
.....__~iII77ii""iiIiI"'!"rllii""·ilii,.tllii""t...t."t't_... ,

NUMBER OF RESIDENTIAL CUSTOMERS
ENROLLED IN TSAI

(by Local Exchange Company)

Appendix B

RESIDENTIAL TSA TSA RESIDENTIAL TSA TSA

COMPANY CUSTOMERS CUSTOMERS -!L. COMPANY cusmMEBs CUSIOME:BS ...L

Alltel-0hio 85,871 541 O.63'Yo GTE North 586,010 2,201 O.J8Olo

Arcadia 646 3 0.460/0 Uttle Miami 2,007 9 0.4.5%

Aurthur Mutual 1,159 4 0.35% McClure 615 5 0.81%

Ayersville 978 7 0.72% Minford 2,300 0 0.000/0

Benton Ridge 968 5 0.52% Nova 810 6 0.74%

Century 55,334 S06 0.91% Oakwood Mutual 1,076 14 1.300/0

Champaign 8,153 136 1.670/0 Ohio Bell 2,412,555 4,870 0.200/0

Chillicothe 24,.3BO 6BO 2.79% Orwell 4,682 49 1.05%

Cincinnati Bell 494,792 383 O.Q8'ro Sycamore 1,537 2 0.13%

Columbus Grove 1,341 16 1.190/0 United 400,924 2,580 0.64%

Conneaut 5,884 5 0.08% Vanlue 612 1 0.16%

Continental 1,851 21 1.13% Vaughnsville 300 0 O.IX)%

Doylestown 3,043 35 1.15% Wabash Mutual 589 2 0.34%

Farmers Mutual 400 0 0.00% Western Reserve 103,467 559 0.54%

Germantown 3,000 22 0.73% TOTAL 4,205,284 12,662 0.30%

1· Figures as of June 1994.
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TSA PARTICIPATION
BYQUAU~INGPROGRAM

(as of December 1993)

.Qualifying Program Participants Also Enrolled in TSA iii Tolal Qualifying Parlidpants
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OECP = Ohio Energy Credit Program
551 =Supplemental Security Program
fl.l/ M = Medkare and Medkaid
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Waived Service Connection
and Conversion Charges

($2\::\,12R)

Total Costs
$1,457,853

THE COSTS OF TSA
TO THE STATE OF OHIO

(From August 1991 through June 1994)

Revenue Deficiencies
from Waived Deposits

($74.R7n)

rvlonlhlr Discounts
($1, J(l9,H5·\)
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News Release APPmDIX 9

FOil RELEASE AFTER. DECEMBER. 13, 1995

Por more information. pleue contact:
Davicl KllldeJ, 6141223-6226
Charlotte Sbepherd, 6141895·6111

New Columbus telephone directories will Include Internet addresses

TIN II~ tlll'fIcto" 'Will b, Oil. 01til.ftnt ill tile IItrt10,.

COLUMBUS, Ohio - Tho hippllt citi. lu the United States don't haw what Co1umbul i, about t.u pt.

te1aphoAe boob 'With E-mail addRII~. Columbua buJineslca wiU have the opportunity to include their Im.emet

addrctlCS in the 1996·97 AmeritcdI PIpIP1ua d.ircctarios wbca the new boob hit doontepl iD July.

Amaritcch'.:mrw liIdD.I tbrmat iJ oaa oftbc ftm in tho Dation. Molt tellpbcno compaaies liJccly will join

the tread by the year 2000. '.'

''It'l aoiDa to become CIIc=tia1 for buIiaa.CI md fbr iDdhidualJ," Aid Eric CiqnoD ofIat=ct Media.

"The meR. thiJ lends it that no one caa be out ofthe loop."

BuinelHI em add their Imemct 1ddnlI1, iD. oi1bcr black or nG type, to bgtb dilpla, advIrtilem=s aDd

Iistina .ectiODl. The new dircc:tcry will alia feature • suido to thllDtclmct u well u .~ free audio

iDfonnatioD offcri.Dp tbrouIh the CUltcm Conaect option. By 1997 or 1998, Ameritech wi1l100k to add

iDdividual'. E-mail addreslCS to the White Paps.

"The Internet has quickly become 111 import&at pan ofdoiiI& bulina. for so many companica. The

iaterest and respoaso from Columbu. bu.Iincs'J*)plc hasbeau~" said Stave Nord, pnmlaa1cs

ftIM'pr, Ameriteeb'. MvortiIina Semca. "'Thia becoma )'at aacthcr competitive tool that I business c;aa use to

reach cuatomen. 24-hours-day."

Amcritcch, one o£tbe world'.1arp:a'c commumcadcms c:ompanics, helPI mora than 13 mi1licm CUItOmCn

keep in touch. The company provides. wide may oflocal phone, data and video services mIWnois, Indi,ne,

Michipn, Ohio and Wueomm. Americech. iI cratiq dcZlml ot=w iDfonnation. emertaimncnt ami interactive

.crviceI for bema, businessu IDd aover:amema I1'QUnd the world.

.Oae ofthe world's ..dina cellular ccmpaaies,.Amerimch senu more tlw11.7 mmioa cellular md

"0,000 paaiDI eutemcrJ. and boldl cellular imen:Its in China, Norway lad PolaDd.. AmaritDch <nmI mtcrcstl
ill tllcpbcne companies in New ZeaJ,nd and Rw2pry aad in business cUm:toriOI in Gcnnmy and other countries.

Nearly 1million iJzvmon hold Amcritee:h (NYSE: AlT)~.
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There's been a crash~ Someol1e is
hurt. Do you know how to call for help?
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Keep emergency numbers by your phone at all
times for medical help,police and fire services.
In areClS that have 9-1-1, simply dialing 9-1-1 in an
emergency connects you to EMS, the police and
the fire department.

The right number gets help on the way FASTER.
Your rhone can help save time and lives in an
emer~",ncr Know how to use it. Teach your
chilrlr'?!1 hrw to lise it.

eMeRGeNcy MEDICI\L seRVIces

.=a ... _". When seconds COLJllt_



APPElIDIX 11

PROPOSED UNIVERSAL SERVICE PLAN
EDGEMONT NEIGHBORHOOD COALITION

1. Universal Service Plan Discount Requirement

Every company providing local exchange service must offer a package of basic
tetecommunication services and rates to all who desire it. As a part of the Universal
Service requirement, a discounted Universal Service Plan package shall be made
available to eligible low income customers. This program shall be funded from the
USF pool. .

2. Low Income Discount

A. Eligibility

All customers whose income level is 150% or less than the Federal poverty
level shall be eligible for the discounted package.

B. Proof of Eligibility

In order to apply for the discount a customer must provide proof of eligibility.
Evidence of participation within the previous 12 months in any of the following
programs shall be sufficient proof of eligibility:

1. HEAP
2. OECP
3. AFDC
4. SSI-Blind & Disabled
5. SSI-Aged
6. Food Stamps
7. GA or DA
8. Medical Assistance (Medicaid)
9. Any state program that might supplant any of these programs.

Other reasonable means of providing proof shall be determined by the
univerSal service fund management organization. However, the objective in
establishing other means to prove eligibility shall be to include all of the
eligible population.

C. Universal Service Discounted Package Offering:

1. Single party, voice-grade access line;
2. Unlimited usage flat rate service (access plus local usage package);
3. Discounted measured and message rate service, if offered by the

company.
4. Touchtone dialing, where available, at no additional cost;



5. Repair service for inside wiring and wiring of the company, at no
additional cost;

6. Access to Telecommunications Relay Service at normal rates;
7. Access to operators and directory assistance at normal rates;
8. Access to emergency services (911/E911) at no additional charge;
9. Access to all long distance carriers at normal rates;

10. A White Pages listing plus a directory at no additional cost:
11. Optional Blocking for Caller 10, Auto Callback, 900, 976 and 976-like

services, and toll blocking, at no additional charge;
12. No deposit;
13. No service connection charge or other charge to initiate or switch

service to the discounted service;
14. Reasonable payment arrangements to to stop disconnection or re­

initiate service (see E below);
15. Only one line per household is permitted and unless medically

indicated, no optional features except call waiting allowed.

O. Discount

The discounted package shall be provided at no more than the following
prices, each of the prices below include local and federal access charges,
emergency service access charges, access and usage:

Plan or Service Rate

1.
2.

Unlimited Usage (Flat Rate)
Message Rate or Calling Plan
(Including a set number of calls)

S 8.00
S 5.00 and

30 calls

Each outgoing call after 30 at the normal rate.

The rate shall be "$5 plus 30 calls" or the equivalent if fewer or a greater
number of calls are included in a company's particular calling plan.

3. Measured Service or Minute Line
(It offered) $ 2.00 plus

normal usage
charges

The total bill or charges in any month for all usage sensitive services shall be
capped at the level of the discounted unlimited usage flat rate.



If a company offers any of these services for less than the charges set
above, they shall offer the entire discounted package to customers at the
price such calling plan or service is offered to ather residential customers.

The rates shall continue as set above for at least five (5) years, and shall be
reviewed by the Commission with opportunity for comment by interested
parties at the end of five (5) years.

E. Payment Arrangements

Payment arrangements shall be provided to allow eligible customers to obtain
the discounted service from the local provider that disconnected the
customer, or to retain service from the local provider that threatens
disconnection. Customers who have been disconnected from local service
or are threatened with disconnection from local servic.s may be required to
pay to their present company no more than:

1. Ten percent (10%) of the local service arrearage or $50.00, whichever
is less, to re-establish service; and

2. Ten percent (10%) per month of the remaining local service arrearage
or $15.00 per month, whichever is less, until the arrearage is paid,
plus the monthly phone bill.

F. Advisory Committee

An advisory Committee shall be established which is comprised of
representatives of three companies, acc, three low income representatives,
one municipal representative and the Staff. The members shall be appointed
by the Commission. This Committee shall provide advice to companies and
the Commission on the implementation of these requirements, and the
promotion, education and training necessary to effectuate these service
offerings. The Committee will evaluate the success of enrollment and the
overall Plan and provide proposals for improvements or changes.


