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PO. Box 53"
Roseland. NJ 07068
Since You Left Us,
We're Not The Same.
Dear John Q Sample: August 26, 1994

If you left us because of price, we have good news for you.
AT&T has changed.- And once you see how much, you'll see why
it's easy to switch to ATLT.

Caszh tha anclosed check far $25, and we'll

automatically awitch you to AI&T.

It's a real check, good for $25 -- all it needs is your
endorsement. Simply cash it within 30 days. Your signature
is all we need to switch you to AT&T Disl-1 Long Distance

Service, so taks it to your bank today. If you have any
quastions, please call us at 1 300 833-0437, ext. 83090.

That's Jjust the beginning of the long distance value you can
count on from AT4LT. Because our prices sre sxtresmely
competitive. Especially when you consider the quality and
service you get with AT&T.

¥ow you can aave A guarantasd 10X off of our basic pricas on
F T WY BTV T R VT T TR TR T R

« It's called AT&T
True USA™ Savings.* Call us to earell teday.

Beat of all.,ihnro are no lists, no fees, and sbsolutely no
haaslea of any kind!

(?Y‘f- please)
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ATLT is the best chojice foxr Service.

with AT&T, you can count oan crisp, clear connections -- day
or night, across the country or around the world.. We wen't
keep you waiting, either. Your calls go through quickly
virtually every time you try -- even during the busiest
times.

And ATLT has thousands of helpful Long Distance Operators
ready to assist you with person-to-persor, collect, and
international calling, 24 hours a day. You'll also receive
credit for all misdialed numbers.

In sddition, AT&T savings options offer you ths opportunity
to make your long distance dollars go even further. We'll
ho{g you chooss 3n individualized plan that fits the way yau
csll.

So switch to ATLT for the service and quality you desarve
when you call long distance. Just sign and cash the
enclosed check -- we'll take care of the rest.

If you have any éuestions; please call our toll-free number.

Sincerely,

WWMWW

Anne Weisgerber
Manager, AT4T Long Distance Service

P.S. Cash the enclosed check st your bank within 30 days.
Your endorsement is 2ll we nesed to switch you to AT&T
Di:l-l Long Distance Service and to start your ssvings
today.

*Snonlimnent in JBT Tres LA is FREE' ATRTs busic residasmiel pricus apply whensver you less dwn 3302
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o Earn 5 miles for every dollar you ?
spend on MCI (excluding taxes
and credils).

¢ No minimums: you earn miles no
matter how much you spend!

* Auwtomatic posting: each month
the miles you earn will
automatically be posted to your
AAdvantage account.

» Savings: MCI’s basic state to
state ratss are always lower than
AT &T’s

AmericanAirlines’
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Receive a Special Hohday Offerof
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Plus, you’ll earn 5 miles for every dollar you spend on MCI long distance,
excluding taxes and credits. That’s every time you call long distance from
home, or when using your free MCl/AAdvantage Calling Card.

1-800-568-4355

Call or mail the anached form ioday!
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The NEW Friends & Family.
Come back and get better savings than ever before....

¢’ Guaranteed 25% off our low Basic rates on al]
your U.S. calis from home — with no monthiy fee

v/ Discount doubles to 50% on calls to every MC!

customer you choose

v Basic rates on calls from home that are always

lowar than AT&T's

v’ Clews, quality connections on every call with

110 exira digits to dial

v Receive your bill the same way you do now

4 Personal Customer Service 24 hours a day

v’ Low international rates to over 280 countries

and places woridwide

* Saairyg speuid pruseuting,.

Call now to return to MCI
" and start saving today!
MOT
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(= To whom it may concera:
We hereby anthorize our accaunt to be placed onto the NATIONAL ACCOUNT pilan
exclsively urilizing the ATAT nerwork. We undersmand there are no monchly fees,

. injtiadion fees, ot lo.g term commitments of any kind. We wish to be biiled directly vig
AT&T'S BILL MANAGER SERVICE. It is also our aaderstanding that we will receive a
234, DISCOUNT on Dirx: Dialed Domestic Long Dutance telephooe calls and 10%
Dlscoun: on Internarional Cails. These domescic raees are on Hie with the F.C.C. under
AT&T's warilf aumber 1, DNS schedule A.

BILLING PHONE + 407 - qul-/ - * g

COMPANY NAME: Ve oral
wm..ss /(2’7 M \/: FSL ) . ' |
.n~\af |:J 327 %ﬁz—

STATE ZIP CODE
3( C<~,-«~ ? Srnetd Cpe. %wfm P-r6-54
SIGNATURE ~ DATE
rmeén Mnf el l

PLEASE PRINT NAME'

OFFICE USz ONLY

BLLING ADDRESS IF DOFERENT THAN SERVICES ADDRESS

SUB ACCOUNTS ASSOCIATZD WITH BTN

BILL TO ANOTHER BTN
RATZE A # of Calling Cards
.mm:ow ¢-3/0 BRANCH: 351



BEFORE
THE PUBLIC SERVICE COMMISSION OF
SOUTH CAROLINA
DOCKET NO. 94-559~-C - ORDER NO. 95-658
MARCH 20, 1995

IN RE: Proceeding Addressing Marketing ) ORDER ADDRESSING
Guidelines for Telecommunications ) MARKETING PRACTICES
Companies. - ) AND MARKETING

) GUIDELINES

This matter comes before the Public Service Commission of
South Carolina (the Commission) on the proceeding to review the
marketing practices and to consider nnrkéting guidelines for
telecommunications companies operating within the State of South
Carolina. The Commigssion’s Notice of riling stated that all local
exchange companies and interexchange carriers, including resellers
and operator service providers, could be affected by any decisions
resulting from this proceeding.

Subsequently, th§4Notice of Filing was pﬁblished in newspapers
of general cizculétianyth time in various newspapers across the
state. The following parties thereafter intervened in the case:
MCI Telecommunications Corporation (MCI), Southern Bell Telephone
and Telegraph (Southern Bell), the Consumer Advocate for the State
of South Carolima (Consumer Advocate), GTE South, Inc. (GTE), LDDS
- Willtel, Sprint Communications Company, L.P. (Sprint), South
Carolina Telephone Coalition (SCTC), AT&T Communications of the
Southern States (AT&T), and United Telephone Company (United).

A public hearing was held in the offices of the Commission on
January 18, 1995 at 10:30 a.m. with the Eonorable Rudolph Mitchell,
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MARCH 20, 1995
PAGE 2

Chairman, presiding. The Commission Staff was represented by F.
David Butler, General Counsel. The Staff presented the testimony
of James M. MeDaniel. MCI was represented by John M.S. Hoefer,
Esquire, and Martha McMillan, Esquire. MCI presented the testimony
of Edward L. Anderson and Charles M. Alexander. S5Southern Bell was
represented by Earry M. Lightsey, III, Esquire and wWilliam F.
Austin, Esgquire. Southern Bell presented the testimony of C.L.
Addis. The Consumer Advocate was represented by Hanna
Dokoraa—"illiculon; Esquire, and Nancy vaughn Coombs, Esquire. The
Consumer Advocate presented no witnesses. GTE South, Inc. was
represented by M. John Bowen, Jr., Esquire. GTE presented no
witnesses. LDDS - willtel was represented by Frank Ellerbe,
Esquire. LDDS - Willtel presented the testimony of Blaine C.
Gilles., Sprint was represented by Chanthina Bryant, Esquire, and
Darra Cothran, Esquire. Sprint presented the testimony of Michael
J. Nelson. SCTC was represented by John Bowen, Esquire, and '
Margaret M. Pox, Esquire. SCTC presented the testimony of L.B.
Spearman. AT:iT was represented by Frank nood[ Esquire, and Roger
Briney, EsQuire. ATST presented the testimony of James M. Mertz.
United was represented by William F. Austin, Esquire. United
presented no witnesses.

The Commission was presented with an abundance of ovidene; for
its consideration in this docket. The Commission wishes to
compliment the Commission Staff and all the parties for a job well
done in placing the matters of marketing p;actices and marketing
guidelines squarely before this Commission £ot.consideration.

James McDaniel testified for the Commission Staff. McDaniel
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testified that the Staff objective in this Docket was to establish
a process to protect the interests of consumers from the
unauthorized convergsion of an end-use customer’s interexchange
carrier (IXC) by another IXC, interexchange resale carrier, or
subcontract telemarketer, while not unduly limiting or restricting
the potential competitive benefits to be derived from changing
primary interexchange carriers (PICs). HMcDaniel states that the
focus of Staff’s concern was those unauthorized or unintended
conversions which result from confusing or misleading marketing
approaches. Staff presented a process which, in its opinion, would
contribute to the avoidance to the unauthorized or unintcndedﬁPIC
changes resulting from misleading marketing piactice:.

Staff’s proposed process included recommendations that all
facilities-based IXCs that allow their long distance services to be
regold include within their resale tariffs acknowledgments
concerning marketing practices, along'with specifications of
content for the letter of agency (LOA) and certain responsibility
requirements pertaining to intrastate long disfance PIC changing
procedures in South Carolina. |

Staff noted that the Commission has received several
complaints about the marketing practices of IXCs. 1In addition,
McDaniel stated that Staff was aware that the Federal
Communications Commission (FCC) has also received numerous
complaints regarding unauthorized PIC changes. The PCC is
currently addressing this issue under itz Doecket No. 94-129. <The
FCC has issued a Notice of Proposed nulonakinq; requesting comments

telated to this matter, including the content of the LOA. Staff

SD 1619-122-896 WONd pP:21 S661-p2-ddd
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stated that if the PCC finalizes conclusions regarding the content
of the LOA and other related telemarketing practices, these final
conclusions could be incorporated within the process proposed by
the Staff.

McDaniel pfesontod two examples of marketing practices which
the Stlff felt were deaceptive and could result in a consumer
changing his PIC uniatentionally. 1In gensral, the documents in
the Staff’'s exhibit integrate assistance for homeless children,
winning a new automobile, and free long distance service, along
with changing the PIC of a customer. Staff’s testimony is that at
2 minimum, such documents are confusing to the public and that
these are inappropriate marketing practices which need to be
examined and curtailed by this Commisgsion. Staff p:oposqd specific
requirements for the content and format of the LOA used to change
PICs.

Staff has proposed a tariff modification to be included within
the tariffs of all facilities-based carriers which allow their long
distance services to be resold. In addition, all subscribers of
long distance service from a facilities-based IXC which resales
those services, but are already certified in South Carolina and are
thus on an existing tariff would sign a particular modification as
an amendment to the existing tariff as proposed by Staff.

Staff also recommended that all facilities-based carriers
maintain a list of the resellers and their long distance intrastate
services in this State to assist in the monitering process of

reseller services.

McDaniel stated in his testimony that the Staff digd not ohj‘ct

PA'd SPSZLSPZBETE oL S 1619-122-806 WONd Sp:Zl  S66T-vZ-ddd



Sp'd SbS2Lsherels oL

DOCKET NO. 94~-559-C - ORDER NO. 95--658
MARCH 20, 1995
PAGE S

to any alternative or additional roconﬁendations or suggestions
from any party which aight assist in the achievement of its
objective. The Staff gtated that it welcomed input from oOther
parties, but believed that its proposed procédures meet the
specific goals of protecting the public during a PIC change, while
ainimizing interference with competition.

In general, the Intervenors were supportive of Staff’s goals,
but had varied responses as to specific Staff proposals. All
interexchange carriers stated their belief that they could not
accurately furnigh lists of companies to whom they resold their
services. Most IXC intervenors also opposed the addition of tariff
language such as that proposed by the Staff. All agreed that a

minimization of customer confusion with regard to an LOA was very
appropriate and helpful.

Bouthern Bell, through C.D. Addis, pointed out a number of
occasions where Southern Bell customers have called to complain
that someone falsely claiming to be a Southern Bell enployee was
trying to get confidential information to be used to change the
customer’s primary interexchange carrier.. Addis stated Southern
Bell’s belief the Commission Staff’s proposed guidelines should
eliminate this problenm. |

The MCI witnesses presented testimony which illustrated the
use of third party verification for customers acquired duriug,éﬂé
company‘s telemarketing. MCI stated its belief that the use oz‘§$
LOA in this situation complicated matters and certainly slowed down
the process of procuring customers. MCI noted that its experience

with third party verification showed that such an approach was most

) 1619-122-806 W4  Sp:2T SE61-pC-ddd
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appropriate for verifying that a customer intended to switch to MCI
as his long distance carrier.

Sprint, through witness Michael Nelson, urged the Commission
not to establish any South Carolina-specific marketing guidelines
prior to any action taken by the PCC. Further, Sprint stated that
Commission approval of Staff‘s proposed rules would penalise the
entire industry for the abuses of a few. Sprint urged the
Commission to pursue marketing abuses on a case by case basis.

Blaine C. Gilles, who testified on behalf of LDDS - Willtel,
stated that a consistent nationwide policy must be established
governing LOA language and marketing practices. LDDS and Willtel
have urged the FCC to take the concerns of interested state
Commissions into account by convening a Federal-State Joint Beard.
LDDS and Willtel urge in their testimony that in the interest of
promoting competition and minimizing costs, the Commission should
adopt the FCC’s final rules in PCC Docket 94-129.

L.B. Spearman testified on behalf of the South Carolina
Telephone Coalition, and recommended that the.Staff proposal be
approved, with certain clarifications and changes. Spearman
recommended that the LOA form should be amended to include not only
the name of the company to which long distance serviece is being
switched, but also the specific carrier code te which the service
is being switched. Spearmen also suggested that the Commission
consider the appropriateness of the LECSs using a procedure known as
a "PIC freeze.® According to Spearman, this is a procedure
currently usod by some LECs which allows the custonet to notify the

LEC that the customer’s carrier cannot be changed unless the LEC is
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~given express permission in writing by the customer for a PIC

change. According to Spearman, this procedure is only used if the
customer requests the freese.

James M. Merts, testifying for AT&T, took the position that
the Commission should not unnecessarily develop rules and
regulations now which might conflict with current or future FCC
requirements for IXCs and resellers. MNertz stated that once the
FCC acts in Docket No. 94-129, the Commission can adopt the rccC’s
decision and consider the need for supplemental regulations at the
state level. Mertz also notes that, in the meantime, if the
Commission wants to address this issue, it can adopt the existing
FCC rules and vigorously enforce them.

The Consumer Advocate, on the other hand, urged the Commission
to take action now. The Consumer Advocate’s brief stated that,
given current inclinstions in Congress and the Administration to
freeze or slow down or shrink the body of Federal regulations, it
is uncertain when the FCC rules might come into effect. Meanwhile,
the South Carolina eoﬁsu-ers would remain vulﬂernble to deceptive
and misleading market practices. The COnsunc; Advocate noted that
the Staff proposal should be modified to allow independent third
party verification in telemarketing situations with proper |
safeguards, and that this procedure represents a proper balance
between consumer and industry interests.

The Commission has examined the record in this mattecr,
including the testimony of all parties and the briefs, and has
reached a number of conclusions. With regard io the LdA, we

believe that it is best to postpone any action on the letter of
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agency issue until a final decision is rendered by the FCC, so that
a conflict is not created between this Commission’s decision and
the PCC’'s final decision. However, the Commission hereby
establishes a guideline for the use of an LOA as follows: Whenever
a document contains a letter of agency in combination with other
information, including, but not limited to inducements teo
subscribers to purchase service, the document taken as a wvhole must
properly inform the consumer that, by executing the letter of
agency, the consumer is authorizing a change in his or her primary
interexchange carrier. We believe that this guideline is in the
public interest and if adhered to, will minimize the potential
confusion to subscribers.

We have examined in detail the Staff proposal concerning the
proposed tariff modification and believe it to be appropriate. We
hereby adopt the Staff proposal concerning the proposed tariff
modification which will be included within the appropriate tariffs
of all facilities-based IXCs which will have their long distance
services resocld, and as an amendment to existing tariffs of all
subscribers of long distance service from a facilities-based
interexchange carrier which resells those services (resellers), but
are already certified in South Caroclina, and are thus on an
existing tariff. This modification is approved as follows:

As a telephone utility under the regulation of the

Public Service Commission of South Carolina, I do hereby

assert and affirm thet as a reseller of intrastate

telecommunications service, I will not indulge or

participate in deceptive or misleading

telecommunications marketing practices to the detriment

of consumers in South Carolina, and I will cemply with

those marketing procedures, if any, set forth by the

Public Service Commission. Addaitionally, I will be

responsible for the sarketing practices of my contracted
telemarketers for compliance with this provision. I
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understand that violation of this provision could result

in a rule to show cause as to the withdrawal of my

certification to complete intrastate telecommunications

traffic within the state of South Carolina.

This language must also appear in the new tariffs of any
facilities-based IXCs or resellers granted authority to operate by
the Comnission in the future.

As urged by variocus parties, the Commission holds that it will
adamantly enforce the FCC’s telemarketing rules and regulations.
(See Exhibit A.) The Commission hereby adopts the PCC
telemarketing rules as part of our approved procedure in this
docket.

With regard to the Staff proposal concerning the marketing
practices of the IXCs, we hereby hold in abeyance any decision
until the final FCC rules are determined.

With regard to the Staff proposal that facilities-based IXCs
maintain a list of all resellers of their long distance intrastate
services within South carelina, we hereby reject this proposal. We
are convinced, after listening to the testimony, that such a
requirement i{s burdensome to the IXCs. We do, however, hold that
the facilities-based IXCs shall be responsible for addressing
complaints submitted to them by the Commission relating to their
marketing practices, and shall also assist the Commission in its
investigation of any complaints relating to the marketing practices
of any interexchange resale carriers subscribing to and reselling
the facilities based carriers’ intrastate long distance services
within South Carolina. ,

Pursuant to the adoption of the tariff modification as stated
above, we hereby hold that the determination of violatioﬁs of the
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Commission’s procedures and the intent of the Commission regarding
this matter could require a Rule To Show Cause regarding the
certification of any entity in non-compliance.

Pinally, we deny the proposal of Staff concerning the
procedures addréssing verbal PIC changes directed to the local
exchange carrier, since the PCC telemarketing procedures as adopted
by this Commission will allow the Commission to address this area.
This Order shall remain in full force and effect until further
Order of the Commission.

BY ORDER OF THE COMMISSION:

Hobsls ndtut)

Chairman

ATTEST:

;xocutéve Ditectoz

a1

(SEAL)
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47 CFR Ch_ 1 (10-1-94 Edifon)

o carrier Nles & uﬂnutlm; lc:;
:,rm::: that should have been flled
eniver requsst, the Burean will re-
the not{fication letter to the Ni-
arrier and the Bureau will notily
arvier that, before it can {mple-
. tho propossd medifieation. it
. file a waiver request under pars-
1 (0) of this section.
An operating agresmant or amend-
s f1108 Under & WAIVEr FOQUISt sAR-
pecome effective until the walver
seen granted under paragraph (1) of
section. :
s On the same @Ay the potification
sr or waiver request is flied, car-
3 must serve 3 copy af the aotifics-
jetter or waiver request on all car-
s providing the same or simiiax
rce to the t;:ln administration
1itifled in the ng.
1 All waiver reguests will be subject
s twenty-one (21) day pleading pe-
1 for objections or cormnments, com-
ncing the date after the request is
d. If the walvor request is not com-
te when flled, the carrier will be no-
.ed that sdditional information is to
submitted. and s new 11 day plead-
¢+ period will begin when the addi-
.pal information is filed. The waiver
1! be deerned granted as of the twen-
aecond (22nd) day without any for-
1] STALY action being taken: previded
1) No objections have been filed, and
:2) The Common Carrier Baresu has
¢t notified the carrier that grant of
1@ waiver May Dot serve the public in-
rest and that implementation of the
oposed modificatien must swait for-
al araff action on the waiver request.
- phjections or comnmenta are flled, the
arrier requesting the waiver may flle
respense pursuant to $1.45 of the
emmission’s rules, €7 CFR 1.45 Walv-
r requests that are formally
quet await formal action by the Cem-
soh Carrier Bureau before the po-
waed modificstion can be imple-
nented.

9 PR 25772, June 4. Y99, as smendes at 4
TR 4354, Jan. 14, 1999}
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K—Chonging Long
Distance Service
$64.1100 Verification of orders for
service generatod by
No IXC stall submit to a LEC a pri-
mary interexchange carrier (PIO)
change order generated by
talsmarketing unless and untl] the
order has first been confilrmed in ac-
mm with the following proece-
(a) The IXC has obiained the cus-
tomer's written authorisation to sub-
mit the order that esvlains what oc-
curs when s PIC {s changed and con-
frma:
(1) The customer's billing name and
ephone

this section to conl
tion. IXCs slecting to conlirm sales
electronically shall establish ons or
more toll-free telephone numbers ex-
¢ wively for that purpese. Calls to the
munbder(s) will connect a customer to &
voice regponse unit, or simtlar mecha-
nizm, that recorda the required infor-
mation regarding the PIC change, in-
cluding autermatically ryecording the
originating ANI; or

(¢) An appropriately qualified and
Independent third party operating ina
location physically ssparate from the
telemarketing representative has ob-
tained the customer's oral anthoriza-
tion to submit the PIC change order
that conflrms and includes appropriate
verification data (e.g.. the customet’s
::tu of dirth or secial security aum-

. or

(@) within three dusiness days of the
customer’s request for a PIC change.
the IXC must send esach new customer
Ak information package by first class
mall containing at least the following
iaformation concerning the requested
change:

§464.1200
(1) Tue Information is being went to
order

confirm & placed
by the costomer within the previous
]
'%mumotaomceur-
rent IXC;
(3 The name of the newly requested
IXC:
{4) A dascription of any terms, condi-
tions, or charges that will be iacurred:
(S) The namse of the peraon opdering
the change;
(6) Ths nsme. address, and telephone
sumber of both the customer and the
soliciting IXC: .

(®) A clear statement that if the eus-
tomer doss not retura the postessd the
customer's long distanee service will
be switched withia 14 days after the
date the information package was
matled so (name of selieliting earrier]):

(9) The name, address. and telephone
number of & contact peint at the
mission for consurner cemplaints: and

(10) IXCs muat wait 3¢ days after the
form iz mailed to customers before sud-
mitting their PIC change orders to
LECs. If customers have ocancelled
their orders during ths walting period,
IXCs, of couree, cannot submit the cus-
tomer's orders to LECs.

{37 FR €140, Feb. 7, 1997)

Subport L—Restriclions on
Telephone Soliciialion

$64.1200 Mv-ym

(a) No person may:

1) Initiate sany teiephone call (other
than & call made for emergency pur-
poses or made with the prior express
consent of the called party) using an
automatic talephone dialing system or
an srtificial or prerecorded voice, -

1) To any emergency telephone line,
including any 911 line and any emer-
gency line of & heapital. medien) physi-
clan or service offics, health care facil-
ity, poison contrel esnter, or fire pro-
taction or law enforeement agency;

{11) To the telephone line of any guest
room or patient room of a hospital.
hesalth care facility. elderiy home, or
similar establishment: or
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ARVICE OF COUNSEL

March 20, 1995

Memorandum to: Distribution
From: Peter H. Jacoby

Subject: Florida Antislamming Rule

Artached is a copy, forwarded by Mike Tye of our
Tallahassee legal office, of the proposed final antislamming
rule that the Florida PSC hearing officer has developed,
bagsed on the rommentg and tesrimony submitted on the
original proposed rule. As you will see, the revised rule
is a marked improvement on the original proposal, which
{like the FCC's proposed rule) would have prohibited

| combined LOA/inducements.

As revised, the rule allows msuch ingtruments so
long as “the document as a whole [is not] misleading or
deceptive.” Most helpfully, the rule defines the terms
“migslcading or deceptive” in terms of whether it would be
readily apparent to the customer that signing the document
will result in a PIC change. This is a standard that our
existing check/LOAs and similar instruments shonld readily

be able to satisfy.

The revigsed proposal requires that the statament
authorizing the PIC change must be “printed in type as large
as any other text on the page.” This might pose problems if
the “page” on which the LOA appears (as opposed to any other
accompanying marketing literature) contains, for example, a
heading in 20 point type (e.g., “Save with True USAT).
However, our check/LOAsa uec pretty restrained typography, so
this part of the rule may not pose any problems in practice.

The fact that Florida has revieed its proposed
antislamming rule and eliminated the ban on combined
check/LOAs underscores the fact that the FCC's similar
pPropused rule should not be viewed as a “donc deal.” .
Rather, there is reason for optimism that, through skillful-

and persistent advocacy supported by factual input from the
business units, we can turn the Commimsion around on thie

issue.

Attachments
Distribution list
Florida revised rule

cc (w/o att): Mike Tye, Esgqg.

Cl'd SpS2LSpepZis oL l SO 1679-122-806 WONd 6v:21 SGGT-VZ—B:H-



”

£1°d

C 't

Anderson
Buchwalter

Carney

. Castellano
. Cocilovo

Housman
Kudlacik
Kousha
Lavelie
Mattell
Nanney
Neff
Perry
Praskac
Richeson
Ressano
Sloan
Spooner
Tringali

SpSZLsyeacie

oL

SO 1679-122-806 WOHd 8S:2T S6e61-vT-ddd



State of Flonda

Commissioners:
SUSAN F. CLARK CHAIRMAN
;. TERRY DEASON

General Counsel
ROBERT D. VANDIVER

JULLA L. JOHNSON (904) 488--363

DIANE K. KIESLING

JOE GARCIA

. Public Serbice Commigsion |
UL 0D
May 15, 1995 . .
MY
V1A FEDERAL EXPRESS FCC . L noom

William F. Caton
Acting Secretary

icatl C 1$§i N .
Feders Commun ations Commission DOCKET FILE GOPY DUPLICATE

Washington, D.C. 20554

Re: CC Docket No. 94-129 - Policies and Rules Concerning Unauthorized
Changes of Consumers’ Long Distance Carriers

Dear Secretary Caton:

Enclosed please find an original and four copies of the Florida Public Service
Commission’s Suppiemental Comments filed ex parte in the above docket. Please date-
stamp and return one copy to us in the enclosed self-addressed enveiope.

In addition, we are filing one copy with the Formal Complaints Branch. In addition,
we are filing one copy with the Commission’s copy contractor, International Transcription
Services.

Sincerely,

o A

Cynthia B. Miller
Associate General Counsel

CBM/jb
Eaclosure
~ ¢cc:  Formal Complaints Branch
International Transcription Services

FLETCHER BUILDING ¢ 101 EAST GAINES STREET ¢ TALLAHASSEE, FL 32399-0850
An Affirmative Action/Equsi Opportunity Employer
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UNITED STATES OF AMERICA MAY '7'
FEDERAL CCMMUNICATIONS COMMISSION
F‘."f\ I =
v 100N
In the matter of:
Pclicies and Ru.es Concerning CC Docket No. 94-129

Unauthorized Changes of Consumers'
Long Distance Carriers

SUPPLEMENTAL COMMENTS OF THE
ELORIDA PUBLIC SERVICE COMMISSION

On December 6, 1994, the Florida Public Service Commission
(FPSC) voted to propose revisions to Rule 25-4.118, PFlorida
Adninistrative Code, Interexchange cCarrier Selection, commonly
referred to as the PIC (primary interexchange carrier) rule. The
proposed changes to the rule would have required that every letter
cf agreement (LOA) requesting a change in a customer's selected
interexchange carrier be a separate document and would not be
combined with other types of promotional material.

However, the rule hearing resulted in the proposed rules being
altered. While commenters and parties participating in the hearing
generally agreed unintended PIC changes were a problem, they did
not agree that the proposed rule was the best alternative at this
time. AT&T expressed concern that they could ultimately be faced
with inconsistent regulation from the Federal Communications
Commission (FCC) and the FPSC. Most of the parties submitting
comments and participating in the informal rule hearing suggested
| that the FPSC could address the problem of unintended PIC changes

without requiring that every LOA be a separate document. In



