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March 12, 1996

ATTN: Mary Deluca
Federal Communications Commission
1919 "M" Street NW
Washington, OC 20554

Dear Ms. Deluca:
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I appreciated the opportunity to speak with you by phone yesterday concerning the new 888
exchange for toll-free telephone numbers. Thanks also for the information concerning the status
ofrequests by telephone subscribers to replicate existing 800 numbers in the new 888 series. As a
followup to OUT discussion on the phone, I wanted to furnish you with OUT written request for a
new toll-free number in the new "888" series that replicates our existing 800 number.

Our company bas bad the __TlUMAR.K (800-874-6275) toll-free telephone numbet for many
years. Having a toll-tree phone number that spells out OUT company name has proved to be a
powerful marketing tool in OUT bigbly competitive industry. Now we would like to acquire the
exclusive use ofthe 1II-TlUMAR.K (888-874-6275) number as well. Just for the record, we
WfIIIt to luwe BOTH tile ....'1'ltIMAH11IIII11I-'1'ltIMAH"".ben to support our ftanchise
sales efforts and our franchise operations.

Our long-distance service is provided by ATX Telecommunications ofBala-Cynwyd,
Pennsylvania. On January 11, 1996, I received a memo from ATX Customer Service on the
subject ofthe 888 series. Shortly after receiving the ATX memo, I spoke with an ATX Customer
Service employee on January 17 about reserving the 888-TRIMARK. number. ATX Customer
Service informed me that the reservation date for requests like OUTS was January 24. By making
our (verbal) request to ATX Customer Service on January 17, I must assume we met the
deadtine. The ATX Customer Service ~loyee also told me that we might have to pay some fee
imposed by the Federal CoJ11l111lDications Commission (FCC) for replicating OUT 1-800
TRIMARK number using the new 888 prefix.

As a result ofmy recent phone conversation with you, I understaBd now that the FCC has not yet
determined how to respond to requests like OUTS to repticate 800 numbers usiDg the 888 series. I
understand too that no decision is expected from the FCC, possibly for months, concerning new
policies and regulations on the replication of800 numbers using the new 888 exchange.

COJDOr'IlIIt ..............: 11M QuIgley 1Itwt., P.O. Box 1_, Wlttif'.....n, DE 1...30
(_)8-2143

FAX (302) 322-1110



Ms. Deluca
March 12, 1996
Page 2

Given the importaBce ofthis issue to our coDIJ*IY aud to our plans for TriM.-k's cootinued
growth, I would like to stay iRtbrmed about lIlY :new deveIopmeDts or iIIformItion CODCeI'IIin.g
the FCC's deliberations or any policy announcements about 800 aud 888 numbers. In particular,
I'd appreciate yom advice on how best to foRow the FCC's progress toward decisions on new
policies, procedures, aud fees (ifany) for 888 numbers that replicate existiDg 800 numbers. I'd
also appreciate your CODfinIIItion that ATX has in fact forwarded to the FCC our request to
reserve the number 888-TllIMARK. (888-874-6275).

You may call me at (302) 322-2143, or COIItaCt me by fax at (302) 322-9910. 1bImks apia for
yom understanding aDd help in keeping us infortned about an issue ofvita1 concern to TriMark,
Inc.

Yours sincerely,

Thomas C. Rauter, Ph.D.
Vice President
Franchise Operations



CEllTIFrED MAIL llETUllN ltECEIl'T RE(lUESTED

March 19, 1996

A1TN: Mary Deluca
Fedentl Communications Commission
1919 ''M' Street NW
Washington, OC 20554

Dear Ms. Deluca:

DOCKET FILE COpy OHlG!NAL

Fonowing up my letter aDd fax to you of March 12, 1996, I wanted to documa1t once~ this
time with a certified letter, our request for a new ton-free number using the new "888" prefix. As
I explained in my earlier correspondence, we already have the ....'I1UMAIlK (800-874-6275)
number. We want to acquire the ...'I1UMAIlK (888-874-6275) number ,. fIIHHI • ptNII'iIJIe,
specifically to support our national franchise advertising~ now inprogress.

w~ JMIJt to IItweBOTH tile ' ...TIUMAH.." ...T1llMAllI".-.IIen. We intend to use
the ...'I1UMAIlK number as an internal number for our francbisees to use for operational
matters, and we're requesting the ....'I1UMAIlK number to support our franchise recruiting
and sales efforts.

I would very much appreciate your keeping me informed as to the availability ofthe ....
'I1UMAIlK number. You can contact me at (302) 322-2143, orhy fax at (302) 322-9910.

Yours sincerely,

Thomas C. Ranter, Ph.D.
Vice President
Franchise Operations

Coroonde HeedqUllr'tllrs: 184 QuIgley 8tvd., P.O. Box 10530, Wlmilttgton, DE 1l16O-O53O
(312) 312·2143

FAX (302) 322-8810
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NUMB£ItS TO 81; ADDED TO THE UNAVAlLAIILE FILE FOR LDDOIIWILOI

PLEASE SUBMIT THE FOlLOWING NUMBERS:

81U

888-266-7383

188-872-2337
888-124-3872
888-724-3627

CURRENT RESP ORO OF 800 VERSION

LDDOI

WlLOl
WlLOl
WILOI

CUSTOMER

QUALITY PLUS
ENGINEERING

HCC TELEMANAGEMENT
HCC TELEMANAGEMENT
HCC TELEMANAGEMENT

** TOTAL PAGE.003 **
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NOJmlAME1UCAN COMMUNICATIONS CONfROL,INC~eotIlt!!"
437 West 16th Street • New York. New York 10011 I;.D

--21~

Geraldine Matise
Chief ofNetwork Services Division
Common Carrier Division
2025 M Street N.W.
Washington, DC 20554

Dear Ms Matise,

March 5, 1996

iW<ET FILE COpy ORIGINAL

Our client, NKF (National Kidney Foundation), asked NACC to obtain the new
818 # - 818 KIDNEYS. This request was made to us on February 15th, 1996. In response
to this request, we contacted Total-Tel to act as our Resporg in obtaining this number.
Total-Tel completed their work and informed us on February 19, 1996 that the number
was reserved for NKF. NKF, as I am sure you are aware, is a national non-profit
organization whose activities in research ofkidney diseases, transplant and all areas of
disease control, is world renown. Upon hearing that this number was available, NKF
began plans for a new national advertising campaign to promote awareness as well
increase funding and fund raising.

On Friday March 1st, 1996, Total-Tel called us to advise that a local Urologist,
Dr. Raymond Merrell (of Yakima, Washington) had complained that he had the
corresponding 800 # and had neglected to reserve the 888 #. His concern was that he
might receive incorrect phone calls on his 800 # from anywhere but his immediate area.
By blocking calls on his 800 # (which he has already done) this can be prevented. As the
National Kidney Foundation is a non-profit organization attempting to perform good
works for the benefit ofmillions, we feel that the miserly concerns of this local
practitioner should be secondary in importance. In addition, Dr. Raymond Merrell had the
opportunity to reserve the 888 # as provide by FCC guidelines. Dr. Raymond Merrell has
concerns mm: regarding his profits and expenses and not the general well being of the
larger population and the serious illnesses related to Kidney Diseases.

We would appreciate an immediate reversal of the order to hold # 888-KIDNEYS
from use and allow the National Kidney Foundation to move forward with their good
works. Please advise as soon as possible what we can do to move this to a conclusion to
the benefit of the widest population.

verytru~__<~l~-
Len Goldstein
CEO
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Sensors Quality Management Inc.

F.C.C.
2000 M Street, North West
Room #210
Washington, D.C.
20554

April 4, 1996
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Attention: Ms. Geraldine Matise, Chief of Network Services Division

Dear Geraldine,

It has recently come to my attention that a ruling by the F.C.C. is restricting me from obtaining
the use of a 1-888 (Toll Free) phone number which had been confirmed as being reserved for the
use of Sensors Quality Management Inc.

While I do not wish to spend large amounts of time, effort, or money, disputing the ruling (which
I actually know very little about) your organization is placing other companies in a very
awkward position, as they had confirmed this number with Representatives of Sensors, before
your ruling had taken effect. As a result, I believe that they have a legal obligation to provide me
with the service and the phone number.

Furthermore, I understand that the Canadian government may also become involved with this
situation, as your ruling is restricting companies such as mine, from competing fairly with our
American counterparts. I suspect that this is somehow contravening the Free Trade Deal?

Geraldine, at the present time I am not aware of how many people/companies you have effected
with this ruling. As a result, I would appreciate if you could provide me with any assistance or
information concerning this matter.

Regards,

~~
David Lipton
Sensors Quality Management Inc.

DlIdg

15 Wertheim Court, Suite 410, Richmond Hill, Ontario L4B 3H7 • Tel. (905) 707·5653 • Fax: (905) 707·5667



FAX 910-484-4216

Commission

Dear Mr. Hundt:

Mr. Reed Hundt
Chairman
Federal Communications
Washington, DC 20554

Our toll-free 800 telephone number as shown above spells out our
trademarked service -- AIRFLITE, and the same "vanity" number will be
desperately needed with the new 888 prefix. In addition to being such
a vital factor for our business, having the same 800 and 888 number will
benefit greatly our customers nationwide as well as all the telephone
communications that they use.

rv
,c-...".../......... 1\ (I r <

-r Ai·'"'bl +1.::-)Ch (I 1'4 CYd .

A/5D ~\1:<
1800-AIRFLITE (247-3548)

c.C Cout IJ()
Call 910-485-2887 Anytime () ..

.~--;------,=-=:--=:----:=---=-----:-:----:;;---;:-;--:-;--;;:;---;-:------;v=~\§ - \ 5 5'
__,:- Se!~ice Of Ayco~_~_EnJ!i!:l~~!~ng, Inc_ • P. O. Box 763 • Fayetteville, North Carolina 28~_~_

December S, 1995

Our 800 number has been operative since 1988 in order to reserve it
for this new level of air transportation (please see Attachment A). We
are now signing on the Air Taxi Operators who will provide such transport
with their existing aircraft, pilots, and local management (Attachment B
shows our advertisement in ''NATA News"). Our careful planning will be
seriously damaged if our same number with an 888 prefix were awarded to
some other entity.

Our business plan projects AIRFLITE traffic of 260,000 passengers
the first year, with a steady increase up to 2,000,000 the fifth year
(Attachment C). Wrong number calls would be a waste of communication
capabilities, as well as a wasteful cost to us and cause considerable
displeasure to vast numbers of callers. So you can see my grave concern
such traffic could generate a lot, and I mean a LOT, of wrong numbers.

To avoid such wholesale confusion, please let me know how to obtain
the 888-AIRFLITE telephone number (888-247-3548). We will, of course,
retain the 800-AIRFLITE number which we now use.

If you need more information or have any question, please let me know.
Your assistance with this will be most sincerely appreciated.

Yours very truly,

cc: Ms. Kathleen Wallmen
Chief, Common Carrier Bureau
Federal Communications Commission

~~
William L.
President
Aycock Engineering, Inc.
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This "new level of air transportation" - somewhat more expensive
than scheduled airlines yet less costly than Charter for individuals
or for one-way travel - this new level of air transportation can fill
a real need and can enhance public appreciation of General
Aviation.

Participating Operators will have the GOINO GO choice on each
flight request, of course. No penalty to decline. No annual dues, no
minimums, no franchise fees. Only finder's fees for flights per
formed by the participating Operators.

Nothing like this has been done with coast-to-coast service by at
least three hundred participating Operators. That minimum num
ber of Operators will "start this other engine" with assurance of the
first full year of the AIRFLITE operation. Public acceptance of this
new level of air transportation can ensure its future.

Selling such services only as Charter is like flying a twin on one
engine. Let's start that other engine -let's sell on-demand flights
also as AIRFUTE - so that customers can make reservations and
buy tickets as easily as they do on scheduled airlines.

AIRFUTE advertisements of such on-demand airline-style service
will generate customer calls to 1-BOO-AIRFUTE, and customers
can be grouped direction-wise and time-wise into profitable pay
loads for participating Operators. AIRFLITE service can solve cost
and convenience problems for travelers through better utilization
of the existing capabilities of participating Operators.

Non-Scheduled Flights with Airline-Style Fares --
Air Taxi Operators, who provide on-demand air carrier services
under FAR Part 135, can add a new market of great potential with
AIRFUTE.

On-Demand Service is the Answer!
The Air Taxi industry already solves transportation problems for
people who can afford Charter. Convenient point-to-point service
is safe and fast, and new technological developments make it
more so. Toll free telephone service makes Air Taxi easier to use,
and airline-style fares can make Air Taxi easier for the customer to
buy. The cost headwinds of change - safety mandates and those
nice electronic navigation improvements - can become tailwinds
to profit when more fully utilized. And the Air Taxi industry can tap
a new mass market with this AIRFUTE system and bring the entire
national picture into focus.

On-demand aircraft and pilots and well honed management skills
are in place already. Money has been invested hand over fist to
get the industry where it is today. A n even greater service can be
provided now with AIRFLITE service, and greater profits can be
produced in the process.

Several hundred participating Air Taxi Operators, working togeth
er as a group, can provide this new level of air transportation with
fantastic flexibility. Let's create the proverbial "anywhere anytime"
non-scheduled carrier - let's awaken this Air Taxi sleeping giant!

More Profit with Airline-Style Fares!
With AIRFLITE fares one-and-a-half times those of a scheduled
airlines, Charter size revenue or more is possible with acceptable
passenger load factors. And with AIRFLITE fares keyed to airline
rates, revenue automatically adjusts in various regions to keep
Operator income abreast of the economy. The airline type of step
down rates, providing more cents per mile on short hops yet longer
flights that are more competitive, are easier to sell. Better profits
both ways.

Passenger revenue can be arranged in both directions before the
participating Operator agrees to make the trip.

Standard fares are easier for the public to understand and accept.
Customer negotiations will be easier with set fares and without rate
cutting - fares will be quoted to the customer based on the miles
each travels, without regard to the type of aircraft or number of
pilots. When strangers are grouped together with seat-mile fares,
it can be profitable to carry some people going one way and oth
ers coming back.

The key to growth opportunity is the one-way fare on a seat-mile
basis. Selling Air Taxi the AIRFLITE way is a whole new ball game.

Participating Operators can arrange for passengers out of any air
port. Deadheading from Charter flights can be minimized.
Layovers become unnecessary with AIRFLITE as other one-way
passengers can be provided for the return trip, and passengers
can be provided for other flights while on a lengthy Charter layover.
Airline passengers arriving from thousands of miles away can
arrange for AIRFLITE service on to remote locations, and partici
pating Operators jUst call in for passengers from anywhere to any
where.

Such a coast-to-coast network can create increased public recog
nition of the vital role of Air Taxi in air transportation. And broader
public SUDDort can nnAn ntMP 14,..,..,.., ,...... "'_1- - ..---.- - - - .... - - •

Just Envision AIRFLITE Service in Operation. ..
Easily available Air Taxi and one-way lower cost fares will yield
more flying hours which, in tum, will result in less cost per flying
hour. More hours and more profit on each, and revenue will snow
ball when the general public finds that flying is fun again. Increased
use of the system only makes it function better all along!

Other advantages occur when Air Taxi Operators participate
together in this network. Teamwork helps smooth out those pesky
feast and famine situations. Peak demands on occasion need not
cancel trips as participating Operators can help each other easily.
Cooperation and coordination will pay better than cutthroat com
petition. Participating Operators will be concerned more about how
to handle all this new business than how to divide it. Envision all
...._ I -J!LI _



.
.AIRFLITE Service is a Network.
AIRFLITE will have a central reservation system with toll free tele
phone service coast-to-coast. The customer can call toll free day
or night for an immediate answer concerning fare cost of any Air
Taxi request. AIRFLITE groupings of such requests can form a
profitable payload which a participating Operator can agree to
carry. AIRFLITE arrangements will then be confirmed back to the
customer.

But - more than that - AIRFLITE advertising can beat the bush
es for business from jet stops to boondocks. AIRFLITE service will
be promoted out of finder's fee revenue so that travelers will call 
the national media advertising will cost the Operator nothing.

With the AIRFLITE network, toll free phones and other communi
cation systems will serve participating Operators as they have the
airlines, motels, and car rental firms. The newness and universal
appeal of this network should cause considerable news coverage,
and word-of-mouth advertising should cause traffic to mushroom.
Local organizations may sponsor AIRFLITE for improved air trans
portation at smaller airports. AIRFLITE can fill the market gap
between the scheduled airlines and Charter, while feeding cus
tomers to each, yet the extent to which each participating Operator
shares in the network will be as large or as little as each cares to
make it. The AIRFLITE advertising will sell on-demand Air Taxi
services as a coast-to-coast network of air transportation.

Participating Operators will Control all Flight Activities.
Each participating Operator will maintain complete control of their
aircraft and flight crews at all times. Each Operator will have the
choice of agreeing to make any flight or declining without any
obligation. Their revenue requirements will be met to their satis
faction before they start an engine.

Start of AIRFLITE Operations --
AIRFLITE operations will start as soon as 300 Air Taxi Operators
sign on. At that time, and only then, will the prepayment-on
account be made. These prepayments are to ensure the first full
year of operation, but they also help select those Operators who
are seriously interested in making this venture succeed. Any FAR
Part 135 aircraft may be used - customers with specific require
ments on the number of pilots or engines can be offered Charter
service by the participating Operators.

Each Operator will choose the Air Taxi aircraft and pilot or pilots
that make flights, what flights to perform, and will collect fares from
the passengers prior to boarding. Participating Operators will use
AIRFLITE referrals to the extent each determines to be profitable
for them.

After AIRFLITE operations begin, the sign on cost will increase
considerably. At that time, efforts will be continued toward full cov
erage in all states as adequate coverage will be essential to good
public service. But the total number of participants may become
limited in some areas. For example, right from the beginning of the
sign on process, AIRFLITE service will be limited to one Air Taxi
Operator at any airport.

How to Sign On as a Participating Operator.
An Air Taxi Operator can request an AIRFLITE Service
Agreement, sign it, and return it with the $100 sign on payment.
Also, a bank will need to ensure payment of the $2000 prepay
ment-on-account as soon as, but not until, 300 Air Taxi Operators
have joined in this venture. At that time, a nationally recognized
independent accounting firm will verify to each of the banks that
this condition of payment has been satisfied.

Each prepayment will be credited to the account of the participat
ing Operator at the start of AIRFLITE operations. As AIRFLITE
finder's fees are charged, that credit balance will decrease. When

Now is the Time to Sign On. ..
Now is the time to get in on the ground floor of this fantastic new
opportunity. Waiting until after the AIRFLITE operations start will
up the sign on ante from $100 to thousands and may even deal
some Operators out.

the $2000 credit is used up - when the Operator has received
$20,000 of revenue from AIRFLITE fares - charges for further
finder's fees will be billed monthly.

The AIRFLITE finder's fees will be ten percent of the fare. This ser
vice charge includes everything - 'round the clock reservation
service with toll free phones as well as national media advertising
of the AIRFLITE service. There will be no periodic dues, no mini
mum charges, no franchise fees, nothing else. And the finder's fee
is charged only on the AIRFLITE requests that the Operator
accepts and fares collected.

The public needs this kind of air transportation that Air Taxi can
provide. This network can make it happen, selling on-demand
flights with more affordable pricing and new convenience for many
of these travelers.
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ASERVICE OF AYCOCK ENGINEERING, INC.
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ADVERTISING
INFORMATION
N HAnnH is the premier rllh1il.!.,infJ repre

senting the aviation service indllqn F,KII
moneh, NA7Ant'll'5 is sent ro allllm( 2.0/)/)

avi:ltion service companies ;111 around rhe 'l.ltinn. ( )11

special issues such as the:- NATA ('onVflllinn ,111.1 Tr,lde
Show, or those containing key legislative «1flLetns.

circulation can increase sllhstani:tlly. All :J<1vertisCrJKnrs
are due no later than j weeks£!ior to rhe puhlication
date. which is on-(;-ah~~e 20~h of ea~h mon~h:-

You, too, can offer AIRFLITE air transportation
to otherwise earth-bound travelers!

We are presently signing agreements with Air Taxi Operators
who choose to participate in this new level of air transportation -
selling on-demand Part 135 with airline style fares by the seat mile.
For finder's fees, we will advertise this new service nationally and
operate the central reservation system for 24 hours every day so as to
group people into Charter size payloads,

For information, please call 1-800-AIRFLlTE.

AYCOCK ENGINEERING, INC.. BOX 763, FAYETIEVILLE. NORTH CAROLINA 28302

HAM IlAlIOIW AIR TRANSPORTATION ASSOCIATION- 4226 King Slteel, Alexandria, VA. 22302 • (703) 1-45-9000 (BOO' BOI·NATA fax (7031 845·8176



REVENUE POTENTIAL

YEAR 1

PrOY:i, ~E
Air i 1 '-,e
fraff i .

Expected
AIRFLITE
Traffic

(2)

UNITS

Number
Airline
Passengers
(m111 ions)

Potential
Passengers

Market
Penetration

(3)

H~r of
Passengers

(4)

Dollars of
Revenue

(5)

1st Qt r.

100

1
toti 11 ion

30.000

$300,000

2nd Qtr.

100

1
Mi 11 ion

60.000

$600,000

3rd Qtr.

100

1
toti 11 ion

.,000

$800,000

4th Qtr.

100

1
Million

tQ,OOO

$900,000

(1) Based on 400,000,000 scheduled airline passengers per year.

(2) Based on the estimated potential market in ten years of one AIRFLITE pas~

everyone hundred schedule airline passengers. See demographics on follc
pages.

(3) Market ~enetratfon perce~tdge is ~ased on goal of attaining 25% of ten YE
1n th~ee years and 50% lr five years.

(4) Number '$ product o~ Potential Passengers (3) mu1tlpl1ed by Market Penet·

(5) Baseo on an average f 1 nOe r 's &ee" of $10 per AIR=LITE passenger.



nger in
ing

r p~tential

tion (4;.

YEAR 1
TOTAL

400

4
Hi 11 ion

260,000

$2,600.000

YEAR 2

400

4
Mill ion

15.7%

624,000

$6,280,000

YEAR 3

400

4
Million

25%

1,000,000

$10,000.000

YEAR 4

400

4
Mill ion

36%

1,440,000

$14,400,000

©

YEAR 5

400

4
Million

2,000,000

$20,000,000



NOU 27 '95 12:04 TO 202 634 6625 FROM Reddal IPensionUalu~s T-817 P.01

"ONALO G. "EO CALL

PENSION VALUES
POST OFFICE J50x. 27811

Ct_·_2~.... 2 Jl: .....Zl.S_.... , c::JI_"- 0 10 ......."00

TEL: (aOOI 22.·.278_ I. _._ _

DOCKET FILE COpy ORIGINAL
TDl.: (202) .119•.2~3,1

Nnve'rth~r 27, 1995

Mary De L·u.ca., ns9,.
Common Carrier Bureau
Federal Communications Commission
202.:5 "M" SU"eel, N.'VV"., ROOlll 6104
Washington, DC 20554

Rc:

It spells ACTUARY, and is of veIl~ value to my business.

It is my understanding that toll-free. numbers are to be "launched"
3/1/96; it io a.loo xny loancle1.-otGnclins thAt the I"CC io ooftDiclerins a.

po1ic.y Whic.h wonlci pTOVicifl! fl!xi~tin2 ROO "v3.nity" numher owner~ the
right of first refusnI on their numbers' 888 equivnlents. I would like
to express my support for that policy; it seems only fair that those
people who have thought up an "800" "vanity" number, and paid
monthly charges on that number for years, should be given the
opportunity to protect that property against would-be infringers.

My toll-free 800-228-8279 [(800) ACT-UARY] carrier is AT&T.

Should there be any reason to call me, my 800 number is only
reachable from California & Nevada; my~ number (GTEts number
uu ""hi~"11 the. 800-22Q-8279. is "piS8¥bac-.kf"!d" ;I'Ind rinc~) 1~ 2J.1.-6666.
Thank you, in advance, for your assistance on this important matter.

Very truly yours,
.~ 4. /~8a~(

Ronald G. Reddall / RGR:mm

~~: M~. Jan M(;Del1uott, AT&T [FAX: (800) 773-0369)]



TEL NO. Mar 07.96 21:56 P.Ol

~~__tes....· -?<\
''' ..n.,,:,,(\'" \~To: Mr. aehert Allen - C......... ATIcT~;~", ~.. ~

;::;'c ~ ~
"<~C/'$-

The FCC bas responded to the below inquiry and has advi,*,\
they are not teclmically able to check the data base to Verify the~
Tel. , 7422 has been a-Fed tome. Could AT&T
Please make an Investiption to Verify the Number has been
__pled to me. Note: " t it w
ATItTandtheN.ber u to ~an

( t is why Application was made.)

~ ('r<r?:J?-.\~~~\' ".A.G1ItIenDD DOCKET FILE COpy ORIGINAL
\l~"l' r\\ '( '.;.. Tel/Fax 310-581-1961

rjJ\i~" " t \'00> • '

~y To: Irene FlIagmy- FCC

----_._-_ _ --------- ----------

To: JPCC-COIftI'IIIiBt and IDftItiIatIons of Com.OIl Carrier

I have Reserved Tel.' ......,.. AT&T has advised that it
be Confirmed by the FCC. Could you Please make an Investisa
lion to Verify the Number has been assigned to me.

R.A. Gut1erMHl
Tel/Fax 310-581-1961



IIlti ,:i::il,1
~.".

TEL NO. Mar 01,95 10'05 P.Ol

..
" ".

,'---------~=-:-;-:--I
'1 'J/I/9. CC Doc.u.t UJ,

:ij: To,' fCc - COMPUINt AND IAlVFsrl6.4TloltI~ of a,5-15~f
'" C oHHeN C,f~/ol(; j

':: l z /tAV£ R£>£!<VEIJ TEJ..:#8BB-"J.'3-7IJ.:2",..
,~',' ATJ'T HA> Af)l/lfG~ TlMrrr8£ C()NI7~I-I£J)
~,~ ; BY TH£ j=cc. CauL/)ybt1 PLF.4f£N"t£ AN

'. IN Vc>776A-7/oA/To VEI?IFYJ-M£AlVI1BE;,f:' ~

::1 HA$ BUN A.sSI6A/ED ro HE,
:(1
',.:1 R.A.6'uTtERSDN'

rEi/FAx '110 ->11-/1' I
" ,
, ,I

.\ I;:

... 1,.'



TEL NO.

TO,· ) f<ENE FLANAI'''P'
Fc,c (~I oF~)

Mr.... A. Guleflon
......,1...."..•
.....Avenue
Venice. CltftOmta 80291

Match 5, 1998

Deer Mr. Gutter80n:

Mar 11.96 2C:Ol P.Ol

I 'eoeiYeG the compflMt that~ Merlyn JOIdM at AT&T" CNl/tmaft', ExtlouUv.
Anpo.-. center. you AT&T pnwMIe you with the toll-tree number of __
2S3-7422. UnfOttun~, AT&T 0IM0t honor your requelt,

A1tacheG you wtfI ftn4 me 1ftWm..",..."..•••1.... _ number. AlthoUgh'" II more
than one option on ...... 1M F-..raI~ Commll.len In conIunGtfon with the
C8nIdIn COUft-,.rt of t\e F.e,C. tw MIll ...J..... .-O,,*, wfth an 800 number C8n
have the aqulY8lem _ numaw euppf"'ld. ,",It".,. that no cuttomer can have this
nUmber until a det8Nn1nllr1On from the F.e.C.•1 to the ItItuI of theM number••

I .. from your comptt*Il that you have Men trylftt to .,.7422 for MYeral y....
Since the ex..... CUItamW.. not ..._ Im..-t In , no tt'tlt number to you I would
luvgeet that you conatder another number for YOU' use.

If you wish to exercise this option pIeaea teal tr.. to call me.

M-v Kay Welch, Customer "eeponse AlIOClate
ATaT
.1. Southwest oak Street
AoomSOO
Portland. Oregon 17205

1 (800) 257-3594 X5826

cc: Marilyn K. Jordan. AT&T Chalmtan'& Executlvu AU$ponse Centttl'



TEL NO. Mar 11,96 20:02 P.02

(2 o(2)

To: Ire.....uery·FCC- 3/121'" RE: Tel. .1.·263·7422

AT&T has IIld • "V.y" Jnf.......,inn ....1be DUMber 800-
263-7422 I kDDw tJU. becauae I
no.tc:.Iy ve' • • the~ty while It's
~ by _.....tv. of..Cm••• C I Cat'! ....... be Pottablc
tbru "CaDftlCation" and lid Cant......, "'.teI? I an)' "DOI• .-" Toll Dumbers
lIhouId only he thi5 war for 10 bta W.ClOft' ......be , et! JI;'1 payi.tI II. al1andIml bill
and~W_itb.. . ancr~"tyiRaupa y......_y..
accepea1*; AIMI •..., ..,. • .....Iy w no aRe • win ever be able '* it' Does"'t
sound rilllt for"' ., AII What k of Wnrtd i...18' I.. thM the holder of the P1tlIIary
...... (Now Two,lt daey can'tbe~) be IIIIIIId to IUI'I'eftCIer ancl.ive up the numberl
I CIIl't ..why two ctiff oodcB~ an BIa.we for ODe haYiIIa Mcmopoly • on vlllity
MIDC aDd the other prevented to __ the ...~_.21~area code or 212 ..... code
or wi.lever.. code lie ax.nples: In.--CIMI vdY.._ ..wlt1l otMr area codes could
be the same wttttout 8D)' ll what• ."er.Why 1hoUWn't .. aDd 100 be the __daere is
DO loeb' reuon wlty daly dbe any cIftMnt fmm _ oea... code! SOLUTION ..
Why nul amnp it 101_UIC the SeccII""" vanity.-ber wkh _ IIftd the adler PriI118T)'
V8llity ....,. with.,dWina be UMd for thec:~ hoJder. (Even if I usc the"' .,. code
and the ott. holder UIJf& the 110.. cocIc, there would DOt be .y use intorfC!ftD" aDd as a
bonus, the two could be usedSl~t be a-ty~ _ distJaquilbod .....ely
by the aNa cocIc clWedt - Abo the J:W Illat Primary holder would not~ any in.,....nCle wbat,
soever CI1 miJctials, becauIe their....y .rJIII~yf) Simple ShnuJIIIJC0U8 UIe widnal
inteIfeRIIcer As a lui rt8OIt, ifall" fait, at... ..-.aY cINct HOell to ComnNnicalc with
the hotder ()f the PI'iIDarY BUIJJbct 10 that effUJitM for lhI ......... or SfIIit use of the IUllbers could
be medcf I wouta Uk. tis JMLleH' Jiv. &u~or of abo fCC for bis conI6d1ratim n hlG
Direct Response in writinj to mc. Mary Kay Welch and MariJyn K. Jordan - AT&T Copy to:
AT&T.

LA. GUuenoll- Tcl/Fu 310-581-1961 - u.. AnFle~ -Ie-USA



-Pr-o-te-ss-io-n-a-,ty-sc-reen--ed-&-R-e-te-re-n-c-e-d-N-a-n-n-ie-s R~
December 8, 1995

-1t1 '$

DOCKET FILE COpy ORIGh~L
DOCKET FILE COpy ORIGINALDear Ms Levitz:

Federal Communications Commission
1919 M Street, NW - Room 500
Washington, DC 20554
AU: Ms Kathy Levitz

We requested our long distance supplier (Total Tel) to retain the 888 no. 1
888-NANNIES. We did this approximately six months ago. At that time we
w~re advised that they would not have access to the numbers till several
f!honths ·ctown the road. We recently reminded them of this request, and they
told us they could no!·db s",,","9 tflfacCess to reservations was provided in
March of '96. However, as you can see from the enclosed photocopy from our
local paper, 888 numbers are now being used and advertised. Our suppffer
Total Tel was quite surprised by this and advised us to write to your for
clarification.

Any information you can provide to shed some light on the problem or reserve
the above mentioned number, would be much appreciated.

Best wishes for a happy and healthy holiday.

Iobbr~~d
p~
RLM:bh
cc: Total Tel att: Sharon

Member: Alliance of Professional Nanny Placement Agencies

P.O. Box 9151 • Paramus, NJ 07653-9151 • 201-262-2400· Fax 201·262-7640



-.- .

03/01/96 12:23 FAX 414 352 3994

March I, 1996

AB DATA

DIRECT
MARKETING

SERVICES

I4J 001/001

Mr. lleed Hundt, Chairman
Federal Communications Commission

YLf FA.CSIMILE: 2tJ2-418-1801

Dear Chairman Hundt,

OOCKET FILE COpy ORIGINAL

Companies have made substantial investments in 800 numbers. The creation of888 service will
undennine those investments and direct marketing in general.

Stop the 888 process now.

There are better solutions to the problem, such as re-allocation of area codes for toU free pagers
and residential toll free service.

Thank you for your co,-i.itt

Broce Arbit
Co-Managing Direc or

BAIkhm

A.B. Data. Ltd. • 8050 N. Port WllIhington Rd. • Milwaukee, Wiscorudn 53217 • 414·.352.+404 • Fax: 414·352·3994


