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Dear Chairman Hundt: ‘DQ(‘,\KET. FlLEY

I am writing this letter in support of the Comments filed by the National
Rural Telecommunications Cooperative (NRTC) in the matter of Implementation of
Section 19 of the Cable Television Consumer Protection and Competition Act of
1992, Annual Assessment of the Status of Competition in the Market for the Delivery
of Video Programming, CS Docket No. 94-48.

KAMO Power is a generation transmission utility and a member of NRTC.
We provide wholesale electric service to seventeen electric cooperatives located in
northeast Oklahoma and southwest Missouri.

Currently, cooperative members pay higher fees for access to popular cable
and broadcast programming than comparably sized cable companies in their area.
These inflated rates for program access means higher charges for their consumers for
the same service. This discriminatory pricing has had a detrimental gffect on their
ability to compete in the local marketplace. Their rural consumers are then adversely
affected because they are denied the benefits cable consumers receive due to their
choice to live in a rural environment.

Since the majority of these consumers live in rural areas not served by cable
and off-air television, they have no other choice for multichannel television
programming other than satellite. These consumers are penalized for access to
satellite television programming by paying higher rates than their counterparts with
access to cable.

In 1992 Congress passed the Cable Act mandating that all distributors (cable,
satellite and otherwise) should be granted equal access to cable and broadcast
programming services at non-discriminatory rates. But, in 1994 they are still paying
more for many programming services than comparably sized cable companies.
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Although some programmers have lowered their rates since the implementation of

the 1992 Cable Act, not all have. Equal access to all programming at rates
comparable to those paid by cable must be offered to all consumers at the same

prices. Anything less is unacceptable.

In that regard, KAMO Power joins NRTC in asking the FCC to monitor and
enforce this Act to prohibit these abusive practices and ensure that the original
intent of the 1992 Cable Act enacted by Congress is being upheld.

Specifically, I feel that the FCC must prohibit abuses of the program access
provisions of the 1992 Cable Act by rule and make it clear that damages will be
awarded for program access violations.

Your attention on this matter is greatly appreciated.

Sincerely, : ? _
ouglas &‘h&, Manager

Corporate Development

DW /eah
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CS Docket No. 94-48 :

Dear Chairman Hundt:

I am writing this letter in support of the Comments of the National Rural Telecommunications
Cooperative (NRTC) in the matter of Implementation of Section 19 of the Cable Television
Consumer Protection and Competition Act of 1992, Annual Assessment of the Status of
Competition in the Market for the Delivery of Video Programming, CS Docket No. 94-48.

As an affiliate of NRTC and distributor of the DIRECTV™ direct broadcast satellite (DBS)
television service, my company is directly involved in bringing satellite television to rural
consumers who are largely not served by cable.

However, despite passage of the 1992 Cable Act, my company’s ability to compete in our local
marketplace is being hampered by our lack of access to programming owned by Time Warner
and Viacom.

This programming, which includes some of the most popular cable networks like HBO,
Showtime, Cinemax, The Movie Channel, MTV, Nickelodeon and others, is available only to my
principal competitor, the United States Satellite Broadcasting Co. (USSB), as a result of an
"exclusive” contract signed between USSB and Time Warner/Viacom. -

In contrast, none of the programming d:smbutxon contracts signed by DIRECTV™ are excluswe’ E i
in nature, and USSB is free to obtain distribution rights for any of the channels available on g

DIRECTV™.

Mr. Hundt, my organization agrees with the NRTC that these exclusive programming contracts g
run counter to the intent of the 1992 Cable Act. I believe that the Act prohibits any arrangemen

that prevents any distributor from gaining access to programming to serve non-cabled rural

Under the present circumstance, if one of my DIRECTV™ subscribers also wishes to receive

Time Warner/Viacom product, that subscriber must purchase a second subscription to the USS

Kansas DBS, L.L.C. « P.O. Box 219 « Hays, Kansas 67601 « (913) 625-1429 ¢ Fax (913) 625-1494



service. This hinders effective competition, and as a consequence keeps the price of the Time
Warner/Viacom channels unnecessarily high. It also increases consumer confusion at the retail

level.

Not having access to the Time Warner/Viacom services has also adversely affected my ability to
compete against other sources for television in my area. Kansas DBS, L.L.C. is a start-up
business in Kansas, Our owners have invested approximately three million dollars in this new
venture. Under the present arrangement our customers are confused about the reasons for not
being able to purchase HBO/Showtime, etc. directly from us. We not only have to turn "our
customers" over to another entity but we also suffer a negative financial impact.

We believe very strongly that the 1992 Cable Act flatly prohibits any exclusive arrangements
that prevent any distributor from gaining access to cable programming to serve rural non-cabled
areas. That is why we supported the Tauzin Amendment, embodied in Section 19 of the Act.

We ask the FCC to remedy these problems so that the effective competition requirements of
Section 19 become a reality in rural America. I strongly urge you to banish the type of
exclusionary arrangements represented by the USSB/Time Wamer/Viacom deal.

Thank you for your consideration in this matter.

Sincerely,

/@*\O D Qﬁrm::«n_.

Richard D. Beaman
General Manager

RDB/np

cc:  The Hon. Representative Slattery
The Hon. Senator Dole
William F. Caton, Secretary
The Hon. James H. Quello
The Hon. Andrew C. Barrett
The Hon. Susan Ness
The Hon. Rachelle B. Chong E
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Dear Chairman Hundt: _ . lq[ﬂyN ZJ(

This letter is in support of the Comments of the National Rural
Telecommunications Cooperative (NRTC) in the matter of Implementation

of Section 19 of the Cable Television Consumer Protection and
Competition Act of 1992, Annual Assessment of the Status of Competition
in the Market for the Delivery of Videc Programming, CS Docket No. 94-48,

Kiwash Electric is a rural utility and NRTC member providing television
programming to rural consumers. These consumers live in rural areas
that are sparsely populated and do not receive cable service. These
rural families have 1ittle choice other than satellite for receiving
television service. Because they have no other choice except satellite
television service, we need complete access to all programming at fair
rates, comparable to those paid by cable, in order to provide
comparable service in rural areas.

We believed that Congress had already solved this problem two years ago
with the passage of the 1992 Cable Act, but we are still being charged
significantly more for cable and broadcast programming than comparatively
sized cable companies in our area. We question why cable companies in our
area should receive programming at lower rates than us.

™ \J

Discriminatory pricing hurts both us and the consumer, because our
consumers have no other choice for programming other than satellite and
are forced to puy higher rates than those with access to cable. We
agree with NRTC's position that the FCC should act to enforce the
wishes of Congress as put forth in the 1992 Cable Act.

Chairman Hundt, we urge you to monitor and combat the problems we have

meéntioned by prohibiting abusiwv gepractices by rule and by making it
clear that damages will be awarded for Program Access violations. Your

consideration will be deeply appreciated.

Sincerely,
KIWASH ELECTRIC COOPERATIVE, INC.
Paul Lenaburg, General Manager , ‘
m.dc?mm'd.@ffﬁl
. List ABCDE
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The Honorable Reed Hundt Date: July 21, 1994
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Dear Chairman Hundt:

I represent the Ligonier Telephone Company, a family owned and operated local
exchange company in Indiana. In business for over 90 years, we have recently joined the NRTC
to offer DirecTv services to our customers who, in general, have no access to cable television.

I have an area of concem with regards to program access that is being seriously restricted
by Time Warner and Viacom, our major competitors with their Primestar System. While they
split and untairly hinder our efforts to compete in the local marketplace with their exclusive
distribution agreement with USSB for programming so that DBS customers must subscribe to
two companies { /SSB and DirecTV ) for the full piate of DBS programming available, they
place no such restrictions on their own operation or other cable and large dish companies. This is
a problem that [ thought resofved with the passage of Section 19 in the 1992 Cable Act.

T equate this with us only offering our customers AT&T for their long distance as
opposed to equal access. Look at what equal access has done to long distance rates for
consumers. The same would apply to DBS rates if there was competition for services instead of
the current exclusive arrangement between USSB and Viacom/ Time Warner.

[s the philosophy of the FCC to encourage competition in all forms for communications,
be it video, voice or data ? Or is this just a selective vision impaired by the efforts of big-time
lobbyists for our matir competitors. the vertical operations such as Viacom and Time Wamer?
Who stands to gain the most from the current monopolistic practices I ask you? Is it USSB or
DirecTv? 1 think not.

DirecTv's DBS system is a new technology that is light-vears ahead of anything the Cable
Companies currently offer or pian to offer in the near future. The video quality and audio quality
alone surpass anything [ have seen on cable in Indiana and shouid be held as the standard that all
video service providers should have io meet. While they scream for access*to the local exchange

No. of Copies rec'd%‘
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Ligonier Telephone Company, Inc.

Phone (219)894-7161

marketpiace for dial tone services they refuse to even level the playing field for their own
programming services with regards to equal access. This is coming from the industry that forced
its own revegulation due to poor business practices. ] am more than willing to pay my fair share
for access to these services. I don't understand why I am denied that right! I have not heard an
acceptable response to that statement yet, have you? Not one of the programming contracts
signed by DirecTv with the programmers are exclusive and USSB could also offer those services
if they so choose.

This letter is in support of the Comments of the National Rural Telecommunications
Cooperstive (NRTC) in the matter of Implementation of Section 19 of the Cable Television
Consumer Protection and Competition Act of 1992, Annual Assessment of the Status of
Competition in the Market for the Delivery of Video Programming, CS Docket No. 94-48.

In closing, Chairman Hundt, I ask that you end these types of exclusionary arrangements
represented by the UUSSB/ Time Wamer/ Viacom deal. T thank you for the chance to contribute
my viewpoint to this matter. that of a small LEC that only wishes to offer the very best to its
customerss.

Sincerely,

StevenR. Schloss
Teasurer
Ligonier Telephone Company, Inc.

cc:
William F. Caton, Secretary
The Hon. James H. Quello

The Hon. Andrew C. Barrett
0RO UL SURW- INTES-
Phe-Hon Rachetie-R o

414 S. Cavin St. * Ligonler, Indiana 46767
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The Honorable Reed Hundt
Chairman

Fedaral Communications Commission
1919 M Street, NW, Rm. 814
Washington, D.C. 20554

Re: Cable Competition Report
CS Dockat No. 94-48

Dear Chairman Hundt:

I want to voice my support of the Comments filed by the National
Rural Telecommunications Cooperative (NRTC) in the matter of Im-
plementation of Section 19 of the Cable Television Consumer
Protection and Competition Act of 1992, Annual Assessment of the
Status of Competition in the Market for the Delivery of Video
Programming, CS Docket No. 94-48.

McCulloch Electric Cooperative is a rural electric utility which
is a member of NRTC and is directly involved in the distribution
of C-band satellite television programming to over 300 consumers.
The umbrella organization, of which we are a member serves
close to 5,400 consumers. The number of new oonsumers requestlng

service 1ncreases daily.

Currently, our umbrella group, Texas VI Satellite, Inc., 1is
forced to pay significantly more for access to popular cable and
broadcast programming than comparably sized cable companies in
our area. The fact that we are forced to pay inflated rates for
program access means we must in turn charge consumers more for

our service, a fact which has already had a detrimental effect on ’ E
our ability to compete in our local marketplace.

The number of consumers disconnecting service is as great as s
those new consumers requesting service. The reason for discon-
nections is pricing and packaging. We are not afforded the same
pricing and packaging advantages as that given the cable com-
panies. We have great loyalty from our consumers, but the cost
of service sways even the strongest supporter and causes
everyone to drop programming they want so they can stay within a
budget. Thie unfair pricing is hurting the service we provide
and the consumers. Our consumers live in remote areas not served
by cable and off-air television. They have no other choice for

multichannel television programming other than satellite.
TELEPHOME $15 7 3572181 » HIGHWAY 190 EAST « POST OFFICE BOX 271 m.mm




Electricity for the Rural Area

McCULLOCH ELECTRIC COOPERATIVE, INC.

It was my impression that, in the 1992 Cable Act, Congress had
mandated that all distributors (cable, satellite and otherwise)
should be granted esqual access to cable and broadcast programming
services at non-discriminatory rates. If this is the case, why
are we still paying more for many programming services than com-
parably sized cable companies?

While it is true that some programmers have lowered their rates
since the implementation of the 1992 CAble Act, we must have fair
and equal access to all programming at rates comparable to those
paid by cable or we will be unable to offer satellite television
at prices acceptable to rural consumers.

In that regard, McCulloch Electric Cooperative, Inc., joins NRTC
in calling on the FCC to monitor and combat the problems that I
have mentioned above and to ensure that the intentions of
Congress are being upheld with regard to the 1992 Cable Act.

Specifically, I feel that the FCC must prohibit abuses of the
program access provisions of the 1992 Cable Act by rule and make
it clear that damages will be awarded for program access viola-
tions.

I thank you for your attention on this matter. .

Sincerely,

(_[//7 e ‘ a
_./,:_Z'/ea natgas{ g’ﬁfpm/{ | /{%j//{ Z
~" Director ¢f Member Services

3

Js/

cc: Secretary FCC
FCC Commissioners

TELEPHONE 013 / 3072161 © HIGHWAY 190 EAST o POST OFFICE BOX 271 ¢ BRADY, TEXAS Mans
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McLeod Cooperative Power Association

July 15, 1994 REDERED
The Honorable Reed Hundt Jm‘ ! 8 1994
Chairman —— L
Federal Communications Commission oG MAY v
1919 M Street, N.W., Rm. 814 . o
Washington, D.C. 20554 DOCKFT?Q?'TQPV(ngHNAL

RE: Cable Competition Report
CS Docket No. 94-48

Dear Chairman Hundt:

I am writing this letter in support of the Comments of the National Rural .
Telecommunications Cooperative (NRTC) in the matter of Implementation of Section
19 of the Cable Television Consumer Protection and Competition Act of 1992, Annual
Assessment of the Status of Competition in the Market for the Delivery of Video
Programming, CS Docket Np. 94-48. This is very important to our Cooperative and
our rural consumers. We need your support to allow us to fairly compete in the
rural TV market in Renville, McLeod, Sibley and Carver Counties of Minnesota.

As a rural electric member, of NRTC and distributor of the DI@ECTVTM qirect .
broadcast satellite (DBS) television service, my company is directly involved in
bringing satellite television to rural consumers.

However, despite passage of the 1992 Cable Act, my company's ability to compete in
our local marketplace is being hampered by our lack of access te programming owned

by Time Warner and Viacom.

This programming, which includes some of the most popular cable networks like HBO,
Showtime, Cinemax, The Movie Channel, MTV, Nickelodeon and others, is qva:lable
only to my principal competitor, the United States Satellite Broadcasting Co.
(USSB), as a result of an "exclusive" contract signed between USSB and Time

Warner/Viacom.

In contrast, none of the programming distribution contracts signed by DIRECTVTM
are exclusive in nature, and USSB is free to obtain distribution rights for any of
the channels available on DIRECTV.

Mr. Hundt, my organization agrees with the NRTC that these exclusive programming
contracts run counter to the intent of the 1992 Cable Act. I believe that the Act
prohibits any arrangement that prevents any distributor from gaining access to '
programming to serve non-cabled rural areas. Under the present circumstances, if

No.oquj“m-d ‘
LstABCDE *-éf’%.
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one of my DIRECTV subscribers also wishes to receive Time Warner/Viacom product,
that subscriber must purchase a second subscription to the USSB service. This

hinders effective competition, and as a consequence keeps the price of the Time
Warner/Viacom channels unnecessarily high. It also increases consumer confusion

at the retail level.

Not having access to the Time Warner/Viacom services has also adversely affected
my ability to compete against other sources for television in my area. Our
customers do not understand why they have to‘pa% extra and go to another source
outside our community to get movies on HBO or Showtime.

We beIieve-ver% strongly that the 1992 Cable Act flatly prohibits an¥ exclusive
arrangements that prevent any distributor from gaining access to cable programming
to serve rural non-cabled areas. That is why we supported the (Tauzin Amendment,

embodied in Section 19 of the Act.

We ask the FCC to remedy these problems so that the effective competition
requirements of Section 19 become a reality in rural America. I strongly urge you
to banish the type of exclusionary arrangements represented by the USSB/Time

Warner/Viacom deal.

Thank you for your consideration in this matter.

Sinceyety, ‘i( ngaéﬁ;,,

Randajl F. Owen
General Manager

cc: The Hon. Representatives Roger Cooper, Robert Ness, Tony Onnen,
Darrel Mosel, Carol Molnau '
cc: The Hon. Senators Steve Dille, Dennis Frederickson

cc: William F. Caten, Secretary
cc: The Hon. James H. Quello, Andrew C. Barrett, Susan Ness, Rachelle B. Chong
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RE: Cable Competition Report
C8 Docket No. 94-48
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Dear Chairman Hundt,

I am writing this letter in support of the Comments of the National
Rural Telecommunications Cooperative (NRTC) in the matter of
Implementation of Section 19 of the Cable Television Consumer
Protection and Competition Act of 1992, Annual Assessment of the Status
of Competition in the Market for the Delivery of Video Programming, CS
DOCR.t “00 9‘-“ .

As a rural telephone member of NRTC and distributor of the DIRECTVta
direct broadcast satellite (DBS) television service, my company is
directly involved in bringing satellite television to rural. consumers.

However, despite passage of the 1992 Cable Act, my company’s ability
to compete in our loocal marketplace is being ed by our lack of
access to programming owned by Time Warner and Viacom.

This programming, which includes some of the most popular cable
netwvorks like HBO, Showtime, Cinemax, The Movie Channel, NIV,
Nickelodeon and others, is available only to my principal competitor,
the United States Satellite Broadtasting Co. (USSB), as a result of an
*"exclusive® contract signed betwvesn USSB and Time Warner/Viacom.

In oontrast, none of the programming distribution contracts signed by
DIRECTVtm are exclusive in nature, and USSB is free to obtain
distribution rights for any of the channels avallable on DIRECTV.

Mr Hundt, my organisation agrees with the NRTC that these exclusive
programming contracts run counter to the intent of the 1992 Cable Act.
I believe that the Act prohibits any arrangement that prevents any
distributor from gaining access to programming to serve non-cabled
rural areas. Under the present circumstance, if one of my DIRECTV
subscribers also wiches to receive Time Warner/Viacos product, that
subscriber must purchase a second subscription to the USSB service.
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This also hinders effective competition, and as a conseguence keeps the
price of the Time Warner/Viacom channels unnecassarily high. It also
increases consumer confusion at the retail level.

Not having access to the Time Warner/Viacom services has also aaverssly
affected my ability to compete against other sources for television in
By area. We have had several of our customers queation why
HBO/Showtime are not available in the DIRBCTV packaging. Alsc vhen ve
try to explain, many of our customers still do not understand.

We believe very strongly that the 1992 Cable Act flatly prohibits any
sxclusive arrangements that prevent any distributor from gaining access
to cable programming to serve rural non-cabled areas. That is vhy we
supported the Tauzin Amendment, embodied in Ssction 19 of the Act.

We ask the FCC to remedy these problems so that the effective
competition requirements of Section 19 bacome a reality in rural
America. I strongly urge you to banish the type of exclusionary
arrangemsnts represented by the USSB/Time Warner/Viacom deal.

Thank you for your consideration in this matter.

Sincerely,

£ § b

Clyde E. Eskridge
Manager

CEE/ksw .

cce
William F. Caton, Secretary
The Hon. James H. Quello
The Hon. Andrew C. Barrett
The Hon. Susan Ness

The Hon.Rachelle B. Chong
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The Honorable Reed Hundt

Chairman

Federal Communications Commission

1919 M Street, NW, Room 814

Washington, DC 20554 DOCKET L+ COPY DRIGINAL

Dear Chairman Hundt:

This letter is in support of the comments of the National Rural
Telecommunications Cooperative (NRTC) in the matter of Implementation of
Section 19 of the Cable Television Consumer Protection and Competition Act
of 1992, Annual Assessment of the Status of Competition in the Market for the
Delivery of Video Programming, CS Docket No. 94-48.

I’m a rural utility and NRTC member delivering television programming to rural
consumers who are largely not served by cable. These rural families have little
choice other than satellite for receiving any type of choice television service.

| feel we need complete access to all programming, at a ‘fair.'rate, with
compatibility to rates paid by cable. It's funny, but | thought the 1992 Cable
Act was to have addressed this issue; apparently, | was wrong.

Mr. Hundt, discriminatory pricing hurts us and the consumer. By being unable
to compete in our marketplace, cansumers will have no choice of programming
and most likely pay higher rates then those that have access to cable. Why is
it that the rural population is always paying for the excesses of the urban? It
is time for the FCC to act; it is time for the FCC to enforce the wishes of the

United States Congress as was put forth in the 1992 Cable Act.

No,ac%mm‘d&%:\
List ABCOE
a member owned cooperatire

1005 East Lincolnway, jefferson, lowa 50129 Phone 515-386-4111 Fax 515-386-2385
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Please accept NRTC's position and stop this unjust practice.

Regards,

MIDLAND POWER COQRERATIVE

David W. Baker
Director of Economic Development
& Member Relations

cc: Don Severson
William F. Caton
James H. Quello
Rachelle B. Chong
Andrew C. Barrett
Susan Ness
Senator Tom Harkin
Senator Charles Grassley
Representative Fred Grandy
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MipDwEST MINNESOTA DBS

DIRECYV. 127 1st Avenue South » Petham, Minnesota 56573 ¢ Phone (218) $46-1300
T B e
The Honorable Reed Hundt
i RECEIVED
Foderal Communicstions Commission '
1919 M Sereet, NW, Ren. 814 07
Washington, DC 20554 po—

RE: Cable Competition Report OFFIE OF D SELAETARY
CS Docket No. 94-48

Dear Chairman Huadt:

This letter is in support of the Comments of the National Rurel Telecormmunicstions
Cooperative (NRTC) in the matter of Implementation of Section 19 of the Cable
Television Consumer Protection and Competition Act of 1992, Annual Assessment of the
Status of Competition in the Market for the Delivery of Video Programming, CS Docket
No. 9448,

My company, Midwest Minnesots DBS, is owned by dmemuluh?hono
are members of the NRTC along with Midwest Minnesota DBS, Mu!wutMummDBS

is ¢ distributor of DIRECTV in Ortter Tail, Todd, Becker, and Grant Counties in
Minnesota. Thesoleob)oeuveofodweannuouDBSuwbmg-ﬁoﬁdﬂcuﬁdhe
television to the rural customers in central Minnesots,

This objective is being hampered, despite passage of 1992 Cable Act, by the lack of eccss
to programming owned by TimeWarner and Viscom. Midwest Minnesots DBS is unable

meompewonalevelphmmﬁawuhoth«uhvmonmduwdnh&dm

pop\ﬂnrabknmthud:umoiShovume,CmThMomChmd.m
Nickelodeon, and others available only to my key competitor, the United Scates Satellite
Broadcasting Co. (USSB),uamultohn’q:dmxve coatract signed between USSB and
Time Warner/Viacom.

DlRECWontheotbuhndhnmnmdmyudwvepwmmin;dinihmon
contracts and has left USSB at liberty to obtain distribution ndmfounyofthechnneb

available on DIRECTV.

Mr. Hundt, Midwest Minnesots DBS agrees whole heartedly with the NRTC that these
exclusive programming contracts do not follow the intent of the 1992 Cable A, My
behdwthattheAapmhibmanymmgemen:dmpmvenamydlmbutor&wm

Ll RecBe”
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FROM : ROYALE COMTRONICS PHONE NO. : 218 346 E234

MIDWEST MINNESOTA DBS

DIRECTV. 127 1st Avenne South ¢ Pesham, Minnesota 36573 ¢ Phonw (218) 346-1300

400888 £O programming to serve non-cabled rural aress under this situstion. Under the
present circumstances, if one of my DIRECTV subscribers also wishes 1o receive Time
Wamer/Viacom product, that subscriber must purchase & second subscription to the USSB
service. This hinders effective compesition, and as a consequence keeps the prics of the
Time Warner/Viacom channels unnecessarily high. It also incresses consumer confusion at
the retail level by making it necessary for the customer to receive two monthly bills to

receive both DIRECTV and USSB products.

Webeﬁwevmt-{:mndyﬁntheIM'Qz'l:AaMypmhibhmcduﬁw
arrangements that prevent any distributor from gaining access to cable p. ing to
serve rural non-cabled aress. ’I‘hatiswbywempportedthc'l‘mzinhmm‘:lbodhd
in Section 19 of the Act.

We ask the FCC to remedy these problems so that the effective requirements
of Section 19 become a reality in rural America. Imonglyurpyoumbmuhdntypeof
exclusionary arrangements represented by the USSB/Time Warner/Viscom deal.

Thank you for your consideration in this martter.

E
E .
5

;§?e<99?8
[
~f

Hon. Rachelle B. Chong
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DOOKETF LY ORTS AL
MID-WISCONSIN DBS COOPERATIVE

SERVING: ADAMS, MARQUETTE, PORTAGE, SHAWANO, WAUPACA,
WAUSHARA & S.E. MARATHON COUNTIES

c/o Amherst Telephone Company
P.O. Box 279
Amherst, WI 54406

July 27, 1994 ’ AUG 0 11994

The Honorable Reed Hundt KXKFT Kf )PVOMGWAL
Chairman b
Federal Communications Commission

1919 M Street, NW, Rm. 814

Washington, DC 20554

RE: Cable Competition Report - CS Docket No. 94-48

Dear Chairman Hundt:

I am writing this letter in support of the Comments of the
National Rural Telecommunications Cooperative (NRTC) in the
matter of Implementation of Section 19 of the Cable Television
Consumer Protection and Competition Act of 1992, Annual
Assesgsment of the Status of Competition in the Market for the
Delivery of Video Programming, CS Docket No. 94-48.

As a rural telephone member of NRTC and distributor of the
DirecTV direct broadcast satellite (DBS) television service, my
company is directly involved in bringing satellite television to
rural consumers. Many of our customers live in rural areas that
are too sparsely populated to receive cable TV. These rural
households have little choice other than satellite for receiving

television service. .-

However, despite passage of the 1992 Cable Act, my company's
ability to compete in our local marketplace is being hampered by
our lack of access to programming owned by Time Warner and
Viacom. My understanding has always been that with the 1992
Cable Act this problem had been solved.

This programming, which includes some of the most popular cable
networks like HBO, Showtime,} Cinemax, the Movie Channel, MIV,
Nickelodeon and others, is available only to my principal
competitor, the United Stated Broadcasting Co. (USSB), as a
result of an "exclusive" contract signed between USSB and Time
Warner /Viacom.

In contrast, none of the programming distribution contracts
signed by DirecTV are exclusive in nature, and USSB is free.to
obtain distribution rights for any of the channels available on

DirecTV. . ]

DIRECTV.
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Mr. Hundt, my organization agrees with NRTC that these exclusive
Programming contracts run counter to the intent of the 1992 Cable
Act. I believe that the Act prohibits any arrangement that
prevents any distributor from gaining access to programming to
serve non-canled rural areas. Under the present circumstance, if
one of my DirecTV subscribers also wishes to receive Time
Warner/Viacom product, that subscriber must purchase a.second
subscription to the USSB service. This hzndezg effective
competition, and as a consequence keeps the price of the Time

-Warner/Viacom-channels unnecessarily hich. Tt also increased

consumer confusion in the retail level.

Not having access to the Time Warner/Viacom services has also
adversely affected my ability to complete against other sources
for television in my area. HBO, Cinemax and the other _
pProgramming mentioned above are very popular wit‘l_) the public.
Many of the customers we talk to want these services a1:1d
therefore are shying away from DirecTV. They do not like the
idea of being billed from two separate sources for their mopthly'
billing and don't understand why we can't provide this service to
them. As a company we are also questioning why other
distributors like PrimeStar, wireless, cable, etc. have access to

this programming and we don‘t.

We believe very strongly that the 1992 Cable Act flatly prohibits
any exclusive arrangements that prevent any distributor from
gaining access to cable programming to serve rural non-cablegl
areas. This is why we supported the Tauzin Amendment, embodied
in Section 19 of the Act.

We ask the FCC to remedy these problems so that the effective
competition requirements of Section 19 become a reality.in rural
America. I strongly urge you to banish the type of éxclusionary
arrangements represented by the USSB/Time Warner/Viacom deal.

Thank you for your consideration in this matter.

Sin?erely g 5

Carl F. Bohman
Vice President

CC:

The Hon. Representative Russ Feingold

The Hon. Senator Kohl

William F. Caton, Secretary

The Hon. James H. Quello

The Hon. Andrew C. Barrett

The Hon. Susan Ness

The Hon. Rachelle B. Chong -
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Federal Communications Commission . C

1919 M Street, NW, Rm. 826 AR 2 1994
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Dear Commissioner Barrett:

| am writing to protest the fact that USSB (United States Satellite
Broadcasting, Inc.) has “a lock” on certain popular channels like
HBO and Showtime.

——d
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%’ This rural electric cooperative is about to begin selling the new
S 18-inch DBS systems. Our principal source of subscription

Q- programming will be a company called DirecTV.

.2

But DirecTV has not been able to acquire HBO and other premium
channels because they are controlied by Time Warner and Viacom.
poc Time Warner and Viacom are dealing exclusively with USSB.

PR
G}ﬁ We thought that sort of thing was supposed to end two years ago
% when the 1992 Cable Act was passed. For quite some time before
: that, TNT (Turner Network Television) was unavailable to rural
electrics like us. But after the Cable Act became law, TNT somehow
did make itself available to rural satellite TV owners.

| can’t begin to tell you how much interest there is in DBS. | mean,
right now today, out in the farms and ranches this cooperative
serves, the number of channels & reception is not much different
from what it was in 1965. .

Based on our experience, with the phone ringing every day, we
believe that DBS will bring satellite TV to hundreds of thousands

of rural American homes. But we want our programming to be
complete, without noticeable gaps. People know that HBO is every-
where, that even in little towns of 300 they have HBO on cable.

Please act to help rural pebple on this access issue. Folks in north-
east Colorado (and probably a lot of people in a lot of other places)
will appreciate your efforts. Thank you.

Sincersely,

/

Vernon M. Tryon g
mber Services Manager No. of Copigs rec’
Member Se anage No. o 4@%\

"ELECTRICITY - THE CHOICE OF VALUE™
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The Honorable Reed Hundt DORKET FiLE COPY ORIGINAL

Chairman

Federal Communications Commission ECE| VED

1919 M Street, N.W., Room 814 |
Washington, D.C. ' 20554 RUL 27 1994

Dear Chairman Hundt: DOCKE? 6105 By (o ¥ THE SErsgTay

RN 2N N ) \.)H{G’NAL

I am writing you to express our strong support for the comments of the National Rural
Telecommunications Cooperative (NRTC) in the matter of Implementation of Section 19
of the Cable Television Consumer Protection and Competition Act of 1992, Annual
Assessment of the Status of Competition in the Market for the Delivery of Video

Programming, CS Docket No. 94-48.

The Nebraska Rural Electric Association, along with many of its members, provide
C-Band Satellite and Direct Broadcast Satellite (DBS) programming to the sparsely
populated areas of rural Nebraska which do not have access to cable television. With the
passage of Cable TV Consumer Protection Act of 1992 after many years of effort, and
the override of the President’s veto of that act, we hoped we had finally brought an end
to the discriminatory practices of the cable programmers. These practices resulted in
rural satellite TV viewers paying double or triple what cable consumers pay for

programming, or being denied access to that programming entirely. Unfortunately, that
hope has not yet been realized.

In Nebraska, DBS programming is being offered through both rural electric and rural
telephone systems which are members of NRTC. Many of these rural telephone systems
also provide cable TV service in towns they serve. They have been amazed to find that
they have to pay more than twice as much for a DBS programming package than they do
for a similar package of programs they buy as a cable company. The only basis for this
discriminatory pricing is that the programming will be broadcast over a satellite system
which is not controlled by the cable, industry.

To make matters worse, NRTC, its members, and their consumers are being denied fair
access to HBO, Showtime, and other Time Warner and Viacom programming in clear

violation of the Cable Act of 1992. By entering into exclusive contracts with USSB and
PrimeStar, cable companies are attempting to control and mold their competition so they
can continue to exact unreasonable fees from rural satellite viewers, and put potential

competitors at a price disadvantage. '

No. of . X
List ABCD)iz Md—%—

2eprasenung ilecrzcic raral electric systems \
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The purpose of the Cable Act of 1992 was to inject competition into the distribution of
multichanne] video programming so that the nation’s consumers, rural and urban, would
benefit. Thus far, the nation’s rural consumers have largely been denied any benefit from
the Act. It is only through the Federal Communications Commission’s (FCC) strict

- enforcement of the clear language of the Section 19 mandate that all distributors be
granwdmlumaccesstocableprogmmnung that our consumers will realize
the benefits Congress intended them to enjoy.

I urge the FCC to prohibit by rule all abuses of the program access provisions of the
Cable Act of 1992 and make it clear that damages will be awarded for violation of these
provisions.

Yours truly,

qay Holmqmst

Government Relations Director

cc:  The Honorable James H. Quello
The Honorable Andrew C. Barrett

The Honorable Susan Ness
The Honorable Rachelle B. Chong
William F. Caton
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July 21, 1994 RECE‘VED

JUL27 19
The Honorable Reed Hundt
Chairman
Federal Communications Commission FCC MAIL ROOM
1919 M Street, NW, Rm. 814
Washington, D.C. 20554

RE: Cable Competition ReportDOC_/{E?';:ﬂizmm
CS Docket No. 94-48 o JVLI‘/J')/OQ/G/NA[

Dear Chairman Hundt:

I am writing this letter in support of the Comments of the
National Rural Telecommunications Cooperative (NRTC) in the
matter of Implementation of Section 19 of the Cable Television
Consumer Protection and Competition Act of 1992, Annual
Assessment of the Status of Competition in the Market for the
Delivery of Video Programming, CS Docket No. 94-48.

As a rural electric member of NRTC and distributor of the
DIRECTV direct broadcast satellite (DBS) television service,
my company is directly 1involved in bringing satellite

television to rural consumers.

However, despite passage of the 1992 Cable Act, my company's
ability to compete in our local marketplace is being hampered
by our lack of access to programming owned by Time- Warner and

Viacom.

This programming, which includes some of the most popular
cable networks like HBO, Showtime, Cinemax, The Movie Channel,
MTV, Nickelodeon and others, is available only to my principal
competitor, the United States Satellite Broadcasting Co.
(USsB), as a result of an "exclusive" contract signed between

USSB and Time Warner/Viacom.

In contrast, none of the programming distribution contracts
signed by DIRECTV are exclusive in nature, and USSB is free to
obtain distribution rights for any of the channels available
on DIRECTV.

Mr. Hundt, my organization agrees with the NRTC that these

exclusive programming contracts run counter to the intent of
the 1992 Cable Act. I believe that the Act prohibits any

arrangement that prevents any distributor from gaining access
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