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Chairman Reed E. Hundt
Federal Communications Commission
1919 M Street, N_W., Suite 814
\V"ashington. D.C. 20554

Commissioner James H. QueUo
Federal Communications Commission
1919 ?vI Street, N.W., Suite 802
'Washington, D.C. 20554

Commissioner Andrew C. Barrett
Federal Communications Commission
1919 M Street, N.W., Suite 826
Washington, D.C. 20554

Commissioner Susan Ness
Federal Communications Commission
1919 M Street. N.W., Suite 832
Washington. D.C. 20554

Commissioner Rachelle B. Chong
Federal Communications Commission
1919 M Street. N.W., Suite 844
Washinston, D.C. 20554

Re: Ex Parte Presentation in MM Docket No. 93-48:
Policies and Rules Concerning Children's Television
Programminl

Dear Chairman Hundt and Commissioners QuelIo, Barrett, Ness and Chong:

Seizing on isolated anecdotal factoids, industry critics have engaged in
far too much rhetoric -- much of it heated •• regarding the issue of children's
television programming. Both within and outside the context of this proceeding.
broadcasters have been vilified for allegedly not being responsive to the
requirements of the Children's Television Act of 1990 (the "CTA" or the "Act"). ~
~, Comments of Center for Media Education, tllL. (Oct. 16, 1995); Comments of
Dale Kunkel. Ph.D. (Oct. 16, 1995); Farhi, Paul, "Longest Running Show on TV,"
The Washington Post, Friday, Oct. 13,1995, Sec. A. p. 1.

In his October 18, 1995 address before the <Anter for Media Education,
Chairman Hundt exhorted broadcasters to provide "real facts, not rhetoric," to

Pursuant to Section 1.1206 of the Commission's Rules, two copies of this
permitted ex parte presentation are being submitted to the Secretary for inclusion
in the record of this proceeding.
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demonstrate that they are providing a satisfactory amount of programming
responsive to the educational and informational needs of children. as mandated by
the eTA.

In response to that exhortation and in order to ensure a complete
factual record, Fox Broadcasting Company r'FBCi and its subsidiary the Fox
Children's Network ("FeN," and. together with FBC, "Fox"), along with the Fox
Affiliates Association ("Fox Affiliates"). have worked together to ascertain the
amount and nature of educational and informational programming for children
currently being broadcast by Fox affiliates nationwide. 1/ The resulting survey
provides empirical data demonstrating both that television broadcasters have
complied with the requirements of the CTA. and that the Act has effectively
promoted the broadcast of bona fide educational and informational programmjnc for
children. In particular, for each participating affiliate. the survey provides the
following information:

• the call letters and community of license;

• the number of its weekly hours of children's
educational and informational programming both
before passage of the CTA and during the current
1995·96 television season; and

• the titles of the children's educational and
informational programs it currently broadcasts.

138 out of a total of 158 primary FeN affiliates. or over 87 percent.
responded to the survey. 2/ Fox then carefully analyzed each response and

11 FeN, which premiered in September 1990, operates under a unique network-
affiliate relationship, whereby FBC affiliates share in the broadcast and residual
licensing profits derived from the children's prop-ams developed for and aired over
FeN. FCN programs currently reach over 35 million children and teenagers each
month. Source: Neilsen Media Research, Aug. 1995. FBC shouldered the start-up
losses of FeN. which totaled nearly $50 million.

2! The number of stations included in the Fox survey is thus more than three
times the number of stations surveyed in a highly·publicized study undertaken by
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eliminated any program which could conceivably give rise to even a specious
argument that the material was insufficiently "educational and informational" in
nature to qualify as bona fide children's prol1'amming under the CTA. aJ
Furthermore, no short-form programming was included in the tabulation of survey
results. Even this extremely conservative methodology, which understates the
actual amount of educational and informational children's programming, reveals
that Fox affiliates·· which prior to passage of the CTA were airing virtually no
educational and informational programming for children -- reacted responsibly to
the spirit of the CTA and, as a result, now present, on average. 4 hours per week of
such programming. ~

Fox's experience oonstitutes compelling evidence that television
broadcasters have not ignored the mandate of the CTA, as industry critics have

Dale Kunkel and Ursula Goette. stt Comments of Dale Kunkel, Ph.D. (Oct. 16,
1995).

'1/ Undoubtedly, many of the programs culled out by this extremely conservative
evaluation process fall well within a reasonable definition of «educational and
informational" programming as interpreted by the licensee's good faith discretion
under the eTA and its legislative histozy. These programs have been eliminated
from the Fox analysis solely in order to produce data that could not be "second­
guessed" by industry detractors.

~/ The amount of educational and informational children's programming aired
by FBC affiliates ranges between 3 and 8 hours per week. Approximately 30
percent of the affiliates responding present 4.5 or more hours ofprogramming per
week; and approximately 15 percent air 5 or more hours per week. Because all
primary FCN affiliates carry the complete FCN schedule, even those affiHates that
did not respond to (and are not included in) the survey air at least the three hours
per week of educational and informational children's programming provided by the
network.

The survey results are attached hereto as Attachment A. which also includes
narrative descriptions of each of the programs ultimately included in the
compilation. Also being submitted to the Secretary are two copies of a videotape
containing excerpts from educational and informational children's proerams
telecast by FeN.
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charged. Q/ In fact, Fox's development of educational and informational children's
pro~amming in collaboration with its affiliates was a direct response to the Act.
After passage of the CTA, Fox executives consulted with the Fox Affiliates Board of
Governors to discuss the best and most responsible way to respond to the
congressional mandate contained in the Act. In particular, Fox asked the Fox
•.I\ffiliates whether they wished FBC to create educational and informational
children's programming within the existing structure olthe FCN, or whether the
affiliates preferred to secure educational programming on their own from other
sources. In response, the Fox Aifiliates Board conducted a survey of all Fox
..-\.ffiliates to ascertain the majority view. Thereafter, the Fox Affiliates, as a first
step, asked FCN to create an educational children's program for inclusion in the
existing Saturday morning FCN block. The result of that initiative was the highly
acclaimed weekly series emphasizing geography, history and culture, "Where on
Earth is Carmen San Diego'?" Since its premiere, "Carmen San Dieco" has become
the number-} rated children's educational series on broadcast television. and won
the 1995 Emmy Award for "Outstandine Animated Children's Program." 2!

Following the launch of ;'Carmen San Diego," Fox and the Fox
Affiliates Board of Governors met again to consider further initiatives in response
to the Act. Their shared perception that there was a need for educational and
informational programming directed toward pre school-age children led to the
creation of a 5-day-per-week 30-minute program called the "Fox Kids Cubhouse."
This series, which is recommended by the National Education Association, includes
"Jim Henson's Animal Show," devoted to nature and the environment; "Johnson &
Friends," presenting life entry skills and values; and "Rimba's Island." which
explores cultural diversity. 11

~/ The results of the Fox survey are remarkably close to, and tend to reinforce.
the results of a survey conducted by the National Association of Broadcasters. ~
Comments of the National Association of Broadcasters (Oct. 16, 1995).

§I "Carmen San Diego" has a weekly viewership of 3.8 million 2- to 17-year-olds.
Source: Yankelovich Partners, Nov. 1994. FeN feeds the program to its affiliates
on Saturday mornings at 8~00.

7/ The network "in pattern" broadcast time for the "Fox Kids Cubhouse" is 8:30
a.m. However, because some stations air morning news programs and because
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But, from the outset, Fox has recognized that an increase in the
quantity of children's programming, by itself, will not necessarily advance the goals
of the CTA. Accordingly, the initiatives discussed above, and all of Fox's children's
programming activities, have been carried out under the auspices of the FeN
Advisory Committee in order to ensure that they are of the highest quality and
interest. Formed prior to FCN's September 1990 launch, the Advisory Committee
consists of FCN and FBC executives, a Fox Affiliates representative and six
independent advisors. The advisors all are experts in their fields and all work with
children on a regular basis. The current independent advisors include a
psychiatrist, a pediatrician, a social worker, a police officer who specializes in
juvenile crime and rehabilitation, a teacher who specia.li.zes in multi-eultural
education, and a representative of KIDSNET, Inc. 8!

The FCN Advisory Committee plays a central role in all substantive
aspects of the children's network. For example, the Advisory Committee provides
assistance on program content and storylines, development of new shows and
characters, and avoidance of racial and social stereotypes in programming; it also
suggests many of the topics addressed in FCN's short-form interstitial
programming. The Advisory Committee meets semi-annually; in addition, each
month (and more often on an as-needed basis). members are asked to review and
comment on materials sent to them, such as scripts, storyboards and videotapes.
Through this ongoing relationship, the advisors keep FBC and FCN executives
abreast of what they learn in their day-to-day contact with young people, such as
what children are interested in, what they fear, what their home life is like and how
Fox can best educate them and enrich their lives in an entertaining manner.

"Cubhouse" is designed for pre school-age children who are available to view the
program during school hours, Fox allows its affiliates substantial flexibility in
scheduling. Approximately 87 percent of the clearances for the "Fox Kids
Cubhouse" series are between 7:00 a.m. and 4:00 p.m. Source: FBC Network
Distribution.

§/ KIDSNET, Inc., is "an information clearinghouse on children's radio and
television" that ;'inform[s] and educate[s] parents and professionals about quality
programming for children and youth." Su Comments of KIDSNET, Inc. (Oct. 16,
1995). Biographical materials for the other current independent FCN Advisory
Committee members are attached hereto as Attachment B.
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Significantly, Fox has accomplished a dramatic increase in educational.
and informational chil~en'sprogramming by responding to the mandate of the
eTA with market-based solutions. FeN is a profit-motivated venture that provides
children's progTamming within parameters reasonably dictated by market demand.
The results are apparent from the wide audience acceptance of award-Winning
shows such as "Carmen San Diego" and the "Fox Kids Cubhouse." By creating
educational programming that is so evidently popular with children (and their
parents ~I), FeN has exposed the fallacy of the supposed dichotomy between
"educational" and "entertainment" programming. Not only have Fox and the Fox
Affiliates created legitimate educational and informational programming, but their
attention to market forces has ensured that the programming will be watched -­
clearly the only way to deliver an educational message.

In this connection, Fox and the Fox Affiliates believe that those who
dismiss short-segment programming are regrettably short sighted. because they
overlook an excellent opportunity to use market forces to enhance educational
programming. The presentation of short-form educational and informational pieces
during other programs widely viewed by children ensures a broad children's
audience for purely educational programmjng. Fox's experience demonstrates that.
by employing market forces and capitalizing on large audiences. broadcasters can
make compelling interstitial programming that is even more effective than
standard.length educational programming. For example. FeN has created a series
of educational and informational interstitial messages that air throughout weekday
morning and afternoon and Saturday morning children's programming blocks. The
topics of these messages. which range in length from 30 seconds to two minutes.
include the following:

• "Tolerance;"

• "Respect;"

• "Individuality;"

• "Gender Equality;"

~I Appro~..imately 83 percent of parents surveyed watch FeN programming with
their children. Source: Yankelovich Partners, Nov. 1994.
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• "Racial Harmony;"

• "Empathy;"

• "Truth;"

• "Sugar Alert;" and

• "Peer Pressure Cooker,"

During a recent one·month period two-thirds of children aged 2 to 11 years, and
45 percent of teens aged 12 to 17, saw at least one FeN interstitial educational
message. On average, children'in the 2-to-ll are P'OUP saw 7,6 of these engaging
short-form programs during the course of the month, (Source: Nielsen Media
Research, Nov. 1994.)

All of the activities described above were accomplished without
bureaucratically-imposed quotas and content prescriptions, and thus without
damage to the First Amendment, As the Commission knows, its oversight
responsibilities

do not grant it the power to ordain any particular type of
programming that must be offered by broadcast stations;
for although "the Commission may inquire of licensees
what they have done to determine the needs of the
community they propose to serve, the Commission may
not impose upon them its private notions of what the
public ought to hear."

Turner Broadcasting System. Inc, v' FCC, 114 S.Ct. 2445, 2463, Wl& denied. 115
S.Ct. 30 (1994) (citations omitted), Proposals for review and "gradinc" of
broadcasters' programming directly contravene the Supreme Court's ruling on this
issue. Although it may be tempting to elevate the amorphous cause of "protecting
children" above the defense of the First Amendment, the success enjoyed by Fox and
the Fox Affiliates in producing children's educational and informational
programming illustrates that the two values need not be mutually exclusive.

As the Commission has stated in its Notice of Proposed Rulemaking in
this proceeding, "judgments of the quality of a licensee's programming, educational
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or otherwise, are best made by the audience, not by the federal covernment." Fox's
experience provides additional evidence that the legislative intent behind the CTA
is being realized, and that responsive marketplace forces, rather than arbitrary
government quotas. will better enstU'e both the production ofhigh.-quality children's
programming and the exposure of the intended audience to such programming.

Because Fox and the Fox Affiliates early on made a strategic decision
to focus on the production of children's entertainment programmine. it has been
easier for them to implement educational and informational procramming than it
was, or is, for ~I\BC, CBS and NBC and their affiliates. However, Fox believes the
record in this proceeding demonstrates that broadcasters as a whole have
conscientiously implemented the Act. At the same time. the Commission must
recognize that some broadcasters have chosen to place greater emphasis on other
types of public interest and public service proiI'ammmg. Fox respectfully submits
that it is precise!}· this variety of emphases, and the underlying discretion afforded
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licensees in responding to the needs, interests and concerns of their communities,
that historically have been, and should remain, the hallmarks ofour pluralistic,
competitive system of free, over-the·air broadcasting.

Respectfully submitted,

Of Counsel:

William S. Reyner, Jr.
Mace J. Rosenstein
Tia Cudahy

HOGAN & HARTSON L.L.P.
Columbia Square
555 Thirteenth Street, N.W.
Washington, D.C. 20004
2021637-5600

FOX BROADCASTING COMPANY

Byj?'r:Yh:.'.:}:1 ~.
Preston R. Padden ~

President, Network Distribution

FOX CHILDREN'S NETWORK

~ ~Lo...".LMarga; sch ~
President

FOX AFFILIATES ASSOCIATION

ByJi b--L~ 9.>-
Patrick Mullen ~

Vice-Chairman

BYSth.~Y:~
Stuart Powell CVtt..

Chairman, FCN Oversight
Committee
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GREENSBORO WGHP: II 47 .....rec:orda 6 ".5 fOX C4.AlbUM(2.51. e.m. ....IIJID(.5).~. 2G

GREEtNLL£ ftC WFXI: 8 104 2 6.0 3 3.6 FclII C\MoueI(2.~ c• ...., SMdIIgo(....... (.5)

GREEtMLLE SC WHN8: 21 35 0 0.0 3 3.6 f.~2.... ear... 8e11111(.............,

HARRlS8URO WPMT: 43 44 0 0.0 3 3.5 FOX C........2.5).e-- .-'1"1 (........~
HARTfORD wnc: It 28 0 0.0 3 3.5 fOX CU'*'-(2.S). c.... 8Md111D(.5). ......&)

HOUSTON ICRIV: 2t II 0 0.0 3 3.6 FOX CuIIIlowe (2.... CII_s.ndIIp (.st. Nat JlIIIINt

HUNTSVILLE WZOX: 54 88 0 0.0 4 '.0 FOX CIlIl....-(2....C_................Il
WJCIN: 61 25 0 0.0 .. 4.0 FOX CuIIIMMM (2.1t. c..-n SIMIIIlt (.1). MwIIe. J'

fMCICSONMS W08O: 40 It 0 0.0 3 3.1 FOX~~ CMIlen s. II ,.(.5).." (.&)

I.E WAWI: 30 5& Iooa...... '... • 1.0 FOX C....vllll(2.&». c.nn.a 8MlIIeIJ(.5), GIoMtI Up ,

-,.(.It
JOHNSTOWN WWCP: e 90 1 2.5 .. ".0 FOX C""'YM(2..5). CIIIMR s....-(.I). ce,t. ....
KANSAS CITY I<&MO 62 :J2 ..... NOOIdi 3 3.' FOX~.fi).CMnen....... (.6)....,... $II

KETctlMAN K25EW: 25 ,. 0 0.0 Z 3.0 FOX~ (2.5). Cnlen 8InIIIIG (.5)

KNOXW.l.E WTNZ: 43 62 0 0.0 Z 3.G FOX~ (2.&). e.m.n SIndIIgo(.5)

lAFAYETTE LA KADN: '5 121 3 5.5 • 6.' FOX CWIhoIIM(2.51. Clrmen 8IftcIeIO (.5)••NJII (.51,
• story (.~.Mt.ln WondefIMd (.5)

lAI<£ CHARLES KVHP: 29 118 1 0.5 3 3.5 fOX CdIhauae (2.&1. CIrmM ,......(.5).,.. .......

lANSING WSYM: 47 108 0 0.0 3 3.5 fOX~ (2.5). CIrmM SIIllIefG (.5). A.ra TbI ,

LAS VEGAS KWU'. 5 66 1 0.5 6 4.' FOX~ (2.5).Clrmen .......5). FeedVour"

LEXINGTON WOKY: 156 88 0 0.0 3 3.5 FOX c.6houM (2.51.e-men SandIeto(.6I..... (.5)

l~ WOHl: 81 202 nota'U111 4 4.0 FOX CWhIIuM (2.6). c.men SIndIege (.5). 0nMIng Up

LITTLEROCK KLRT: 18 51 0 '0.0 2 3.0 FOX CuIIhouM (2.5). c.men~ (.5)

lOS ANGELES KTTV: \1 2 0 0.0 .. ".0 FOX C4IIIhouM (2.6). c...... 8IftlIIgo(.5).J~ Ju

LOUISVILLE WOR8: 41 50 0 0.0 5 4.1 fOX CullhouMC2.6),c.men SIndiego (.5).......... JUftI

FOX AFFI.IATE SURVEY - Bonafide Ed.caUon.' Programmt.. tor Kkb
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iwt ~.6).BI fIWII(.6),

CN(.5), 811~ (.5), _ Me-SItfV(.5)

SIne .....&Iory (.6)

'1IIPr NN".6). ~.ptlll(.5)

'Ilk (.5).11I Hp(.5), GI••de ... 2000(.5)
NyiI(.5)

PIINt(.5)•....., 5)

PIMIt(.5), .....

'.0n8(.5)

WhIr. Up N«work (.5)
...... -.5)

HafIpy N..(twlc8a 1.....
(.5)

I..,... JtlngIe(.5)

(.5)

12000 (.5t,Ctpl. PIIn8I(.5),SinI-StGry{.S),

_(.5)

,NIcll~.5)

- •.6)
CIiPl PIInII(.5). Happf ..... (.5l,

KIda WaIMlI KnIM(.5)

MIG MI-SkIry(.6}
NeWI(.6), ReIlly ChIGk(.6)

CCIIMfftd 19f11111OX AFFIUATE SURVEY - Bon"" Educaitlon•• ProgrMMliIntJ for Kid.

otM 1M.. ......
MICET c.lltr. Rnk 'S..... ,....,. "uaow. • Hrllwll .... /M EtIIc........ , .... 1M lire Nt WHk)

.-oct< KJTV: 304 158 0 0.0 3 3.' FOX~.., o.lIIIl'I s.IIIe(.", J........ JulIII(.S

AeON WPGA: 58 123 nolan. 4 4.0 FOX QIbhouM(2.I), c...... SIndIIfo(.st. 0f0wIng Up MlI(.
ADISON WUSN: 41 83 D 0.0 .. 4.0 FOX CUilhlIuM (2.!ij, C. SandII8O(.5), R.-y ctleck(.5l, GIll
EDFORD KMVU: 28 144 11IDt000U 3 3.5 FOX CUIhouM(2.5), C8f_ SIncIIgo(.S). NIdc NeM(.5)

£M'HIS WPTY: 24 42 2 1.0 7 6.5 FOX CcIIlhlue(2Ji).canMII Sancllll'(.5l J.HMnI(.S).G*M
Joe Cool (.5)

IIAMI WOIl 39 te 0 0.0 4 4.0 FOX CuINuM (.5l, CMIlIn SIlAdIetO (.5l, ptcIl Vow BrIln{.5J

"WAUKEE WCGV 2. 31 0 0.0 3 3.5 FOX CuIlhouIe(2.&),c.mens.ndIIto(.5),MI.~

IINHEAPOlIS WFTC: 28 •• 0 0.0 7 8.0 fOX C&MouM (2.5), CanMn SMIMIge (.5l, GrGlMnt Up \Wi
WId Wodd 01~.5)."""'" JunIII(.st. AJ. T.... ·1i

I08ItE WPM: 15 II tncompllle flClCll. 3 3.5 fOX CuIIMuM (2.5), CMnen Slnlla•• (.5), GnMinI Up WId

IONROE I<ARO: 1. 1» 0 0.0 8 5.0 FOX C*l.lIM(2.5).c.nen s.ndIIIe(.5t.NIctl ~.5),T_

IONTEREY KC8A: 35 122 0 0.0 4 4.0 fOX CwIItlouM(2.6).c.IIIIl'I s..-.o (.st...MI- StDIy (.5),

IONTGOMERY WCOV: 20 113 0 0.0 15 4.5 fOX CWIIIIIIIM(2.It,CfnMn ....... (............It.Cl
IASHVILLE WZTV: 11 33 0 0.0 1 '.5 fOX c...... (2.6). CInMn....... (.S). NIcII NIM(.I),CI

(.st,.AJ'111IM-Trav. (.5). ___ CMcII(.I)

lEW YORK WHVW: 6 1 0 0.0 3 3.1 FOX CUIItouM (2.st. C......~ (.st. NCIt Just ,....5

tDESSA KP£J: 24 I" 0 0.0 • 1.0 FOX~2.I).ca ..... 8IlncIIIO(.5).0lIId 3*(.5)......

lKlAHOtM CITY KotCH: 25 43 0 0.0 4 4.0 FOX c.MIlM-.(2.5). call1llft 8andlIgo(.I). ".... JuntIt (.1

~ KJllM: 42 15 0 0.0 3 3.5 FOX C\IIIhOUM(2.5).e- SMdIIge (.I), NIGk ......6)

»RIANDO WOFl: 36 22 0 0.0 • 6.0 FOX CUllhlUel(2.I). c.... SMdI••a(.I).a......IItrJ(.5).II

....... NeM(.•

)TTUtllNA KYOU: IS 200 1 0.6 2 3.0 FOX C....... (2.5) CInMn 8IndIIIO(.5)

'AOUCAH 1C88l: 2) 1. 0 0.0 4 4.' FOX C..... (2.&). e-. ........ (.5), NIcIc .... (.5), IC

'ANAMAClTY WPGK: • 1. ~,... 4 4.' FOX CuMtIUll(2.i).CMMn S""',I(.S).OIIlMIIleUp"'~

'EORIA waz: 4S 1. 1 0.5 3 3.1 fOX~UM(2.5),e-....... (.&)............ '.*(.1
'HMOELPHIA WT)(f: 29 4 0 0.0 4 4.' fOX C,*,oUM(2.5),e-811.41" (.1). NllC ........ (.5

tHOEHIX KA8W 11 11 0 0.0 8 1.0 fOX C:_DlM(2.5), CtlfmM SandIeID(.st. Nell Juat ~.5),
.,a.n JuneII(.5) "

ttrrSBURGtI WPGH: 53 t8 1 0.5 4 4.0 fOX CUIlIlouM(2.5). c.....~.~.....IQdI (.6).

»ORTlAND OR KPOX: .. 24 0 0.0 3 3.5 FOX CI.M8lIIe (Z.&). c..... s... (.5), ....HannI(.!ij,

aROVIDEHCE WNAC: &t 48 2 3.6 4 3.5 fOX CWM'*(15). CIIIIIIR~.5)...... (.5)

tENO KAME: 21 120 0 0.0 2 3.0 FOX~.5), c....SInchF(.5)

-.cHMONO WRlH: 35 54 0 0.0 2 3.0 FOX cu.r-. (2.5). CInMn hncIegD (.5)

«WK>K£ f)CR: 21 61 .. 2.5 3 3.6 FOX~ 42-5). c.... SIndiegD (.5), QrCMlng Up Wtd

~OCHESTERNY WUHF: 3' 73 0 0.0 5 •.6 FOX CUbheuH(2.fit,C- SMcIep(.5),J..... JIInQIt(.5)

tOCKFORO WQRf: 39 138 1 0.5 3 3.6 FOX~ (2.5), c.... 8IftdIego(.5).~ J\II1III (

)ACRAMEHTO KTXl: 40 2' 0 0.0 4 4.0 FOX C&IbbouM (2.5), c...... 5andIIgo(.5), JelIWbeIn JlqII(.i

~ALT LAKE CITY KSTU; 13 36 1 0.6 4 4.0 FOX~5). CA,,,*, 5andIIgo(.5), Hal JutI..-{.5),

iANAHGELO I<IDY: 8 194 1 1.0 I '.6 FOX CuIIhDuM (U).can.M'I SMlMIgo(.5).CIIpt. PllMl(U).H

1II,
I\)
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DPM .... 1I11III
MARKET Call" Rnk • Shows 'HrWlk • Snow. , HreIWII 1_, .. E4IIc.... lhawa ..hr. "'wetIl)

SANAHTOHIO KA88: 29 37 2 3.0 • 5.0 fOX CuIlMuII(2.&). Cannen SIndIIIo(.5). NcIc Hewa(.5).R.... ChIde(.S). HIppy Neta (.5).

~ JungII(.5t
SANOIEGO XETV: 8 27 0 0.0 2 3.0 FOX Cu1lIlouM (2.5), Carmen s.ndtIgo (.5)
SAN fRANCISCO KTVU: 2 5 1 2.5 3 3.5 FOXC~ (2.6). CMIltn.SftIlgo(.~ .....Room (.5.
SAVANNAH wras: 28 .00 0 0.0 3 3.5 fOX c".... (2.5), CMnen sancIlIgo(.5J. NGf .kltt NeM(.5)
SEATTLE KCPQ: 13 12 0 0.0 • 8.0 fOX CubllouM (2.5), CanMn 8MdIego (.$), c..t. PIanel (2.5),tIck NtwI(.5). Feed Your MInd

(.5). QIGIMAg Up WId (.5). PIcIl YGur'" (.5) Nell Jwt~ (.5)
SIOUX FAllS KTTW: .7 .05 4 7.5 5 4.5 FOX c...... (2.5). CMMB SInIIefe(.S). ..Mt.~.5)..."'.5), JeeIl ....... (.6)
SPOKANE I<AVU: 2. 74 0 0.0 3 3.5 fOX c ...... (2.5), CMnen 8wIdIego(.li). Nk* N-. (.5)

SPRINGfElD. It. WKSP 66 78 0 0.0 3 3.' fOX CuIlMlM(2.... c.men ..." ."1(.5),~...
SPRlNGFElO MO KOEI: 71 77 0 0.0 2 3.' fOX c...... (2.5), c.nnen - .... (.5)

St.lOUIS KNlC 24 20 1 0.6 3 3.' fOX C....... (2.5). cannen 8MdIIge(.5)._ Me • stafy (.5)

SYRACUSE WSYT: • 81 0 0.0 • 5.' FOX CuMul.. (2.5t. c.n.n ,...... (.$).,.. Your Mhd(.5).... (.5),Hwr .....5).
"........... (.1).

TALLAHASSEE WTlH: .- 111 0 0.0 0 1.0 fOX CuIlIu,••(2....e.m.n 8InlIeeo(.5),CIfII· PIIIMI(.6).~ JunIIt(.6.............6).
HIIw..... (·l5)

T/JINPA WTTA 38 .5 notoul, 3 3.' fOX C*'-e (2.5). c.nnen~5). OICM1ng Up Wild (.5)
TERRE HAUTE WIAK. 38 142 0 0.0 • ••• FOX CIM._C2.lt. e-a~(.I'~CItectc(.st.~2000(.6t"''''

(.I). Ala TImen•.(.&)

TOLEDO WUfIW:38 IS 0 0.0 2 3.0 FOX C...II_t.... c.men 81nd111DC.5)

TRAVERSe CITY WOI<I: 33 tt7 2 1.0 4 4.0 FOX C....... (2.5t. CMMrt SIn.... (.1)," ....1taIy (.6), ".HInrtI (.st
TIU-ClTES WEMT: 31 t3 0 0.0 5 4.1 FOJ(~2."'e.m.n s.....5}~.I~ChecII(.I).GrMIInI Up

Md(·lit

TUCSON KMSIt. 11 10 1 0.5 • '.1 FOX CtlIIIta'" (Ut.e-a s.IIJt(.li).....J'" HeWI(.... JeIW"" JlqIt(.5). ....,
CMclfI(.&)..............5).GfwMI UpWIII(.6).- .... (.It .......stIfV(·1t

TUlSA KOKt. 23 • 2 1.0 4 4.0 FOX Ct.*ha 1et(2.... CMIlIIt .......(.1)....._ .........,(.1)

UTICA WfXV: 33 ,. 1 0.5 I 4.6 FOX~lt.e.m.a s--.(.'•.GeM. 2GlIO(.5). ...HIMI (.It"'''' a 8Ilq(.I)

WACO KWKT: .. .. 0 0.0 4 4.0 FOXC.lun-ez.... CaNnM~.I), Mc*.... (.It. ".(.5'
WAlHINGTOH DC WTTO: (i 7 0 0.0 3 3.' FOX~'"CIrmtn &InlIItt(.5), Hal JIIII HWtI (.It
WEST PALM 8CtI WFLX: 21 45 0 0.0 3 3.5 FOX CWItotM (2.6). c.nntn s--.(.&). J..... I .........5)

WICHITA KSA$: 24 83 0 0.0 S 4.' FOX Clitia.... (2.5). c..n 8IIwItfo(.5),~.200D (.5),HIckHIWI(.5),~ CbIdc(.1t

~ITAFAUS IUTL: II ,. 0 0.0 3 3.6 FOX~ (2.6). CMMrt s--.(.5), SIng Me. 8tDIy (.5)

~SMME WOlf: 38 49 0 0.0 5 4.5 FOX~2.It. C.men SIndIegG(.5), GrcMtng Up \MId (.5). HIIpw..... (.5), Tcw-'I

~ IocII. FrIdap (.S}

wn.t.tNGTON WSFX: 26 165 0 0.0 2 3.0 FOX CWItoute(2.5). c.....s--. (.5)

AVERAGES 0 0 4 4.0

FOX AFFR.IATE SURVEV • Bonatlde Educ.taon•• PfOtIr........nglot' Kia Co;,,"',, 10l11t'11
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SeIteI AIowed .. -EM..,· In .... FOX lINd..Alalte Survey ~1IIr

FOX CIMtn's NIIwot1< will:

I"'fOxe"""....
Moo-Fri, FOX, hIIIf-hour
The FOX Cubhouse Is ~he umbrella title for FCN's preschool educationBi series. Through animated, live-actiOn, and puppets, preschoolers are laken through
a curriculum that focuses on Nature and the Environment, Life Entry Skills, Value Tales, and ...., Movement and Cultural Dtverdy. Ranks among the Top
10 shows wlh tdds ages 2-5 (the onty -edueationar st\ow in the weekly Top 10 for Monday-Frlday series). NEA rKOmmended.

WJwt 00 ed •• C.,.o ......01
SatuRlays. FOX, hllf-hoUr
Innovllltfvely m8fVeS t.... of mystery wiUt fasdn8Ung fadS about geography. history. art and other social sctences. Animated series feat... two leen-.
detedlves IIf'Id their attempts to track down the elusive Carmen Sandlego by P'edno together dues (all based on science or histortcal fact). R""ks as the
., educational show on televist8nt NEA recommended.

Svndlclltd:

a.J." TIm! II""..... weekty, halt-hour
Debuted on the FOX KIds Netwefk 1_ seMOn as an educaU0R81 minl~sertes, now In syACtlcatlon as hlatf-hour weekly. Lead character Is a 15 ~-otd boy
whO tl"8Vees through sp8C8' time ~~ trMsponlfIIJ hnseIf Into any place in the worId.t any time In history. The basis of each advenlure Is the pursuit of
knowledge. Encounters wtth historical figUres teach about fMlous individuals and eve...

Mce', Am..... III ....... Weekly, hllf--hoUr
AlIce visits WoncIeI'8ftd 1ft this ._that mixes muIiC lind fun with learning IMQU1Q8 and sodal skill. Recommended by the NEA.

'III Nyti Ie.... Guy WMIdy, half hour
ScleRtfstlHolt•• Nye t8kes • IItnpfe .nd fun IPPf'08Ch to leIIChlng cheml*y, pn,sIcs. and the Mtunl sciences through evetydIy examples.

Sjapt. 'Met 1& NM MI!ntMItt 01 C!It. ptIMt) WMIdy hell-hour also av II... Mon~FrI

Animated selte..............nvkonmenllll ...... and edueat.. kids abOut nal and sdence.

feed Yow MIncI fformedy B." Newt •• KIdI) WHkly, hllf-hour
News magaztne show for kids featuring current events. selenee protects and kids talldng 10 kids.

Gladiators 2OQO WeeklY. half~hour
Athtetic compelttion for kids with a TWlSTI KIds must answer challenging questiOiIS based 00 science, nutrition and heath In orner to advance to the neJCl
level of eo~elltloo.

GrowinG Up Wild .MMltsoo" MY'Dtur.s) Weekly. hllf-hour
Ammated animal host shows IIve~actiOil footage ot animals around the world while providing facts and explanations about nature and the enwonment

HaPpy ""Ii TbI Item of lit Loch Weekly. h.lf~hour
-This pro-social anlm8ted S8f1es blends htstory Bnd geography· through~ and d.nc4ng • based on the folklore of the United KIngdom'sm~'
Loch Ness Monster...One of only a handful of so-calect fCC-Friendty S8l1es now entering the market (aource: NATPE '95 guide).
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Sett. AIowed at "E4Mc!'Jonar In Ihe FOX~ AIIIIMe Swvey .......

Jack Hanna', Animal Adunlure, Weekly, hall-hour
Anlm" Expert, Jack Hanna Iravets to remote juRgtes, rain forests and zoos 10 educate kids on anirnats and Ihmr environment. Live action.

Jelly IMn JUMlti Weekly, half·hour
-Another weekly FCe-Frtendly mustc81 senos from Active (EnlertainmePt~ except this one Is a .ve·ldion series featuring puppet characters that leach
kids pro-soda. and educationat lessons.. (Source: NATPE '95 program guide).

Nick New, Weetdy,half-hoUr
Linda Ellerbee hosts Ihis newsmagazine Ihal leaches Idds 10 took at II sides of such issues IS racism and AIOS.

HoI J"" Ntw! Weekly, h.'-hour
News mllglZlne show for kids featuring current events and kids doInO sped811h1ngs In their communities.

RHlity ChICk Weekly, half-hour
Syndication's attempt 10 copy the success of FOX's.1 educational seftes, WtERE ON EARTH ts CARMEN SANOIEOO? Utl.zing I comblnallon of
computer-generated imaging and MImIllioR, kids .e encouraged 10 ".n about prolJlem..solvlng techniques in addlUen 10 being ent8ltatned willi .....ory,
geography and science lessons. Accortltng to the HATPE '95 program guide, -a stIong syndl~ed lItemative for stllions looking 10 S8f1ous1y meet the
Chiktren's relevllion Act regulations:

Rom"' RoOlD Weekly,half hour
The c1uslc pre-8dtoOt show In -classroom- s8Ulng.

1101 M. A StOry It ......, look & Mu.tc 'boD WeeWy, hatf-hour
Disney ....es th8t ole,.. pre.sodat .nd morlt messages MId encourages reading, Uses.he popular character of Beell, from -Beauty' the Beat-,

I.g OM Weekly, half-hour
Produced bY ...uP of local stations In various markets (Columbus, Ott, PIIISburgh, PA, etc.), A curreN events "",eahow for kids containing a
compilation of segm..... pro.-uced at the ...... and Is ........... PIfIOnllized wIh IoGIII wrap .rounds.

Jttn T&I" Weekly. hllf-hour
Group dtsculSlon tonnll centering on tuues Teens are c:tealng willi (drugs, peer pnlssure. AIDS, etc.)

ytMJ'. UP Htlwtdl WeeNy, hllf-t\our
Newsmill'" IIIOW for clildren.

WUd Abo'" AnhM's Weekly I half.t\our
Infonn8live look II a.lls and nature. WILD KINGDOM for kids.

Local ,p, IncIUdfId ftlUlWY result. attached
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Series Allow.. • MFAS~ In .... '01~",A"~al.
Local: IdrtfqpJona Ilfovtdld IW ImlltddutlstatJoo,sJ

§ralnUUst Weekly, half-hour (peofta)
Local high schoof teams are qulued on science, math" taistory.

fast fOIwafd Weekly, half-hour (Gnlnd Rapids)
Hosted by kkSs, this local series I••san IntOl'mllUona11ook at tssues and 8ctiYlles.

Get Real Weekly, half-hour· (airs on FOX amttltes in Wisconsin)
Produced by WIsconsin Public TV " Wisconsin Broadcasters Assoc. MagazIne show '0( 4-18 yr olds. History 0' the stale" cumtnlevonts.

g.C. KIds 1o KIds weekly, "'"-htMIr (Dlvenpott).
ShoW hosted by toeal kids ages 12-15.........' IOc8t twoM,ldds, IChlev.rs.

lenne,," Ydey KIds to KMI V'JeIkty, balf-hour (Hunslvtlle)
Public service OIIeMed shOw fOQlS8s on community seMce OfVInizatlons Ifke ttae Bop Sooufa and the YMCA.

fit PIMdloMse V*eIdY, haIf-hour (like Chna) .
in-studio show wheAt IocII kids Get to learn about anlmlla flFlt-tlInd from vetert..-. and ....lmaI e.....

Joe Cool SIIpw wetWy, MIf·haur (Memphis)
A Iocaly produced educationalllnfotmlltlonal ..ow for kids that f~a•• on hlstOl1Cal places ani InleretCiltg people In the Memphls.tII.

Gary \hi HIIp PIrate WMktf. half·how (Roch.....,
Targets 2-5 ye.. oIds WIh simple tnstfUCltlons on basic. yet Important things (sooh IS how to prOfMklr brush your ...... and why • Is Important, etc.)

KldsKllQa WMldy, ....-11011' (Champalgn-Sp(Il....kI)
otscusslGn de. wltta children's Issues such as peer pressure, drugs, nutttt.on. ete. Emphalfa OR good thing. KIds CIn Do.

lQdsZo08 WMIdf, hll-hour (paducah)
Local kids maQIIZIne tftow. CurreRI events, special kids, etc.

Top,pe(s Clgbbcpuse Weekly, hatt-hour on Fridays (WIlkes-a...)
Segmtmted series featuring 8 "game show· based on science. math and geography questions. segment 2 deals will environm~" aw....ness.

Program dNc:flpllons tor broadcast &. syn<ltcatBd $how$ csme from varloU$ SOtlC6S: protI8m guide$, TV listings. persOl18l observatJota$, pte" relnH.t,
fJlc. Localprogrem d6$crlpt1ons came from pnqem dlntetor, and/OrPfOfTammInt1 II."at the tlatton,lnvoIved.

o
o
>i,
I\)

0'1
I

lD
III

...
I\)

't\
jQ
o
:r
't\
o
x
o
()

,~

\J

IV
~
t-;
ill
W
til
IJ

W
I,J

"u
»
o
lt1

...
UI,
Po)
Po)



-_.....- _.- . __.

'JC, 26-''15 12 11 FROM F():x'

NEWS RELEASE
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FOR IMMEDIATE RELEASE
Thursday, OCt. 26,1995

CONTACT: MarkJ. Kern (LA)
(310) 389-4733

Jeff DeRome (NY)
(212) 556-2567

FOX AND FOX AFFIUATES RELEASE COMPREHENSIVE SURVEY

DET~UNGACROS~TH~BOARDCOMPUANCEwnH

CHILDREN'S TELEVISION ACT OF 1910

Internal Study Reveals Dramatic Increase In Quanttty of Educational Children's
Programming Among Fox Children's Network StatIons

Affiliates of Fox Broadcasting Company have dramatically ina-eased their amount of

educaoonal and informational chIdren's progratTVTling, aa:ording to a comprehensive study

conducted by Fox BroadcastI"Q Company and the Fox Affiliates Association. Results of the

study were released today by FOX executives and affiliate representatives at a press

conference in Washington, D.C..

'The survey was filed with the FCC along with a joint letter from FOX and FOX affiliates

and videotape excerpts of FOX educational programs.

The detailed analysis of programming among 137 FOX affiliates documents the

stations' responses and resulting programming actions taken following the enactment of

the Children's Television Ad of 1990. According to the survey, FOX affiliates across the

country have ina-eased the amount of educational and informational programming - from

-more-
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a bale Of.-o hours per \Yeek prior101he 1.:)pee~f1the Att. to a current level of four

hours per week - demor61Il1i Ig a stlOt'1g and cooperative compliance wtth the Ad by FOX

atfttiates nationwide.

"Ql.r UVf!If is a ca..ltious tdbt to respond to the FCC's requests for facts, not

rheIoIic.· ccrrment8d Pllbick MUIen. GennI Manager of station WXMI. Grand Rapids and

Vice Chairman of the Fox~ AssodIdion Board of Governors.

"FOX and the FOX atrrl8t8s have wort<ed together to ensure good faith

implementation of the Children's TekMsIon ArK added Stu Powell, General manager of

WXJX. Cindnilati, OH, and Chairman of the Fox Children's Network Oversight Committee.

The surveys methodology includes detailed data compiled at the station level and

including program titles IW'd program disciploi.; a1Irge.mple base (137 Fox Children's

Network afftnates nationwide); and an exceuiveIy conseMIIive classiftcation of

programming de.med·edUC8tionai or intorrnation8J:

"We've intentionally l.J'ldetstated the quantity of educatfonaf programs in order to

produce a survey that cannot bit~ by industry d8tract0rS,. said Margaret

Loesch, President, Fox Children'sN~ •Ow intention is to provide quantitative,

condusive proOt1hat 0tX......haw aggressNely r.-ponded to the mandates of1he AJ::t.

Added Preston Padden, PresIdent, Fox Network DistributiOn: •Although some other

broadcasters may have placid g,....- emphaIis on other types of public interest

pi 0gIwrming, this SlJf"'Wf SfJAXI'1S 1he mou'IIing evicHnCe that the industry as a whole has

done a good job of respondng to the ChIdr'en's Television Aa.:

-more-
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Fox Children's Network, the tor;rrated children's programming service in the U.S.,

currentty provides three hours of weekday and saturday morning educ::ational programming,

including the Emmy-Award Winning WHERE ON EARTH IS CARMEN SANDIEGO?, THE

MAGIC ADVENTURES OF MUMAE, JIM HENSON'S ANIMAL SHOW, JOHNSON AND

FRIENDS, RIMSA'S ISLAND and BUDGIE THE LITTlE HEUCOPTER.

-FOX-
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The NAB has delivered a tremendous amount of money in an attempt to buy Congress. The NAB has
been extremely generous in terms of political contributions, lobbying expenses and salaries.

NAB Political Contributions

• In the first seven months of 1995 alone, the NAB has contributed more than $283,292 to
Congressional members and candidates.

Source: fEe Filings

• The NAB, during the last decade from 1985..1994, contributed more than $1,629,288 in PAC
Contributions and Soft Money to members and campaigns across the board.

Source: Common Cause

• This $1.6 mll1lon dollar n,ure places the NAB #1 among all broadcast industry PACs and
donors.

Source: Common Cpuse

• For the first ~ months of 1995 alone, the NAB has officially spent 5434,634.45 lobbying
members of Congress.

Source: U.S. Hou~, Lobbyina Reports

• Because of intense lobbying on this issue by the NAB, this figure represents an 18% Increase
over the same period last year.

• And just over the past five yean, the NAB has spent more than $3,690,727.30 lobbying
members of Congress.

Salarl~!

• Jim May, Executive Vice President. Government Relations currently receives $10,000 a
month plus expenses to lobby for the broadcasters.

Source: U.S. House Lobbyin& Reports.

• Eddie Fritts, President and CEO, received $410,000 in base salary in 1993, and currently
receives 510,000 a year to lobby Congress.

Source: National Journal.


