84/21/97 11:23:43 FAXAuWAY-> 2824182821 12624182821 Page 8681

EX FARTE OR LATE FILED

Date : Apr 21, 1997 18:26 GMT
To : 12024182821
Fram : interact@interactivism.cam

Subject: Campaign Finance Reform

On Mon Apr 21 14:24:13 EDT 1997 you received the following mess&ECE"VED

Commissioner Susan Ness

Federal Communications Commission APR 2 3 ’997

1919 M Street NW

Washington, D.C. Federal Semnenications Car a1 ssion
Ultics of Secraary

Dear Commissioner Ness,

I am writing to ask you to put the welfare of American democracy ahead of
corporate weclfarce that scems to do so well in Washington.

You recently issued licenses that will allow television broadcasters

to make use of a new spectrum of the public's airwaves for the
introduction of digital TV services. The decision to offer such access
without charge was undoubtably a result of a multi-million dollar lobbying
effort by the broadcast industry.

In exchange for free use of the public's airwaves, broadcasters should be
spccifically required to return a very small scgment of air time to help
clean up the political campaign process.

Much of the fundraising pressure faced by political candidates is a
result of the need to pay for TV time. Giving candidates free time would
lessen their dependency on big donors and on special interests.

I'd like to see the creation of a national political broadcast

time bank. Broadcasters should be required to deposit a couple of hours
of prime ad time each election season and this time should go to
qualificd candidates. And I'd like the candidate required to appcar on
camera during this time and talk to me.

Please save our democracy.

The value of this time bank could be kept at about = million,

about what politicians spent in the 1995-1996 election cycle. That's
about one half of one percent of the gross ad revenues the broadcast
industry took induring that period. A small price to pay for improving
democracy and helping restore the public's faith and interest

in the political process.

Signed: David Fenton
E~-Mail: david@fenton.cam
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Date Apr 21, 1997 18:20 GMT

To 12024182821 RECE’VED

From : interact@interactivism.com
Snhject.: Campaign FPinance Refarm

On Mon Apr 21 14:22:03 EDT 1997 you received the following meesage: 7
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CommigRioner Susan Noss

Federal Communications Commlission
1919 M Street NW

Washington. D.C.

Naar Commisioner Nesg,

I am writing to aek you to put the welfare of American democracy ahecad of
corporate welfare that seems to do so well in Washington.

You recently 1ssued licenses that willl allow Television broadcasters

to make usec of a new spectrum of the public'e airwavee for the
introduction of digqital TV services. The decision to offer such access
without charge was undoubtably a result of a multi-million dollar lobbying
affart. by tha broadeast industry.

In cxchange for free uec of the public'e airwavee, broadcastere ehould be
specificallv required to return a very small segment of air time to help
clean up the political campaign process.

Much of the rundraising pressure raced by politlcal candidates 18 a
reeult of the need to pay for TV time. Giving candidatee free time would
lessen their dependency on big donors and on special interests.

T'd Tike to seao the areation of a national pnlitical breadcast

time Dbank. Broadcasters should be required to deposlt & couple oI hours
of prime ad time cach election ecaeon and thie time ehould go to
qualified candidates. And I'd like the candidate required to appear on
camera during this time and talk to me.

Please save our democracy.

The value of this time bank could be kept at about - million,

about what politicians spent in the 13995-1926 election cycle. That's
abhout. Ana half of nne porcent. of the grnzgs ad revennes the hroadcast
industry took 1lnduring that period. A small price to pay for improving
democracy and helping reetore the public'e faith and intercet

in the political process.

Slgned: David Fenton
E-Mail: david@fenton.com
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To ¢ 12024182821 7
From i interact@interactivism.com
Subject: Campaign Finance Raform

On Tue Apr 22 11:05:19 EDT 1997 you received the following meceeage: RE{\ 5 )
EIVE,
EIVED

i

H

Commiggioner Snsan Ness APR 2 3 1997

Federal Communicatlions Commission
1919 M Strect NW

Faderyi ..
Washingten, D.C. &y s

T Sginn

Near Commigsioner Neoss,

I am writing to aek you to put the welfare of American democracy ahead of
corporate welfare that seems to do so well in Washingtomn.

You recently l1ssued licenses that will allow television broadcasters

to make uee of a new gpectrum of the public'e airwavee for the
introduction of digqital TV services. The decision to offer such access
without charge was undoubtably a result of a multi-million dollar lobbying
offart. hy the broadeagt indnstry.

In cxchange for freec use of the public's airwavee, broadcastere should be
specifically required to return a very small segment of air time to help
clean up the political campaign process.

Much of the rundraising pressure faced by political candidates 18 a
rceult of the need to pay for TV time. Giving candidatee free time would
lessen their dependency on biq donors and on special interests.

T'd 1ike to =esc the creation nf a national pnlitical broadcast

time bank. Broadcasters should be required to deposit a couple of hours
of prime ad time cach clection ecaeon and thie time ghould go to
qualified candidates. And I'd like the candidate required to appear on
camera during this time and talk to me.

The value of this time bank could be kept at about - million,

abont. what paliticiansg spent. in the 1895-1994 slertion nyale. That's
about one halrl of one percent of the Jross ad revenues the broadcast
induetry took induring that peried. A emall price teo pay for improving
democracy and helping restore the public's faith and interest

in the political process.

Signed: Paul David Tuff
E-Mail: paultuff@redshift.com
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EX FARTE OR LATE FILED
Date t Apr 22, 1997 14:09 GMT
To : 12024182821
From i interact@interactivism.com .
Snbject: Campaign Finanas Reform f‘?ECi'm

On Tue Apr 22 10:11:10 EDT 1997 wyou received the following meeeage:

Commi’Rioner Sngan Nessr dee;g;
Federal Communications Commission
1919 M Street NW
Washington, D.C.

Naar ClommikRioner Nosg,

I am writing to aek you to put the welfare of American democracy ahcad of
corporate welfare that seems to do so well in Washington.

You recently 1ssued licenses that wlll allow televilsilon broadcasters

to make ueec of a now epectrum of the public'e airwavee for the
introduction of digital TV services. The decision to offer such access
without charge was undcubtably a result of a multi-million dollar lobbying
affort. by the hroadcast indnstry.

In ecxchange for free uec of the public'e airwavee, broadcastere ghould be
specifically required to return a vervy small seqment of air time to help
clean up the political campaign process.

Much of the fundralsing pressure raced by political candldates 1S a
reeult of the need to pay for TV time. Giving candidatece free time would
lessen their dependency on biq donors and on special interests.

T'd 1ike tn =ee the creation of a national political hroadeast

time bank. Broadcasters should be required to deposit a couple of hours
of prime ad time cach clection ecason and this time eshould go to
qualified candidates. 2And I'd like the candidate required to appear on
camera during this time and talk to me.

The value of this time bank ccould be kept at about - million,

abont. what. politinians fpant. in tho 199%5-1994 elaction aynla. That's
about one half of one percent of the gross ad revenues the broadcast
industry took induring that period. A small price to pay for improving
democracy and helping restore the public's faith and interest

in the political process.

Signed: Jaeon R. Tippitt
E-Mail: Jasrtipp@mars.utm.edu
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EX PARTE OR LATE FILED

Date : Apr 22, 1997 5:15 GMT
To : 12024182821
From : interact@interactivism.com

Snbject.: Campaign Finanae Rafarm

) . # EEE;” '
On Tue Apr 22 01:25:12 EDT 1997 you received the following meeeage: ' LJEiVEﬁ
-
5 i}

CommigRioner Susan Ness

Federal Communications Commlission
1919 M Stroct NW

Washington, D.C.

Near Cammis<ionar Ness,

I am writing to aek you to put the welfare of American democracy ahecad of
corporate welfare that seems to do so well in Washington.

You recently issued licenses that wlll allow Ctelevision broadcasters

to make usec of a now spectrum of the public'es airwaves for the
intreduction of digital TV services. The decision to offer such access
without charge was undoubtably a result of a multi-million dollar lobbying
affnrt. by the hroadrast indnstry.

In cxchange for frece usc of the public'e airwavee, broadcastere should be
specifically required to return a very small seqment of air time to help
clean up the political campaign process.

Much of the rfundralsing pressure raced by political candidates 1s a
reeult of the nced to pay for TV time. Giving candidatce free time would
lessen their dependency on biq donors and on special interests.

T'd like tn fee the areation of a national pnalitical breadrast

Time bank. Broadcasters should be required to deposit a couple of hours
of prime ad time cach clection scason and thie time should go to
qualified candidates. And I'd like the candidate required to appear on
camera during this time and talk to me.

I agree Iz

=0

P

r~o
The value of this time bank could be kept at about - million, -
ahont. what. politicians spent. in the 1995-1994 aloction ayclae. That's —_— =
apout one hall of one percent of the gross ad revenues the broadcast - o
. A -
induetry took induring that peried. A emall price to pay for improving s m

democracy and helping restore the public's faith and interest
in the political process.

=y
—

figned: Ian Van Slyke
E-Mail: Dblu@mindspring.com
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EX PARTE OR LATE FILED

Date ¢ Apr 22, 1997 16:08 GMT

I.'T-‘:om iﬁgziizz:iiternctivism.com Rﬁ@’,g\,f‘:h

Suhject: Campaign Financse Rafarm B I P

On Tue Apr 22 12:08:05 EDT 1957 you received the following meesage: APR 2 3 1997
Federa;

Commiggionar S11gan Noks

Faderal Communications Commlission
1919 M Strect NW

Washington, D.C.

Near Commikkinner Ness,

I am writing to aek you to put the welfare of American democracy ahcad of
corporate welfare that seems to do so well in Washington.

You recently issued licenses that will allow television broadcasters

to make uee of a noew epectrum of the public's airwaves for the
introduction of digital TV services. The decision to offer such access
without charge was undoubtably a result of a multi-million dellar lobbying
offort by the brnadcast. indnstry.

In czchange for free uee of the public's airwaves, broadcastere should be
specifically required to return a verv small segment of air time to help
clean up the political campaign process.

Much of the rundrailsing pressure raced by polltical candildates 1s a
reeult of the need to pay for TV time. Giving candidatee free time would
lessen their dependency on biq donors and on special interests.

T'd like to see the creation of A national pnlitical broadcast

time bank. Broadcasters should Dbe required to deposit a couple oOf hours
of prime ad time cach clection ecason and thie time should go to
qualified candidates. And I'd like the candidate required to appear on
camera during this time and talk to me.

The value of this time bank could be kept at about - milliom,

about what pnliticiang spent in the 1995-1994 elactinn cycla. That's
about one halr of one percent of the gross ad revenues the broadcast
induetry took induring that period. A emall price to pay for improving
democracy and helping restore the public's faith and interest

in the political process,

gigned: Bob Heafner
E-Mail: rheafner@naxs.com
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EX FARTE OR LATE FILED

Date ¢ Apr 22, 1997 15:17 GMT
To 1 12024182821
T'rom ¢ interact@interactivism.com
Suhject: Campaign Finanne Refarm z?_"ﬁ 0g g
¢ tﬁ‘llgézﬂi;g:;fﬁ

e 4 £

On Tue Apr 22 11:47:17 EDT 1997 you received the following meeeage!
APR 2 3 1997
Commikgionsr Snkan Nasks .
regdar

Federal Communications Commission o e
1919 M Stract NW b 0
Washington, D.C.

Near Commig:inner Nags,

I am writing teo aek you to put the welfare of American democracy ahcad of
corporate welfare that seems to do so well in Washingten.

You recently 1ssued licenses that wlll allow television broadcasters

to make ueec of a now epcctrum of the public's airwavee for the
introduction of digital TV services. The decision to offer such access
without charge was undoubtably a result of a multi-million dollar lobbying
affort. hy the broadeact industry.

In cxchange for freec ueec of the public's airwavee, broadcastere should be
specifically required to return a very small seqment of air time to help
clean up the political campaign process.

Much of the rundralsing pressure raced by political candidates 18 a
reeult of the neced to pay for TV time. Giving candidatce free time would
lessen their dependency on biq donors and on special interests.

T'd 1lika tn =ee the creation of a national political broadeast

time bank. Broadcasters should be required to deposit a couple Orf hours
of prime ad time cach clection gcaeon and thie time ehould go to
qualified candidates. And I'd like the candidate required to appear on
camera during this time and talk to me.

The value of this time bank could be kept at abecut - millicon,

abont. what. paliticians spent. in the 1995-199f alection aynla. That's
about one halr of one percent of the gross ad revenues the broadcast
induetry took induring that period. A emall price to pay for improving
democracy and helping restore the public's faith and interest

in the political process.

ERYEREL:

Signed: Bernard Niecnholz
E-Mail: bernard.nisenholz@csun.edu
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EX PARTE OR LATE FILED

M
Date : Apr 22, 1997 22:53 GMT ‘R“ L
To : 12024182821
From : interactfRinteractivism.com

Subject: Campaign Finance Reform

P
On Tue Apr 22 18:37:36 EDT 1997 you received the following message: 'F?ﬁi(jffgiigtﬂ#

Cammissioner Susan Ness

Federal Cammunications Cammission
1919 M Street NW

Washington, D.C.

Dear Commissioner Ness,

I am writing to ask you tc put the welfare of American democracy ahead of
corporate weclfarc that scoms to do so well in Washington.

You recently issued licenses that will allow television broadcasters

to make use of a new spectrum of the public's airwaves for the
introduction of digital TV services. The decision to offer such access
without charge was undoubtably a result of a multi-million dollar lobbying
effort by the broadcast industry.

In exchange for free use of the public's airwaves, broadcasters should be
specifically required to return a very small segment of air time to help
clean up the political campaign process.

Much of the fundraising pressure faced by political candidates is a
result of the need to pay for TV time. Giving candidates free time would
lessen their dependency on big donors and on special interests.

I'd like to see the creation of a national political broadcast

time bank. Broadcasters should be required to deposit a couple of hours
of prime ad time each election season and this time should go to
qualificd candidates. And I'd like the candidate required to appcar on
camera during this time and talk to me.

Lest you forget that we, the tazpayers,
OWN the airwaves! We, the taxpayers,
PAY YOUR SALARIES!! Now is the time to
stop working for the corporate
interests, and begin working for the
common good!

The valuc of this timec bank could be kept at about - million,

about what politicians spent in the 1995-1996 election cycle. That's
about one half of one percent of the gross ad revenues the broadcast
industry took induring that period. A small price to pay for improving
democracy and helping restore the public's faith and interest

in the political process.

Signed: Marcello Aurelio Lanfranchi
E-Mail: marcello@sirius.com

Phey ed Toloe paate
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Date : Apr 22, 1997 23:21 GMT EX PARTE OR LATE F”.ED ?\?R ;—j
To : 12024182821
'rom i interact@interactivism.com

Snbhject: Campaign Finance Reform HEC%!VE?‘?
R B 5\ "AJ

On Tue Apr 22 19:23:21 EDT 1997 you received the following meesage:

APR 2 3 1997

L Farde.
Commiggioner Sngan Ness Fadp e,

Federal Communicatlons Commission
1919 M Strect NW
Washington, D.C.

Near Commirsisner Nasse,

I am writing to aek you to put the welfare of American democracy ahcad of
corporate welfare that seems to do so well in Washington.

You recently 1ssued licenses that willl allow televislion broadcasters

to make usc of a new epectrum of the public'e airwavee for the
introduction of digital TV services. The decision to offer such access
without charge was undoubtably a result of a multi-million dollar lobbying
affart. by tha hroadcazt indnstry.

In cxchange for free uee of the public'e airwavee, broadcastere ehould be
specifically required to return a very small seqment of air time to help
clean up the political campaign process.

Much of the fundralsing pressure raced by polltical candldates 1S a
rceult of the need to pay for TV time. Giving candidates free time would
lessen their dependency on big donors and on special interests.

T'd 1ike to =oa tha areation of a national pnlitical broadcast

time bank. Broadcasters should be required to deposit a couple oI hours
of prime ad time cach clection ecason and thie time should go to
qualified candidates. And I'd like the candidate required to appear on
camera during this time and talk to me.

The value of this time bank could be kept at about - million,

about what politicians spent in the 1995-199%6 election cycle. That's
abmt. one half af one parcent of the grnks ad reveniies the hroadaast
industry tookK 1lnduring that pericd. A small price to pay Ior improving
democracy and helping reetore the public'e faith and intercet

in the political process.

Signed: J. Kevin King
E-Majil: Jjkkl@ixz.nctcom.com

v Sy -
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Date 1 Apr 23, 1997 1:19 GMT -
To 1 12024182821
From i interact@interactivism.com
Subject: Campaign Finance Refoarm
On Tue Apr 22 21:21:43 EDT 1997 vou reccived the following meceeage: i:; {ﬂ%

g H oo
BN

Commigkionar Sukan Ness 4 '
Federal Communications Commilssion PR 2 ’99
1919 M Strect NW Fasder. : 7

Washington, D.C.
Near Commigeionar Negs,

I am writing to aek you to put the welfare of American democracy ahead of
corporate welfare that seems to do so well in Washington.

You recently i1ssued licenses that will allow television broadcasters

to make use of a noew spectrum of the public'es airwaves for the
introduction of digital TV services. The decision to offer such access
without charge was undoubtably a result of a multi-million dollar lobbying
affort. by the broadcast. industry.

In cxchange for free ueec of the public'e airwavee, broadcaestere should be
specifically required to return a very small segment of air time to help
clean up the political campaign process,

Much of the rundralsing pressure faced by political candidates 1is &
rceult of the nced to pay for TV time. Giving candidatee free time would
lessen their dependency on biq donors and on special interests.

T'd Tike to sae the eraation of a national polifical hroadcast

time bank. Broadcasters should be required to deposit a couple of hours
of prime ad time cach clection ecason and thie time ghould go to
qualified candidates. And I'd like the candidate required to appear on
camera during this time and talk to me.

Dear Sirs:

I think it is an excellant idea to give
free air time to political canidates,
in fairnekk tn both unters and
politlicians. The benerits would allow
a greater variety of people to run for
office, and nullifv the effect of
special interest groups. Let's do it.
Sincerely,

Gil Pitkoff

The valne of thig time bank conld he kept at abont - million,
about what politiclans spent i1n the 1933-19%6 election cycle. That's




84/22/97 19:16.55 FAXAWAY-> 2824182821 12824182821

about onc half of onc percent of the groee ad revenuce the breadcaet
industry took induring that period. A small price to pav for improving
democracy and helping restore the public's faith and interest

in the pnlitical process.

Sigqned: Gil Pitkoff
E-Mail: g@ilpit@3-cities.com

Page 082
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Date ! Apr 22, 1997 23:23 GMT
To 1 12024182821
From i interact@interactivism.com

Snhjeat: Campaign Finance Refarm

On Tuec Apr 22 19:21:21 EDT 1997 you received the following meesage: REC{:E %f{'xm

Commigtiener Snsan Ness APR 2 3 ?9?7
Federal Communications Commlission o

1919 M Strect NW o
Washington, D.C.

Naar Cammi<<sinnar Noge,

I am writing to aek you to put the welfare of American democracy ahcad of
corporate welfare that seems to de so well in Washington.

You recently 1ssued licenses that will allow televislon broadcasters

to make uec of a new spectrum of the public'e airwavee for the
introduction of digital TV services. The decision to offer such access
without charge was undoubtably a result of a multi-million dollar lobbying
affart. by the hroadcazt indnstry.

In czchange for free use of the public'e airwavee, broadcaetere ehould be
specifically required to return a vervy small segment of air time to help
clean up the political campaign process.

Much of the Iundralsing pressure faced by political candidates 18 a
result of the need to pay for TV time. Giving candidatee free time would
lessen their dependency on big donors and on special interests.

T'd 1ika tn Raa tha creation of a natinmal pnlitical broadcash

time bank. Broadcasters should be required Co deposit a couple of hours
of prime ad time ecach clection ecason and thie time ghould go to
qualified candidates. And I'd like the candidate required to appear on
camera during this time and talk to me.

Free alir time for qualiried candidates
ie definitely in the intezest of the
Spirit of American Democracy. IT'S
TIME TO DE-ESCALATE! We are all aware
of the absurdity nf the Pnlitical
Campalgn Arms race. The question 1S,
who ie going to have the courage to take
the first step.

Tha valne of this Lime bhank conld bs kept ah abent - millinn,

about what politiclans spent in the 1395-1336 electlon cycle. That's
about onc half of onc percent of the groee ad revenuce the broadcast
industrv took induring that period. A small price to vay for improving
democracy and helping restore the public's faith and interest

in the pnlitical process.
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Signed:
E-Mail:

FAXAWARY->

Thomas Billman
Toadhall@fuse.net

2824182821 12624182821

Page 082
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Date 1 Apr 23, 1997 3:38 GMT
To 1 12024182821
I'rom ; interact@interactivism.com

Snhject: Campaign Finance Refarm

On Tuc Apr 22 23:40:53 EDT 1997 you received the following meeeage:

Commiggionar S1ugan Noss

Federal Communications Commission
1919 M Strect NW

Washington. D.C.

Near Commiskioner Nage,

I am writing to aek you to put the welfare of American democracy ahcad of
corporate welfare that seems to do so well in Washington.

You recently issued licenses that willl allow televislon Droadcasters

to make uge of a now spectrum of the public'e airwavee for the
introduction of diqital IV services. The decision to offer such access
without charge was undoubtably a result of a multi-million dollar lobbying
affort. by the hrnadaast indnstry.

In cxchange for freec usc of the public's airwavee, broadcastereg should be
specifically required to return a very small seament of air time to help
clean up the political campaign process,

Much of the rfundralsing pressure raced by political Candildates 18 a
result of the nced to pay for TV time. Giving candidatee frec time would
lessen their dependency on biq donors and on special interests,

T'd 1ika tn gee the creatisn of a national pnlitical broadcast

tlme bank. Broadcasters should be required to deposit a couple ol hours
of prime ad time cach clection ecason and thie time should go to
qualified candidates. And I'd like the candidate required to appear on
camera during this time and talk to me.

The value of this time bank could be kept at about -~ million,

about what politicians spent in the 193%5-15%5%G election cycle. That's
ahont. one half of one perrent nf the grask ad ravennas the hroadcast
1ndustry took induring that perled. A small price to pay Ior improving
democracy and helping reetore the public's faith and interest

in the political process.

$igned: Steve Fry
E-Mail: ewfry@ecarthlink.net
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Date i Apr 23, 1997 6:39 GMT ﬁ?R Lo v =
To 1 12024182821
Trom : interact@interactivism.com

Snhject.: Campaign Finance Reform

On Wed Apr 23 02:41:25 EDT 1997 you received the following meceeage: ?}é‘“ﬁ ’w'gﬂflazlmi
"J. o L‘ ki

Commiscionar Siugan Ness APR 2 3 1997

Federal Communications Commission
1919 M Strect NW Fagpr PP
Washington, D.C. Chi i o

Near CommikRioner Noss,

I am writing to aek you to put the welfare of American democracy ahead of
corporate welfare that seems to do so well in Washingtoen.

You recently 1ssued licenses that wlll allow televlslion broadcasters

to make uee of a new epectrum of the public'e airwavee for the
introduction of digital TV services. The decision to offer such access
without charge was undoubtably a result of a multi-million dollar lobbying
offort. by tha broadcast industry.

In exchange for freec uec of the public'e airwavee, broadcaetere should be
specifically required to return a verv small segment of air time to help
clean up the political campaign process.

Much of the rundralsing pressure raced by political candidates 18 a
result of the need to pay for TV time. Giving candidatece free time would
lessen their dependency on biq donors and on special interests.

T'd 1ike to zea tho areatinn of a natinnal pnlitical breadeast

tlme bank. Broadcasters should be required to deposSlt a couple oI hours
of prime ad time cach clection ecason and thie time ghould go to
qualified candidates. And I'd like the candidate required to appear on
camera during this time and talk to me,

The value of this time bank could be kept at about - million,

about what politicians spent in the 19395-199C election cycle. That's
ahont. one half nf ona parcent. of the grogs ad ravenner tha hreoadeast
industry took lnduring that period. A small price to pay Ior 1mproving
democracy and helping reetore the public'e faith and interest

in the political process.

Signed: Anna Hoveskeland
E-Mail: ahowvee@bu.cdu
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Date : Apr 23, 1987 9:10 GMT
To 1 12024182821

From i interact@interactivism.com
Subject.: Campaign Finance Refarm

On Wed Apr 23 05:12:37 EDT 1997 you received the following meseage:

Commigeioner Sugan Naess .
Federal Communications Commission . g
1919 M Strect NW )

Washington, D.C.

Near Commigsioner Ness,

1 am writing to aek you to put the welfare of American democracy ahcad of
corporate welfare that seems to do so well in Washington.

You recently 1ssued licenses that will allow televislon broadcasters

to make uec of a naw spectrum of the public'e airwavee for the
introduction of diqital TV services. The decision to offer such access
without charge was undecubtably a result of a multi-million dollar lobbying
offart. by tha hroadecast indnshry.

In cxchange for free use of the public'e airwaves, broadcastere should be
specifically required to return a verv small seament of air time to help
clean up the political campaign process,

Much of the rundraising pressure raced by political candidates 15 a
result of the need to pay for TV time. Giving candidatee free time would
lessen their dependency on big donors and on special interests,

T'd 1ike to zea tha creation of a national pnlitinal broadeast

time bank. Broadcasters should De required Tto deposlit a couple of hours
of prime ad time cach clection scaeon and thie time should go to
qualified candidates. And I'd like the candidate required to appear on
camera during this time and talk to me.

The value of this time bank could be kept at about - million.

about what politicians spent in the 13%95-1936 election cycle. That's
abont. sne half af one parcent nf tha aregs ad revenneg the brnadeast
1ndustry took 1nduring that period. A small price to pay ror improving
democracy and helping restore the public'e faith and intercet

in the political process.

Signed: Ann Barcomb (Dutch emall, but American citlzen)
E-Mail: ann@via.nl
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Date t Apr 23, 1997 6:51 GMT
To 1 12024182821
From : interact@interactivism.com

Swhject: Campaign Finance Rafnrm

On Wed Apr 23 02:56:29 EDT 1997 you received the following megsage:

Commigkioner Snkan Nasks

Federal Comminications Commission
1919 M Street NW

Washington, D.C.

Near Commigkioner Nags,

I am writing to ask you to put the welfare of American democracy ahcad of
corporate welfare that seems to do so well in Washington.

You recently 1ssued licenses that will allow televislon broadcasters

to make uec of a new spectrum of the public'e airwavee for the
introduction of diqital TV services. The decision to offer such access
without charge was undoubtably a result of a multi-million dollar lobbying
affort. by the broadcast industry.

In axchange for free uee of the public'e airwavee, broadcastere should be
specifically required to return a very small seqment of air time to help
clean up the political campaign process.

Much or the rfuyndralsing pressure faced by politilcal candldates 18 a
reeult of the need to pay for TV time. Giving candidatee free time would
lessen their dependency on big donors and on special interests.

T'd 1ike to sae tha areahion nf A national political bhrnadcast

time bank. Broadcasters should be required to deposit a couple of hours
of prime ad time cach clection scason and thie time ehould go to
qualified candidates. And I'd like the candidate required to appear on
camera during this time and talk to me.

The value of this time bank could be kept at about - million,

about what politicians spent in the 1595-13%96 election cycle. That's
abent. one half of one percent of the grongs ad ravanuar the broadcast
1ndqustry took induring that period. A small price to pay Lor 1mproving
democracy and helping reetore the public'e faith and intercet

in the political process.

sSigned: TIroy Cobourn
E-Mail: knightoftemplar@pipelinc.com
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Date t Apr 22, 1997 15:35 GMT
To 1 12024182821
From i interact@interactivism.com

Sibject.: Campaign Finance Reform

On Tuc Apr 22 11:28:03 EDT 1997 you received the following meeeage:

CommikRioner Sn<an Negs

Federal Communications Commlsslon
1919 M Stroet NW

Washington, D.C.

Near Commissionar Negs, "
G,

I am writing to aek you to put the welfare of American democracy ahead of & T B
corporate welfare that seems to do so well in Washington. o

You recently issued licenses that will allow television broadcasters

to make use of a now epectrum of the public'es airwavee for the
introduction of diqital TV services. The decision to offer such access
without charge was undoubtably a result of a multi-millien dellar lobbying
effort. by tha hroadrazt indnstry.

In ezchange for free uee of the public'e airwavee, broadcastere should be
spacifically required to return a verv small segment of air time to help
clean up the political campaign process,

Much of the rundraising pressure faced by political candidates 1s a
reeult of the neced to pay for TV time. Giving candidatee free time would
lessen their dependencv on biq donors and on special interests.

T'd 1ike tin geo the craation nf a national palitical broadeast

tlme bank. Broadcasters should be required to deposit a couple of hours
of prime ad time cach clection scason and this time should go to
qualified candidates. And I'd like the candidate required to appear on
camera during this time and talk to me.

The value of this time bank could be kept at about - million,

about what politicians spent in the 1935-199G election cycle. That's
ahout. nmme half of ane percent. of the groks ad revenner tha broadcasf
1ndqustry took 1nduring that perlod. A small price to pay ror improving
democracy and helping reetore the public'e faith and intcrest

in the political process.

Signed: Paula J. Ducknhorn
E-Mail: duckhornfuea.nct
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Date 1 Apr 22, 1997 11:09 GMT
To 1 12024182821
From : interact@interactivism.com

Subject.: Campaign Finance Refnrm
On Tue Apr 22 10:11:10 EDT 1997 you reccived the following meesage:

CommigRionar Snsan Nase - Wi‘,jigf'{f"ﬁ
Federal Communicatlons Commission I

1919 M Strect NW ) APRQ 3 ’997

Washington, D.C. -

Near Commiksinnar Ness, i

I am writing to aek you to put the welfare of American democracy ahcad of
corporate welfare that seems to do so well in Washington.

You recently 1ssued llcenses that will allow television broadcasters

to make uee of a3 now spectrum of the public'e airwavee for the
introduction of digital TV services. The decision to offer such access
without charge was undoubtably a result of a multi-million dollar lobbying
affort. by the hroadcast industry.

In exchange for free use of the public'e airwavee, broadcastere should be
specifically required to return a verv small segment of air time to help
clean up the political campaign process.

Much of the rundraising pressure raced by political candldates 18 &
reeult of the need to pay for TV time. Giving candidatce frec time would
lessen their dependency on big donors and on special interests.

T'd Tike to ces the creatien of a natimnal palitical broadrast

time bank. Broadcasters should be required ro deposit a couple Of hours
of prime ad time cach clection scason and thie time should go to
qualified candidates. And I'd like the candidate required to appear on
camera during this time and talk to me.

The value of this time bank could be kept at about - million,

abont. what paliticiang spent in the 1995-1994 olection ryale. That's
about one half of one percent of the gross ad revenues the broadcast
induetry took induring that period. A emall price to pay for improving
democracy and helbing restore the public's faith and interest

in the political process.

gigned: Jaeon R. Tippitt
E-Mail: Jasrtipp@mars.utm.edu
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Date : Apr 22, 1557 15:35 GMT
To 1 12024182821 .
From i interact@interactivism.com \!\/\ M % Y/w%

Subject: Campaign Finance Reform

On Tuc Apr 22 11:18:07 EDT 1997 you received the following megsage:

Commigginnar Snkan Ness
Federal Communications Commisslon

Vashindton, D.C. APR 2 3 1597

Near Commisginner Ness,

I am writing to agk you to put the welfare of Amecrican democracy ahcad of
corporate welfare that seems to do so well in Washington.

You recently 1ssued licenses that wlll allow televislon broadcasters

to make ueec of a now gpectrum of the public'e airwaves for the
introduction of diqital TV services. The decision to offer such access
without charge was undoubtably a result of a malti-million deollar lobbying
affort. by the breoadrast indnstry.

In exchange for free uee of the public'e airwaves, broadcastere should be
specifically required to return a verv small segment of air time to help
clean up the political campaign process.

Much of the Irundralsing pressure faced by political candldates 18 a
result of the need to pay for TV time. Giving candidatee free time would
lessen their dependency on biq donors and on special interests,

T'd 1ike to =ee the creation of a national political broadragh

time bank. Broadcasters should Dbe required to deposlt a couple oI hours
of prime ad time cach clection ecason and thie time should go to
qualified candidates. And I'd like the candidate required to appear on
camera during this time and talk to me.

The value of this time bank could be kept at about - million,

about what politicians spent in the 193%5-13%96 election cycle. That's
ahont. ane half of nne perasnt. of the gross ad ravenmies the broadeast
industry took induring that period. A small price to pay for 1mproving
democracy and helping reetore the public'e faith and intereet

in the political process.

Signed: Mary K. Gloster
E-Mail: mkg2@cornell.adu
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Date t Apr 22, 1597 15:25 GMT
To 1 12024182821
From i interact@interactivism.com

Subjact: Campaign Finanas Raform

On Tue Apr 22 11:18:07 EDT 1997 you received the folloewing meeeage:

Commis<ioner Sukan Nagrs
Federal Communications Commission

1919 M Strect NW APR 2 31
Washington, D.C. e

Naar Commisgionar Nosg,

I am writing to aek you to put the welfare of American democracy ahecad of
corporate welfare that seems to do so well in Washington.

You recently 1ssued licenses that will allow televislon broadcasters

to make uec of a new epectrum of the public'se airwavee for the
introduction of digital TV services. The decision to offer such access
without charge was undoubtably a result of a multi-million dollar lobbying
affart. by the broadeast industry.

In cxchange for free use of the public's airwavee, broadcastere ehould be
specifically required to return a verv small segment of air time to help
clean up the political campaign prucess.,

Much or the fundralsing pressure raced by politlcal candldates 1s a
reeult of the need to pay for TV time. Giving candidatee free time would
Jessen their dependency on big donors and on special interests.

T'd Tike to gea the rreatien of a national pnlitical breoadrast

time bank. Broadcasters should be required to deposit a couple of hours
of prime ad time cach clection scaeon and thie time should go teo
qualified candidates. And I'd like the candidate required to appear on
camera during this time and talk to me.

The value of this time bank could be kept at about - milliocn,

abcut what politicians spent in the 1595-1336 election cycle. That's
abont. ona half of one peraent. of the grnsse ad reventes the hroadrast
1nQustry took induring that perlod. A small price to pay for improving
democracy and helping reetore the public'e faith and intercet

in the political process.

signed: Mary K. Gloster
E-Mail: mkg2@corncll.edu
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Date : Apr 22, 1997 15:23 GMT
To : 12024182821
From i interact@interactivism.com

Snbjert: Campaign Finance Rafarm

On Tue Apr 22 11:13:37 EDT 1997 you received the following meesage!
Cnmmi|]inmar Snkan Nogs

Federal Communications Commission

1919 M Strecet NW

Washington, D.C.

Near Commigkioner Nogs,

I am writing to aek you to put the welfarc of American democracy ahecad of

corporate welfare that seems to do so well in Washington.

You recently 1ssued licenses that wlll allow televislon broadcaster
to make use of a noew epectrum of the public'e airwavee for the

introduction of digital TV services. The decision to offer such access
without charge was undocubtably a result of a multi-million dellar lobbying

offort. by tha broadcast indnstry.

In cxchange for free use of the public'e airwavee, broadcastere ehould be
specifically required to return a very small segment of air time to help

clean up the political campaign process,

Much of the rundralising pressure raced by polltlcal candidates 1s a

reeult of the need to pay for TV time. Giving candidatee frec time would

lessen their dependency on biq deonors and on special interests.

T'd Tike tn fea the areatinn of a national peliftical broadaast

time bank. Broadcasters should be required to deposlt a couple of hours

of prime ad time cach clection ecaeon and thie time should go to

qualified candidates. And I'd like the candidate required to appear on

camera during this time and talk to me.

The wvalue of this time bank could be kept at about - million,
abont. what paliticiang )pent. in the 1995-1998 alection ayale. That!'
about one half of one percent of the gross ad revenues the broadcas

induetry took induring that period. A emall price to pay for improving

democracy and helping restore the public's faith and interest
in the political process,

g€igned: Carol Pineky Blumenthal
E-Mail: cblument@mail.med.upenn.edu
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