
Where Born, Length' ofResidence in U.S.

."
Hispanic Non-customers H_1c Matched Customers

ImII GIE fI .LD tU ImIl iIE fI JJlNlJl
% % 0/0 % % % % % % %

Born outside U.S. " 79 79 80 96 53 83 85 83 97 63

Lived in U.S. -

2 yrs or less 12 8 12 18 2 5 4 6 4 7

3-5 yrs 23 22 23 30 10 12 9 13 16 6

6-9 yrs 18 16 18 18 18 20 24 19 30 5

10 or more yrs 26 30 25 28 22 44 46 44 46 41

Born in U.S. 19 20 19 3 45 16 15 16 2 37

Base (347) (202) (145) (205) (142) (347) (203) (144) (201) (146)
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Where Born, Length of Residence in U.S.

( (

Table 1.7

All non-customers as wen as the matched customers were asked where they were born and how long they have lived in the
United States.

The table opposite shows responses among Hispanics. The next page puts these responses into perspective by including Blacks
and Whites as wen (virtually aU of whom say they were born in the United States).

8i.1II1.""

ill Hispanics -- 34CI of non-customers

Most of the LD Hispanics were born outside the United States: 18~ "ve lived in the U.S. 2 years or less, another 30Cl
have lived here 3 to S years. 46CI have lived here more than S yean.

NLD Hilpanics -- 21 ~ of non-eustomers

About a.tf of the NLD Hispanics were born outside the United States, but, in cootrut to their language dependent
counterparts, these Hispanics have typically been in the United States for more than S years.

The pen:entaaeI of relatively recent immigrants among their respective DOD-CUItomer pools are about the same for both
compmies.

COlD...... t. matdaed customers: While matched Hispanic customers IR DO more libIy to "ve been born in the United
States than non-eustomers, one does see a difference among those who wem bom elsewlleJe: SpecificaUy, Hispanic customers
are much more likely to have been in the United States more tbaa S years dIaD are noa-eustomen (64. VI. 44~). nis suaests
that leoph of residence in the U.S. IS a factor in cIetermiaiDI wbedaer one'" te1epboRe service or not, i.e. mceat immipants
are less utely to "ve it than those who have been in the United States for more than S years.

112567\np1\door\c1.- 8



Where Born, Length ofResidence in U.S.

Non-customers Matched Customers
~Ic

ImII mE f& :rm Jag .tIJ2~ ImII mE fB
% % % % 0/0 0/0 % % 0/0 % %

Born outside U.S. 47 56 46 79 96 53 2 5 51 62 50

Lived in U.S.-

2 yrs or less 7 6 7 12 18 2 - - 4 3 4

3-5 yrs 13 15 13 23 30 10 - 2 7 6 7

6-9 yrs 10 11 10 18 18 18 - - 12 17 11

10 or more yrs 16 22 16 26 28 22 2 3 27 34 26

Born in U.S. 52 44 53 19 3 45 98 95 48 37 49

Base (571) (288) (283) (347) (205) (142) (115) (94) (566) (287) (279)

SlIulce 0.117. ""'ICJfl _ _. ~_. ~ _ Field Research Corporation ~~~~~~~
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Where Born, Leqth of Residence in U.S.

( (

Table 1.8

The table opposite projects the data from the previous chart to total non-customers and includes Whites and Blacks.

Higlaligllt,

About half of the total non-eustomers were born outside the United States -- this statistic reflects the fact that the majority of
non-eustomers are Hispanic. 79~ of the Hispanic non-eustomen were born outside the United States.

GTE's non-eustomers are more likely to have been born outside the United States, reflecdna the hiaher percentqes of Hispanics,
and, especially LD Hispanics in its non-customer base.

One in five non-eustomers can be considered a relatively recent im~: 20" were born elsewhere and have lived in the
United States S yean or less. This is about the same for both companies.

18~ of the LD Hispanic non-eustomers have lived in the United States 2 yean or less, another 30" have lived here 3 to S yean
and 46" have lived here more than S years.

Compared to matdled customers: Non-eustomers are no more likely than customers to have been born outside the United
States, but they are more likely to be recent immigrants.

112567\npt\lloor\oh.. 9
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b ouse"old InCOllle

Non-customers Matched Customers
t!!!P&nlc

ImII GJE fB Im - LD· NLD IIIGkWbII JgIIf GIE fa
% % % % % % % % % % %

Household income-

$15,300 or less 67 71 67 64 66 59 72 71 57 58 57

$15,301 - $21,500 14 11 14 12 14 9 18 15 17 17 17

Over $21,500 7 6 7 7 9 4 5 7 10 10 10

Refused/DK 13 12 13 17 11 27 6 7 17 15 17

# Depend on tIuJt income -

One 33 14 34 16 15 18 40 63 27 15 28

2-3 28 31 28 29 27 31 37 23 33 30 33

4 or more 36 53 35 52 54 49 19 14 38 53 37

% Who are-

ULTS qualified (a) 83 85 83 84 89 76 87 80 71 74 71

Base (571) (288) (283) (34n (205) (142) (115) (94) (566) (28n (279)
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Household Income

( (

Table 1.9

At the end of the interview, respondents were shown a card listing various income categories and asked which of these best
de$CrilJes their annual household income. They were also asked how m3QY persons...are dependent on that income. The income
categories foUowed those used in the algorithm the phone companies use to dettiriDine eligibility for Universal Lifeline Telephone
Service (ULTS).

Hi,U,Itt,

The ~rity of non-eustomers have household incomes of $lS,300 or leu (67") and thus would qualify for ULTS on that basis.
Another 14S have incomes in the $IS,301 - $21 ,S()() range; only 7S have incomes over S21,SOO. (13S did not provide this
infonoation.)

Most non-eustomers have at least 2 persons dependinc OIl their houIehoId income, and a ......1 pen:eDtqe (36") have 4 or
more persons depending on that income.

As a result, almost all of the non-customers interviewed in these low telephone peoetration anu would meet the incomeInumber
of dependents requirements for ULTS: 83S.

By C8BIJIIIDY: Non-euJtomers in OTB aJaS tend to have more peno8I depeDdeIIt 011 the houIehoId iDcome than do non­
cultolDell in Pacific Bell's aJaS. 'Ibis is probably because of the JUaher percenbtpI of IJilptDicl in om's low telephone
pendration anu (see below). Still, the pen:eDtqe who qualify for ULTS is the same for both COIIIDIDiea.

By tthnidty/race: Household income levels do not vary sipificantly IUDOIII Hispanic, White and Black non-customers. (If the
"not reporteds" are removed, then the incomes for Hispanics are more like those of White and Blick non-customers.)

While incomes don't vary that much across the three ethnic/racial JIOUPS, Hispanics have IIlOJe persons dependent on those
incomes than do White or Black non-customers: S2S of Hispanic non-customen have 4 or more persons dependent on those
incomes u compared to only 19S and 14~ of Black and White non-customers who have that many persons dePDlldent 011 the
household income.

Compared to matched customen: Matched customers have only marginally hiper incomes than non-customers with about the
same number of persons, on average, dependent on those incomes. As a result, 71 ~ of the matched customers meet the ULTS
qualifications (compared to 83S for non-customers).

112567\nptWoor\clm< 10



Household Income (cont'd)

...
Non-custorners Matched Customers

~nlc

ImaI mE fI 1m LD tI.D IIIGkWbII JmIl mE fa
% 0/0 0/0 % % % % % % % %

# Persons contribute
to that income

One 70 66 70 64 64 66 73 80 66 63 67

1\vo or more 24 27 24 29 29 30 19 16 30 33 30

Base (571) (288) (213) (347) (205) (142) (115) (14) (566) (287) (279)
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Household Income (continued)

(
.,

(

Tab~ 1.10

Respondents were also asked how many persons in the household contribute to that income.

Responses are shown opposite.

HighU","

70_ of the DOII-eultomen say that there is only one person who cootributa to the bousellold iDcome; about one in four (24_)
has two or IIIOIe oersons who contribute to the household income. (6" did BOt respond to this question.)

By compall)': T1Us does not vary significantly by company.

By ethnldty/nce: Hispanics are more likely than Blacks or Whites to ave 2 or more perIODS contributing to the household
income. (1bey also have much larger families -- see next page.)

Compared to 1118tched customen: The number of persons COIIbibutina to the hoaIeItoId income is .1111Q1f the same for non­
customen as for their customer counterparts in these low teIephoBe penetration .....

ll~l... II



household Size and Composition-
Non-customers Matched Customers

tl!!Pan1c
ImIf mE f.& ImU2&a1laWbJll ImII YIE eB

% % % % % °/0 Ok % % % %
Number this address -

One (single adult) 26 9 28 9 7 11 30 60 22 11 23

Two 10 11 10 7 4 13 15 14 16 11 17

Three 18 18 18 20 19 21 26 9 13 16 13

Four 14 23 13 18 18 17 14 7 19 20 18

5 or more 31 39 31 47 52 38 15 10 30 42 28

Mean 4 4 4 5 5 4 3 2 4 4 4

Composition -

Adults only 44 27 46 27 24 32 52 75 44 29 46

Children (lor more) ~ TJ~ 'D.~2B~25. ~ 115.4
Teen 19 25 18 23 20 28 15 14 20 29 19

Child 6-12 25 38 24 35 31 41 20 9 31 41 30

Child under 6 40 47 40 54 55 53 35 14 36 42 36
Base (571) (288) (283) (347) (205) (142) (115) (94) (566) (287) (279)

....:Q••~ --- - -- - --- -- Field Research Corporation
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Household Size and Composition

( (

Table 1.11

Respondents were asked how many persons reside at this address and how many are adults, teenagers, children 6 to 12 and
children under 6.

Responses are shown opposite. (Readers interested in knowing the numbers of teenagers, children. 6 to 12 and chiId.nm under 6
can find those data in the detailed statistical tabulations delivered under separate cover.)

Highlights

The large majority of non-customers have more than one person living at their address. 1be avenae number of persons living at
the address is 4 and close to one-third have S or more persons living at the address. Only about one in four non-eustomers
(26~) is a sinlle adult household.

Non-eustomer households divide about evenly into those that are adults only (44~) and those that have one or more persons
under 18 (S6~).

By company: While GTB has proportionately fewer adult only households among its non-eustomers than Pacific Bell (9~ vs.
28 ~), GTB is more likely to have 4 or more persons living at the address: 62~ GTB VS. 44" PlciflC BeD. However, the
averqe number of persons is about the same for both companies: 4. This means Pacific Bell must ave more·very larJe
households among its non-customers. GTE's non-eustomers are much more likely to lave childnlnlteens in the household than
are PacifIC BeU's, due to higher percentages of Hispanics in GTB's low telephone penetration areas (see below).

Byethniclty/raee: Hispanics have many more persons living at the address than do Blacks or Whites -- average number: S for
Hispanics vs. 3 for Blacks and 2 for Whites. Hispanics are also much more likely to have children and/or teenaaers in the
family than Black or White non-customers. 60% of the White non-customers are one-person households compared to 30" for
Blacks and 9~ for Hispanics.

Compared to matched customers: Matched customers are very much like the non-customers with respect to number of persons
living at the address and family composition.

111S67\npC\door\clrw 12



Household Size and Composition (cont'd)

Non-cUltomers IIItched Customers

Number offamilies at
tlWaddress

JmaI YIE. fI
0/0 % 0/0

f:!!pan.-...ic__
Ilt LD HLD IIIIiIlWbIlI IIIIl mE fI

0/0 % % % % % % 0/0

One-person HH 26 9 28 9 7 11 30 60 22 11 23

One family (a)

Two or more families (a)

Base

64 76 63

10 14 9

(571) (288) (283)

76 72 82 64 39

15 20 7 6 *

(347) (205) (142) (115) (94)

65 78 63

12 10 12

(566) (287) (279)

...21............ ·........K Soua;Q.'t1(NC~1 Field Research Corporation ~~~~~~~
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Household Size and Composition (continued)

( (

Table 1.12

Respondents were also asked how many families there are living at this address.

Responses are shown opposite.

Highlights

While the hUJe majority of non-customers say there is just one family Hving It the addJeu (90~), one in ten says there is more
than one family.

By company: Because it has more Hispanics among its non-eustomen, GTB's non-eustomen are sJiahdY more liIrcIy than
PacifIC BeD's to ave two or more families Hving at the addras (14" vs. 9~), a1thouab die Jarae m¥vitY in both cases have
just one family at the address.

Byethnidty/race: LD Hispanic non-customers are more likely than any others to have more than one fuilly tiviDg at the
address: 20" have two or more families vs. 7~ for Hispanics who are not Janauaae depeedent, 6" for BJacb and less than
one percent for Whites.

Cempared to ..tched castemen: Non-customers are very similar to the IUtdled customen on this cbaracteristic.

I I2561\np1Woor\c1... 13



bduca"ton and hmployment Starus

Non-custorners Matched Customers
~nlc•

!mil mEf.& 1m to M.D.BJaWbb JJIII GIE fI
% 0/0 % 0/0 0/0 0/0 0/0 % 0/0 % %

Education (a)

Less than HS 47 56 46 62 64 57 23 30 42 52 41

High school 33 32 34 27 27 26 47 37 27 29 27

Some college 16 7 17 8 8 9 25 26 21 12 22

College completed 2 3 2 1 * 1 2 5 7 3 7

Employment status (a)

Employed full-time 22 23 22 25 32 15 17 19 26 31 25

Employed part-time 14 13 14 13 10 18 9 20 9 11 9

Temporarily unempl. 20 24 20 20 18 22 27 17 18 15 18

Homemaker full-time 24 30 23 29 32 24 27 10 23 29 23

Student 4 2 4 2 * 5 4 7 3 3 3

Retired 7 3 8 3 3 4 8 14 13 7 13

Base (571) (288) (283) (347) (205) (142) (115) (94) (566) (287) (279)

tal~~_ ........5"4 ....: QJ8.l21jNCMC) FIeld Research Corpot'tltlon
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Education and Employment Status

( (

Table 1.13

Respondents were asked the highest level of education they had completed and their current employment status.

NOTE: Both variables refer to the respondent. The respondent was selected as the person in the household who would have the
"most to say about the type of phone service you would get" (non-customers) or the person in the household "most familiar with
the phone bill" (customers).

Highligltt,

Close to half (47%) of the non-customers have not completed high school; another 33. have completed high school. Some
(16 %) have some technical school or college but only 241 have completed collele. Over one-thini of the respondeDts (36.) are
currently employed (2241 full-time, 14% part-time). This leaves a ~rity of tapOIIdents who lU'e not currently employed:
20% temporarily unemployed, 24% full-time homemakers, 4% students and 7% retired.

By company: Because of its higher percentage of Hispanics (who have less fonnal education -- see below), OTH's non­
customers have, on average, less formal schooling than Pacific BeD's, but the difTemace is not pat -- relatively few of either
company's non-eustomers have completed more than hich school, and almost half have not completed hiab school. 'The
employment status of the respondent does not vary significantly by company.

Byethnieity/race: Hispanic non-eustomers have notably less formal education than Black or White non-eu5tomers -- completed
high school: 36" vs. 74. for Blacks and 68% for Whites. LD Hispanic reIpORdents lU'e the molt libIy of the four groups to
be employed fuB-time (32%) or to be full-time homemakers (32.). Fewer Black non-eustomers are employed full or part-time
than in other JIOUPS.

Compared to matched customers: On average, matched customers tend to have more fonnal education than non-eustomers (at
least some coIIep: 28. vs. 18~) and may be just slightly more libIy to be employed fuD-time (26" vs. 2241). However, the
differences lU'e small SU"esting that neither education nor employment status lU'e major variables differentiating those who have
telephone service from those who do not.

112567\npt\door\clrwv 14



Age and Marital Status

Non-customers Matched Customers
lli!J!an1c

ImI! GIE .e& ImLDNLDIIIcdbIII ImII YIE fI
% % % % 0/0 0/0 % % % % %

Age

Under 21 8 9 8 9 10 ·9 8 7 4 6 4

21-29 31 34 31 39 47 28 22 20 30 31 30

30-39 29 33 28 30 26 37 32 24 24 31 24

40-59 21 17 22 14 14 14 26 35 23 21 23

60 or older 7 4 7 2 1 4 7 12 14 9 15

Mean 35 33 36 32 31 33 37 40 40 36 40

Marital status

Married 35 47 34 52 56 46 13 14 46 55 45

Never married 44 35 45 34 33 35 57 60 32 30 32

Sep/Div/Widowed 20 18 20 13 10 19 30 24 22 15 22

Base (571) (288) (283) (347) (205) (142) (115) (94) (566) (287) (279)

s..;Cl.114.~ FIeld Resesrch Corporation

) "1 1I_1JI",DOOaID.r, jJ



(

Ale and Marital Status

Hi,lali,lats

( (
"

Table 1.14

About two out of five non-customers are under age 30 (39~), another 29% are between 30 and 39 and 21 S are between 40 and
59. Only 7% in total are 60 or older. The average age of non-customers is 35.

44% of the non-customers are "never marrieds", 35% are married and 20S are separated, widowed or divorced.

By company: While the age and marital status profiles of each company's non-customen are similar, GTB's non-customen are
somewhat younger on average, somewhat more likely to be married and leu likely to be smale, "never marrieds". These
differences reflect the fact that GTE has more Hispanics in its non-eustomer pool than Pacific BeD.

Byethnicity/race: Hispanic non-customers, as compared to White and Black non-customen, are younpr and more likely to be
married (less likely to be never marrieds or divorced/widowed/separated). White non-eustomen tend to be the oldest, on
average, with close to half over 40 compared to only 16~ of Hispanics over 40. Still, the perceataae of Whites 60 or over is
relatively slDlll: jUlt 12S .

Compared to ..tdIed customers: Matched customers are somewhat older on average that DOIl-customers. 1be Iaqest
difference is in the percentage of respondents who are 60 or over: 14% amoaa customen and just 7. ImOIII non-eustomers.
This means that older penons tend, if anything, to be more likely than their younger counterparts to "ve telephone service.

This is further reflected in marital status: customers are more likely than non-customers to be married and non-eustomen are
more likely than customers to be single, never marrieds.

112567\npt\door\chwv 15



Residence Characteristics

Non-customers Matched Customers
--!!!!Panic

ImIl GIE fI :rm JJl NUl IIIGkYlbIIt ImIl m:E f&
% % 0/0 0/0 % % % % 0/0 0/0 %

Tenure

Rent 96 95 96 96 95 98 95 98 87 83 87
Own 2 5 2 3 4 2 3 1 13 15 13

Type ofDwelling

Apt/Flat 65 71 64 69 72 -66 64 57 62 65 62
House 21 25 20 25 24 27 23 11 28 32 28

Hotel Room 8 - 9 1 1 2 9 21 6 - 6
Other 5 3 6 4 4 5 4 8 4 2 4

Equipped With Jack?

Yes 80 84 80 84 85 84 84 70 NA NA NA

No 8 5 9 5 7 3 11 11

DK 11 11 11 9 8 10 6 19

Base (571) (288) (283) (347) (205) (142) (115) (94) (566) (287) (279)

NA: ........
s..:Q.111.1t1CNC1R••71NCJ

Field Research Corporation
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Residence· Characteristics

Highlights

(

...

(

Tabk 1.15

Virtually all of the non-eustomers (96%) are renters; only 2% own their homes. Most live in an apartment or flat (65%); about
one in five lives in a house (21 %), 8% live in single hotel rooms. 5% mention miaceUaneous other multiple dwellinl situations.

Most (80%) say their dwelling unit is equipped with a jack; II % don't know and just 8% say it does not have a jack.

By company: 1be type of dwelling unit does not vary much by company although none of GTB's non-eustomerl .y they live
in a single hotel room V5. 9 % for PacifIC Bell. 1be large majority of both COIRpaDiea' customers .y their dwelling unit is
equipped with a jack.

Byethnicity/nce: White non-eustomers are much more likely than others to live in a single hotel room (21 %). 9% of Blacks
do so versus only I % of Hispanics. While the majority in all groups say their unit is equipped with a jack, the pen:entqe
saying it is not i. JUPest among Whites (11 %) and Blacks (11 ") and LD 1IiIpInic. (7"); It is lowest among NLD Hispanics
(3%).

Compared to matdled customers: Matched customers are similar to non-eustomen on theBe dimenIiona, although they are
more 1ikeIy to own their homes (13% vs. 2%).

11256'7\npt\door\cl_ 16



Residence Characteristics (cont'd)

Non-customers , Matched Customers
t!!P&n1c

ImIl mE fI ImJ.DtU.&IIckWbIlt JmIl GIE fa
0/0 % 0/0 % % 0/0 % % % % %

Le.ngth ofResidence

Less than 6 mos 36 40 36 35 37 32 43 36 18 17 18

6 mos to I yr 16 11 17 16 19 11 13 20 ·9 11 9

1-3 yrs 29 30 29 35 33 38 24 21 37 35 37

4 or more yrs 18 18 17 14 11 20 21 21 36 36 36

In IIlst 5 yrs, moved -

None 14 11 14 12 9 17 13 17 25 27 25

Once 22 26 22 27 29 24 21 13 28 31 27

Twice 21 29 20 23 23 24 22 14 23 25 22

3 or more times 40 30 41 34 36 32 42 52 22 14 23

Not reported 3 4 3 3 3 3 3 5 3 3 3

Base (571) (218) (283) (347) (205) (142) (115) (94) (566) (287) (279)

I11III: Q.-..cJ(C)
Field Research Corporation
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Residence Characteristics (continued)

Highli.hts

( (

Table 1.16

Non-eustomen show a hilb mobility rate: about half of them (52 ~) bave lived at their current address for less than one year:
36~ for less dian 6 months and 16~ for 6 to 11 months. Another 29" bave lived there for 1 to 3 years and just 18" for 4 or
more years. Similarly, the large majority have moved at least once in the put 5 five yean and 40~ bave moved 3 or more
times in that period.

By company: Both companies' non-customers show a high mobility rate, but Pacific Bell's non-eustomers are more likely to
have moved as many as 3 times in the past 5 years than are GTH's (41 ~ vs. lOS).

By ethalelt)r/race: There are more Whites who have moved very often (S2" tIuee or more times in put S yean) than Blacks
(42~) or Hispanics (34"). LD Hispanics have not lived at their current address as long as bave the others (fewer have lived
there 4 or more years) which could be due to higher percentaaes of recent immipants in this group. Ifone looks at tbose who
have been at the address less than a year, the percentages are more nearly equalacma the groups except for NLD Hispanics
who have lived at their CUlTeDt address longer than the others (fewer less than one year).

COlD....... to-1IIIItdIed east......: Non-customers show a much hiJber rate of mobiHty than their matched customers. This is
one of die largest differeatiators of the two groups. Thus, mobility is a~f~r dift'emltiating customers from non­
customers.

112567\nf1\door\clNV 17



J-resence olOthers in Househola Who Don't Have Phone ~ervice

Matched Customers J!!ganlc
Total mE .eB I'm .~ MJl JIg YlbBI

% % % % % % % %
Number offamiUes at
this address -

One 87 89 86 83 81 85 91 92
Two or more 12 10 12 16 19 13 8 7

Have any in household
not allowed to use phone J 1 ~ l 2 l 5. l

Related to respondent 1 1 * 1 * 1 1
Not related 3 - 3 2 2 3 2 3

N••e 1 or more
otherftunilies who -

Don't have phone service 3 2 3 4 6 2 3
Who share (my) service 5 7 4 6 4 8 '4 3

Net: Have anyone
not allowed to use or
doesn't have own service <a) 10 9 10 11 10 12 11 7

Base (566) (287) (279) (347) (201) (146) (112) (98)

la)l........ 'tlQII.CUIlQEA'.....CUSTCMA ........................................_.- ....Q.I11,.-• Reid Research Corporation
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Presence or Others in Household Who Do Not Have Phone Service Table 1.17

Non-customers as well as the matched customers were asked how many families live at this address. These fmdings are
presented in Table I. 12.

At the end of the interview, matched customers were asked if there are any other adult memben of their household who are
NOT allowed to use the telephone service (i.e. could count as non-customers). Matched customers were also asked, if there
ARB other families in the household, whether any of these families do not have phone service (i.e. could count as non­
customers).

Responses are shown opposite.

Hillali;.u

The majority of customers (87") report that there is just one family living at the address; however, 12" have more than one
family at the address.

3" of matched customers have one or more persons at the address who are not allowed to use the phone; these are mostly
persons unrelated to the respondent.

3" have one or more families at the address who do not have telephone service, and 5 'I have other families at the address who
share the phone service (i.e. do not have telephone service on their own).

A net unduplicated count of the various situations reveals that 10'1 of the matched customer households have one or more
persons at the address who do not have their own telephone service; half of them (5 II) share the service.

Incidence of having persons at the address who do not have their own telephone service is about the same across the ethnic
groups.
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Presence ofPerson(s) with Disability

...
Non-customers

ImII m:E fI
% % 0/0

H!PInI_c__
ImW.tjLg1IIGkWbIII
% % % % %

Matched Customers

ImIl GIE fa
% % %

Have person with disability

Mobility

Other

6

3

3

5 6

2 4

3 3

2 1 4 7 14

1 1 * 2 10

2 * 444

6

1

5

6 6

3 1

3 5

Base (571) (.) (283) (347) (205) (142) (115) (84) (566) (287) (279)
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(

Presence of Person(s) in Household with Disability

(

TOOit! 1.18

Respondents were asked whether there is anyone at the address who has a disability that could make it difficult for them to use a
telephone.

Responses are shown opposite.

Ri,IIU,IIt,

6" of the non-eustomer households report having someone with a diJability that could make it difficult to use a telephone: 3 "
mobility problems and 3" hearing, speech or sight problems.

By COIDpaDJ: There is no substantial difference between the two COPIpIoies with Japed to iDcidence of persons with disabilities
that could affect use of the telephone.

Byethnldty/race: Whites are more likely than others to have someone with a disability: 14~ vs. 7~ for Blacks and just 2"
for Hispanics.

Compared to matched customen: Non-customers are very similar to the matched customers on this cbaracteristic.

112567\npcWoor\clrw 19



Chapter 2.0 Telephone Usage, Perceived Need to Have Telephone Service
and Whether Plan to Get in Future

~.

Bxamines:

T~l~phon~ usag~ patt~ms

T~l~phone usually ustd

Number oft~l~pho~ calls (average wed)

Use ofpubUc phones

Amount spDII on t~lq1atJM CDlb (month)

Acc~ss to phone in ~~rgmcy

Attitude toward NOT having phone (incon~)

Pions to get Pho~ s~rvic~ in future and whdIu thlnk OM would~ able to
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