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l.eleptl,one Usage Patterns among Non-Customers

Non-customers
lfIIpanlc

]g( mE fI Im J.D M.D ma WI1III
% % % % 0/0 % 0/0 %

Usually use (a)-
Public/pay phone 65 59 65 66 62 73 61 66
Friend/neighbor/relative's phone 34 42 33 36 36 37 37 24
Phone at work 6 3 7 5 6 5 2 13
Other 1 • 1 1 1 2
Don't use phone 2 2 2 2 1 2 4 3

Number per week -
None/week 7 6 7 4 3 5 8 12
1-2/week 23 18 23 26 27 23 -16 22
3-6/week 34 38 33 35 43 23 41 24
7 or more 36 35 36 35 26 49 33 43

Mean #/week (b) 9 7 9 7 6 8 13 10

Number pay phone/week-
None 24 24 24 22 23 22 18 30
1-2/week 22 18 23 22 20 26 24 22
3-6/week 30 30 30 33 37 26 33 20
7 or more 23 24 23 22 19 27 23 27

Mean #/week (b) 5 5 5 5 4 5 6 7
Base (571) (288) (283) (347) (205) (142) (115) (94)

lI)r_",'~~' MIrdrdII- • IHsIlllnO.S% s..:Q4. 7.1(NCJ Field Research Corporation.. 2.1
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Telephone Usage Patterns among Non-Customers Table 2.1

Non-customers were asked what telephone they usually use to make telephone calls, how many personal telephone calls they
make in an average week, whether they use a public/pay phone and, if so, how many personal calls they make from public or
pay phones in an average week. .

Responses are shown opposite.

Highlights

About two-thirds of the non-customers (65 %) "usually use" public/pay phones for their personal calls. The remaining one-third
usually use a friend or relative's phone. Few say they use a phone at wode for personal caDs: 6~.

Over one-third (36~) of the non-customers make 7 or more calls a week, i.e. at least one a day on average. Another 34% make
between 3 and 6 a week leaving 30" who make fewer than 3 personal calls in an average week. 1be average number of calls
per week is 9 -- a 1ittIe more than one a day.

The large majority of non-customers (75") use a public/pay phone at least once durina an averqe week. On average, non­
customers as a poup mate about 5 caUs per week from a publiclpay phone - that wOlb out to somewhat more than half of the
total personal calls made by non-customers (5 out of 9).

By company: Non-customers in GTE's areas are less likely than those in Pacific Bell's areas to use a public/pay phone: 59%
vs. 65~. 1bey also make fewer personal calls per week on averap (7 vs. 9). However, the average number of calls made
from a pay phone is the same for each company's non-eustomers (5 onaveraae in each case).

8y ethnidty/race: The average number of calls made per week is highest for Blacks (13), next highest for Whites (10) and
NLD Hispanics (8) and lowest for LD Hispanics (6). The same general pattern is seen for use of public/pay phones: average
number of pay phone calls per week ranges from 7 among Whites to 4 among LD Hispanics. The ratio of pay calls to total calls
is lower for Blacks than for the other groups, suggestiDg that while they make the'most calls, on averap, they make
proportionately fewer of them on pay phones than do the other groups. (Heaviest Black usen appanIltIy rely more on friends',
neighbors' and relatives' phones.)
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Amount Spent on Phone Calls/Average Month

(
\

Non-customers
J:Ulpanlc

ImII GtE fa Im J.Q NLD jUg WbI1!
% % % % 0/0 % 0/0 %

Amount spent/month -

None 10 8 10 8 9 6 10 15

Less than $1 3 4 3 1 * 2 3 7

$1-2.99 14 11 14 12 13 11 21 10

$3-4.99 16 9 17 18 17 21 13 13

$5-9.99 19 14 20 21 24 16 17 17

$10-19.99 14 22 13 16 14 20 16 7

$20 or more 23 26 23 22 21 23 20 30

Mean $ (a) $ 13 18 13 13 13 12 12 16

Median $ (a) $ 5 8 5 5 5 5 4 5

Not reported 2 5 1 2 3 * *
Base (571) (288) (283) (347) (205) (142) (115) (94)

(l11ndudII1IlIIII .......0.5.. SouIce: Q.I(NCJ Field Research Corporation
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Amount Spent on Phone Calls/Average Month

Non-customers were next asked to estimate the amount they spend on personal telephone calls in an average month.

Responses are shown opposite.

Highlights

Table 2.2

While almost an non-customers spend some money on phone calls in an average month, the amount varies widely: 43" say they
spend less than SS, 19~ spend between S5 and S9 and 37% spend S10 or more. The average amount spent is S13 per month,
the median is S5.

By company: On average, non-customers in GTH's area spend more on phone calls in an avel"8le month than non-eustomers in
Pacific Bell's an=a: average amount is $18 for GTE vs. S13 for Pacific Ben. 1be median is S8 for OTB vs. SS for Pacific Bell.

By ethniclty/race: TIle average amounts spent by non-customers on phone calls each month is about the same across the various
ethnic/racial groups except for White non-customers who spend a little more on average than the others.
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Access to Phone in Emergency Table 2.3

Non-customers were also asked where the nearest phone would be for an emergency and how long it takes to get to that phone.
J'

Responses are shown opposite.

Highlights

While many non-customers (42") can use a phone in the same building in an entergency, more than half (55") must use a
phone outside their building.

The average number of minutes to get to the phone in an emergency is 4; the median is 3.

By company: Non-eustomers in GTE areas are notably more likely to have to go to a phone in another building than are non­
customers in Pacific Bell areas; however, the average time it takes to get to that phone is the same for both companies: 4
minutes on average, with 3 the median.

Byethnldty/raee: The location of the phone to be used in emerpncies and the time it takes to get to it are about the same for
NLD HiIplDics, LD HisplJlics and Blacks. While White custoIDa'I are~ Jibly to be able to use. phone in the same
building for emerpncies, the average time to get to it is the same u for the other groups.
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Access to Phone in Emergency

( (

Non-customers
J:iIIpanlc

ImIl mE fa 1m .w t!LD IIIck WbIIc
% % % % % % % %

In emergency, nearest phone is (a) -

In same building 42 27 43 37 38 36 36 56

Within 1-2 blocks 42 56 41 46 49 43 54 23

More than 2 blocks away 13 15 13 15 13 18 9 14

Don't know 3 2 3 2 1 3 2 7

Time takes to get to that phone -
Less than 1 minute 7 3 7 4 3 5 13 9

1 minute 20 19 21 21 19 22 15 23

2-3 minutes 30 31 30 34 32 36 28 23

4-5 minutes 28 27 28 28 34 20 29 27

More than 5 minutes 13 18 12 13 12 14 14 12

Mean minutes 4 4 4 4 4 4 5 4

Median minutes 3 3 3 3 3 2 3 3

Base (571) (288) (283) (347) (205) (142) (115) (94)

Source: O.5.1fC) - ~CIIIpIIs Field Research Corporation
2.3
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Others in HH Use Phone/Phone Used to Receive Calls

Non-customers
ltJIpanlc

ImaI GIE fI :rm J.D .tU IIIGk WJlltI
% % Ok % %: % % %

Other(s) use a phone 51 51 51 60 56 68 46 33

Mean # other users 2 2 2 2 2 2 2 2

No others use phone (a) 49 49 49 39 43 32 54 67



Others in Household Who Use Phone and Phone Used to Receive Calls Table 2.4

Non-customers were also asked whether there are others in the household who use a telephone to make personal calls and what
phone they (or others in the household) use to receive phone calls.

Responses are shown opposite.

Highlights

About half of the non-eustomers have other persons in the household who also make penonal calls; among this group, the
average number of such persons is 2.

With respect to receiving calls, about half of the non-eustomen are able to DIe a friend or relative's phone. Just IS % use a pay
phone for this purpose. About one in four does not name a particular phone helshe uses to receive callI.

By company: om's non-eustomers are more likely to use a friend/neighbor/relative's phone to receive calls than are Pacific
Bell's non-eustomen (61 % vs. 50%) and less likely to use a pay phone (9" VI. 16").

By ethnlclty/race: Hispanics, and especially NLD Hispanics, are more likely than Blacks or Whites to have other people living
in their household who use a phone to make calls. White non-eustomers are the Ieut likely to have othen who use a phone
(33").

Nom: It was beyond the scope of this study to try to ascertain how many phone calls these other penons made and the cost of
those calls -- that would have required interviewing others in the houteboId. However, these data S1118est that there are other
telephone usen in these households who are making calls and thus, the estimates of the amount spent on calls, as an absolute
measure, probably undentate the actual amounts spent on phone caUs by the total household.
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Attitude toward Not Having Phone (Inconvenience)

II Very inconvenient ~ Somewhat inconvenient IIIOnly slightly inconvenient

III Not inconvenient D Can't say/not reported

Total (GTE & PB combined) (n-571)

(

3%

GTE (n-288)

_.. .'
• I' •• .c.

,-:: ;;:;
. = ::: ; ;:

.d.:~.1·~;::
.::::;;~::;.
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2%

2%

Pacific Bell (0.283)
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Attitude toward Not Having Phone (Inconvenience) Table 2.5

Non-customers were asked whether not having phone service created any inconvenience for them and, if so, did they judge it to
be very inconvenient, somewhat inconvenient or only slightly inconvenient. .'

Responses are shown opposite.

Highlights
.

About two-thirds (69") of non-customen view not having telephone service u an inconvenience: 48" lee it as "very
inconvenient", another 13" see it as ·somewhat inconvenient" and 8" see it u "only slightly inconvenient".

Three in ten non-customers (30") do not feci they are inconvenieDced by not haviq a phone. This suaests a sizeable minority
who do not have telephone service because they do not pen:eive a ..... need to have it.
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Attitude toward Not Having Phone (Inconvenience)

(

Non-customers
J:nIpanlc

ImII YIE fI 1m .LD NLJl IJg WbJtI
% % % % % % % %

Not having phone causes -

Any inconvenience (NET) 11 12 10 II 1.2 .Q8 ~ 11
Very inconvenient 48 51 47 46 51 38 60 43

Somewhat inconvenient 13 12 13 15 13 20 5 15

Only slightly 8 5 8 10 10 11 1 8

Not reported/can't say 2 3 2 2 2 * - 5

No inconvenience

Base

30

(571)

28 30

(288) (283)

27 24 32 35 29

(347) (205) (142) (115) (94)

''''_0.5'' SIla:Q.2,3flC! Field Research Corporstlon ~~~~~~~
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Altitude toward Not Having Phone Onconvenience)

The table opposite shows responses to the "perceived need" question by company and ethnicity/race.
...

Highlights

Table 2.5A

By company: 1bere are no significant differences between each company's non-eustomers in tenns of how they view the
inconvenience of not having telephone service.

By ethnicity/race: The largest differences are seen among Black non-eustomers. Specifically, whlle 35% of Black non­
customers do not see it as inconvenient (similar to other groups), those who do are more Jikely than others to view it as "very
inconvenient" (60_). LD Hispanics are more likely than their NID Hispanic counterparts to feel not having telephone service is
inconvenient ud they feel the inconvenience more sharply.
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Telephone, Usage by Perceived Need for Telephone Service Table 2.5B

The table opposite examines the telephone usage patterns of those who say it is "very inconvenient" not to have service, those
who say it is "somewhat/slightly inconvenient" and those who say it is not inconvenient. The purpose of this analysis is to see
how telephone usage patterns affect perceived need for phone service. .

Highlights

Those who sec it as inconvenient not to have phone service, as compared to those who do NOT sec it as inconvenient. ..

Are more likely to rely on public/pay phones for their calls
Make more calls and especially more pay phone calla
Spend more on average for phone calls in an avcrap month
Have to go further to use a phone in an emergency

Of all of these factors, greater reliance on public phones and the attendant COltS of usiDa pay phones appear to be the strongest
drivers of perceived inconvenience. Those who don't sec it as inconvenient make almost u many calls per week as those who
do, but tlley mab-fu fewer calls using a pay phone.
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Telephone Usage by Perceived Needfor Telephone Service

(

Not having service Is -

Very Somewhat Not
ImIl .lncoovenllDl .IncoOY80iJnt .loGonventlnt

% 0/0 % 0/0
Usually use (a) -

Public/pay phone 65 71 67 54
Friend/neighbor/relatives' phone 34 33 38 32

Mean # calls/week (b) 9 10 6 8
Mean # pay phone calls/week (b) 5 8 3 2

Amount spent/month

MedianS (b) 5 7 5 3
Mean $ (b) 13 16 12 10

In emergency, nearestphone is (c) -
In same building 42 34 49 48
Elsewhere 55 65 48 47

Median # minutes to get there 3 4 2 2
Mean # minutes to get there 4 5 3 3

Base (571) (279) (127) (165)

IIlr~"" ......, M1IldulIII.. mlNd=- "':0.4,5." 7.1,!9 Field Research Corporation
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Plans to Get Phone Service in Future

At a later point in the interview, non-customers were asked if they plan to get telephone service in the future.
~.

Responses are shown opposite.

Highlights

Table 2.6

About three-fourths of the current non-customers (74") plan to get telephone service in the future. While 13" are not sure,
only about one in eight non-eustomers (13 %) does not plan to get it in the future.

By company: The large majority of non-customers in both companies' &leU .y they plan to get telephone service in the future.
Pacific Bell has sUahtly more who are not sure: 13" VS. 8" for GTB. This difference appears to be due to hiaher percentages
of White and Black non-eustomers in Pacific BeU's areas.

Byetllnldty/race: Hispanics are more likely than Whites or Blacks to say they plan to get telephone service in the future (81 %
vs. 6S" and 69" respectively). LD Hispanics are the most likely to say they will do this.
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Plans to Get Phone Service in Future

Non-customers
J:U§panlc

ImIl .GIE fa 1m I.D NLD iIIGk WhilI
% % % % % % % %

Plan to get 74 82 74 81 83 77 69 65

Do not 13 10 13 9 4 17 14 21

Not sure, don't know 13 8 13 10 13 6 18 14

Base (571) (288) (283) . (347) (205) (142) (115) (94)

SoIm:Q.lftCt Field Research Corporation~~~~~~
2.6
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Perceptions ofAbilitY to Get Service IfApply for It

Reasons given for thinking
could not/not sure (volunteered):

Owe phone co. money 55% 21%

No 55#, 10, DL 12 5

Can't pay deposit 12 5

Not working 5 2

Can't afford it 8 3

Oili~ 7 3

. 62% Think they could
get phone service if
they were to try
(0-571) 16% Don't know

23% Think they could
not

Projected
ml to total

OQD=CUItomers

SouIcI:O.47.4I(NCJ Field Research Corporation~~~~~~
2.7
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Perceptions of Ability to Get Phone Service If Apply for It Table 2.7

Non-customers were then asked if they felt they could get telephone service if they were to apply for it, and, if not, why not.
.;

Highlights

While almost two-thirds of the non-customers feel they could get telephone service if they were to apply for it (62%), about one
quarter of them (23 ~) feel they could not and another 16% are not sure. Thus, about two in five (39~) in total don't feel sure
they could get it.

When asked why, slightly more than half of the 39% who either think they could not or are not sure if they could get it say it is
because they owe the phone company money. This translates to about ono-ftftIl of an aon-cultomers (21 S). 12S of the 39%
say it is because they do not have the needed iclentifOteation - thia ........... to SS of all aon-cultOmen who see this IS I barrier
to their letting phone service. Most of the remaining reasons for feeHaa they would not be able to pt phone service have to do
with perceived ability to pay for it -- taken together, these reasons are cited by 2SS of the 39S -- or lOS of all non-eustomers
who say they don't think they could get phone service because they cannot affonI it.

The next table shows these data by COIIIpany afId etbnicity/race.
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Perception(s) ofAbility to Get Phone Service ifApply for It

Non-customers
HJlpanlc

ImIl mE fa Im LD. NLD. mg WhIm
% % % % % % % %

If appliedfor it, think-

Could get it 62 58 62 63 60 68 54 67

Could not 23 22 23 19 19 20 35 21

Don't know 16 20 15 18 21 12 12 12

Could notIDK (net) 39 42 38 37 40 32 47 33

Base (571) (288) (283) (347) (205) (142) (115) (94)

Sowce:o.47(NC1 Reid Research Corporation~~~~~~
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Perceptions of Ability to Get Phone Service if Apply for It

Highlights

Table 2.7A

By company: The percentages who feel they could not get telephone service if they applied for it do not vary significantly by
company.

Byethnicity/race: Close to half of the Black non-eustomen (47") either think they could not get it (35%) or are not sure if
they could (12"). LD Hispanics are not as likely as Blacks to think they CIDD()t pt it (19"> but they are more Ukely than other
groups to be uncertain of whether they could get it (21 "); thu" 40" of die LD HiIpanics either tbiak they could not or are
uncertain. Whites and NLD Hispanics are about equally likely to think they could get telephone service (67. and 68"
respectively).
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Reasons Think Could Not Get Phone Service

Non-customers
Hispanic

Total GTE -fit __ :rm JJl MLD Black Wbb
% % % % % % % %

Could notIDK (net) 39 42 38 37 40 32 47 33

Among this group, reasons (volunteered)
think could not get because-

Owe phone company 55 62 54 40 35 51 81 63
No SSt, ID, DL 12 11 12 19 27 1 4 6
Deposit 12 3 13 19 18 22 - 5
Not working, no job 5 7 5 7 6 9 - 6
Can't afford 8 12 8 8 6 12 4 17
Other . 7 7 7 7 6 10 5 5
Not reported/don't know 7 8 7 8 9 7 6 5

Base (231) (121) (110) (134) (78) (56) (53) (36)

Projected to total-

Think could not get because -
Owe phone company 21 26 21 15 14 16 38 21
Can't afford it (a) 10 9 10 13 12 14 2 9
No SSt, ID, DL 5 5 5 7 11 * 2 2

la, 1ncIudIs .......................CII\'ldlnf' •Ltu lIlIn o.S" SocIa: 0.47. 4IfNCI
Field Research Corporation
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Reasons Think Could Not Get Phone Service

Highlights

Table 2.8

As discussed earlier, slightly more than half (55 %) of the 39% who think they could not get phone service or are uncertain if
they could, say it is because they owe the phone company money. 25% of the 39% cite inability to afford it. 12% of the 39%
say it is because they did not have the required identifICation.

By company: The perceived barriers to being able to get phone service do not ,vary significantly by company.

By ethniclty/race: The large majority of Black non-customers who are not sure they could get telephone service say it is
because they owe the phone company money (81 %). 'Ibis is alIo the main reuon pven by Whites and NlD· Hispanics although
these two JI'OUPS alIo often cite an inability to pay the deposit utJJor an iMIJIIlty to Ifford it. LD Rilfll"cs are less likely than
others to say it is because they owe the phone company mOllOY, but they are the IIlOIt Iibly to cite not -viDa the RlQUired
identification: 27" of the LD Hispanics cite this as a reason, which translates to 11 % of all LD m...ues who see this as an
obstacle to their pa.inc telephone service.
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Perception(s) of Special Requirements to Get Telephone Service Table 2.9

Non-customers as well as the matched customers were read a list of items and asked, for each, if they believe it is required in
order to get phone service. ~.

Responses are shown opposite.

Highlights

Two-thirds of the non-eustomers think one needs a Social Security Card to ad phone service, about two in five think one needs a
California Driver's License and about one in five thinks you have to be a U.S. citizen to get telephone service. While the belief
that a Social Security Card is required is fairly widespread, matched customen are equally Iibly to believe this as non­
customers. The same is true for the belief that one needs a CIIifomIa Driver's1Jc:ellle U1IJIor to be a U.S. citizen. Thus,
beliefs that these are required are not major factors djffemptiatjer those who get phone service from those who do not.

Close to half of all non-eustomers believe that a job (50%), a good CMdit rating (44%) and a certain income level (41 %) are
(each) requiJed; about half do not think these are required.

By company: GTB non-customers, as compared to Pacific Bell non-customen, are IDOJe likely to think a CaHfornia Driver's
License is required (47% vs. 37") and less likely to think a job is nquiJed (42" VI. 51 "). OtMrwise dIere are no differences
between the two companies' non-eustomers in terms of what they think is nquiJed to get te1ephone service.

By ethnidty/nce: Some groups are more likely to think some tbinls are required than are others, but with just some exceptions
the differences are not areat. "The exceptions are:

Black non-eustomers are much more likely than others to think one needs to be a U.S. citizen (40%).

LD Hispanics are much more likely than others to think one must have a~ (75%).
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Perception(s) ofSpecial Requirements to Get Telephone Service -

Non-customers Matched Customers
~nlc

ImII YIE fI --·Im----LD NJJl~ I21I1 GIE PB
% % % % % % % % % % %

% Who beUeve you NEED
this to getphone service
(read list) -

Social Security Card 66 65 67 66 69 62 70 67 61 73 60

A job 50 42 51 63 75 43 23 45 42 47 42

Good credit rating 44 47 43 45 50 37 38 46 38 43 38

Certain income level 41 43 41 46 48 44 35 36 33 33 34

Calif. Driver's License 38 47 37 36 40 31 45 36 37 54 36

U.S. citizen 21 24 20 11 9 14 40 29 20 19 21

Bank account 13 13 13 8 10 6 8 28 11 13 11

Need: SS/DL/Citizen

Base

71 70 71

(571) (288) (283)

69 71 66 82 72

(347) (205) (142) (115) (94)

69 79 68

(566) (287) (279)

SouICI:Q21!S9.!!B Reid Research Corporation~~~~~~
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Perception(s) ofSpecial Requirements to Get Telephone Service

Non-customers

~beIIeYe-

Could Could not!
J.QIIl • D.QlIlIrI

% % %

% Who believe you NEED
this to get phone service (read list) -

Social Security Card 66 67 66

A job 50 52 46

Good credit rating 44 44 42

Certain income level 41 39 44

Calif. Driver's License 38 37 39

U.S. citizen 21 20 23

Bank account 13 11 15

Need: SS/DL/Citizen

Base

71

(571)

72

(340)

70

(231)
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