion. At least part of
the increase can be attributed to a change in IRS regula­
tions which gave tax advantages to business firms filing as
subchapter S corporations. Many firms changed their form
of ownership from partnerships and other kinds of corpo­
rations to SUbchapter S corporations for the tax benefits.
This resulted in artificial increases in total women-owned
firms as well as women-owned subchapter S corporations
because other corporations are not included in this survey
universe.

See table A for a comparison of the Increase for
women-owned firms and for all U.S. firms.

Table B. Ten Largest Major Industry Groups In
Receipts for Women-Owned Flrma: 1987

SIC Receipts

cod. Major Industry group Arms (million
(number) dollars)

51 Wholesale trade-nondurable
goods ........................ 39514 24006

59 MIScellaneous retail . ..•..•.....•. 646353 21 189
55 Automotive dealera and service

.tatlons ....................... 20 942 20224
73 Business services ............... 690 494 18936
50 Wholesale 1t8de-durab1e goods.•. 42 999 18797
54 Food stores...••.....••••.•..••. 4a469 14428
58 Eating and drinking places.....••. 90 848 14167
65 Real ostate .....••..........•... 335429 12641
72 Personal services ......•••..•.•• 561695 10289
80 Health services ................. 235 318 9618

Table A. Percent Increase by Legal Form of OrganI­
zation for Women-Qwned Firma Compared
to All U.S. Firms: 1982 to 1987

Percent Increase

Legal form 01 organization

Individual proprietorships .
Partnerships ....•.......•.............
Subchapter 5 corporations .
Other corporations .

Women­
OWned

firms

55.8
16.1

165.5
(NA)

All U.S.
firms

28.0
10.4

106.4
4.1

Texas in number of firms (284,912) but was second in
receipts with $30 billion. New York accounted fO( 6.9
percent of all women-owned firms but 10.8 percent of their
receipts.

Table C shows the 10 metropolitan statistical areas
(MSA's) with the largest number of women-owned firms
and compares the firms and receipts In these MSA's with
the number in their respective States. These 10 MSA's
account for 20 percent of the total number of women­
owned firms in the United States and 25 percent of the
gross receipts.

INDUSTRY CHARACTERISTICS

In 1987 the majority of women-owned firms were con­
centrated in the service industries. These industries accounted
for 55.. 1 percent of all women-owned firms but only 22
percent of gross receipts. The next largest concentration
of women-owned firms was in retail trade with 19.4 percent
of the firms and 30.7 percent of the receipts.

The 10 industry groups accounting for the largest dollar
volume of receipts for women-owned firms in 1987 are
summarized in table B.

GEOGRAPHIC CHARACTERISTICS

california had the largest number of firms (559,521) and
receipts ($31 billion), accounting for 13.6 percent of all
women-owned firms and 11.2 percent of their receipts.
Texas had the second largest number of firms (298,138)
but ranked sixth in receipts with $13.4 billion, accounting
for 7.2 percent of all women-owned firms but only 4.8
percent of their receipts. New York was slightly behind

2 WOMEN-QWNED BUSINESSES

LEGAL FORM OF ORGANIZATION

The majority of women-owned finns operated as indi­
vidual proprietorships in 1987 (3,722,544 or 90.5 percent,
down from 91.5 percent in 1982). This group accounted for
29 percent of gross receipts compared to 49.7 percent in
1982. Of the total number of firms, 155,760 or 3.8 percen1
were partnerships, accounting for 10.5 percent of gros~

receipts. Partnerships accounted for 5.1 percent of thE
women-owned firms and 19.9 percent of gross receipts ir
1982. SUbchapter S corporations accounted for only 5.7
percent of the total number of firms but 60.5 percent o'
gross receipts. This is up from 3.4 percent of the firms anc
30.4 percent of gross receipts in 1982. (See the firs
paragraph of the Summary of Findings.)

SIZE OF FIRM

Women-owned firms with paid employees accountec
for 15 percent of the total number of firms and BO.5 percen
~f gross receipts. There were 2,937 firms with 100 employ
ees or more which accounted for $53 billion in gros:
recelpts (19.2 percent of the total receipts of employe
firms).

1987 ECONOMIC CENSUSE~
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Table C. Comparison of Women-Owned Firms in 10 Largest Metropolitan Statlstlcal Areas With Women-owned
Firms in State: 1987

(For definition of MSA's, see appendix B]

Percent MSA to State
MSA Arms Receipts State Firms Receipts

(oomber) ($1.000) (number) ($1,000) FlflTIs Receipts

los Angeles·Long Beach, CA PMSA .. 162 417 10775455 Callfornia ........•.........••... 559821 31026 855 29 35
New York, NY PMSA ................ 136 209 17314335 New york ..............••••••.•. 264 912 29 969 920 48 58
Chicago, tL PMSA ................... 89424 9195448 Illinois ..••••..•..•.•••.•........ 177 057 13884 278 61 66
Washington. DC-MO-VA MSA......... 78744 4940 165 District of CoI~bla.....•.••....• (X) (X) (X) (X)
Philadelphia, PA·NJ PMSA '" ......•. 68 032 6 748 908 PeMsytvanla.........•.•.....•.• 167362 13339231 <41 51

Houston, TX PMSA.................. 59866 2652715 Texas .....•..•.••........•.•• , • 298 138 13384958 20 20
BostOl'l, MA PMSA .................. 58 975 7544694 Massachusetts .....••... , ••.•..• 111 376 11 139810 53 68
Detroit, MI PMSA.................... 58791 4182607 Michigan ..•....•.........•..... 133 958 7889112 44t 53
Dall8s, TX PMSA .....• , ....•........ 55452 2721 988 Texas .•. , .........•••.......... 298138 13384958 19 20
Anaheim-Santa Ana. CA PMSA ....... 54 367 3266368 California ............•....•.•... 559821 31026 855 10 11

Table D. Comparison of Women-owned Firms in 10 Largest Counties With Women-owned Firms In State: 1987

Percent county to State
County Firms Receipts State Firms Receipts

(oombGr) ($1,000) (numbef) ($1,000) F'rms Receipts

Los Angeles. CA ................. 162417 10775455 California ...•.............•..... 559821 31 026 855 29 35
Cook. IL. ........................ 70922 7611707 Illinois ...•...............•.• , •.. 177 057 13884 278 ~o 55
Orange, CA...................... 54 367 3266368 California ....................... 559821 31026 855 10 11
New YOf\(. NY ..........•........ 54 186 8914477 New york..•.............•...... 284 912 29969920 19 30
Harris. TX •...................... 52474 2420 478 Texas .•...•.................... 298138 13384 958 16 18

San Diego, CA ................... 47450 2201 124 California ...•••••.....•..••••.•• 659821 31026855 8 7
Dalles, TX ...................••.. 40 338 2226982 Texas ................•......... 298138 13384 958 14 17
Maricopa, AZ ........•........... 37407 1900 336 ArIzona ..•••.•..•.....•....••... 60 567 2910886 62 65
King, WA ........................ 35267 1652997 Washington ..............•.••••. 90 265 <4689 Q.46 39 35
Dade, FL ........•......•• , ..•... 32937 2953640 Florida ......................... 221361 1682809<4 15 18
Santa Clara, CA.................. 31082 1 399470 c.ftfornia ......•..•............. 559 821 31026 855 6 5

Table E. Comparison of Women-owned Firms In 10 Largest Cities With Women-owned Firms In State: 1987

Percent city to State
CIty Firms Receipts State Flf1Tls Receipts

(oomber) ($1,000) (number) ($1,000) FImlS Receipts

New Yoril. NY ..........••....... 109 903 14 698 053 New YOC'k .••••..••••••••••••••.• 264912 29 969920 39 <49
Los Angeles, CA ................. 71 727 4 913 351 california .•••....•.....•..•.•... 659821 3t 026855 13 16
Houston, TX ............•.......• 35174 1794 397 Texas ...........•.............• 298 138 13384958 12 13
Chicago, IL . :: .. " .............•. 29812 3423 774 illinois ...•......•.....•........• 177 057 13884278 17 25
Dallas. TX ...•..••.••............ 21787 1407552 Texas ....•••.•.•••.••..•..•••.• 298 138 13384958 7 11

San Diego. CA ..••..•............ 21338 1 000 138 california ........•............•. 559821 31026 855 4 3
San Francisco. CA ............... 19894 1907688 California ....................•.. 559821 31026 855 4 6
Phoenix. AZ .........•........... 16575 834 450 Arizona •..••..•••••••••••.•••••• 60567 2910886 27 29
San Antonio, TX ................. 14393 723 657 Texas ....•...•.••••• , •••••••.•• 298 138 13364 958 5 5
seattle, WA.....•...••.. " ....... 13633 814466 Washington ..................... 90285 4689046 15 17
Philadelphia. PA.................. 13533 1 820 009 Pennsylvania.................... 167362 13339231 8 14

l
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