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MINI-WAREHOUSE PARTNERSHIP

5. The local social service agencies participating in the Furniture Partnership and/or the HotelsIMotels In
Partnership Program would then utilize the donated mini-warehouse services.

6. Each of the local social service agencies participating in the Furniture Partnership and/or the
HotelsIMotels In Partnership Program would report to America Responds, Inc. each time the local
social service agencies utilize the Mini-Warehouse Partnership.

7. When the Mini-Warehouse Partnership is utilized for a specific day-to-day disaster through the
Furniture Partnership and/or the HotelslMotels In Partnership Program, America Responds, Inc. would
report usage at the end of specific response to each participating mini-warehouse firm, businesses with
mini-warehouse space, and other organizations offering storage services that provided assistance to
America Responds, Inc. during this specific response.
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RETAIL PARTNERSHIP

Concept:

Shopping malls, shopping centers, major retailers. and other organizations offering retail services
would donate space for the collection of donated products to help those in need in areas of disaster

Features:

America Responds, Inc. would secure commitments from shopping malls, shopping centers, major
retailers, and other organizations offering retail services throughout the United States that would agree to:

Donate retail space and/or retail parking lot space, on a space available basis, during times of
disaster to local disaster site collection agencies to collect donated products needed in areas of
disaster at the times of disaster: and

Provide an individual at each retail site that would be willing to serve as a Volunteer Public
Affairs Coordinator in their community at times ofdisaster; and

Encourage employees to donate time and labor as Volunteer Site Coordinators, Volunteer Site
Workers, Volunteer Warehouse Coordinators, Volunteer Warehouse Workers, Volunteer Re­
Distribution Site Coordinator, and Volunteer Re-Distribution Site Workers; and

Not discriminate in the provision of services: and

Hold America Responds, Inc. harmless for liability.

America Responds. Inc. would secure commitments from local disaster site collection agencies that would
agree to:

Utilize the donated retail space and/or retail parking lot space only for the collection of needed
donated products in the areas of disaster; and

Provide necessary reports to America Responds, Inc.; and

Not discriminate in the provision of services; and

Hold America Responds, Inc. harmless for liability.

At the time of a specific major disaster, the following steps would be taken to implement the Retail Partnership:

1. America Responds, Inc. would determine the geographic areas to be included for this specific disaster
response.

2. America Responds, Inc. would contact the shopping malls, shopping centers, major retailers, and other
organizations offering retail services throughout the United States that had agreed to participate in the
Retail Partnership to determine if the organizations are in a position to actually provide the donated
space.

3. America Responds, Inc. would ask participating retail trade associations to ask affiliated shopping
malls, shopping centers, major retailers, and other organizations offering retail services to consider
donating retail space and/or retail parking lot space available for this specific disaster response.



RETAIL PARTNERSHIP

4. America Responds, Inc. would determine which combination of donated retail space and retail parking
lot space would be best for aetual usage during this specific disaster response.

5. America Responds, Inc. would make arrangements for the local disaster site collection agencies to
utilize the donated retail space and the donated retail parking lot space.

6, The local disaster site collection agencies would utilize the donated retail space and/or the donated
retail parking lot space to collect donated products

7. The local disaster site collection agencies would report to America Responds, Inc. each day detailing
the retail space and/or the retail parking lot space being utilized.

8. America Responds, Inc. would report usage each month during the specific disaster response and at the
end of the specific disaster response to each shopping mall, shopping center, major retailer, and other
organization offering retail services as well as participating retail trade associations that provided
assistance to America Responds, Inc. during the specific disaster response.



MEDIA PARTNERSHIP

Concept:

Television stations, radio stations, newspapers, magazines, computer services, and other organizations
offering media services would directly encourage the collection of donated products to help those in need
in areas ofdisaster.

Features:

America Responds, Inc. would secure commitments from television stations, radio stations, newspapers,
magazines, computer services, and other organizations offering media services throughout the United
States that would agree to:

Donate air time and/or print space during times of disaster to encourage the American public to
donate products at specific disaster collection sites; and

Not discriminate in the provision of services; and

Hold America Responds, Inc. harmless for liability.

America Responds, Inc. would secure commitments from local disaster site collection agencies that would
agree to:

Utilize the donated air time and/or print space only for the encouragement of collection of needed
donated products in the areas of disaster; and

Provide necessary reports to America Responds, Inc.; and

Not discriminate in the provision of services: and

Hold America Responds, Inc. harmless for liability.

At the time of a specific major disaster. the following steps would be taken to implement the Retail Partnership:

I. America Responds, Inc. would determine the geographic areas to be included for this specific disaster
response.

2. America Responds, Inc. would contact the television stations, radio stations, newspapers, magazines,
computer services, and other organizations offering media services throughout the United States that
had agreed to participate in the Media Partnership to determine if the organizations are in a position to
actually provide the donated air time and/or donated print space.

3. America Responds, Inc. would ask participating media trade associations to ask affiliated television
stations, radio stations, newspapers, magazines, computer services, and other organizations offering
media services to consider donating air time and/or print space for this specific disaster response.

4. America Responds, Inc. would determine which combination of donated air time and donated print
space would be best for specific usage during this specific disaster response.



MEDIA PARTNERSillP

5. America Responds, Inc. would make arrangements for the local disaster site collection agencies to
utilize the donated air time and the donated print space.

6. The local disaster site collection agencies would utilize the donated air time and the donated print
space to encourage the collection of donated products.

7. The local disaster site collection agencies would report to America Responds, Inc. each day detailing
the air time and print space being utilized.

8. America Responds, Inc. would report usage each month during the specific disaster response and at the
end of the specific disaster response to each television station, radio station, newspaper, magazine,
computer services, and each other organization offering media services as well as media trade
associations that provided assistance to America Responds, Inc. during the specific disaster response
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WASTE DISPOSAL PARTNERSHIP

Concept:

Waste disposal firms and other organizations offering trash disposal services would donate their waste
disposal services for the disposal of donated products that are tom. broken, tattered, and otherwise
unusable to help those in need in areas of disaster.

Features:

America Responds, Inc. would secure commitments from waste disposal firms and other organizations
offering trash disposal services throughout the United States that would agree to:

Donate waste disposal services during times of disaster to local disaster collection sites to dispose
of donated products that are tom. broken, tattered, and otherwise unusable to help those in need
in areas ofdisaster: and

Not discriminate in the provision of services: and

Hold America Responds, Inc. harmless for liability.

America Responds. Inc. would secure commitments from the local social service agencies that serve as
disaster collection sites that would agree to:

Utilize the donated waste disposal services only for the disposal of donated products that are tom,
broken, tattered. and otherwise not usable in the areas of disaster; and

Utilize the donated waste disposal services at no charge to participating local social service
agencies and national social service agencies: and

Provide necessary reports to America Responds. Inc.; and

Not discriminate in the provision of services; and

Hold America Responds, Inc. harmless for liability.

At the time ofa specific major disaster, the following steps would be taken to implement the Retail Partnership:

1. America Responds, Inc. would consult with local disaster collection sites to determine the geographic
areas to be included for this specific disaster response.

2. America Responds, Inc. would contact the waste disposal firms and other organizations offering
trash disposal services that had agreed to participate in the Waste Disposal Partnership to determine if
the organizations are in a position to actually provide the donated waste disposal services.

3. America Responds, Inc. would ask participating waste disposal associations to ask affiliated
waste disposal firms to consider donating waste disposal services for this specific disaster response.

4. America Responds, Inc. and local disaster collection sites would determine which combination of
donated waste disposal services would be best for specific usage during this specific disaster response.
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WASTE DISPOSAL PARTNERSHIP

5. America Responds, Inc. would make reservations for the waste disposal services as determined
through agreement with local disaster collection sites.

6. The local disaster collection sites would then utilize the donated waste disposal services.

7. The local disaster collection sites would report to America Responds, Inc. each day detailing the waste
disposal services being utilized.

8. America Responds, Inc. would report usage each month during the specific disaster response and at the
end of the specific disaster response to each participating waste disposal firm and other organizations
offering trash disposal services as well as to each participating waste disposal associations that
provided assistance to America Responds. Inc. during the specific disaster response



HOTELS/MOTELS IN PARTNERSHIP PROGRAM
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RESTAURANTS IN PARTNERSHIP PROGRAM
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FURNITURE PARTNERSIDP

Concept:

Hotels and motels, hotel/motel suppliers, hotel/motel furniture brokers, and other businesses would donate
furniture, furnishings. and supplies no longer needed at their properties or by their finns.

Features:

America Responds, Inc. would secure commitments from hotels/motels, hotel/motel suppliers, hotel/motel
furniture brokers. and other businesses that would agree to:

Donate beds, rollaway beds, sofas, bedding, sheets, bedspreads, pillows, pillowcases, dressers,
tables, chairs, televisions, radios, clocks, mirrors, cookware, eating utensils, mops, vacuums,
toilet tissue, facial tissue, towels, soap and other toiletries, and other similar products and
supplies; and

Not discriminate in the provision of services: and

Hold America Responds, Inc. hannless for liability.

America Responds, Inc. would secure commitments from participating local social service agencies in the
Furniture Partnership and from (Organization A) that would agree to :

Transport, if needed, the donated items from the source of the donations to the local social
service agencies and/or the Regional Disaster Warehouses: and

Store the donated items at the local social service agencies and/or in Regional Disaster
Warehouses: and

Provide the donated items to only those truly in need and for those not in need of medical care or
supervision; and

Provide the donated items to people in need at no charge: and

Provide necessary reports to America Responds. Inc.; and

Not discriminate in the provision of services: and

Hold America Responds, Inc. hannless for liability.

At the time of a specific donation. the following steps would be taken to implement the Furniture Partnership:

1. Hotels and motels, hotel/motel suppliers, hotel/motel furniture brokers, and other businesses would
contact America Responds, Inc. and indicate the specific products that are available for donation.

2. America Responds. Inc. would determine the geographic areas to be contacted for each specific
donation.

3. America Responds, Inc. would then contact local participating local social service agencies and
(Organization A) to determine interest for each specific donation



FURNITURE PARTNERSHIP

4. America Responds, Inc. would detennine if (Organization A) and/or which local social service
agencies would utilize each specific donation.

5. America Responds, Inc. would make arrangements with the local social service agencies and/or
(Organization A) to receive each specific donation.

6. America Responds, Inc., if appropriate, would activate the Transport Partnership to transport the
donated items to the local social service agencies and/or the Regional Disaster Warehouses.

7. America Responds, Inc., ifappropriate, would activate the Mini-Warehouse Partnership to store the
donated items for the local social service agencies.

8. (Organization A), if involved in this specific donation, would store the donated items at the Regional
Disaster Warehouses until needed for assistance during disasters.

9. Local social service agencies would provide the donated items to people in need.

10. Local social service agencies would report to America Responds, Inc. each month detailing how the
donated items were utilized and how many adults and children benefitted from the donated items

11. America Responds, Inc. would report to the source of the donated items how the donated items were
utilized and how many adults and children benefitted from the donated items.



ADMINISTRATIVE FEES

Local social service agencies would contribute funding based on specific partnership program participation:

Hotels/Motels In Partnership Program:

Registration Fees

Annual Administrative Fees

Restaurants In Partnership Program:

Registration Fees

No cost if the local social service agency is
already participating in the Restaurants In
Partnership and/or the Furniture
Partnership, but in whose community there
are no participating hotels/motels at this
time

$10.00 for local social service agencies that
are not currently participating in the
Restaurants In Partnership Program or in
the Furniture Partnership, but would like to
participate in the HotelsIMotels In
Partnership Program and whose community
there are no participating hotels/motels at
this time

$100.00 ifone hotel/motel participates
$200.00 if two hotels/motels participate
$300.00 if three hotels/motels participate
$400.00 if four hotels/motels participate
$500.00 if five hotels/motels participate
$600.00 if six hotels/motels participate
$700.00 if seven hotels/motels participate
$800.00 ifeight hotels/motels participate
$900.00 if nine hotels/motels participate
$1.000.00 if ten or more hotels/motels

participate

Exceptions would be made for select local
social service agencies in limited situations

Exceptions would be made for specific local
social service agencies working with
hotels/motels donating less than ten nights
of lodging annually

No cost if the local social service agency is
already participating in the Hotels/Motels In
Partnership and/or the Furniture
Partnership, but in whose community there
are no participating restaurants at this time



ADMINISTRATIVE FEES

$10.00 for local social service agencies that
are not currently participating in the
HotelsIMotels In Partnership Program or in
the Furniture Partnership, but would like to
participate in the Restaurants In Partnership
Program and whose community there are no
participating restaurants at this time

Annual Administrative Fees

Furniture Partnership

Registration Fees

Participatory Fees

$10.00 ifone restaurant participates
$20.00 if two restaurants participate
$50.00 if three restaurants participate
$100.00 iffour restaurants participate
$125.00 if five restaurants participate
$150.00 if six restaurants participate
$175.00 if seven restaurants participate
$200.00 ifeight restaurants participate
$225.00 if nine restaurants participate
$250.00 if ten or more restaurants

participate

Exceptions would be made for select local
social service agencies in limited situations

Exceptions would be made for specific local
social service agencies working with
restaurants donating less than ten meal
gift certificates annually

No cost for local social service agencies
that participate in the HotelsIMotels In
Partnership Program and/or the Restaurants
In Partnership Program

$25.00 for local social service agencies that
are not currently participating in the
HotelsIMotels In Partnership Program or in
the Restaurants In Partnership Program, but
choose to be listed as a local social service
agency that would like to receive notice of
donated furniture availability

$100.00 each time one hotel/motel donates
furniture

$500.00 as an annual administrative fee for
local social service agencies that receive
multiple donations of furniture from ten to
nineteen different hotels/motels



ADMINISTRATIVE FEES

$1,000 as an annual administrative fee for
local social service agencies that receive
multiple donations of furniture from more
than twenty different hotels/motels

Exceptions would be made for select local
social service agencies in limited situations

Exceptions would be made for specific local
social service agencies where participating
hotels/motels donate less than ten rooms of
furniture

Disaster Site Collection and Re-Distribution Partnership

Registration Fees

Participatory Fees

No cost for local social service agencies
that participate in the HotelsIMotels In
Partnership Program, Restaurants In
Partnership Program, and/or Furniture
Partnership

No cost for major national social service
agencies

$25.00 for local social service agencies that
are not currently participating in the
HotelsIMotels In Partnership Program, in
the Restaurants In Partnership Program,
and/or the Furniture Partnership, but choose
to be listed as a local social service agency
that would like to receive notice of donated
product availability as aRe-Distribution
Local Social Service Agency

$50.00 for local social service agencies that
are not currently participating in the
HotelsIMotels In Partnership Program, in
the Restaurants In Partnership Program,
and/or the Furniture Partnership, but choose
to be listed as a local social service agency
that would like to receive notice of donated
product availability as a Disaster Collection
Site

No cost for local social service agencies
that participate in the HotelsIMotels In
Partnership Program, in the Restaurants In
Partnership Program, the Furniture
Partnership, and/or the Disaster Site
Collection and Re-Distribution Partnership



ADMINISTRATIVE FEES

Participating businesses would contribute funding based on specific partnership program participation:

Hospitality Partnership

Housing Partnership

Regional Disaster Warehouse Partnership

Hospitality Partnership

Disaster Site Collection and Re-Distribution Partnership

Transport Partnership

Warehouse Partnership

Mini-Warehouse Partnership

Retail Partnership

Media Partnership

Waste Disposal Partnership

HotelsIMotels In Partnership Program

Restaurants In Partnership Program

Furniture Partnership

No cost for major national social services
agencies

To Be Determined

To Be Determined

No cost to participating businesses

No cost to participating businesses

To Be Determined

To Be Determined

To Be Determined

To Be Determined

To Be Determined

To Be Determined

To Be Determined

No cost to participating businesses

No cost to participating businesses

No cost to participating businesses
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To: Reed Hundt, O\airman

will establi8hed in our 800 nl~.

S1ncerely,

Company: Federal CcImlunications CCDlniss10n

Date: 3-4-96 From: E.R. (Bud) Hicks

Please find Via Fax 1 Page total.
If you do not receive complete and
readable copy notify us immediately
Via Phone 91 5-333-3648

Subj ect : I ClCjnIe that the 888 gerV1oe should be stopped

and that the 888 Service is lilcely to daJnege the geed
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DATE:

FAX
February 29, 1996

MESSAGE

TO:

FROM:

Reed Hundt, Chairman
Federal Communications Commission

Kevin Storman
Team Legends

PAGES: 1 (INCLUDING COVER)

RE: IS5uing Toll Free 888 Service

Dear Mr. Hundt:

We oppose the concept of issuing toll free 888 service and want to
see it stopped before it is enacted.

Should you have any questions, please do not hesitate to contact
us.

Post Office Box 4175 Stockton" CA 95204
209/944-9630 * 800/572-0303 * FAX: 209/465-5896 -
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FAX IlESSAGE
February 29, 1996

Reed Hundt
Federal Communications Commission

Dr. Sher K Malik
Blue Magic Products, Inc.

PAGES: 1 (INCLUDING COVER)

RE: " Issuing Toll Free 888 service

Dear Mr. Hundt

we oppose the concept of issuing toll free 888 service and want to see it stopped before
it is enacted.

Should you have any questions, please do not hesitlte to contact us.

,.....

7~·~~--·--."
/" S. K. Malik, Ph.D
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Bl.UE MAGIC PRODUCTS, Inc.
Pnl;t Office 80x 41 1S • Stockton, California 95204· Phone (209) 9.8·8075· 800-344-3244
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COMPANY: Federal Communications Commission
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DATE/TIME SENT: ----&bruary 29, 1996 - 5:30 pm
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MESSAGE:

Dear Sir:

I am one of the many business people who has an 800 number
and was not contacted by my telephone company regarding the
pOSSibility of protecting my number for the proposed 888 service.

Based on the facts as I understand them I think the 888 area
code proposal should be stopped immediately. The FCC has not
given proper consideration to the impact of what has been quickly
planned and approved and reasonable notice and opportunity to
comment has not been prOVided to those who will be impacted by
this action.

The 888 solution is not the best one for the problem and should
be reconsidered. Other options are much more reasonable and
should be explored carefully before the decision is taken.

Sincerely,

FROM: __D...a..l-.:ye--..T.....h.....ue_sQ<o....nJ-! _

THIS TRANSMISSION TOTALS 1 PAGE(S)
INCLUDING THIS COVER SHEET

12245 World Tr.de Dr., Suite F. S.n Diego, CA 92128
Telephone (819) 878-1101 Fscsimile (819) 878-0491~
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FAX Number:

FCC Ken AbelRecipient Co: _,____________ From:

Attention: Reed Hun d~ , Cnair ma n Number of PI.S (Including this sheet): --'!;).__

I was just notified that the new 888 toll free area code will
be going into effect todaYl and that the FCC gave long distance
t e1e ph0 ne ie 0 mpan 1eson 1Y 1 wee k t 0 con t act a11 the i r
sub scr 1be r:s to protect t hei r 600 numbers a9a ; ns t dup1 i cat i on .
As a result only some 375 , 00 customers, out of 10 million _
1es s than 4% - wil 1 be pratec ted. Not hay i"9 been not i fied, my'"
number ;s NOT protected. rn

~ 0The purpose of this letter is severalfold. ~~< ~ rn
'" p' ..... .;:.. ~

First to express my dismay that the FCC would not give~f~g~ rn
dis tan ce compan i ! sad equa t e t ; met0 con t act ALL the 1r ~\0 n1t r s C'
abo ut pro t,e c t ion. T0 con t act all ten m; 11ion 800 number uS'lt r s
would require making 250,000 calls an hour for 8 hours a diY,
dur1ng those 5 working days. Figuring each call would take 3
minutes, that's 12,500 man-hours PER HOUR for that week. S6unds
pretty 1mposs1ble to me.

Second, to express my desire in getting my number protected.

Third, to express my dismay at the imp1emention of the 888
system for toll free calls, which will totally confuse both
business and (.specially) consumer callers) to the extreme
detriment of the commercial businesses who have bought into,
and supported, the 800 system a11 these years. As I understand
merely by SWitching pagers and residences FROM the 800 area
code to some other code (500 or 400 or ... ) you would.free up
enough 800 numbers to eliminate the need for the 886 area code.

In conclusion I ask that you reconsider the introduction of the
888 are a c·o de for to 11 free ca11s. I t wi 11 be bad - and co st 1Y
- for businesses. Someone will undoubtedly benefiti who will it
be-a special interest group?
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FAX MESSAGE

DATE:

TO:

FROM:

February 29, 1996

Reed Hundt
Federal Communicattons Commission

Les Walker
Art Director
Gold Star Printing & Graphics

DOCKET FILE COpy ORIGINAL

PAGES: 1 (INCLUDING COVER)

RE: Issuing Toll Free 888 Service

Dear Mr. Hundt:

We oppose the concept of issuing toll free 888 service and want to see it stopped before it is
enacted.

Should you have any questions, please do not hesitate to contact us.

Sincerely,

::ft?j;I~
Les Walker
Gold Star Printing & Graphics
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it goes into effect.

Karl H. Finzel
Owner
The A11kar Gardens Resort
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Reed Hundt Chairman
Federal Communications Commission

Marie .Andrews
Innovative Sleep Concepts
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PA.GES: 1 (INCLUDING COVER)

RE: IssuinS Toll Free 818 Service

DIIr Mr. Hundt:

We oppo!e the concept ofissuinStoU he na service and WIIttt to sec it stopped before it is enacted.

Should you have any qUelt1ons, please do not hesitate to contact us.

c~~
Mlrie Andrews
Vice President

MAl

P.O, BOX 4175 STOCKTON, CA 95204 PHONE: 800/352-555d


