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The National Association ofBroadcasters ("NAB")! submits these comments on certain

issues in the Commission's Notice ofProposed Rule Making.

Market Definition

As the Commission recognizes (Notice ~ 29), Arbitron no longer updates its television

market definitions that the Commission relied on in regulating national television ownership reach.

The Commission proposes to use the roughly equivalent Nielsen measure - DMAs - as a

substitute. NAB concurs with the Commission's proposal. DMAs are now the only widely

available and generally accepted delineation of television markets. It is important that licensees be

able to predict with accuracy the impact of an acquisition on their compliance with the multiple
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ownership rules. The Commission therefore should rely on a widely available measure to avoid

disputes about the audience reached by station groups.

Satellite Stations and Duopolies

The Commission also asks for comments on whether it should separately count the

audiences of full-power satellite television stations and of stations that it may permit one entity to

co-own in a single television market. The Commission proposes that satellite stations and

duopolies and LMAs in the same market as a parent station would not be deemed to add to the

licensee's audience reach for purposes of applying the television national ownership rule. NAB

agrees with the Commission that the rule focuses on potential audience reach, rather than actual

viewership, and the potential audience for one owner in a market is the same whether it reaches

that audience over one station or more.

By the same token, if a satellite station operates in a different market than its parent, then

it would be appropriate to include the audience in the satellite station's market in calculating the

owner's total audience reach. The Commission should recognize, however, that there may be

instances where a station in one market has a satellite in another market, but the satellite serves

only a small part of the latter market, perhaps because the part of a county the satellite serves

cannot receive signals from the stations that serve the rest of the county. In that case, attributing

all of the audience in the market in which the satellite operates to its parent licensee would
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inaccurately count viewers that the licensee could not even potentially reach. The Commission

should, therefore, recognize that waivers of the rule may be needed to address these situations
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