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Language Dependency among Hispanic and Asian Customers

(

0/0 Interviewed in -

-
Hispanic Chinese Koreon Vietnamese

1m GIE fI 1m GIE ea 1m GIE fI 1m {ili ea
% % % % % % % % % % % %

English 51 62 47 41 44 39 692 4 5 3

Native language (a) 49 38 53 58 56 60 94 91 98 96 96 97

Base (766) (354) (412) (317) (156) (161) (306) (154) (152) (308) (156) (152)
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Language Dependency among Hispanic and Asian Customers Table 1.3

The questionnaires were translated into Spanish, Chinese, Korean and Vietnamese. In each case, bilingual interviewers were
available to conduct the interview in English or the respondent's native language, whichever the respondent preferred.

The table opposite shows the percentages of Hispanics and Asians who preferred to be interviewed in their native language.
They are, hereinafter, referred to as "language dependent" customers, Le. prefer their native language when given a preference.
As shall be noted in subsequent discussions. some of these Ianpage dependent customen. especiaUy Chinese and Vietnamese,
feel "comfortable" speaking Bnglish; nevertheless. they indicated a preference for their native Ianpage in the interview situation
and are, therefore. analyzed as part of a "language dependent" group.

Ri61a1i6hts

Hispanic and Chinese customers often prefer to be interviewed in their native language: 49~ of Hispanics and '8C1 of Chinese.
Pacific Bell Hispanics are more likely than GTB Hispanics to prefer Spanish: 53" vs. 38".

Almost all of the Korean and Vietnamese customen chose to be interviewed in their native language.
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L1omfort with English Language
• Among Language Dependent Customers

Hispanic LD Chinese LD Kor8lllLD VIetnamese LD
Im mE PB ImYIEfi ImYIEfi ImGIEf&
% % % % % % % % % % % %

0/0 of customers 9 9 9 (a) (a) (a)

When speaking English, feel -

Very uncomfortable 37 37 37 22 12 30 10 11 9 24 22 26

Somewhat uncomfortable 36 38 36 22 16 27 47 40 53 15 11 18

Somewhat comfortable 15 19 14 26 26 26 28 31 26 25 26 25

Very ,?omfortable 11 6 13 30 46 16 15 17 12 36 40 31

Not reported - - - - - - * 1 - * 1
Base (444) (180) (264) (186) (87) (99) (289) (140) (149) (296) (149) (147)

Projected to total-

Very uncomfortable 3 3 3

Somewhat uncomfortable 3 3 3

Somewhat comfortable 1 2 1

Very comfortable 1 1 1
('1 The .... AsiIlIgroups fChNte, Katun. and V............... ¥MY 5....JIIf~at ... 1IItIl CU510IIlII b_

·l.Iallllll'.5~ Source: Q.1lI5 Field Research Corporation
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Comfort with English Language

All those interviewed in Spanish or an Asian language were asked how comfortable they feel when speaking Bnglish.

Responses are shown opposite.

Highlights

Table 1.4

Most LD Hispanics express some level of discomfort when speaking English; only IllI say they are "very comfortable" doing
so.

LD Chinese as a group do not have the same degree of difficulty with English as LD Hispanics: 30ll of the LD Chinese say
they are -very comfortable- speaking English. Still. most are not entirely comfortable with Bnglish.

LD Koreans also express discomfort speaking English. Although not as many say they are -very uncomfortable- (lOll). close to
half say they are -somewhat uncomfortable- speaking Bnclish (47S). Only ISS say they are -very comfortable- with English.

LD Vietnamese are more like LD Chinese: 3611 say they are -very comfortable- speaking English. Still. most are not entirely
comfortable with English.
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Use ofEnglish/Language among Hispanic and Asian Customers

Hispanic Chinese KOrean VIetnamese
IQt GTE PB Im GTE f8 ImGIEeI ImGIE.fI
% % % % % % % % % % % %

At home, speak -

English only 14 16 13 10 10 9 1 2 - * 1
Both English and (language) 62 68 60 64 72 56 73 77 70 51 53 49

English most 25 38 20 18 24 12 9 10 7. 3 1 5
Language most 37 30 39 40 42 39 61 60 61 42 46 38
Neither/not reported - - - 6 6 5 3 7 2 6 6 6

Language only 25 16 28 26 17 35 26 21 30 48 46 51

Use at home (recap)

English (total) 75 84 72 74 83 65 74 79 70 52 54 49
Language (total) 87 84 87 90 90 91 99 98 100 100 99 100

Use ofEnglish (recap)

Use only/most 38 54 33 27 34 21 10 12 7 4 2 5
Use both, but language most 37 30 40 40 42 39 61 60 61 42 46 38
Use language only (no English)25 16 28 26 ·17 35 26 21 30 48 46 51

Base (766) (354) (412) (317) (156) (161) (306) (154) (152) (308) (156) (152)

·lHI ..... O.5.. Scuw: o.I01.l102.103(l«:)
Field Research Corporation
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Use of English/Language among Hispanic and Asian Customers Table 1.5

The table opposite provides considerable detail about the languages spoken at home among Hispanic and Asian customers.

Highlifhts

Hispanics: 38~ of Hispanics speak English only or most at home; this leaves 62~ who rely more on Spanish -- 25~ use only
Spanish and another 37~ use both English and Spanish but use Spanish most.

Chinese: 27" of Chinese speak English only or most at home; 66~ rely more on Chinese -- 26~ use only Chinese and another
40S use both Boelish and Chinese but use Chinese most.

K.....: Only 10" of Koreans speak BRglish only or most at home; 26" use Korean only, and 61 ~ use some BRglish but
rely more on Korean.

Vietnamese: Vietnamese are the most dependent on their native laneua&e: just 4" use Bnglish only or most at home; 90 CI rely
mostly on Vietnamese at home: 48~ use only Vietnamese at home and 42" use some Bnglish but rely more on Vietnamese.

By ca.pany: These JeDCrai patterns are similar for both companies' Hispanic and Asian customen. GTB's Hispanic customers
are, however, less dependent on Spanish than Pacific BeD's, e.g. 54" of GTB H....ics use BnaJiIh ODIy or most at home
compared to 3JS for PacifIC Ben. Similarly, GTB's Chinese customen are SODleWhat less dependent 011 Chinese than are
PacifIC BeD's: J4S speak "lish only or most at home compared to 21 S for Pacific Bell.
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Language Preference for Calling Phone Company
• Among Hispanic and Asian Customers

Hispanic Chinese Korean Vietnamese
1m GIE PB 1m GTE eB. Immeea Imm:EfIl
% % % % % % % % % % °/0 %

% of customers 19 23 18 2(b) 1 2 *(b) * * 1(b) * 1
% of group speak

language at home 87 84 87 90 90 91 99 98 100 100 99 100
Base (766) (354) (412) (317) (156) (161) (306) (154) (152) (308) (156) (152)

Among those who speak
language at home -

When call phone co., prefer
Language 55 44 58 40 26 52 66 58 73 48 47 49
English 26 37 22 33 40 26 10 10 9 11 10 13
No preference 17 18 17 26 31 21 23 31 16 38 40 36
Not reported 3 1 3 - - - * 1 - 1 - 3

Base (695) (318) (377) (286) J140) (146) (303) (151) (152) (307) (155) (152)

Projected to group total-
Prefer Language 48 37 50 36 23 47 65 57 73 48 47 49
Prefer English (a) 36 47 32 40 46 33 11 12 9 I I 11 13
No preference 15 15 15 23 28 19 23 30 16 38 40 36

III""''''••1IlII ...........1IJ-.
'" TIle... AIiIll .....~.KIMft. ....v~ I.....WIlY'" I*ClllUglaI ... 1OlI1 CUIlONf bile
.......1.5'4 SlluIw: a.1I2.104 Field R....rch Corporation
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Language Preference for Calling Phone Company Tabk 1.6

All those who speak Spanish or one of the Asian languages at home were asked which language they prefer when calling the
telephone company.

Highlights

Hispanics: Of the 87~ of Hispanics who speak Spanish at home, over half (55 ~) say they prefer Spanish when calling the
phone company -- about one in four prefers English, while 17~ say they have no preference. Projected to total Hispanics, 48~
prefer Spanish, 36~ prefer BRgtish and 15~ have no preference when calling the phone compuy.

Chinese: Similar to Hispanics, nine in ten Chinese speak a Chinese dialect at home. Of these, fewer (40~) prefer their native
languqe when calling the phone company -- a third prefer English (33_) and about one in four (26_) bas no preference.

K....ns: Virtually all Koreans speak their native language at home. Preference for use of their native language when calling
the phone company is highest in this group -- 66~. Only IO~ prefer English when calling the phone company and 23~ say
they have no preference.

Vietnamese: Similar to the Korean group, virtually all Vietnamese speak their native language at home. However, while
suptly less than half prefer to call the phone company in their native Ianpage, almost two in five (38~) say they have no
preference. Only about one in ten says helshe prefers BngIish.

By c.....y: A.moaa HilpMic, Korean and especially Chinese customers who speak their Mtive .... at home, preference
for their native Ianpage when calting the phone company is higher 11IIOIII PacifIC Bell cultomers than OTB customers. Twice
as ....yor PacifIC Bell's Chinese customers who speak Chinese at home prefer their native Ianpage (52_) as compared with
GTB (26~). No differences are noted between the Vietnamese groups.

112S67\npl\clli\clrwv

)

7

) )



( (

Language Preference for Calling Phone Company

111I Prefer language ~ No preference D Prefer English I
Total (GTE & PH combined) (n-2623)

(

78.,
White!
Black/

other

11%

4~

8%

229'
Hispanic!
Chinese!
Vietnamese!
Korean

75"
White!
Black!

other

GTE (n-l297)

9%

25.,
Hispanic!
Chinese!
VJdnameSe/
Korean

799'
White!
Black!

other

Pacific Bell (0.1326)

11%

4%

7%

21.,
Hispanic!
Chinese!
VJehmeSe/
Korean

'a..a-O.5" sa-:''''''',QI22 Reid ReBIIBrch Corporation ~~!!!!!!!!!~~~~
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Language Preference for Calling Phone Company Tabk 1.7

The chart opposite shows the language preference for ALL residential customers when calling the telephone company. In this
portrayal of the data, Whites and Blacks are assumed to prefer Bnglish.

The purpose of this particular display of the data is to put the language needs of the various ethnic groups into a different
perspective, i.e. viewing this as a "total demand" on the system.

Highlights

As shown opposite, roughly II" of total residential customen prefer a language other than English when calling the phone
company. This translates to about 9S of GTE's residential customer base and about II S of Pacific BeD's residential customer
base in total.
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Awareness that Phone Company Has Spanish/Asian Speaking Reps

Asian Low Inc
ImIl GT~ f& WbbltuIR ma :rm gm Kg[ ¥lit IIDJg[

% % % % % % % % % % %

% Aware that phone co.
has reps who speak -

Spanish 65 66 65 61 89 63 44 36 58 38 49

Chinese 22 16 23 21 23 19 47 57 43 41 19

Korean 18 14 19 18 20 21 35 16 66 24 18

Vietnamese 20 15 21 19 20 20 40 16 35 71 16

Base
I

(2623) (1297) (1326) (1278) (766) (375) (931) (317) (306) (308) (428)

Soww;Q.2I Field Research Corporation !!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!
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Awareness that Phone Company Has SpanishlAsian Speaking Reps Table 1.8

AU customers were asked if they were aware the phone company has seavice representatives who speak Spanish, Chinese,
Korean and Vietnamese.

Responses are shown opposite.

NOTE: The following page shows these data for the relevant groups, by company.

Highlights

Among all customers, 65 ~ are aware the phone company has representatives who speak Spanish. Fu fewer are aware the
phone company has representatives who sprU Chinese (22~), Korean (l8~) or Vietnamese (20").

Awareness of Spanish speaking representatives among all customers is the same for OTB and Pacific BeD, but there is higher
awareness that Pacific Ben has Chinese, Korean and/or Vietnamese spNking ftJPresenlatives than that GTB does.

Among Hispanics there is very high awareness that the phone company has ftJPresentatives who speak Spanish: 89" aware.

71" of V....mese customers are aware the phone company has Videa.... speaId.., repaUDllfatives. 66S of Korean
customers are aware the phone company has Korean speaking repraelllatives, and S7S of CIIineIe customeR are awaJ1' the
phone company has Chinese speakilll ftJPresentatives.
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Awareness that Phone Company Has Spanish/Asian Speaking Reps

Hispanic Chinese Korean VIetnamese
ng GTE PB ImGIEfl ImGIEe& ImYIEfi
% % % % % % % % % % % %

ITotal Customers I
Aware 89 84 91 57 44 71 66 48 84 71 60 82

Not aware 1 1 2 8 9 8 15 24 6 11 15 7

Don't know 10 15 8 34 47 22 19 28 10 18 25 11

Base (766) (354) (412) (317) (156) (161) (306) (154) (152) (301) (156) (152)

ILanguage Dependent Customers I
Aware 97 96 98 61 45 75 66 47 84 72 62 82

3 1 32 46 20 19 28 10 17 24 11

Not aware

Don't know

2

1

1 2 7 9 5 15 25 6 11 15 8

Base (444) (180) (264) (186)· (87) (99) (289) (140) (149) (296) (149) (147)

Source:Q.2I Field Research Corporation~~~~~~
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Awareness that Phone Company Has Spanish/Asian Speaking Reps Table 1.9

All customers were asked if they thought the telephone company has Spanish, Chinese, Korean and/or Vietnamese speaking
service representatives.

Responses are shown opposite.

Hi,hli,hts

Looking at the language dependent customers opposite (bottom half of table): The large majority of language dependent Hispanic
customers (97 ~) are aware the telephone company has service representatives who speak Spanish.

While the majority of lanpage dependent Chinese, Korean and Vietnamese customers are aware the telephone company has
service representatives who speak their lanpage (61~, 66~, 72~ respectively), there are many who are not aware of this, and
awareness is considerably lower than among Hispanic customers.

By company: While 84~ of GTE's Hispanic customers are aware that the phone company has representatives who speak
Spanish, only 44~ - 60~ in each of the Asian groups say they are aware the phone company has repraentatives who speak their
Jancuage.

Awareness is hiaher lUIIOIII the Pacific Bell customer groups, with 91 ~ of Hilpuics and 71 ~ - 84~ of Asian customers saying
they are aware PacifIC Bell has repraentatives who speak their~.
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Where Born, Length ofResidence in U.S.

(

Hispanic Chinese KOrean Vietnamese
1m JJl HW :rm W fU 1m LD tI.D 1m ~ NW
% % % % % % % % % % % %

Born outside u.s. 61 94 29 86 98 68 99 100 77 99 99 92

Lived in U.s. -

2 yrs or less "I 2 - 6 9 2 7 7 6 9 9

J-5 yrs 6 12 1 11 16 5 12 13 - 10 11

6-9 yrs 12 22 1 13 16 9 17 18 - 15 15 8

10 or more yrs 42 58 27 54 57 50 62 62 71 63 63 75

Born in u.s. 39 6 71 14 1 32 1 - 18 * *

Base (766) (444) (322) (317) (186) (131) (306) (289) (17) (308) (296) (12)

'1Ma1huU" SouIW:QI07.IOItCI Field Research Corporation ~~~~~~~

1.10 "no7\lln'ftlaoll"_ , ....us ,..,~.



Where Born, Length of Residence in U.s.

All customers were asked where they were born and how long they have lived in the United States.

Took 1.10

The table opposite shows responses among Hispanic, Chinese, Korean and Vietnamese customers. TIle next page puts these
responses into perspective by including Blacks and Whites as weD (virtuaUyaU of whom were born in the United States). The
next page also shows the data in total, by company and by the low income senior group.

Highlights

Hispanics: 61 % of Hispanics in total were born outside the U.S. S4~ of Hispanics in total say they have lived in the U.S.
more than S years.

Chinese: 86% of the Chinese customers were born outside the U.S. 67S have lived in the U.S. more than S years.

Koreans and Vietnamese: Virtually all of the Korean and Vietnamese customers were born outside the U.S. Most have lived
here more than S years.

Recency of arrival in U.S. : Looking at the data another way, one sees that the majority of these ethnic customers have been in
the United States more than S yean, but there are some customers who could be clauifled u~ arrivals, i.e. in the U.S. Jess
than S yean. 14~ of LD Hispanics, 2SS of LD Chinese, lOS of LD Koreans and 20~ of LD Vietnamese have been in the
U.S. less than S yean.
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Where Born, Length ofResidence in U.S.

(

ImIl GIE f.B.
% % %

AsIan Low Inc
WbItI HiIJlIIKk :rm CbIn Kg[ ~ HDkH:

% % % % % % % %

Born outside U.S. 21 21 22 7 61 4 94 86 99 99 19

Lived in U.S. -

. 2 yrs or less 1 * 1 * 1 - 7 6 7 9 1

3-5 yrs 3 2 3 * 6 * 11 11 12 10 2

6-9 yrs 3 2 3 * 12 * 15 13 17 15 2

10 or more yrs 15 15 15 6 42 4 60 54 62 63 15
.

Born in U.S. 78 79 78 93 39 96 5 14 1 * 81

Base (2623) (1297) (1326) (1278) (766) (375) (931) (317) (306) (308) (428)

Soun:e: Q.1I07.1lII(CJ • LIu dIIn u'" Field Research Corporation ~!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!~~

l.1l lIJ!N1\Il"''-E''.T"'U~Ptd~·U



Where Born, Length of Residence in U.S. Tabl~ 1.11

The chart opposite compares the various ethnic groups on their length of residency in the U.S. Also included on the table is the
distribution of responses among those customers identified as "low income senion", e.g., customers 60 years of age or older
who qualify for Universal Lifeline Telephone Service.

Ri8"1i8hts

By ethokity/nce: As DOled on the previous table, about three-fifths (61 _) of Hispanics, 86_ of Chinese and virtually aU
Korean and Vietnamese customers surveyed were born outside the U.S., althoup over half in each group "ve lived here for
more than five years. 7" of those who identify themselves as White and 4" of Black cullolDen say they were born outside the
U.S., with virtually all having resided here for 10 or more yean.

By company: No differences are noted in the proportion of GTH and Pacific Bell customers born outside the U.S. nor in their
length of residency here.

Low Ineome Senlon: Almost one in five (19_) low income seniors rqJOrts "ving been born outside the U.S., although most
have lived here for over five yean. Only 3_ have lived here for five yean or less.
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Household Income

( (

Asian Low Inc
ImI1 GTE fJl Wbilt _.1IIGk :rm gm Kg[ YJIt IIDiH:

% % % % % % % % % % %

Household income -

$15,300 or less 20 18 21 14 40 27 22 17 14 34 90

$15,301 - $25,100 17 15 17 15 22 24 11 10 12 10 5

Over $25,100 II 52 53- ~ 3.l3.R ~ M II ~ 2

$25,101 - $50,000 29 28 29 32 21 28 25 27 29 20 1

$50,001 - or more 21 23 20 26 9 10 18 27 15 11

Refused/DK 10 12 9 9 8 11 19 13 21 22 3

# Persons contribute
to that income

One 49 49 49 49 50 63 42 44 49 32 73

Two or more 48 48 49 4:9 50 36 43 45 44 40 23

Base (2623) (1297) (1326) (1278) (766) (375) (931) (317) (306) (308) (428)

~: 0.124. tatel Field Re••rch Corporation
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Household Income Table 1.12

At the end of the interview, customers were asked their annual household income and how many persons contribute to that
income.

Responses are shown opposite.

NOTB: Household income was used in conjunction with other data to detennine eligibility for ULTS -- see page 35.

Highlights

20% of all residential customen say they have total household incomes of $15,300 or less. One in six or so has household
incomes between $15,300 and $25,100 leaving about half who have household incomes above $25,100: 29~ between $25,100
and $50,000 and 21 ~ above $50,000.

Slightly under half of all residential customen (48%) have two or more persons contributing to the household income.

By company: GTB customen report about the same annual household incomes, on average, as do PacifIC Ben customers.

Byethnicity/race: White and Chinese customen most often report havin& incomes over $25,100 (62S aad 61 % respectively).
Over half (53") of lConus RPOrt an income over $25,100. Hispuics and VietMlIW!Ie~ much less litdy to say their annual
household income is over S2S,100: 31 ~ and 34~ respectively.

Low Income Seniors: By defmitiQll, ULTS qualified, the vast majority (90%) of low income semon report incomes of $15,300
or less.
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Household Income (cont'd)

The table opposite shows household income by language dependency.

Higilligllls

Table 1.13

Hispaaks: W Hispanics have far lower household incomes than NW Hispanics: 55~ of W Hispanics have household
incomes of $15,300 or less; only 13~ have household incomes of $25,100 or more.

Chinese: LD Chinese have lower household incomes than NLD Chinese although the difference is not so pronounced as among
Hispanics: 52~ of LD Chinese have incomes of more than $25,100 as compared to 73~ among NLD Chinese and only 13~ of
LD Hispanics.

NOTE: The large majority of Korean and Vietnamese customers are classified as language dependant (i.e. chose to be
intetviewed in their native language); thus, it is not possible to examine languase dependency as a variable within each of these
groups.
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Household Income (cont'd)

( (

~ Asian ~ Korean ~
.LQ NLD .LQ til.D .LQ tt.D LD NUl LO HLD
% % % % % % % % % %

Householtl income -

$15,300 or less 55 25 24 12 23 10 13 29 35 8

$15,301 - $25,100 23 20 11 9 11 7 11 24 10 17

Over $25,100 II ~ ~ ~ 5.2 11 ~ il II 2l.

$25,101 - $50,000 12 . 29 25 24 29 23 30 6 18 58

$50,001 - or more 1 16 14 34 19 37 15 24 11 8

Refused/DK 9 7 20 10 14 11 22 6 22 8

# Persons contribute
to that income

One 52 47 41 48 43 46 48 65 31 50

Two or more 47 53 43 45 44 47 45 24 40 50

Base (444) (322) (771) (160) (186) (131) (289) (17) (296) (12)

Seuu: Q.lI24.l121{Cj ._ FIeld Re.arch Corportl'lon
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Household Size and Composition

(

Asian Low inc
ImI1 GTE PB WbitI J:IiJI~ 1m ChIn Kg[ nil HDku:

% % % % % % % % % 0/0 %

Number this address -

One (single adult) 19 18 19 23 9 23 7 8 10 2 58

Two 30 30 30 36 16 26 16 20 17 10 29

Three 17 17 17 17 14 19 20 21 23 16 4

Four 18 16 18 15 21 18 30 30 34 26 5

5 or more . 17 17 16 9 40 14 27 20 15 46 4

Mean 3 3 3 3 4 3 4 4 3 5 2

Composition -

Adults only 58 55 58 67 33 53 44 49 48 36 91

Children (lor more) i2 ~ 42 II 21 £l 52 II 52 M 2
Teen 18 19 17 11 34 21 24 21 20 31 5

Child 6-12 22 22 21 17 34 25 25 21 26 29 3

Child under 6 19 20 19 16 .33 18 21 21 20 20 3

Base (2623) (1297) (1326) (1278) (766) (375) (931) (317) (306) (308) . ("28)

Source: Q", ,'ott) Field Research Corporation
1.14 1I_,.ln'rtIONlIP_TAall5l'N'HI



Household Size and Composition Table 1.14

Customers were asked how many persons reside at this address and how many are adults, teenagers, children 6 to 12 and
children under 6.

Responses are shown opposite. (Readers interested in knowing the number of teenagers, children 6 to 12 and children under 6
can find those data in the detailed statistical tabulations delivered under separate cover.)

Highlights

Almost one in five residential customers is in a single adult household. Another 3O~ have just two persons at the address,
leaving about half of all customers who have 3 or more persons at the address. 11~ have 5 or more persons at the address.
'The mean number of persons at the address is 3.

More than half (58~) of the customers are in adult only households, 18~ have teenagers, 22~ have children 6 to 12 and 19%
have children under 6.

By CGlDpany: GTE and PacifIC Bell customers are about the same with respect to numbers of persons livinJ at the address (3 on
ave....,) and family composition: 55~ and 58~ respectively are adult only households.

ByetbDldty/race: Hispanics, Chinese and Vietnamese customers are much more likely than White, Black or K.orean customers
to have at least several persons living at the address. Hispanics and Vidnameae are 810re IibIy than others to have children or
teenaprs in the household. Wlaitea are notably more likely than others to be _It ORIy houIehoIds.

Low Income SeIIIers: Almost all (91~) low income senior households are adult only households (vs. 58~ of total customers).
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Household Size and Composition

(

Hispanic Asian ~ Korean ~
LD NW LD NW LON1J2 LD HW LD NLD
% % % % % % % % % %

Number this address -

One (single adult) 6 12 5 14 6 11 9 29 1 33

Two 9 23 14 25 14 29 17 12 10

Three 13 15 21 14 27 13 24 "6 15 42

Four 26 15 32 21 36 21 34 35 27

5 or more 46 35 28 23 17 25 16 6 46 25

Mean 5 4 4 3 4 3 3 3 5 3

Composition -

Adults only 25 41 42 54 45 54 48 59 36 42

Children (lor more) 12 52 ia ~ II ~ II 41 M ~

Teen 39 28 25 18 23 18 20 12 31 17

Child 6-12 34 34 26 21 20 21 26 12 29 25

Child under 6 39 27 20 21 20 22 21 12 20 25

Base (444) (322) (771) (160) (186) (131) (289) (17) (296) (12)

SourcI: o.... ItOfCI Field Research Corporation
l.IS 11_,1£",,*-,. ' ...IfH.......


