
may be oral An interpretation that required a wntten approval to conduct a telephone

transaction simply would be nonsensical

On similar grounds the Commission should not Impose on carriers an obligation

to obtain written approval for future use of ePNI when a customer has previously

requested restricted treatment of CPNI Such a requirement would be confusing and

irritating to a customer who wants to make the change in the most convenient way

possible for the customer I=or example some customers may not appreciate the

consequences of a decision to restnct CPNI until they find themselves in the context of

a Section 222(d)(3) call Upon realizing that the carner can be more responsive to the

customer's needs If CPNI IS not restricted the customer IS likely to try to revoke the

prior restriction The customer would not see any sensibility In a requirement that a

revocation be in writing for future purposes while It could be oral for the instant call

BeliSouth acknowledges that acceptance of oral approvals may raise evidentiary

issues in the event of a subsequent dispute over whether approval had been given

However, BellSouth is accustomed to conducting bUSiness with its customers orally

and its representatives are trained to document in company systems a vanety of

customer communications Questions regarding whether an oral approval had been

given are not likely to raise any new evidentiary concerns

IV. THE PROVISIONS OF SECTION 222 SUPPLANT THE COMPANY~AND

SERVICE-SPECIFIC CPNI RULES OF COMPUTER III.

The Commissions pre-existing CPNI rules apply to the marketing of CPE and

enhanced services only by AT&T, GTE. and the BOCs Moreover, the rules apply to

AT&T differently than they apply to GTE and the BOCs Additionally, the rules that



apply to GTE and the BOCs differ depending on whether the carrier is marketing CPE

or enhanced services. In contrast. Section 222 by Its terms applies in the same

manner to all telecommunications carners Thus Section 222 governs In the same

manner all carriers' use of CPNI in marketing CPE and enhanced services BeliSouth

urges the Commission to take this opportunity to rectify the disparate treatment of a

handful of carriers by reconciling its hodgepodge of ePNI rules with the Act's clear

mandate that all carners be treated equally

At the outset It must be noted that Section 222 IS predominantly a customer

privacy protection statute Section 222 ensures protection of a customer's CPNI by a

scheme that 1) permits internal use of CPNI by a carrier. consistent with reasonable

customer expectations 2} affords customers who have heightened privacy expectations

an opportunity to restrict such use and 3) reqUires disclosure to third parties only upon

affirmative written direction from the customer That thiS scheme applies by its terms to

all carriers in the same manner is indicative of Congressional recognition that

customers' privacy expectations do not vary from carrier to carrier In other words,

privacy principles command that the same protectloJl measures be afforded customers

of all carriers.

The only other grounds upon which differentiation between carriers might be

suggested would be concerns of inequitable competitive consequences As the

Commission observes In the Notice, "[at least] some of the anticompetitive concerns [it]

sought to address through the establishment of fits] ePNI rules may now be addressed



by the new Section 222 ,,35 BellSouth submits. however that all of the Commission's

antlcompetitlve concerns are addressed by Section 222

For example, customers of carriers previously subject to the Commission's ePNI

rules, including customers who are competing CPE and enhanced service providers

have the same opportunity under Section 222 to restrict a carner's use of CPNI

Similarly customers remain able under Section 222 to authorize a carrier to provide

their CPNI to a thIrd party Indeed thIS latter statutory requirement expands upon past

Commission rules by requIring subject carriers to make disclosure to any third party

not just to competing ePE and enhanced service providers These Section 222

opportunities for a customer to restrict a carrier s use of CPN I and to authorize ItS

disclosure to a third party are the same tools the Commission employed to address Its

competitive concerns through its rules Because Section 222 applies these

requirements to all carners however there IS 'lO reason for the Commission to retain

separate rules for a handful of carriers

Nor should the Commission retain particularized requirements for only a handful

of carriers in implementing the CPNI safeguards such as carner-specific mailing

obligations or computer password systems for access to service records The

Commission has acknowledged that "these additional CPNI restrictions are not

necessary to secure the public interest objectives of the 1996 Act,,36 and tentatively

concluded that they should not be extended to other carriers By the same token, the

35 Notice at 1r 41 (emphasIs added)

36 Notice at 1r 40



Commission has no basis for enforcing against the BaCs requirement6 that admittedly

are not necessary to secure the public interest.

CONCLUS~ON

For the reasons stated above, BellSouth urges the Commission to adopt an

interpretation of Section 222 that both meets customers' reasonable expectations of

carriers' use of business information and promot$s competition in all

telecommunications market sectors. An interpretation that presumptively permits

internal use of CPNI, affords customers an opportunity to restrict such use, and

requires disclosure of such information only upon affirmative written direction from the

customer satisfies this standard

Respectfully submitted,

BELLsaUTH CORPORATION

By ~Bd;UP
M. Robert Sutherland
A: Kirven Gilbert III

Its Attorneys

SUite 1700
1155 Peachtree Street, N. E.
Atlanta, Georgia 30309-3610

FILING DATE: June 11, 1996
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Attachment 1

FOR MORE lNFORMAnoN CONTACT
Nicole Li.plOn, Bel1South Cellular Corp.
404-71~1
llplolU\e.nlndspring.com

David Roprs.. BellSotath Telecommunicadons
404-S2N053
david.f'OIe'I'sObridge.bat.bls.com

FOR lMMEDIATE RELEASE

An.ANTA-JUM 4, 1996-8ellSouth'•. cellular and
telephone operations wd1 be&h\ Joint marUtini tNt M)rt pl*'atiorl of
wire1eI. prodUdi and terVicea 1ft .. family of. integra.t.use procluctt which
act u mrd1eIs phoMs in the home or office, md a5 ce11ular phones while
mobile.

"We ue inteFatini wireless tedmo1ogy iI\to the way
peopJe CXPIUI\lD11cate ev-r day so that our prodUds and N!'Vfc.w will be IS
fllDl1liar and conuncmptac:e to eus1aIItArrs al their home phone," ,&ld Stan
Hamm, pup pntIIkWnt-mobDe sytt8ms, for BeUSouth CorporatfOll and
president of BellSouth CeUular Corp.

I~. it an ideal opportuJUty for BellSouth's wireI.1 and
tel.pbo. operations to C02I\e lIOpther on behalf of our mutual customer'S,"
Slid OUlJe Col, pup presidmt-e:us=~operations, BellSouth
Telecommunications. "M we apmd our ibt1!ty to off.. cellular service
throuch C)UJ' teJephou Ales olt'la!s, we hope to make the intep'ated-use sets
an exdting part of the adJular packae- 1W oller."

BSCC completed & teehnlW trial in Memphis, Tennessee
and. will beain a 00JI\INtJ'dal teet there June 10. The product will be ava11&ble
throup a number 01 diatributkm channebJi Including 8MI retall stor., direct
sales and throuP other NtIil O\ltleta such as C1rcuit City, Kroger and Wolf
Camera ,nd Video. Proposed commercial roUout in most !8:C markets
nationwide will tMFn in Aupst. The product wW be rolWd out with
consider_ble advertisinS IUpport

·more-



Corcl1esa/Cellu1ar
Page 2

Customers wOl use one device that serves as a lonl·range
c:ord1ell phone In and around the home, a wireless ~sion for an allice
desk phone and a traditional cellular phone when mobile.

Based on the reaponse to the trial/ Hamm added that
BSCC expeded vipcoua acceptance 01 these types of procluew. BellSouth
Ce11wu·Cmp. will beIin oHering Motorola's P..sona!. Phone Series cpps)tm
cordI...OII1ular telephone as the first integrated-use produ.<:t in & line of
wtreless 1ft-homeI out-of-home servims.

1'Iwnt are many CUItOIn. benefits to this type of product.
Anrte~ ptOCiuct manapi' in BSCC's Research mel Devllopment Lab,
said that CUItDm.. will enjoy the ....two great pilon. in one. Cwtomers can
UN tIw haftdRt in and around their home, utiUzinl the landllne phone
service theyve always relied on. Thea they CaJ\ pt 11\ their car. or walk to the
park, and acc.e the ceUular maao-envil'onment for true cellular service.
And 1I-.,. work for a company that'l utWzm, BellSouth Cellular's COSMOS
in-buUdinS wlJreleH -.rvic:e, they can use the ume biUldHt as ~ wireless
exwJ1Ilca of their desk phone. It's true aJ'lytime. anywher.
communications."

MaUD added that "Ule the wintl... handset operates on
the 800 MHz fYltem, even in the home wben in the cord1ell mode,
ina.ri....(2 &om wiN1eII devlt».S such II otber corc11es. phones, bAby
monitor.: and prap door openers is next to nil. ·w. think thia iI the most
advanced and belt lOW'tding cordl.. phone on the market."

OW: of the BeJISouth nine-state region, the products and
..-vke will be sold. by 1ellSouth's cellular companies; sUch a. Cellular One in
Indianapolis, IadiaJ'IA; :Richmond, Virpnla; and Milwiluk./MadJson,
Wilcon,iJ\ and lakersfjeld Cellular in California.

ACRE Technol..,.

The addition of ~ ACRE (Authorization and~
Routiftl &quipm.nt) to the Mobile Swltchina Center or MSC, allows this call
routine sysl8ln to operate. The ACRE eMureI a call will be correctly Muted,
transparently to the customer.

When C'LI8tomers IftOve trom the MlICro-atllular
envirol\D\C\t into the home./ the ACRE telll tM switch the custozMr is now
at bome, and to rou.. the caDs through the landline network or PSTN (public
switched t8lephcma network.)

-maN-
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Con:n-/CeI1ular
Pase 3

Wherlln the home environment, customers will receive
their aMlu1U' calli routll!d throuIh the PSTN to the home but station. In
addition, that call can be pIckIId up from any phone in the home. In the
future, it will be poIl1b1e to have landUne calls follow il1to the cellular
network.

Motorola-, PPS phone operates as a cord1eSl phone within
700-1000 feet of the but. "ANI with this multl-featur«1 phon., Caller m
Mnicepurchalec:llroaa • landline phone company wU1 soon work when the
phone it in the cellular mode," Cae said. The bue .t.don also operates u an
in~ad It... 'built-in rapid aad trldc1e c:harpr 10 that the 1umdset is
alwa,. ready to 10. Depcdm, on the .. of the battlery a customer uses, talk­
time in the cordless mode ran... from 240 to 480 minutes.

The el\tire Un. of new prodUetI will meet IS-91A
requireJMl'\ts, which enables the handMts to work in the home as well I. on
in-bullcUng wireleM sywtmw.

BeIlSouth Cellular Corp. compuu. provide wirel...
communicatioN lefVi* to~ than 4 million customers in 216 markets
owned by IeI1South and lt$ partMn b\ 15 .taNi. 8ellSouth MobUity Inc and
itt par~ operate ia .apt IOUtheutem .tatles. AlMrican Cellular
CommuNcations Corporation (ACe) markets operate uN!. a variety 01
names 1D Alabuna, California, HawalL MiltliMppi and. Texas and _ C.Dwar
One in Illinois, indiana, Virlinia and WiIa1n8In- BeJlSouth Cellular Corp:s
Homep.on the Jntenet illocated at http://www.corrt.JbKc/ .

BelISouth Telecommunicatiou, Inc., provldes
teleammutdcatioN ""'CW III Alabama, Plorid.., GeofIia, ICentueky,
LouilJarla,~, North CaroUlUI, South CaroUM and Tennessee. WIth
headquarters in. Atlmta, Be1ISouth I8lVa more than 21 Il\iUion local
telephcme lineI over one of the mot! modem networlclSn the world. For
more Infonnatkm on IellSouth, vIsit our Site on the World Wide Web at
http:ttwww.be1lIou.th.com.

PPS i• .. trlltUmttJrk uf MDtorola, I"c.
, #I #I

1100 Peachtree St., 5t... 1000
AtJ~ Georsia 30309

TO ......eepiqrt......IISI...C.Ua_Corp.~... 'JcalCcanPllNew.~·.c.....,N......oa Cd Itt......,.....do ......
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Business Report
QN TECHNOLOGY
hiMichael E. Kantl, (e-mail: mkanell@ajc.com)

New pneration
, The Motorola PPS is the

first in the next generation
of tnt8&' ated-use products
that will be marketed bY
BelISouth. The devices will
act.as cordless phones in the
home or office and cellular
phones while mobile.


