
t

• Estimate OLS.

• Use the OLS estimates to estimate Pl1li for each m and t (i.e.,P nJ.
• UseP l1li and TVHHIIII to calculate Willi'

• Multiply all of the original data for each observatioI\m (both dependent and

indePendent variables) by Willi'

• Rerun OLS on the weighted data.

PI'AR Economic Analysis Page 68
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PRIME TIME SCI1EDULES:'1946-1991

:' On the followiDg Peae. are complete prime time network .chedule. for each .eason from
tN8-1M7 throuah 19111-1992. Televi.ion IIl'OIl'8JIlDlI chlllll8l constantly, and .chedule••uch
II these can only offer an approxbnallon ot what Wu on durtna any slven week. However,
..~ induItry haa lema had a CUltom of IntroduclDs DeW aertas In September Dr October of each

:••. JUt. and it i. these Introductory "fall .chedul.....that are .hown here.
- '. DurIDa the 11l5Oa and 1ge01 mOlt of the .arI.. Introduceclln the fall of each year luted for

lileut three montha, and often lor a lull year. 8Y8Sl when they were unaucceaaful. Indu.try
.pnc:tIce was to contraclin advance for at lea.t 13 orIIiDalepilodaa of a aerlas.1n recent years,
·Iaowever. Inlense network competition hal led to the droppina of unauccea.ful aerie. as .oon
iI three or four weeki after their premieres. and occaalonally • TV dueL Uke a Broadway flop.
will tmm clo.e on ita open!ns n!BhL The principal fall propam. are .hown here. no metter how
Ihort their .clual run•.

7'1maa Fen are thOle at which the Prosramt were seen In mo.t cltie•• New.cast. will be
'Iolmclln the main body of the book under Newa. feature 81m aeri.. under Moviell. sport.
IfIDtI under the name of the sport, etc. (MJ-n- coDectJons 01 • •hort•• used to fill
...... are Included on the schedule. but are II(jtln the book.) A bl.nk Indicates that there was
ID network pl'OI1'8IIIIIlIln the time .wL 'I1zU don not D8C8Inr!Jy mean there was nothins

'111 TV-Indlvldual stallone uauelly tilled In with their own local or .yndlceted show_al·
though In the earlie.t deys there .ometime. wa. only a teat pattern to watch.

with bad jokes-the Francilcan monk arrelted Car·
"Ielling wine before itl time," young Don eanc."
futilely trying to relly the peopla In a makeahl/l
Zorro coltume when hie resular one waa lOll,
etc._nd It reraly look it..lf lerioualy, deaplll.
being produced by Walt Dllney Prod\lCtlons. thii
lame company re.pon.lble for the ori,lnal ZOmI,'
TV leries more than 25 years earlier.

swinger who. thouah willing to help out hll father.
would not ,Ive up hll ,amblin, or hll J!rl-chaslng.
Not only thet, the elder Zorro, a tradltionalilt, hed
great dllllculty adJultlng to hll 10n'I ula of aunl.
gal bombl. and other modem weaponl. Inltead of
8 simple IwOrd. The current oppralSor of the peo
ple wes Commendente Pico, e..llted by Sst.
Sepulveda. and his human recordln, machine.
Corp. Callette. Zorro ondSon wesliberally laced

A -= ABC

C - CBS

D - DuMont
lill;'..

F - Fox

N - NBC

il!

1'-

"'i:J
~
ttl
'I
~

11

,'I:

iii
I:

'1
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- - ' TIME SCHEDULE: FALL 1991
7:00 PM 7:30 8:00 8:30' 1:00 1:30 10:00 10:30 1 ~PM 7:30 8:00 8:30 1:00 1:30 10:00 10:30 11:00

A utea-en America'. America'. ~" = AIC-"-- F_ ASC-.,_ ~,I:' "
lJIe_en --- "- --

~c eo Mlnul.. -.-- C8SSundoy_ .~ ; ... eo_ _....- ceSSundoy-

Q . '. C
z

;

ii F True Cotor1 IPltk« Lewil In LMng Color Get A LH. - Goodllltef
,-

~=
FlOC - -'. Sundoye.-o

Con~loM WllhCllidron AoHmlho'-- ~ f T_COIo<o InLMnge- -Qlllohn .-

N Hull HlgII Uf_
NBC__

,.' --~ .. -.-' _.. -- NBC_--- ...........
A MocGr- MondoyNlglltF_ '" MocIClr*

_NIglltF_.
~C

• I

Undo Bud< Mojoo Dod Murphye-n ~;;
, .. = MoP Doll ....,..,- ~ _e_

z
T...... _O'NoII.l~

~F
F.. Nlghl ..... _ ,i , "-NIgllt ..... -

'j

N

F__ F__

NBCMondoy_ ,.'
F__ , - N8C-,,-

..... AIt 'i." . " ..... AIr

Who·......
_.. , , - CoooIl -A - "'CIao

A-.- Cooch ~,!
FuI_ ....-- -

>- "
ic A_,,, C8ST.-,_

.-;; _.,1 eesr.-r-

.\ii

i:!
'~l .

In ... _ '. 1Ii ... - .... Ordof

H - I'If1y"-
..... NIgllt ..... Ordof

"
.....NIgllt

>-A Wondet V..... Gl-.,P- Oooglo -,,- Cop- ~
_V.- IIU~D, - ~ \.OOM .. EoI

i
_.M,D.

~"

~Ic
.. -...

!!c l....,. DocIor. DocIor Jake and the F.1fMn WIOlI ., AoyoIF_ T_ ..........F_

Q :
III
:t untotved MylI....

NIglltOowl - QuonMnl_

N F_Bors Door ...... ....... ~~

N

A F._ DowtInt Myol..... Q_.F~.

_ ... eono F8I: Tho - _u..
_Uwo . A ~-

oa-

>-
-.-.

~c Top Copo Tho Flo'" DocIor. DocIor Knot. landing ~ TopCopo T_oI_o-- """,.~

III
,

I C
II:
~ F T"'~ - e-tr ... 110210

a: --.- ~a- ......,_110210

~ !'
N = ADIIforont = A=' a-o WIngO LA. ...- a-o - LA. ... N,
A

F.. _
F_Mo...

.......,.
aoon,- 20/20 .. ~

F__ ..... .., ... - _T.. 20/20

~ A --
~c

e....... _
IlIIfldodColo 0Y0r My Dood ...., DoIu

i: - .. CoNI__ --
Q

if F -'._- D.EA 1:~. _..-- ~a-.go

N CuonIum"- NIglltOowl WIngO i ' AJ:.= E-' 0.._
_'If' --MldnltMc-.. N -;

A Young- CNna_
TwIn_ WIIe'I'" ~-

v_- -~

>-
" A -

~C F....,_ HogonF...., EAA.T.HF.... ~ ,
>- cea...-

P.5.I. ..... u

a:
4'-' I:~ F

T~,=- ...,..... Copo ~
.:lDpo e

_..
;: ...-

N - WootoIng ~ CM -. CoNI. I ,........ ~. .'
~

Tho .....- - --GlrtI En1Il1- CamponJ Dl.- N T"-
, ~ --

105
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,Ii

J:';t-

t',"
I:
:,'~

.j;: ,
:: ;,'
;~ ,,.,.
:ta,!,;

I
,k,

"·,1

it'
;t
1

i'~l1, ,

.. "',...,

..-

-

10:30 11:00

L A. Low

20120

_Son

-

F_C'ml

CI1Ino_

-iondong

_1M

a.-.ml_

_.F.B.I.

-.e-

~

--=-'&':.o

~1Il

ABC Sundoy_

CBS Sundoy_

10:00

NIIC Sundoy__......-
F_'
T-,Z

.lull ..
T... alUo

0Mt ......

T=::'
1fIlllIr-

1:30

-
. AIIC......,..,...,·

NIIC'__

T_alo-.,

--
"' -of ......

T... aI .....

-

-

.y-.-

............F_

0C1tl:"

a-o

----

...... Cou<1 1 __

"-'"" 1--
11u~M.D. I =::

....,..,-

-..........-

ACIlnnl-

~

_01...~

~,...,

-l.n~ 1_'W.n

WondetV..,.

......,-

MoeOr-

..-

a-

-

~'

_'11

-

21"""'_

-....-

227

-~

Cope

-....-

--

=
N_

WhO·....-
NJ

_""" 1'-

Majaf o.s

_ Keto 1My TwO c-.

Mr. _ I LMnt Doll

-'._w_

CIIoMlO-

IkMioor

10_

ur-o-On

TIME SCHEDULE: FALL 1989
N ~~ ~oo ~~ 1:0010:00

ABCSundoy_

9:30

_..~-,--- -
7:00 PM 7:30 .:00 .:30 1:00

AI -Sonclay 1 -~
I-

~c eo MInut..
_.SIlo._

az An'lrwk:I.'. , MIftted " It'. up!!>:
~ F 2t Jump"SIr.., Mot'w..... _a-on ~.

N MogicoI w_ of CIInoy F....,_ DorIlyDor

P~IME TIME SCHEDULE: FALL 1988*

AI I Moc:Gyvor I Mondoy ......F_
)-
4C

ilc l I - IComklg of Ago I CBSMondoy_

0
::IE

'~I~F"'"
A Who~1ho I -- I -)-

~Icl I HIgII-
III
;:)
t-

NI I ...-
~~I

IGrow;ng-, ~ 1 CI1Ino_

;c1 I v~. I AnnIe 1 The Equllber 1 --a
III

~Ij

I
~~ I NIgIIt Cou<1 I. Iloby -. I TOftIngors

~ I DyneII)' I ~)-.A

a
&!Ic l I "Ibn I - I -1Mdng

:»
:c

:.~ ~
I·A:- I a-. I 0Mt.-. I LA.Ln

I F.._ 1""·_1 T'::'of~ I 20/20

~~
I -.oy ....... - I 001oo

NI I Sonora- I 8of-*'O 10 Out Then I _11Ioo

"i:J -
~ A _.Ln I -Sloty

()q )-

Dlrly DoncIng I = Ien i!ic _.- I _157Il

<:;] a:
~ F Tho"-> I _TC>IlIOrI<JW
4C
III

IN 227 Arnon I ~ I EmpIy- I -
"''''I:"
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PRIME TIME SCHEDULE: 1986 ' " PRIME ,TIME SCHEDULE: FALL 1987

7:00 PM 7:30 8:00 8:30 9:00 9:30 10:00 10:30 11:00 7:00PM 7:30 8:00 8:30 1:00 1:30 10:00 10:30 11:00

Odnoy Sundoy M_ ABCSundoy_ A lllonor Sundoy -
SI>oMW: For _

DoIr _J_

A >-e
>-

eo_ - ....- CSSSundoy_

ie eo ........ -,-- CSSSundoy_ -.
:;)

.. iF 21.MnpS_ - -"'=- .'-UlImonI Duot

UI

N o..r_ easy StrMt
v_ NBCSundoy_ N o..r_ FInOIyTloo ' ..,'"""r- NBCSundoy_

A M_yom MondoyNlgl1lF_ A Mo<Or- MondoyNlgl1lF_M

>-
>-

Ie -l~~ ...,_Som' - 0:=:,. ~&~ _'1- Kolo&_

~e
Kat. & AIIIlI , ~&~

0
:IE "

:II

All '= NBCMondoy_
..

N I<JI -..FInOIy NBCMondoy_

N \

Who'l o.-.p- ~ Jadl and MIke A WM·.1he CIloftt!,- -......
A ... 1laI1 . - ~'U

>-
~ ceSTundoy_

I~lie TIlo_ .< -1lftIIIII
__...F_

Low _ ""'" McG_

... -
i=!

!

N Mlt1Od< ~slOl'f ,- .' N - J,J,_ e-SIOl'f

POt!oct .-01 Dyne.., Hotel >-A - -- "'--' ISlop=;- Dynooty

>-'- SInngoro ... CIOII ........ '..~
«
0
lllc T_ _ .. Ooyo

Mavnum. P.I. TIloe_ e 0Id0Il_ Mognum. Pol, TIloe_

z
Wo_

o
III Gimmo I

:
~N Highw.y 10 Heaven St••k You Apln 51. EtMwMre N ~IO_ A V.., In IhI UIe St.E........

A o..rWOllcl TIlo CGIbyo 20/20 '>-A I=:' jn-a.-eo ABC 'Ilur-,-

>-
Ie«

0 Simon & Simon Knots LardnrD Keycr-' T..... DuIy -...
~c

K_L_

:;) ,~
~ = '= 10-.. INigI1Ie-

N FomIy'" a-o NIgI1Ie- ..-.... N - a-. L "-Low..

A W-'I. Mr._ _" .= -.- , A F,._ ,-- -- 20/20. ,
je

>-
ae _&MrLKIng 00J000 F_o..t -..,_..- - F_Croot

ii:u-

N TMA-TNm ...... 1IIco L "-Low N AtogIIIO_ _1IIco _ .. eye

A UIo_Luey e-s::,otyn HoMOf ... CIly ~For_' ~
Onoo._ a-. Hotel

Ie

\

~ "='"0
., ..,-.... log- _57111

~c
~

New__

TwIIgIlIlanI

~F
foIr._ "=- ~-= =-~

UI F_ 227 - - - N F_
N "UIo - a1lJ11 m ~ - -

" ...
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PRIME TIME SCHEDULE: 1974 ,:~ ~IME TIME SCHEDULE: 1975
7:00 PM 7:30 8:00 8:30 "00 9:30 1&.00 1&.30 11:00 7:00PM 7:30 8:00 8:30 1:00 1:30 1&.00 1&.30 11:00

A Sonny~A_ ABC Sundoy NtghI - , A _FomIy_ Sbl_DoIot .... ABC Sundoy ...,. _

>- I ~C4(
Appfe" Wrt Kojo' - ThrNIorIho_ ow ""'""

B"",.

~C
~
CI)

N W_ We<ld 01 DiInoy ColumOo/~~=.f.my-1 N
W__ 01 DiInoy

F....,_ ~~/McCoy

A - ABC -.cloy NtghI F_ A ~CooIl ABC MoncIoy NIgIIl F_

>- I
.,

• AlIII I4(
Maude AIlOdo Medal CenIIr . ~ a - PIlrIIa - _ConIar

!iC GunIInoI<o ... ,....,
. l~

0 I~
:IE , .

N Bam Ftoo NBC -.cloy NIgIIl_ illf N -- NBCMoncIoyNlglll_, .
_WOiIIIt,M.Il.·,!; A -A -Ooyo

T__OI ... W.... _lloi'I -. -- _~.M.D.

I' ->-
Bomobf- ~j4( _-.0 C Qood~ _11II ....

:c 'QoodTloNl M'A'S'H - _.-
: •. OJ

F! ,..
N ...... '2 NBCWe<ld~_ -llloIy ; .N _011 -llloIy _F_

>-A
Thol'l1Ay

W__oIIhoW....
Get QwIItIo a.- :: . A == T1Iol'olAy - -.,&-

"- -~
13c Sons & Deught.,. eo..- M_ '. ' c· T..". Or-. &Down Connan K... McSMne

Z
0

'"3: N l.itUe MouN on IN Prlirie lueat TannIf - 0 .•• N 1JftIo_......_· -'HoopIlIf p-
A Odd COupIo p-- s_01 Son FroncII<o ~ A Ilomoy-

011 ... _
_01Son_ Hony-O

>-
~

4( .,
0 TIloW-. .CBS '"""-NIgIIl- ,. C TIlo_ CBS TllurI<loJ ...,. -K!C , • ~!

~ '4~
_ 011

_
N IIIoml - '1 N - For EIolya.- -llloIy

A - Sbl_DoIot .... I~ --"""~ '. A _011o ABC".., ....... _

>- .;.j
~c _oI ... Apoo CBS Fo1doJ...,.- C 11II- "''''·'·H _-.0 IlomIbrJonol

II:... '1'_&San O*lo 11II -- --.r.; N _&San aD 11II _Roo --N ....... ..--
Kung Fu - .1.

A ~c::::A
__lilli

1\ ..w.....r. --
~

AI III \ ..... _11I ::~ IM:-:" CMlI__ il a:=./M:-:"Q c

__
Doe

CInII__

II:C Iho ,...., ~11II

S
I

NBC So""*t ...,.- !~ N "- ~--...,.-N &.-- :';
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j
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\1
I
"~t,
.,~

Ii

:if
.:1·
1,.:

!1'

GrIll

0.-....,

tllICF_

10:30 11:00

Doon--

"""k

_SIo<Y

0.--

~--

_e.-

~'-Slyta

__....0.

_of SonF_

10:00

NBC IIIlunlor I'IgIII -

ClSI'ddIIyNglll-

CIS Tl'andorNgIlI-

---
....-

NBC Mondor NIgIll-

--
1laanI~

1IomOby-

"30

.:t=:.

ABC......, NgIlI-

f<MJ ....... -

"00

-

..·A·....

Odd~ I _222 I_lib

/lal0I.C

1lIIOM_

"'="

E.......,

"r.:r
AI In...F....,

_ .-..lMeY

T_

Thew_

FIp--

_11

The_ I ABC-.NIgIll-

-

BrodY-

_IBon

CIluod'. Oepl.

~ lUCk •. [llono

....I~I
Todl_

T,,=",

The F.8.1.

__.ofPooTt-

_WootdoflllanOy I ~=,",ntoo~

TIME SCHEDULE: 1973
PM 7:30 1:00 1:30

e...,an

10:30 .

_.ea.-

10:00

ABCSonday""1"_

N8CSa~NIgIlI_

CIS"NgIlI_

....-

CBS T!ModoY NgIlI _

9:30

-
GhOIt SlOIy

The llon:

==.,,~

_of ... _

-'222 I OddCClulllo

~~

9:00

Sandy
Ounc:on-

=-

Tho F.B.I.

Thew......

y".-

FIp--

-

a.......,...

MOA"SOH

-,,'2

Alu8mllnlJonoo

e"'"'VO"CY

Allin
lIlo'lmIy

_1""""11.oII\lIl-1n

P.... Lynde-

....., I QlIl' CofIIod1-

8rodY-1 "=

y~.....

_IBonr~........

Ann.....
... KIng

Wonder1u1 Wortc:l of OIaney

7:00 PM 7:30 1:00 1:30

PRIME TIME SCHEDULE: 1972
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-_ I Waft DIonoY.
01 Huck Finn -_Ole- l-.....uw

PRIME TIME SCHEDULE: 1968

~ j:iili:

,..
I

'!.

t·~

l'~': (

,.·t.. 1 ·(or,.,
~J;
.;;;:
"I'

):
l

'Ii
i

10:30 11:00

_-.0

nT.... TnieI

COtaI__

--.--

Looe,__ StyIo

1llon Como __

_0.-
Tho__

~-

DMn__

-..,_...e-.
~-

10:00

cas~NIgIlI__

ABC Sundoy NIgIlI_

l:lropl

NBCMMdoyNlglll_

o;:..Dor

CBS Thndly NIgIlI_

~
NBC,.,...,NIgIlI_

1:30

_e-r

-

KrolI__

-_.
"1Ile..-"

ThIs IS Tom Jonos

~l/ggOIM-

_comaa ... _

1:00

--- I ~;~t" lcas__ /eo_

_01..._ I _Welbi.M.D.

..... I NBCT_NIgIlI_

__ I ABC WodnoIdoy NIgIlI_

_II

~--

_01... _

-=
"'"" Lucy I ~,

-
-

=:

Mr.DoM_toT_

'MyThraa_1 _._

ThoF.8.L·

Ed__

Jim_Hour

That Gk1

-"=
Tho VirplIon

...,,-

~01_·.F_

1IIgh~

,.".,.,--
..-_1Iiow

To__Looe

Gat _ I Good lIufs

Mod .....

..-

llonIoI_

F1flnlI-

-&--
Fomly All'"

101_

1Al'._
• DooI

0I0n Comlll>oI-..o Hour I II!!......

DoIng _ I "~.d

=-to.

Undollllo_

TIME SCHEDULE: 1969

LAaIo

PM 7:30 1:00 1:3010:00

ABC Sundoy NIght __

NBCMMdoyNlglll_

N.Y.P.D.

~Dor

NBCT_NIght_

__ 10 IIlo I.Inkno\wn

ABCW~ NIghI_

~

NlclIon

_01
WlI_

9:30

--
ThoOuaolo

~Comedy Hour

~ f Fomly AIIW

Kr1In MuIic Hal

.= IGrMn_

ThoIGirt

.........-

001I_-

9:00

-

nT.... ThIef

Rod_Hour

Julla

-'.Lucy

PeyIon PIaoe

Good Guys

PoyIon PIaoe

-

Heme oIlhe Oame

Lawranca W.. _

~"t'

Folony $quod

-&--

Tho F.B.I.

My Thraa Sono

Ed-.n_

_-.0

_&_..~

Gal_

Tho VlrQlMn

Daklaft

LMc:or

-.

Mod~

Tho,,-"

DonioI_

Jwry~-

_..-

..... Comoslllosrides

10re0m01_

J _

WId WId Wnt

-

HlgIl~

~~irt I FIylng Nun

ao-._em_

-"2

Osting G.... I "=ad

Land of 1M GiInt.

lHM

7:00 PM 7:30 1:00 ':30
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PRIME TIME SCHEDULE: 1966 :·t~ .PRIME TIME SCHEDULE: 1967
7:00 PM 7:30 8:00 8:30 9:00 9:30 10:00 10:30 11:00 • 7:00PM 7:30 8:00 8:30 1:00 1:30 10:00 10:30 11:00

A V_to ...
Tho F.8.1. ! V_to ... ABC Sundoy ...,. _

_ ..... Sea
ABC Sundor ...,._ A _ ..... Sea Tho F.8.1.

>-

i e
e

leo-Co""""IWIloJ.: Mr. --~e LI_ rrl About TWM Eds...n_
Gony__ ..... _ lion

Eds...n _
ComodrHour -1mpOo-:::l . ' Il/l

N Sf:- Will CIonoy',
HoyL..-d BonIInza N _DIInofo -.....uw -. High CNpIrral..... W_WOotd .. Cd« Nt60I WlIIatno _ __"Cd«

A
_ Hone

AtIt Patrol FoIony- ,,-- 8lgVoIIoy 'A COwbarIn_
Ral_ ,-.,8quod ,,-- 8lgV_

>-

.Ie
e

~"I-~e ~IluddyRun
Lucy _

~GrIftIlIl Fomlly ""* --I rwClal": - Lucy- ~ Fomlly ""*
COtcI__

Show 0_','
:IE

::I
N Tho_ le.....

~-
_ Wilt

'. N
1lIo _

.... '"""U.N.C.U. Ilomr_Hour 1Spy..- RWifotY04llUfe

,
A Combol Tho_~

Lo¥W on
Tho~

;
A

a__ -- N.Y.P.D. -p-,"- .'>-

:l-
e ;. -~e Doll.... _80........... - CBS_Hour - __Hour

'=" CBS_HourIII JunctIon
:::l .l-

N Gilt ..... U.N.C.LE. aee- 10.-. NBCT_...,._WII, NBCT_...,._ N ..- JonyLoft_

>-A 811mon Tho """'- Man_ POyton- ABCS_'S7 >-A ~ ..~ - ABCW__...,._
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ApPENDIXF

REPLY TO THE DISNEY POSITION PAPER ON PTAR

I. INTRODUCTION

In its 1994 position paper on PTAR25
, The Walt Disney Studios make a

number of points regarding PTAR's impact on program production and

broadcasting. The thrust of these comments is that PTAR is hannful to the

production of high-quality programs and to the public, that it benefits only three

firms, and that repeal of PTAR would have no effect on programming.

The most important of Disney's contentions are:

• First-run syndicated programs can compete with off-network programs in
the top 50 markets without PTAR, since they do so now outside the top 50

markets, not affected by PTAR.

• Three firms control 93% of the access period, effectively exercising market

power by preventing others from competing and defeating the source

diversity goal of PTAR.

• PTAR is squeezing the ultimate profitability of network shows by artificially
depressing the prices of off-network programs in the syndication market.

In this appendix, the Disney arguments are addressed item by item and

their fallacies are pointed out.

2~e Walt Disney StudiOS, PfAR To.p 50 Market Access Position Paper, April 1994 (hereinafter
The Disney Paper). Disney distributed a similar paper in 1990 in connection with the FISR
proceedings.
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II. PROGRAM DIVERSITY .

In its 1994 position paper on PfAR, Disney contends that PfAR is now

unnecessary in the top 50 markets to "protect" first run syndicated programming

from strong competition from off-network programming. The proof Disney

offers is that outside the top 50 markets, where PfAR allegedly does not apply,

first run programming airs in 52 percent of the available time periods while off

network programs air in 22 percent of such time periods. (The corresponding

figures Disney calculates for markets 1 - 50 are: 71 percent of the total available

time periods is occupied by first run programming, while only 6 percent of such

time periods is occupied by off - network programs, largely off - Fox.)

There are two notable features of the Disney table "The Current

Landscape" (The Disney Paper, p. 2) that call into question the above conclusion

that Disney draws from the data. First, as a matter of network economics, PTAR

applies not only to the top 50 markets as Disney alleges, but in practical effect to

all television markets. This is noted by the FCC itself in Docket No. 19622, "In

the Matter of the Operation of, and Possible Changes in, the "Prime Time Access

Rule", Section 73.658(k) of the Commission's Rules", Notice of Inquiry and

Notice of Proposed Rulemaking, October 26, 1972.

However, the networks decided that, as a matter of
business judgment, they could not continue to present
more than three hours of prime time programs for the
rest of the country if barred from access to their
affiliated stations in the top 50 markets for more than
that amount of prime time. Therefore, network prime
- time schedules have been cut back to 3 hours a night
across the board, generally a half - hour less than had
previously been programmed by them.
(Federal Communications Commission Reports,
F.C.C. 72-957,37 F.C.C. 2d, p. 901, footnote 1.)

The second notable feature of the Disney table is that the same ten first

run syndicated programs that are strong in markets 51 - 100 are also strong in

markets 1 - 50. If the networks themselves cannot, as a matter of economic
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reality, clear network programs in markets 51 -100 unless they can be cleared

first in a sufficient number of top 50 markets, obviously no first run syndicated

product is likely to be cleared in markets 51 - 100 unless it is assured of sufficient

clearances in the top 50 markets. That is the reason the same programs are listed
in Disney's table.

For both these reasons, the Disney argument makes no economic sense

whatsoevei6
• The distinction Disney draws between the top 50 and second 50

markets is a false one in light of how the Rule actually operates and in light of

the sequencing of program clearances from top markets on down into lesser

markets for first run programs that can attract national audiences.

In short, one cannot infer what would happen in markets 1 - 50

without PTAR by looking at what happens now in markets 51 - 100 because: (1)
PTAR strongly influences markets 51 - 100; (2) programming decisions in

markets 1 - 50 for highly competitive first run product largely dictate for

economic reasons what is made available in markets 51 - 100.

III. PROGRAM QUALITY

Since it restricts the market for off-network programs, Disney argues that
PTAR decreases the price off-network programs can command. Because of lower

prices for those programs when they enter off-network syndication, the quality
and number of network programs is lower. Thus, according to Disney, a repeal

of PTAR will increase the quality and number of network programs.

To illustrate the decline in off-network program prices, Disney compares

the average per episode syndication prices for off-network programs entering

syndication from 1989 through 1994. Disney lists the shows entering off-network

syndication, their network ratings and shares two seasons prior to entering

26 It is true that the off network provision does affect just the top SO markets. However, as
demonstrated in our Economic Report, eliminating this provision effectively eliminates the
entire rule, with first-run programming being displaced by off-network programming on
affiliates across all markets.
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syndication, and their per episode syndication prices. Average per episode

prices are then calculated for each year's crop of shows. Because one Fox show

entered syndication in 1991 and another entered in 1994, averages with and

without the Fox programs are calculated. Since the Fox programs aren't subject
to PTAR, it is the without-Fox averages that are the more relevant (see Table
F.l).

Disney focuses on a comparison of 1989 to 1994. This depicts a decline of

$1.3 million per episode to only $0.5 million. This is the "collapse of the back

end" which puts the "future of high-quality broadcast programming...in
jeopardy."

A more careful and unbiased examination of the facts reveals a different
story. Network ratings are generally good predictors of off-network syndication
success. Highly rated network programs generally fare much better in

syndication than do network programs with low on-network ratings27
• Disney's

analysis takes advantage of the fact that over this six year period the programs
entering syndication in the earlier years had higher on-network ratings than
programs entering syndication later. The earlier prices are higher because
stations were paying more for larger anticipated audiences for the more popular
network programs entering syndication at that time. The tendency of the
syndication price to vary with changing network ratings is reflected in Table F.l.

27 Furthermore, on average, the per episode syndication price per network rating point tends to
be higher for highly rated network programs. This may be attributable at least in part to the fact
that highly rated programs tend to stay on the network longer and go into syndication with
more episodes, which reduces the frequency that any particular episode has to be repeated
when stripped for syndication.
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Table F.l: Price per Episode and Ratin~sof Off-Network Pro~rams

Year Average Non-Fox Average Non-Fox Rating

Price per Episode When On Network

1989 $1,300,000 18.1

1990 $886,000 16.6

1991 $545,000 18.3

1992 $820,000 15.5

1993 $883,000 15.0

1994 $500,000 13.1

Source: The Walt Disney Studios, PTAR Top 50 Market Access Position Paper.
Apri11994, p. 14.

Disney's projection of 1995 syndication prices (on page 13) is its most
serious mischaracterization of reality. It claims that "[E]xcluding Home

Improvement and Seinfeld, which are financial aberrations in off-net, Blossom

and Dinosaurs will average about $500,000 per episode." This, they claim, is
evidence of further decline. They do not explain why Home Improvement and
Seinfeld are "aberrations". These two programs are aberrations in syndication

only because they have been aberrations on the network, in that by comparison
with other network programs entering syndication, they have been extremely
popular (highly rated). Thus, they can be expected to fetch high syndication

prices. If these programs are to be characterized as aberrations, popular shows

with high syndication prices that drive the Disney trend also should be

eliminated as aberrations. In particular, no other syndicated show comes close to

Who's the Boss (1989) in either syndication price or price per rating point.

Dropping Who's the Boss lowers the 1989 average price per episode to $700,000
- less than in 1990, 1992, or 1993. Thus, an apples to apples comparison reveals

that there is no collapsing back end in the syndication market for off-network

programs.
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IV. OFF-NETWORK PROGRAMS ARE No THREAT TO FIRST RUN PROGRAMS

Disney argues that first run programs would be chosen by affiliates in the

top 50 markets even if PI'AR was repealed.

Disney uses ratings for first run and off-network programs to assess their

competitive strengths in the syndication market. Disney compares access period

ratings for off-network and first run shows in the Wilkes Barre and West Palm

Beach television markets, which, due to relatively rapid population growth,

were recently reclassified as top 50 markets and, thus, subject to the off-network

provision of PI'AR. Because stations in recently PTAR-reclassified markets are

allowed to run out their contracts on previously licensed off-network shows,

these network affiliates still show off-network programs in the access period.

Disney offers comparisons of off-network and first run ratings in the two

markets (Wilkes Barre and West Palm Beach) as evidence of what would happen

if the off-network provision of PTAR was dropped and off-network and first run

programs were allowed to compete head to head in the top fifty markets. The

Disney data (p. 12), which is repeated below in Table F.2 for the major network

affiliates in the two markets, shows that in raw ratings each of the off-network

programs in these markets are beaten by at least one first run competitor on

another station. Additional data provided by Disney shows that all but one of

these off-network programs replaced a first run program that drew a larger

audience. The exception was Roseanne, which had the same rating as its first run

predecessor.

On the basis of this data, Disney argues that elimination of the off

network provision of PI'AR would not threaten either the viability or the vitality

of first run programs. This interpretation of the data betrays a misunderstanding

of the economics of first run syndication and how it differs from the syndication

of off-network programszs
• From an economic perspective, what is interesting in

28 The Disney data itself raise questions that can be answered only in terms of a more
fundamental economic analysis that considers factors other than gross ratings. This is done in
Section IV.B of the Economic Report.
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the Disney data is that in three of four cases examined, affiliates willingly

substituted off-network programs for first run programs that drew bigger

audiences.

Table F.2: Disney First-Run vs. Off-Net Comparison
West Palm Beach: Monday-Friday 7:00 P.M.

Current Proatram Ratintt First-Run Predecessor Rating
Cheers 8 Hollvwood. Squares 10

Programs on Other Stations
Wheel of Fortune 16
Roseanne 6
Current Affair 6

West Palm Beach: Monday-Friday 7:30 P.M.
Current Prowam Rating First-Run Predecessor RatinoR

Coach 3 You Bet Your Life 5
Programs on Other Stations

Jeopardy 15
Entertainment Tonight 9
Married w / Children 6
Empty Nest 1

Wilkes Barre: Mondav-Friday 7:00 P.M.
Off Net ProjUam Rating First-Run Predecessor Ratintt

Roseanne 12 Current Affair 12
Programs on Other Stations

Wheel of Fortune 19
Current Affair 8
Coach 2

Wilkes Barre: Monday-Friday 7:30 P.M.
Off Net Program Ratin.R First-Run Predecessor Ratin.R

Golden Girls 10 Win, Lose, or Draw 15
Programs on Other Stations

Jeopardy 18
Entertainment Tonight 7
Cops 3
Source: The Walt Disney S~dios, PTAR Top 50 Market Access Position Paper. April
1994, p. 12.

Assuming that the managers of these stations behaved rationally, ratings

alone do not adequately reflect the tradeoffs they are faced with in choosing
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between first run and off-network programs. The conclusion of our Economic

Report is that because off..;network programs can under price first-run in the

syndication market, they will often appear as the more profitable choice for

individual stations, even though their ratings are lower than first-run.

V. PTAR DID NOT, ACCORDING TO DISNEY, PROMOTE THE GROWTH OF

INDEPENDENT PROGRAM DISTRIBUTORS AND SOURCES

Disney's claim is that these three first run syndicators now control 93

percent of access period programming (The Disney Paper. page 4). The basic

flaw in Disney's analysis is the definition of the market (this point is discussed

more fully in Section ill of the Economic Report). The one-hour access period is

not the correct period over which to define a market. Advertisers can readily

shift their advertising from the access period to the following three hours of

prime time. Thus, it is the four hours of prime time which is the relevant market

and the market which should be examined.

The three syndicators do not dominate the four hours of prime time

period. Instead, it is the three major networks who are dominant, controlling

about 60 percent of all half hour slots of viewing in this period. The three

syndicators collectively have only about 16 percent of all viewing. Each

individually has a smaller market share than does the Fox emerging network.

The access period is not a market dominated by three firms. National

advertisers can readily shift their prime time advertising expenditures between

the access period and the remaining three hours of prime time, and vice versa.

The narrowest economically meaningful market within which to compare the

shares of firms is the four hour prime time period. The three major networks

continue to dominate this market, though emerging networks and the most

successful syndicators have succeeded in entering it as a direct result of PfAR.

Table F.3 shows that Disney's position paper grossly exaggerates the

access period "dominance" of Fox, King World, and Viacom/Paramount. When

these calculations are done in a comprehensive and careful way, including

network-originated and local programming, the one-hour access period share of
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Table F.3

1993 Time Period Shares For Prime Access Broadcasts: Weekdays

Adjuste Time
d Audie Period

Program Distributor to Television Stations nce" Share

TOTAL AUDIENCE 417,955 100%
TOP 5 DISTRIBUTORS 367,220 88%
TOP 10 DISTRIBUTORS 405,255 97%

KING WORLD PRODUCTIONS 147,090 35.2%
PARAMOUNT TELEVISION 71,990 17.2%
LOCAL PROGRAMMING 63,690 15.2%
20TH TELEVISION 35,340 8.5%
VlACOM INTERNATIONAL 27,020 6.5%
COLUMBIAlPICI'URES TELEVISION 22,090 5.3%
WARNER BROS. DOMESTIC TV DIST. 19,400 4.6%
MCATVLTD 6,400 1.5%
NBC 4,170 1.0%
GENESIS ENTERTAINMENT 4,035 1.0%
ABC 4,030 1.0%
CBS 3,415 0.8%
MTM/lFE 3,405 0.8%
BUENA VISfA TELEVISION 2,320 0.6%
ALL AMERICAN TELEVISION 1,890 0.5%
METRO-GOLDWYN-MAYER, INC. 1,000 0.2%
WORLDVISION ENTERPRISES, INC. 250 0.1%
RYSHERTPE 130 0.0%
REPUBUC PIcruRES 100 0.0%
COLBERT TV SALES/ORION ENTERTAINME: 80 0.0%
MULTIMEDIA ENTERTAINMENT 40 0.0%
HIT VIDEO USA 35 0.0%
WESTERN INTERNATIONAL SYNDICATION 35 0.0%

Notes: It The adjusted audience represents the total number of half-hours of
pro~ammingwatched. by DMA households in a given week during t
period of November 1993.

Source: Nielsen Station Index computer database, November 1993
Underlying data were programmed by King World Research using
"SNAP" software.
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the three top syndicators is 67.4%, not 93%. During all of prime time, (fum:

hours) the combined market shares of the three major networks is 59.7%. For all

practical purposes there is not much difference except that the names of the three

firms differ. If 60% + collective share is permissible for the networks in prime

time, 60% should not be objectionable for three syndicators in prime time.

During the access period, as shown in Table F.3., local programming

ranks third across all locales, just behind Paramount syndicated shows. These

figures absolutely disprove Disney's contention that PTAR has not stimulated

local content programming during the access period. In addition, affiliate

programming during the access period is not a legitimate test of PTAR-induced

diversity and local content. In the top 50 markets, PTAR created long run entry

by other independent stations, providing an opportunity for additional

syndicated programming. Further, profits from access period programming on

each independent station have been used to subsidize programming during

other dayparts.

In conclusion, none of the major points raised by Disney in its PTAR

position paper holds up to scrutiny. Using an apples to apples comparison, over

recent years, there is no evidence of a collapsing back-end for off-network

program prices. The "market share" assertions made by Disney are not based on

any definition of a market, are miscalculated for the access period, and do not

factor in the important role local programming plays during the access period.

Finally, the top SO/second 50 market comparison Disney attempts to use to

establish the competitive strength of first-run in the absence of PTAR, while

clever, is without any economic merit. It ignores the time sequencing of

program choice across markets for first-run programs being sold in the prime

time national video advertising market. Until these programs are established in

a large number of top 50 markets, there are not many sales outside the top 50.

The pattern of program choice outside the top 50 markets noted by Disney

simply reflects the pattern of choices in the top 50 markets where the PTAR off

network provision corrects a systematic bias against first-run.
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