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"MM Docket No. 92-266

To: Mass Media Bureau

RESPONSE TO FCC RATE REGULATION IMPACT SURVEY

Crown Media, Inc. ("Crown") on behalf of its ten largest cable television systems which

are subject to rate regulation pursuant to Section 623 of the Cable Television Consumer

Protection and Competition Act of 1992 ("1992 Cable Act") hereby responds to the

Commission's Order in the above captioned proceeding)

I. INTRODUCTION AND SUMMARY

Crown welcomes the opportunity to report to the Commission the results of its

compliance with the Rate Regulation Order.2 Crown provides cable television service through

its owned and affIliated entities to approximately 825,000 subscribers. The ten largest systems

which are the subject of this survey represent 366,000 subscribers or 44% of the Crown

subscriber base. Crown has fully implemented the Rate Regulation Order and has adhered to

lImplementation of Sections of the Cable Television Consumer Protection and Competition Act of 1992, Rate
Regulation, Order. FCC 93-446 (released September 17, 1993).

2Implementation ofSections of the Cable Television Consumer Protection and Competition Act of 1992, Rate
Regulation Report and Order and Further Notice of Proposed Rulemaking. MM Docket 92-266, FCC 93-177
(released May 3, 1993),58 F.R. 29736 (May 21,1993), reconsideration in part, FCC 93-428 (released August 27,
1993), further reconsideration pending ("Rate Regulation Order").
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the rate freeze on regulated cable services which took effect on April 5, 1993.3 As a result of the

implementation of the Rate Regulation Order, greater than 99% of the subscribers in the

systems surveyed experienced a reduction in the charge for the basic tier of cable service

ranging from a savings of $1.78 to $6.95. Additionally, the additional outlet charge throughout

the surveyed systems was completely eliminated and the remote charge was reduced from a

high of seven dollars to a current low of seven cents. Further, for 85% of the surveyed systems

the cost of installation is down.

We arp pleased to report that greater than 99% of the subscribers to Crown Olivette,

Ballwin and Florissant, Missouri cable systems saw an overall decrease in the bill for regulated

cable services. Greater than 99% of the subscribers to Crown Janesville and Hustisford,

Wisconsin cable systems experienced a decrease in the total amount charged for regulated

cable services as well as the same percent for the Maryville, Illinois system. Overall, for the

subscribers included in the survey, a full 90% saw a total decrease in the amounts charged for

regulated cable services. If the objective, as has been publicly stated, was to reduce the charges

for regulated cable services for 2/3 to 3/4 of the nation's cable subscribers, Crown Media has

met and exceeded that goal.

Less than ten percent of Crown subscribers experienced slight increases in the charge

for regulated cable services. These increases occurred where tiers of programming had

previously been value priced. The Rate Regulation Order and accompanying Form 393

worksheets required allocation of revenue for tiers on a per channel basis.4 This tier neutral

approach inadvertently caused those subscribers who purchased the basic service tier and an

3Implementation ofSections of the Cable Television Consumer Protection and Competition Act of 1992, Rate
Regulation, Order. F(;~ 93-176, 8 FCC Red 2921 (1993), clarified in 8 FCC Rcd 2917 (1993), extended to
November 15,1993, in Order, 93-304 (released June 15, 1993), 58 F.R. 33560 (June 18, 1993).

4See 47 C.F.R. 76.922(a).
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intermediate tier, but did not purchase the highest tier of now regulated cable services, to

experience an increase in their rates which may not be fully offset by the decrease associated

with the unbundling of equipment charges.

II. NOTES TO FCC RATE REGULATION IMPACT SURVEY FORM 3060-0578

In order to facilitate a one to one comparison of April 5, 1993 rates to September 1,

1993 rates, franchise fees are included within the amount charged and stated on line 09

through 12 of the survey.

III. DISCUSSION OF INDIVIDUAL SYSTEMS

ALHAMBRA

The revenue from regulated cable services for the Alhambra system, the largest system

included in this report, decreased by approximately 13%. When subscriber penetration is

factored into the equation, the real decrease in revenues is in the neighborhood of 14%. While

the actual rate for the basic service tier declined only slightly, an additional outlet charge of

$7.95 was completely eliminated and the remote charge of $4.00 was reduced to $0.13. In this

system 86% of subscribers experienced a decrease in the charge for regulated cable services.

Six new channels of programming were added after September 1, 1992 but prior to

April 5, 1993. Because of the timing of these channel additions, they have an effect on the

calculation of the regulated per channel rate which is not clearly evidenced by the survey

format.

On April 5, 1993 the system had 3 levels of service. When the third tier was collapsed

the charges associated with the additional channels were then included to determine the per

channel charge. To the extent the third tier was not 100% penetrated, those subscribers who

had not purchased the third tier saw an increase in their rates.
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OLIVETTE

In the Olivette system, more than 99% of subscribers realized a decline in the cost of

regulated cable services. The attendant decrease in company revenue for the period in

question is more than 6%. Revenue reduction viewed on a per subscriber basis would put

revenue decline at nearly 9%. Although rates were restructured, the system did not retier and

no maintenance charges were implemented.

MARYVILLE

The third tier was colla;sed in the Maryville system where revenues for regulated cable

services declined by almost 10%. When adjusted for increased penetration the real reduction in

revenue is closer to 12%. All 3 tiers were equally penetrated therefore the restructuring had no

financial impact on subscribers. More than 99% received reduced bills for regulated cable

services.

FLORISSANT

While the Florissant system added 2 channels to their basic service tier offering, 99% of

the subscribers recognized a decrease in the charge for regulated cable services. Additional

outlets were reduced from $5.95 to zero. Remote control units dropped from $2.95 to $0.15.

The Company saw an overall decrease in revenue in excess of 8%. When net subscriber growth

is factored into the computation, the real decline in revenue is larger than 10%.

CONNECTICUT

There are 2 Connecticut systems which qualify for inclusion in this survey, the

Newtown/New Milford/Southbury system and the N.E. Connecticut system. On April 5, 1993,

the Newtown system was comprised of 3 different franchise areas. These areas were

consolidated on September 1, 1993. However, the areas remain distinct because of non-
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unifonn rates and non-unifonn channel offerings. Because ratpc: c.... r\ channel lineups are not

unifonn, Crown has reported the system following the instructions for lines 01-08 regarding

non-unifonn rates for all franchises. There was restructuring within the 3 tiers offered, but, no

tier was collapsed and less than 8% of our subscribers experienced a slight increase in regulated

cable services.

The N.E. Connecticut system had the highest percentage of subscribers to see increases

in regulated cable services. The N.E. Connecticut system has 3 tiers of service. On April 5,

1993, twenty-one channels were offered on the first tier at a cost of $15.95. Fourteen channels

were offered on the second tier at a cost of $:1.80. The third tier had 8 channels and cost $8.00

dollars. The third tier was only 43% penetrated. This is a prime example of the effect of tier

neutrality or the per channel charge on a tier that was previously value priced. Because the

third tier was only 43% penetrated, when the channels were restructured to reflect an identical

channel charge, those subscribers receiving the first 2 levels of regulated cable services but not

the third level experienced a rate increase. This situation was further compounded by the fact

that on April 5, 1993, the system charged for converters and the regulated rate for converters

did not decrease enough for the net effect on most subscribers to be a decrease in the bill for

regulated cable services. The system had not previously cha16ed for an additional outlet so that

equipment unbundling did not offset the increase in the channel charge.

For the areas in Connecticut that were included in the survey, it is expected that more

than a 19% reduction in revenue will occur.

BALLWIN

September 1, 1993 regulated revenues from the Ballwin system fell nearly 8%. No

retiering or restructuring occurred and no maintenance fees were implemented. Greater than

99% of the subscribers to regulated cable services saw a decrease in their cable bill.
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Ci....Alu\:SVILLE

Three new channels of programming were added in the Clarksville system after

September 1, 1992 but prior to AprilS, 1993. Because of the timing of these channel additions,

they had an impact on the calculation of the regulated per channel rate which is not clearly

evidenced by the survey format. It is notable that while the overall rate for regulated cable

programming decreased only slightly, the basic service tier rate decreased by a full $5.55.

JANESVILLE

The 22,760 subscribers to the Janesville system all saw a decrease in the charge for

regulated cable services. Accordingly, the company experienced close to a 12% decline in

revenue from regulated cable services. No tier was added or deleted, and no channels were

realigned within the 2 available tiers. Although a wire charge appears on the Janesville rate

card, no charge has actually been implemented and there are no current plans to effectuate that

charge.

HUSTISFORD

Like Janesville, greater than 99% of Hustisford's subscribers received rate reductions for

all regulated cable services. The basic service tier rate fell just short of 7%. The remote charge

went from $4.00 to $0.18 and additional outlets went to zero. Crown's revenue fell by more

than 13%. The Hustisford area gained an additional channel. > Although a wire charge appears

on the Hustisford rate card, no charge has actually been implemented and there are no current

plans to effectuate that charge.

IV. CONCLUSION

Crown has made a conscientious and concerted effort to make the benchmark

framework of rate regulation viable. While Crown is currently facing an approximate 12%

overall reduction in revenue from regulated cable services, the FCC and subscribers should be
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mindful that future increases are governed by increases in the GNP-PI or by yet undefined

cost-of-service showings. This mechanism provides a substantial control going forward. At

this time Crown believes that cost-of-service showings will be unnecessary unless the

Commission fails to issue rules which allow the cable operator to recover the cost of system

upgrades and channel additions plus a reasonable return on investment.

The efforts of this Company are focused on full compliance with the Cable Act of 1992.

The results of this survey - 90% of subscribers with decreased charges for regulated cable

services - is evidence of that effort. Any changes to the current framework should be carefully

considered not only for the effect it will have on an operator such as Crown, but also for the

continued confusion and uncertainty that will result to our subscribers as well as the financial

markets.

Respectfully Submitted,

CROWN MEDIA, INC.

~YnftbY/~C-
Trudi McCollum Foushee
Vice President - Legal

.One Galleria Tower
13355 Noel Road - Suite 1650
Dallas, Texas 75240

Dated: Oct. 1, 1993
RATESVY
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02. Mailing Address (street): 06.
03. Mailing Address Icity):
04. Mailing Address (state & zip):

REGULATED SERVICES
Describe Service Tier
09. TIER 1 (Basic)
10. TIER 2
11. TIER 3
12. TIER 4

REGULATED EQUIPMENT

13. Converter

14. Installation

15. Service Change
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Los Angeles Region
Channel Line-up
as of April 5, 1993

Basic
Channel
1
2
3
4
5
7
9
11
13
14
30
28
34
46
48
49
50
51
52
53
54
55
56
59
60
62

Basic Plus
31
47

Crown Market Place
KCBS - CBS Network
Crown Network - Selected programming
KNBC - NBC Network
KTLA - Independent
KABC - ABC Network
KCAL - Independent
KTTV - Independent
KCOP - Independent
QVC - Shopping Channel
KWHY - Financial News
KCET - Public Broadcasting
KMEX - Spanish Programming
HSN - Home Shopping Network
KOCE - Public Broadcasting
Galavision - Spanish Programming
Educational Access - Educational programming (College credit)
KSCI - Foreign Language programming
KVEA - Spanish programming
C-SPAN I - Live congressional coverage
KLCS - LA City School's channel
Government Access - Local government programming
Public Access - Local community programming
Prevue Guide
C-SPAN II - Live coverage of u.S. Senate
KTBN - Christian programming

TBS - Atlanta Superstation
WGN - Chicago Superstation

Expanded Basic
6 ESPN - 24 Hours sports programming
8 USA Network - Syndicated programming
10 CNN - World News coverage
12 MTV - Rock music videos
15 Prime Ticket - Regional sports
16 Lifetime - Health and Lifestyle programming
17 CNN Headline News - News programming
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Los Angeles Region
Channel Line-up
as of AprilS, 1993

Expanded Basic (con't)
18
19
20
21
22
29
30
32
33
35
36
38
38
40
44
45
57
57
58

Family Channel - Family and educational programming
TNN - Country music
Nickelodeon - Children's programming
Cartoon Network - Cartoon programming
Arts & Entertainment - Performing arts
Discovery Channel- Nature, science and technology
Bravo - Movies
CNBC - News
VH-l - Music videos
AMC - Movies
TNT - Classic films
The Learning Channel - Days - Educational programming
Thp. Jade Channel- Evenings - Chinese news
Country Music Television - Country music videos
Comedy Central - Comedy Television
E! Entertainment Television
CAL Span - California Assembly
NATV - Chinese news
BET - Black Entertainment Television
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CENCOM CABLE TELEVISION

~:f'RIL s I /993
L. A. REGION RATES DEC 1992 REVISION

1

04504 Altadena 25.90 15.95 16.95 4.00 2.00 7.95
-----

11.-
04504 Covina 25.90 15.95 16.95 - 4.00 2.00 7.95 11.00 8.00
04504 LaCanada/Flintrdg 25.90 15.95 16.95 - 4.00 2.00 7.95 11.00 8.00
04504 Pasadena 25.90 15.95 16.95 - 4.00 2.00 7.95 11.00 8.00
04504 Walnut 25.90 15.95 16.95 - 4.00 2.00 7.95 11.00 8.00
04504 West Covina 25.90 15.95 16.95 19.42 4.00 2.00 7.95 11.00 8.00

ambra 2590
04510 Chapman Woods 25.90 15.95 16.95 - 4.00 2.00 7.95 11.00 8.00 12.95 14.95
04510 Commerce 1295 15.95 16.95 - 2.00 ~.OO 7.95 11.00 8.00 12.95 14.95

9.95 (excludes AMC Prime Tic!tet Discovery Chnl)
12.95 14.9504510 Huntington Par!t 25.90 15.95 16.95 - 4.00 2.00 7.95 11.00 8.00

04510 Montebello 25.90 15.95 16.95 - 4.00 2.00 7.95 11.00 8.00 12.95 14.95
04510 Monterey PaP,t 25.90 15.95 16.95 - 4.00 2.00 7.95 11.00 8.00 12.95 14.95
04510 Norwal!t 25.90 15.95 16.95 1295 4.00 2.00 7.95 11.00 8.00 12.95 14.95

2.00 (Senior remote)
8.00 14.9504510 Rosemead 28.90 15.95 16.95 23.66 4.00 2.00 9.95 8.00 8.00

04510 San Gabriel 25.90 15.95 16.95 - 4.00 2.00 7.95 11.00 8.00 12.95 14.95
04510 So. Monrovia 25.90 15.95 16.95 - 4.00 2.00 7.95 12.00 8.00 12.95 14.95
04510 So. San Gabriel 25.90 - 15.95 16.95 - 4.00 2.00 7.95 11.00 8.00 12.95 14.95
04510 Temple City 25.90 15.95 16.95 - 4.00 2.00 7.95 11.00 8.00 12.95 14.95
04510 ArcadialDuarte 25.90 : 15.95 16.95 - 4.00 2.00 7.95 12.00 8.00 12.95 14.95
10327 AZUS37Covina 21.70 14.95 15.95 15.70 4.00 1.25 7.00 10.00 hOO 8.00 dis

8.00cmx 9.00shw

Rosemead Basic Rate & Azusa corp (10327) cannot Senior Citzns in applicable Sales Tax may apply to all
Additional Outlet include receive The Movie Channel cities must be age 62 customers. Utility Sales
a convertor box & remote Playboy and 1V Japan. Norwal!t 65) meet income Tax applies in:
control (additional remotes Note:: All Basic charges in criteria & fill out a Senior Alhambra (5%)
are $4.00 each). Azusa are effective 3/1/93 Citizen Form. Pasadena (8.9%
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•CROWN
CAB L E

l A ' ., .os ngbt..s ."eglOn
Expanded Basic
Channel line-up

1 CROWN IlNlKET PlACE +

2 KCBS (2) • CBS Nelwm +

3 CROWN NETWORK - SIlIcIId
progralllllilll +

4 KHBC (4) - NBC Networll +

5 KTU (5) -1ncIIpIndInl (LA) +

• ESPH - 24 HoI.r spor1S progIIIllIlling
7 KA8C (7) • ABC NIlwDI1c +

• USA NETWORK •Syndcated
prowllMling, IflOIlS and fl.... IIlDYiu

I KCAl (9) • Indepondenl (LA.) +

10 CNN· 24 hoI.r in depih _Jd and national_aMI.
11 KTTV (11) .1ndepIndenl (LA) +

12 MTV· 24 hoI.r rock IIlJSicvideos
13 KeDP (13) ·lndependenl (LA.) +

14 avc· shopping c:iIlmII +

15 PRIME TICKET - Heme d
KingI, I.UlIrI and regional $j)OI1s

16 UFmME - Programs fOClJSirg on hNIlh
and""'"

17 CNN HEADlINE NEWS •24 hour of
up-lD-lhHlinuIInews

1. 1llE FAMl.Y CHANNEL - Bra.d nix d
family and IIllcIIicnII programming

11 1llE NASHVl.LE NETWORK (THN)
CouIby mtalc. YIriely and sports

20 NICKELODEON - Chidren and family
prlll1nning

21 1llE CARTOON NETWORK - 24 hour
arimIIId CIftlClnt hem Hanna-Barbera
andW_Broe.

22 ARTS l ENTERTAlNMENT - Performing
Ills and docunInIlIriIs

32 CNBC -ConunIr _ and
IluIineIS c:hInnIl

33 VH-l - Hils lrom ,."1lIy and IcdIy's
1NdIngDls

34 KMEX (341- PrcgrlllllCiallll Espliial +

35 AMERICAN MOYIE CLASSICS 
HoIywood's 11.....moviu

3. TURNER NETWORK TELEVISION (TlfT)
Cluticf.- 1Ims, NBA 8askelbal
andmor.

31 llIE L£AflNlNG CHANNel (days) •
Progrenwning 1hIl educates, .nlll1.ains and

"s
31 llIE JADE CHANNEL -Chinese

(CanlDnesI) news, dtama and YI/iely
programming

39 'lV·JAPAN (Cays) - Ja:ar~sa
programming

39 •",llIE PLAYBOY CHANNEL ,evenings) •
Adull P'Clll'ammitlg

40 COUNTRY MUSIC TELEVISION - 24 hoI.r
CXUlry IIlJSicYldIos

41 ",SPICE - Pay'POI-View, a~.:,

programming

42 ",VIEWER'S CHOICE· P~·;:!r·View
mevils, spo'lS and sFecialS

43 ",REQUEST - Pay-Per-v..w ",ovies,
s;x:rts and spedals

44 COMEDY CENTRAl· The best of
o:JIIIIdy 1I11Yisicn

45 EI ENTERTAlNMENTTELEVlSION

46 HSN - HOIIII Shopping N.titalc +

47 WGH - SUperslllicn lrom Clicago wilh
syndicated prClll'lms, spo'lS

41 KOCE (Ch SO)- Putiic Broadc:asting,
(t\'angI Co.) +

23 ·SHOWTIME· Exclusive moyies,
sports, Broadway plays and sp.cials 4. GALAYlSION • PiIiaJlas, nov*s,

dlpcns, IIIlCho mas en Espai'iol +
24 'HBO· Original and exclusiye SO EDUCATIONAl ACCESS. Edu:alional

movi.s, com.dy, concerts and sports progratII/IIilg (Colege CredQ +
2S 'THE DISNEY CHANNEL· Family

enl.Ninm.nl IUluring moyies 51 KSCI· Rnign language programming +
and chlldr.n's series, piUS tim.less 52 K'/EA· PrlIgIIIIIICicn en EspaiQ +
Disney classics 53 C-SPAN l.lNe Ccingressionll alY«age +

2. 'THE MOVIE CHANNEL -Continuous 54 KlCS (Ch 51) -LA. Cily SChoof's Chamel+
movies of 'IYotite classics and
blockbusters 55 GOVERNMENT ACCESS - Local

27 'CINEMA)( _Currenland vinlage Gatenmenl programming +
moYie hils, plu's comedy, music 51 PUBUC ACCESS - Local CXlIMUliIy
and spedals programming +

21 KCEl (21). PIlbIc Brnadcullng (LA) + S7 CAl-sJ>AN (days) •CaiIomia Assembly

29 1llE DISCOVERY CHANNEL _ 57 NATV (Mnilgs) •CIinne (Mandarin)
I N..... sciIncI and IIctnclogy _,m- and YIriIIy

I
30 KWHY (dIya) •FiIanciIl NlIWS sa BET· 8IIl:t EnlIftUvnenl T.1IYisicn

I

30 BRAVO(~)·Awanfwlnnlng S' PREVUEGUIlE·YCl.fampellgUde
AmericInn Inllmlllcnaf rims 10 CIIIllI pnlgIIIIIIllng +

I', 31 TIS·MInlI Sl.prslllicn will 10 C-sPAN I- LlYe c:omage of U.s. SIna1I +
sportlandvlrilly programning 12 KTBN· CIrisliIn programming +

I ·PREMIUM ~PAY.PEA-VIEW

I +BASIC SERVICE
l.~ _



NEW REGULATED RATES
EFFECTIVE 8/18/93

All Franchises &cept Montebello All Azusa Franchises City of Azusa

Montebello &: Commerce Elcepl Oty of Azusa

SERVICES (Alb Corp: Frr Area 3) (Az Corp: F.T.A:I 32 &: 33) (Az Corp: Frr Area 31)

Bask: Svc Tier $13.23 $13.55 $U.16 SU.47

Pxpanded Bask: Tier $11.40 Sl1.68 $8.69 $8.91

Total Cost of Exp. Basic $24.63 S25.23 $2£).85 $21.38

EveI}' Remote $0.12 $0.12 $0.12 $0.12

Add!. Outlets $0;00 $0.00 $0.00 SO.oo

EveI}' Addr. Converter (iocl. AID's) S1.65 $1.65 Sl.65 $1.65

... Please Note: Commerce is not regulated - - no rates will change.•••

Guide (Unregulated) $200 $200 S1.25 $1.25

EXPANDED BASIC PACKAGE:

Bask: + Expanded Basic +
Converter + Remote + Guide $28.40 $29.00 $23.87 $24.40

(Plus all applicable State & City taxes)

Applicable taxes will vary by city as follows:

Fraochise Fees: Montebello & City of Azusa = 3% Addl. taxes may apply: Alhambra has an additional 5% Utility Users Tax

Commerce = 0% Pasadena has an 8.92!% Utility Users Tax:

All other cities = 5% There is an 8.25% sales tax on all guides in all cities

1



NEW REGULATED "ONE TIME CHARGES" FOR CROWN CABLE - L.A REGION
PUBLISHED RETAIL RATES

EFFECTIVE 9/1/93

SERVICES Code All Franchise Areas

Unwired Home Installation SG $35.00

Prewired Home Installation UG $26.83

NO Install at time of initial install JD $8.67

NO Install after initial install JE $19.95

Outlet Relocation JG $19.95

Custom VCR Installation IV $19.95

Standard VCR Installation IY $16.95

NB Switch at time of install Existing FREE

NB Switch Kit IT $4.00

NB Switch Installation after initial install TJ $16.95

Please note that the above charges are subject to all applicable state & city taxes.

1

Franchise Tax Area Tax Percenta~e

Azusa 5%
City of Azusa & Montebello 3%
Commerce 0%
All Others 5%

Additional Taxes May Apply

Alhambra has an additional 5% Utility Users Tax

Pasadena has an additional 8.92% Utility Tax

There is an 8.25% sales tax on all AlB switches

in all cities
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FCC RATE REGULATION IMPACT SURVEY
01. Community Unit 10#: 1~llnmnllmmmun:I r"'·:·:·:·:·,,·:·:·:·,,<·:···..:<~:·:::·:·:·":·:·!···:·:.:.:·:·.·.·:·:·:·.<·:v:·:·.·,,·.·.·.w.·..·.·.w.·.·•..•:•.•:•••,.:.:.:.:.::.:.:.:•., .•..•:.::.:.,,!

C2. Mailing Address (street):
03. Mailing Address (city):
04. Mailing Address (state & zip):

REGULATED SERVICES
Describe Service Tier
09. TIER 1 (Basic)
10. TIER 2
11. TIER 3
12. TIER 4

REGULATED EQUIPMENT

13. Converter

14. Installation

15. Service Change

16. Inside Wire:
17. Remote:
18. Additional Outlet:
All Miscellaneous Maintenance (describe):
19 1_... » « ...,__

. ::: ~..:x. ~.u~ ..$~'
- - .! ..



CENCOMI

Basic Plus Servile

Expanded Basic Plus Service
- Senior Citizen (65 or older)

Pffi - 5 1993

$15.05 per mo.

29.15 per mo.
28.15 permo.

Value Packages (includiDg Expanded Basic Plus Service):
HBO, Showtime, Remote, Guide 49.95 permo.

HBO, TMC, Remote, Guide

HBO, Disney, Remote, Guide

HBO, Showtime, Cinemax, Remote, Guide

HBO, Showtime, D~ney,Remote, Guide

VIP: all 5 premium channels, 3 remotes,
2 additional outlets, guide

Home Box Office
Cmemax
Showtime
The Movie Channel
The D~neyChannel, when taken alone
when taken with one ofthe above premium channels

Wireless remote control

Second Outlet
Third Outlet
Fourth Outlet

FM

Monthly Guide

Processing Fee

ImtaIIation Ch8l1e:
Basic Plus Service
Expanded Basic Plus Service

Additional Outlet IDstallation:
Subsequent to iDstaD
With Basic Plus iDstaD
With Expanded Basic Plus install

. Custom VCR Hook-up
Custom VCR Kit

Premium Channel UpfV8de:
Addressable, or Customer picks up equipment
If truck roD required

Relocation of Outlet
Transfer of Service (same day)

Non-pay reconnect:
Betore write-off'
After write-off'

Input Selector Switch Installation
Input Selector Kit

<c
Cenc:om Cable

'Dllevlslon
Malt "fM~Cctwrrion.

Rate ar.d services are subject to change
Effective January, 1993

49.95 permo.

47.95 permo.

57.95 permo.

55.95permo.

76.95permo.

11.75permo.
11.75permo.
11.75permo.
11.75permo.
8.95 permo.
6.20 permo.

2.00 permo.

5.95 per mo.
5.50 permo.
3.95 permo.

2.50 permo.

1.00 permo.

3.75

52.50
39.95

•
39.95
17.95
No Charge

39.95
9.95

10.00
19.95

19.95
19.95

19.95
39.95

39.95
9.95



CHANNEL LINEUP CROWN I April 5, 1993

Basic Service Tier
1 continuous Program Listings
2 KTVI - ABC
3 Color Weather Radar
4 KMOV - CBS
5 KSDK - NBC
6 Access
7 C-SPAN 2
8 Local Programming
9 KETC - PBS
10 pay-Per-view Highlights
11 KPLR - Ind.
12 KDNL - Fox
13 KNLC - Ind.
14 The Movie Channel*
15 Higher Education Channel
16 Home Box Office*
17 QVC
18 TBS-Atlanta
19 C-SPAN
20 Access/Eternal Word Television Network
21 WGN-Chicago
22 KTVI - ABC
23 WHSL - ~Iome Shopping Network

A-I Pay-Per-View Ordering Instructions

Expanded Service
24 Access/Black Entertainment Television
25 MTV Music Television
26 TNT Turner Network Television
27 Nickelodeon
28 The Discovery Channel
29 CNN Cable News Network
30 ESPN
31 The Family Channel
32 USA Network
33 Access/SportsChannel America
34 American Movie Classic£
35 The Weather Channel
36 VH-1 Video Hits One
37 The Disney Channel*
38 E! Entertainment Television
39 Comedy Central
40 Rec;:uest**
41 Request 2**
42 Private Choice**
43 CNN Headline News
44 Lifetime Television
45 The Real Estate Channel
46 Showtime*
47 Arts & Entertainment Network
48 Cinemax*
49 The Nashville Network
50 CNBC
51 The Travel Channel
52 Continuous Program Listing
53 Basic Cable Highlights

* Optional Premium Channels
** Pay Per View Channels



CHANNEL LINEUP CROWN I Sept. 1, 1993

Basic Service Tier
1 continuous Program Listings
2 KTVI - ABC
~ Color Weather Radar
4 KMOV - CBS
5 KSDK - NBC
6 Access
7 C-SPAN 2
8 Local Programming
9 KETC - PBS
10 Pay-Per-View Highlights
11 KPLR - Ind.
12 KDNL - Fox
13 KNLC - Ind.
14 The Movie Channel*
15 Higher Education Channel
16 Home Box Office*
17 QVC
18 TBS-Atlanta
19 C-SPAN
20 Access/Eternal Word Television Network
21 WGN-Chicago
22 KTVI - ABC
23 WHSL - Home Shopping Network
A-I Pay-Per-View Ordering Instructions

Expanded Service
24 Access/Black Entertainment Television
25 MTV Music Television
26 TNT Turner Network Television
27 Nickelodeon
28 The Discovery Channel
29 CNN Cable News Network
30 ESPN
31 The Family Channel
32 USA Network
33 Access/sportschannel America
34 American Movie Classics
35 The Weather Channel
36 VH-1 Video Hits One
37 The Disney Channel*
38 E! Entertainment Television
39 Comedy Central
40 Request**
41 Request 2**
42 Private Choice**
43 CNN Headline News
44 Lifetime Television
45 The Real Estate Channel
46 Showtime*
47 Arts & Entertainment Network
48 Cinemax*
49 The Nashville Network
50 CNBC
51 The Travel Channel
52 continuous Program Listing
53 Basic Cable Highlights

* optional Premium Channels
** Pay Per View Channels



Crown of Missouri I
Ellisville I Ballwin I St. Louis County

SEP ..
Ittl Slrvlcl

$ 4.00
9.95
3.75

10.00
20.00

250.00
50.00

Varies
5% per month

$20.00 per hr
20.00 perhr
20.00perhr

20.00 perhr

$ 2.00
15.00

$ 2.00

10.00
15.00

Ittl

$13.36
21.67

6.67
15.00
10.00

AlB switch kit
VCR kit
Processing fee
Payment collection - special trip
Returned check
Unreturned converter
Unreturned wireless remote control
Pay per view movies & special events
Governmental franchise fee

Cable ready TYNCR fine tuning
Cable repair: Cus~omer-damaged
Customer cable· related equipment interface
Other custom. wall-fish or supplemental work
(plus materials)

OTHER CHARGES

If customer picks up equipment
If special trip required to install converter

SUPPLEMENTAL SERVICE CHARGES·

Custom VCRIFM with initial install
Custom VCRIFM - special trip required
AlB switch with initial install
AlB switch - special trip required
Basic Service Tier or Expanded Service change
(special trip required)

PREMIUM CHA!'TNEL UPGRADE
Addressable/customer picks up equipment

.If special trip required to install or
remove trap/filter
If special trip required to install converter

CONVERTER UPGRADE

0.00

13.15

$ 1.85
.14

1.00

$19.95
17.95
20.95
27.95
25.95
41.95

!12.06
11.06

Addressable converter:, f.', " "'"
Wireless remote control.l,':: ;.: ,l<:·
Monthly gut'de ',. '-/!,'.':';' ',:, '"

.~;' ,'. :." 4: j! : ~ :'.; :; ;

Additional outlet (Multiple outlets may incur·
additional installation oreciuipment costs), '

INSTALLATION ." :~':.:,: !'

HBO/Showtime' .
HBOlDisney, ': i ~ ,

HBOrrMC .'" I,: .,
HBO/ShowtimetCinemaX.~·: .'"
HBO./Sh . _Jnl' Il . . ' ., Owtimg.ulsney,:, ':\:., ..
VIP-allS premium channels: ':, '"

" ;- i ,'~ , ", '

EQUIPMENTISERVICES (perMonth) "

Servici
BASIC SERVICES· (per Month) .

Home Box'Office $11.75
Showtime , (, 11.75
Cinemax,', ,. I' 11.75
The Movie Channel 11.75
The Disney Channel , '. , 8.95
Disney with another premium 6.20

PREMIUM VALUE PACKAGES·(per M~~th)

Basic Service Tier. ,. , I

Senior Citizen Basic Service Tier !. '
(65 or older head of household) . I:
Expanded Service . ," . , . ~1~".·
(requires purchase of Basic Service Tier)

Basic Service Tier & Exp~ded Service 25.21
Senior Citizen Basic Service Tier & Expanded Service 24.21
(65 or older head of household) ,:.:

, I "..., ~ \ ,

PREMIUM SERVICES (per Month)

Franchise fees paid to your community are DQ1 included in above rates.

*Service charges of $20.00 per hour (plus materials) are billed
in 1/4 hour increments, minimum of 1/2 hour.

MOI·59&

Primary outlet (unwired home) :,:', $35.00
PrimarY outJ~t (prewiredhome)'. ::\~,< , . 27.00
Additional outlet with initial install<', . ,11.00
Additionaloutlel- speciahrip required 18.33
Relocate outlet::.. special trip requirecf :' ' 18.33
Standard VCRIFM with' initial instiill,!~,! , 6.67
Standard VCRIFM ~ specialtrip'required 15.00

, .;,!1:· ,,;:,};~~1Jm11: /j~.<1-! , :', .!

... :', . !;;PLBASBNOl'B;, "Showtime, CineDiax, Disney and Pay Per View Channels require a Converter Box.
; ;i,\ ~: ":~'>~J<:,i <i, :f':;",/;, ~ Please remit payment byyour due date to avoid a processing fee. .
: ,~.·1 ::'i:;J.,; '1:1. ·"j,1 :1::. iI',; ".·00 DOt attempt to hoOk up otberTVoudets to yourcable·service. Splitting your cable can interfere

I :'!-.": ')~;':i"?jJ7B ,1~~ ";:"~" ..... lati
", . ;',;i .,..' , [r'l '1: ,1," ··i1i with your cable service and can also generate Signal leakage which can violate FCC rego ODS.

I 'j" ~1 • •r; ", . \ ,~. ' •c.....CAlLI



Feder" Convnunicatio.... Comm"'ion
Waahington D.C. 20554
Page 3

Approved by OMB
3060-0578
Expire. 12/16/93

FCC RATE REGULATION IMPACT SURVEY
01 C 't U "t ID# Eii.iiIl~~§l':b~W1'*»~k·':·:i 05 - . •. p'!.:::.:.:.""''''''':'''':'"':::~:~. ommunJ y nJ: ~: . . mm~~~~~::''=:l~~,:<-;:m~~~: •

02. Mailing Address (street):
03. Mailing Address (city):
04. Mailing Address (state & zip):

REGULATED SERVICt::S i _ ......._- J _ .......;--- I _:" . -- ·i--:~.h I
Describe Service T: r
09. TIER 1 (Basic)
10. TIER 2
11. TIER 3
12. TIER 4

REGULATED EQUIPMENT

1J. Converter

14. Installation

15. Service Change



Channel Line-up as of April 5, 1993

Basic Service Tier - $12.95 Basic Plus - $15.05 Expanded Basic - $24.15

# Program # Program # Program
2 KTVI (ABC-2 ) 2 KTVI (ABC-2) 2 KTVI (ABC-2)
3 PREVUE GUIDE 3 PREVUE GUIDE 3 PREVUE GUIDE
4 KMOV (CBS-4) 4 KMOV (CBS-4) 4 KMOV (CBS-4)
5 KSDK (NBC- 5) 5 KSDK (NBC-5) 5 KSDK (NBC-5)
6 ACCESS 6 ACCESS 6 ACCESS
7 KNLC (IND-24) 7 KNLC (IND-24) 7 KNLC (IND-24)
8 KDNL (FOX-30) 8 KDNL (FOX-3 D) 8 KDNL (FOX-3D)
9 KETC (PBS-9) 9 KETC (PBS-9) 9 KETC (PBS-9)

10 WHSL (HSN-46 ) 10 WHSL (HSN-46 ) 10 WHSL (HSN-46 )
11 KPLR ( IND-11) 11 KPLR (IND-11) 11 KPLR (IND-11)

12 WGN 12 WGN
13 TBS 13 TBS
14 * HaO 14 * HaO
15 * SHOWTIME 15 * SHOWTIME
16 * THE DISNEY CHANNEL 16 * THE DISNEY CHANNEL
17 * THE MOVIE CHANNEL 17 * THE MOVIE CHANNEL
18 C-SPAN/EWTN 18 C-SPAN/EWTN
19 QVC 19 QVC
20 * PRIVATE CHOICE 20 * PRIVATE CHOICE
21 * REQUEST 2i * REQUEST
22 * REQUEST 2 22 * REQUEST 2

23 VH-1
* Premium « Pay-Per-View 24 THE DISCOVERY CHANNEL

Channels are optional 25 NICKELODEON
with an additional cost. 26 THE FAMILY CHANNEL

27 TNT-TURNER NETWORK TELEVISION
28 AMERICAN MOVIE CLASSICS
29 USA NETWORK
30 LIFETIME TELEVISION
31 ARTS & ENTERTAINMENT NETWORK
32 CNN - CABLE NEWS NETWORK
33 CNN - HEADLINE NEWS
34 ESPN
35 TNN - THE NASHVILLE NETWORK
36 THE WEATHER CHANNEL
37 MTV - MUSIC TELEVISION
99 CNBC/SPORTSCHANNEL ~ERICA
* Premium « Pay-Per-View

Channels are optional
with an additional cost.

(MARYVILLE)



Rate Card as of April 5, 1993
Crown Illinois - Retail Rates

$12.95
15.05
24.15
24.15
23.65:"'"
22.15
22.15
21.65
18.55

Edwrd.) $35.75
Varies Per Contract
Varies Per Contract

Basic Services
Basic
Basic Plus
Expanded Basic(Mary.)
Expanded Basic(Edwrd.)
Expanded Basic(Southern)
Senior Expanded- Basic(Mary.)
Senior Expanded Basic(Edwrd.)
Senior Expanded Basic(Southern)
Basic(Starcom)
Commercial Basic(Mary.,
Non-Standard
Bulk

Packages
Basic/HBO/DIS/Remote/Guide
(Mary., Edwrd.)
Basic/HBO/DIS/Remote(Southern)
Basic/HBO/SHO/Remote/Guide
(Mary., Edwrd.)
Basic/HBO/SHO/Remote(Southern)
Basic/HBO/SHO/TMC/Remote/Guide
(Mary., Edwrd.)
Basic/HBO/SHO/TMC/Remote/Guide
(Southern)

Basic/HBO/SHO/DIS/Remote/Guide
Basic/HBO/SHO/DIS/Remote
VIP-Basic/HBO/SHO/TMC/C:S/Remote/
3 Remotes/2 A/O's/Guide
(Mary., Edwrd., Southern)

$42.95
41. 95

44.95
43.95

53.95

52.95

$51.95
50.95

$61.95

Premiums
HBO(Mary., Edwrd., Southern)
HBO(Starcom)
SHO(Mary., Edwrd., Southern)
TMC(Mary., Edwrd., Southern)
MAX(Starcom Only)

Additional Outlet
Commercial Additional Outlet

$11. 75
10.00
11. 75
11. 75

$ 9.00

$ 3.75
8.75

Ancillary Services
Remote Control
Guide

$ 3.00
1.00

Processing Fee $ 3.75



Crown Illinois - Retail Rates Cont'd

Installation Charge

Basic
Basic Plus
Expanded Basic

Additional Outlet Installation
Subsequent to Install

Custom VCR Hookup
Custom VCR Kit

Premium Channel Upgrade:

Addressable Or Customer Picks
Up Equipment
If Truck Roll Required

Relocation Of Outlet
Transfer Of Service

Non-Pay Reconnect:

Before Writeoff
After Writeoff

Pay Per View Movies
Pay Per View Special Events. .

$34.95

$34.95
34.95
34.95

$34.95

$34.95
$ 9.95

$10.00
$19.95

$19.95
$17.50

$17.50
$34.95

$ 3.95
Vary



Channel Line-up as of Sept. I, 1993

#
2
3
4
5
6
7
8
9

10
11

Basic Service Tier

Program
KTVI (ABC-2)
PREVUE GUIDE
KMOV (CBS-4)
KSDK (NBC- 5)
ACCESS
KNLC (IND- 24)
KDNL (FOX-30)
KETC (PBS-9)
WHSL (HSN-46)
KPLR (IND-ll)

Expanded Service

# Program
2 KTVI (ABC-2)
3 PREVUE GUIDE
4 KMOV (CBS-4)
5 KSDK (NBC-5)
6 ACCESS
7 KNLC (IND-24)
8 KDNL (FOX-30)
9 KETC (PBS-9)

10 WHSL (HSN-46)
11 KPLR (IND-ll)
12 WGN
13 TBS
14 * HBO
15 * SHOWTIME
16 * THE DISNEY CHANNEL
17 * THE MOVIE CHANNEL
18 C-SPAN/EWTN
19 QVC
20 * PRIVATE CHOICE
21 * REQUEST
22 * REQUEST 2
23 VH-1
24 THE DISCOVERY CHANNEL
25 NICKELODEON
26 THE FAMILY CHANNEL
27 TNT-TURNER NETWORK TELEVISION
28 AMERICAN MOVIE CLASSICS
29 USA NETWORK
30 LIFETIME TELEVISION
31 ARTS & ENTERTAINMENT NETWORK
32 CNN - CABLE NEWS NETWORK
33 CNN - HEADLINE NEWS
34 ESPN
35 TNN - THE NASHVILLE NETWORK
36 THE WEATHER CHANNEL
37 MTV - MUSIC TELEVISION
99 CNBC/SPORTSCHANNEL AMERICA

(MARYVILLE)

* Premium « Pay-Per-View
Channels are optional
with an additional cost.



Glen

Basic Services
Basic Service Tier

Expanded Service *
Senior Citizen Expanded Service *
(65 or older head of household)
* requires purchase of Basic Service Tier

Basic Service Tier & Expanded Service
Basic Service Tier & Senior Citizen Expanded Service
(65 or older head of household)

Premium Services
Home Box Office
Showtime
The Movie Channel
The Disney Channel
Disney w/another premium

Premium Value Packages
HBO/Showtime
HBO/Disney
HBO/Showtime/TMC
HBO/Showtime/Disney
VIP-all 4 premium channels

Monthly Equipment/Services
Addressable converter
Wireless remote control
Tuning Converter
Monthly Guide
Additional outlet (Multiple outlets may incur
additional installation or equipment costs)

Installation
Primary outlet installation (unwired home)
Primary outlet installation (prewired home)
Additional outlet with initial install
Additional outlet - special trip required
Relocate outlet - special trip required
Standard VCR/FM with initial install
Standard VCR/FM - special trip required
Custom VCR/FM with initial install
Custom VCR/FM - special trip required
A/B switch with initial install
A/B switch - special trip required

Basic Service Change (special trip required)

$ 7.05 per month

14.10 per month

12.10 per month

21.15 per month

19.15 per month

$ 11.75 per month
11.75 per month
11.75 per month
8.75 per month
7.20 per month

$ 19.95 per month
17.95 per month
28.50 per month
26.50 per month
34.50 per month

$ .93 per month
.07 per month
.52 per month

1.00 per month

0.00 per month

$ 35.00
27.00
11.00
18.33
18.33

6.67
15.00
13.34
21.67

6.67
15.00

10.00


