1204

noryeT £ F 0 DRIGINAL

POST-NEWSWEEK

CABLE
4742 North 24th Street, Suite 270 RECEIVED

Phoenix, Arizona 85016
(602) 468-1177 FAX (602) 468-9216 r“ M 2 4 1994

October 1, 1993 FEDERAL COMMUNCA COMMBSION
MOFSEO%W
FCC Rate Regulation Impact Survey
Mass Media Bureau, Room 314
1919 M Street NW
Washington, DC 20554

Dear FCC:

The enclosed disk contains Post-Newsweek Cable’'s (PNC) response to
the FCC Cable Rate Regulation Impact Survey for its 10 largest cable television
systems. Also attached is one hard copy of the information on the disk, plus notes and
calculations at the bottom of certain pages.

PNC personnel, like personnel of other multiple system operators, spent
months calculating new rates for cable television service and equipment by means of
Form 393. Some of PNC's systems’ rates were above the benchmarks, while others
were as much as 10% below the benchmarks. Therefore, one would not expect all
systems to roll back revenue from regulated services by like amounts or percentages.
Some PNC systems were entitled to continue charging their current rates because they
were within the benchmarks. The 10 systems surveyed demonstrate this variability.
Overall, 57% of the surveyed systems’ subscribers had a decrease in their bill for
regulated services, which averaged $1.94. 43% had an increase, which averaged $.80.

The impact of the April 1993 rate freeze and the September 1993 rate
reduction on PNC'’s revenue will be substantial, ranging up to 10% of the regulated
revenue of the 10 reporting systems. The inability to institute planned annual rate
increases this fall will be another 4 to 5%. In total, PNC's regulated revenue for 1994
will be approximately $12 million or 7.5% less than it would have been without
regulation. The majority of PNC subscriber bills for regulated services have decreased.
Charges for remote controls have been reduced to a fraction of their previous rate and
charges for additional outlets have been eliminated.

PNC appreciates the difficult task the FCC has had to perform this past
year and hopes that the FCC realizes the severity of the reduction in projected revenue
each of our systems has experienced by complying with the Cable Television
Consumer Protection and Competition Act of 1992.

Thomas O. Mlght
President

No. of G |es rec'd / )
LMABC
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FCC RATE REGULATION IMPACT SURVEY

Approved by OMB
2960-0578
Expires 12/16/93

munity Unit ID#:
ing Address (street):

Address (city):

05. Respondent Name:
06. Respondent Fax:
07. Respondent Phone:

Address (state & zip): 08. System/Franchise:
LATED SERVICES CHARGE CHANNELS HOUSEHOLDS
be Service Tier 4/5/93 9/1/93 4/5/93 | 9/1/93

09. TIER 1 (Basic)

4/5/93 | 9193

10. TIER 2

11.TIER 3

12. TIER 4

REGULATED EQUIPMENT CHARGE EQUIPMENT UNITS HOUSEHOLDS
4/5/93 4/5/93 | 9/1/93 4/5/93 | 9/1/93

13. Converter

Non-addressable
Address.ble

91/93

14. Installation

Prewired

15. Service Change

16. Inside Wire:

17. Remote:

18. Additional Outlet;

All Miscellaneous Maintenance (describe):

19.
20

AII' Miscellaneous charges (specify):

21.
22.
23.

24. Franchise Fee:

25. Total billed monthly charges for reg. services:
26. Total subscribers receiving any reg. services:

27. % of subs. receiving a change in bill for reg. svcs:

Increase% crease%

Install revenue in September

$4,600 higher than in March.

September 1993
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Federal Communications Commission Approved by OMB
Washington D.C. 20554 3060-0578
Page 2 Expires 12/16/93

FCCARATE REGULATION IMPACT SURVEY

01. Community Unit ID#:
02. Mailing Address (street):

05. Respondent Name:
06. Respondent Fax:

03. Mailing Address (city):

07. Respondent Phone:

04. Mailing Address (state & zip):

08. System/Franchise:

REGULATED SERVICES

CHARGE CHANNELS HOUSEHOLDS

Describe Service Tier

15/93

09. TIER 1 (Basic)

/1/93 4/5/ 9/1/93 |

4/593 | 9/1/93

10. TIER 2

11. TIER3

12. TIER 4

REGULATED EQUIPMENT

CHARGE EQUIFMENT UNITS HOUSEHOLDS

4/5/93 9/1/93

113. Converter Non-addressable

4/593 | 911/93

4/5/93 | 9M/93_

o Addressable
14, Installation Prewired
) Unwired
15. Service Changt Visit required
No visi
16. Inside Wire:
17. Remote:

18. Additional Outiet:
All Miscellaneous Maintenancggdescribez:

24. Franchise Fee:
25. Total billed monthly charges for reg. services:

26. Total subscribers receiving any reg. services:

27. % of subs. receiving a change in bill for reg. svcs:

Increase%

System's rates lower than benchmarks.

Sk R

September 1993
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Approved by OMB
Washington D.C. 20554 3080-0578
Page 3 Expires 12/16/93 S
FCC RATE REGULATION IMPACT SURVEY
01. Community Unit ID#: ' 05. Respondent Name: NEWSWEEK CA
02. Mailing Address (street): 06. Respondent Fax:
03. Mailing Address (city): 07. Respondent Phone:
04. Mailing Address (state & zip): 08. System/Franchise:
REGULATED SERVICES CHARGE CHANNELS HOUSEHOLDS
Describe Service Tier 4/5/93 9/1/93 4/5/93 9/1/93 4/5/93 9/1/93
09. TIER 1 (Basic) 7 S e 2
10. TIER 2
11. TIER 3
12. TIER 4 .
REGULATED EQUIPMENT CHARGE EQUIPMENT UNITS HOUSEHOLDS
) | 4593 9/1/93 4/5/93 | 9/1/93 4/5/93 9/1/93
13. Converter Non-addressable Ri :
3 Addressable
14. Installation “ Prewired
Unwired
115. Service Change Visit required
No visi
16. Inside Wire:
17. Remote:
18. Additional Outlet:

All Miscellaneous Maintenance (describe):

S

24. Franchise Fee:
25. Total billed monthly charges for reg. services:
26. Total subscribers receiving any reg. services:
27. % of subs. receiving a change in bill for reg. svcs:

Increase%

September 1993




Faderal Communications Commission

Approved by OMB
Washington D.C. 20554 3060-0578
Page 4 Expires 12/16/93

01. Community Unit ID#:

FCC RATE REGULATION IMPACT SURVEY |

05. Respondent Name:

02. Mailing Address (street):
03. Mailing Address (city):
04. Mailing Address (state & zip):

06. Respondent Fax:
07. Respondent Phone:
08. System/Franchise:

10. TIER 2

11. TIER 3

12. TIER 4

REGULATED EQUIPMENT

EQUIPMENT UNITS

REGULATED SERVICES CHARGE CHANNELS HOUSEHOLDS
[Describe Service Tier 4/5/93 9/1/93 4/5/33 9/1/93 | 4/5/93 | 9/1/93
09. TIER 1 (Basic) 055 00 : 5

HOUSEHOLDS

4/5/9 9/1/93

13. Converter Non-addressable

Addressable
14 Installation Prewired
N Unwired
15. Service Change Visit required
No visit
16. Inside Wire:
17. Remote:

18. Addmonal Outlet

. Franchise Fee:

. Total billed monthly charges for reg. services:

. Total subscribers receiving any reg. services:

. % of subs. receiving a change in bill for reg. svcs:

Increase% ase

5/93

ORI
% Saiet

3 35 BB

9/1/93

September 1993




Federal Communications Commission

Approved by OMB
Washington D.C. 20554 3060-0578
Page 5 Expires 12/16/93

FCC RATE REGULATION IMPACT SURVEY

01. Community Unit ID#:

02. Mailing Address (street):

03. Mailing Address (city):
04. Mailing Address (state & zip):

05. Respondent Name:
06. Respondent Fax:

07. Respondent Phone:
08. System/Franchise:

REGULATED SERVICES CHARGE CHANNELS HOUSEHOLDS
Describe Service Tier 4/5/93 9/1/93 | 4/5/93 | O/1/93 | 4/5/93 9/1/93
[09. TIER 1 (Basic)

10. TIER 2

11.TIER 3

12. TIER 4

REGULATED EQUIPMENT CHARGE EQUIPMENT UNITS HOUSEHOLDS
- i 4593 9/1/93 4/5/93 | 9/1/93 4/5/93 9/1/93
13. Converter Non-addressable: )
3 . Addressable:;
114. Installation : Prewired:

Unwred:

15. Service Change

Visit required;
No visit:

16. Inside Wire:

117. Remote:

18. Additional Outlet:
All Miscellaneou Ma

24. Franchise Fee:

25 Total billed monthly charges for reg. services:

126. Total subscribers receiving any reg. services:

27. % of subs. receiving a change in bill for reg. svcs:

Increase%

September 1993




Federal Communications Commission

Approved by OMB
"i Washington D.C. 20554 3060-0578
' Page 6 Expires 12/16/93

FCC :RATE REGULATION IMPACT SURVEY

05. Respondent Name:
06. Respondent Fax:
07. Respondent Phone:

01. Community Unit ID#:
02. Mailing Address (street):
03. Mailing Address (city):
04. Mailing Address (state & zip):

) 08. System/Franchise:
REGULATED SERVICES CHARGE CHANNELS HOUSEHOLDS
Describe Service Tier 4/5/93 9/1/93 4/5/93 9/1/93 4/5/93 9/1/93
09. TIER 1 (Basic) )
10. TIER 2
11. TIER 3
12. TIER 4 _
REGULATED EQUIPMENT CHARGE EQUIPMENT UNITS HOUSEHOLDS
4/5/93 | 9/1/93 4/5/93 | 9/1/93 4/5/93 9/1/93
13. Converter Non-addressabl .0 8.0
Addressabl

14. installation Prewire

Unwire
15. Service Change Visit require

No visi
16. Inside Wire:
17. Remote:
18. Additional Outlet:

All Miscellaneous Maintenance (describe):

24. Franchise Fee:
25. Total billed monthly charges for reg. services:
26. Total subscribers receiving any reg. services:
27. % of subs. receiving a change in bill for reg. svcs:

Increase%

September 1993




Federal Communications Commission Approved by OMB
Washington D.C. 20554 3060-0578

Page7 | ’ Expires 12/16/93

FCC_ RATE REGULATION IMPACT SURV{EY} |

01. Community Unit ID#: 05. Respondent Name:
02. Mailing Address (street): 06. Respondent Fax: 607:468
03. Mailing Address (city): 07. Respondent Phone: 1
04. Mailing Address (state & zip): A\Z:85016 08. System/Franchise: : \
REGULATED SERVICES CHARGE CHANNELS HOUSEHOLDS
Describe Service Tier 4/5/93 9/1/93 4/5/93 9/1/93 4/5/93 9/1/93
09 TIER 1 (Basic) — €T T :
10.TIER2
11.TIER 3 ]
12.TIER 4 _ :
REGULATED EQUIPMENT CHARGE EQUIPMENT UNITS HOUSEHOLDS
o 4/5/93 9/1/93 4/5/93 9/1/93 4/5/93 9/1/93
13. Converler Non-addressable] 0K ¢
o o Addressable:
14 Installation Prewired:
~ Unwired:
15. Service Change Visit required;
- Mo visit:
16. Inside Wire:
17. Remote:

18. Additional Outlet:
Al Mnscell neous Ma ntena

i

24. Franchise Fee:
25. Total billed monthly charges for reg. services:
26. Total subscribers receiving any reg. services:
27. % of subs. receiving a change in bill for reg. svcs:

Increase%

September 1993

Tier 2 (Line 11) went a la carte on September 1. Total system subscribers increased by over 1,000.




Federal Communications Commission Approved by OMB
Washington D.C. 20554 3060-0578

Page 8 Expires 12/16/93

FCC RATE REGULATION IMPACT SURVEY
01. Community Unit |D#: CAL 05. Respondent Name: X
02. Mailing Address (street): ' 06. Respondent Fax:
03. Mailing Address (city): 07. Respondent Phone:
04. Mailing Address (state & zip): 08. System/Franchise:

REGULATED SERVICES CHARGE CHANNELS HOUSEHOLDS

Describe Service . ier 475193 9/1/93 4/5/93 9/1/93 | 4/5/93 9/1193
09. TIER 1 (Basic) i

10. TIER 2
11.TIER 3
12. TIER 4

REGULATED EQUIPMENT CHARGE EQUIPMENT UNITS HOUSEHOLDS

L , o o 4/5/93 9/1/93 4/5/93 9/1/93 4/5/93 ] 9/1/93
13. Converter Non-addressable O

]

14 Installation - Prewred

15. Service Change  Visit required

16. Inside Wire:
17. Remote:
18. Addltlonal Outlet:

. Franchise Fee:
25. Total billed monthly charges for reg. services:
26. Total subscribers receiving any reg. services:
27. % of subs. receiving a change in bill for reg. svcs:

Increase% - 50% ase%

Scptember 1993




Federal Communications Commission

Approved by OMB
Washington D.C. 20554 3060-0578
Page 9 B e Expires 12/16/93

01. Community Unit ID#:
02. Mailing Address (street):

03. Mailing Address (city): 07. Respondent Phone:
04. Mailing Address (state & zip): 08. System/Franchise:

REGULATED SERVICES CHARGE CHANNELS HOUSEHOLDS

Describe Service Tier - 4/5/93 | OA/93 | 4/5/93 | 9/1/93 | 4/593 | 9/1/93
09. TIER 1 (Basic) BASH =

10. TIER 2
11.TIER3
12. TIEF. 4

PEGULATED EQUIPMENT ] CHARGE EQUIPMENT UNITS HOUSEHOLDS

~ B 4/5/93 9/1/93 4/§_'{93 9/1/93 4/5/93 9/1/93
13. Converter Non-addressable :

. B Addressable
14 . Installation Prew:ed

) Unwired
15. Service Change Visit required

No visit

05. Respondent Name:
06. Respondent Fax:

16. Inside Wire:
17. Remote:
18. Additional Outlet:

All Miscellaneous Maintenance (describe).
19.

. Franchise Fee:
[25. Total billed monthly charges for reg. services:
26. Total subscribers receiving any reg. services:
27. % of subs. receiving a change in bill for reg. svcs:

Increase%

September 1993




Federal Communicalions Commission Approved by OMB
Washington D.C. 20554 3060-0578

Page 10 Expires 12/16/93

FCC RATE REGULATION IMPACT SURV.EY' .

05. Respondent Name:

()1 Community Unit ID#:

02. Mailing Address (street): 06. Respondent Fax:
03. Mailing Address (city): 07.Respondent Phone:
04. Mailing Address (state & zip): 08. System/Franchise:
REGULATED SERVICES CHARGE CHANNELS HOUSEHOLDS
Describe Service Tier 4/5/93 9/1/93 4/5/93 9/1/93 4/5/93 9/1/93
09, TIER 1 (Basid) ) TRER T b 4§30
10. TIER 2 = 3,94,
11. TIER 3
12. TIER 4 s
REGULATED EQUIPMENT B CHARGE EQUIPMENT UNITS HOUSEHOLDS
e 4/5/93 9/1/93 4/5/93 9/1/93 4/5/93 | 9/1/93
13. Converter Non-addressabl 300 ’ T

B o Addressabl
14.Installation Frewire
o Unwired
15. Service Change Visit required;

No visi

16. Inside Wire:
17, Remote:

18. Additional Outlet:
All Mlscellaneous Maintenance (describe):

PR

24. Franchise Fee:
25. Total billed monthly charges for reg. services:
26. Total subscribers receiving any reg. services:

27. % of subs. receiving a change in bill for reg. svcs:

L 00% Decrease% [T A0

September 1993

Install revenue in September $1,700 higher than in March. Total system subscribers increased by 234,




POST-NEWSWEEK
CABLE

3720 Texoma Parkway ¢ P.O. Box 1223 « Sherman, Texas = 75091 ¢ (303) 893-6548

POST-NEWSWEEK

SCHEDULE OF RATES

Basic ... F R PP ..$ 1095
Basic Plus JE TSP ST UOS PPN 7.00
Rainbow 635
HBO » Home Box Offlce 9.25
Showtime, Cinemax, The Movie Channel or The Disney Channel RV . . 875
Encore Options ... . . U 4 95 3 95 or 1.00
Digital Music Express (DMX) ..... 895
DMX with DMX-DJ Remote .. ... . 1195
Remote Control o 3.00
Additional TV (w/o convener) . . . . ... 200
Additional TV (w’ basic converter) i . . . 400
Additional TV (w/ Premiums) 6.00

* % % % % % & HOME THEATRE SHOWCASE % k % * % % %
Home Theatre 1
HBO 1 & 2, Showtime 1 & 2 and your choice of one:
The Disney Channel, Cinemax or The Movie Channel .. . . .....% 2000

Home Theatre 2
HBO 1 & 2, Showtime 1 & 2 and your choice of two:
The Disney Channel, Cinemax or The Movie Channel $ 2500

Home Theatre 3
HBO 1 & 2, Showtime 1 8 2,
The Disney Channel, Cinemax and The Movie Channel ... $ 30.00

A specnal installation fee of $20.00 applies to any of our Home Theatre Packages. This
fee ir cludes up to 2 standard cable outlets.

* h ok k koo ko ok ok ok ok ok ok ok ok ko ok kK

INSTALLATION RATES
Basic Only Service or Basic Plus Service - T, ..$ 35.00
Rainbow Cnly Service... 30.00
Premium Service.. 25 .00
All instaliation fees include up (s]

andard cable outlets.

NON-STANDARD INSTALLATION ———————

Additional TV (each)

Additional TV - separate servicecall ............. [RUTPRT 20.00
VCR Installation - separate service cail (w/ A/B Swutch) . 25.00
Reconnection of Service (same address) e ST ... 2000
Upgrade of Service ... . e e FREE

Wail Drops are charged at $20.00 per hour
Rainbow Service requires that you subscribe to both Basic ana Basic Plus
Only Basic Service is required to subscribe o Premium Services

ﬂ oozv 92 2846 4pCGL PN-SW-0255 O

¢ CABLE

CHANNEL GUIDE




CHANNEL GUIDE

69 CHANNELS OF DivErse PROGRAMMING FOR EVERY INTEREST

£

£33

%

124

*h

02

KDF1 - 27 - Dallas/Fort Worth - Ind.

03

KXIl - 12 - CBS - Sherman/Denison

KDFW - 4 - CBS - Dallas/Fort Worth

05

KXAS - 5 - NBC - Dallas/Fort Worth

Public Access

07

KDAF - 33 - Dallas/Fort Worth - ind.

WFAA - 8 - ABC - Dallas/Fort Worth

KTEN - ABC/NBC - Deniscn/Sherman

10

KXTX - 39 - Daltas/Fort Worth - Ind.

11

KTVT - 11 - Daltas/Fort Worth - Ind.

12

Prevue Guide

13

KERA - 13 - PBS - Dallas/Fort Worth

14

Prevue Guide

15

Local Origination

16

Educational Access - Local

17

Educational Access - Local

18

Educational Access - Local

Educational Access - Local

20

Local Gov't Info. - Sherman/Denison

21

KTXA - 21 - Dellas/Fort Worth - Ind.

Request 1

Viewer's Choice 1

Request 2

Encore - Movies of the 50's, 60's, 70's, 80's

TMC - Premium Movies - 24 Hrs

Cinemax - Hollywood Favorites

Disney - America’s Family Channel

Showtime 1 - Movies, Specials, Comedy

Showtime 2 - Movies, Specials, Comedy

HBO 1 - Movies, Comedy, Sports

HBO 2 - Movies, Comedy, Sports

+ |33 CNN - Cable News Network

+ |34 ; TNT - Movies and Vari y Programs

p—

e
PICK AND CHOOSE |

YOUR CHANNELS

PREMIUM CHANNELS

Post Newsweek Cable offers
eight premium channels:
Showtime 1 and 2, Home Box
Office 1 and 2, The Disney
Channel, The Movie Channel
Cinemax and Encore. You will
find these channels displayed
on this channel chart with
heavy black boxes and white
type. Premium channels are
“optional,” meaning you have
the option to subscribe to these
channels to supplement basic
cable.

POST-NEWSWEEK

VIDEO STORE

You can have your very own
Video Store at home with Post
Newsweek's “Pay-Per-View”
(PPV) channels. The Video
Store allows you to enjoy
recent and current block-buster
movies and special events
without the hassle of leaving
home to rent.

+ Basic Plus

* Rainbow Service
“ W Preniium Services
*** @l Pay-Per-View

TR 6026

N e

ESPN - Total Sports Network

USA Network - Variety Programming

Lifetime - Programming for Women

TBS - 17 - Atlanta Superstation

Nickelodeon - Children’s Programming

HSE - Home Sports Entertainment

BY PROGRAMMING
EMPHASIS
Cable programming services

target a muititude of diverse
interests. Subscribers benefit

Video Hits One - Light Rock Videos

CNBC - Consumer and Business 'lews

WGN - Chicago Superstation

by enjoying a wide variety of
choices, including channels
dedicated full time to one

WOR - New York Superstation

interest. Here are some

MTV - Rock Music Videos

FAM - The Family Channel

groupings by programming
emphasis:

BET - Black Entertainment Television

SHOPPING... QVC, QVC 2

Univision - Spanish Lang. Programming

AMC - American Movie Classics

Fashion Channel, HSN, Video
Home Show

Color Weather Radar

CMTV - Country Music Videos

TNN - The Nashville Network

KIDS... USA, TNT, Disney,
Discovery, Nickelodeon, TBS,
Family Channel, Learning

Nostalgia/Bravo - Movies

Channel

Discovery Channel - Nature & Science

COM - Comedy Central

Sci-Fi Channetl - Science Fiction Channel

NEWS... C-SPAN, C-SPAN 2,
CNN, CNN Headiine, The

CNN Headiline - 30 Min. News Updates

C-SPAN 2 - Government in Action

Weather Channel, CNBC

MUSIC VIDEOS... VH-1, MTV,

The Inspirational Network

CMTV, TNN, BET, pius Concerts

TBN - Inspirational Programming

The Leaming Channel - Educational

Arts and Entertainment - Cultural

QVC 2 Fashion Channel - Shop At Home

A&E

SPORTS... ESPN, TBS, HSE,
WGN, WOR, USA

HSN - Home Shopping Network

QVC - Shop At Home

ACTS/VISN - Religious Programming

MOVIES... USA, TNT, TBS,

rnd Music Specials on TBS,
l Family Channel, Pay-Per-View,

TWC - The Weather Channel

) N S S T e

EWTN - Eternal Word Television Network

HBO 1 and 2, A&E, Showtime 1
and 2, Disney, TMC, Cinemax,

C-SPAN - Government In Action

staigia, AMC and Encore

Video Home Show




POST-NEWSWEEK
9q | CABLE
CHANNEL GUIDE

POST-NEWSWEEK
CABLE

3720 Texoma Parkway ¢ P.O. Box 1223 « Sherman, Texas « 75091 * (903) B93-6548

SCHEDULE OF RATES*—

Basic Service
Tier T (EXPANGEA). ..ottt 7.62
Tier 1 ( RAINDOW) ..o 4.81
HBO ...... .

Cinemax ..

Showtime
The Movie Channel
The Disney ChaNNe! ...t
ENCOre OPHONS ... 4.70,3.75 and 1.00
Digital Music Express (DMX}
DMX with DMX-DJ Remote

REMOLE CONMIOl ..o ottt e b .26
Standard Converter

Addressable Conventer .............
Home Wiring Maintenance Fee

INSTALLATION RATES — ——
New Install (unwired)
New Install (wired)
PrOMIUM SWAD ....oovoeiereeeeeiomimnteteuas et

Other instaliation rates vary in accordance with the level of service. Please call
our office for detailed pricing.

*Franchise Fess will be figured as a separate line item on the billing statement. ** Customer optional

* % % % * HOME THEATRE SHOWCASE * * % * %

Home Theatre 1
HBO 1 & 2, Showtime 1 & 2 and your choice of one:

The Disney Channel, Cinemax or The Movie Channel ... $ 20.00
Home Theatre 2

HBO 1 & 2, Showtime 1 & 2 and your choice of two:

The Disney Channel, Cinemax or The Movie Channel ... ... $ 25.00

Home Theatre 3
HBO 1 & 2, Showtime 1 & 2,
The Disney Channel, t .nemax and The Movie Channel

***********************
A QO¢ 93-3231 4pCG PN-SW-0255-0




CHANNEL GUIDE

69 CHANNELS OrF DiveRSE PROGRAMMING FOR EVERY INTEREST

02 | KDF! - 27 - Dallas/Fort Worth - Ind.

03]

KXII - 12 - CBS - Sherman/Denison

04

KDFW - 4 - CBS - Dallas/Fort Worth

05

KXAS - 5 - NBC - Dallas/Fort Worth

06

KTXA - 21 - Dallas/Fort Worth - Ind.

07

KDAF - 33 - Dallas/Fort Worth - Ind.

08

WFAA - 8 - ABC - Dailas/Fort Worth

09

KXTX - 39 - Dallas/Fort Worth - ind.

10

KTEN - ABC/NBC - Nenison/Sherman

11

KTVT - 11 - Dallas/Fort Worth - Ind.

i2

Prevue Guide

13

KERA - 13 - PBS - Dallas/Fort Worth

14

Weather Radar

15

Local Origination

16

Educational Access - Local

17

Educational Access - Local

i8

Educational Access - Local

19

Educational Access - Local

20

Local Gov't Info. - Sherman/Denison

21

Public Access

Video Show (CAC'S)

C-SPAN 2 - Government in Action

C-SPAN - Government In Action

QVC 2 Fashion Channel - Shop At Home

HSN - Home Shopping Network

QVC 1 - Shop At Home

_{
f

PICK AND CHOOSE
YOUR CHANNELS

PREMIUM CHANNELS

Post Newsweek Cable offers
eight premium channels:
Showtime 1 and 2, Home Box
Office 1 and 2, The Disney
Channel, The Movie Channel
Cinemax and Encore. You will
find these channels displayed
on this channel chart with
heavy black boxes and white
type. Premium channels are
“optional,” meaning you have
the option to subscribe to these
channels to supplement basic
cable.

POST-NEWSWEEK

VIDEO STORE

You can have your very own
Video Store at home with Post
Newsweek's “Pay-Per-View”
(PPV) channels. The Video
Store allows you to enjoy
recent and current block-buster
movies and special events
without the hassle of leaving
home to rent.

TWC - The Weather Channel

CNN - Cable News Network

TNT - Movies and Variety Programs

ESPN - Total Sports Network

Basic ... ....Ch. 02-30
Basic + ... ... Ch. 31-51
Premiums ..........cc........ Ch. 52-63
Rainbow .................. Ch. 64-75

37 | Lifetime - Programming for Women
38 | Arts and Entertainment - Cuitural

39 | Nickelodeon - Children’s Programming

40 |HSE - Home Sports Entertainment

41 ' CNN Headline - 30 Min. News Updates

42 ' TLC - The Leaming Channel - Educational

43 | The Inspirational Network

44 'TBN - Inspirational Programming

45 'ACTS/VISN - Religious Programming

46 . EWTN - Eternal Word Television Network

47 | BET - Black Entertainment Television

48 | WGN - Chicago Superstation

49 | WOR - New York Superstation

50 | TBS - 17 - Atlanta Superstation

51

Encore - Movies of the 50's, 60's, 70's, 80's
HBO 1 - Movies, Comedy, Sports

HBO 2 - Movies, Comedy, Sports
Showtime 1 - Movies, Specials, Com

Showtime 2 - Movies, Specials, Comed
Disney - America’s Family Channel
Cinemax - Hollywood Favorites

TMC - Premium Movies - 24 Hrs

Viewer's Choice 2
64 | Univision - Spanish Lang. Programming

65 | TNN - The Nashville Network

SG?DMTV - Country Music Videos

674v Discovery Channel - Nature & Science

68 : FAM - The Family Channel

69 | CNBC - Consumer and Business News

70 . AMC - American Movie Classics

71  Nostalgia/Bravo - Movies

72 _. Sci-Fi Channel - Science Fiction Channel

73 . COM - Comedy Central

74 Vide ) Hits One - Light Rock Videos

USA Network - Variety Programming

75 . MTV - Rock Music Videos

CHANNELS
BY PROGRAMMING
EMPHASIS

Cable programming services
target a multitude of diverse
interests. Subscribers benefit
by enjoying a wide variety of
choices, including channels
dedicated full time to one
interest. Here are some
groupings by programming
emphasis:

— |} SHOPPING... QVC, QVC 2

Fashion Channel, HSN, Video
Home Show

KIDS... USA, TNT, Disney,
Discovery, Nickeiodeon, TBS,
Family Channel, Learning
Channel

NEWS... C-SPAN, C-SP N2,
CNN, CNN Headline, The
Weather Channel, CNBC

MUSIC VIDEOS... VH-1, MTV,
CMTV, TNN, BET, ptus Concert
and Music Specials on TBS,
A&E

SPORTS... ESPN, TBS, HSE,
WGN, WOR, USA

MOVIES... USA, TNT, TBS,
Family Channel, Pay-Per-View,
HBO 1 and 2, A&E, Showtime 1
and 2, Disney, TMC, Cinemax,
Nostalgia, AMC and Encore

-

B ———




RATE SCHEDULE:

{Tax and Franchise Fees not included.)

Lifeline (10 channels)
Tier (24 channels)....
Standard Converter..... . 1.00
Addressable Converter ..
Remote ..o
Home Wiring Maintenance.
Addmonal Qutlets

American Movie Classics..
The Disney Channel .........
HBO, Showtime or Cinemax.......... TP 12.00
Any Combination of Premium Services

Already on First Outlet,

Second Outlet Only........... IO OO PR SOR PP PSIRRUPRPRPO $ 300

Third OUHIEt ONIY ..o $ 7.0
Digital Music Express

HOMIE e . 9.95

BUSINESS oot e 29.95

PACKAGES:
(Converter charge included.)
Lifeline, Tier, HBO + Cinemax OR Disney 39.54
Lifeline, Tier, + Any Other 2 Pay .. . 4154
Lifeline, Tier + Any 3Pay ... 47 .54
Lifeline. Tier + Any 4 Pay ... 54.54
(Above Packages include American Movie Classics and Remote Control at no charge.)
MISCELLANEOUS:

Initial Instailation™* 39.35

+ Drop Materials 10.00
Reconnect™™ ........... 11.25
A/O at Installation™ ... 11.25€eA
Add A/O After Installation™* 16.85EA
Upgrade HBO™ 11.25
Change Tier™" . 1125
Field Collection Charge..............cc.ocooioioiii 10.00
Admmus‘rahve Late Charge (Applled when monthly balance is

h ONENL) .o $ 4.00

**Installation is free to Senior Citizens 60 and over.

Cablecom of Joplin/Webb City

112 East 32nd Street * Joplin, Missouri 64804

") - €L

PN-S0-0235 93-32674pCG

CABLECOM
CHANNEL GUIDE




CHANNEL GUIDE

41 Channels Of Diverse Programming
For Every Interest

02 | tFOX

03  1KOZJ - PBS - Joplin

04 | tWGN - Chicago Superstation

05 | tKODE - ABC - Joplin

06 | TKSNF - NBC - Joplin

07 | tMSTV/The Learning Channel

08 | 1WTBS - Atlanta Superstation

09 ' tLocal Billboard/Gov't Info

10 tKOAM - CBS - Pittsburg

11 | ESPN - The Sports Channel

12 | $HSN - Shopping Network

13 'ECNN - Cable News Network

14 The Inspirational Network

15 C-SPAN - Congress

16  CNN-HN - CNN Headline News

Huao - HOME BOX OFFICE
18 ! Prevue Guide - 24 hrs.

19 ‘ Advertising Avenue - Homes

20 FAM - The Family Channel

21 Nostalgia - Movies

22 TNT - Turner Network Television

'MO-00328

PICK AND CHOOSE
YOUR CHANNELS

PREMIUM CHANNELS
Cablecom transmits five
premium channels:
Showtime, Home Box Office,
The Disney Channel,
American Movie Classics,
and Cinemax. You will find
these channels displayed on
this channel chart with bold
black boxes and white type.
Premium channels are
“optional,” meaning you have
the option to subscribe to
these channels to
supplement basic cable.

REGUEST

P A VI EW

ASK US ABOUT
PAY-PER-VIEW

This exciting optional
service allows you to
order Movies and
Special Events
from your home!

CUSTOMER SERVICE: REPAIR & TECHNICAL:
624-6340 624-9430
Mon-Fri 8:00-5:30 24 Hours
23 | VISN/ACTS - Religion CHANNELS
24 | MTV - Music Videos BY PROGRAMMING
EMPHASIS

25 . Nickelodeon / Nick at Nite

26 TNN - The Nashville Network

27 | Comedy Central - Comedy

28 | Lifetime - Health, Mind, Body

29 USA Network - Variety

30 CMT - Country Music Television

31 | Black Entertainment Television

32 ‘ A&E - Arts and Entertainment

33 VH-1 - Music Videos

34 | CNBC - Consumer News

35 TDC - The Discovery Channel

36 : The Weather Channel - 24Hrs.

AMERICAN MOVIE CLASSICS

THE DISNEY CHANNEL

CINEMAX

SHOWTIME

REQUEST 1 - Pay-Per-View

REQUEST 2 - Pay-Per-View

Cable programming services
target a multitude of di. zrse
interests. Subscribers
benefit by enjoying a wide
variety of choices, including
channels dedicated full time
to one interest. Here are
some groupings by
programming emphasis:

SHOPPING... HSN,
Advertising Avenue.

KIDS... Discovery, NICK,
Disney, USA, FAM, TNT.

NEWS... CNN, Headline
News, C-SPAN, CNBC,
Weather (24Hrs).

MUSIC VIDEOS... VH-1, MTV,
TNN, BET, CMTV, Plus
Concerts and Music Specials
on WTBS, A&E.

SPORTS... ESPN, WTBS,
WGN, USA, TNT.

MOVIES... USA, A&E, WTBS,
FAM, TNT.




s _. CABLECOM
CHANNEL GUIDE

*RETAIL PRICE PER MONTH:
tLifeline Service (10 channels) $ 300
Expanded Tier (24 channels) $ 18.15
AMERICAN MOVIE CLASSICS3 (AMC) $ 5.00
THE DISNEY CHANNEL $ 795
HBO, CINEMAX or SHOWTIME $ 12.00
Additional Qutlets $ 3.00
TV Guide $ 280
PACKAGES:
“**Basic + HBO + DISNEY or CINEMAX
(Includes Remote and AMC) $ 39.45
Basic + Any Other 2 Pay Combo
(Includes Remote and AMC) $ 4145
Basic + Any Three Combo
{Includes Remote and AMC) $ 4745
Basic + 4 Pay
(Includes Remote and AMC) $ 54.45
MISCELLANEOUS CHARGES:
“*Initiai Installation/Reconnect/Relocate/Transter/
Add Additional Outlet $ 25.00
Any Combination of Premium Services
Already On First Outlet,
Second Outlet Only $ 3.00
Third Outlet Only $ 7.00
Exchange Premiums/Add HBO/Coliection Charge $ 10.00
VCR INSTALLATION $ 15.00
Administrative Late Charge (Applied when monthly
balance not paid in full by 25th of each month) $ 400
EFFECTIVE SEPTEMBER 1, 1992
*Tax not included; apphes only to city of Joplin  **FREE to Senior Citizens 60 & over
“*VALUE PACKAGI 1 Lifeline Service

' Cablecom of Joplin/Webb City

112 East 32nd Street * Joplin, Missouri 64804
0O -0038 PN-50-0235 93-2913 4pCG




41 Channels Of Diverse Programming
For Every Interest

02

tFOX

03

1KOZJ - PBS - Joplin

1WGN - Chicago Superstation

05

1KODE - ABC - Joplin

1KSNF - NBC - Joplin

07

TMSTV/The Learning Channel

TWTBS - Atlanta Superst-tion

09

tLocal Billboard/Gov't Info

10

1KOAM - CBS - Pittsburg

11

ESPN - The Sports Channel

12

+HSN - Shopping Network

13

CNN - Cable News Network

14

The Inspirational Network

15

C-SPAN - Congress

16

18

CNN-HN - CNN Headline News

HBO - HOME BOX OFFICE

Prevue Guide - 24 hrs.

19

Advertising Avenue - Homes

20

FAM - The Family Channel

21

Nostalgia - Movies

22

TNT - Turner Network Television

mMo- 003§

PICK AND CHOOSE
YOUR CHANNELS

PREMIUM CHANNELS

Cablecom transmits five
premium channels:
Showtime, Home Box Office,
The Disney Channel,
American Movie Classics,
and Cinemax. You will find
these channels displayed on
this channel chart with bold
black boxes and white type.
Premium channels are
“optional,” meaning you have
the option to subscribe to
these channels to
supplement basic cable.

REGUEST

ASK US ABOUT
PAY-PER-VIEW

This exciting optional service
allows you to order
Movies and Special Events
from your home!

OFFICE INFORMATION

CUSTOMER SERVICE: REPAIR & TECHNICAL:
624-6340 624-9430
Mon-Fri 8:00-5:30 24 Hours
23 | VISN/ACTS - Religion CHANNELS
I
i EMPHASIS

25 : Nickelodeon / Nick at Nite

26 | TNN - The Nashville Network

27 | Comedy Central - Comedy

28 | Lifetime - Health, Mind, Body

29 | USA Network - Variety

30 | CMT - Country Music Television

31 ‘ Black Entertainment Television

32 | A&E - Arts and Entertainment

33 | VH-1 - Music Videos

34 [ CNBC - Consumer News

35 }TDC - The Discovery Channel

1 .
36 | The Weather Channel - 24Hrs.

AMERICAN MOVIE CLASSICS

THE DISNEY CHANNEL

CINEMAX

SHOWTIME

REQUEST 1 - Pay-Per-View

REQUEST 2 - Pay-Per-View

Cable programming services
target a multitude of diversc
interests. Subscribers
benefit by enjoying a wide
variety of choices, including
channels dedicated full time
to one interest. Here are
some groupings by
programming emphasis:

SHOPPING... HSN,
Advertising Avenue.

KIDS... Discovery, NICK,
Disney, USA, FAM, TNT.

NEWS... CNN, Headline
News, C-SPAN, CNBC,
Weather (24Hrs).

MUSIC VIDEOS... VH-1, MTV,
TNN, BET, CMTV, Plus
Concerts and Music Specials
on WTBS, A&E.

SPORTS... ESPN, WTBS,
WGN, USA, TNT.

MOVIES... USA, A&E, WTES,
FAM, TNT.




PosT-NEWSWEEK

CABLE
. CHANNEL GUIDE

Economy Basic (12 Channels) R . RSSO Total $ 11.95
Standard Basic (21 Additional Channels) R $ 825
With Cable Ready Television Set R . s ... Total § 20.20
With Set Top Converler . R Total § 20.20
With Wireless Remote Converter PR Total $ 23.20

Our Premium Service

HBO - Home Box Office ... TR . - $ 1200
Showtime .. PP s $ 1200
Cinemax ... . . . . $12.00
Disney Channel ........ e . . & T00
AMC - American Movie Classucs R s ...$ 500
DMX - Audio Service ... o . . $ 895

Discounts on Premium Service
Two-Pay Combinations™ (Retail Price)

HBO/Showtime ($55.20) Showtime/Cinemax ($55.20)

HBO/Cinemax {8$55.20) Showtime/Disney ($50.20)

HBO/Disney ($50.20) Cinemax/Disney ($50.20) $40.20
- AMC snd Control - Reag Club

Three-Pay Combinations® (Retail ’rice)

HBO/Showtime/Cinemax {867 200

HBO/Disney/Cinemax {$62.20)

HBOYShowtime/Disney (862 20)

Showtime/Cinemax/Disney ($62 20} $48.20
- AMC and Control - Req Club i

Four-Pay Combinations” (Rstait Price)

Fult Service ($74.20) ... $ 5520

tudes - AMC and Control - Regy Club i
Other Monthly Charges
Wireless Aemote Cortrol . $ 300
Added Outlet (With Basic Service) S ....$ 300
Second Outlel (With Premium Service) . . $ 600
Third or More Outlets (With Premium Service) . $ 1000
Request Club (Pay-Per-View) . ... . . . R ....% 300
DMX DJ Remote . R [RUUURIR . $ 100
Instailation Cosfs
New installation Aerial Ce . RO PR $2995
New Installation Underground .. . . $ 4795
Reconnect Delinquent Account . . PR $ 15.00
Current Customer - Relocate - Change Address [T $15.00
Additional Outlets ... . A each § 15.00
VCR Instaliation - . . RPN $1500
Change of Service (in Office) . e . . $ 10.00
Premium Service installation ... ... . RPN, $ 10.00
Economy Basic Instaklation . e $2995

NOTE: All and/or issued by Post Cable, remain the property of

Post-Newsweek Cable and must be returned 1o the office when disconnecting service.

ALL PRICES QUOTED ARE PER MONTH, PLUS 7% MISSISSIPPI STATE SALES TAX
In order to receive free installation on your Premium Service, you must subscribe for a minimum of 90 days.

7’3 Post-Newsweek Cable Systems
3415 Hewes Ave, Gulfport, MS.39507  pN-50-0229.0 93-2934 4pCG
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CHANNEL GUIDE

40 Channels Of Divers~ Programming For Every interest

HBO - Home Box Office

WLOX - ABC - Biloxi

WWL - CBS - New Orleans

05

WKRG - CBS - Mobile

WDSU - NBC - New Orleans

WMAH - PBS - Biloxi

WVUE - ABC - New Orleans

WGNQO - Ind. - New Orleans

818|288

WXXV - Ind. - Guifport

LA

WTBS - Atlania Superstation

12

WYES - PBS - New Orleans

Local News/Billboard

14

WNOL - Ind. - New Orleans

AMC - American Movie Classics

Request 1 - Pay-Per-View

DIS - The Disney Channel

Request 2 - Pay-Per-View

Prevue Guide

The Weather Channel

MAX - Cinemax

PICK AND CHOOSE
YOUR CHANNELS

PREMIUM CHANNELS
Post-Newsweek Cable transmits five
premium channels: Showtime,
Home Box Office, American Movie
Classics, The Disney Channel, and
Cinemax. You will find these chan-
neis displayed on this channel chart
with heavy black boxes, white type.
Premium channels are “optional”,
meaning you have the option to
subscribe to these channels to sup-
plement basic cable.

PAY PER VIEW CHANNELS

You can run your own “Video Store”
at home with Post-Newsweek's
“Pay-Per-View” (PPV) channels.
The basic concept of Pay-Per-View
is to allow you to enjoy recent and
current movies and special events
without the inconvenience of going
out to rent. Our PPV service is pro-
vided by Request 1 and Request 2.

Ask About Our PPV Club!
(You must have a Zenith
converter to order.)

23

OFFICE INFORMATION

Hours: Mon-Tue 8105 » Wed 9to5 » Thur-Fri 8to5 = Sat 9t0 12
Customer Service: 864-1506

SHO - Showtime

Turner Network Television

24

USA Cable Network

25

FAM - The Family Channel

26

ESPN - The Sports Channel

27

CNN - Public Affairs - 24 hrs

28

CNN - Headline News

29

Nickelodeon - Kids' Network

30

MTV - Music Videos

31

Black Entertainment Network

32

A&E - Arts & Entertainment

33

CNBC - Business Channel

34

The Discovery Channel

35

The Nashville Network

36

Home Shopping Network

37

C-SPAN - Congress

38

QVC - Home shopping

39

Lifetime - Health, Mind, Body

40

VH-1 - Music Videos

* Denotes Economy Basic Channels

ms ool}

41

C-SPAN 2 - Senate

CHANNELS
BY PROGRAMMING
EMPHASIS

Cable programming services target
a multitude of diverse interests.
Subscribers benefit by enjoying a
wide variety of choices; including
channels dedicated full time to one
interest. Here are some groupings
by programming emphasis:

SHOPPING QVC and Home Shop-
ping

KIDS Discovery, Nickelodeon,
Disney, C-SPAN, MTV, VH-1.

NEWS CNN Headline, CNBC
Business Channel, C-SPAN 1,
C-SPAN 2 and Weather (24Hrs).

MUSIC VIDEOS VH-1,MTV, TNN,
Plus Concerts and Music Specials
on WTBS, AE.

SPORTS ESPN, WTBS and TNT.

MOVIES USA, A&E, WTBS, FAM,
TNT.

ASK ABOUT OUR SENIOR CITIZENS DISCOUNT
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3415 HEWES AVE.

GULFPORT, MS 39307

BH —--- UNWIRED HOME INSTALL
Bl -- PREWIRED HOME INSTALL

R
"GP%: g3
POST-NENSWEEK
CABLE
B864-1506
SERVICE CHARGES
————————————— BASIC -—-——--—————-———- $7.34
——————————— SR. BASIC ——-—————————-—— $6.,61
—————————— BULK BASIC ----——--——=————
————————————— TIER -~-—-——--————--—- $12.85
———————————— SR. TIER ———~————-———— $11.57
—————————— BASIC/MAINT ——-(.90)---- $B8.24
—————————— SR/BAS/MAINT --(.90)--—— $7.51
SERVICE CHARGES
——————————— HBO ---—-—-————————————- $12.00
——————————— SHOWTIME -(addr cv)—----— %12.00
——————————— CINEMAX --(addr cv)----- $12.00
——————————— DISNEY ---(addr cv)-----— $7.00
——————————— AMC ------(addr cv)--—--—— $3.00
INSTALLATION/EQUIPMENT CHARGES

+ 10.00 (AX) + %40.00
+ 10.00 (AX) + $22.00

————————— DROP MATERIAL --(no tax)-- $10.00
--------- RECONNECT -~-~-—--———-~-——— $15.00
--------- RELOCATE ----————=-—-—-——— $22.00
—————— CHARGE SERVICE/TIER -———---—— $2.00
————— CHANGE SERVICE/TRUCK —----—----- $15.00
-------- INSTALL VCR --=—=———-—~-~-—— $15.00

———————— INSTALL SVC/CHRG ——--—~-——-



(
CcODE NSTQLL /EGUIP NT CHARGEB
- - & 1nued) ////////////
T e pULK RE e .33
O LEASED :QUiP ENT o .83
o - e LEASED e T .33
e RE%OTE ~_ NevY e T .33
P - - EOUIPMENT pEP e %50.00
% —————————— FRE co VERTE RENTN, ————————
s INSTAL oMY 7 I 615.00
R oMx ~T7 R - $8.9°
ox T pMx REM A %9.95
03 T COMMERCXAL TR 529.95
- T BARS & LOUNBES ————————————— 539.95
L T BQR/NO neES - $39.96
o T - COMM/NO BIC T %29 99
M T o FREE Seete T
o —~" " ot __ DROP MRTERXQL -~ n° yxar) - 510.00
8l — ~ ADDL- XNXTXG INSTQLL + 5.00 (pR) %10.00
10 7 ADDL- OUTLET LQTER Y 9.00 (DR? - 623.00
S T QDDITXONQL OUTLET —————————— -
P . - SECOND OUTLET EOUIP __(paY! $u .00
P T THIRD pLUS goulP - (paY’ - %a .00
- - LEGSE REHOTE —————————— - .33
PR ,,,,,,_,,,,, 2nd UTLET PG g - .33
R pMx gER oo T
A __ DROP Lyla) RiAL aoDL T - $5.00
e LEASED RTER JODR 7T - g1.06}
DISCUUNTED pREM! SERVICE PACKRGES
ANY 2 PREMXUM SERGICZ - (10_00 ea) - 520.00
ANY 2 PREMIUM SERVICE —————— (9.33 ea) ~ - 528.00
REﬂXUM SERVXCE ffffff .79 ea) - 535.00
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RATE CARD--EFFECTIVE SEPTEMBER 1, 1993

Bagsic—12 Channels. . ... ittt i e ettt e e $ 6.19
Expanded Basic-30 Additional Channels.................. 15.47
Total Programming-Basic and Expanded Basic............. 21.66
Additional Outlets. .. .. i ittt i et e e e e e e Free
Additional Outlets with same Premium Channels as 1lst TV Free
Regular Converter BoX. ... ... ittt i, .91
Addressable Converter BoX. ... ... ... ...t 1.71
Remote Control Transmitter......... ... . .. ... i, .39
Home Wiring Maintenance. ... ... ... ..t eenunennsan 1.06

Premium Channels

HBC 1 or HBO 1 & 2....... e e e e e e e e e e 11.75
Showtime 1 and 2. .. .. .. .ttt ittt et e e e e 11.75
L 10 Y= 11T T4 11.50
The Movie Channel ... ... . ... i ittt e ie st e e 11.50
The Disney Channel . . ... ... i it ittt ittt i ie e 8.75
Digital Music EXPress. ...... .. it e i 8.00
DMX D.J. RemMoOte. ... it it it it i et it et e et e e et e 3.50

Showcase Packages

Home Cinema 5

HBO 1 & 2, Showtime 1 & 2, Plus your choice of one: Cinemax,
The Movie Channel, or Disney = $20.00%*

Home Cinema 6

HBO 1 & 2, Showtime 1 & 2, Plus your choice of two: Cinemax,
The Movie Channel, or Disney = $25.00%**

Home Cinema 7

HBO 1 & 2, Showtime 1 & 2, Plus Cinemax, The Movie Channel,
and Disney = $30.00%x*

**Package charges do not include Basic or Expanded Basic.

Installation Charges

Unwired Home Installation........... ... .. iiiiienenn. $36.41
Prewired Home Installation.............. ... ... 10.40
Add Service—field. .. .. ... .. i e e e 10.40
Transfer ServicCe. .. ... ...t e e e 10.40
VCR Install (VCR Kit not included)..................... 10.40
Non—Pay Reconnect . .. ... ... ... ittt ettt 10.40
Delinquent Collection Fee (Field--Trip Charge)......... 10.40
Add or Reconnect QOutlet at Initial Install............. 10.40
Add or Reconnect OQutlet Later............ i enennn 15.60
Relocate OQutlet ... ... .. . . . @ i i e e e 15.60
Wiring Materials...per unwired job...not taxed......... 10.00
VCR Kit (A/B Switch and Splitter)............... .. ... ... 6.05
Add Service—office or phone (processing charge)........ 2.00
Non—-Pay Reconnect (Re—activate Addressable Box)........ 2.00
Name Change . ... .. i i et it e e e e e e e e e e e e 2.00

Hourly Service Charge. ... ..o ittt it e et e et eee 20.80



