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AF. Goyemment PJln (Continued)

(6) "Welcome Aboard" Promotional Offering:
From the effective date of this Advice Letter through and includinB
the date which is 60 days thereafter, Company will waive the apphcable
Service Establishment Charge for the activation of new access numbers
under these plans. If service is pennanendy deactivated to any number for
which the Service Establishment Charge has been waived pursuant to this
Paragraph AF.(6) of Schedule No. 2-T within 180 days after activation of
service to the number, then the customer will be charged 550 upon each
such deactivation.

,

(3) Access charge per month, per number*·

(4) Usage Rates··
<a) Peak period, per minute

(b) Off-peak period, per minute

(S) Early Termination Fee, per number

Monthly Contraet
&0. Ella!

$35.00 $30.00
($32.00)

$ 0.39 $ 0.33
($ 0.37)

$ 0.23 $ 0.21
($ 0.22)

N/A $150.00

• Government Contract Plan ralCS apply when the cuSlOmcr commits in writing to maintain an identifaed
mobile number on Compeny's service for a period of one year (the "Required Subscription Period")
after the mobile number's activation on or conversion 10 this Plan. Upon expiration of the Required (P) (N)
Subscription Period. the cuslOmer's participation in Ibis plan will not automatically renew. For customers
who subscnDed 10 this Plan prior to the effective dale of Advice Leucr No. 359-A. upon expiration of the
Required Subscription Period. the customer's participation in this Plan will continue on a month-to-month
blsis Cor 12 months unless the customer eleets to tenninalc service or to receive service under another of
Company's service plans. During this 12 month period, no rcrmination fee shall apply. Following the
expiration of this 12 month period. unless the customer elects to terminate service or to RlCCive service
underanodIer ofeomJMIIY's service plans. service will be provided to the customer pursuant to the
Company's Monthly Oovemmcnt Plan. descnDed in Ibis Section AF of this SChedule 2-T. For cusaomcrs
who SUbscnDc to Ibis Plan folloWing the effective date of Advice Letter No. 359-A. upon expiration of
the Required Subscriplion Period. service will be provided to the customer pursuant to the Company's
Monthly Government Plan unless the cuslOmer elects 10 terminate service or to receive service under
another ofCompany's service plans. (0) (N)

•• Reduced rates are effective on Ibe filing date of Advice Letter 240. Rates in parentheses are ceiling rates
pursuant to the Rate Band Pricing Guidelines set forth in 0.93-04-058.

Advice Letter No. 359-A
Decision No.

ssu y
Brian Jones

V.P. of General Partner
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CELLULAR RADIO TELECOMMUNICAnONS SERVICE

RATES - RETAIL (Continued)

AN. Two-Year Goyernment Plan

Government entities, such as those described in the California Public Utilities Commission's
General Order 96-A, are eligible for the rates and charges described in this section "AN".

Two-Year
Contract

elan
(1) Service Establishment·

(N)

(a) To process an order for activation of an access number,
Per number, per order

(b) To process an order for reactivation of an access number within
3 months of termination of service. Also, to reactivate an access
number of a customer whose deposit was not received by the
time prescribed in Special Condition 5 E. Per access number,
per order

(2) Change·

$17.00

$15.00

(a) To add or remove optional features, or remove custom calling features, or
temporarily suspend (or extend the temporary suspension of) service up to
3 months per a customer's request, as described in (2)(b) below, or change
an access number or electronic serial number or pre-selected long distance
carrier.

(b) Prior to the expiration of a temporary suspension of service, a
customer may request an extension of the temporary suspension
of service for a period no greater than 6 months from
the date that service was initiaIIy temporarily suspended.

Per number, per order.

·Not applicable to changes or activations done for the convenience of the Utility.

$15.00

(N)

Advice Letter No. 367
Decision No.

ssu y
Brian Jones

V.P. of General Partner



$4.45/mo.

Two-Year
CoDtrlCt
lJII'" (T)

$30.00 (R)
($32.00) (T)

$0.33 (R)
($ 0.37) (T)

$0.21 (R)
($ 0.22) (T)

$150.00

(b) Off-peak period, per minute

(5) Early Termination Fee, per number

(6) Voice MaiP
Customer Calling Features!
Equipment Warranty'
(optional package)

(3) Access charge per month, per number

(4) Usage Rates
(a) Peak period, per minute

LOS ANGELES SMSA LTD PARTNERSIUP Schedule Cal. P.U.C. No. 2-T
2999 Oak Road, 10th Floor 1stRevised Sheet No. 4-X
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CELLULAR RADIO TELECOMMUNICATIONS SERVICE

RATES - RETAIL (Continued)

AN. Two-Year Qoyemment Plan (Continued)

(

I
(7) Government entities subscribinl to the two-year Government CODtract Plan will not

receive, with respect to any idendfJed mobile number, any of the benefits of anr other
pricing plan or proJI'IJIl offered bl Company with a minimum subscription period that
IS greater than 30 days in leDBtb ( Contract Planj except the Equipment Warranty
Program described in Special Condition 13 in Schedule 2-T and the Ten-Year
Anniversary Credit Promotion described in SpeeW Condition 37 of this schedule 2-T.
Government entities may convert a mobile number from any such Contract Plan to the
Two-Year Government Contract Plan, however, without incuning any early termination
charge, provided that the entity agrees to a new Required Subscription Period.

I Oovemment CoDtnIct PlIo ratelipply when the customer commits in writiq to maintain III identified mobile
DUlDber on ComI*ly'• .-vice for • period oftwoFI (&be "RequinId SublaiptiClll Periodj 1ft« the mobile
Dumber'. aetiYldon on or COIlVmioa to tbiI PIlla. UpaD the apiiItion of the Required SubIcripdonPeriod.,
themobUe number will rev.-t IUIOmItiCl11y to the rates and charaes of the monthly Government Plan,
desaibed in Section AF of the Schedule 2-T.

~ The Voice Mail &bIIlc::ed PIcbae is • c:01IuIa' voice maillel'Vice wbicb includes meaqe nodfic:ation via a
c:ustomer'. pqer. A perIIIDIIlt eotity which~ die feature~ deIat'bed in AN (6) above lIl1lIt
IUbIcribe to die pecbp for the Required SulJlcripliaa Period._If~~t entity c:anceIa the feItuJe
PICbaeIU~ prior to the expintionof the Required Sublcriplion Period. the entity must commit to
a new RequUed SublcripcioD Period. If the permneat entity does not commit to the same, an early
termination fee of $150 per mobile number will be charged.

S At the custom'" opion. Illy Two-Year GoYelDllleDt CoIlInc:t Plan may Include the feature I*kIIedelcribed
in AN (6) above wbicb iDcludel the equipDlllt warr.ty IIdelcribed in Special Condition 13 of tJiiJ SChedule
2-T. In the event thIt. Two-Year Oovernmeal CoaIrICt Plan CUIUIIDer..ac:rn- totbis~eature(1)
WlII'8Dty coverage will continue for the Two-V_ Gowmmeat Coa1nlCt Plan Required S • Period
only, and (2) the early termination fee provided for in Special Condition 13 of thiS Schedule 2- will Dot apply.

4 Reduced rates are effective on the rding date ofAdvice Letter No. 404. rates in parentheses are ceiling rates (N)
purswmt to the Rate Band Pricing Ouicfelines let forth inD.93~S8. (N)

Advice Letter No. 404 su Y ate
Decision No. Brian Jones Effective:

V.P. of General Partner Resolution No.
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CELLULAR RADIO TELECOMMUNICATIONS SERVICE

SPECIAL CONDIDONS - RETAIL (Continued)

23. WaiyerofScryice FabJWunentaum (I)

The Company will wm-e crcredit the appJicable Service EstablishmentchaJge upon request fa
any custtmer which RlQues1S to activate a number and previously subsCribed to cellularservice (I)(R)
provided by an Affilia1eofCompany and umUna1I:d a was tenninated from such seMce within '
45 days prier to requesting service from Con1*1y. Fa the purposeofthe offering described in
this Special Conditioo No. 23 only, an "AffiliateofCompany" shall mean Aitrouch Cellular (I)
(serving San Diego and Imperial Counties); Sacramen~Valley Limited Partnership (serving
Sacramento, San Joaquin, Sierra, Stanislaus, Sutter, Yolo, Yuba Oty, Colusa, Nevada, Pbar,
Buue, Glenn, Shasta, am Tehama Counties, Califania; and Washoe, Storey, Lyon, Douglas,
White Pine and Uncoln Counties and Carson Oty, Nevada); and Modoc RSA limitm Partnership
(serving Modoc, Lassen, and Plumas Counties); and Mineral RSA Umitm Partnership (serving
Mineral, Esmeralda and Nye, Nevada).

24. $100 QqJit Promotion

A. Description: An eligible customer, as defined in Section Bbelow, who agrees in writing
during the period commencing on November 5, 1993 through and including December31,
1993 C'Enrollment Period'') to participate in this Oedit Promotion for twelve months following
PacTel's enrollment ofthe mobile number assigned to the customer in the Promotion ('Promotion
Period") will receive a monthly bill credit of$8.34 in each of the billing periods ofthe Promotion
Period1 This credit shall be applied against the Fixed Monthly Olarge applicable to the Super-Value
PJan under which the eligible customer subscribes to service. The total credit for each roobile number
enrolled in this Promotion by an eligible customer will not exceed $100.

B. Eligibility: To participate in this promotion, the customer must (i) subscribe to Company's
service under a Super-Value Plan (other than the After Hours Value Plan) as of the date of
the customer's request to participate in this Promotion; or (ii) transfer service from another
of Company's pricing plans or programs to a Super-Value Plan (other than the After Hours
Value Plan) during the Enrollment Period;2 or (iii) agree in writing to activate service with
the Company and to subscribe to one of Company's Super-Value Plans (other than the
After Hours Value Plan) during the Enrollment Period.

1 Credits will be prorated if such proration is necessary to prohibit the provision of a credit to a mobile number
enrolled in this Promotion in excess of$100 and in the event that a mobile number is activated on this Promotion
part way through a billing period. Ifa customer temporarily deactivates service for a mobile number enrolled in
this Promotion on the last day of a billing period during the Promotion Period, the customer will not receive the
monthly credit for such billing period. Following the reactivation of service to such a mobile number, the
provision of credits will continue for as many billing periods as necessary in order to provide the total credit of
$100.

2 Customerswho so transfcrscrvice mustagrcc to the Required Subscription Period applicable 10 theSupcr-VaJuc Plan 10
which the CUSIOmcr's service has been rransfClTCd.

Advice Letter No. 324
Decision No.

Issued by
Brian Jones

V.P. of General Partner

Date Filed:
Effective:
Resolution No.
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SPf,QAL CONDrtJQN$ - mAIL (Continued)

24. $100 Oldie Pn'P"fign (Continued)

c Early TaminIdon Fee and ApplicIbIe WIiWn: Except IS apessly povjded 10 the
COIIll'lly in die foUowinl pII'Ipaphs, if. It., tiIIe duIiDa _ PromodoD Period. a
~ICUIIOOer ceases to J*1icipate in tis Promotion (ocher than as the result
eX tel1IpCiMy dactivItion), the CUIk1lDa''''pay 1ft early termination fee eX$100 in:
Iddilion to any other early termination fees which may apply.

0Istmlers PldiciPltiDg in this Oedlt Promodon may, subject to the tenDS and condkions
appJicable to the Super-Value Plans, transfer their IeIYice 10 anocher Super-Vilue Plan
(other than 1he AfterHours Value Aan) durinl_ Promotion Period without incuning
the early termination fee associated with this Program.

A cusaool«: (i) who subscribed to service under one eX CompIny's Super-Value PIIDs as
of the date _~ requests to pI11icipate in this Promotion; (Ii) who compleees 1he
Required Subscription Period appJicable to 1he Super-Valoe Plan chosen by the custemer:
and (Iii) who, following the completion ofsuch ltequiIed Subscription Period but prior to
the expiration of the Promotion Period, ttansrers service to one ofCompany'spdciDa plans
orprograms which is not described in Special CondirioDs 19, 20, or 21 (ofSchedule 2-1)
ofCompIny's tariffs; will not incur the early terminaIion fee associated with this PromoIion
and will ftlCeive no further credits following the expiration ofsuch Required Subscription
Period.

A customer who, prior to the expintion ofme Required Subscription Period Ippticable to
the Super-Value Plan chosen by the customer and prior to the expiration ofthe Promodon
Period, 1rIftIfers service to one eX CcmpIny's pricin. plans or programs described in
Special Conditions 19, 20, or 21 of this Schedule 2-T, will not incur the early taminadon
fee associated wi1h this Promotion and will receive no further credits following the effective
date of the transfer.

For the purpose of the early lennillltion fee waivers described in this Section C, CompIny's
EquipmeDt WlITIDty Propm sbaD not be cleaned to be apricingplan orprogram of
Company, but rather shaD be considered to be a supplement thereto.

D. No Renewal: Notwiths1andinI anything to the oon1I1ly in Special Condition 21 eX SChedule
2-T ofCompIny's tariffs. plJ'ticipation in this Promodon will not be automatically n:newed
at the end of the Promotion Period. (N)

Advice Letter No. 277
Decision No.

Issued by
Brian Jones

V.P. of General Partner

Date Filed:
Effective:
Resoludon No.
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SPECIAL CONPDlONS - RETAIL (Continued)

25. Service Establishment Credit Promotion

Any customer who requests to activate a mobile number on Company's service on December
4, 1993 (''Eigible Customer'') will receive a bill mdit of$8.34 for each mobile number so
activated in each of the six consecutive billing paiods immediately following the activation of
the mobile number ("Credit Period").1 This mdit shall be applied against the Access Charge
or the FlXed Monthly Olarge applicable to the pricing plan under which the Eligible Customer
subscribes to service. The total credit for each mobile number participating in this Promotion
will not exceed $50.

Ifservice to a mobile number participating in this Promotion is permanently deactivated prior
to the expiration of the Credit Period, no further credits will be given under this Promotion
following the date ofdeactivation. This Credit Promotion is not available in conjunction with
any other service establishment waiver promotion.

•
26. Service Establishment Credit Promotion

Any customer who agrees in writing to activate a mobile number from December 26, 1993
through December 31, 1993 (UEligible Customer") on Company's Second Phone Program,
Free Off-peak Airtime Program, Free Off-peak Airtime Program: Premium Plan, or any
Contract Program as described in Company's Schedule 2-T, Special Condition No. 21,
will receive a bill credit of $8.34 for each mobile number so activated in each of the six
consecutive billinf periods immediately following the activation of the mobile number
("Credit Period"). This credit shall be applied against the Access Charge or the Fixed
Monthly Charge applicable to the pricing plan under which the Eligible Customer
subscribes to service. The total credit for each mobile number participating in this
Promotion will not exceed $50.

(N)

•

If service to a mobile number participating in this Promotion is permanently deactivated
prior to the expiration of the Credit Period, no further credits will be given under this
Promotion following the date of deactivation. This Credit Promotion is not available in
conjunction with any other service establishment waiver promotion. (N)

1 Credits will beP1'Olated if such pl'OI'IIion is neceaII)' to probibit the provision ofa credit to a mobile number enrolled in
Ibis Promotion mexcess of$SO and in the event that a mobiIc nwnber is activated on Ibis Promotion part way through a
biIlinJ period. Ifa customer temporarily deactivares service for a mobile nwnber enrolled in this Promotion on the last
day ofa billing period. the customer will not receive the credit for such billing period. Following the reactivation of
service to such mobile nwnber, the provision ofcredits will continue for as many billing periods as necessary in order to
provide the total credit of$50.

2 Credits will be prorated if such prontion is necessary to prohibit the provision ofa credit to a mobile number enrolled in
Ibis Promotion in excess of$50 and in the event that a mobile number is activated on this Promotion part way through a
billing period. IT a customer temporarily deactivares service for a mobile nwnber enrolled in this Promotion on the last
day ofa billing period. the customer will not receive the cmfit for such billing period. Following the reactivation of
service to such a mobile number. the provision ofcredits will continue for as many billing periods as necessary in order
to provide the total creditof$50. (N)

Advice Letter No. 292
Decision No.

Issued by
Brian Jones

V.P. of General Partner

Date Filed:
Effective:
Resolution No.
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27. sun Qr4it JaDUIIY Promotion

A Desaiption: An eligiblecustomer, as defined in Section B below, who agrees in writing
during theperiodcommerdng onJanuary 1, 1994 through and inclOOing January 31, 1994:
('Enrollment Period'') to participate in this CreditPranotion foc twelve rmnths following
PacTel's enrollment eX the mobile number assigned 10 the customerin the Promotion
('Promotion Period'') will receive a monthly bill credit of$8.34 in each of the billing periods of
thePromotion Period.1 This credit shall be applied against the FIXed Monthly Otarge applicable
to the Super-ValuePlan under which the eligible customer subscribes 10 seIVice. The total credit
for each mobile number enrolled in this Promotion by an eligible customer will not exceed $100.

B. Eligibility: To participate in this promotion, the customer must (i) subscribe to
Company's service under a Super-Value Plan (other than the After Hours Value Plan)
as of the date of the customer's request to participate in this Promotion; or (ii) transfer
service from another of Company's pricing plans or programs to a Super-Value Plan
(other than the After Hours Value Plan) during the Enrollment Period;2 or (iii) agree
in writing to activate service with the Company and to subscribe to one of Company's
Super-Value Plans (other than the After Hours Value Plan) during the Enrollment Period.

1 Credits will be prorated if such proration is necessary to prohibit the provision ofa credit to a mobile number
enrolled in this Promocion in excess of$100 and in the event that a mobile number is activated on this Promotion
part way through a billing period. Ifa customer temporarily deactivates service for a mobile number enrolled in
this Promotion on the last day ofa biDing period during the Promotion Period, the customer will not receive the
monthly credit for such biDing period. Following the reactivation of service to such a mobile number, the
provision ofcredits will continue for as many billing periods as necessary in order to provide the total credit of
$100.

2 Cusromers who so lranSfecsrzvice must agree to theRequired Subscription Period applicable to the Super-Value Plan to

which the customer's service has been transferred. (N)

Advice Letter No. 293
Decision No.

Issued by
Brian Jones

V.P. of General Partner

Date Filed:
Effective:
Resolution No.
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27. $100 Credit JanJWY Promotion (Continued)

C. Early Termination Fee and Applicable Waivers: Except as expressly provided to the
contrary in the following paragraphs, ift at any time during the Promotion Period, a .
participating customer ceases to participate in this Promotion (other than as the result .
of temporary deactivation), the customer must pay an early tennination fee of$100 in
addition to any other early tennination fees which may apply.

Customers participating in this Credit Promotion may, subject to the tenns and conditions
applicable to the Super-Value Plans, transfer their service to another Super-Value Plan
(other than the After Hours Value Plan) during the Promotion Period without incurring
the early termination fee associated with this Program.

A customer: (i) who subscribed to service under one of Company's Super-Value Plans as
of the date the customer requests to participate in this Promotion; (li) who completes the
Required Subscription Period applicable to the Super-Value Plan chosen by the customer;
and (iii) who, following the completion of such Required Subscription Period but prior to
the expiration of the Promotion Period, transfers service to one ofCompany's pricing plans
or programs which is not described in Special Conditions 19, 20. or 21 (of Schedule 2-1)
ofCompany's tariffs; will not incur the early termination fee associated with this Promotion
and will receive no further credits following the expiration of such Required Subscription
Period.

A customer who, prior to the expiration of the Required Subscription Period applicable to
the Super-Value Plan chosen by the customer and prior to the expiration of the Promotion
Period, transfers service to one of Company's pricing plans or programs described in
Special Conditions 19,20, or 21 of this Schedule 2-T, will not incur the early termination
fee associated with this Promotion and will receive no further credits following the effective
date of the transfer.

(N)

For the pmpose of the early tennination fee waivers described in this Section C. Company's
Equipment Wammty Program shall not be deemed to be a pricing plan or program of
CompanYt but rather shall be considered to be a supplement thereto.

D. No Renewal: Notwithstanding anything to the contrary in Special Condition 21 of Schedule
2-T ofCompany's tariffs. participation in this Promotion will not be automatically renewed
at the end of the Promotion Period. (N)

Advice Letter No. 293
Decision No.

Issued by
Brian Jones

V.P. of General Partner

Date Filed:
Effective:
Resolution No.
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SPECIAL CONDmONS- RETAIL (Continued)

A Description: An eligible customer, as defined in Section B below, who agrees in writing
during the period commencing on January 17, 1994 through and including January 31; 1994
("Enrollment Period'') to participate in this Credit Promotion for twelve months following
PacTel's enrollment of the mobile number assigned to the customer in the Promotion
("Promotion Period'') will receive a monthly bill credit of$8.34 in each ofthe billing
periods of the Promotion Period.1 This credit shall be applied against the Access O1arge
applicable to the CorporateN olume Purchaser Contract Plan. The total credit for each
mobile number enrolled in this Promotion by an eligible customer will not exceed $100.

B. Eligibility: To participate in this promotion, the customer must agree in writing to activate
service for not less than 250 new mobile numbers on the Company's CorporateNolume
Purchaser Contract Plan during the period commencing on January 17, 1994 through and
including January 31, 1994 ("EnrollmentPeriod"), and agree in writing to subscribe to the
CorporateNolume Purchaser Contract Plan during the Enrollment Period for each additional
mobile number(s) for which the customer requests participation in this promotion.

C. Early Termination Fee and Applicable Waivers: Except as expressly provided to the
contrary in the following paragraphs, if, at any time during the Promotion Period, a
mobile number which is enrolled in this Promotion ceases to participate in this Promotion
(other than as the result of temporary deactivation), the customer must pay an early
termination fee of $100 in addition to any other early termination fees which may apply.

Customers participating in this Credit Promotion may, subject to the terms and conditions
applicable to the CorporatelYolume Purchaser Contract Plan, transfer their service to one
of Company's Super-Value Plans (other than the After Hours Value Plan) during the
Promotion Period without incurring the early termination fee associated with this Program.

1 Credits will be prorated if such proration is necessary to prohibit the provision of a credit to a mobile number
enrolled in this Promotion in excess of $100 and in the event that a mobile number is activaled on this Promotion
part way through a billinl period. Ifa customer temporarily deactivates service for a mobile number enrolled in
this Promotion on the last day ofa billing period during Ihe Promotion Period. the customer will not receive the
monthly credit for such billing period. Following the reactivation of service to such a mobile number, the
provision ofcredits will continue for as many billing periods as necessary in order to provide the total credit of
$100.

(N)

2 Customers who so transfer service must agree to the Required Subscription Period applicable to the Super-Value
Plan to which the customer's service has been ttansferred. (N)

Advice Letter No. 297
Decision No.

Issued by
Brian Jones

V.P. of General Partner

Date Filed:
Effective:
Resolution No.
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28. $too Credit Januuy Promotion - CotporateNolume Purchaser Contract Plan (Continued) (N)

C. A customer: (i) who subscribed to service under Company's CorporatelYolume Purchaser
Contract Plan as of the date the customer requests to participate in this Promotion; (ii)~who
completes the Required Subscription Period applicable to the CorporatelYolume Purchaser
Contract Plan; and (iii) who, following the completion of such Required Subscription Period
but prior to the expiration of the Promotion Period, transfers service to one ofCompany's
pricing plans or programs which is not described in Special Conditions 19,20, or 21 (of
Schedule 2-T) of Company's tariffs; will not incur the early termination fee associated with
this Promotion and will receive no further credits following the expiration of such Required
Subscription Period.

A customer who, prior to the expiration of the Required Subscription Period applicable to
• the CorporateNolume Purchaser Contract Plan and prior to the expiration of the Promotion

Period, transfers service to one of Company's pricing plans or programs described in Special
Conditions 19,20, or 21 of this Schedule 2-T, will not incur the early tennination fee
associated with this Promotion and will receive no further credits following the effective
date of the transfer.

For the purpose of the early tennination fee waivers described in this Section C, Company's
Equipment Warranty Program shall not be deemed to be a pricing plan or program of
Company, but rather shall be considered to be a supplement thereto.

D. No Renew&: Notwithstanding anything to the contrary in Special Condition 21 of Schedule
2-TofCompany's tariffs, participation in this Promotion will not be automatically renewed
at the end of the Promotion Period. (N)

Advice Letter No. 297
Decision No.

Issued by
Brian Jones

V.P. of Gener& Partner

Date Filed:
Effective:
Resolution No.



LOS ANGELES SMSA LTD PARTNERSHIP
2999 Oak Road, 10th Floor
Walnut Creek, California 94596

Schedule Cal. P.U.C. No. 2-T
Original ~_heet No. 27

CELLULAR RADIO TELECOMMUNICATIONS SERVICE

SPECIAL CONDITIONS - RETAIL (Continued)

29. Service Establishment Credit Promotion

Any customer who agrees in writing to activate a mobile number from January 17, 1994
through January 31,1994 ("Eligible Customer") on Company's CorporateNolume :
Purchaser Contract Plan will receive a bill credit of $4.17 for each mobile number so
activated in each of the six consecutive billing periods immediately following the activation
of the mobile number ("Credit Period").l This credit shall be applied against the Corporate!
Volume Purchaser Contract Plan Access Charge. The total credit for each mobile number
participating in this Promotion will not exceed $25.

If service to a mobile number participating in thi~ Promotion is permanently deactivated
prior to the expiration of the Credit Period, no further credits will be given under this
Promotion following the date of deactivation. This Credit Promotion is not available in
conjunction with any other service establishment waiver promotion.

1 Credits wDl be prorated if such pmra&ion is necessary to proIuOit the provision ofa credit to a mobile number
enrolled in this Pmmodon in excess of$25 and in the event that a mobile number is activated on this Promotion
P!fl way through a billing period. Ifa customer temporarily deactivates service for a mobile number enroUed in
this ~otion on the last day of a biDing period. the customer will not receive the credit for such billing period.
F~I!owlDg. the reactivation of service to such mobile number. the provision ofcredits will continue for as many
bill10g penods as necessary 10 order to provide the total credit of $25. (N)

Advice Letter No. 297
Decision No.
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Brian Jones
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Effective:
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30. $50 Service Establishment Credit Promotion - Contract Promms

Any customer who agrees in writing during the period commencing on February 26,
1994 through and including March 20, 1994 to activate a mobile number on Company's
Second Phone Propm or any of Company's Contract ProJl1lMs (as defined in Schedule
2-T, Special Condition No. 21 of Company's tariffs) which is open for new enrollments
as ofFebruary 26, 1994, except for Government Contract Plan and Corporate/Volume
Purchaser Contract Plan, ("Eligible Customer") will receive a bill credit of$8.34 for each
mobile number so activated in each of the six consecutive billing periods immediately
following the activation of the mobile number ("Credit Period").1The total credit for
each mobile number participating in this Promotion will not exceed $50.

If service to a mobile number participating in this Promotion is pennanently deactivated
prior to the expiration-of the Credit Period. no further credits will be given for the
deactivated number under this Promotion following the date of deactivation. This Credit
Promotion is not available in conjunction with any other service promotion. Participation
in this Promotion will not be automatically renewed at the end of the Credit Period.

31. $50 Service Establishment Credit Promotion - Co[porateNolume Pyrchaser Plan
and CorporateNoJume Pyrchaser Contract Plan

Any customer who agrees in writing during the period commencing on February 26.
1994 through and including March 20. 1994 to activate a mobile number on Company's
CorporateNolume Purchaser Plan will receive a bill credit of $8.34 for each mobile
number so activated in each of the six consecutive billing periods immediately following
the activation of the mobile number ("Credit Period").2 Any customer who agrees in
writing during the period commencing on February 26, 1994 through and including
March 20, 1994 to activate a mobile number on Company's CorporateNolume Purchaser
Contract Plan will receive a bill credit of $4.17 for each mobile number so activated in
each of the six consecutive billing periods immediately following the activation of the
mobile number ("Credit Period")~ The total credit for each mobile number participating
in this Promotion on the CorporateNolume Purchaser Plan will not exceed $50. The total

(N)

1 Credits will be proralCd if such proration is necessary to prohibit the provision of a credit to a mobile
number enrolled in this Promotion in excess of SSO and in the event that a mobile number is activated on
Ibis Promotion part way through a billing period. If a customer temporarily deactivates service for a mobile
number enrolled in this Promotion on the last day ofa billing period, the customer will not receive the credit
for such billing period. Following the reactivation of service to such a mobile number, the provision ofcredits
will continue for as many billing periods as necessary in order to provide the total credit of$50.

2 Credits will be prorared if such proration is necessary to prohibit the provision of a credit to a mobile number
enrolled in this Promotion in excess of the amount stated in Special Condition No. 31 and in the event lhat a
mobile number is activated on this Promotion part way through a billing period. Ifa customer temporarily
deactivates service for a mobile number enrolled in this Promotion on the last day of a billing period, the
customer will not receive the credit for such billing period. Following the reactivation of service to such a
mobile number, the provision of credits will continue for as many billing periods as necessary in order to
provide the total credit as specified in Special Condition No. 31. (N)

Advice Letter No. 308 Issued by Date Filed:
Decision-No. Brian Jones Effective:
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31. 5SO Service EaMbliJbmcnt Credit Promotion - CoJ:porateNoIume Purchaser Plan
and CoQxnteNolume Purchaser Contract Plan (Continued)

credit for each mobile number participating in this Promotion on the CorporateNolume
Purchaser Contract Plan will not exceed $25. To be eligible for the credit for activations
on the Corporace/Volume Purchaser Plan, a customer must have a minimum of 10 access
numbers activated on the CorporateNolume Purchaser Plan or request a quantity of new
numbers such that the customer will have a minimum of 10 access numbers on the
CorporateNolume Purchaser Plan immediately after the activation of the new numbers.
To be eligible for the credit for activations on the CorporateNolume Purchaser Contract
Plan, a customer must have a minimum of 10 access numbers activated on the Corporate!
Volume Purchaser Contract Plan or request a quantity of new numbers such that the
customer will have a minimum of 10 access numbers on the CorporateNolume Purchaser
Contract Plan immediately after the activation of the new numbers.

If service to a mobile number participating in this Promotion is pennanently deactivated
prior to the expiration of the Credit Period, no funher credits will be given for the
deactivated number under this Promotion following the date of deactivation. If service
to a mobile number panicipating in this Promotion on the CorporateNolume Purchaser
Plan or CorporateNolume Purchaser Contract Plan is transferred to another of Company's
pricing plans during the Credit Period, no funher credits will be given for the transferred
number under this Promotion following the date of the transfer. This Credit Promotion is
not available in conjunction with any other service promotion. Panicipation in this
Promotion will not be automatically renewed at the end of the Credit Period.

32. Mobile Number Aew&ation Pro&ram - CorporateNolume Purchaser Contract Plan (N)

Any customer: who (i) has a combined total of 225 or more active (neither temporarily
nor permanently deactivated) mobile numbers on the CorporateNolume Purchaser and
Emergency Preparedness Plans as of April 5, 1994; (ii) transfers or enrolls at least 100
mobile numbers from either the CorporateNolume Purchaser Plan or the Emergency
Preparedness Plan to the CorporateNolume Purchaser Contract Plan as defined in
Section AB (9) or Sheet 4-C.2 of this Schedule 2-T, from April 6, 1994 through and
including May 5, 1994, ("Enrollment Period"); (iii) maintains a minimum of 100 active
mobile numbers on the CorporateNolume Purchaser Contract Plan during the Required
Subscription Period applicable to the Plan; and (iv) maintains a combined total of 250 or
more active mobile numbers on the CorporateNolume Purchaser Contract Plan and
Emergency Preparedness Plans, will be given a $3.00 credit against the access charge
applicable to each active mobile number on the CorporateNolume Purchaser Contract
Plan as of the end of the billing period and a 2% ainime usage discount off the Corporate!
Volume Purchaser Contract Plan airtime charges. The $3.00 access charge credit will be
reflected on the bill for the billing cycle immediately subsequent to the billing cycle for
which the credits are earned. The 2% airtime usage discount will be applied in the
billing cycle in which the airtime usage occurs. Ifa mobile number is temporarily or
permanently deactivated. it will not be eligible for either the credit or usage discount. (N)

Advice Letter No. 327
Decision No.

Issued by
Brian Jones

V.P. of General Panner

Date Filed:
Effective:
Resolution No.
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32. Mobile Number A&meation ProWm - COrporilreNolume Purchaser Contract Plan
(Continued)

Mobile numbers enrolled on the Emergency_Preparedness Plan may be aggregated with
mobile numbers enrolled on the CorporateNolume Purchaser Contract Plan for purwses
of determining the total number of active mobile numbers participating in this Program.
However, no access charge credit or airtime usage discount will apply to the mobile
numbers enrolled on the Emergency Preparedness Plan. When a customer has 250 or
more active mobile numbers enrolled on the Col'J'2rateNolume Purchaser Contract Plan,
the access charge and usage rates will be as specified for 250+ mobile numbers on the
CorporateNolume Purchaser Contract Plan in Schedule 2-T Sheet No. 4-C.2 and the
$3.00 access charge credit and the 2% airtime usage discount will no longer apply.
Customers who subscribe to the end-user billing services described in Section AB (6)
on Sheet 4-C of this Schedule 2-T are not eligible to participate in this Program.

Customers who participate in this promotion may add or delete mobile numbers from
either the Emergency Preparedness Plan or the CorporateNolume Purchaser Contract
Plan in accordance with the terms and conditions applicable to such plans.

33. $100 Credit April- May Promotion

A. Description: An eligible customer, as defined in Section B below, who agrees in
writing during the period commencing on April 11, 1994 through and including
May 31, 1994 ("Enrollment Period") to participate in this Credit Promotion for
twelve months following AirTouch's enrollment of the mobile number assigned to the
customer in the Promotion ("Promotion Period") will receive a monthly bill credit of
$8.34 in each of the billing periods of the Promotion Period. I This credit shall be
applied against the Fixed Monthly Charge applicable to the Super-Value Plan under
which the eligible customer subscribes to service. The total credit for each mobile
number enrolled in this Promotion by an eligible customer will not exceed $100.

B. Eligibility: To participate in this promotion, the customer must (i) subscribe to
Company's service under a Super-Value Plan (other than the After Hours Value Plan)
as of the date of the customer's request to participate in this Promotion; or (ii) transfer
service from another of Company's pricing plans or programs to a Su~r-Value Plan
(other than the After Hours Value Plan) dunng the Enrollment Period;z or (iii) agree
in writing to activate service with the Company and to subscribe to one of Company's
Super-Value Plans (other than the After Hours Value Plan) during the Enrollment Period.

1 Credits will be prorated if such proration is necessary to prohibit the provision of a credit to a mobile number
enrolled in this Promotion in excess ofSI00 and in the event that a mobile number is activated on this Promotion
part way through a billing period. Ifa customer temporarily deactivates service for a mobile number enrolled in
this Promotion on the last day of a billing period during the Promotion Period, the customer will not receive the
monthly credit for such billing period. Following the reactivation of service to such a mobile number, the
provision of credits will continue for as many billing periods as necessary in order to provide the tolal credit of
5100.

2 Customers who so transfer service must agree to the Required Subscription Period applicable to the Super-Value Plan 10
which the customer's service has been tmnsfcrrcd. (N)

Advice Letter No. 333
Decision No.

Issued by
Brian Jones

V.P. of General Partner

Date Filed:
Effective:
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33. $100 Cmtit April- May Promotion (Continued)

C. Early Termination Fee and Applicable Waivers: Except as expressly provided to the
contrary in the following paragraphs, if, at any time during the Promotion Period, a :
participating customer ceases to participate in this Promotion (other than as the result
of temporary deactivation). the customer must pay an early termination fee of$100 in
addition to any other early termination fees which may apply.

Customers participating in this Credit Promotion may, subject to the terms and conditions
applicable to the Super-Value Plans, transfer their service to another Super-Value Plan
(other than the After Hours Value Plan) during the Promotion Period without incurring
the early termination fee associated with this Program.

A customer: (i) who subscribed to service under one of Company's Super-Value Plans as
of the date the customer requests to participate in this Promotion; (ii) who completes the
Required Subscription Period applicable to the Super-Value Plan chosen by the customer;
and (iii) who, following the completion of such Required Subscription Period but prior to
the expiration of the Promotion Period. transfers service to one of Company's pricing plans
or programs which is not described in Special Conditions 19. 20, or 21 (of Schedule 2-1)
of Company's tariffs will not incur the early termination fee associated with this Promotion
and will receive no further credits following the expiration of such Required Subscription
Period.

A customer who, prior to the expiration of the Required Subscription Period applicable to
the Super-Value Plan chosen by the customer and prior to the expiration of the Promotion
Period, transfers service to one of Company's pricing plans or programs described in
Special Conditions 19,20, or 21 of this Schedule 2-T, will not incur the early termination
fee associated with this Promotion and will receive no further credits following the effective
date of the transfer.

(~

•

For the purpose of the early tennination fee waivers described in this Section C. Company's
Equipment Warranty Program shall not be deemed to be a pricing plan or program of
Company, but rather shall be considered to be a supplement thereto.

D. No Renewal: Notwithstanding anything to the contrary in Special Condition 21 of Schedule
2-T ofCompany's tariffs, participation in this Promotion will not be automatically renewed
at the end of the Promotion Period. (N)

Advice Letter No. 333
Decision No.

Issued by
Brian Jones

V.P. of General Partner

Date Filed:
Effective:
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34. Service Establishment Credit Promotion

Any customer who requests to activate a mobile number on Company's service on
April 23, 1994 will receive a bill credit equal to the Service Establishment charge
applicable to the pricing plan chosen by the customer for each mobile number so
activated. The credit will appear on the first bill applicable to the activated number.

This Credit Promotion is not available in conjunction with any other service
establishment waiver or credit promotion.

35. Service Establishment Credit Promotion

Any customer who requests to activate a mobile number on any of Company's Super-Value
Plans (except the "After Hours Value Plan"), CorporateNolume Purchaser Connct Plan,
or Government Contract Plan from May 23, 1994 through and including May 31, 1994 will
receive a bill credit equal to the Service Establishment charge applicable to the pricing plan
chosen by the customer for each mobile number so activated. The credit will appear on the
first bill applicable to the activated number.

This Credit Promotion is not available in conjunction with any other service establishment
waiver or credit promotion.

36. Waiver ofEarly Tennination Fee (N)

The Company will waive or credit the applicable Early Termination Fee upon request for
any customer which terminates cellular service on any of Company's Contract Programs
defined in Special Condition 21, Sheet No. 19, Schedule No. 2-T of Company's tariffs,
and/or Company's Free Off-Peak Airtime Programs but which establishes cellular service
with an Affiliate of Company within the 45 day period immediately subsequent to such
termination. For the purpose of the offering described in this Special Condition No. 36
only, an "Affiliate of Company" shall mean AirTouch Cellular (serving San Diego and
Imperial Counties); Sacramento-Valley Limited Partnership (serving Sacramento, San
Joaquin~ Sierra, Stanislaus, Sutter, Yolo, Yuba Oty, Colusa, Nevada, Placer, Butte, Glenn,
Shasta, and Tehama Counties, California; and Washoe, Storey, Lyon, Douglas, White Pine
and Lincoln Counties and Carson Oty, Nevada); Modoc RSA Limited Partnership (serving
Modoc, Lassen, and Plumas Counties); and Mineral RSA Limited Partnership (serving
Mineral, Esmeralda and Nye, Nevada). (N)

Advice Letter No. 366
Decision No.
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37• Ten-Year AnniyCIJIIY Cmtit Promodon

A DesaipdOll: An eJilibIe customer. as defined in Section B below. who ap:es in
writiDa duriaI the period~ on June 13. 1994. tbroup and includina (T)
September IS. 1994 ("Enrollment Period") to participate in this Credit Promotfon
for twenty-four months followina AilToucJa'. euroDment of the mobile number
assigned to 1be customer in the Promotion ("Promotion Period") will receive a
monthly biD credit of $10.00 in each of the twenty-four biWng periods of the
Promotion Periodl • The total credit for each mobUe number enrolled in this
Promotion by an eligible customer will not exceed $240.

B. Eligibility: To pmticlpate in this promotion, the customer must transfer service from
another of Company's pricing plans or pmanms to a Two-Year Super-Value Plan
(Except After Hours). Two-Year CorporateIVolume Purchaser Contract Plan. or
Two-Year Government Contract Plan durinI the Enrollment Perio<P; or agree in
writing to activate service with the Company and to subscribe to one of Company's
Two-Year Super-Value Plans (Except After Hours). Two-Year Corporate/Volume
Purchaser Contract Plan. or Two-Year Government Plan during the Enrollment Period.

C. Early Tenninadon Fee: Except as expn:ssly provided to the contrary in this tariff. if (T)
at any time during the Promotion Period a participating customer ceases to
participate in this Promotion (other than as a result of temporary deactivation). the
customer must pay an early termination fee of $100 in addition to any other early
termination fees which may apply.

During the Promotion Period. customers participating in this Credit Promotion may.
subject to the terms and conditions applicable to the pricing plans under which they
receive service, transfer their service to another of the pricina plans described in
Section B above. or to another of Company's contract plans that requires a minimum
subscription period of two years and which becomes effective after the effective date
of this tariff. without incurring the early termination fee associated with this Program, (T)
provided, however. that the customer agrees to a new two-year contract period. (T)

For the purpose of the early tennination fee described in this Section C, Company's
Equipment Warranty Program shall not be deemed to be a pricing plan or program of
Company, but rather shall be considered to be a supplement thereto.

1 Credits will be prorated if IIUd1 p-oration is necessary to prohibit the provision of a credit to a mobile number
earo1led in this Promotion in excess of$240 and in the event that a mobile number is activated on this Promotion
pen way throu&h a biUiDa Period. Ifa c:ustomcr tempor_ily delcdvates acrvice for a mobile number enrolled in
this Promotion OIl the Jut day ofa bilOn. period durin& the Promotion Period, the customer will DOt receive the
moatbly credit for such biUiDa period. Followinl the relCtivation of service to such a mobile number. the
povision of credits will continue for as many billing periods as necessary in order to provide the total credit of
$2«).

2 Customers who so trmsfer service must agree to the Required Subscription Period applicable to the Two-Year
Super-Value Plan, Two-Year Corporate/Volume Pwchaser Contract Plan or Two-Year Government Contract
Plan to which the customer's service has been transferred.

Advice Letter No. 404
Decision No.

ssu
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38~ Service Establishment Waiyer

Any customer who NqUeSts to activate a mobile number on any ofComoany's one or two-year
Super-Val~than the one ortwo-~ After-HourS Super-Value Plans), one or
two-~ . Olume Purchaser Con1llCt Plans, or one ortwo-~ Government Contract
PlanS from June 17, 1994 through and includina: June 30, 1994 will receive a waiver of the service
establishment charIe applicable to the pricing Plan chosen by the customer for each mobile
number so activatea.

This waiver is not available in conjunction with any other service establishment waiver orcredit
promotion.

39. Si&DificantVolume UserOedit FlO.!lOOon

A. Description: An eligible customer, as defined in Section B below, who agrees in writing
during the period commencini on the effective date of this Advice LetterNo. 376
through and including December 31, 1994 ~'Enrollment Period") to part!cipate in this
Credit Promotion for twelve months followmg AirTouch's enrollment of die mobile
number assigned to the customer in the Promotion ("Promotion Period") will receiye a
monthly bUrcredit of $8.34 in each of the billing periods of the Promotion Period.
The totill credit for each mobile number enrolled 10 this Promotion by an eligible
customer will not exceed $100.

B. Eligibility: To participate in this promotion, the customer must (i) have a minimum of
600 numbers enrolled on the Co~rateNolume Purchaser Contract Plan as ofJune 22,
1994; and (ii)!l~ in writing during the Enrollment Period to subscribe to service under
the CorporateNolume Purchaser COntract Plan for additional mobile number(s) for
which the customer requests participation in this promotion.

C. Early Tennination Fee: ExceJ?t as expressly provided to the contrary in the following
paragraphs, if, at any time dunnB thePromOtion Period, a mobile number enrolled in this
Promotion ceases to participate 10 this Promotion (other than as the result of temporary
deactivation), the customer must pay an early termination fee of $150 in addition to any
other early tennination fees which may apply.

A customer who!...prior to the expiration of the Required Subscription Period ap.plicable
to the Q>l"pQrate/Volume Purchaser Contract Plan and prior to tne expiration orthe
Promotion Period, transfers service to one of~any'spricing plans or programs
described in S~al Conditions 19, 20, or 21 of thiS ScheCfule 2-T, will not incur the
early tennination fee associated with this Promotion and will receive no further credits
following the effective date of the transfer.

For thepu~e of the early tennination fee waivers described in this Section C,
Company's ~uipment Warranty Program shall not be deemed to be a pricing plan or
program of COmpany, but rather shalf be considered to be a supplement thereto.

1 Credits will be prorated if such proration is necessary to prohibit the provision ofa credit to a mobile number
enrolJcd in this Promotion in excess of$100 and in the event that a mobile number is activated on this Promotion
part war throulh a billinl period. Ifa customer temporarily deactivates service for a mobile number enrolled in this
Promotion on the last day ofa billing period durinl the Promotion Period, the customer will not receive the monthly
crcc:tit for such billing period. Following the reactivation ofservice to such a mobile number, the provision of
credits will continue for as many bilJing periods as necessary in order to provide the total credit of $100. (N)

•

•
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40. Multi-Phone Service EstabUshment CmIit Promotion

Any Customer who (i) subscribes to service uDder any ofCompany's pricing plIDs, and
(il) during the period commencing on February 13, 1995 tbroup and includinl (T)
February 28, 1995 ac1ivates one or more mobile number on the same account on any (T)
Contract Plan(s), as deftned below, will receive a bill aedit equal to the Service
Establishment charge applicable to the pricin& plan chosen by the customer for the
ac:kIitional mobile number(s) so activated. The credit will appear on the first bill
applicable to the additional numbeI(s). For the purpose of this tariff, a Contract Plan is
defined as any of Company's pricing plans or programs pursuant to which customers
agree in writing to subscribe to service for a period exceeding the minimum contract
period defined in Rule 18 of Schedule 4-T of the Company's tariffs, except for the
following plans/programs: (i) the Equipment Wamnty Program when used in conjunction
with the Personal Plan; (ii) the Basic Plus Plan, (iii) the Premium Plus Plan; (iv) the
CorporateNolume Purchaser Plus Plan; and (v) any ofCompany's After Hours
Super-Value Plans, whether one year or two years in length.

This Service Establishment Credit Promotion is not available in conjunction with any
other service establishment waiver or service establishment credit promotion.

41. Goyernment and Co[porateNolume Purchaser Contract Plans Service Establisbmem
Waiver Promotion

Any customer who agrees in writing during the period commencing on October 1, 1994
through and including October 16, 1994 ('lEnrollment Periodj to activate a mobile
number on any of Company's one or two-year Government Contract or CorporateNolume
Purchase Contract Plans will receive a waiver of the Service Establishment cbatge
applicable to the pricing plan chosen by the customer for each mobile number so activated.

This Service Establishment Waiver Promotion is not available in conjunction with any
other service establishment waiver or service establishment credit promotion.

Advice Letter No. 507
Decision No. Brian Iones
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42. Service Establishment Waiver Promotion

On July 23, 1994, those who agree to activate a DeW mobile number on Company's
service wUl teeeive a waiver of the Service Establishment charge applicable to the
pricing plan chosen by the customer for each mobile number so activated.

This Waiver Promotion is not available with any other service establishment waiver
or service establishment credit promotion.

43. Service Establishment Waiver Promotion

During the period. November 25, 1994 through and including November 27, 1994, any new (T)
order to activate a mobile number on any of Company's one or two-year Super-Value Plans
(other than the one or two-year After-Hours Super-Value Plan), one or two-year Government m
Contract plans, one or two-year CorporateNolume Purchaser Contract plans or Super-Value I
Starter Plan, will receive a waiver of the service establishment charge for each mobile (T)
number so activated.

iii.'.·
"il'; ....

•

This Waiver Promotion is not available in conjunction with any other service establishment
waiver or service establishment credit promotion.

44. $100 Airtime Promotion

A. Description: An eligible customer, as defined in Section B below, who agrees in writing
during the period commencing on August 24, 1994 through and including September
15,1994 (Enrollment Period'') to activate and maintain in service an identified mobile
number on either the CorporateNolume Purchaser Contract Plan, Government Contract
Plan, Two-Year CorporatelVolume Purchaser Contract Plan, or Two-Year Government
Contract Plan will receive a $100 credit for airtime in the first billing period following
(i) enrollment in the CorporateNolume Purchaser Contract Plan, Two-Year Corporate!
Volume Purchaser Contract.Plan, Government Contract Plan, or Two-Year Government
Contract Plan, and (ii) enrollment in this Promotion.

B. Eligibility: To participate in this promotion, the customer must (i) agree in writing to
activate service with the Company and to subscribe to Company's service under the
CorporateNolume Purchaser Contract Plan, Two-Year Corporate/Volume Purchaser
Contract Plan. Government Contraet Plan, or Two-Year Government Contract Plan; or
(ii) transfer service from one of Company's pricing plans where the mobile number is
not subject to an early tennination penalty to either the CorporateNolume Purchaser
Contract Plan, Government Contract Plan, Two-Year Corporate/Volume Purchaser
Contract Plan, or Two-Year Government Contract Plan during the Enrollment Period.
The $100 Airtime Promotion cannot be used in conjunction with any other contract
plan or program requiring a service commitment in excess of thirty days, except
tlAiffouch Warranty Plustl and the $"100 Airtime Promotion 200 or More Numbers."

Advice Letter No. 468 su y ate
Decision No. Brian Jones Effective:
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44. $100 Airtime Pgngdon CContimcd)

c. EarlyTenninIdoft Fee and AppIiatbIe Waivers: Except as exJftISly JXOYiied 10 the
CODtl'8Iy in die fo1IowinI PftII.... ifat., time durina die Promotion Period, a
pdcipId..CUIkmJel' ceIIeS to~ in Ibis Promodm (OCher 1ban as a taUltof ~
tempol8l)' delcllVIdm), !be CUSIOIDeI' IDUItpay an early tenDiDadon fee of$100 in
addition to any other early 1eImination fees which may apply.

Customers J*Iicipa1iDg in this $100 Airtime Promodm may trlDSfer their service 10 either
of the one-yearor twO-yeat' CoJ:pcxateIVolume PurcbaserCoDttlCt PJans or to either of the
one-year m two-year Government ContractPlans, subject to the terms and conditions
applicable to the CoJ:pcxateIVolume PutcbaIer ContractPlan, Government ContractPlan,
Two-YearCoJpora1eIVolume Pun:haIerContract Plan, or Two-YearGovemment Contract
Plan during the Promotion Period without inc1ming the early 1em1ination fee associated with
this program provided that the customer agrees, at the time, to a new Required Subscription
Period l

For the purpose of the early tenninatioo fee waivers desaibed in this section C, Company's
Equipment Wl1'l'IIlty ProJram shall not be deemed to be apricing plan or program of
Company, but rather shaD be considered to be a supplement thereto.

45. $100 Airtime Promotion 200 or More Numbers

A Description: An eligible customer, as defined in Section B beiow, who apes in writing
during the period commencing on AUlDst 24, 1994 through and including 8epIember 15,
1994 (Enrollment Period") to pardcipale in this CJeditPromodm for twelve months
(Promotion Period) following Aitfouch's emoUment ofa minimum of200 identified
mobile numbers on ei1her the CoJ:pcxateIVolume Purchaser Contract Plan, Government
Contract Plan, Two-Year CorponurIVolume Purchuer Contract Plan, or Two-Year
Government Contract Plan will teeeive a $8.34adt for airtime during each of the billing
periods of the Promotion PeriocP following (i) euroDment in either the CorporateIVolume
Purchaser Contract Plan, Two-Year CoJ:pcxateIVolume Purchuer ContractPlan,
Government Contract Plan, orTwo-Year Government Contract Plan, and (ii) enrollment
in this Promotion.

1 Customers who so transfer service must agree to the Required Subscription Period applicable to the pricing plan
chosen by the customer.

2 Credits wUl be p'OIlted ifsuch prOration is Decelsary to prohibit the proviaioo of a credit to a mobile number
earolled in this Promotion in excess of$100 IDd in the eYeIlt tbIt a mobile IllII11ber is activated on this promotion
pan way t1uouIb abDq period. Ifa customa' t.empOrIIily deactivata IeI'Vice for a mobile number carolled in
this Promotion on the lastday ofabilq period durina the Promotion Period, the customer will not receive the
monthly credit for such bilJiaa period. Following the relCtivadOll ofservice to such a mobile number. the
provision ofcredits will continue for as many billing periods as necessary in order to provide the total credit of
$100•
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CELLULAR RADIO TELECOMMUNICA110NS SERVICE

SPECIAL CONDmONS - RETAIL (Continued)

45. $100 Air1ime PmmoIion 200 orMore Numbers (Continued)

B. E1igibility: To participde in this promotion, die customer must (i) ape inwriting to activate
service wiIh the Company for at least 700 mobile manben and to subscribe to Company's
service UDder die CmporatIWolume Pun:buer ContractPlan, Two-Year CmporatIWolume
Pu1cbaser Con1l'lCt Plan, Government Conttact Plan, orTwo-Year Govelnmeat Contract
Plan; and (ft) transfer service from one ofCompany's pieing plans whele the mobile nwnber
is not subject to an early tennination penalty to either the CmporatIWolume Purchaser
Contract Plan, Government Contract Plan, Two-Year CorporaIieIVolume Purchaser Contract
Plan, orTwo-Year Government Contract Plan during the Enrollment Period. The $100
Airtime Promotion 200 or More Numbers cannot be used in conjunction with any other
contractpIan orprogram requiring a service conunibneIlt in excess of thirty days, except
"Aiffouch Warranty Plus" and the "$100 Airtime Promotion."

C. Early Termination Fee and Applicable Waivers: Except as expressly provided to the
contrary in the following paragraphs, if at any time during the Promotion Period, a
participating customer ceases to participate in this Promotion (other than as a result of
temporary deactivation), the customer must pay an early tennination fee of $100 in
addition to any other early termination fees which may apply.

Customers participating in this $100 Airtime Promotion 200 or More Numbers may
transfer their service to either of the one-year or two-year CorporateNolume Purchaser
Contract Plans or to either of the one-year or two-year Government Contract Plans,
subject to the terms and conditions applicable to the ColpOfateNolume Purchaser
Contract Plan, Government Contract Plan, Two-Year Corporate/Volume Purchaser
Contract Plan, or Two-Year Government Contract Plan during the Promotion Period
without incurring the early tennination fee associated with this program provided that
the customer agrees, at that time, to a new Required Subscription Period1

A customer who, prior to the expiration of the Required Subscription Period applicable
to the Corporate or Government Contract Plan chosen by the customer and prior to the
expiration of the Promotion Period, transfers service to one of Company's pricing plans
or programs described in Special Condition 21 of this Schedule 2-T, other than the After­
Hours Super-Value Plan, will not incur the early tennination fee associated with this
Promotion and will receive no further credits following the effective date of the transfer.

For the purpose of the early termination fee waivers described in this Section C,
Company's Equipment Wmanty Program shall not be deemed to be a pricing plan
or program of Company, but rather shall be considered to be a supplement thereto.

1 Customers who so transfer service must agree to the Required Subscription Period applicable to the pricing
plan chosen by the customer. (N)

Advice LenerNo. 411-A su y ate
Decision No. Brian Jones Effective:

V.P. of General Partner Resolution No.
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46. Seryic:e EslabJishment Waiver Promotion

On February 10, 1995 through am iDcluding February 12, 1995, 1boIe woo ape~ aetiVIIe a (T)
new mobile number on Company's service will receive a waiverofdJe Service BstIbliJbment
charge applicible to the pricing plan chosen by the cuSlOmer for each mobile number so acti.,vated.

This Waiver Promotion is not available with any other service establishment waiver or service
establishment credit promotion.

47. Ventura 'Value Promotion

A Description: An eligible customer, as defined in 8ection B below, who agrees in writing
on December 1, 1994, through am including December 31, 1994 ("EnrollmentPeriod'')
to participate in this Credit Promo1ion for twenty-four months foDowing Ah'I'oucb's
enrollment of the mobile number usiped~ the customer in the Promo1ion ('?romotion
Period") will receive a monddy bill Cftldit of$10.00 in each of the twenty-four bJlIina
periods of the Promotion Period.l 1bis credit shall be applied against the Fixed Monthly
Charge or Monthly Access Charge of the Two-Year Super-Value Plan (Except Att1:r Hours)
or Ventura Neighborhood Plan under which the eligible customer subscribes to service.
The total cnmt for each mobile number enrolled in this Promotion by an eligible customer
will not exceed $240.

B. Eligibility: To participate in this promotion, the customer must (i) subsaibe to Company's
service under aTwo-Year Super-Value Plan (Except After Hours) or Ventunl Neighbod1Ood
Plan as of the date of the customer's request to participa1e in this Promotion; or (ii) transfer
service from another ofCompany's pricinJ plans orpoarams to aTwo-Year Super-Value
Plan (Except After Hours) or Ventura Neighbod1Ood Plan during the EnrollmentPeriod2;
or (iii) agree in writing to activate service with the CompIny am to subscribe to one of
Company's Two-YearSuper-Value Plans (Except AflerHours) or Ventura Neigbborbood
Plan during the EnroDment Period, am (iv) have or activ. a mobile number with an 805
area code, and (v) have a VentumCounty residence ar business address idendfied by the
following zip codes: 9026S, 91301, 91304, 91307,91320, 913S8, 91359, 91360, 91361,
91362, 93001,93002, 93003, 93004, 93OOS, 93006, 93007, 93CD, 93009, 93010, 93012,
93015,93020,93021,93022, 93023, 93024, 93030, 93031, 93032, 93033, 93034, 93035,
93040,93041. 93042, 93043, 93060, 93062, 93063, 93065 am 93066.

1 Credits will be puated ifsuch proradoo is nec:eawy to prohibit the povision ofa credit to a mobile number
enrolled in this Promotion in excess of$240 and in the event that a mobile number is activated on this Promotion
plU't way 1brouIh abilqperiod. Hacustomer telDpU8Iily deactivatea Jervicefor amobile number cmolled in
1his Promotion on the lut day ofa bDUns period duriDa the PromotionPeriod, the customer win DOt receive the
monthly credit for such biUiDa ptriod. FoUowiq the reactivation of senrice to such a mobile 1lUIIlbet. the
provision ofcredits wUl continue for u many blUina periods u necessary in order to provide the total credit of
$240.

.. 2 Customers who 80 ttansfer service must agree to the Required Subscription Period applicable to the Two-Year
Super-Value Plan to which the customer's service hu been 1raDlferred.

Advice Letter No. 508 su ate
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47. Ventura Value Promotion

C. Early Termination Fee: Except as expressly provided to the contrary, if, at any time
during the Promotion Period, a participating customer ceases to participate in this
Promotion (other than as the result of temporary deactivation), the customer must pay
an early termination fee of $100 in addition to any other early termination fees which
may apply. A customer who terminates service prior to the expiration of the Required
Subscription Period will receive no further credits following the effective date of the
tennination.

Customers participating in this Credit Promotion may, subject to the tenns and
conditions applicable the Two-Year Super-Value Plans, transfer their service to
another Two-Year Super-Value Plan (other than the Mter Hours Plan) during the
Promotion Period without incurring the early termination fee associated with this
Program provided that the customer commits to a new two-year contract period.

For the purpose of the early termination fee described in this Section C, Company's
Equipment Warranty Program shall not be deemed to be a pricing plan or program of
Company, but rather shall be considered to be a supplement thereto.

D. From October 29,1994 through and including October 31,1994, those who agree to (N)I
activate a new mobile number pursuant to the tenns of this Promotion will receive a
waiver of the Service Establishment Charge applicable to the pricing plan chosen by
the customer for each mobile number so activated. (N)

48. Super-Value Starter Plan Credit Promotion

Any customer who agrees in writing during the period commencing on October 17, 1994
through and including December 31, 1994 ("Enrollment Period") to activate a mobile number
on Company's Super-Value Starter Plan (See Sheet 4-EE of this Schedule 2-T) will receive
a bill credit equal to $S.OO in each of the billing periods in the twelve months following the
mobile number's enrollment in this Promotion ("Promotion Period") for each mobile number
so activated. The credits will begin on the first bill applicable to the activated number(s).

If a customer temporarily deactivates service for a mobile number enrolled in this Promotion
on or before the last day of a billing period during the Promotion Period, the customer will
not receive the monthly credit for such billing period. Following the reactivation of service
to such a mobile number on the Super-Value Starter Plan, the provision ofcredits will
continue for as many billing periods as necessary in order to provide the total credit of $60.

This Super-Value Starter Plan Credit Promotion is not available in conjunction with any
other bill credit promotion.
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