
Your current long dlMance company offers...

Local, toll and long dl.tance .ervlce for...

Same price as your current local telephone company on any line. that you switch and...

TIw te"phone n""'.... ctHmte AD.bt on the Itne. that you decide to switoh. J1 you decide
to Mfltoh malnlpubltllhed .........., they get an announcement with tranefer for 2 year•. (3)

[73:4)

3. HOW WILLING WOULD YOU BE TO SWITCH ANY OF THESE LINES TO THIS COMPANY?

What percent-would
~ Somewhat Notyerv Not at all you moye?

MatnlpubHshed lines.......... Q4 Q3
O

2
. 0 , (75) % (7IIOJ

Other lines........................ Q4 Q3 Q2 0 , (76) % IBUD)

DID numbers ..................... 0 4 (J3 O2 0 , (7T) % (84:86)

A tetecommunlcatlons company other than your current long distance or local telephone
company offers...

Local, toll and long distance service for...

25% less than your current local telephone company on any lines that you switch and...

The telephone number. change smlX. on the lin.. that you decide to switch. J1 you decide
to .wltch main/published numbers, they get an announcement with transfer for 1 year. (4)

[17:88)

4. HOW WILLING WOULD YOU BE TO SWITCH ANY OF THESE LINES TO THIS COMPANY?

What percent would
~ Somewhat Notyery Not at all YOU move?

Main/published lines.......... Q4 Q3 Q2 0 , (89) % (92:SM)

Other lines ........................ Q4 0 3 O2 0 , (90) % (95:97)

DID numbers ..................... 0 4 0 3 (J2 (J, (91) 0/0 [98:100)
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A telecommunications company other than your current long distance or local telephone
company offers...

Local and toll .ervlce for...

Same price a. your current local telephone company on any line. that you .wltch and...

TIle te..phon. "'""'*'- ...... ABI¥. on the ......t you elM.. to swIoh. J1 you
deoIde to switch mafnipubHahed numbers, they O'tt an announcament with transfer for 2
y••ra.

[101:02)

S. HOW WILLING WOULD YOU BE TO SWITCH ANY OF THESE LINES TO THIS COMPANY?

What percent would
Y.m SQmewhat Not very Not at all you move?

Main/published lines..........a4 a3 O2 0 1 (103) % (101:08)

Other lines .•.•••........•..•......a 4 a3 O2 0 1 (104) % [101:11)

DID numbers..................... a4 0 3 O2 0 1 (105) % [112:14)

A 'e"oommunlcatlons company Qther then your current long dl.tance Qr local telephone
company Qffers...

Local, toll and long distance ••rvlce for... .

Same price a. your current local telephone company on any line. that you switch and.•.

The telephone number. remlln tb. .Ime on any lines that you switch.

[115:14)

6. HOW WILLING WOULD YOU BE TO SWITCH ANY OF THESE LINES TO THIS COMPANY?

YM:t. Somewhat
What percent would

Notv.ry Not at a!! yoymoye?

Malnlpublished Jines.......... 0 4 0 3 Q2 0 1 (117) % [120:22)

Other lines ........................ 0 4 Q3 Q2 0 , (118) % [1zt251

OlD numbers..................... Q4 a3 Q 2 0 1 (119) % [121821)

Ie ConStat, Inc.: V.2 - 8-



Your current long distance company offers ...

Local, toll and long distance service for...

Same price as .yourcurrent local tetephone company on any lines that you switch and...

The telephone numbers oMntJe smJx. on .. I.... thM you dectde to switch. Jt you
cItIoIde to switch maln/pubflshed numbers, they get an announcement with transfer for 1
ye.r. . (7)

(1~)

7. HOW WILLING WOULD YOU BE TO SWITCH ANY OF THESE LINES TO THIS COMPANY?

What percent would
'DIY. Somewhat Notyery Not at all you move?

Main/published lines.......... 0 4 a 3 O2 Cl1 (131) % [134:361

Other lines........................ Cl4 Q3 Cl2 0 1 {1321 % (137;39J

DID numbers ..................... 0 4 as O2 0 1 (133) % [140:42)

Your current long distance company offers ...

Local, toll and long distance service for...

15% leas than your current local telephone company on any lines that you awitch and...
.

The telephone numbers change~ on the linea that you decide to awltch. It you
decide to switch main/published numbers, they get an announcement with transfer for 1
year.

(8)

[143:44)

8. HOW WILLING WOULD YOU BE TO SWITCH ANY OF THESE LINES TO THIS COMPANY?

What percent would
Y1HY. Somewhat Notyery Not at all you move?

Main/published lines.......... a 4 Cls O2 0 1 {145] % (1«l:5O)

Other lines ........................ Q 4 a 3 O2 0 1 (146) 0/0 (151:53)

DID numbers ..................... 0 4 as O2 0 1 (147) % (154:56]

e ConStat, Inc.: V.2 - 9-
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A telecommunications company other than your current long distance or local telephone
company offers...

Local and toll service for...

15% I.s than ,your current local telephon. company on any Unes that you switch and...

Th. t.....hon. numbers M ....n ... mnn on any Itn•• that you switch.

(1S7:18)

9. HOW WILLING WOULD YOU BE TO SWITCH ANY OF THESE LINES TO THIS COMPANY?

What percent would
~ Somewhat NotYm' Nat at a!! you move?

Mainlpubllshed lines.......... 0 4 0 3 Q2 Q1 (159) % (112:84)

Other Jines..................'" ... Q4 0 3 Q2 Q1 (180) % (1e3:187l

DID numbers ..................... 0 4 Q3 O2 0 1 (161) % (1a7Ol

A tel.communlcatlons company other than your current long distance or local t.l.phon.
company offers...

Local, toll and long distance service for...

25% less than your current local t.l.phone company on any lines that you switch and...

Th. telephone numbers change 2nlX. on the lines that you decide to switch. 11 you decld.
to switch main/published numbers, they get an announcement with transfer for 2 years.

(10)

[171:72)

10. HOW WILLING WOULD YOU BE TO SWITCH ANY OF THESE LINES TO THIS COMPANY?

What percent would
Ym Somewhat Not very Not at all yay move?

Main/pUblished lines.......... 0 4 0 3 O2 0 1 (173) % [178:78)

Other lines........................ Q4 Q3 Q2 0 1 (174) % [17'9:81)

DID numbers ..................... Cl4 0 3 Cl2 Cl1 [175J % [182*)
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Your current long dlatance comPliny offers...

Local, toll and long dlatance service for...

Same price as your current local telephone company on any linea that you switch and...

The "hone number. ch.... .AD.IX on the II... tIutt you decide to switch. 11 you decide
to ..Itch main/published numbers, they get an announcement for 2 yeara.

11. HOW WILLING WOULD YOU BE TO SWITCH ANY OF THESE LINES TO THIS COMPANY?

What percent would
~ Somewhat Notyery Notat," you move?

Malnlpublished lines.......... Cl4 0 3 O2 Q1 (187] 0/0 [180:12)

Other lines ........................ Cl4 0 3 Cl2 Q1 (188) % [183:151

DID numbers..................... Cl4 0 3 Cl2 Q1 (181) % [1.-)

Your current long distance company offers...

Local, toll and long distance service for...

15% leas than your current local telephone company on any lines that you switch and...

The telephone numbers chan. 2D.IX on the lines that you decl. to switch. It you decide
to switCh main/published numbers, they get an announcement with transfer for 2 years.

(12)

(199:200)

12. HOW WILLING WOULD YOU BE TO SWITCH ANY OF THESE LINES TO THIS COMPANY?

What percent would
Ym Somewhat Not very Not at all you move?

Main/pUblished lines.......... 0 4 0 3 O2 Q1 (201) % [204:06J

Other lines........................ 0 4 0 3 Q2 Q1 [2021 % [3J7~

DID numbers..................... 0 4 Cl3 Q2 Q1 (2031 % [21Ck 12)
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Your current long dlst8nce company offers ...

Local, toll and long da_nce service for...

5% less than your current local telephone company on any lines that you switch and...

The telephone numbers chan.. SlD1l on the lin.. that you decide to switch. J1 you decide
to switch maln/publlahed numbera, they get an announcement for 1 year.

(13)

[213:14]

13. HOW WILLING WOULD YOU BE TO SWITCH ANY OF THESE LINES TO THIS COMPANY?

What percent would
Ym SorDlWbat Not very Nototalf you move?

Mainlpublished lines.......... 0 4 0 3 (J2 (J1 (215) % (218:20)

Other lines........................ 0 4 0 3 a2 0 1 (216) % (22123)

DID numbers ..................... Cl4 0 3 O2 0 1 (217) % (22426)

Your current long distance company offers ...

Local, toll and long distance service for...

25% less than your current local telephone company on any lines that you switch and...

The telephone numbers change 2D.bl. on the lines that you decide to switch. J1 you decide
to switch main/pUblished numbers, they get an announcement for 1 year.

(14)

[227:28)

14. HOW WILLING WOULD YOU BE TO SWITqH ANY OF THESE LINES TO THIS COMPANY?

What percent would
Y.m. Somewhat Not very Notatal! you move?

Main/pUblished lines.......... 0 4 Cl3 O2 a 1 (229) % (232:34J

Other lines........................ 0 4 Cl3 O2 a1 [23OJ % [235$J

DID numbers..................... 0 4 0 3 (J2 0 1 (231) % (238:4OJ

C ConStat, Inc.: V.2 - 12-



A telecommunications company other than your current long distance or local telephone
company offers...

Local, toll and long diatance aervice for...

S% leas than your current local telephone company on any linea that you switch and...

The ....hone n...... .,.... AIll!. on the ........ you deal. to awltch. 11 you decide
to awltch malnipubhhtH:I 1RIIIIIber8, they get an armounoement with tran"'r for 2 yeara

• 1

[241:42)

15. HOW WILLING WOULD YOU BE TO SWITCH ANY OF THESE LINES TO THIS COMPANY?

What percent would
'Dr/. Somewhat Natvety Not at aD youmoye?

Main/published lines.....•...• 0 4 0 3 O2 Cl1 (243) % (24Il48)

Other lines ........................ 0 4 0 3 O2 Cl1 (244) % (241:51)

DID numbers ..................... 0 4 0 3 O2 CJ1 (245) % (21112:54)

A telecommunications company other than your current long distance cr local telephone
company offers...

Local, toll and long diatance service for...

15% less than your current local telephone company on any line. that you switch and...

The telephone numbers change Sl.D..l¥ on the lines that you decide to switch. Jl you decide
to switch malnJpubllahed numbers, they get an announcement for 1 ye.r.

(18)

(255:58)

16. HOW WILLING WOULD YOU BE TO SWITCH ANY OF THESE LINES TO THIS COMPANY?

What percent would
YMY. Somewhat Not very Not at all you move?

Main/published lines.......... CJ4 CJ3 O2 0 1 (257) % (2110:621

Other lines ........................ 0 4 Cl3 O2 Q1 (258) % (283:85)

DID numbers ..................... CJ4 0 3 O2 0 1 (259) % (28Sa)

C ConStat, Inc.: V.2 - 13-



.-'---
A telecommunications company other than your current long distance or local telephone
company offers...

Local, toll and long distance service for...

S8me price as your current local telephone compeny on any lines that you switch and...

TIle telephone numtters chan. am. on tile n... ItIIIt you cIeol. to switch. 11 you decide
to switch malnlpubtlshed numbers, they get en announcement for 1 y.ar.

(17)

17. HOW WILLING WOULD YOU BE TO SWITCH ANY OF THESE LINES TO THIS COMPANY?

What percent would
'Dri. Somewhat Notyery Not at aD you move?

Main/published lines.......... 0 4 Q3 O2 0 1 (271) % (274:751

other lines........................ 0 4 Q3 O2 0 1 (272) 0/0 (277:79)

DID numbers..................... 0 4 Q3 O2 0 1 (273) 0/0 [2IOJIZI

A telecommunications company other than your current long distance or local telephone
company offers...

Local, toll and long distance service for...

15% less than your current local telephone company on any lines that you switch and...

The te.ephone numbers change JlDJY. on the lines that you decide to switch. 11 you decide
to switch main/pUblished numbers, they get an announcement for 2 years.

(18)

(283:84)

18. HOW WILLING WOULD YOU BE TO SWITCH ANY OF THESE LINES TO THIS COMPANY?

What percent would
'Dri. SorntWbat Not very Not at all you move?

Main/published lines.......... 0 4 0 3 O2 0 1 (285) 0/0 [2I!I8:lIO]

other lines ........................ 0 4 0 3 O2 0 1 (286) 0/0 [291:93)

DID numbers ..................... 0 4 0 3 Q2 0 1 (287) 0/0 (294:96)
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Your current long distance company offers...

Local, toll and long distance service for...

5% ,... than your current local telephone company on any linea that you switch and...

The telephone numbers change AD..I1 on the ...... that you decide to switch. 11 you decide
to BWltch main/published number., they get an announcemant for 2 years.

(t.

(297:t1)

19. HOW WILLING WOULD YOU BE TO SWITCH ANY OF THESE LINES TO THIS COMPANY?

What percent would
~ Somewhat Not very Not at aJJ you move?

Matnlpubllshed lines.......... CJ4 Cl3 CJ2 CJ1 (299) % (3la4)

Other lines ..••......•............. CJ4 Cl3 CJ2 CJ1 13(0) % [3ll5m)

DID numbers..................... CJ4 0 3 CJ2 0 1 (301) % (3lllt310)

Your current long distance company offers...

Local, toll and long distance .ervlce for. ..

Same price as your current local telephone company on any lines that you switch- and...

The telephone numbers rematn the same on any lines that you switch.

(20)

[311:121

20. HOW WILLING WOULD YOU BE TO SWITqH ANY OF THESE LINES TO THIS COMPANY?

What percent would
Y.!IrJ. Somewhat Not ye!y Not at a!! you move?

Main/pUblished lines.......... CJ4 0 3 O2 CJ1 (313) % (318:18)

Other lines........................ 0 4 0 3 CJ2 0 1 [3141 . % (319:21)

DID numbers..................... 0 4 0 3 O2 CJ1 [3151 % (322:241

e ConStat, Inc.: V.2 . 15·



A ..communications company other than your current long distance or local telephone
company offers...

Local and toll service for...

5% less than YO~Jr current local telephone company on any lines that you switch and...

The telephone nUIII...... 0..... .RDIr. on the ...... tIIIIt you decld,e to switch. 11 you decide
to swltoh malnlp.......d ......rs, they get en Mftounoement with transfer for 1 year. 1

:21J

21. HOW WILLING WOULD YOU BE TO SWITCH ANY OF THESE LINES TO THIS COMPANY?

What percent would
Yom SorntWbat Notytly Not at all you move?

Main/published lines.......... Q4 Q3 Q2 Q1 (327) 0/0 l33O:32J

Other lines .•...............•...... Q4 Qs Q2 Q1 (328) % (333:351

DID numbers..........•.......... Q4 Q3 Q2 Q1 (329) % I33lI:3II

A te.eoommunlcatlons company other than your current long distance or local telephone
company offers...

Local, toll and long distance service for...

Same price as your current local telephone company on any lines that you switch and...

The telephone num"ers change~ on the II.,.. thst you decide to switch. 11 you decide
to switch main/published numbers, they get an announcement for 2 years.

(22)

[331:40)

22. HOW WILLING WOULD YOU BE TO SWITCH ANY OF THESE LINES TO THIS COMPANY?

What percent would
Ym SoDllWbat Not very Not at all you move?

Main/published lines.......... Q4 Qs Q2 Q1 (341) % (344:346)

Other lines........................ Q4 Qs Q2 Q1 (342) % (347:49]

DID numbers..................... Q4 Qs Q2 Q1 (343) % l3S>'.52I

C ConStat, Inc.: V.2 • 16·
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A telecommunications company other than your current long distance or local telephone
company offers...

Local, toll and long dtetance .ervlce for...

5% .... than yOur current local telephone company on any line. that you .wltch and...

The te'ephone numbers .....n the U me on any lin.. that you switch.

.54

23. HOW WILLING WOULD YOU BE TO SWITCH ANY OF THESE LINES TO THIS .COMPANY?

What percent would
~ Sorntwbat NotVlIY Not at all youmoye?

Main/published lines.......... 0 4 0 3 O2 0 1 (355] % (3l8:IOJ

Other lines ........................ 0.- 0 3 O2 0 1 (3561 % (381:13)

DID numbers ..................... 0 4 0 3 O2 0 1 {357] % t3II4:I8.I

Your current long distance company offers...

Local, toll and long distance service for...

25% less than your current local telephone company on any lines that you SWitch and...

The telephone numbers remain the .ame on any lines that you switch.

(3e7:881

24. HOW WILLING WOULD YOU BE TO SWITCH ANY OF THESE LINES TO THIS COMPANY?

What percent would
~ Somewhat NotyelY Not at all you move?

Main/published lines.......... 0 4 0 3 Cl2 0 1 (369] % (3l2:74]

Other lines........................ 0 4 0 3 O2 0 1 (370] % (375:77]

DID numbers ..................... 0 4 (Ja (J2 (J1 {371] % (378:8OJ

cD ConStat, Inc.: V.2 - 17-



A telecommunl_lons company other than your current long distance or local telephone
company offers...

Local and toll s.rvlce for...

S..". price as your current local t.lephone company on any lines that you switch and...

The .....on. nlllft.... ...... JUdx on the lines tMt you decide to switch. It you d.cld.
to switch malnlpubltshed 1IUIftber8, they get an aDnouncement for 1 y..r.

:12')

25. HOW WILLING WOULD YOU BE TO SWITCH ANY OF THESE LINES TO THIS COMPANY?

What percent would
YaIx Somewhat NotyeIY Not at a!! you move?

Main/published lines.......... 0 4 0 3 O2 0 1 (383] % t-.

Other lines ........................ 0 4 0 3 O2 0 1 (384J % [B:81J

DID numbers ..................... 0 4 0 3 O2 0 1 (385J % (:RIM)

26. Assuming that you were planning to switch any of your local and toll telephone service to another company
and all companies were making basically the same offer, which company would you choose? (CHECK ONLY
ONE COMPANY)

Access America 0 01

Allnet 002

AT&T 0 03

Bay Area Teleport 004

Bittel 005

Cable & Wireless 0 06 ,

Call America Q07

Centex c::loa
Comm Systems Qog
Dialnet 0 10

Execuline 0 11

C ConStat, Inc.: V.2

ExpreSSTel. 012

MCI 013

Metromedia , 0 14

Metropolitan Fiber System (MFS) 0 15

Phoenix Q16
Sprint Q 17

Teleport Communications Group (TCG) Cl18

ThriftyTel 019

WilTel. '~O

Working Assets 0 21

Another company (PLEASE WRITE IN)

[395:96]
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27. Assuming that you bid to change your telephone numbers if you switched service, how much would each
of the following influence your I....hood to switch your local and toll telephone service to another company?
For each one, please Indicate whether it would make you much more likely to consider switching, someWhat
more likely to consider switching or have no affect on your likelihood to consider switching.

MUCH
MORE LIKELY

The company reimburses you for $1 ,000 towards .

ntprinting your business stattonary.•..•..•.••..•....•.••.•.......03

You could customize the announcement people hear

when they call your old number (e.g., "Thank you for

calling ABC Rentals. Although our numberhas

changed to 555-2222, our quality selVice remains the

same-) 0 3

Your company is planning to move or relocate 03

A new Yellow Pages Directory is just about to be

published 0 3

SOMEWHAT
MORE LIKELY

HAVE NO
AFFECT

0 1

(387)

(3111

13")

[4001

28. Assuming that you would switch your local and toll service under any of the offers presented, would there
be a trial period during which you tested the new company's services by only switching some lines to the
new company, or would you switch all of your lines at once? 1401)

Would test services first and
only switch some Iines Q 1 •__••~ 28b. How many lines would you switch initially?

Would not test services Q2 LINES TESTED: [402:05)

28c. If the services tested were satisfactory, how
many lines would you eventualty switch?

@ ConStat, Inc.

LINES SWITCHED: _ [<406:091
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SECTION III - MARKETING AND TELECOMMUNICATIONS

1a. Which of the following advertising or sales avenues does your company use?

1b. Which of these have your phone number displayed or announced?

1c. Whtch Is your primary source of business?

Q.1a

Yellow Pages advertfslng OC)1 (410.11)

Television advertising ~ (412-13)

Radio advertislng OOO (414-15)

New8paperlmagazine advertising ~ (416-17)

Outdoor advertislng/billboardsltruckS OOs (418-19)

Flyers or direct mail ····· OOS (420-21)

Business cards 007 (422-23)

Trade directories or pUblications 008 (424-25)

Storefront/drop·in Dog (426-27)

Word.of.mouth/referral. 010 (428-29)

Any other source? (WRITE IN BELOW)

---------__.......0 99

Q.1b
HAS PHONE

NUMBER

001 (430-31)

~(432-33)
Om (434-35)

~(436-37)
Dos (438-39)

Doe (440-41)

007 (442-43)

Dos (444-45)

Doe (446-47)

0 10 (448-49)

0.1c
PRIMARY
SOURCE

001 (450-51)

~(452-53)
Om (454-55)

~(4S6-57)
Dos (458-59)

Doe (460-81)

007 (462-63)

Dos (464-65)

009 (466·67)

0 10 (468-69)

2. Approximately how many different customers or clients does your company have?

Less than 100 0 1

100 - 499 0 2

~-~ 0............................................... 3

1,000 - 4,999 0 4

Over 5,000 0 5

3. What proportion of all of your sales is repeat business from past customers?

PERCENT REPEAT BUSINESS: %

e ConStat, Inc.

[470]

[471:73J
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4. Which of the following methods. if any, does your company use in its sales efforts? If you use more than
one, please indicate which one is used most.

us.f USE MOST

InboUnd sales on regular phone number 0 1 (474) 0 1 (478)

Inbound sales on 800 number O2 (475) O2

Outbound telephone sales 0 3 (476) . 0 3

In-person saleslwalk-in 0 4 (477) 0 4

None of these 05

5. How frequently doss your company reprint its...

BUSINESS STATIONERY
AND LETTERHEAD BUSINESS CARDS

At least every 6 months 0 1 0 1

Every 6 months to 1 year O2 O 2

Every 1 year to 2 years 0 3 0 3

Every 2 years to 3 years 0 4 0 4

Every 3 years or more 05 05
" (479) (480)

6. How likely is your company to move locations within the next 2 years?

Very likely : 0 1

Somewhat likely O2

Not very likely 0 3

Not at all likely 0 4

(481)
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7a. Has your company ever changed its main, published telephone number? (482)

YES ..................•.......................................... ~ ... 01
NO •.....••........•......................•........•••..•...........0 2

7b. Why did your number change?

Moved locations •.•...•••.•.••••.•••.••••••..••••••••.•. 0 1

Area code split••••••••••••••••••••••.••••••••.••••••....• O2

Changed telephone compantes •................ 0 3

Changed telephone systems ..••••••••••••••....• 0 4

Any other reason? (PLEASE WRITE IN)

7c. When did your number change?

Within the past 6 months ..........•....•....•...... 0 1

6 months to 1 year ago....•........••••.....••....... O2

1 year to 2 years ago .........................•........ 0 3

2 years to 3 years ago 0 4

3 years ago or more 05

PLEASE ANSWER QUESTIONS 7b AND 7c

PLEASE GO TO QUESTION 8a

(483)

(484)

8a. Does your company currently use Remote Call Forwarding or a Number Retention service that enables you
to keep an old telephone number?

yES 0 1

NO...............................................•..........,.. 0 2

PLEASE ANSWER QUESTION 8b

PLEASE GO TO END

[485)

8b. Does your company plan to keep this service indefinitely, or will you stop the service eventually and use
your new number? If you will stop eventually, how long do you plan to use this service?

Will always keep service ..................••.•....•..... 0 1

Will stop service after one year••••••.••••..••.•..•... O2

Will stop service after two years •.••....•..•.......... 0 3

Will stop service after three years •..•••..•.......... 0 4

Will stop service after more than three years.... 05

(486)

Thank you for participating in this survey! Please be sure that you have answered all of the questions put it in the
enclosed, self-addressed return envelop and drop It in the mail. We would like to have all surveys back within the
next week.
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DtCTIONARY OF TERMS

INFORMATION BOOKLET

CoocteIClbtd by;

CONSTAT, INC.
450 Sensome Street,Suite 1100

san Francisco, CA 94111

THE THAEE TYPES OF BASIC TELEPHONE SERVICE

This survey will require you to distinguish between the three different types of basic telephone service: long

distance, toll and local service.

L-ocal phone service•••.•••••••••••••.••••••••••••••• =The local cans your company makes, for example
across the street. It also includes the line charges
that you pay per month per telephone line. This
service is generally provided by local phone
companies like Pacific Bell and GTE.

Long distance service = calls made across the state, for example from Los
Angeles to san Francisco, out of callfomia or out of
the country. These calls usually are provided by
companies like AT&T, MCI and Sprint.

Toll calls = Also cal,led-service area- or -'oca, long distance-
calls. Calls within Califomia which are further away
than local calls but not as far away as long distance
calls, and usually include a per minute charge. This
service is traditionally provided by local telephone
companies such as Pacific Bell and GTE.

Beginning in January 1995, telecommunications
companies like AT&T, MCI and Sprint will also be able
to carry these calls.



••1--.._

THE COMPANY

This is the company that would provide your local and toll service. When competition occurs, many different

companies will offer these services. For this stUdy, there are two different types of companies:

Your current· long dletance company = The company who currently provides your long
distance service

A ....ommunlcatlon. comptmy other
thtIn your current long dletance or
local telephone company

THE SERVICES PROVIDED

An existing or new telecommunications company
that you do not currentty use for long distance
service. ThIs coufd be a major long distance
compIUly or another company (e.g., a toll company or
telemanagement company).

Different companies would be abte to provide different types of service. These services would be:

Local and toll service = The company would proVide all of the services you
currently get from your current local telephone
company - tetephone lines, local calls, toll calls,
Centrex, call waiting, etc. It does m1 include long
distance, 800 numbers, Yellow Pages ads or special
data Jines or services.

Local, toll and long distance servlce = The company would provide all of the services you
currently get from your current local telephone
company, as well as your long distance service.

THE COST OF LOCAL AND TOLL SERVICE

This cost includes all of the services you currently get from your current local telephone company - telephone

lines, local calls, toll calls, Centrex, call waiting, etc. It does IlQ1 include long distance, 800 numbers, Yellow Pages

ads or special data lines or services.

Same as your current local
telephone company

5% less

15% less

25% I••s
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The company's rates for local and toll service
would iirtIYl be the same as your current local
telephone company's. If your current local
telephone company dropped its prices, the
company would always match that price.

The company's rates for local and toll service would
alDn be 5% (or 15% or 25%) less than your
current local telephone company's. If your current
local telephone company dropped its- prices.

the company's prices would also droo.



THE IMPACT ON YOUR TELEPHONE SYSTEM

" you switched companies, your telephone lines and their telephone numbers might be affected. The possible

Impacts are as follows:

The telephone number. rtmeln the "me = You keep your numbers if you choose to switch to
on any line. that you switch. a new company.

OR

The tel."".... nu...." ' ..... on any .•.......=
linea tMt you .wItch.~
numbera get an announcement for 1 year.

OR

" you swIch Hnes to a dtlferent company, those
telephone nLl'11b8nl change. If you decide to switch
your main or pubIIehed numbers, when someone
C8IIs your old pubIIIhed number, they hear a
........T 3 sr. The announcement
". fgra_r. After that time, you can extend it
for $15.00 per month per number.

The telephon. number. on any = same as above, only the annoullClOllllt !aIts tor
line. that you .wltch. Main/ttubll.hed two yMrI. After that time, you can extend it for
numbers get an announcement for 2 years. $15.00 per month per number.

OR

The t.tephone numbers chanl' on any =
lines that you switch. Malnlpubli.hed
numbers get an announcement with
-transfer for 1 y.ar.

OR

-
If you switch lines to a different company, those
telephone numbers change. If you decide to switch
your mainl'published numbers, when someone calls
the old runber, they hear a standard rttflrral
map • and III.....iMIJy tranlfllTld to your
new number. The transfer and announcement~
for 001 year. After that time, you can extend it for
$18.00 per month per number.

The telephone numb.r. chan. on any
linea that you switch. Mainlpvbfl.hed
numb.r. get an announcement with
transfer for 2 years.

© ConStat, Inc.

= Same as above, only the annouDClIDIOt and
trInIfIr "'" for two )'II[S. After that time, you can
extend it for $18.00 per month per number.
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• IJecIqJround

Over the past several years, many changes and developments have been occurring in the

tefecommunicatlons industry, from technological advances to regulatory changes. One of the most

significant regulatory changes facing Pacific Bell is the advent of intraLATA and local competition. Although

Pacific Bell has been the sote provider of local exchange telephone service in California since divestiture in

the earty 1980's, new regutations will soon allow other companies to provide intraLATA and local service to

customers. The CaNfomia Public Utilities Commission (CPUC) is currently drafting and reviewing several

decisions on the regulatory structure required to enable open competition within the service area.

Pacific Bell's new competitors are likely to consist of Competitive Access Providers (CAPs), Interexchange

carriers (lECs), cable companies and other communications providers. However, these potential

competitors have voiced concerns to the CPUC that Pacific Bell, as the current exclusive provider of local

exchanges services, will have unfair advantages in this arena.

With the existing technology. customers will be required to change their tetephone number if they choose to

use a different provider for local exchange services. Given this, the new competitors ctaim that Pacific sell
will be able to retain an unfair portion of the market because customers will not want to change their

telephone numbers. AlthOUgh number portability (the ability to retain a telephone number regardless of the

prOVider) would eliminate this problem, the technology is not as yet developed. However, there are several

interim solutions that may allow customers to retain the same telephone number with a new service

provider.

To better understand the issues involved with providing number portability, Pacific Bell wanted to explore

the value of number retention (versus the abUity to choose a preferred provider and specific incentives to

switch providers) and detennine the effectiveness of the interim number portability solutions among

residence customers. The Marketing Research Group at Pacific Bell asked ConStat, Inc. to develop a

research stUdy that would fully investigate the issues involved. The following report reviews the results of

this stUdy among Pacific Bell's residence customers.
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There were three major elementS of this project that, of themselves, are individual areas of study with

unique issues for exploration. Theee areas are: (1) the value of an existing tetephone number to

incumbent customers, (2) the rel8tiYe influence of possible Incentives to switch to a different provider

relative to maintaining an existing telephone number, and (3) the effectiveness of different technological

solutions to number pol'lllblllty. Although some of the spectftc objectives of this study were pertinent to

Pacific Bell's market position If toeal tefephone competition were to occur, this study was not designed to

be a competitive analysis of the local telephone market after other access providers are allowed.

The specific objectives of this research, as they relate to the major areas of study, were as follows:

Yatue of Teflphone Nurrjpt[l:

Determine the value residences place on their telephone number(s) and identify the factors

which create that value;

Explore the problems and concerns that are perceived to be related to changing telephone

numbers and how these problems contribute to the value of the number;

Determine how "telephone number valueM differs based on certain residence characteristics.

Incentiyes to SWitch to a DJftnnt Proyider:

Assess the likelihood of switching to a different provider given the current ·playing field-;

Develop an inventory of incentives that are likely to influence residence customers when

deciding whether to switch local exchange services;

Investigate the strength and Influence of the specific incentives that might be offered by

Pacific Bell or competing carriers;

Determine whether these incentives, of themselves, outweigh the problems associated with

changing telephone numbers.
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••
• Purpo•• end 0IIfIactIVes

Dlllrlnt TtqtmoIpgjc;aI SoIl*ons to Number portabjtjty;

Explore customer suggestions for solutions to changing a number,

AsM8S what chafact«iItics the solutions must have and identify the -least common

denominator" among the solutions;

Evaluate reactions to the specific interim solutions to number portability;

Detennine the benefits and limitations of each solution and gauge its effectiveness in

overcoming the problems associated with changing numbers.

IDttIrrwWtionsbjps bIIw"n tbIM EIImIDts:

Evaluate wbat incentives and/or solutions are necessary to overcome the cost of changing a

telephone number,

Determine to what extent different incentive/solution scenarios will encourage customers to

change service providers;

Explore how the likelihood of switching providers and telephone number varies by different

residence characteristics; .

Identify best and worst case scenarios, plus the impact of alternative strategies available to

Pacific Bell.
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• llelhodology • Overview

This ......rch study was conduc:ted in two phases, a quaHtatlve phase in the form of focus groups, foflowed

by a quantitative phase.

The initial focus groups provided an arena to examine the issues surrounding the study's objectives in

depth (e.g., the concerns that are peroeiYed to be related to changing telephone nUmbers). The qualitative

phase also provided an opportunity to "flush out" the main issues related to switching a telephone number

and to learn the terminology residence customers use to describe telecommunications services.

The findings from the qlJ8lltJlttw phase provided additional direction for the quantitative research.

SpeoIfIcaIIy, the qualitative results were used to refine the survey design and ensure the research

instrument addressed all issues salient to respondents in a language they would understand.

The specific methodologies for each phase are outlined on the follOWing pages.
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