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EX PARTE PRESENTATION OF UNITED BROADCASTING CORPORATION

On April 8, 1994, united Broadcasting Corporation, d/b/a

TELEMIAMI ("UBC") submitted informal comments in the Commissionrs

rulemaking on leased access channels (the "April 8 Submission").

The following discussion is intended to provide information to

Commission staff that was obtained after the filing of UBCrs

April 8 Submission.

I. Introduction

Under its current and prior management, the TELEMIAMI

channel has been providing Spanish-language cable programming in

the Miami area since approximately 1984. UBCrs programming is

currently carried on four cable systems in Dade County.

TELEMIAMI offers 24-hour variety programming, approximately 90%

of which is in Spanish, and the rest in Portuguese.'

UBC pays $3,500 per month to one system, and $5,000 per

month another. It pays nothing for channel access on the other

two systems; those operators are instead compensated with the

right to sell a percentage of the advertising time available on

TELEMIAMI.

TELEMIAMI is completely advertiser-supported and receives no

revenues from subscribers. Because TELEMIAMI has been carried on

the expanded basic tier, the operators currently earn revenue

from subscribers for channels that include TELEMIAMI.

. 'Attached as Exhibit A are copies of three recent news
~rt~cles.ab~ut TELEMIAMI and another Spanish-language programmer
~n the M~am~ area.
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UBC was recently informed by one operator, TCI TKR of South

Dade, Inc. ("TCI-South") that it had thirty days to enter into a

new agreement under which UBC's channel lease payments would

increase to $26,341 per month, or $316,092 per year. Another

operator, Gold Coast Cablevision ("Gold Coast"), has offered a

leased channel contract under which, beginning June 1, 1994, it

will carry UBC at a rate of $20,000 per month. Gold Coast claims

that the Commission's new leased access rules actually justify a

rate of $26,140, even though UBC currently pays Gold Coast no

monetary compensation for carriage. TCl-South also claims its

proposed new $26,341 per month rate is justified by the FCC's new

leased access rules. TCI-South's proposed new rates reflect over

a 750% increase from the $3,500 per month UBC has been paying.

Gold Coast's increase is proportionally even greater. Since

UBC's total sales in 1993 amounted to only $182,125 for the

entire year, TCl-South's and Gold Coast's new proposed lease

rates -- for carriage on just two of the four systems on which

UBC is carried -- exceed UBC's entire annual revenue. As noted

in UBC's April 8 Submission, these are astronomical increases

that would force UBC out of business.

In the April 8 Submission, UBC proposed two alternatives for

determining the maximum allowable leased access rate. First, the

Commission should recognize that advertiser-supported leased

access programmers like UBC that are carried on basic or expanded

basic tiers are more akin to traditional cable programming

networks, and the FCC's implicit fee formula overlooks the fact
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that operators already recover revenue from subscribers (through

expanded basic service rates) for carrying UBC programming. The

operators' interpretation of the Commission's implicit fee

formula would permit operators to double recover subscriber

revenues from the channel: first from subscribers, and then again

from the programmer. To avoid this windfall to operators, and to

promote competition, the maximum permitted leased access rate

should be equal to the compensation arrangement offered by the

cable operator to its leased favored non-affiliated programmer on

the same tier.

Second, UBC's experience proves that at least in the Dade

County area, it is possible to establish a market rate for leased

access channel space. As noted above, that rate ranges from non-

monetary advertising compensation arrangements to $5,000 per

month. The Commission should bar operators from charging leased

access rates in excess of the prevailing market rate in areas

such as Dade County where there is evidence of a prevailing

market rate.

UBC here argues that, based on new information from Gold

Coast, it appears that operators are improperly taking advantage

of an apparent ambiguity in the text accompanying the

Commission's rules at Implementation of Sections of the Cable

Television Consumer Protection and Competition Act of 1992 Rate, --
Regulation, Report and Order and Further Notice of Proposed

RUlemaking, Docket 92-266, 8 FCC Red. 5631 (1993) ("Report and

Order"), to calculate their new rates. Furthermore, when
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gained access to what is now the TCl-South system (the "TCl-South

Lease"). This contract contained no renewal provision.

Effective November 1991, the agreement was amended so that UBC

was obligated to pay the greater of $3,500 per month, or 15% of

billings, from November 1, 1992 through March 24, 1993, when the

contract expired. As with the Miami-TCl agreement, the flat fee

has always exceeded 15% of UBC's billings.

After the TCl-South Lease expired in 1993, UBC attempted to

negotiate a new lease, but TCl-South refused, saying that it was

waiting until the commission's new rate regulations had been

issued. UBC has continued to pay $3,500 per month on a month-to

month basis, and TCl-South has accepted UBC's payments, pursuant

to a letter extending the lease on that basis.

As described in detail in the April 8 Submission, Ms. Maria

Silveira, TELEMlAMl's General Manager, attended a meeting in

February 1994 for companies who either have or desire commercial

leased access agreements with affiliates of Tele-Communications,

Inc. ("TCI"). Under new rate schedules distributed at the

meeting, UBC's monthly lease payments for access to both the

Miami-TCl and TCl-South systems would total $47,758, an increase

of~ over its current combined payments of $8,500. For the

TCl-South system alone, the new rate is $26,341 per month, an

astounding increase of 753% over the current monthly rate of

$3,500.

On November 11, 1988, UBC entered into a channel lease

agreement with Adelphia (the "Adelphia Lease"). Adelphia agreed
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to carry TELEMIAMI for a five-year term with two five-year

renewal options; renewals are effective upon notice by UBC,

provided it is not in default and has performed to the

satisfaction of Adelphia and Adelphia's franchising authority.

UBC does not pay a fee for channel access on Adelphia's system.

Instead, Adelphia has the right to sell up to 2% of available

advertising time on UBC's channel, increasing to 3% during the

renewal terms. Adelphia has never actually sold any such time.

UBC has exercised its renewal right, but Adelphia has only stated

that it is being "reviewed." Consequently, UBC anticipates that

Adelphia may assert that UBC is in default or not performing

satisfactorily, in an effort to renegotiate the lease terms.

On September 1, 1990, UBC entered into a three-year channel

access lease with Gold Coast, with compensation provided in the

form of advertising time, as under the Adelphia Lease (the "Gold

Coast Lease"). The Gold Coast Lease contains no renewal option

and has expired. Gold Coast has never availed itself of its

right to sell time on TELEMIAMI. UBC attempted to negotiate a

new agreement but was told that Gold Coast was waiting to see the

Commission's: new rules. Nevertheless, Gold Coast continued to

carry TELEMIAMI, until March 25, 1994, when Gold Coast informed

UBC by letter that Gold Coast planned to discontinue carriage of

TELEMIAMI effective April 1, 1994. Gold Coast has since agreed

to continue to carry TELEMIAMI through May 31, 1994, and has

presented UBC with a proposal for leased access after June 1

under which TELEMIAMI would have to pay a rate of $20,000 per
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month. Gold Coast claims that the FCC's formula actually

justifies a higher monthly lease payment -- remarkably similar to

TCI-South's proposed new rate of approximately $26,000 per

month. UBC cannot continue to make the new lease payments

demanded by operators in excess of $20,000 per month and stay in

business. Indeed, UBC's monthly payments to Gold Coast alone

under its proposed new lease would be 33% higher than UBC's

entire monthly revenues.

III. Discussion

The 1992 Cable Act substantially amended the commercial

leased access provision of the Cable Communications Policy Act of

1984, 47 U.S.C. § 532. In enacting the 1992 Cable Act, Congress

made clear its goal of promoting the competition provided by

diverse commercial leased access programmers such as UBC. It

amended 47 U.S.C. § 532(a) to state explicitly that "[t]he

purpose of this section is to promote competition in the delivery

of diverse sources of video programming and to assure that the

widest possible diversity of information sources are made

available to the public from cable systems . •• "(emphasis

added).

Congress was also concerned that operators might have

incentives to establish unreasonable terms or refuse to lease

channel capacity. Specifically, the legislative history makes

clear that the amendments to Section 612 were designed to "act as

a safety valve for programmers who may be subject to a cable

operator's market power and who may be denied access [or] given
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access on unfavorable terms." S. Rep. No. 102-92, 102d cong., 2d

Sess. at 30, 'reprinted in 1992 U.S.S.C.A.N. 1133, 1163.

Consequently, the 1992 Act directed the FCC to determine the

"maximum reasonable rates" that an operator could establish, and

to establish reasonable terms and conditions for such use. 47

U.S.C. § 532 (c) (4).

In adopting the required regulations, the FCC noted its view

that commercial leasing "could serve important diversity and

competition objectives . " Report and Order at ! 515. The

commission also received comments to the effect that excessive
I

rates were a significant reason for the lack of development of

commercial leased access programming. Report and Order at ! 510.

Finally, the Commission expressed its expectation that its rate

formula would lead to lower rates:

We expect that setting maximum rates on this basis will
eliminate uncertainty in negotiations for leased commercial
access. It will also automatically lower the starting point
for negotiations for a substantial number of potential
programmers who are not in the same programming
classification as those paying the highest implicit fee,
and, in some cases the maximum rate per subscriber will be
no more than a small portion of the basic service tier fee.
Thus, we are making our decision in this matter based on an
expectation that, under these conditions, interest in the
use of the leased access market will rise because rates will
be low enough to entice programmers, particularly in the
programming classifications with the lower implicit fees, to
use leased commercial access.

~. at ! 521 (emphasis added).

With that background, it is simply inconceivable that the

Commission intended for its rules to sanction the skyrocketing of

leased access rates that operators have demanded, or that the

Commission ever anticipated that its new rules would force a
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previously viable leased access programmer like UBC out of

business.

In the April 8 Submission, UBC suggested that the

Commission's rules are not comprehensive enough, and do not

contemplate situations in which leased access providers do not

receive paYment directly from subscribers. Because the

operations of leased access programmers such as UBC are not

substantially different from those of a traditional cable

programming network, UBC suggested that operators should actually

pay leased access programmers for the right to carry their

programming.

The April 8 Submission supports this proposition by showing

that the Commission's implicit fee formula overlooks the fact

that operators already earn subscriber revenue from the channels

UBC leases. Because UBC is typically carried on an operator's

expanded basic tier, operators do not forego any subscriber

revenue at all by carrying UBC.

Using new information obtained from Gold Coast, UBC now

wishes to support this conclusion with an additional argument

based on an interpretation of the Commission's existing rules.

UBC also wishes to advise the Commission that operators appear to

be using an ambiguity in the Report and Order to justify their

dramatic rate increases.

Gold Coast submitted the following calculation to justify

its figure of $26,140 per month, citing !! 517-519 and footnote

1312 of the Report and Order:
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Maximum Monthly Monthly Cost
Per Channel Revenue - of Programming x

Where:

Service Level
Penetration =

Leased Access
Rate per Sltlscriber

Maximum Monthly per Channel Revenue = $0.421 (Fonn 393 per channel rate)
+ $0.583 (maxillUll per chamel advertising revenue) = $1.004.

Monthly Cost of Programming

Service Level Penetration

Number of Basic Sltlscribers

= SO.2n2 for the specific channel to which the foregoing
advertising revenue applies.

= .928 for the channel avai lable for leased access.

= 38,493.

The above formula and data yield the following calculation:

($1.004 - $$0.2722) x .928 = .6791 x 38,493 = $26,140

But section 76.970 provides that the implicit fee "is

calculated by determining the monthly price per subscriber that

the operator pays to carry the programming of non-affiliated

providers and deducting the monthly price subscribers pay to view

the programming of the non-affiliated provider." This means,

using Gold Coast's figures, that the 42.1 cents per month revenue

figure should be deducted from the 27.22 cents per month

programming cost figure, not the other way around. It appears

that the first example in footnote 1312 of the Report and Order,

in which the programming cost figure and the monthly subscriber

rate were reversed, in contradiction of the text of the rule, has

led operators to believe they may compute rates in this manner.

As discussed below, the attempt to include per-subscriber

advertising revenues is also unsupported and contrary to the FCC

rules. Thus, under Section 76.970(c), the implicit fee should be

a minus $5,315 per month, or a payment by Gold Coast to TELEMIAMI

of $5,315 per month:
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Monthly Price Leased
Monthly Cost Paid by Penetration Number of Access

of Programming Subscriber Level Subscribers Rate

0.2722 0.421 x .928 x 38,493 = ($5,315)

This calculation reaches essentially the same result as the

argument made in UBC's April 8 Submission.

As noted above, Gold Coast's calculation is not consistent

with the formula for an additional reason. The FCC's rules do

not allow Gold Coast to add in "maximum per channel advertising

revenue" on top of the monthly pro rata subscriber revenue that

Gold Coast receives from the channel. The FCC's Report and Order

refers several times to using lithe rate per month that a

subscriber pays to receive the programming II in calculating the

implicit fee See paragraph 518; see gl§Q paragraph 517 and note

1312 (referring to "subscriber fee to view [the] channel").

section 76.970(c) of the FCC's rules also explicitly requires

operators to use lithe monthly price subscribers pay to view the

programming of the non-affiliated provider." Nowhere do the

Report and Order or the rules permit an operator to add

advertising revenue on top of this figure.

If advertising revenue per subscriber is removed from Gold

Coast's calculation (as the rules require), then Gold Coast's

formula, ignoring the literal text of the rule and adopting Gold

Coast's erroneous interpretation based on footnote 1312, yields a

monthly leased access rate of $5,315:

Monthly Revenue
Per Subscriber

Monthly Cost
of Programming

Penetration
Level

11

Number of
Subscribers

Leased
Access

Rate



0.421 0.2722 x .928 X 38,493 = $5,315

This result is approximately the same as the market-based

rate argued for as an alternative in Dac's April 8 Submission.

IV. Conclusion

The Commission should address the above points to clarify

exactly how operators are to calculate leased access rates. In

any event, it is certain that, as it is now being interpreted by

operators, the FCC's implicit fee formula is defeating the intent

of Congress and the Commission. The Commission must act

immediately and reexamine its current rules if leased access

programmers are to survive.

0426\experte2.sub
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EXHIBIT A
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~ M'B aprisa con la riSB

coocierto.
Nananina, respondi6 en c~ta

ciudad c1yromotor artls.tico
lIfa""lo OlaJqulap. Ya!irma
que "Uueva 0 truenc".
Ramazzotti esuri. en Miami (19
d~ mayo en cl James L Knight
Center. "u, boleterf. se esul
vend iendo de una manera
impresionanle'j como el
especlAculo ~ tan coslO5O, no
',loy a dar ni un s.olo boleto de
cortesia", dice:. Lo cierto es que
hasta Car~QS IKI('slas, hermann
de Julio. rJos< Luis RodriiUel
lEI Puma han Hamada a hacc:r
resen'aciones..
Micnt~ lanlo. en Colombia

siguen bus(ando Olra fccha para
c:l coociCl1o.
W. Will Robuild

Sheila Hall, directora de
mercadeo de Coral Pictures 'i ex
relacionista publica de Univlsi6n
odebra a1go nuevo en su vida:
tiene casa. La noticia seria
oorriente si no fuera porque Hall
so Qued6 homeless por culpa de
Andrew. Y aun tiene pesadiUas
cl13lldo recuerda c6mo su casa sC'
iba cayendo, mientras Que con $U
espeso, Alfre<lo Aplrr<, iban
cambiando de refugio.
urerminarnos aJ lade de Is
J8\.'sdora". dice.

Cualido regres6la calma, la
casa estaba descroz.ada. Se
mudaron temporalmente a un
apartamento en Fontainebleal)
Park. "La casa qued6 inservible,
tu·.. ieran Que pasarle un
bulld6ur .,or encima", explica.
Pero $Obre l.a base, volvieron a
levantar las paredes. u, casa ya
tiene lecho, ol[ol1lbras y
baldosines. "'Fuimos titles a la

10:OOp.m.

et:!l Magazine

7:60p.m.

l!!!!l Hogar, dulce hogar

EIt MA. aHA del puente
[!Ill PeUcu1. Baa""'.....
......... Dranu 2 hr•.
liII Treo de.tinoo
~ Po, mujerea en mi C&88.
lE!J E.ta eeman.

&l Clariaa
m Cine de Telemundo
1m Mi .ecreu.ri.
om Llmpialo

l!!!!l Coaude c:a..dOl
~ Tretnfl>d. eone

BEATRI:Z

PARGA

h~~ '!(,.:-

";~ANDE lER0
'.IuN IlgIIlIfiMla.

">?Dic:cn que desde la muerte de
,; 'Pablo Es=bu no haba en
, !,Cc>laml>i. tanto olboroto, El
,~puado eo BogoU., 45,000
Penooas que .. disponlan.

· escuch&r ol C&l\tanle EroI
:Jl.uaaa.ottl. hicieron sentir su
<k::scx>ntento cuando poe orden de
unjuez e1ldolo ilAliano no pudo
CllDl.ar.

La aetuaci6n de Rarnazzolti.
.qUe vicnca cantarcn Miami e19

· de mayo, establl POT ernpcur en
cl estadio El Campin. Su
prescntaci6n rue ,mpedida por
wia vecina del centro dcportivo

> que: DO sirnpatiza COD 10$
· concienos.. Yticnc motivos.

fi" POCQueen una actuation de
"i'. Gwu N'Roses eo ese estadio. los

~~: ';:~~ r.;;ti'~~~en~~tos
,;,~,~: PUdieron entrar a1 coneierto.
'~':~;:' ic:mcrosa de que oon

R..mazwtli .. repiliera el
;}~\: iDcidcnte, 11 senora se amparoen

11Ila leY que dice que los cstadios
:'"{., SOD sOlo para el~e. Y un
""', juez bo&OWlO Ie dlo 11 raz6n.

lme, ',£omo oonsecuencia,1os
11';.lU&ti= se quedaroo oon los
.1tf;; -"'moQos hechos. los organizadores
'41~; .'Qd concierto J'(:fdieron
'0~f:' .,montaii.as de dinero '113 alcaJdfa
dc"Y',de Bos0la lead.. que reoponder a
:>:,~~.: :,Uuademaodajudicial (a fiu de

~J;":,:, ~:·Cuentas. era 1a a.lcaJdla La Que
~~1t~ ".habla aprobado el cODcierto).

I..".. Perc los promotores
, ',OOIOlXlbianos, J oha J airo
,;; :,~y Fd!pc !'UIOO, no se

,:,;:, :"~ 4do per v"'!C'dor. eoolra ,
c:ti: Ylalt,,:ymueap_preoenlar

~~~ ';~,~;~lt~~~rsu
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