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“If the preliminary injunction is sought under a statute which
expressly authorizes such relief, irreparable injury need not
be demonstrated and it is sufficient to show that the
statutory conditions have been met.*

Circuit's Alternative Test for a Preliminary Injggg;ign._

AT&T does not deny that pursuant to the Ninth Circuit's
alternative test for a preliminary injunction, MRO is not required
to. show irreparable harm. Under the Ninth Circuit's alternative
test MRO may be granted a preliminary injunction if it can show
"that serious questions are raised and that the balance of
hardships tip in its favor." Thus, the Ninth Circuit's alternative
test requires this Court to finé that "serious queétions" have been
raised, and that after balancing the hardships to the respective
parties, the Court finds that this balance tips in MRO's favor.

D. The Balance Of Hardships Is In MRQO's Favor,

1. AT&T Has Failed to Deny Any of the Facts Which Will
Result in an Irreparable Hardship to MRO,

The balance of hardships clearly tips in MRO's favor. As
demonstrated in MRO's Memorandum, MRO's customer list will be
irreparably lost, MRO will lose its client base, will be unable to
effectively re-establish that client base, and MRO's source of
revenue will be decimated. Without its source of revenue, its
reputation, and its client base, MRO be unable to reorganize.

In denying that MRO will suffer irreparable hardship if MRO is
not granted injunctive relief, AT&T's only @;gumgng‘is to assert
(24: 23;27) that the Declaration of MRO's President is "totally

incompetent®.17 Doesn't this mean that if his Declaration is

17 MRO is willing to present live testimony from MRO's President,
David Kahn, and other witnesses, on September 1, 1995 if the Court

~ 22




D 0 =3 O v o W N

o~ e o < T
=] O O & W N = O

19
20

22
23
24
25
26
27
28

-

admissible, there most certainly is evidence that MRO will suffgr
a severe hardship if MRO loses its 90) numbers? Isn't it only
common sense to believe that if MRO's 900 numbé}s‘(which have been
regularlé used for more than 5 years by a multitude of customers)
are changed, MRO will lose a substantial amount of business?

AT&T has failed to present any evidence to disprove any df the
facts presented by MRO, demonstrating <he irreparable 18 hardship
to MRO if MRO is denied AT&T's transport services on its existing

900 telephone numbers. MRO's Memo (30: n.21).

AT&T asserts (25:5-15). without any substantiation whatsoever,

.

that:

"MRO _has taken no action over the past three vears to _deal

i rcei oblem, There is no indication, for
example, that MRO has made any efforts whatsocever to establish
a new relationship with another carrier to obtain 900 numbers
and a new billing services arrangement. Similarly, there is
no evidence that MRO has made any attempt to advise its
customers, through recorded referral messages on each of MRO's
outgoing programs, that after a certain date MRO's programs
can be accessed through a new ... number." (Emphasis added.)

////’ﬁThese AT&T statements are meaningless because until MR
received written confirmation that AT&T would provide transport
services on MRO's existing 900 numbers, MRO could not prudently

take such actions. More specifically, promptly after AT&T first

P —
so desires, so that there is no issue as Lo the admissibility of
the facts of MRO's irreparable hardship.

18 AT&T, while not denying that the loss of MRO's customer list
constitutes a loss of MRO's unique property for which money damages
aré not an adequate remedy, asserts (19:25-28), without any
substantiation whatsoever, that such loss of is not enjoinable
because AT&T is not a former employee of MRO who is stealing such
list. Obviously, the nature of MRO's irreparable injury is not
changed by the identity of the party causing the loss. In
addition, AT&T does not deny that the harm to MRO's reputation, as

a result of its customers believing that MRO is out of business,
constitutes irreparable injury.

> 23
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indicated that AT&T intended to terminate MRO's BSA (approximatély

one year ago), MRO requested that AT&T confirm that AT&T would not
e - N -
terminate MRO's single most important asset -- MRO' ue 900

n .. € precisely, as set forth in MRO's Memo (5: n. 2),
—

éfter receiving AT&T's written threat to terminate MRO's BSA, MRO's
attorneys on three separate occasions over the past year have
written AT&T letters requesting that AT&T confirm in writing that,
notwithstanding any termination by AT&T of the MRO BSA, AT&T will
continue to provide tariffed transport services on MRO's existing
900 numbers. Until the filing of AT&T's Opposition, AT&T has
repeatedly refused to confiré to MRO that AT&T‘ wili provide
transport services on MRO's existing 900 numbers when AT&T
terminates the MRO BSA. Exhibit A to Goodman's Declaration set
forth those MRO letters and AT&T's responses. AT&T does not deny
any of these facts,

Moreover, AT&T does not state why MRO should disrupt its
entire business for some unknown time period, risk the loss of many
customers, and incur unnecessary costs, when MRO has a legal right
to AT&T's 900 transport services (including MRO's 900 numbers)
under the Act. Further, AT&T admits (10: 15-16) that it was not
able to exercise its rights under the BSA until July 10, 1995.

2. H il iden ' I

AT&T Hag Failed to Present Anv Evidence Whatsoever That It
Would Suffer Any Hardship if MRO Was Granted An Injunction,

AT&T has submitted no declaration or other evidence whatsoever

showind,that it would be any problem at all to AT&T - much less a

hardship - to continue 900 tariffed transport services to MRO on

MRO's existing 900 telephone numbers. In fact, AT&T has submitted

no evidence at all on why it does not want to do so.

~ 24
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AT&T has not denied that AT&T will not be harmed whatsoever if
an injunction is granted. More specifically, AT&T has not denied

that it will receive all of the payments fof;tériffed transport

services to which it is entitled. AT&T will provide MRO with
tariffed transport services, as AT&T is already obligated to do as

a_common carrier under the Act. The only difference is that AT&T's

tariffed transport services will be provided to MRO on MRO's unigue

existing 900 numbers, instead of on new 900 numbers! Likewise,
AT&T has failed to present any evidence whatsoever that it will
suffer anvy harm if it continues to provide billing services to MRO,
C. MRO Has Shown Irreparable Harm. '

In MRO's Opening Memorandum, MRO pointed out that the
continued use of its existing 900 telephone numbers was essential
to its existence and to a successful reorganization (MRO Memo. 7-
8); AT&T has failed to present any contrary evidence.

MRO also relied on Milsen Company v. Southland Corporation,
454 Fed.2d 363, 366-367 (1971), cited with approval in Germon V.
Times Mirror Company, 520 F 2d 786, 788 (9th Cir. 1975), which
stated that for antitrust violations such as i1llegal "tie-ins" that

the need for the plaintiff to continue in business and_ survive

while its legal claims are being tried is in itself a sufficient

showing for the granting of an injunction. In this connection,

AT&T's Opposition does not deny that courts (i) have consistently

held that contract provisions which constitute illegal "tie-ins"
. »

are unenforceable, and (ii) courts have refused to permit a party

to benefit from contractual rights when the contfact is an

;7
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instrument of restraint of trade.t9 ;
Thus, AT&T's argument that down the road, monetary damages may
compensate MRO is not applicable to situations such as this where
MRO, cur}ently in Chapter 11, might very well be out of business
before trial. The cases relied on by AT&T do pot involve
situations where the preliminary injunctions were necessary to keep
the plaintiff in business in order to recover the damages. As
stated in AT&T's Los Angeles Memorial Coliseum case at 1203:

"Nor did the Commission contend or show that loss of the

Raiders as a tenant threatened to put it or the Coliseum out
of business. (Emphasis added.)

Or, in the words of ﬂrighﬁ. Miller & Kane, ?edgrgl Practice

and Procedure: (1995) Civil 2d § 2948.1, pp. 159-160:
"Indeed, when the potential economic loss is so great as to
threaten the existence of the moving party's business, then a
preliminary injunction may be granted, even though the amount
of direct financial harm readily is ascertainable.*

D. MRO Will Prevail on the Merits.
1. AT&T's BSA and Tariff Arquments Are Without Merit.,
In urging that MRO will not prevail on the merits, AT&T relies

on a portion of the Tariff stating that AT&T's customers obtain no

19 As stated by the Seventh Circuit Court of Appeals in Hilsen
Company v. Southland Corporation, 454 F.2d. 363, 366-367 (1971):
"Many courts have held that defendants who are or may he
guilty of anticompetitive practices should not be permitted to
terminate franchises, leases or sales contracts when such
terminations would effectuate those practlces ... the public
;g;ggeg; in encouraging antitrust prosecutions by private
énQ_Lh§_n§QQ_ﬁQLJﬂ&iLDﬂILL&ﬁJBlAXLJQJE&L_E_LhﬂLL

b
in inatj ite." (Emphasis

A ggnLLe_Lg_;g§L;e___LeLnungnlg_ﬁ_pendente_lhie
added.) Likewise, in Germon v. Times Mirror Company, 520 F.2d
786, 1788 .(9th Cir. 1975) the 9th Circuit Court’ of Appeals
stated:
“A termination might be enjoinable even if done pursuant
to contract, if the contractual clause relied upon were
being used to foster an unlawful anticompetitive scheme."

~ : 26
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proprietary right to their 300 numbers under the Tariff. In so
doing, AT&T completely ignores the authority cited by MRO that such |
provision cannot be enforced.2 AT&T has offefed nothing to justify
that Tar{ff provision, and AT&T has the burden of proof to do so.

Although AT&T asserts that only the Tariff governs transport
services (Opp. 21:12-22), AT&T has not, because it cannot,’answer
MRO's point that AT&T seeks to terminate MRO's existing 900 numbers
for reasons not found in the Tariff. MRO Memo. 10:25 through
11:24. Also, such termination is in express contravention of the
BSA provision that the BSA does not "govern or affect".tariffed
services, MRO Memo. 9:28 throuéh 10:6. AT&T ignorés these issues.

2. AT&T's Antitrust Defenses Are Without Merit.

AT&T's only answer to MRO's first antitrust contention, AT&T's
illegal "tie-in", is to assert that AT&T's 900 billing services and
its 900 transport services “constitute a single product". How can
AT&T consistently argue that its allegedly unregulated 900 billing
services and its reg@lated 900 tariffed services are "a single
product"? Opp. 22:22 through 23:22. At page 3 of its brief AT&T

unequivocally states:

"“The billing service is a matter of contract which is separate

g_g_g;§glgg; from the tariffed transport service. (Emphasis
added) .

AT&T also relies on In the Matter of Aundio Cormmunications, Inc.

Petition for a Declaratory Ruling, etc. 8 F.C.C. Red. 8697 (1993),

which Qoints out that Sprint has untied itSABOO transport and

billing "services. See also AT&T's Opposition 24:10-15, which

Y e (1984); Re , €0 F.C.C2d 261;

Regale & Shared Use
Shehi v. Southwestern Bell Tel. Co., 382 F.2d 627 (10th Cir. 1967).
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states various companies who provide separately 900 transport
and/or billing services.

As to AT&T's response to MRO's second aﬁtitrust contention,
that AT&T is an essential facility (Opp. 23:24 through 24:21), AT&T
ignor i BSA provision th if the BSA is rmin MRO's m
valuable existing 900 numbers are lost. Thus, once a customer
signs with AT&T it has no alternatives. AT&T becomes an essential
facility. It is wrong for AT&T to state (24:10-21):

"The essential facility doctrine does not apply in this case

for the simple reason that tariffed transport services are

available from a number of vendors (such as MCI, etc.) and
billing services are also-available from a number of vendors

(including American Telnet and Interactive Telemedia). MRO

has at all times been able to subscribe to comparable services
from MCI or other competitors of AT&T."

AT&T is wrong because once MRO signed with AT&T, MRQ could not
change suppliers without losing its most valuable 900 numbers.
AT&T does not deny the other elements in MRO's Memorandum (24-
29)_(inc1uding AT&T's 70% market share) showing an antitrust
violation.
VI.

AT&T HAS PRESENTED NO EVIDENCE AT ALL TO JUSTIFY A BOND .

AT&T has failed to present any declsrations, or any other

evidence whatsoever, to prove that it would cost ATST anything t.o

continue to provide MRO transport and/or billing services on MRO's

existing 900 numbers, .

.Aé} to any possible unsubstantiated exposure to AT&T for
continuing to provide billing services on MRO's existing 900

numbers, MRO is willing to waive claims for damages arising out of

>Fhe BSA from the date of filing this Motion to the date of trial.

~
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VIIX.
- CONCLUSION.

As an as;de, there are two Motions pendlng in Bankruptcy Court

-;which could affect MRo's rzghts. Already mentioned is the pend;ng
imot;on (to be heard on September 8, 1995) on whether MRO has met

the Bankruptcy Court's conditlons allow;ng the assignment . of the

BSA to ulcrovoice Applicatiorns, Inc. Also pending is a mctxon to

.have HRO s existing 900 numbers declared to be an asset of MRO's

bankruptcy estate Because of a defect in the notice in MRO' e

latter motlon, Jt was not heard on the merlts prior to the hearlng

on this Mot;cn, but it w111 also be heard on September 85 1995
Turnlng to the merits, it is clear that AT4T has no grcunds

based on the Tariff to termxnate MRO' existing 900 numbers; there

are no other grounds on which AT&T can’ terminate them. As to the

BSA, (1) it cannot be terminated sxnce AT&T's 900 billing services
are subject to § 201(b) of the Act because of AT4T's “tie- 1n“ with

ATET's 900 tranSpcrt serV1ces, end (ii) termination of the BSA

‘clearly furthexs AT&T's anticompetitive policies of tying . and/or

maklng itself an essentlal facility. For these reasons, MRO's

requested injunctive rclieﬁ.should be granted.

'or Plalntzft, MRO
>tions, Inc.
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"(Type or Print Name)

PROOF OF SERVICE
STATE OF CALIFORNIA; COUNTY OF LOS ANGELES

I am over the age of 18 and not a party to the within action.
I am employed in the County of Los Angeles, State of California in
the office of a member of the bar of this Court at whose direction

the service was made. My business address is: 4055 Wilshire Blvd.,
Suite 415, Los Angeles, CA 90010.

On August 9, 1995 I served the foregoing document described
as:

MRO'S REPLY MEMORANDUM IN SUPPORT OF ITS MOTION FOR AN ORDER

PURSUANT TO SECTION 406 OF THE FEDERAL COMMUNICATIONS ACT, A
PRELIMINARY INJUNCTION PURSUANT TO FRCP 65, AND/OR PURSUANT TO THE
FEDERAL ANTITRUST LAWS (1) RESTRAINING AT&T FROM TERMINATING MRO'S
EXISTING 900 NUMBERS, AND (2) COMPELLING AT&T TO PROVIDE TARIFFED
TRANSPORT AND BILLING AND COLLECTION SERVICES TO MRO (AND/OR TO ITS
ASSIGNEE) ON MRO'S EXISTING 900 TELEPHONE NUMBERS.

-

on the interested parties in this action

[X] by placing the true copies thereof enclosed in sealed
envelopes addressed as stated on the attached mailing list,
and I caused the envelopes to be deposited with postage
prepaid in the mail at Los Angeles, California.

[ ] by placing the [ ] original [ ] a true copy thereof enclosed
in sealed envelopes addressed as follows:

[X] [BY MAIL] I caused such envelopes to be deposited in the mail
at Los Angeles, California.

The envelope was mailed with postage fully prepaid. I am “readlly
familiar" with the firm's practlce of collection and processing
correspondence for mailing. It is deposited with the U.S. Postal
Service on the same day in the ordinary course of business. I am
aware that on motion of a party served, service is presumed invalid
if the postal cancellation date or postage meter date is more than
1 day after date of deposit for mailing an affidavit.

[ ] [BY PERSONAL SERVICE] I caused such envelope to be delivered
by hand by messenger to the offices of the addressec(s) as
stated on the attached mailing list.

Executed on August 9, 1995, at Los Angeles, California.

[ 1 (State) I declare under penalty of perjury under the laws of
Lhe State of California that the above is true and correct.

[X] (Federal) I declare that I am employed in the office of a

member of .the bar of this Court at whose direction the service
was made. -

' {Signature)
N

N
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SERVICE LIST

MRO Communications, Inc.
5190 So. Valley View Blvd.
Suite 106

Las Vegas, NV 89118

{(By mail]

Office of the U.S. Trustee
600 Las Vegas Blvd. So.
Suite 430

Las Vegas, NV 89101

[By mail]

Mark Kemp

Compton & Kemp

233 S. Fourth St., Suite 201
Las Vegas, NV 89107

[By mail]

31

Andy Goodman, Esq:
GREENBERG & BASS
16000 Ventura Blvd.
Suite 1000

Encino, CA 91436
(By mail)

Steven Skacevic
Frandzel & Share

6500 Wiilshire Blvd.
17th Floor

Los Angeles, CA 90048
{(By mail)




EXHIBIT C



MULTIQUEST ACTION CENTER

M.R.O. COMMUNICATIONS, INC.

5190 South valley View Boulevard
Suite 106

Las Vegas, Nevada 89118
ATTENTION: David Kahn, President

September 7, 1995 "

Re: TERMINATION OF BILLING SERVICES AGREEMENT NO. 111448QJ

Dear Mr. Kahn:

Paragraph 8D of Billing Services Agreement No.
111448QJ ('‘Agreement’’) between AT&T Communications, Inc.
(**AT&T’’), on the one hand, and M.R.0. Communications, Inc.
(**MRO’’), on the other, provides: ‘Either party may
terminate the Agreement without cause upon at least thirty
(30) days prior written notice to the other party specifying
the exact date and time of such termination.’’ In accordance
with paragraph 8D of the Agreement, AT&T hereby gives notice
that the Agreement shall be terminated in its entirety
effective October 10, 1995 at 2:00 A.M., Pacific Daylight
Time. However, in light of court proceedings, transport
services to MRO shall continue to be provided at this time
on the 900 numbers previously assigned.

..

Very Truly Yours,
AT&T Communications, Inc.
A 02

" 2P N A

Avis Prus
Presale Manager
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The New 900 Environment; Smaller is Betler
TRV Spotlight For the 900 service segment of the telemedia industry, which produced il
ol.... stunning $400+ million drop in retail billings two years ago, the only bad
news is that, based on AT&T's primary research, fully §80% of the US
900 Services population has no intertion of calling a 900 number any time soon. The good

news is that ca)l volume is up The other good news is that revenues per call
are down,

No, that’s not a typo. When we call declining average call revenue good, itis
because we're seeing over-priced calls — the kind that generate the most
refunds and depress profits for <1l — being pressed out of the business,

This year's forecast, coming in Year Two PD (Post-Drop), shows some
significant realigaments based on two Ley trends, The first is the eradication
of over-priced programs which place cash flow over contert as the chief
design criterion. This is & nice way of saying, that programs designed to make
quick profits by gouging consumers have gons eway, thanks largely to the
imposition of chargebacks, now & permanent feature of 900 service. Asa
result, the average price per call has dropped. -

». . The second vend is the steady growth of sinaller subcategories. Individual
 market segments such as government and legal information, 900 techinical
support and customer service, and fax and data applications are,collectively
driving the share of the bread and butter applications downward as a
percentage of total market. While none of these subcategories by itself will lift

the overall growth trend that much, they are supplying new life 10 a market
. that is otherwise still in a recovery mode.
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According to AT&T, which has been conducting extensive con\s‘u'mcr ‘
research, the key impediments to increased usage is a widespread perception °,
by the average person that there are no compelling 900 programs out there.

Also, there is a lingering perception that the 900 service category in general
can add significant cost 10 the phonz bill. While these are sobering findings,

they are not structural, and can be overcome through r‘qorc value-added
. programs that are reasonably priced.

“In the past, Steategic Telemedia®s forecast for 900 has focused on retail
revenues ~— the gross billings of &l information providers — as the baseline
for rneasuring growth (¢ contraction as we saw in the big Drop from 1991 10
1992). However, the downsizing of the average 900 call sticker price has
masked the growth in traffic. While revenue growth fron the disastrous 1992
year 10 2 more upbest 1993 is only 8 percent, growth in anausl call volume is
vp 10 percent. What follows is a discussion of key 900 service groups.

Entertainment

In the bad old days, this category was a major contributor based on adult
programming. With the migragion of a1 1east $100 million ia retail billings to
800 service with credit card billing, the category has 15t some pounds.
However it has benefited from a robust business in psychic fines, which -
Telemedia classifies as Entertainment. Psychic lines are not experiencing
ragjor growth, but have continued 10 prove a staple for 900 services
specifically, eschewing alternative delivery channels such as 976 and 800 with
credit card. Unlike many other applications this past year, psychic lines have

been a force in stabilizing pricing, with average price per call still above the
$3 mark,

Messages

Witkin the 900 market, the amount of business generated by personals
continues 10 keep lines humming and specialty suppliers in business. lvalso
continues Lo grow, despite some competition from 976, and the concened
effort by some suppliers (notably Brite) to try and migrale newspaper clients
to more profitable 800-based delivery channels. Even Brite would be the first
19 admit that the main sponsors of pay-per-call personals, newspapers, ¢njoy
the ease associated with 900 -based service burean implementations. The
burcau supplies the copy of sclected ads (o run and fulfills all voice
programming, and the newspaper simply sits back and collects its royalty
checks. Since the administrative conncction within the newspaper is often the
classified ad manager, this arrangement has a tremendous arnount of
momentum, unencumbered by editorial or strategic planning consideratons.

Information :

. This category has probably been overstated for some time now. This year's

tevised forecast shows the category in third place, 1agging Entertainment and
Messages in retail billings. Because informatlon includes basic applications
such as sports, weather, stock quotes, etc. — all of which are available
through other channels as well as suffcnng competition within the 900 market
. . itself — price erosion is a continuing problem.

" Tolomedia News and Views © July 1694 Page 6




N

On the bright side, niche information markets picked up momentum in 1993.
and will conteibute to most of the growth in this category. Examples include : -
povernment voice and/or fax services at the municipal and state level. These
applications are typically priced at the self-liquidating level, and ace a factor

indragging down the average retail price per call, as well as the average prive
. for the 900 channel overall. S

" Telepromotions

Arguably the Holy Grail of the 900 business, Telepromotions remained
elusive, but more visible in 1993, For this year's forecast, we have collapsed
several subcategorics into the welepromotions basket, including Dealer
Locator, Couponing and Sampling, other forms of lead generation, and the -
major contributor, Sweepstakes. All of these applications are routinely
execued over 800, and the challenge facing 900 marketers is to migrate
sponsors to the 900 side, rallying under the banner of cost liquidation. While
there is no doubt that sponsors have become increasingly wary of 800 cost -
exposare, which is impaciing heavily on corporate telecom bills across the
board, this year's revenues for the entire Telepromotions complex is actually
down from Jast year's share of otal billings. -

However, the success of major 800-based telepromotions such as Monsters of
the Gridiron (34 million 800 calls) must inevitably bring some sponsors (0 an
appreciation of 900 cost containment. As 800 welepromation delivers bigger

zudiences with a corresponding price tag, the success of phone solutions will
spill over to 900 ~- we hope.

Media Stimulation

This is a new category based on previous editions’ Polling and Surveying
segments. The term Media Stimulation is used to cover the growing variety of
print or TV-based programs. Examples include the int2ractive games
sponsored by the Family Channel, as well as more traditional polls being run
by Fox to increase viewer's retention. Make no mistake -- most of the action
in this category is being irnplermented using 800, but even the spillover effect
is proving salutary for 900 service providers. Regardless of egress, campaigns
such as Tumer's “Win A Hog" sweepstakes show that when a 900-
telepromotion is ¢losely tied to program content (the example.cited was
wrapped around a two-part special on the Harley Davidson motorcycle), the
results can be very impressive,

2] '___ )

In Memoriam
T TNV notes with sadness the passing of Leon Wendelowski, age 46,
o President of SNET Muld-Media Services, with 25 years of serviee at
SNET. Leon died of a heart atack over the 4thof July weel’cend.
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"he good news for the 900-number industry is that call vel-
ume is up. The other good news is that revenues per call
are down. While that may sound like bad news, it actually
isn't. The decline in average call revenue is due to the fact
that overpriced calls—the kind that generate the most refunds and

therefore lower profits for the entire industry—-are being pushed out
of the business.

Following its stuaning $400+ raillioa drep in
retail billings two years ugn (see InfoText. Janu-
ary 1993 and December 1993), the 000-num-
ber industry is showing some significant re-
alignments based on two key trerds

The first is the,cradication of cver-paced
programs which place cash flow over content
a3 the chief design criteria. In other words,
those programs designed to raake quick profits
Ly gouging consumers are pretty :auch gone
from the industry, This is due largely to the im.

position of chargebacks by the carriers, now a
permanent feature of any 900 senvice. And, as 2
result, the average price per call has dropped.
The second trend is the steady growth of
subcategories of 900 applications. Market seg-
ments such as government and legal infonma-
tion, 900-based technical support and customer
sewvice (many utilizing AT&T's Vari-A-Bill vari-
able rate billing system), fax and data applica-
tions, tagether are all helping to diive the
share of the former bread and butter applica-

. o e -4 tions (entertainment, promotions
VOO INRDUSTRY REVENHUES and the like) dowaward as a per-
centage of total market revenue.
Yhace . While r.one of these subcategories
$102 4 in themselves will elevate the
ﬂ Others | overall growth trend by much,lt;r
\ . ether they are infusing new hie
e < U Spriat ﬁato a markyez that othcrgfise is still
" | 1nthe recovery mode.
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usage is a widespread perception by
the average person that there are no
compelling 800 programs vut there.
Also, the perception lingers that the
600 service category in general adds
significant costs to the monthly phone
Lill. While these findings are sobering,
they are not structurz, and can be
overcome by the introduction of move
value-added programs shat are reason-
E:.I.'ly Fﬁ(x"‘.
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In the past, Strate\g;e Telemedia's
forecasts of the 900 industry (see Inf>-
Teat, January 1991, Decerber 1991,
January 1993 and December 1993)
have focused on retal] revenues—the
gross billmgs of all inforrmation
providers—&s the baseline for 1ncasur-
ing growth (or downsizing, as hap-
pened from 1991 to 1892). However,
the reduction of the price of the aver-
age 900 number sendce has maske!
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the growth in call traffic.

While revenue growth from the dis-
astrous 1892 to the more ypbeat 1393
is orly eight percent, growth in annual
call volumé is up 10 percent. What fol.
luws is 2 discussion of the key 900 ser-
vice categories.

IINTERTAINMENT
In the early days of 900, this category
was a major contributor to retail

billings based on adult prograraming, -

With the migration of at Jeast $100
toillion i retall billings to $00-number
senice with credit card billing, this
category has lost some of its punch,
However, it has benefited from g
healthy business in psychic lines,
which are classified by Strategic Tele-
media as entertainment programs.
While not experencing major growth
on theit own, psychic lines have con-

WHILE 800 REVENUE
GROWTH FROM THE
DISASTROUS 1992

TO THE MORE UPBEAY

1983 15 ONLY EIGHT

PERCENT, GROWTH IN

ANNUAL CALL VOLUME IS
UP 10 PERCEMNT.

tinued to prove & staple for the 990 in-
dustry. and have been a force in stabi.
lizing paicing, with average price per
call still sbove $3.

PERSOHALS
The ameunt of business generated by
900-number personals continues to
grow, desplte competition from local
76 services and the efforts of some
suppliers to migrate their newspaper
cLients to §00-based delivery channels.
INFORMATION !
This year's forecast shows the informa-
tion category In third placé, lagging
behind entertainment and personals.
Because information includes basic
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applications such as sports, weather,
stock quotes and the bke—all of which
are readily available through other
channels as well as suffering severe
competition within the 900 1narket it-
self—price cruston Is 8 continuing
problem,

On the bright side, nicke infornia-
ton markets have plcked up raomen-
turn i 1593, and will contnbute the
most growth in this category. Exam.
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lavels. Thiese types o apphcations typl-
cally are priced at tbe selfliquidating
level, and are a factor in draggng
donwn the wverage re tuil poce per ¢l

TELEPROMOTIONS

This year seversl subcategories of
telepromotions have been sdded to
the (Alcb(xr\ ek )dhng deuler lcators,
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couponing and sampling, other forms
of lead generation 2nd sweepstakes,
the major contributor ta the category,

All of these applications are routinely
¢onducted via $00-number promoton,
and the challenge for 900-number mar-
keters is to migrate sponsors to their
side, rallying under the banner of cost
liquidation Whils there is no doulit
that sporsors Lave increasingly become
wary of the cost of 800-number use in a
telepromotion which have impacted
heavily on corporate telecon hills, this
year's revenues for the endre telepro-
nsotons category is evtually down from
Lt vear's share of total billings

Haowerer. the success of major 600-
based telepromotions such as Coca-
Cridiron {3¢e
InfoText, Februay 1994} wlich gener-
ated 54 million calls, must inevitably
beiug some sponsors to sn upprecia-
tion of cost containment via 900. As
500-based telepromotions bring bigger
sudences with a conespording price
tag. the success of phonz solutions
will, kopefully, spil over to 90

MEDIA SYIMULATION

This is a ew category based on previ.
cus forecast's polling and surveying
segnents. The term media stimulation
tie, polhug is used to cover the
gromth in the variety of print and TV
based 900-rumbct programs. Exarme

i ples include the interactive games

sponsored by The Family Chunnel, as
well as the taore tradition2) audience

| poils sponsored by Fox to increase
i viewer reteation. Other vampaigns,
! such as Turner’s \Vin A Hog sweep-

stakes, show that when a 90 telepro-
motion Is closely tied to program con-
tent (this application was wrapped
around a two-past special on the
Harley Davidion motoreyele), the re-
sults can be quite impressive.

THE INFORMATION CONTAINGD th THIS ARTIGLE (S
BASLD ON AESEARCH CONDUCTED BY NEW YORK-BASED
STRATES:C TELENEDIA HAICH APPEARED IN TELEMED A
NIWS AND VIEWS, A MONTHLY NEWILETTIR PUBLISHED
6Y CPUS RZSTARCH, 715 San FRANCISCO-BASED AFFIL-
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A3 part of th‘i,s study, STM provides below a market share
analysis of carriers for service bureau business within the
900 marketplace. This is provided on a historical basie.

Tebla: Cerrler Shara ¢f Bureau Merkel, 1838.02
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1653 1339 1830 1591 1832
IACI 29% 30% 6% 35%
Speint 26% 21% T 82% b%’
Telesphera 17% 17% 5% 0%
ATET 100% 28% 26% 3% 60%
v As can be ceen, this portrait is unique in the &nnals of

competitive interexchange telephony in that it is the only
market where AT{7 actually feced significant conpetition, and
did not enjoy dominant marxet share. However, the exit by
Sprint, and MCI's weak support for 900 had made ATET's
capture of donmirant share a poseibility in 1993, when ghare
of service bureasu markets followed oversl) market share and- .
resulted in the ATST~dominated nerketplace shown below,

Yebla: Service Share, By cenier

ATAT 600 Service Bureau Shere: 69%
MCishare: 20%
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