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From int~ract@int~ractivism.com

!'l1hjed.: r:ilmpili gn 'F'i1'\il1'\r.e Refnrm

On Wed Apr 23 19:57:02 EDT 1997 you received the following message:

r.nmmi!'l!'linncr !'l1!'liln Ne!'l!'l
federal Communlcatlons Commlsslon
1919 M Street NW
Washinaton. D.C.

'~~~.l~.

RECEIVE6\~:
Y" '" (::~
\.....,.) . " ~ \",

APR 2 8 1W1 c'?'

...
c..t:::!
i~mission

I am writing to ask you to put the welfare of American democracy ahead of
corporate welfare that seems to do so well in Washinqton. Federal G;;:',"iJnk:f"

Olitc", of !;o",,,"\(','

You recently lssued llcenses that wlll allow televlslon ~roadcasters

to make use of a new spectrum of the public's airwaves for the
introduction of diaital TV services. The decision to offer such access
without charge was Ul,doubtably a re,ult of a multi-million dollar lobbying
effnrt. hy t.he hrnil<'lr.il!'lt. in<'ll1!'lt.ry.

In exchange for free use of the public's airwaves, broadcasters should be
specifically required to return a very small seament of air time to help
cl~an up th~ political campai~, proc~".

MUCh or the rundrals1nq pressure raced ~y pol1tlcal cand1dates 1S a
result of the need to pay for TV time. Giving candidates free time would
lessen their dependency on bia donors and on special interests.

T'<'I like t.n !'lee the r.reilt.inn nf il niltinnill pn1it.ir.ill hrnil<'lr.il!'lt
t1me ~ank. eroadcasters should ~e requlred to deposlt a couple or hours
of prime ad time each election season and this time should go to
qualified candidates. And I'd like the candidate required to appear on
cam~ra during thi, tim~ and talk to m~.

Th~ value of thi, tim~ bank could be k~pt at about million,
ilhm,t Whilt. pn1itir.iil1'\~ !'lpent in the ,qq~-,qq~ e1er.tinn r.yr.1e. rhilt'~

a~out one halr or one percent or the qross ad revenues the ~roadcast

industry took induring that period. A small price to pay for imprOVing
democracy and helpina restore the public's faith and interest
in th~ political proc~".

Signed:
E-Mail:

Paul Tifford
action@cibola.net

No. of Copies rec·d'----'-J__
List ABCDE
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On Thu Apr 21 10:25:18 EDT 199, you received the following message:

Prom int~ract~int~ractivi~m.com

Snhj"l":t.: C:i'lmpi'l i <J1'l Fi ni'lnl": " j:l"f(rrm

,RECE'VED~

APR 2 8.1997

EX PAHTE OR LATE FILED
Apr 21, 199, 11:22 ~
12024182821

C:ommi!Ol!Olion"r Sl1!Oli'ln \il,,!Ol!Ol

Federal Communications Commission
1919 M Street NW
Washinaton, D.C.

Date
To

I am writing to ask l~u to put the welfare of American democracy ahead otFedQlaiCGn~)I!n,i~;f;','

corporate welfare that seems to do so well in Washinaton.

You recently issued l1censes tnat will allow teleVision ~roadcasters

to make use of a new spectrum of the public's airwaves for the
introduction of diaital TV services. The decision to offer such access
without charg~ wa~ Ul.doUbtably a r~~ult of a multi-million dollar lobbying
"ffort. hy t.h" hrMOr,i'l!Olt. inOll!Olt.ry.

In exchange for free use of the public's airwaves, broadcasters should be
specifically reauired to return a very small seament of air time to help
cl~an up th~ political campaign proc~~~.

MUcn or tne rundra1sinq pressure raced ~y POlitical can01dates 1S a
result of the need to pay for TV time. GiVing candidates free time would
lessen their dependency on bia donors and on special interests.

T'o lik" t.o !Ol"" t.ho I":r"i'lt.ion of i'l ni'lt.ioni'll polit.il":i'll hroi'lrll":i'l!Olt.

t1me ~anK. Broadcasters should ~e required to deposit a couple or hours
of prime ad time each election season and this time should go to
aualified candidates. And I'd like the candidate reQUired to appear on
cam~ra during thi~ tim~ and talk to m~.

The value of this time bank could be kept at about million,
about what politician~ ~p~nt in th~ 1395-133G ~l~ction cycl~. That'~

i'lhOl1t. nn" hi'llf nf on" p"rl":"nt. nf t.ho <Jro!Ol!ll i'lrl r""onl1"S t.ho hroi'lor.i'l!llt.

industry tooK inaurinq that perioa. A small price to pay ror imprOVing
democracy and helping restore the public's faith and interest
in the political process.

Signea:
E-Mail:

Clinton R. Gardner
gardneclemsn.com

~o. of Copies rec'd /
L,st ABCOE '---L-
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Date
To
Px:om
Snhjer:t. :

Apr 21, 1997 0:16 GMT

120241828~1 . . EX PAnTE OR LATE FILED
1nt~x:act~1ntex:act1V1$m.com

r.~mp~icrn Fin~nr:e Refn~m

'" !ill '9"1o U3 j·m

On Wed Apr 23 20:19:06 EDT 1997 i~u received the following message:

r.nmmillllinno~ Sllll~n Nellll

re~eral Communlcatlons CommlSSlon
1919 M Street NW
Washinqton, D.C.

I am writing to ask you to put the welfare of American democracy ahead of
corporate welfare that seems to do so well in Washinqton.

RECEIVED

APR 28 1997

You recently lssueQ llcenses that Wlll allow televlslon Droa~casters

to make use of a new spectrum of the public's airwaves for the
introduction of diqital TV services. The decision to offer such access
without charg~ wa$ undoubtably a r~$ult of a multi-million dollax: lobbying
effnrt. hy t.he hrnllrir:lI!lt. i min!lt.~y.

In exchange for free use of the public's airwaves, broadcasters should be
specificallY required to return a very small seqment of air time to help
clean up the political campai~l process.

MUCh or the run~rals1ng pressure raceQ by POlltlcal canQ!Qaces 1S a
result of the need to pay for TV time. Giving candidates free time would
lessen their dependency on biq donors and on special interests.

T'~ like t.n Ilee t.ho r:re~t.inn nf l\ n~t.innlll pnlit.ir:1I1 hrnllrir:lI!lt.

tlme ban~. 8roa~casters shoula De requlreQ to aeposlt a couple or hours
of prime ad time each election season and this time should go to
qualified candidates. And Ild like the candidate required to appear on
camera during thi$ tim~ and talk to m~.

The value of this time bank could be kept at about million,
about what politician$ spent in th~ 1995-199G election cycle. That's
~hnnt. nne hill f nf nne perr:ent. nf t.hQ IJrnllll ~<l reuonnell t.he hrn~<lr:~!'lt.

1naustry too~ lnQUrlng that perlo~. A small prlce to pay ror lmprovlng
dcmocraci' and helping restore the public's faith and interest
in the political process.

slgnea:
E-Mail:

ChUS PenQle
oldblue@netrix.net

~o. of Copies rec'd /
LIst ASCOE



81/23/97 21:51:83 FAXAWAY-) 2824182821 12B24182821 Page 881

RECEIVED

Date Apr 24, 1997 4::54 GMT APR itl
To : 12024182821
From : interact@interactivism.conEX P;A."RTE OR LATE FILED
Subject; Campaign Finance Reform

n
o 03 Mi '97

On Thu Apr 24 00:57:07 EDT 1997 you received the following message:

Commissioner Susan Ness
Federal Communications Commission
1919 M Street NW
Washington, D.C.

Dear Commissioner Ness,

I ~ writing to ask you to put the welfare of
corpor~te welf~rc th~t seems to do so well in

RECEIVED

APR 2 8 '997
:::eden~1

American democracy ahead (~::." M
W~shington.

You recently issued licenses that will allow television broadcasters
to make use of a new spectrum of the pUblic's airwaves for the
introduction of digital TV services. The decision to offer such access
without charge was undoubtably a result of a multi4million dollar lobbying
effort by the broadcast industry.

In ezchange for free use of the public's airwaves, broadcasters should be
specific~lly required to return ~ very ~ll segment of ~ir time to help
clean up the political campaign process.

Much of the fundraising pressure faced by political candidates is a
result of the need to pay for TV time. Giving candidates free time would
lessen their dependency on big donors and on special interests.

I'd like to see the creation of a national political broadcast
time bank. Broadcasters should be required to deposit a couple of hours
of prime ad time each election season and this time should go to
qU~lificd c~ndid~tes. And I'd like the c~ndi~tc required to ~ppe~r on
c~ra during this time and talk to me.

The value of this time bank could be kept at about million,
about what politicians spent in the 1995-1996 election cycle. That's
about one half of one percent of the gross ad revenues the broadcast
industry took indurinq that period. A small price to pay for improving
democracy and helping restore the public's faith and interest
in the politic~l process.

Siqned:
E-Mail:

Dianne Seaborg
hermit@sj.bigger.net

No. of Copies reC'd,--_/__
List ABCDE
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fifCE!VED

IJFnCE (iF
Gn~1! l\-\! ~I

II"

Date
To

Apr 21, 1997 1:58 GHT
12024182821 APR Z4

Prom interacteinteractivi5m.com
Sl1hje>r:t.: C':ilmpilicrn Finilnr.e> Re>fn~X PAJY(E OR LATE FILED
On Wed Apr 23 21:56:16 EDT 1997 you received the following message:

C':nmmi !'!!'!i nne>T" Sl1!'!iln Ne>!,!!,!

!eQeral Commun1cat1ons Comm1ss1on
1919 M street NW
Washinqton, D.C.

I am writing to ask you to put the welfare of American democrac~' ahead of
corporate welfare that seems to do so well in Washinqton.

RECEIVED

APR 2 8 1997

You recently 1ssueQ llcenses that w1ll allow celev1s1on ~roaQcasters

to make use of a new spectrum of the public's airwaves for the
introduction of diqital TV services. The decision to offer such access
without charge wa5 undoubtably a re5ult of a multi-million dollar lobbying
e>ffnT't. hy t.he> hT'nillkil!l:t. i nOll!l:t.T"Y.

In exchange for free use of the public's airwaves, broadcasters should be
sPQcificallv required to return a verv small seqment of air time to help
clean up the political campai~l proce5s.

MUCh or the runara1Slng pressure raceQ ~y POl1t1cal CanQ1Qates 1S a
result of the need to pay for TV time. Giving candidates free time would
lessen their dependencv on biq donors and on special interests.

T'o like> t.o !'!e>e> t.ha r.T'ailt.inn nf iI T1i1t.innill pnlit.ir.ill hT'nilor.iI!'!t.

t1me ~an~. BroaQcasters ShoUlQ ~e requ1reQ to aepos1t a couple or hours
of prime ad time each election season and this time should go to
qualified candidates. And I'd like the candidate reauired to appear on
camera during thi5 time and talk to me.

The value of this time bank could be kept at about million.
about what politicians 5pent in the 1995-199G election cycle. That's
ilhnllt. nna hill f nf nna pe>T'r:ant. nf t.he> l]T'n!'!!'! ilO T'e>ue>nlle>!l: t.ha hT'nill1r.iI!'!t.

1naustry toox 1nQUr1ng Chat per1oQ. A small prlce to pay ror lmprovlnq
democracy and helping restore the public's faith and interest
in the political process.

I

SlqneQ:
E-Mail:

Laura ReQ1sh
lcn@gs151.sp.cs.cmu.edu

No. of Copies rec'd
list ABCOE '----
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On Mon Apr 21 11:22:03 EDT 1997 you received the following message:

Date Apr 21, 1997 18:20 GMT
To 12024182821
Prom interact@interactivism.com
S11hje r:t.: r.ilmpili IJT1 'Pi nilnr:e "Refm'm

EX PARTE OR LATE FILED

RECEIVED
APR 28 1997

r.nmmi~~inner S11~iln Ne~~

reQeral Communlcaclons Commlsslon
1919 M Street NW
Washinqton, D.C.

I am writing to ask you to put the welfare of American democracy ahead of
corporate welfare that seems to do so well in Washinaton.

YOU recencly lssueQ llcenses Chac wlll allow celevlslon broaQcascers
to make use of a new spectrum of the public's airwaves for the
introduction of diaital TV services. The decision to offer such access
without charge was \Uldoubtably a result of a multi-million dollar lobbying
efft'lrt. hy t.he hrniltir:il ~t. i ntill~t.ry.

In exchange for free use of the public's airwaves, broadcasters should be
specificallY required to return a very small seament of air time to help
clean up the political campaign process.

MUch or Che runQralslng pressure raceQ by POllC1cal canQiQaces is a
result of the need to pay for TV time. Giving candidates free time would
lessen their dependency on bia donors and on special interests.

T'ti like tn ~ee the r:reiltinn nf il niltinnill pnlitir:ill hrniltir:il~t

Clme bank. BroaQcasters ShoulQ be requ1reQ co QepOS1C a couple or hours
of prime ad time each election season and this time should go to
qualified candidates. And I'd like the candidate required to appear on
camera during this time and talk to me.

Please save our Qemocracy.

The value of this time bank could be kept at about million,
about what politicians spent in the 1995-199G election cycle. That's
ilhnnt. nne hill f nf nne perr:ent. nf t.he ryrn~~ ilti reuenlle~ the hrniltir:il~t.

1nQUstry cook lnQUr1ng Chat perl0Q. A small price to pay ror imprOVing
democracy and helping restore the public's faith and interest
in the political process.

( •.J

<-I
-f.~ t~~ :x:

~r.

(')

rn

SlqneQ:
E-Mail:

Dav1Q renton
david0fenton.com

No, of Copies rec'd i
"qCDE
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Date Apr 23, 1997 13:46 GMT
To 12024182821
From interact@interactivimn.com
Subject: Campaign Finance Reform

EX PARTE LATE FILED

On Wed Apr 23 09:43:01 EDT 1997 you received the following message:

Commissioner Susan Ness
Federal Communications Commission
1919 M Street NW
Washington, D.C.

Dear Commissioner Ness,

RECEIVED

APR 28 1997
FederaICommtmicl,th,., ",,,·,.,,i8 .

• W'O,.- ,,,~.,,.1~lIihi Sion
OffIce of Sacret~r'

J

I am writing to ask you to put the welfare of American democracy ahead of
corporate welfare that seems to do so well in Washington.

You recently issued licenses that will allow television broadcasters
to make use of a new spectrum of the public's airwaves for the
introduction of digital TV services. The decision to offer such access
without charge was undoubtably a result of a multi~llion dollar lobbying
effort by the broadcast industry.

In ezchange for free use of the public's airwaves, broadcasters should be
specifically required to return a very small segment of air time to help
clean up the political campaign process.

Much of the fundraising pressure faced by political candidates is a
result of the need to pay for TV time. Giving candidates free time would
lessen their dependency on big donors and on special interests.

I'd like to see the creation of a national political broadcast
time bank. Broadcasters should be required to deposit a couple of hours
of prime ad time each election season and this time should go to
qualified candidates. And I'd like the candidate required to appe~r on
camera during this time and talk to me.

This should be the first step in a more
global campaign finance reform!

The value of this time bank could be kept at about million,
about what politicians spent in the 1995-1996 election cycle. That's
about one half of one percent of the gross ad revenues the broadcast
industry took induring that period. A small price to pay for improving
democracy ~nd helping restore the public's faith ~nd interest
in the political process.

Signed:
E-Mail:

Michael Fripp
fripp@mit.edu

~)

(")

-t; c-
-:"::.~

;~~ ~~
,'''1';,

:-
····c
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No. of Copies rec'd__I__
List ABCDE
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RECEIVED

OFFICE OF
COHl!~;~ i; :-

:-:. i f ;2, }i. ~.

Prom interacteinteractivism.com
SnhjQr.t.: r:",mp", i <JT1 Fi n"'nr.Q 'RQfn"r"m

Date
To

hpr 22, lPP7 22:02 GMT
12024182821 EX PARTE OR LATE FILED APR ZZ nl '97

On Tue Apr 22 18:01:07 EDT lPP7 you received the follo~ing message:

r:nmmi~~innQ"r" Sn~",n NQ~~

feQeral Commun1cat1ons Comm1ss1on
lP1P M Street NW
Washinqton, D.C.

I am ~riting to ask ~~u to put the welfare of American democracy ahead of
corporate welfare that seems to do so well in Washinqton.

You recently 1SSueQ llcenses that wlll allow telev1s1on ~roaQcasters

to make use of a new spectrum of the public's airwaves for the
introduction of diqital TV services. The decision to offer such access
without charge was w.doUbtably a result of a multi-million dollar lobbying
Qffn"r"t. hl' t.ho h"r"Mrkil!'lt. i nr!ll~t."r"l'.

In exchange for free use of the public's airwaves, broadcasters should be
specifically required to return a very small seqment of air time to help
clean up the political campaign process.

MUch or the runQrals1ng pressure raceQ ~y POl1t1cal canQ1Qates 1S a
result of the need to pay for TV time. Giving candidates free time would
lessen their dependency on biq donors and on special interests.

T'r! li~o tn !'lOO tho r."r"o",tinn nf '" n",tinn",l pnlitir.",l hrnilr!r.",~t

tlme ~anX. BroaQcasters shoulQ ~e requlreQ to Qeposlt a couple or hours
of prime ad time each election season and this time should go to
qualified candidates. And I'd like the candidate required to appear on
camera during this time and talk to me.

I actually Q1sagree W1th th1s campa1gn
and DO NOT support this project at all.

The value of this time bank could be kept at about million,
",hnnt. wh",t. pnlit.ir.i",n~ !'lpont. in t.ho ,qq~-,qqn olod.inn r.l'r.lo. 'l'h",t.'~

a~out one halr or one percent or the gross aQ revenues the ~roaQcast

industry took induring that period. A small price to pay for improving
democracy and helpinq restore the public's faith and interest
in the political process.

RECEIVED

APR 28 1997

Signed:
E-Mail:

Seth Fehrs
fehrs002@mc.duke.edu

r~o. of Copies rec'd-L
list ASCOE
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Page 881

On Tue Apr 22 17:59:57 EDT 1997 you received the following message:

Date
To
Prom
Sl1hj"r.t. :

Apr 22, 1997 21:57 GMT

12024182821 EX Pu""[: i"\R LATE FLED
il"ltuact(!il"ltuactivism;t!om' I \t~ I _ VI I I
r.~mp~icrn Finnnr." R"fnrm

,.. Z'··, '\:\IJ, eOl
\)"J J

RECEIVED

r.nmmi!ll!llinn"r Sl1!11nn )IiJ"!II!II
federal Communlcat1ons Comm1ss10n
1919 M Street NW
Washinaton, D.C.

'APR 28 1997
Federal CommUllicati()'i}: Gortlmission

Office of SeJ.;l e'\1.ifi

I am writing to ask you to put the welfare of American democracy ahead of
corporate welfare that seems to do so well in Washinaton.

You recently lssued llcenses that w1ll allow telev1s10n ~roadcasters

to make use of a new spectrum of the public's airwaves for the
introduction of diaital TV services. The decision to offer such access
without charge was Ul"ldoubtably a result of a multi-million dollar lobbying
"ffnrt. hy t.h" hrn~(k~!IIt. inoll!11t.ry.

In exchange for free use of the public's airwaves, broadcasters should be
specifically requited to return a verI small seament of air time to help
clean up the political campaign process.

MUCh or the rundra1Slng pressure raced ~y pol1t1cal cand1Qates ls a
result of the need to pay for TV time. Giving candidates free time would
lessen their dependency on bia donors and on special interests.

T'o lik" t.n !II"" t.h" r.r"nt.inn nf n n~t.inn~l pnlit.ir.~l hrn~Or.n~t

t1me ~ank. Broadcasters should ~e requ1red to depoS1t a couple or hours
of prime ad time each election season and this time should go to
qualified candidates. And I'd like the candidate required to appear on
camera during thi, time and talk to me.

The value of this time bank could be kept at about million,
about what politici~"l' ,pent in the 1995-199G election cycle. That',
nhnnt. nn" hnlf nf nn" p"rr."nt. (\f t.n" l'JT"(\!II!II nfl r"""nll"!11 t,n" hr(\)!lk~!IIt.

1ndustry took 1ndUtlng that perlOd. A small prlce to pay ror lmprov1ng
democracy and helping restore the public's faith and interest
in the political process.

Slgned:
E-Mail:

R. MYers
Rmyers01@erols.com

No. of Copies rec'de.-.. _
ListABCDE


