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July 27, 1994

~ Honorable Reed Hundt
OIDIrman
Ftderal Communications Commission
1919 M Street, NW Rm. 814
Washington, DC 20554

RE: Cable Competition Report
CS Docket No. 94-48

Dear OIairman Hundt:

DlY~KET FlLE COpy ORIGINAL

WEST RIVER
TELECOMMMUNICATIONS COOPERATIVE

P.O. BOX 467 HAZEN, NORTH DAKOTA 58545
TELEPHONE: (701) 748-2211

FAX: (701) 748-6800

AUG 0 \ \994

1am writing this lener in supportofthe Comments ofthe National Rural Telecommunications Cooperative
(NRTC) in the matter OfImplementation ofSection 19 ofthe Cable Television Consumer P~oteetion and
Competition Act of1992, Annual Assessmentofthe Status Of Competition in the Market for the Delivery
ofVideo Programming, CS Docket No. 94-48.

As a rural telephone member of NRTC and .a distributor Of the D/REClV Direct Br()(J(Jcast Satelllte
(DBS) television service, my company is directly involved in bringing satellite television to rural
consumers in North and South Dakota.

However, despite passage of the 1992 Cable Act, my company's ability to compete in our local
marketplace Is being hampered by our lack of access to programming owned by 1ime Warner and
Vlacom. .

This programming, which includes some of the most popular cable networks like HBO, Showtlme,
Onemax, The Movie Channel, M1V, Nickelodeon and others, Is available f1llb. to my principal
competitor, the United States Satellite Broadcasting (USSB), as a result ofan "exclusive" contract signed
benveen USSB and nme WarnerlViacom.

In contrast, none ofthe programming distribution contracts signed by DIRECIV are exclusive In nature,
and USSB Is free to obtain distribution rightsfL::..f!! the channels available on D/RECIV.
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Mr. Hundt, West River Telecommunications agrees with the NRTC thai these exclusive programming
contracts run counter to the Intent of the 1992 Cable Act. I believe that the Act prohibits any
arrangement thai prevents atry distributorfrom gaining access to programming to serve non-eabled 11U"al
areas. Under the present circumstances, ifone a/my DIRECIV subscribers also wishes to receive 7Jme
WamerlVlacom product. that subscriber must purchase a second subscription to USSB service. ThIs
hinders effective competition, and as a consequence keeps the price 01the TIme WamerMacom channels
unnecessarily high. It also Increases consumer co1ffUslon at the retail level.

Not having access to the 7lme WarnerlVlacom services has also adversely affected my ability to compete
against other sourcesfor television In my area.

We believe very strongly that the 1992 Cable Actjlatlyprohibits any exclusive arrangements that prevent
any distributorfrom gaining access to cable programming to serve rural non-eabled areas. 17Iat Is why
we supponed the Tauzin Amendment, embodied in Section 19 become a reality In rural America. 1
strongly urge you to banish the type of exclusionary arrangements represented by the USSBIIime
WarnerlVlacom deal.

1hank youlor your consideration in this matter.

Sincerely,

f~~g~
Rockne T. Bonsness
Marketing Representative

RTB/co
cc:
The Hon. Representative Earl Pomeroy. North Dakota
The Hon. Representative TIm Johnson, South Dakota
1he Hon. Senator Kent Conrad. Nonh Dakota
The Hon. Senator Byron Dorgan. Honh Dakota
The Hon. Senator 17wmas Daschle, South Dakota
1he Hon. Senator Larry Pressler. South Dakota
William F. Quon. Secretary
The Han. James H. Quello
11Ie Han. Andrew C. Barrett
11Ie Han. Susan Ness
The Han. Rachelle B. Chong
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HUMBPLDT COUNTY RURAL ELECTRIC COOPERATIVE

HUMBOLDT

HUMBOLDT, IOWA 50548

July 28, 1994

515-332.'81~I
J

Dear Chairman Hundt:

The Honorable Reed Hundt, Chairman
Federal Communications Commission
1919 MStreet, NW. Rm. 814
Washiuaton, DC 20554

Cable CompetltioD Report
CS Docket No. 94-48

RE:

RECE/VEO

'JUf2r91994'
FEDaw.~QtATOtsCOWBb

OF~AAY

I 8Dl writiDi this letter in support of the CODIIIenta of the
National Rural Telecommunications Cooperative (NRTe) 1n the matter uf
llIpleDlelltation of Section ).9 of the Cable Televi8ion Consumer
Protection and Competition Act of 1992, Annual Assessment of the
Status of Competition in the Market for the Delivery of Video
Programming, CS Docket No. 94-48.

As a rural electrir. member of NRTC and distributor of the
DIRlCTVTH direct broadcast satellite (DBS) television service.
our cooperative is directly involved in bringing satellite televi$ion
to rural conswners.

However, despite passage of the 1992 Cable Act, our cooperative'.
ability to compete in our local marketplace i8 being hampered by our
lack of access to programming owned by Time Werner and Viacom.

This programming, which includes some of the most popular cable
nel-works ].ike JmO, Showtilllc, Cinema, The Movie Channel, MTV,
Nickelodeon,and others, is available 2D1l to our principal
competitor, the United states Satellite Broadcasting Co. (USSB), as a
result of em ltexclusiY'elt contract signed between USSB and Time
Warner/V i acom.

In contrast I none of the programming di8tribution cont.rRcts
signed by DIRICTVTI'f are exclusive in nature, and USSB is free to
obtain distribution rights for sny of the channels available on
DlnCTVTM.

Mr. Hundt, our cooperative agrees with the NRTC that these
exclusive programming contracts run counter to the intent of the 1992
Cable Act. I believe that the Act prohibita any arrangement tho r-:l
prevents any distributor from (ainin( acces. to pro(r8Jllllliug to s rJlg,
non-cabled rural areas. Under the present cirCWlstance, if one f·~
our DIRECTV subscribers also wishes to receive a Time Warner/Via o~
product I that subscriber must purch&se a second subscription to hfl".·
USSD service. This hinders effective competition. and as a 8
con8equence keeps the price of the Tille Warner/Viacom channels ci
unnecssarily high. It also increases consumer confusion at the
retoil level.

Not h&vinl access to the Time Warner/Viacom services has 81s
adversely affected our ability to co.mpete against other sources or
television in our area.

------------------.----'"
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The Honorable Reed Hundt, Chairman
Federal COJllm\1l)ications C01n1ftislion
fog., 2
July 28. 1994

We believe very strongly that the 1992 Cable Act flatly prohibits
any exclusive arrangements t.hat prevent any distributor from gaining
access to cable profrlUfl1ll1n~ to 8flrve rural non-cabled areas. Tbftt is
why we supported the Tauzin A.endment, embodied in Section 19 of the
Act.

We ask the FCC to remedy these problesq. so that the effective
competition requirements of Section 19 become a reality in rural
A_eriea. 1 strongly urge you to banish th~ type of exclusionary
arrangements represented by t:np. USSB/Tlme Warner/Viacom deal.

Thank you for your consideration in this matter.

Sincerely,

~.,,;. ~~
Dennis Fuller
M8D8(er

cc:, The Honorable Senator Charles GI'I:ussley
The Honorable Senator Tom Harkin



c::\lite 454
5 Radnor Corporate Center
100 Matsonford Road
Radnor, PA 19087

(610) 341·1801
(610) 341·1835 Fax

The Honorable Reed Hundt
Chairman
Federal Communications Commission
1919 M Street, NW
Room 814
Washington, DC 20554

RE: Cable Competition Report
CS Docket No. 94-48

Dear Chairman Hundt:

"'I/" ('l/r-r r'!' [' rt" "Y 0"" "'lIAIl)\ II (\c! ;- .i..c.",Ul-' rtl~lri

RECEiVED
July 26, 1994 ,QQ4

'JUL 29 171

FCC MAil ROOM

I am writing this letter in support of the Comments of the National Rural
Telecommunications Cooperative (NRTC) in the matter of Implementation of Section 19
of the Cable Television Consumer Protection and Competition Act of 1992, Annual
Assessment of the Status of Competition in the Market for the Delivery of Video
Programming, CS Docket No. 94-48.

As a rural cable television provider, affiliate of the NRTC and provider/distributor
ofDIRECTVfM direct broadcast satellite (DBS) television service, my company is directly
involved in bringing satellite television to rural consumers.

However, despite passage ofthe 1992'Cable Act, my companY's ability to compete
in our local DBS marketplace is being hampered by our lack of access to programming
owned by Time Warner and Viacom.

This programming, which includes some of the most popular cable networks such
as HBO, Showtime, Cinemax, The Movie Channel, MTV, Nickelodeon and others is
available to my principal competitors, United States Satellite Broadcasting Company
(USSB) and Primestar. It is not available to Pegasus (or DIRECTVTM) as a result of an
"exclusive" contract signed between USSB and Time WarnerNiacom.

In contrast, none of the programming distribution contracts signed by DIRECTVTM
are exclusive in nature, and USSB is free to obtain distribution rights for any of the
channels available on DmECTVTM.

Mr. Hundt, my organization agrees with the NRTC that these exclusive
programming contracts run counter to the intent of the 1992 Cable Act. I believe that the
Act prohibits any arrangement that prevents any distributor from gaining access to

No. of Copies rec·d:..-....::/__
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programming to serve non-cabled rural areas. Under the present circumstance, if one of
my DIRECl'V'fM subscribers also wishes to receive Time WarnerNiacom product, that
subscriber must purchase a second subscription to the USSB service. This hinders
effective competition, and as a consequence keeps the price of the Time WarnerlViacom
channels unnecessarily high. It also increases consumer confusion at the retail level.

Not having access to the Time WamerNiacom services has also adversely affected
my ability to compete against other sources for television in my area.

We believe very strongly that the 1992 Cable Act flatly prohibits any exclusive
arrangements that prevent any distnbutor from gaining access to cable programming to
serve rural non-cabled areas. That is why we supported the Tauzin Amendment,
embodied in Section 19 ofthe Act.

We ask the FCC to remedy these problems so that the effective competition
requirements of Section 19 become a reality in rural America. I strongly urge you to
banish the type of exclusionary arrangements represented by the USSBffime
WamerNiacom deal.

Thank you for your consideration in this matter.

Marshall W. Pagon
President, CEO

cc: WRlti••. c.e,~
The Hon. James H. QueUo
The Hon. Andrew C. Barrett
The Hon. Susan Ness
The Hon. Rachelle B. Chong

h:\ ·\dbsUlrslfccOJ
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SOUTHWEST TEXAS

COMMUNICATIONS, INC.
P.O. Box 347

Rocksprings, TX 78880
Phone: (210)683-2326 DOCKET F!LE COpy ORIGINAl

~9f::n July 22, 1994

...·~'f:/~
~ "Ill R 'l;D

WilHam F. Caton ~C'C" 6 '19.t
Secretary /J,bi"
Federal Conmnmications Commission I{ RO-
1919 M St., NW, Rm. 222 U4t
Wathington, DC 20554

Dear Secretary Caton:

Attached please find a copy ofthe letter I have sent to Chairman R.eed Hundt concerning
Section 19 ofthe 1992 Cable Act. As a rural telephone member ofthe National Rural
Telecommunications Cooperative (NaTe), Southwest Texas Comnumications is a distn'butor of
Direct Broadcast Satellite (DBS) television programming services to rural consumers. We would
appreciate our opinion being strongly voiced concerning the matter addressed in the attached
letter.

Thank you for your attention in this matter.

Sincerely,

~~
Steven Smart
General Manager

No. 01 Cogies rec'd.-:ti:.
LJetABCDE
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The Honorable Reed Hundt
Chairman
Federal Communjcations Commission
1919 M Street, NW, Rm. 814
Washington, DC 20S54

RE: Cable Competition Report
CS Docket No. 94-48

Dear Chairman Hundt:

RE'" (" f"" 'Vr:0i -c:.a ~ ...
u ",'-'

JULY 22, 1994 6 4MA
JUL 2 ~77"'

fCC \vlJ~iL BOOM

I am writing this letter in support ofthe Comments ofthe National Rural Teleconnmmications
Cooperative (NRTC) in the matter ofImplementation ofSection 19 ofthe Cable Television
Consumer Protection and Competition Act of 1992, Annual Assessment ofthe Status of
Competition in the Market for the Delivery ofVideo Progranuning, CS Docket No. 94-48.

As a mral telephone member ofNRTC and distnDutor ofthe DIRECTVT'" direct broadcast
satellite (DBS) television service, my company is directly involved in bringing satellite television
to rural consumers.

However, despite passag~ ofthe 1992 Cable Act, my company's ability to compete in our local
marketplace is being hampered by our lack ofaccess to programming owned by Time Warner and
Viacom.

This programming, which includes some ofthe most populu cable networks like HBO,
Showtime, Cinemax, The Movie Channel, MTV, Nickelodeon and others, is available only to my
principal competitor, the United States Satellite Broadcasting Co. (USSB), as a result ofan
"exclusive" contract signed between USSB and Tune WamerNiacom.

In contrast, none ofthe programming distribution contracts signed by DIRECJVTM are exclusive
in nature, and USSB is free to obtain distribution rights for any ofthe clwmels available on
DIRECTV.

Mr. Hundt, my organization agrees with the NRTC that these exclusive prograJDJDiDg contracts
run counter to the intent ofthe 1992 Cable Act. I believe that the Act prohibits any arrangement
that prevents any distributor from gaining access to progranuning to serve non-cabled rural areas.
Under the present circumstance, ifone ofmy DIRECTV subscn"bers also wishes to receive Time
WamerNiacom product, that subscn"ber nmst purchase a second subscription to the USSB
service. This hinders effective competition, and as a consequence keeps the price ofthe Time
WarnerNiacom channels unnecessarily high. It also increases consumer confusion at the retail
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level. Not having access to the Time WamerlViacom services has adversely affected my ability to
compete against other sources for television in my area.

We believe very strongly that the 1992 Cable Act ftatly prohibits any exclusive arrangements that
prevent any distn1mtor from gaining access to cable programming to serve rural non-cabled areas.
That is why we supported the Tauzin Amendment, embodied in Section 19 ofthe Act.

We ask the FCC to remedy these problems so that the effective competition requirements of
Section 19 become a reality in rural America. I strongly urge you to banish the type of
exclusionary arrangements represented by the USSBtrime WamerNiacom deal.

Thank you for your consideration in this matter.

Sincerely,

~~
Steven Smart

cc:
The Honorable Representative Henry Bonilla
The Honorable Senator Kay Hutchison
William F. Caton, Secretary
The Hon. James H Queno
The Hon. Andrew C. Barrett
The Hon. Susan Ness
The Hon. Rachelle B. Chong
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ISSI is a wholly owned subsidiary of In.·' ..<.Ite Telecommunications Cooperative. Inc.

I have been told that none of the DIRECTV programming contracts
are exclusive contracts and they shouldn't be. Likewise, USSS

No. of COpies rec'd C81'Jt1_
listABCOe ~

I am writing this letter to confirm my support of the comments
filed by the National Rural Telecommunications Cooperative(NRTC)
in the matter of Implementation of Section 19 of the Cable
Television Consumer Protection and Competition Act of 1992,
Annual Assessment of the Status of Competition in the Market for
the Delivery of Video Programming, CS Docket No. 94-48.

RECE~VED

JUL 26 1994

FCC NiAtL 'kOO~/]

The Honorable Reed Hundt
Chairman
Federal Communications commission
1919 M Street, NW, Room 814
Washington, DC 20554

July 20, 1994

Dear Chairman Hundt:

The have-nots cannot receive the Time Warner and Viacom
programming, like HBO, Showtime, Cinemax, The Movie Channel, and
other similar type programming because of the "exclusive"
distribution arrangements that were made with United States
Satellite Broadcasting Co., Inc.{USSB). It is unbelievable these
rural households can finally have high quality TV programming
delivered to their house at an affordable price and then they are
excluded from many choices because of exclusivity. Can you
imagine waiting 15-20 years for TV programming like their small
town acquaintances have and then be denied full selectivity I

I have a vested interest in this docket as I am the General
Manager of a telephone cooperative that formed a wholly owned
sUbsidiary for the purpose of providing DIRECTV to rural
residents in eastern South Dakota and western Minnesota. These
rural customers do not and will not have access to cable TV plus
their current off-air reception using roof-top antenna's varies
from 'very poor to somewhat adequate. Even though the offerings
we will be able to provide far surpass what these households
currently receive, we, as yet, cannot provide these households
with the same programming that their relatives and friends can
obtain just because they live in a nearby community that has
cable TV. This fact of life exists because we do not have access
to all of the programmers the cable TV compnies do. These folks
simply ~ant the same opportunity and you and the Cqmmissjon~rs

c~n and must provide this. .



should not be able to have exclusive programming rights. I ask
you to examine this problem as soon as possible, take whatever
action is necessary to correct the problem, and let's get on with
providing rural folks the maximum choices available. Anything
less is unacceptable.

Sincerely,

Dean E. Anderson
General Manager

cc: /Mr. william F. Caton
Secretary
Fed~ral Communications Commission
1919 M St., NW, Room 222
Washington, DC 20554

The Honorable James H. Quello
Commissioner
Federal Communications commission
1919 M St., NW, Room 802
Washington, DC 20554

The Honorable Andrew C. Barrett
Commissioner
Federal Communications Commission
1919 M St., NW, Room 826
Washington, DC 20554

'The Honorable Susan Ness
Federal Communications Commission
1919 M St., NW, Room 832
washington, DC 20554

The Honorable Rachel1e B Chong
Commissioner
Federal Communication~ Com~is~ion
1919 M St., NW, Room 844
Washington, DC 20554
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Stanley E. Hubbard
;)reSicer',t & <:·80

August 31, 1994 .

Ms. Judy S. Davisson
2306 Danbury Drive
Colleyville, TX 76034

Dear Ms. Davisson:

I read with interest your recent comments in the FCC's proceeding on the status of
competition in the market for the delivery of video programming (CS Docket 94-48). It occurred to
me when I read your comments that you may be unaware of USSB's open retail policy.

USSB's open retail policy permits any satellite or consumer electronics retailer who qualifies
as a DSSTM dealer for RCA or other brands, abides by USSB's policies and procedures, and maintains
USSB's standards of customer service excellence to offer USSB's programming packages in
conjunction with DSSTM equipment sales. NRTC affiliates, consumer electronics dealers, and home
satellite retailers who wish to take advantage of USSB's open retail policy can call USSB's toll-free
dealer hot line: 800-898-USSB. Everyone who is interested in participating in DSSTM opportunities
in general, and USSB's open retail plan in particular, is urged to call.

USSB has been working to provide DBS service to America since 1981. We are excited about
this new service that, together with DirecTv, we are providing to all Americans-rural, urban, and
suburban; and I am pleased that you are making it possible for consumers in your area to receive
DBS service.

The shared DSSTM system offers all DBS consumers-your customers and neighbors-the
opportunity to receive the complementary programming offered by both USSB and DirecTv. As a
result of the shared DSSTM system, and because none of the programming of DirecTv duplicates the
offerings of USSB, DBS consumers now have a wider variety of programming choices available to
them than are available over any cable system I have ever seen. Some NRTC affiliates who are aware
of USSB's open retail policy and who recognize the benefits of being able to offer USSB
programming to their customers in addition to DirecTv programming, are already participating and
profiting from USSB's retail program.

As you may not be aware, we will be advertising nationally, and will be offering a free month
of our programming to all DSSTM households. Our objective in making this offer is so that all our
retailers could offer this compelling consumer value as part of their service to their customers as well
as ensure all DSSTM homes get the best opportunity to experience the full value of the system. We
would hope you would make this offer available to all of your customers as well.

Why not offer your customers all of the programming available over the DSSTM system? If
you wish to take advantage of USSB's open retail policy, please give us a call at 8OQ-898-USSB or
call me directly at 612-642-4250. Let's work together to make DBS a success.

Sincerely,

~('--~
Stanley E. Hubbard
President

United States Satellite Broadcastiruz. Inc.• 3415 University Avenue. St. Paul. Minnesota 55114 • (612) 645·4500 Fax: (612) 642·4578


