B4/23/97 16:51.58

Date
To
From

Faxavay->

Apr 23, 1997 23:51 GMT
12024182821
interact@interactivism,com

Snhject.: Campaign Finannce Reform

2824182821 12824182821 Page 881

1015726y

EX PARTE OR LATE FILED

On Wed Apr 23 19:57:02 EDT 1997 you received the follewing meesage:

Commisgionar Snkan Nogs

Federal Communications Commission
1919 M Strecet NW

Washington, D.C.

NaaT Commigkioner Noss,

I am writing te ask you te put the welfare of American democracy ahecad of o
corporate welfare that seems to do so well in Washington.

You recently 1ssued licenses that will allow television broadcasters
to make ueec of a now epectzum of the public's airwaves for the

introduction of digital TV services.

The decision to offer such access

without charge was undoubtably a result of a multi-million dollar lobbying
sffart. hy the broadeast industry.

In cxchange for free uee of the public'e airwavee, broadcastere should be
specifically required to return a verv small segment of air time to help
clean up the political campaign process.

Much of the fundtalsing pressurle raced by political candidates 18 a
reeult of the need to pay for TV time, Giving candidatee free time would
lessen their dependency on big donors and on special interests.

T'd 1ike ton see the creation of a nahtional palitical broadeast
time bank. Broadcasters should be required to deposit a couple of hours
of prime ad time cach clection ecaeon and thie time should go to

qualified candidates.

And I'd like the candidate required to appear on

camera during this time and talk to me.

The value of this time bank cculd be kept at about - millionm,

abent. what politiciang spent in the 1995-1994 olartion ayale. That's
about one half of one percent of the ¢gross ad revenues the broadcast
induetry took induring that peried.

democracy and helping restore the public's faith and interest
in the political prucess.

Signed:
E-Mail:

Paul Tifford
action@cibola.net

A emall price to pay for improving

No. of Copies rec'd /
List ABCDE




B4/24/9¢ 8?:19:28 FAXAUAY-> 2924182821 178241872821 Page 881
Datc Apr 24, 1997 11:22 GMT

: - =t

To @ 12024182821 EX PARTE OR LATE FILED
From i interact@interactivism.com 1%2
Subject: Campaiqn Finance Raform

On Thu Apr 21 10:25:18 EDT 1997 you rececived the following message:

Commig]innar Snkan Noss

Federal Communications Commission
1519 M Strect WW

Washington, D.C.

Near Commikkionor Negs, APR 2 81997

I am writing to aek you to put the welfare of American democracy ahead ofFederal [ g
corporate welfare that seems to do so well in Washington. ffics of

& Somesission
Seqratapy

You recently issued licenses that will allow Celevision broadcasters
to make usc of a now epectrum of the public'e airwavee for the
introduction of digital TV services. The decigion to offer such access

without charge was undoubtably a result of a multi-millicn dollar lobbying
affort. by the hraadcast industry.

In exchange for free uese of the public'e airwavee, broadcastere ehould be
specifically required to return a verv small segment of air time to help
clean up the political campaign process,

Much of the rundraising pressure raced by pelitical candidates 1s a
regult of the nead to pay for TV time. Giving candidates free time would
lessen their devendency on biq donorsz and on special interests.

Ttd Tike tn rao the creation of a national palitical hreadaast

time bank. Broadcasters should be required To deposit a couple of hours
of prime ad time cach clection ecason and thie time ehould go to
qualified candidates. And I'd like the candidate required to appear on
camera during this time and talk to me.

The value of this time bank could be kept at about - wmillion,

about what politicians spent in the 1235-1%%6 election cycle. That's
abont. ama half of one parcent. nf the groasz ad revermes the broadrast
industry took induring that perlod. A s$mall price to pay IOr improving
democracy and helping reetore the public'e faith and intarest

in the political process.

Signed: <Clinton R, Gardner
E-Mail: gardneccl@men.com

No. of Copies ‘L
List ABC[?E rec
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84/23/97 1¢:42:58 FAXAUAY-> 2824182821 12824182821 Page 881
RECEIVED

M Z7-2608

L LT 51 LIeY
g5z iyl
Date  : Apr 24, 1997 0:16 GMT &?R AN E'ﬂ

To : 12024182821 EXFARTE 0

Trom ; interact@interactivism.com ? LATE F“"ED

Snhjact: Campaign Finance Reform

On Wed Apr 23 20:19:06 EDT 1997 you recaived the following meeeage!

RECEIVED
CommigRionar Snkan Ness .
Federal Communlcatlons Commlssion APR 2 8 '997

1919 M Stroct NW

Washington, D.C. Faderal ooy

LI e

Offige of :amm

Near Commiksioner Noss,

I am writing to aek you to put the welfare of American democracy ahead of
corporate welfare that seems to do so well in Washington.

You recently 1ssued licenses that will allow television broadcasters

to make usc of a new sgpectrum of the public'e airwavee for the
introduction of digital TV services. The decision to offer such access
without charge was undoubtably a result of a multi-million dollar lobbying
affort. hy the broadcast industry.

In cxchange for free usec of the public's airwavee, broadcastere should be

specifically required to return a verv small seqment of air time to help
clean up the political campaign process.

Mach of the fundralsing pressure faced by political candidates 18 a
regult of the need to pay for TV time. Giving candidatee frec time would
lessen their dependency on big donors and on special interests.

T'd 1ika to fea the rcreatimm of a national pelikical breadcast
tlme bank. Broadcasters should be requlred to deposlt a couple of hours
of prime ad time cach clection ecaeson and thie time ehould go te

qualified candidates., And I'd like the candidate required to appear on
camera during this time and talk to me.

The value of this time bank could be kept at about - million,

about what politicians spent in the 1935-19%9%6 election cycle. That's
abent. ona half af ona parcent nf tha grasgs ad ravermer’ the hroadnast
ingustry took i1ndurlng that perlod. A small price to pay rfor improving
democracy and helping restore the public's faith and intercet

in the political process.

Signed: <Cnris Pendle
E-Mail: oldbluclnetrirz.net

No. of Copie )
LlStABCp srecd___L
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64/23/97 21:51:83 FAXAWAY-> 20824182821 12824182821 Page 661

RECEIvED
‘ ; BEFIE oF
MM F7-265
TR PO )
Date : Apr 24, 1997 4:%4 GMT ﬂPR Y 03 ;iiz 591
To : 12024182821 :

From : interact@interactivism.coerX P"R?E OR LATE FELED

Subject: Campaign Finance Reform

On Thu Apx 24 00:57:07 EDT 1997 you received the following message:

Commissioner Susan Ness

iziir;l Communications Commission HECE!VE:D
APR 2 8 1997

Washington, D.C.
Rederai . ... 2

I am writing to ask you to put the welfare of American democracy aheadfyﬁﬁuﬂiﬂuw)t"ﬂﬂﬁﬂﬂﬁ
corporatc welfarc that scems to do so well in Washington. T ey

Dear Camnissioner Ness,

You recently issued licenses that will allow television broadcastexrs
to make use of a new spectrum of the public's airwaves for the
introduction of digital TV services. The decision to offer such access

without charge was undoubtably a result of a multi-million dollar lobbying
effort by the broadcast industry.

In exchange for free use of the public's airwaves, broadcasters should be
spccifically required to return a very small scgment of air time to help
clean up the political campaign process.

Much of the fundraising pressure faced by political candidates is a
result of the need to pay for TV time. Giving candidates free time would
lessen their dependency on big donors and on special interests.

I'd like to see the creation of a national political broadcast
time bank. Broadcasters should be required to deposit a couple of hours
of prime ad time each election season and this time should go to

qualified candidates. And I'd like the candidate required to appcar on
camera during this time and talk to me.

The value of this time bank could be kept at about = million,

about what politicians spent in the 1995-1996 election cycle. That's
about one half of one percent of the gross ad revenues the broadcast
industry took induring that period. A small price to pay for improving
democracy and helping restore the public’s faith and interest

in the political proccss.

Signed: Dianne Seaborg
E-Mail: hermit@sj.bigger.net

No. of Copies rec'd /
List ABCDE




84/23/97 18:54:40 FAXAUAY-> 2024182821 12624182821 Page 681

MM 57%5 RECEWVED

Date 1 Apr 24, 1997 1:58 GMT % Ton R ¥
To  : 12024182821 fer 24 G o3 YT
From i interact@interactivism.com

Subject: Campaign Finance Refofm PARTE R LATE FILED RECE'VED

On Wed Apr 23 21:56:16 EDT 1997 you received the following meessage:
APR 2 8 1997
Commi’kinnar Sugan Nags

Fedemfﬁﬂnwgups .
Federal Communications Commission Offics o i
1919 M Strect NW G2 0F Sepratar.
Washington, D.C.

Near Commiksioner Nesks,

I am writing to ask you to put the welfare of American democracy ahcad of
corporate welfare that seems to do so well in Washinqten.

You recently 1ssSuyed licenses that will allow television broadcasters

to make uec of a now epectrum of the public'e airwavee for the
introduction of digital TV services. The decision to offer such access
without charge was undoubtably a result of a multi-million dollar lobbying
sffart. by the hraadcast industry.

In cxchange for free uee of the public'e airwavee, broadcastere ehould be

specificallv required to return a very small segment of air time to help
clean up the political campaign process,

Mich of the fundralsing pressure faced by political candldates 1s a
result of the nced te pay for TV time. Giving candidatee free time would
lessen their dependency on biq donors and on special interests.

T'd 1ike to geo tha ecreation of a national political brnadcast

time Dank. Broadcasters snhould be required to deposit a couple oI hours
of prime ad time cach clection ecason and thig time should go to
qualified candidates. Aand I'd like the candidate required to appear on
camera Jduring this time and talk to me.

The value of this time bank could be kept at about - wmillion,

about what politicians spent in the 1995-1936 election cycle. That's
ahont. one half of ano percant of thoe grogs ad revennoes tho hrnadast.
industry tooX induring that period. A small price to pay Lor improving
democracy and helping restore the public’e faith and intercet

in the political brocess.

Signed: Laura Reqish
E-Mail: lcn@gelSl.ep.ce.cmu.cdu

iNo. of Copies rec'd /
List ABCOE D




B4/21/9¢ 11:27:28 FRXAWAY-> 2824182821 120824182821 Page 6681

MM 37-268

Date : Apr 21, 1997 18:20 GMT
To  : 12024182821 EX PARTE e
From : interact@interactivism.com AR E OR LA' - ”’”ED

Snhjert: Campaign Finance Reform

RECEIVED
APR 2 8 1997

On Mon Apr 21 14:22:03 EDT 1997 you received the following message!

Commiggioner Snsan Ness

Federal Communications Commission
1919 M Strect NW

Washington., D.C.

Noar Commigsioner Nors,

I am writing to ask you to put the welfare of American democracy ahead of
corporate welfare that seems to do so well in Washington.

You recently 1ssued licenses that will allow Television broadcasters
to make uesc of a new epectrum of the public'e airwaves for the
introduction of digital TV services. The decision to offer such access

without charge was undoubtably a result of a multi-million deollar lobbying
affoart. by the hroadcast indnstry.

In cxchange for free use of the public'e airwavee, broadcastere should be
specifically required to return a very small segment of air time to help
clean up the political campaign process.

Much of the fundraising pressure raced by political candidates 1s a
result of the need to pay for TV time., Giving candidates free time would
lessen their dependency on bigq donors and on special interests.

T'd 1ike to gee the areation of a national pnlitical hroadcast

time bank. Broadcasters should be Iequired To deposit a cCouple oI hours
of prime ad time cach eclection scason and this time should go to
qualified candidates. And I'd like the candidate required to appear on
camera during this time and talk to me.

Please save our democracy.

The value of this time bank could be kept at about - million,

about what politicians spent in the 1995-1996 election cycle. That's
abont. one half of ane parcent. of the arnss ad rouvenner the broadaast
1ndustry tockK induring that perlod. A small price to pay for improving

democracy and helping reetore the public'e faith and intercet
in the political process.

Signed: David Fenton
E-Mail: david@fenton.com

MNo. of Copies rez'd /

"RCDE




B4/23/97 86:43:35 Faxauay-> 20824182821 126824182821 Page 881

MEABT-263

Date : Apr 23, 1997 13:46 GMT

To : 12024182821 EXPARTE
From : interactRinteractivism.com )
Subject: Campaign Finance Reform

On Wed Apr 23 09:43:01 EDT 1997 you received the following message: RECE'VE'}
iy §

Commi s si s N
Feder:;l;::;un:::::to::sc:mmission APR 2 8 1997
1919 M Street NW

Washington, D.C. Federa) Commusigaticr. - Cosaimission
. HRER TR BN | H
Dear Commissioner Ness, Office of SﬂCfﬁ‘fﬁf}'

I am writing to ask you to put the welfare of American democracy ahead of
corporate weclfarce that scems to do so well in Washington.

You recently issued licenses that will allow television broadcasters
to make use of a new spectrum of the public’'s airwaves for the
introduction of digital TV services. The decision to offer such access

without charge was undoubtably a result of a multi-million dollar lobbying
effort by the broadcast industry.

In exchange for free use of the public's airwaves, broadcasters should be
spccifically required to rcturn a very amall scgment of air time to help
clean up the political campaign process.

Much of the fundraising pressure faced by political candidates is a
result of the need to pay for TV time. Giving candidates free time would
lessen their dependency on big donors and on special interests.

I'd like to see the creation of a national political broadcast

time bank. Broadcasters should be required to deposit a couple of hours
of prime ad time each election season and this time should go to
qualificd candidates. And I'd like the candidate required to appcar on
camera during this time and talk to me.

This should be the first step in a more
global campaign finance reform!

The value of this time bank could be kept at about - million,

about what politicians spent in the 1995-1996 election cycle. That's
about one half of one percent of the gross ad revenues the broadcast
industry took induring that period. A small price to pay for improving
democracy and helping restore the public's faith and interest

in the political process.

Signed: Michael Fripp
E-Mail: fripp@mit.edu

iNo. of Copies rec'd /
List ABCDE




84/22/97 14:58:49 FAXAWAY-> 20824182821 12024182821 Page 881

MM?).']”CZ/[Q& o RECEI,YE?

OFFIC
SOMM
Date t Apr 223, 1987 22:02 GMT oV DAL ol | ~ ~ "
To : 12024182821 EX PARTE OR LATE FILED ﬁPR il o 28 [ii '97
Prom i interact@interactivism.com

Snbject: Campaign Finanne Rafarm

On Tue Apr 22 18:01:07 EDT 1997 you received the following megeage:

Commikkioner Snkan Negs

Federal Communications Commission R ECE ’V
1919 M Streot NW ED

Washington, D.C.

Near Commiskionar Ness, APR 2 8 1997 .

Fedary Commuyn

I am writing to ask you to put the welfare of American democracy ahead of Offce of G .Kﬁﬁﬁﬂsﬂon
corporate welfare that seems to do so well in Washington. eoreiary

You recently 1ssued licenses that will allow television broadcasters
to make use of a now epectrum of the public'e airwavee for the
introduction of digital TV services. The decision to offer such access

without charge was undoubtably a result of a multi-million dollar lobbying
affart. by the broadaast industry.

In cuzchange for free uee of the public'e airwaves, broadcastere should be
specifically required to return a verv small segment of air time to help
clean up the political campaign process.

Much of the rundralsing pressure faced by polltical candidates 15 a
reeult of the need to pay for TV time. Giving candidatee free time would
lessen their dependency on biq donors and on special interests,

T'd 1ike tn Ree the areation af a national ponlitical hroadeast

time bank. Broadcasters should be required to deposit a couple of hours
of primec ad time cach clection ecason and thie time ehould go to
qualified candidates. And I'd like the candidate required to appear on
cameéra during this time and talk to me.

I actually dilsagree with this campalgn
and DO NOT support thie project at all.

The value of this time bank could be kept at about - million,

abemt. what pnliticiang spent in the 1995-1998 elaction ayrle. That's
about one halrl of one percent of the gross ad revenues the broadcast
induetry took induring that period. A emall price to pay for improving

democracy and helping restore the public's faith and interest
in the political process.

$igned: Scth Fehre
E-Mail: fehrs002@mc.duke.edu

No. of Copies rec'd l
List ABCE?E
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84/22/97 14:54:14 FAXAWAY-> 2824182821 120824182821 Page 861
AECEWED

UM BT-2C 3

Date

1 Apr 22, 1997 21:57 GMT
To ;12024182821 YO T oAy AT $
W DA Y -
From i internct@inteructivismgtidm! AR ﬁ LA' E r'LED
Suhjact: Campaign Finance Rafarm

On Tue Apr 22 17:59:57 EDT 1997 you received the follewing meesage! RECE|VED
Clnmmi gReInner S1kAN Noks APR 2 8 1”7

Federal Communications Commission L s
1916 M Strect NW Federal Communictinas Lommission
Washington, D.C. Office of Seatary

Dear CommiggionaTt Negs,

I am writing to aek you to put the welfare of American democracy ahead of
corporate welfare that seems to do so well in Washington.

You recently issued licenses that will allow television broadcasters
to make ueec of a new epectrum of the public'e airwavee for the
introduction of diqital TV services. The decision to offer such access

without charge was undoubtably a result of a multi-million dollar lobbying
affort. by tha hraadaast industry.

In cxchange for free use of the public's airwaves, broadcaestere should be
specifically required to return a very small segment of air time to help
clean up the political campaign process.

Much of the fundralsing pressure raced by political candidgates 1s a
reeult of the need to pay for TV time. Giving candidates free time would
lessen their dependencvy on big donors and on special interests.

T'd 1ike tn =oa tha craarion of a natienal pnlitical broadeast
time bank. Broadcasters should De Tequired to deposit a couple of hours
of prime ad time cach clection escason and this time eghould go to

qualified candidates. And I'd like the candidate required to appear on
camera during this time and talk to me.

The value of this time bank could be kept at about - million,

about what politicians spent in the 19%5-199G election cycle. That's
abnout. ona half of one percent of the gross ad rovenaes the brnadrast
1ndustry took induring that perloed. A small price to pay Ior 1mproving
democracy and helping reetore the public'e faith and inteorest

in the political process.

signed: K. Myers
E-Mail: BRmycrell@ecrols.com

No. of Copies rec'd
List ABCDE




