B
Television ey e o

ATE F’LED RECE’VED
JUL 2 0 1995¢

FEDERAL COMMUNI
CATIONS CoMmt
OFFCE OF St sy SSION

July 20, 1995

Mr. William Caton

Secretary

Federal Communications Commission
1919 M Street, N.W.
Washington, DC 20036

RE: In Re Prime Time Access Rule, MM Docket No. 94-123
Ex Parte Communication

Dear Mr. Caton:

On July 19, 1995, INTV met with Lisa Smith, senior advisor to
Commissioner Barrett and Julius Genachowski of Chairman Hundt'’s
staff. We discussed issues pertaining to INTV’'s comments and
transition questions. The attached primer summarizing the problems
facing UHF stations was presented.

Sincerely, <

David L. Donovan
VP/Legal & Legislative Affairs

INTY - Association of Independent Television Stations, Inc.
1320 Nineteenth St., N.W., Suite 300, Washington, D.C. 20036 ® (202) 887-1970/Fax (202) 887-0950



Why the UHF Handicap Is a Real Handicap to

Emerging Network Affiliates and Independent Stations

On any basis of comparison, none of the
three emerging networks -- Fox, UPN, and WB
-- begins to compare with their entrenched breth-
ren in the network business -- ABC, CBS, and
NBC. In terms of coverage, program expendi-
tures, audience ratings, amount of
programming, number of affiliates,
and VHF affiliate penetration, the
three entrenched networks continue
to hold the upper hand. The advan-
tageous position of the three en-
trenched networks rests on a foun-

dation tilted against the emerging No. of

networks by a structural bias bred of ur
the laws of physics and policy atits

choices. None of the emerging net-

works can hope to compare cover-

age-wise with the entrenched net-

works as long as the entrenched net-

works retain their predominantly

VHF affiliate bases and the emerg-

ing networks are relegated to their predomi-
nantly UHF affiliate bases.

As set forth more fully in the following
primer, this so-called UHF handicap is real and
of real concern to emerging networks and their
affiliates, as well as to unaffiliated independent
stations.

Why are independents and emerging
network affiliates concerned about the so-
called "UHF handicap?"'

Most independent stations and emerging
network affiliates are UHF stations. In the top
50 markets, 143 (79%) of the 182 general audi-
ence independents and emerging network affili-
ates are UHF stations. (INTV Comments at 23
& Exhibit One). This contrasts with the affili-

ates of the three entrenched networks, of which
only 21 (14%) of 152 affiliated stations are UHF.
(See Figure One). Consequently, the three
emerging networks are at a considerable disad-
vantage if the so-called "UHF handicap" is real.

Figure One

Network Affifiate Make-up
Top 50 Markets

Fox

Network

Bw Bour

Is the "UHF Handicap' Real?

Yes. Evidence now before the Commission
establishes the current and continuing reality of
the UHF handicap. UHF stations continue to be
outperformed financially by VHF stations.

* When viewed by comparable market ranges,
the average cash flow of UHF stations falls
well below the average cash flow of VHF sta-
tions. This is true for independents and affili-
ates alike. (See Figure Two.)

» Since 1975, the profitability gap between pre-
dominantly-VHF network affiliates and pre-
dominantly UHF independents and Fox affili-
ates has widened in the top 10 markets. (LECG
Report at 36-37).



i
i
i
|

|
|

= = = )

0 = = >

2 ] 0 3
3




INTV = JULY 14, 1995

* A dramatic cash flow gap still exists between
predominantly-VHF network affiliates and
predominantly UHF independents and Fox af-
filiates across the top 50 markets. (See Figure
Three.)

* Even as between UHF and VHF network af-
filiates, a significant profitability gap remains.
(LECG Report at 39)

* The economic gap between UHF independents
and affiliates, both nationwide and in the top
10 markets has grown over time. (LECG Re-
port at 40)

» The relative financial weakness of UHF sta-
tions vis-a-vis their VHF competitors has been
widely acknowledged. (See, e.g., FCC Oftice
of Plans and Policy, Broadcast Television in a
Multichannel Marketplace, OPP Working Pa-
per No. 26 (1991); FCC Network Inquiry Spe-
cial Staff, New Television Networks: Entry,
Jurisdiction, Ownership and Regulation
(1980) at 77.

* Comparisons of UHF versus VHF financial
performance based on industry-wide, as op-
posed to market range specific, data obscure
the true disparity in financial performance
between UHF and VHF stations. (INTV Re-
ply Comments at 13-15)

Why Are UHF Stations Financially
Weaker Than VHF Stations?

The answer is as simple as the fundamen-
tal economic premise of broadcast television.
Broadcast stations gain revenue from advertis-
ing. Advertising rates are a function of the size
and demographic characteristics of a station's
audience. Again, the record shows that UHF sta-
tions have smaller audiences than similarly situ-
ated VHF stations:

* When the same programs are broadcast on
UHEF stations and VHF stations during prime
access, the programs garner on average a 30-
40% smaller audience rating on UHF stations.
(INTV Comments, Exhibit 2)

* Fox programming on UHF Fox affiliates gar-
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nered ratings which on average were two rat-
ings points below their ratings on VHF Fox
affiliates. (LECG Report at 41-44)

« The three emerging networks, with their pre-
dominantly UHF affiliate bases garner audi-
ence ratings significantly smaller than the three
entrenched networks with their predominantly
VHF affiliate bases. (See Figure Four.)

* The Average Weekly Circulation (i.e,, the
number of television households viewing a
particular station at least once per week) of
emerging network affiliates typically is con-
siderably lower than that of its entrenched
network affiliate competitors. (See Figures
Five and Six.)

[n short, UHF stations have smaller audi-
ences than their VHF competitors.

Why Do UHF Stations Tend to Have
Smaller Audiences Than VHF Stations?

Again, the answer is simple. UHF signals
simply do not travel as far as VHF signals.
Therefore, the coverage area of UHF stations
almost invariably is smaller than the coverage
area of VHF stations in the same market.

* According to an FCC staff report in 1979, the
average VHF station's predicted grade B sig-
nal contour extended from 72 to 76 miles de-
pending on channel] number. For UHF stations,
the predicted Grade B contour extended only
45 miles. (FCC Staff Report, Compatibility of
UHF Television: A Preliminary Analysis (Sep-
tember, 1979) at 89. This, in part, was due to
the fact that only three percent of UHF sta-
tions operated at the maximum permitted
power of five million watts in 1979, whereas
nearly 80% of VHF stations operated at the
maximum permissible power of 316,000
watts. The UHF stations could not afford the
cost of operating at full power. Ten times as
much electricity is used to operate a high-
power UHF transmitter as is used to operate a
VHEF television transmitter. (Id.)

.

Even today, the average predicted grade B
contour of a top 50 market UHF station ex-
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tends only 54 miles versus 66 miles for their
VHEF competitors. This represents a UHF cov-
erage area 34% smaller than the VHF cover-
age area. For example, A cursory inspection
of coverage maps for Washington, D.C., sta-
tions shows, for example, that the predicted
grade B contours of the four VHF stations
(WRC, WTTG, WMAL, WUSA) extend to or
beyond Hagerstown, Maryland, to the north-
west, and into Pennsylvania to the north, while
the predicted grade B contours of the UHF sta-
tions (WDCA, WFTY) extend only to
Frederick, Maryland, to the northwest, and fall
well short of the Pennsylvania border to the
north. (Television & Cable Factbook, Vol. 63

FIGURE FOUR
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* Again, in Washington, D.C., the average weekly
circulation even in cable households for the four
VHF stations ranges from 1,000,633 to
1,089,558 while the average weekly circulation
for the UHF stations in cable households ranges
from 120,931 to 774,035. (Television & Cable
Factbook, Vol. 63 (1995) at A-218 - A-223.)

Has the UHF handicap been mitigated
substantially by the wide penetration of cable
television?

No. The advent of UHF-VHF parity due to
the expansion of cable television is a myth.

* UHF stations, which have relied heavily on
carriage under the new must carry law, still may
insist on carriage only where they provide a

good quality signal.

NETWORK RATINGS/SHARE THROUGH APRIL 23, 1995 This preserves the

H Rating I Share

(1995) at A-218 - A-223))

» Consequently, the coverage areas of the emerg-
ing network affiliates usually are considerably
smaller than that of their entrenched network
affiliate competitors, and the number of cable
and noncable households which receive the
signals of emerging network affiliates typically
is considerably lower than that of their en-
trenched network affiliate competitors. (See
Figures Seven, Eight, and Nine.)

VHF advantage be-
cause VHF stations
still place a good qual-
ity signal over a much
larger area then UHF
stations,

* Even within their
coverage areas, 30-
40% of television
homes do not sub-
scribe to cable; thus,
cable could improve
UHF reception only
within a 60-70% of
television households.

* Any benefit from cable carriage of UHF sta-
tions tends to be offset by the expanded com-
petition from numerous cable channels; thus,
UHEF stations get lower ratings in cable homes
than in noncable homes. (See Critique at 6).

» UHF stations also suffer greater audience losses
in cable homes than their VHF competitors.
(Id.)

* Thus, despite the rapid growth of cable televi-
sion in the 1980s, UHF independents failed to
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FIGURE FIVE
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FIGURE SEVEN
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FIGURE NINE
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close the profitability gap with network affili-
ates. (LECG at 33)

What might one learn from Fox's expe-
rience in attempting to establish the fourth
broadcast network?

The Fox experience confirms the reality of
the UHF handicap and its consequences for
emerging networks.

* Fox's "raid" on VHF affiliates leaves no doubt
that Fox (like every other network) perceives
the tremendous advantage of having a VHF
affiliate rather than a UHF affiliate in a mar-
ket.

* Whereas some might point out that Fox is clos-
ing the UHF-VHF gap via its successful woo-
ing of VHF affiliates of other networks, this
ignores the other side of that coin -- in the form
of the hundreds of millions, if not billions, of
dollars that Fox has spent to acquire highly

attractive programming like NFL football and
secure ownership or investment positions in
stations in order to prompt their switch of af-
filiation to Fox from another network. Fox, in
other words, has paid dearly to reduce its UHF
handicap, something never required of the
three entrenched networks.

In sum, the UHF-based emerging networks
continue to struggle against the Commission's
intermixed UHF/VHF channel allocation re-
gime, which continues to place them at a real
and substantial disadvantage in their efforts to
compete with entrenched, predominantly VHF
competitors.
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Explanatory Notes

» The "LECG Report" refers to The Economic Effects of Repealing the Prime Time Access Rule:
Impact on Broadcasting Markets and the Syndicated Program Market, prepared for INTV, King
World, and Viacom by The Law and Economics Consulting Group, submitted to the Commission
on March 7, 1995.

* Figure Four source: Broadcasting & Cable (May 1, 1995) at 29-30.

* The Critique referred to on page 5 was submitted with INTV's reply comments on May 26, 1995,
sub nom. A CRITICAL ASIDE AND COMMENTARY ON “AN ECONOMIC ANALYSIS OF THE
PRIME TIME ACCESS RULE”, prepared by the staff of the Association of Independent Televi-
sion Stations, Inc.

* Figures Five through Nine reflect ratios of the emerging network --- to the average value of the -
- for the three entrenched network affiliates. Thus, for example, if the average entrenched net-
work affiliate was viewed weekly in 100,000 cable homes and the local Fox affiliate was viewed
in 85,000 cable homes, the resultant ratio would be 0.85. For convenience, a line appears at the
ratio of 1.00, thus indicating the relative position of the entrenched network affiliates. The under-
lying data and computed ratios are attached. In several cases, ratios were set at one for emerging
network affiliates because extensive out-of-market cable carriage literally skewed results off the
charts. The two newest emerging networks continue to secure additional affiliates. Some more
recent additions to their affiliate ranks may not have been reflected in the underlying data.



Emerging Network Ratios « 1

Rank

1

2 3 4 5 6 7 8 9 10 11
Market New York Los Angeles Chicago Philadelphia San Fransisco Boston Washington Dallas/Fort Woi Detroit Atlanta Houston
Network ABC ABC ABC ABC ABC ABC ABC ABC ABC ABC ABC
Station WABC KABC WLS WPV KGO WCVB WJLA WFAA WXYZ WSB KTRK
Channel 7 7 7 6 7 5 7 8 7 2 13
Total Cable 30,551,210 4,093,320 2,512,620 3,261,600 2,641,750 3,082,190 2,300,380 1,406,560 1,829,350 1,376,090 1,359,310
Total Noncable 16,965,080 2,347,150 1,983,380 1,137,650 1,379,610 991,880 1,308,500 1,177,710 1,064,000 826,740 962,750
Avg Weekly Cable 3,733,927 2,636,648 1,597,816 1,881,035 1,376,372 1,538,029 1,043,373 903,395 1,103,193 846,089 680,119
Avg Weekly Noncable 2,282,063 1,586,728 1,243,565 703,646 553,812 512,675 641,298 812,646 632,583 436,059 593,617
Grade B 56.3 67.8 626 63.2 71.8 60.9 50.6 70.1 59.8 632 70.7
Grade A 379 48.3 437 34.5 50.0 345 36.8 50.0 414 345 54.6
ABC Grade B area 9957.87 14441.40 12311.15 12548.28 16195.66 11651.57 8043.61 15437.82 11234.46 12548.28 15703.22
Rank 1 2 3 4 5 6 7 8 9 10 11
Rank 1 2 3 4 5 6 7 8 9 10 1
Market New York Los Angeles Chicago Philadeiphia San Fransisco Boston Washington Dallas/Fort Woi Detroit Atlanta Houston
Network CBS cBs CBS CBS CcBS cBS cBs CBS CBS CcBS cBS
Station WCBS KCBS WBBM WCAU KPIX wBZ WUSA KTVTY WGPR WGNX KHOU
Channel 2 2 2 10 5 4 9 11 62 46 kAl
Total Cable 7,047,370 4,411,000 2,091,080 3,612,810 2,647,980 2,689,400 3,062,990 12,833,230 1,198,400 1,336,900 1,260,420
Total Noncable 3,508,210 2,582,620 1,643,450 1,325,210 1,380,820 938,070 1,540,760 7,614,480 631,110 799,650 951,980
Avg Weekly Cable 3,641,602 2,569,766 1,482,664 1,803,744 1,357,823 1,508,221 1,089,558 679,499 66,126 503,808 685,799
Avg Weekly Noncabie 1,940,820 1,475,175 1,151,801 676,203 581,439 512,691 643,741 656,961 86,228 244,360 590,138
Grade B 67.8 63.2 63.2 58.6 66.7 615 55.7 70.7 62.1 62.1 74.7
Grade A 295 36.8 299 40.2 402 316 38.5 50.0 431 477 54.0
CBS Grade B area 14441.40 12648.28 12548.28 10788.10 13976.60 11882.29 9748.76 15703.22 12115.27 12115.27 17530.37
Rank 1 2 3 4 5 6 7 8 9 10 11
Rank 1 2 3 4 5 6 7 8 g 10 11
Market New York Los Angeles Chicago Philadeiphia San Fransisco Boston Washington Daltas/Fort Woi Detroit Atlanta Houston
Network NBC NBC NBC NBC NBC NBC NBC NBC NBC NBC NBC
Station WNBC KNBC WMAQ KYW KRON WHDH WRC KXAS wWDIV WXIA KPRC
Channel 4 4 5 3 4 7 4 5 4 11 2
Total Cable 6,397,730 4,362,930 2,223,670 3,756,130 2,317,450 2,816,750 2,050,390 1,183,620 1,924,320 22,042,520 1,272,670
Total Noncable 3,114,730 2,564,720 1,714,660 1,396,530 1,191,940 945,220 1,241,870 1,096,340 1,113,200 12,450,980 933,050
Avg Weekly Cable 3,727,402 2,623,488 1,544 464 1,740,988 1,318,953 1,518,187 1,000,633 797,942 1,092,256 785,120 651,542
Avg Weekly Noncable 1,949,293 1,490,489 1,183,543 636,582 534,828 525,225 624,732 773,193 617,281 580,075 530,447
Grade B 61.5 65.5 66.7 59.8 71.3 598 57.5 782 83.8 59.8 776
Grade A 316 39.1 328 333 41.4 414 30.5 471 33.9 40.8 48.3
NBC Grade B area 11882.29 13478.22 13976.60 11234.46 15970.88 11234.46 10386.89 19211.59 12787.66 11234.46 18917.92
Rank 1 2 3 4 5 6 7 8 9 10 11
Rank 1 2 3 4 5 6 7 8 9 10 11
Market New York Los Angeles Chicago Philadelphia San Fransisco Boston Washington Dallas/Fort Woi Detroit Atlanta Houston
Network ABC, CBS, NBC ABC, CBS, NBC ABC, CBS, NBC ABC, CBS, NBC ABC, CBS, NBC ABC, CBS, NBC ABC, CBS, NBC ABC, CBS, NBC ABC, CBS, NBC ABC, CBS, NBC ABC, CBS, NBC
Total Cable 14,665,437 4,289,083 2,275,790 3,543,513 2,535,727 2,862,780 2,471,253 5,141,137 1,650,690 8,251,837 1,297,467
Total Noncable 7,862,673 2,498,163 1,780,497 1,286,463 1,317,457 958,390 1,363,710 3,296,177 936,103 4,602,457 949,260
Avg Weekly Cable 3,700,977 2,609,967 1,541,648 1,808,589 1,351,049 1,521,812 1,044,521 793,612 753,858 711,672 672,487
Avg Weekly Noncable 2,057,392 1,517,464 1,182,970 672,144 556,693 516,864 636,590 747,600 445,364 420,165 571,401
Grade B 61.9 65.5 64.2 60.5 69.9 60.7 54.6 73.0 61.9 61.7 74.3
Grade A 33.0 41.4 35.5 36.0 439 35.8 35.3 48.0 395 41.0 52.3
ABC, CBS, NBC Grade 12,093.9 13,489.3 12,9453 11,523.6 15,381.0 11,589.4 9,392.4 16,784.2 12,045.8 11,966.0 17,383.8

INTV » 7/14/95 » 9:45:10 AM
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12 13 14 15 16 17 18 19 20 21 22 23
Seattle Cleveland Minneapolis Tampa Miami Pittsburgh Denver Phoenix St. Lauls Sacramento  Orlando/Dayton: Baitimors
ABC ABC ABC ABC ABC ABC ABC ABC ABC ABC ABC ABC
KOMO WEWS KSTP WETS WPLG WTAE KUSA KNXV KDNL KOVR WFTV WMAR
4 5 5 28 10 4 9 15 30 13 9 2
1,045,920 1,703,780 928,960 1,392,210 1,395,220 1,753,010 17,395,910 586,830 750,050 2,457,580 2,053,700 3,157,310
504,600 919,800 903,600 612,440 612,310 643,360 9,965,940 511,380 676,180 1,337,600 841,080 1,727,840
826,208 897,326 536,018 476,359 812,576 989,702 §72,045 324,679 337,857 550,070 733,970 693,941
350,912 471,824 551,861 231,639 380,772 272,269 481,580 292,191 296,459 383,281 253,861 418,800
56.3 62.6 73.6 55.2 60.9 58.6 66.7 437 55.2 73.6 66.7 58.6
27.0 333 425 425 40.2 32.8 47.7 34.5 425 50.6 47.7 33.3
9957.87 12311.15 17017.88 9572.56 11651.57 10788.10 13976.60 5999.47 9572.56 17017.88 13976.60 10788.10
12 13 14 15 16 17 18 19 20 21 22 23
12 13 14 15 16 17 18 19 20 21 22 23
Seattie Cleveland Minneapolis Tampa Miami Pittsburgh Denver Phoenix St. Louis Sacramento  Orlando/Dayton: Baltimore
cBS cBs CBS cBs CcBS CcBS CBS cBS CBS CcBS cBS CBS
KSTW WOIO wcCcCco WTSP WCIX KDKA KMGH KPHO KMOV KXTV WCPX wJzZ
11 19 4 10 3] 2 7 5 4 10 6 13
1,455,210 1,462,090 895,080 1,512,690 2,020,890 1,683,640 19,038,430 1,554,030 848,630 2,400,050 1,557,700 2,792,060
809,260 745,840 885,330 659,760 798,280 611,960 11,041,220 1,120,290 756,560 1,310,700 621,360 1,447,930
694,606 643,769 588,889 735,493 655,783 958,836 537,749 368,521 500,489 609,384 675,924 694,068
276,409 339,896 577,016 351,225 287,043 273,295 521,607 320,077 563,728 406,920 226,189 435,394
56.9 52.9 73.6 64.4 71.3 63.2 67.2 70.7 63.2 747 69.0 56.3
37.9 43.1 414 437 402 34.5 46.0 41.4 33.3 50.0 391 41.4
10171.25 879146 17017.88 13029.32 15970.88 12548.28 14186.93 156703.22 12548.28 17530.37 14957.12 9957 87
12 13 14 15 16 17 18 19 20 21 22 23
12 13 14 15 16 17 18 19 20 21 22 23
Saattle Cleveland Minneapolis Tampa Miami Pittsburgh Denver Phoenix St. Louis Sacramenio  Qrlando/Dayton: Baltimore
NBC NBC NBC NBC NBC NBC NBC NBC NBC NBC NBC NBC
KING WKYC KARE WFLA WTVJ WPIX KCNC KPNX KSDK KCRA WESH WBAL
5 3 11 8 4 11 4 12 5 3 2 11
1,241,650 1,333,250 920,420 1,612,580 1,325,850 1,412,380 16,017,490 1,524,340 914,290 2,948,690 1,605,290 2,934,080
658,470 712,830 900,670 671,550 574,120 494,790 9,982,960 1,111,220 791,110 1,677,540 623,140 1,672,600
840,451 849,192 539,555 827,334 694,598 866,466 589,056 486,530 543,047 684,462 692,450 631,532
371,681 441,165 566,550 395,505 344,393 246,579 469,187 389,512 514,390 404,015 230,672 436,238
66.7 64.4 65.5 71.8 63.2 54.0 78.2 71.8 63.8 78.2 70.1 60.9
35.6 345 48.0 50.0 33.3 36.8 55.7 50.0 37.9 425 36.8 41.4
13976.60 13029.32 13478.22 16195.66 12548.28 9160.88 19211.59 16195.66 12787.66 19211.59 15437.82 11651.57
12 13 14 15 16 17 18 19 20 21 22 23
12 13 14 15 16 17 18 19 20 21 22 23
Seattle Cleveland Minneapolis Tampa Miami Pittsburgh Denver Phoenix St. Louis Sacramento  Orlando/Dayton: Baltimore
ABC, CBS, NBC ABC, CBS, NBC ABC, CBS, NBC ABC, CBS, NBC ABC, CBS, NBC ABC, CBS, NBC ABC, CBS, NBC ABC, CBS, NBC ABC, CBS, NBC ABC, CBS, NBC ABC, CBS, NBC ABC, CBS, NBC
1,247,593 1,499,707 914,820 1,505,827 1,580,653 1,616,343 17,483,943 1,221,733 837,657 2,601,440 1,738,897 2,961,150
657,443 792,823 896,533 647,917 661,570 583,370 10,330,040 914,297 741,283 1,441,947 695,193 1,616,123
787,088 796,762 554,821 679,729 720,986 938,335 566,283 393,243 460,464 614,639 700,781 673,180
333,001 417,628 565,142 326,123 337,403 264,048 490,791 333,927 458,192 398,072 236,907 430,144
60.0 60.0 70.9 63.8 65.1 58.6 70.7 62.1 80.7 75.5 68.6 58.6
33.5 37.0 43.3 45.4 379 347 49.8 420 37.9 47.7 41.2 38.7
11,368.6 11,3773 15,838.0 12,932.5 13,390.2 10,832.4 15,791.7 12,632.8 11,636.2 17,919.9 14,790.5 10,799.2

INTV ¢ 7/14/95 + 9:45:10 AM



Emerging Network Ratios < 3

24 25 26 27 28 29 30 31 32 33 34 35
Indianapolis Portland Hartford/New H  San Diego Charlotte Milwauke Cincinatti Kansas City  Raleigh/ Durhan Nashville Columbus Greanville/Spal
ABC ABC ABC ABC ABC ABC ABC ABC ABC ABC ABC ABC
WRTV KATU WTNH KGTV WSOL WISN WKRC KMBC WTVD WKRN WSYX WLOS
6 2 8 10 9 12 12 9 11 2 6 13
777,040 900,180 4,441,980 1,933,340 1,084,580 2,156,890 1,340,780 757,520 1,022,350 669,710 818,570 1,163,540
490,710 627,540 2,360,040 852,740 708,640 1,808,590 775,310 453,950 684,780 469,500 479,180 747,630
529,439 435,113 786,706 613,825 425,109 370,180 447,280 485,046 430,567 331,696 456,854 307,916
295,765 316,514 155,921 138,709 255,597 319,309 279,411 271,375 286,936 223,198 252,613 242,395
66.7 74.7 57.5 59.8 64.9 59.8 62.1 62.1 75.3 75.3 62.6 77.0
35.6 51.7 37.9 36.8 46.0 39.1 39.1 44.8 55.2 43.7 50.0 54.6
13976.60 17530.37 10386.89 11234.46 13232.42 11234.46 12115.27 12115.27 17813.11 17813.11 12311.15 18626.50
24 25 26 27 28 29 30 31 32 33 34 35
24 25 26 27 28 29 30 31 32 33 34 35
Indianapolis Portland Hartford/New H  San Diego Charlotte Miiwauke Cincinatti Kansas City  Raleigh/ Durhan Nashville Columbus Greenville/Spat
CBs CBS CcBS CBS CBS CcBS CBS cBs cBS cBS cBS CcBS
WISH KOIN WFSB KFMB WBTV WDJT WCPO KCTV WRAL WTVF WBNS WSPA
8 6 3 8 3 58 9 5 5 5 10 7
814,270 839,180 2,819,210 3,805,500 1,506,460 450,350 877,060 737,000 22,807,650 732,960 1,183,800 973,450
516,960 557,360 1,321,320 2,249,820 953,450 391,730 561,430 452,890 12,839,830 526,370 648,970 672,440
515,131 475,402 947,745 636,756 464,446 53,329 465,789 484,364 461,725 397,144 519,519 336,800
300,083 331,421 173,780 148,644 285,690 72,814 298,605 280,989 516,541 267,957 276,919 256,819
60.9 89.7 63.2 55.2 74.7 39.1 59.8 66.7 81.0 67.2 59.8 79.3
40.8 59.8 36.8 370 43.7 28.7 391 345 52.3 39.7 33.7 626
11651.57 25277.54 12548.28 9572.56 17530.37 4802.90 11234.46 13976.60 20611.99 14186.93 11234.46 19755.87
24 25 26 27 28 29 30 31 32 33 34 35
24 25 26 27 28 29 30 31 32 33 34 35
Indianapolis Portland Hartford/New H  San Diego Charlotte Milwauke Cincinatti Kansas City  Raleigh/ Durhan Nashville Columbus Greenville/Spat
NBC NBC NBC NBC NBC NBC NBC NBC NBC NBC NBC NBC
WTHR KGW WVIT KNSD WCNC WITI WLWT KSHB WRDC WSMV WCMH WYFF
13 8 30 39 36 6 5 41 28 4 4 4
807,950 765,200 2,248,210 3,660,120 919,280 1,734,250 954,400 892,010 823,080 721,630 1,027,660 1,201,590
517,340 534,710 599,840 1,992,760 559,810 1,527,640 584,340 516,900 588,580 511,120 593,310 789,910
501,299 435,113 715,374 601,582 344,180 371,493 413,497 401,183 288,975 378,550 446,799 329,293
275,609 316,514 111,269 118,996 183,911 329,668 281,422 185,557 180,387 252,516 266,026 249,806
55.7 74.7 56.3 59.8 £§9.0 69.0 62.6 575 701 78.3 66.1 67.8
36.8 51.7 43.7 46.0 54.0 414 34.5 40.8 52.9 38.5 379 39.1
9746.76 17530.37 9957.87 11234.46 1495712 14957.12 1231115 10386.89 15437.82 19260.76 13726.28 14441.40
24 25 26 27 28 29 30 31 32 a3 34 35
24 25 26 27 28 29 30 31 32 33 34 35
Indianapolis Portland Hartford/New H  San Diego Charlotte Milwauke Cincinatti Kansas City  Raleigh/ Durhan Nashville Columbus Greenvilie/Spal
ABC, CBS, NBC ABC, CBS, NBC ABC, CBS, NBC ABC, CBS, NBC ABC, CBS, NBC ABC, CBS, NBC ABC, CBS, NBC ABC, CBS, NBC ABC, CBS, NBC ABC, CBS, NBC ABC, CBS, NBC ABC, CBS, NBC
799,753 834,853 3,169,800 3,132,987 1,170,107 1,447,163 1,057,413 795,510 8,217,693 708,100 1,010,010 1,112,860
508,337 573,203 1,427,067 1,698,440 740,633 1,242,653 640,360 474,580 4,704,397 501,997 573,820 736,660
515,290 448,543 816,608 617,388 411,245 265,001 442,189 456,864 393,756 369,130 474,331 324,670
290,486 321,483 146,990 135,450 241,733 240,597 286,479 245,974 327,955 247,890 265,186 249,673
61.1 79.7 59.0 58.3 69.5 56.0 61.5 62.1 755 73.6 62.8 747
377 54.4 395 39.9 47.9 36.4 376 40.0 53.5 40.6 425 52.1
11,791.6 20,112.8 10,964.3 10,680.5 15,240.0 10,331.5 11,887.0 12,159.6 17,954.3 17,086.9 12,424.0 17,607.9

INTV * 7/14/95 ¢ 9:45:10 AM



Emerging Network Ratios » 4

36 37 38 39 40 41 42 43 44 45 46 47
Buffalo Salt Lake City  Grand Rapids San Antonio Norfolk New Orleans Memphis Oklahoma City Harrisburgh/Lat West Paim Beacl  Providence  Wilkes Barre/ &
ABC ABC ABC ABC ABC ABC ABC ABC ABC ABC ABC ABGC
WKBW KYVX WOTV KSAT WVEC WVUE WHBQ KOCO WHTM WPBF WPRI WNEP
7 4 41 12 13 8 13 5 27 25 12 16
841,110 1,068,580 590,800 591,780 575,200 86,650 551,780 516,750 1,294,220 1,439,610 2,554,400 1,124,750
348,350 912,420 415,420 331,560 304,050 290,110 372,950 336,500 625,860 611,670 828,800 320,700
423,789 230,537 177,050 351,588 365,610 356,990 289,894 287,134 337,292 306,985 472,776 416,831
158,913 240,748 126,258 18,720 152,422 165,761 178,838 196,404 114,858 60,512 189,359 99,727
59.2 86.8 55.2 64.4 60.3 58.6 61.5 79.9 51.7 58.6 62.6 55.7
41.4 53.4 44.8 41.4 379 41.4 454 46.0 39.1 43.7 44.8 45.4
11010.15 23669.51 9672.56 13029.32 11423.11 10788.10 11882.29 20055.96 8397.13 10788.10 12311.15 9746.76
36 37 38 39 40 41 42 43 44 45 46 47
36 37 38 39 40 44 42 43 44 45 46 47
Buffalo Salt Lake City  Grand Rapids San Antonio Norfolk New Orleans Memphis Memphis Harrisburgh/Lal West Paim Beacl  Providence  Wilkes Barre/ &
cBS cBS CcBS ces CBS cBS cBs cBS cBs cBsS CBS cBsS
WIVB KSL WWMT KENS WTKR WWL WREG KWTV WHP WPEC WLNE WYOQU
4 5 3 5 3 4 3 9 21 12 6 22
862,750 756,950 701,760 729,130 648,910 605,840 681,220 544,020 1,123,390 1,726,640 1,934,940 1,038,690
368,740 607,490 491,360 393,480 309,410 281,770 487,890 365,880 455,190 680,150 685,250 262,260
396,250 254,635 378,619 363,724 36,025 423,210 35,935 317,448 293,252 489,009 457,589 331,051
167,544 247,134 224,180 186,867 159,819 182,309 225,439 207,905 102,637 154,340 151,210 91,741
67.2 85.6 67.8 69.5 67.8 62.1 64.4 71.8 48.3 59.8 747 67.2
40.8 51.1 345 40.2 35.6 345 391 50.6 36.8 43.7 41.4 50.6
14186.93 23019.58 14441.40 15174.68 14441.40 12115.27 13029.32 16195.66 7328.99 11234 .48 17530.37 14186.93
36 37 38 39 40 41 42 43 44 45 48 47
36 37 38 39 40 41 42 43 44 45 46 47
Buffalo Salt Lake City  Grand Rapids San Antonio Norfolk New QOrleans Memphis Oklahoma City  Harrisburgh/Lai West Palm Beac!  Providence  Wilkes Barre/ &
NBC NBC NBC NBC NBC NBC NBC NBC NBC NBC NBC NBC
WGRz KUTV WOO0D KMOL WABY WDSU WMC KFOR WGAL WPTV WJAR WBRE
2 2 8 4 10 6 5 4 8 5 10 28
647,080 533,370 693,520 689,360 616,660 714,110 602,860 530,810 2,288,770 2,121,220 2,287,430 923,580
289,770 454,700 495,680 379,700 325,590 322,570 406,890 338,520 1,221,350 814,730 784,690 228,710
399,267 229,449 363,718 346,355 360,115 383,700 382,113 315,778 481,968 523,538 522,631 346,525
154,815 224,110 230,193 176,784 159,076 178,633 221,799 198,036 172,332 130,746 202,049 91,092
66.1 82.8 60.9 71.3 64.9 65.5 66.7 73.6 69.0 61.5 57.5 63.2
39.7 511 43.7 443 443 34.5 36.2 40.8 51.1 32.8 40.2 511
13726.28 21538.26 11651.57 15970.88 13232.42 13478.22 13976.60 17017.88 1495712 11882.29 10386.89 12548.28
36 37 38 39 40 41 42 43 44 45 46 47
36 37 38 39 40 41 42 43 44 45 46 47
Buttalo Salt Lake City  Grand Rapids San Antonio Nortfolk New Orleans Memphis Mamphis Harrisburgh/Lai West Palm Beaci  Providence Wilkes Barre/ €
ABC, CBS, NBC ABC, CBS, NBC ABC, CBS, NBC ABC, CBS, NBC ABC, CBS, NBC ABC, CBS, NBC ABC, CBS, NBC ABC, CBS, NBC ABC, CBS, NBC ABC, CBS, NBC ABC, CBS, NBC ABC, CBS, NBC
783,647 786,300 662,027 670,090 619,117 631,717 456,910 542,203 1,309,637 1,817,893 1,804,310 1,065,850
335,620 658,203 467,487 368,247 322,187 302,797 394,963 359,117 671,013 692,170 580,920 417,750
406,435 238,207 306,462 353,889 249,243 390,840 258,346 307,707 354,118 439,542 425,630 356,973
157,091 237,330 193,544 127,457 112,538 171,121 204,333 194,926 157,124 138,967 143,887 135,997
64.2 85.1 61.3 68.4 64.3 62.1 64.2 75.1 56.3 60.0 64.9 62.0
40.6 51.9 41.0 420 39.3 36.8 40.2 458 42.3 40.% 421 490
12,9745 22,742.4 11,888.5 14,725.0 13,032.3 12,127.2 12,962.7 17,756.5 10,227.7 11,301.6 13,409.5 12,160.7

INTV » 7/14/95 « 9:45:10 AM



Emerging Network Ratios * 5

Rank

1

2

3

4

5 6 7 8 9 10 11

Market New York Los Angeles Chicago Philadelphia San Fransisco Boston Washington Dallas/Fort Wol Detroit Atlanta Houston
Network FOX FOX FOX FOX FOX FOX FOX FOX FOX FOX FOX
Station WNYW KTTV WFLD WTXF KTVU WFXT WTTG KDFW WJVK WAGA KRV
Channel 5 11 32 29 2 25 5 4 2 5 26
Total Cable 7,082,430 4,339,530 2,376,660 3,711,450 6,486,530 2,379,180 2,888,920 1,631,120 1,970,420 1,382,900 1,218,790
Total Noncable 3,310,150 2,533,550 1,893,790 1,322,220 3,280,360 832,600 1,525,230 1,334,560 1,079,610 836,200 919,650
Avg Weekly Cable 3,494,575 2,122,852 1,084,119 1,295,906 1,531,450 938,677 1,195,192 842,223 1,051,294 811,741 466,851
Avg Weekly Noncable 1,847,891 1,405,562 789,744 464,707 571,801 297,708 641,463 789,864 593,960 448,077 483,058
Fox Grade B 66.7 58.6 56.9 52.9 69.0 48.3 575 747 59.8 65.5 64.4
Grade A 32.2 37.4 46.0 448 36.8 37.9 31.0 40.2 29.9 36.8 477
Fox Grade B Area 13976.60 10788.10 10171.25 8791.46 14957.12 7328.99 10386.89 17530.37 11234.46 13478.22 13029.32

Rank 1 2 3 4 5 6 7 8 9 10 11
Fox ratios
Total Cable 0.483 1.012 1.044 1.047 2.558 0.831 1.169 0.317 1.194 0.168 0.939
Total Noncabie 0.421 1.014 1.064 1.028 2.490 0.869 1.118 0.405 1.153 0.178 0.969
Avg Weaekly Cable 0.944 0.813 0.703 0.717 1.134 0.617 1.144 1.061 1.395 1.141 0.694
Avg Weekly Noncable 0.898 0.926 0.662 0.691 1.027 0.576 1.008 1.057 1.334 1.066 0.845
Fox Grade B 1.078 0.895 0.887 0.874 0.987 0.795 1.0563 1.023 0.966 1.062 0.866
Grade A 0.976 0.903 1.297 1.244 0.839 1.058 0.879 0.820 0.758 0.898 0912
Fox Grade B Area 1.156 0.800 0.786 0.763 0.972 0.632 1.106 1.044 0.933 1.126 0.750

INTV « 7/14/95 < 9:45:10 AM



Emerging Network Ratios ¢ 6

12 13 14 15 16 17 18 19 20 21 22 23
Seattle Cleveland Minneapolis Tampa Miami Pittsburgh Denver Phoenix St. Louis Sacramento  Orlando/Dayton: Baltimore
FOX FOX FOX FOX FOX FOX FOX FOX FOX FOX FOX FOX
KCPQ WJIW WFTC WTVT WSVN WPGH KDOVR KSAZ KTVi KTXL WOFL WBFF
13 8 29 13 7 53 31 10 2 40 35 45
1,298,660 1,619,300 836,630 1,543,570 1,434,280 1,389,790 863,010 1,420,780 771,790 2,279,680 1,142,570 2,129,070
713,750 896,720 816,830 662,010 609,820 511,770 591,260 990,030 704,270 1,205,200 432,190 1,243,560
634,444 868,905 393,902 827,608 688,812 659,205 262,748 504,162 482,322 560,031 479,442 438,806
238,502 464,029 349,091 398,711 367,328 122,231 174,558 422,937 466,260 309,210 143,001 258,754
75.9 51.1 48.0 63.5 56.3 46.1 50.0 67.2 66.1 64.4 57.5 46.6
54.6 32.2 345 471 425 35.1 36.8 51.7 38.5 448 41.4 38.5
18098.12 8203.36 6647.61 12667.69 9957.87 6676.54 7853.98 14186.93 13726.28 13028.32 10386.89 6822.16
12 13 14 15 16 17 18 19 20 21 22 23
1.041 1.080 0.915 1.025 0.907 0.860 0.048 1.163 0.921 0.876 0.657 0.719
1.086 1.131 0.911 1.022 0.922 0.877 0.057 1.083 0.950 0.836 0.622 0.769
0.806 1.091 0.710 1.218 0.955 0.703 0.464 1.282 1.047 0.911 0.684 0.652
0.716 1.111 0.618 1.223 1.089 0.463 0.356 1.267 1.018 0.777 0.604 0.602
1.266 0.852 0.649 0.995 0.864 0.787 0.707 1.083 1.088 0.853 0.838 0.795
1.630 0.871 0.797 1.037 1.121 1.012 0.739 1.232 1.016 0.939 1.005 0.995
1.592 0.721 0.420 0.980 0.744 0.616 0.497 1123 1.180 0.727 0.702 0.632

INTV « 7/14/95 « 9:45:10 AM



Emerging Network Ratios ¢ 7

24

25

26

27

28 29 30 31 32 33 34 35
Indianapolis Portland Hartford/New H  San Diego Charlotte Milwauke Cincinatti Kansas City  Raleigh/ Durhan Nashville Columbus Greenville/Spat
FOX FOX FOX FOX FOX FOX FOX FOX FOX FOX FOX FOX
WXIN KPDX WTIC XETV wcCe WDAF WXIN WDAF WLFL WZTV WTTE WHNS
59 49 61 6 18 4 19 4 22 17 28 21
786,240 647,080 2,187,300 3,513,230 864,150 2,104,670 1,189,610 743,070 816,580 497,930 793,400 944,660
496,910 445,170 540,460 2,194,060 581,340 1,744,270 752,250 454,970 554,590 382,120 451,560 644,470
382,952 306,267 657,070 493,545 301,183 385,611 417,575 470,378 285,773 247,626 280,011 230,129
168,129 162,148 103,128 117,815 170,320 334,842 227,845 267,765 199,742 128,096 175,042 170,826
50.0 51.7 626 65.5 50.6 59.8 565.2 62.1 64.4 52.9 50.0 70.1
39.1 36.8 50.6 32.2 43.7 35.1 448 37.9 48.3 414 36.2 454
7853.98 8397.13 12311.15 13478.22 8043.61 11234.46 9572.56 12115.27 13029.32 8791.46 7853.98 15437.82
24 25 26 27 28 29 30 31 32 33 34 35
0.983 0.775 0.690 1121 0.739 1.454 1.125 0.934 0.099 0.703 0.786 0.849
0.978 0.777 0.379 1.292 0.785 1.404 1175 0.959 0.118 0.761 0.787 0.875
0.743 0.683 0.805 0.799 0.732 1.455 0.944 1.030 0.726 0.671 0.580 0.709
0.579 0.504 0.702 0.870 0.705 1.392 0.795 1.089 0.609 0.517 0.660 0.684
0.818 0.649 1.061 1.124 0.728 1.068 0.898 1.000 0.853 0.719 0.796 0.938
1.036 0.676 1.282 0.806 0912 0.964 1.193 0.947 0.903 1.019 0.851 0.871
0.666 0.418 1.123 1.262 0.528 1.087 0.805 0.996 0.726 0.515 0.632 0.877

INTV ¢ 7/14/95 + 9:45:10 AM



Emerging Network Ratios « 8

36 37 38 39 40 41 42 43 44 45 46 47
Buffaio Salt Lake City  Grand Rapids San Antonio Norfolk New Orieans Memphis Oklahoma City Harrisburgh/Lai West Palm Beac!  Providence Wilkes Barre/S
FOX FOX FOX FOX FOX FOX FOX FOX FOX FOX FOX FOX
WUTV KSTV WXMI KRRY wivz WNOL WPTY KOKH WPMT WFLX WNAC WOLF
29 13 17 35 33 38 24 25 43 29 64 38
769,510 368,180 599,570 520,430 479,680 529,170 521,840 449,970 1,205,030 1,949,300 1,845,130 896,500
325,380 335,860 424,610 295,710 238,230 238,090 357,430 281,870 594,040 786,650 671,100 222,650
250,210 183,024 239,024 215,858 279,454 262,153 268,745 186,426 266,452 386,164 242,480 175,218
90,616 201,276 174,067 113,761 102,429 115,170 141,853 136,591 96,137 136,577 85,272 50,549
38.5 71.3 47.7 64.4 425 50.0 50.0 565.2 60.3 57.5 38.5 55.7
35.1 46.6 38.5 48.0 33.9 356 36.8 425 46.0 46.0 328 414
4656.63 15970.88 7148.03 13029.32 5674.50 7853.98 7853.98 9572.56 11423.11 10386.89 4656.63 9746.76
36 37 38 39 40 41 42 43 44 45 46 47
0.982 0.468 0.906 0.777 0.775 0.838 1.142 0.830 0.920 1.072 1.023 0.841
0.969 0.510 0.908 0.803 0.739 0.786 0.905 0.785 0.885 1.136 1.155 0.533
0.616 0.768 0.780 0.610 1.121 0.671 1.040 0.606 0.752 0.879 0.570 0.491
0.577 0.848 0.899 0.893 0.910 0.673 0.694 0.701 0.612 0.983 0.593 0.372
0.600 0.838 0.778 0.942 0.661 0.806 0.779 0.735 1.070 0.959 0.593 0.898
0.864 0.898 0.939 1.096 0.863 0.967 0.915 0.928 1.087 1.148 0.778 0.844
0.359 0.702 0.601 0.885 0.435 0.648 0.606 0.539 1.117 0.919 0.347 0.801

INTV » 7/14/95 - 9:45:10 AM



Emerging Network Ratios + 9

Rank 1 2 3 4 5 6 7 8 9 10 11
Market New York Los Angeles Chicago Philadelphia San Fransisco Boston Washington  Dallas/Fort Wot Detroit Aflanta Houston
Network UPN UPN UPN UPN UPN UPN UPN UPN UPN UPN UPN
Station WWOR KCOP WPWR WGBS KBHK WSBK WDCA KTXA WKVD WVEU KTXH
Ch ] 9 13 50 57 44 38 20 29 50 69 20
Total Cable 35,324,280 4,123,640 1,998,810 2,914,900 2,385,360 16,652,780 2,117,620 1,021,930 2,231,030 910,130 1,039,370
Total Noncable 19,424,230 2,366,580 1,577,020 1,018,240 1,238,170 8,165,650 1,268,620 1,010,800 1,293,560 535,640 843,030
Avg Weekly Cable 4,012,911 2,049,339 818,191 720,116 778,953 1,499,935 774,035 347,781 1,042,645 121,213 428,338
Avg Weekly Noncable 1,655,517 1,215,226 679,513 285,982 292,191 334,201 368,737 413,333 465,421 73,295 425,061
UPN Grade B 56.3 57.5 60.3 448 55.2 44.8 46.0 63.2 448 67.8 59.2
Grade A 37.9 40.2 46.0 35.6 42.0 379 39.7 437 35.1 39.1 38.5
UPN Grade B area 9957.87 10386.89 11423.11 6305.30 9572.56 6305.30 6647.61 12548.28 6305.30 14441.40 11010.15
Rank 1 2 3 4 5 6 7 8 9 10 11
UPN Ratios
Total Cable 2409 0.961 0.878 0.823 0.941 1.000 0.857 0.199 1.352 0.110 0.801
Total Noncable 2.470 0.947 0.886 0.792 0.940 1.000 0.930 0.307 1.382 0.114 0.888
Avg Weekly Cable 1.084 0.785 0.531 0.398 0.577 0.986 0.741 0.438 1.383 0.170 0.637
Avg Weekly Noncable 0.805 0.801 0.570 0.425 0.525 0.647 0.579 0.553 1.045 0.174 0.744
UPN Grade B 0.910 0.878 0.940 0.740 0.789 0.738 0.842 0.866 0.724 1.099 0.796
Grade A 1.148 0.971 1.297 0.989 0.957 1.058 1.126 0.891 0.889 0.954 0.736
UPN Grade B area 0.823 0.770 0.882 0.547 0.622 0.544 0.708 0.748 0.523 1.207 0.633

INTV « 7/14/95 + 9:45:10 AM



Emerging Network Ratios « 10

12

13

14

15

16

17

18 19 21 22 23
Seattle Cleveland Minneapolis Tampa Miami Pittsburgh Denver Phoenix Sacramento  Orlando/Daytor Baitimore
UPN UPN UPN UPN UPN UPN UPN UPN UPN UPN UPN
KIRO WUAB KMSP WTOG WBFS WPTT KTVD KUTP KQLA WRBW WNUV
7 43 9 44 33 22 20 45 58 65 54
1,138,210 1,739,060 1,027,470 1,802,450 1,224,060 1,990,950 653,390 969,500 1,164,030 2,094,480
579,210 956,690 982,080 740,940 554,560 425,450 475,760 771,340 582,440 1,218,490
797,320 7,790,416 486,865 509,206 411,669 315,554 179,192 308,008 266,584 334,331
344,845 310,784 476,567 267,705 229,747 67,741 136,793 267,983 197,342 263,273
55.2 60.9 67.2 62.6 425 374 52.9 58.6 72.4 58.0 448
39.1 48.3 46.6 50.6 322 333 40.8 42.5 50.0 45.4 33.3
9572.56 11651.57 14186.93 12311.15 5674.50 4394.33 8791.46 10788.10 16467.47 10568.32 6305.30
12 13 14 15 16 17 18 19 21 22 23
0.912 1.160 1.123 1.197 0.774 1.232 0.037 0794 0.000 0.447 0.000 0.707
0.881 1.207 1.095 1.144 0.838 0.729 0.046 0.844 0.000 0.404 0.000 0.754
1.013 0.000 0.878 0.749 0.571 0.336 0.316 0.783 0.000 0.434 0.000 0.497
1.036 0.744 0.843 0.821 0.681 0.257 0.279 0.803 0.000 0.496 0.000 0.612
0.921 1016 0.948 0.981 0.653 0.638 0.748 0.944 0.000 0.959 0.845 0.765
1.167 1.307 1.076 1.115 0.850 0.960 0.819 1.013 0.000 1.048 1.102 0.860
0.842 1.024 0.896 0.952 0.424 0.406 0.557 0.854 0.000 0.919 0.715 0.584

NTV » 7/14/95 « 9:45:10 AM



Emerging Network Ratios « 11

24

25

26

27

28 29 30 31 33
Indianapolis Portland Hartford/New H  San Diego Charlotte Milwauke Cincinatti Kansas City Nashville
UPN UPN UPN UPN UPN UPN UPN UPN UPN
WTTV KPTV WTXX KUS! wJzyYy WCGV WSTR KSMO WXMT
4 12 20 51 46 24 64 62 30
1,386,100 889,310 1,425,860 947,520 933,320 1,914,620 977,360 584,230 434,130
868,120 589,100 324,150 331,810 635,060 1,660,790 577,330 357,300 328,710
290,657 445,626 148,459 401,627 284,558 266,722 217,024 243,602 102,550
245,929 288,586 32,080 92,126 177,574 218,373 149,355 134,547 95,855
64.4 71.3 50.0 67.8 67.7 43.7 53.4 50.0 50.0
34.5 49.4 36.8 50.6 52.9 36.8 411 35.6 39.1
13029.32 15970.88 7853.98 14441.40 14398.83 5999.47 8958.44 7853.98 7853.98
24 25 26 27 28 29 30 31 33
1.733 1.065 0.450 0.302 0.798 1.323 0.924 0.734 0.000 0.613 0.000 0.000
1.708 1.028 0.227 0.195 0.857 1.336 0.902 0.753 0.000 0.655 0.000 0.000
0.564 0.993 0.182 0.651 0.692 1.006 0.491 0.533 0.000 0.278 0.000 0.000
0.847 0.898 0.218 0.680 0.735 0.908 0.521 0.547 0.000 0.387 0.000 0.000
1.054 0.895 0.847 1.164 0.974 0.781 0.868 0.805 0.000 0.679 0.000 0.000
0.914 0.908 0.932 1.267 1.104 1.011 1.094 0.889 0.000 0.962 0.000 0.000
1.105 0.794 0.716 1.352 0.945 0.581 0.754 0.646 0.000 0.460 0.000 0.000

INTV ¢ 7/14/95 + 9:45:10 AM



Emerging Network Ratios « 12

37

40

42 43 45
Salt Lake City Norfolk Memphis Oklahoma City Waest Paim Beach
UPN UPN UPN UPN UPN
KJzZ WGNT WLMT KoCcB WTVX
14 27 30 34 34
270,150 576,360 486,840 500,560 1,443,170
271,260 274,850 336,710 301,600 616,060
114,242 205,718 152,241 148,166 163,017
118,375 104,422 112,571 117,791 42,138
713 46.0 47.7 50.6 62.1
55.2 31.0 36.2 36.8 51.4
15970.88 6647.61 7148.03 8043.61 12115.27
37 40 42 43 45
0.000 0.344 0.000 0.000 0.931 0.000C 1.066 0.923 0.000 0.794 0.000 0.000
0.000 0412 0.000 0.000 0.853 0.000 0.853 0.840 0.000 0.890 0.000 0.000
0.000 0.480 0.000 0.000 0.825 0.000 0.589 0.482 0.000 0.371 0.000 0.000
0.000 0.499 0.000 0.000 0.928 0.000 0.551 0.604 0.000 0.303 0.000 0.000
0.000 0.838 0.000 0.000 0.715 0.000 0.743 0.674 0.000 1.036 0.000 0.000
0.000 1.064 0.000 0.000 0.789 0.000 0.900 0.803 0.000 1.275 0.000 0.000
0.000 0.702 0.000 0.000 0.510 0.000 0.551 0.453 0.000 1.072 0.000 0.000

INTV o 7/14/95 + 9:45:10 AM



Emerging Network Ratios * 13
Rank 1 2 3 4 5 6 7 8 9 10 12

Market New York Los Angeles Chicago Philadelphia San Fransisco Boston Washington Dallas/Fort Woi Detroit Atlanta Seattle
Network wB w8 wB WB wB wB wB WB WB wB WB
Station WPIX KTLA WGN WPHL KOFY WLvI WFTY KXTX WXON WATL KTZ2Z
Ch 1 11 5 9 17 20 56 50 39 20 36 22
Total Cable 25,875,770 13,210,040 51,373,260 3,980,330 2,322,630 2,825,720 1,655,040 1,169,710 1,576,120 1,125,690 928,900
Total Noncable 13,303,220 7,333,570 31,393,530 1,600,810 1,196,730 954,120 1,044,900 1,064,440 909,510 695,110 44,655
Avg Weekly Cable 3,679,247 2,479,372 8,083,416 1,140,442 498,279 854,558 120,931 247,902 544,493 530,831 217,665
Avg Weekly Noncable 1,749,658 1,426,027 1,484,394 393,736 235,855 258,006 117,818 314,501 385,681 293,133 5,568
Grade B 63.2 64.4 63.2 48.3 52.3 52.9 40.8 62.6 50.0 66.7 52.9
Grade A 46.0 36.2 42.5 38.5 40.2 414 33.9 50.0 39.1 51.1 41.4

wWB Grade B area 12548.28 13029.32 12548.28 7328.99 8593.17 8791.46 5229.62 12311.15 7853.98 13976.60 8791.46

Rank 1 2 3 4 5 ] 7 8 9 10 12

WB ratios
Total Cable 1.764 3.080 1.000 1.123 0.916 0.987 0.670 0.228 0.955 0.136 0.716
Total Noncable 1.692 2.936 1.000 1.244 0.908 0.996 0.766 0.323 0.972 0.148 0.047
Avg Weekly Cabie 0.994 0.950 1.000 0.631 0.369 0.562 0.116 0.312 0.722 0.746 0.324
Avg Weekly Noncable 0.850 0.940 1.244 0.586 0.424 0.499 0.185 0.421 0.866 0.698 0.610
WB Grade B 1.022 0.983 0.985 0.798 0.748 0.871 0.747 0.858 0.808 1.081 0.712
Grade A 1.394 0.874 1.198 1.069 0.916 1.155 0.961 1.020 0.991 1.246 0.792

WB Grade B area 1.038 0.966 0.969 0.636 0.559 0.759 0.557 0.733 0.652 1.168 0.506

ABC, CBS, NBC

INTV « 7/14/95 « 9:45:10 AM



Emerging Network Ratios + 14

14

15

16

18 19 20 21 22
Minneapolis Tampa Miami Denver Phoenix St. Louis Sacramento  Orlando/Daytona
wB WB wB wB wB wB wB WB
KLGT WTMV WDZL KWGN KWBF KPLR KPWB WKCF
23 32 39 2 13 11 31 18
701,820 1,214,740 1,276,320 17,864,910 64,180 919,310 1,580,790 1,392,210
711,620 539,300 566,760 10,495,616 35,430 784,840 844,580 593,200
148,926 151,267 365,233 503,713 1,613 452,807 340,746 315,951
189,420 70,851 214,109 400,303 3,696 383,423 265,149 127,658
471 40.2 37.9 7.3 69.0 67.2 62.1 62.1
33.3 29.9 28.8 43.1 48.3 50.0 42.5 46.6
6969.34 5076.94 4512.62 15970.88 14957.12 14186.93 12115.27 12115.27
14 15 16 18 19 20 21 22
0.563 0.810 1.395 0.000 0.000 0.000 1.022 0.053 1.097 0.608 0.801 0.000
1.082 0.680 0.632 0.000 0.000 0.000 1.016 0.039 1.059 0.586 0.853 0.000
0.189 0.190 0.658 0.000 0.000 0.000 0.890 0.004 0.983 0.554 0.451 0.000
0.569 0.170 0.379 0.000 0.000 0.000 0.816 0.011 0.837 0.666 0.539 0.000
0.785 0.670 0.535 0.000 0.000 0.000 1.008 1.112 1.106 0.823 0.905 0.000
0.994 0.809 0.665 0.000 0.000 0.000 0.865 1.151 1.319 0.891 1131 0.000
0.000 0.000 0.440 0.393 0.337 0.000 1.011 1.184 1.219 0.676 0.819 0.000

INTV « 7/14/95 « 9:45:10 AM



Emerging Network Ratios * 15
24 25 27 32 33 34
Indianapolis Portland San Diego Raleigh/Durham Nashville Columbus
WB wB wei WB wB WB
WNDY KEBN KTTY WNCN WKZX WWHO
23 32 69 17 28 53
717,150 2,393,430 591,190 26,980 424,880
446,720 1,542,340 417,820 17,880 280,430
156,572 156,744 28,586 5,050 42,951
99,699 46,925 74,859 495 24,346
48.3 59.8 59.8 77.0 39.7 50.0
39.1 47.1 43.7 40.2 29.9 38.5
7328.99 11234.46 11234.46 18626.50 4951.43 7853.98
24 25 27 32 33 34
0.897 0.000 0.000 0.764 0.000 0.000 0.000 0.000 0.072 0.038 0.421 0.000
0.879 0.000 0.000 0.908 0.000 0.000 0.000 0.000 0.089 0.036 0.489 0.000
0.304 0.000 0.000 0.254 0.000 0.000 0.000 0.000 0.073 0.014 0.091 0.000
0.343 0.000 0.000 0.346 0.000 0.000 0.000 0.000 0.228 0.002 0.092 0.000
0.791 0.750 0.000 1.026 0.000 0.000 0.000 0.000 1.020 0.539 0.796 0.000
1.036 0.866 0.000 1.094 0.000 0.000 0.000 0.000 0.752 0.736 0.905 0.000
0.622 0.559 0.000 1.052 1222 0.000 0.000 0.000 0.000 0.290 0.632 0.000
1 1 1 1

INTV » 7/14/35 « 9:45:10 AM



