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reasons. First, it shows that Southern Bell controls the paypbone m#ket by charging its
“competitors”, which are also its customers, unconscionably high n:&es for a service that
is esseatial to their existence. Second, these figures demonstrate that‘ Southern Bell’s cost
of providing a public telephone line to its gwp payphones is a tiny ffraction of the IPP’s
cost for this same line. The IPP’s moathly and per-minute costs l:e by far the largest -
portion of their entire cost of providing this service. Because of uiese disproportionate
costs, IPPs are simply unable to compete with Southern Bell, wpose‘own payphones
receive this service fot a fraction of that cost. Since 1985, Southérn Bell has used this
total control over essential paypbone access to continue its domination ; of this market.

|
Are there other reasons for Bell’s total dominance of the payphione market?
Yes. Besides being the monopoly provider of access setvice to IPil's Southern Bell also
provides other esscatial mkummh.wcbubﬂﬁnsmdcouec;donmdmpomes to'
line information dat bese (“LIDB) queries. While Southern Bell charges IPPs
substantial rates for these services, these services are available tq’ Southern Bell’'s own
payphones for little or no cost. ‘

Bell aiso earns revenue streams from its own payphones (n:ﬂ IPP paypbones) that
are unavailable to IPPs. For example, Bell eams revenues for‘:E local and intral ATA
operator service calls (these include both 0+ and 0- calls). Coiinmission rulings have
prohibited IPPs from earning revenues on these calls, which must iIall be sent to Southecn
Bell. Access revenues are another source of income earned by kouthem Bell from its
payphones, but not by [PPs from their payphones. Bell earns -A*: revenue stream from

? |

|
|
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!

every [XC~carricd call initiated from both Bell payphoncs and IPP payphones.

I
'

Howdw&mhwmﬁmmmmmuvemu{mmdomimte
the market for paypbone services in South Carolina?
Payphone providers vie for the right to serve particular locauon; by agreeing to pay
location owners & percentage of the revenucs that they will eam. It lls difficult for an IPP
to justify the investment of installing and servicing payphone c:;quipmem uniess the
revenues produced at the lmmmll’?'smdpmvidixigmemvice. Thus,
ﬂwsemymﬂmomlehﬁtﬁelPP'sﬁﬂiﬁﬁmaMcuhr]maﬁomu
well as the percentage of “commission” that the IPP can afford toEoffer.
thdnl??'shi;hucwhcanbimdwithaeﬂ'ubﬂitngpunbiglmrem.
itkmytommsmwmmmmwrowintherightto
serve a location. Intulky,mwhnthcaboomcbﬂhym!winmlocaﬁonbid
by offering a commission payment that an IPP simply cannot meet. ﬁdl’sabﬂityismmm
cnhanced by its additional reveme streams. Because of these lddiftimm revenues, 20%
ofSwdntdl'smmmmnloaﬁmmybenrmm#ryequwemofw%
of an IPP’s gross revenues from that same location. !
Are there any constraints in Southern Bell’s proposed plan that would keep it from
paying commissions to prospective location owners of 70%, 90+ or even 100%?
No, there are not. Southern Bell could actually pay 90 or even l(*)% of its revenues to

(
the location ownes, effectively providing service at an economic loi’s. The CCCP would
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allow Bell to finance these losses with the excessively high reveqi,ues it is now earning
from its monopoly services, such as PTAS, switched access, di:éctory assistance, and
intraLATA and local operator services, |

What remedies must be implemented in order to slleviatel the tmbalance that
mmmmmmummmr&mﬁmmmv
OnestepthatmustbeukeniltorequinSomhmBeﬂtopmvid;éIPPswithpayphom
nmmﬂmm&mmdwﬁﬁmn&ﬂwihﬂ#xmﬁx&miuown
payphone operations. SwMBeﬂmtberequiredtonduneiisnm for PTAS and
nhwdmicawwmlkﬂ’lmnphunmmbhtwofm. Southern Bell must
ahoberequhedlokmmhmwwmforthnmvbismiuownpaypm
operations. !

One of the most effective ways ofimplenmdngthae’mimm conditions"

is to require Southern Bell to move its payphone operations into ai separate subsidiary.

Have any oﬁujwhdlcﬁoumdthcmdtohmen*onwthm “same
terms and conditions” requirements?

Yes. The Georgia Public Service Conunission is currently lddreuihg these requirements
in Docket No. 5876-U. On the federal level, both the Semate an[d the House have just
passed sweeping telecommunications reform acts. Both acts m¢gmu the competitive
inequities I bave discussed by prohibiting a Bell Operating Compaiy from subsidizing its
payphone services “ . . . directly or indirectly with revenue from {ts telephone exchange

11
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service or its exchange access service.” See H.R. 1555, SEC. 2’}(4. S. 652, SEC. 311.
The bills direct the FCC to determine whether requiring Bell to prqivide payphone services
through a separate subsidiary will be necessary. These federal %safcguards will not be
placed into effect until and unless a single bill passed by Congress is signed into law by
the President. If such a bill is passed, it may still be several years before the FCC
promulgates regulations necessary to carry our Congress’ intent. '

Until these “same terms and conditions” requirements are nql:pose on Southern Bell,
1 believe that Bell wﬂlmnﬁmnmmpolizetbmkafmplyﬂ;bne services as it does
today. The plan that Bell has proposed in this docket would J;mly serve 1o increase

Southern Bell's ability to dominate this market.

AnMeMmhwmmMmm;mompolyonrpubﬂc
nleMammbmmmadeMmuM?

Yes there are. Every time an [PP begins 10 serve a new location it must order the
1

installation of a payphone access line from Southern Bell. Occasionally, delays by
|

Southern Bell in the installation of these access lines coincide with visits by Southern
Bell’s payphone marketing personnel to the new location owner. Oihcu in these situations,

an IPP will lose the service of this location to a Southern Bell !tpayphonc specifically

|
because of Southern Bell's delay in installing the payphone accessi line.

|

What problems do you believe that South Carolina’s b and residential

telecommunications customers will face if Southern Bell’s propolbcd plan is approved?

|
12 1

|
|
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Over the past 10 to 15 years, technological advances have écaused the cost of
telecommunications services 10 consistently decrease. Under rate ot‘gmmm regulation, the
Commission has appropriately translated these cost savings into coﬁespondhg decreases
in rates to the end user. mﬂhhﬁwoft@hwm charges andtbe lowering of access
charges to IXCs are recent examples of such rate reductions. Somhem Bell's witness,
Charles Jackson, states that “the technology of local telecommunidflions will change as
much in the next decade as it has in the last 100 years.” He cites te%:hnological advances
such as increased use of digital switching and fiber optic systems that, in his words will
continue to lower the cost of telecommunications’ transmission "eniurmously. "

Under Southern Bell's proposed plan, it is very ualikely tljht Bell will translate
u\esecondmin'decmminmhnolomptbumd:comum;r. In fact, Southern
Bell's proposal would allow it to jncreasg prices to end uvers, Wby startling
amounts. Even placed in its best light, Southern Bell’s plan will e:hectlvely reverse the
15-year trend of decreasing prices that has benstitted South Cnii)lim's consumers of

telecommunications services.

In what other ways will South'n Bell’s proposal harm South Cllfrolim’s coasumers?
This plan will allow Southern Bell to use the excessive profits it is;;tmingonmonopoly
services to subsidize the below-tmarket pricing of services that may bLexposedtopotem'm
competition. For exampie, ACSI just received certification as the ft;i'st competitive access
provider in South Carolina. The proposed pian creates a strong ifcentive for Southern
Bell to price its access services 30 low that ACSI will be unable to effectively compete for

13
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customers. Southern Bell will subsidize these below-market pric& with the excessive,
|
monopoly profits it is currently carning on services such as public telephone access

1
service. !

Would not Bell’s mmmmmmwMWMmMcM
assure that Bell cannot erect these barriers to competition? :

No, that hollow pledge by Southern Bell gives me no comfort. Fir%n a competitor may
never learn Southern Bell's true incremental cost of providing a particular service.
Potential competitors have unsuccessfully fought that battle against Wm Bell in this
Commission many times over the years. In fact, the regulatory coist of learning Bell’s
LRIC would itsclf be a substantial barrier to the eatry of potential ci:mpeti!ors.

Perhaps more importantly, Bell's LRICisceminﬁobemm&lomthmthecost ‘

experienced by its potential competitors for providing that same service. Bell's historic
monopoly over telecommunications services in South Carolina has %allowed it to build a
massive telecommunications plant throughout this state. Many of th+ facilities necessary
for Bell to provide these soon-to-be competitive services have long IPmce been paid for,
and the economies of scale that work in Bell's favor are immense. ¢onsequemly. Bell's
pledge to place & price floor at its LRIC will still allow it to set ]lmces far below the
competitive market price. Bell’s proposal to place prices for services ht or above its LRIC

will only serve to ensure that healithy competition will never arrive. |

Would you please summarize your testimony?

I
|
!
14 |
|
i
1
|
|
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" Southern Bell’s proposed plan is not in the public imztest and w be rejected. It will
reverse a fifteen-year treod through which prices to South Cato‘ha consumers have
steadily decreased because of the corresponding decrease in fcost resulting from
technological advances. It will also allow Southern Bell to use mo"nopoly profits it will
carn on noncompetitive services to sigpificantly lower its prices foi' services where Bell
anticipates competition. :

In the end, only Southern Bell would benefit from its prbposad plan. In my
opinion, this plan would only serve to prevent the arrival of robusté competition in South

Carolina’s telecommunications marketplace.

Does this conclude your testimony?

Yes, it does.

15
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Service quantities at the end of each year, 1969-1984, for sach of the revenue categories listed in om No. 21 are:
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Item No. 36

1
CRAIG EXHIEIT 3, PAGE 1l Attachment 1
Page
SCREDULE 11. - OPERATING REVENUE ACCOUNTS
1989 .
?" the telephone opersting revenues of the respendent for the yeeor, e(olutfiud in
Q:?Dvﬂcncc with the Uniform Systesm of Accounts fer Telephone Cempenies.
; intrastate
Operating Revenye Accounts Combined Gross Receipts
7} L
b )
) s s
- LOCAL EETVORK SERVICES REVERUES :
(50"1 Bosie Aree BevenuUl..ccccvcecccsscscncresnsenenesstsscsatsnsanss 2.‘.1".0“‘.‘0 2.1,\‘3.00‘.‘0
(3002) Optional Extended Ares ROVOAUR...ccccceencsnssoscarsacsvrsnnea 47,264.5%0 47,266.50
(".,, ‘."“‘.' Nebfile ROVEAUR v ceverosavessoncsasasesssancsvsvesons g 0.00 0.00
(5004) Octher Nobile Service ROVENUC...ccuvvcrcnctroccnccvrssscnscnsn 584,764.05 586,746.0%,
(’.."'."‘ ..." ‘.‘.‘ Service l.v.w..-g'-...o....-.........-.-..... 2.1." .'1:-'5 2",797,012.1
gSOl.)Publlc TelaPhons ROVEAUS .. caccacorcctoconsssasscsoscassscscans 19,447,202.87

4 ocal vrivete
(5050 Custoner Premises ReVENUG..ccccncessccnscontscscsccacacscvnsons
(50“)0!.!? tecal ‘l‘h.n'. REVENUG.ccccrtersrovsvscncssereancertsoran
(5069)0ther Local Exchange Revenue Bettlements..c.cccvccncnrconracsns

Total Local Netwerk Sarvices ROvORUES...ocecccctcncnccvtrsronsel

AC BOVEAUR..cverovseccsosssrorcosssveannassvore

NETYORL ACCESS SEAVICE REVERULS

!SOSVIEnd User Revenue (federally Teriffed)- Gress Revenues..........
(508238uitehed Access Revenue (Federally Tartffeod).ccceccccecrcanones
(5083)8pecial Access Revenue (Federally Tarlffod).ccccveaeccncoccccne
3084)3tate Accens Revenue (Stete Tariffad)..cvevvccccncccccncsescnes
.5080)Tetel Networt Access RevenUS....cccecccccnsccacscscsvensoncansnsl|

' l
. “t0NG DISTANCE REVENULS
,‘00,‘... ."‘.ﬂ‘. ‘.‘.... ..V.'“.ntootoonnuo..-.-o.oo.o..-oo--.c.--
S111)Leng Bistance Inuerd ONlY ROVOMUB.cccccncovorecncancscossersnss
$1912)Leng Distance OuUtHErd Only ReVONUR..ccoccesccarovscnsccnssorensrns

S121) Sub-VYeflce .Grade Long Distance Private Netwerk Revenue........
$S1223 Velce Srede Long Olsteance Privete Netuerk REVeNN®..cccccnee.-
S123) Audie Pregren Srede Long Bistance Privetes Netwerk Revenue....
$124) Video Progranm Grade Long Dlstonee Privete Hetuerk Revenus....
$123) ofgitel Tronsatssion Long Distense Privete Netuerk Revenus...
5126) (Leng Distance Privete Netwerk Switehing ReveMU®cccccercctoann
$128) Other Long Distance Privete Hetuork AOVOMN® . .cveccvenrcorecnn
5129) oOther Long Distance Privete Netuork Gevenns Settiements......

5120)Tetal Long Distence Privete HetWOrE REVEMUIG.cccerccvccccovocvone
5160)0ther Leng Distance ."..ﬂ.c.o.o.o.'o-.o...-..ov.'-ooo.coot.-n.
516930ther Long Oletance Revenue SettleBentB.cocsccervecncocovesonoe

Total ‘.ﬂ' Pistance ..v‘n“..........C‘l".........‘..u-‘.l"l..

RISCELLANEOUS REVENULS
;!,.’..f..t.'y REVENUC occsccccossccncrrrrenssvsressssnncscncssostonss
;z‘n’..“' .“'”u'.l......"..‘...".-.-..............'....."-‘ redew
;zsn’e."."t. Operatfons RevenuUE.cencsrocvcresvccstcensracerosncene
‘261) Speclot BIlling APrangements ReVeNUe.....cecccecencssasctones
262) Custeaer .’.f.".ﬂ. ..'.ﬂ”.oo--..oo--.-..----o..-.ooco.om-.--'
'2", ".nt o'.'.".n' .‘v‘”u..-.....-".‘........-....'....."'.-..‘
26043 Other Incldental Regulated ReVENUR.cceevsrrcsvasssucnsssrnnae
369) Other Revenus ..‘tl."”'l-.o'--o-oo-coo..o---oo-..-.-ou-r---o-
260)Tutel Riscelisnious BavenUO ceenvreecccceveccnscccccnnansssioans

SEP 03 " 96 18:56
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77,200,04S.50
$,507,735.37
3,259,877.06
137,037.47
8,407,053.7¢
0.00

. 0.00
926,264.5¢
0.00

0.00

€6,112,305.37)

$,435,030.38
2,953,932.81

06.:s’poi1.1z

28,161,413.98
2,489, 5346.48
' 0.00
21,584.8¢4
20,212.69

3. T6.70

s zs:Loas (3 ]
! 0.00
5,308/,598.0¢
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|
I
|
|

666 2053.93
89,678,136.68
377,601.51
400,332,800.87

0.9%0
9.00
0.00
$3,725,148.38
53,725,148.58

74,046,098.72
5,507, 735.37
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8,118,127.22
.00

0.00
926,264.5¢4
0.00

0.00
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$,066,103.86
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.00
90,833,767.82

28,161,613.98
2,689,536.48
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CRAIG EXHIBIT 3, PAGE 2 , Item No. 36
Attachaent 1
l Page 3
. i
SCHKEDULE 11. - OPERATING REVENUE ACCOUNTS
.‘JBSD
TTate The Telephone opersting revenues of the respondent for (he year, classified in  T777C
sccordance with the Uniform System of Accounts for Telephone Companies.
et - , Intrastate
Opersting Revenue Accounts Co.ﬂincd Gross Receipts
tn) i
) (c)
's % Tt
LOCAL WETWORK SERVICES REVENUELS i
(S007) B0Sic Ares ROVENU@.cc.cccotnsvonsoncenacoscscassnanns ceiaeien | 293,722,322.61 293,722,322.61
(5002) Optional Eatended Ared ROVEONUB.....cccvacvarssaroscnses o | 96,206.71 96,204.7Y
(S003) Celiylor Mobile RevenuUe........cccvcvecmersanccacncassnsnscansl ; 0.00 0.00
(3004) Other Mobile Service Revenue.......... eeseesecceconsssaenny | 719,836.00 712,836.00
£5000)Totat Basic Locat Service Revenue.....oveovreicnarernnnncnnns | 294,538,363.32 29¢,538,363.32
§35010)1Pubtic Telephone Reveaue..... Weccesesacesnnsenae eesesatrenconans } 19,622,830.29 19,022.030.2ﬂ>
(SOZTYLocal Privete Line Revenue.............. PP e eceeescee - renen T 19, 019, .
(S050)CUSLOmEr Premises RevenU e coue eneannnennoneonaennnns et f ‘710 096,83 779.096.83
(5060)0ther tocel Eachange Revenue........... coeseererenna. . | 95,3901,256.77  95,391,254.77
(5069)0ther tocs! Eachenge Revenve Settlements..............c.. ..... | i 0.00 0.00
Total Local Netwark Services ROvVeNUES. ..cocevvcnvrtoccannnoannn | €20,3%51,041.44 420,351,041 428
I !
KETVORK ACCESS SERVICE REVENUES | i
(5081)End User Revenue (Federally Teriffed)- Gress Revenues..... ..... | $0,112,690.¢ 0.00
(5082)Switehed Access Revenue (faderally Torfiffed)......ocvcvvu-uen. . 116,39“,2‘!.'2 0.00
‘83)Specinl Access Revenue (Federelly Tariffed).......c..ovunen.... | 28,7¢D,402.70 0.00
.8/1State Access Revenue (Stote Tariffedl.oonene vreroraoannnnns ool 81,617, 764,96  61,017,766.96
D\-—'etol NEtwork ACCeSS ROVEMUE......cocrrvovescassonnnsacnasenss <] 296,660,306.19 81,417 ,764.96
- : -
LOMG DISTANCE REVENUES ] i
'5100)Long Distance Kessa9e® ReVENUR. ... vocacccerrvamvecacercssoarsonns ) 78,223,921.%9 74,860,663.51
S111)Long Discance 1nuard Only ReVEAUR. ..o vceecerstncvencene PP | 6,090, 347,42 ¢,090,547.62
$112)Long Bistance Outwerd Only Revenu®....couevau... Ceevencasanen eeol 3,100,747, 74 3,100,747, 72
5121) 3sub-veice Grade Long Distence Privets Netwerk Revenue........| 110,423.86 110,423.86
$122) veice Grade Long Distance Private Netwerk Revenue............| 8,317,553.87 8,317,553.87
$123) Audio Pregrsm Grade Long Distance Privete Netwerk Revenve....| | 9.00 0.00
5124) Video Program Grade Long Distance Private Netwerk Revenve....| ¢ o0.00 0.00
5125} Sigitatl Trengmignion Long Distance Privete Network Revenuve...| 1,596,944.48 1,504,9¢4.¢8
5126) Long Distance Private Network Switching Revenue.............. | ’ 0.00 0.00
5128) Other Loag Discance Privete Hetwerk Revenue..................]| i g.00 g.00
$129) Other Long Distance Privete Netuwerk Revenue Settiements...... | (S.O'Q,?!!-U‘) ($,0905,722.04)
$120)%etsl Long Distance Private Netweork Revenue..... ceatsesomnonann | 6,927,200.17 4,927,200.17
S160)0Ther Long DistaANE® HOVENU. coccoriovanscaoncrscnanrononsesoansl| 2,663,721.93 2,661,783.95
5149)0cher Long Distance Revenue Settlements............... A ' 0.00 9.00
Total LOND DIStaNCE REVENUEB..ccccvvotovennroascnesnsncannns veo-l 92,784,130.87 89,420,942.79
|
MISCELLANEOUS REVENUES | 1
$230)0irectory fevenve........ Geoeascaressrrenonseso e at s e nes i 30,668,098.53 30,668,098.53
S200)Rent Revenues......c.cceevecennnas hesetesasssarccarroanen ereass} 1,91?,\02..6 1,929,182.8¢4
5250)Corparate OPerstions REVeNUE....c.cicvuosmnsccvssecrsccoacrcana | 0.00 0.00
5201) Speciel Billing Arrangements ReveNnUe......cocvteucisancnna { 3#.‘!3.20 32,433.20
§262) Customer Operations Revenue.......... creeravenen eersreraacan | 22,793. Y 22,793
5263) Plent Operations Revenue......oevseeeencccsnn S 3¢, 627. 01 39,627.00
“344) Other Incidental Reguldted REVEAUC. .. ocrarvrrotocnssas ereeaea | $,149,684.27 $,140,684.27
Lh- Other Revenue Settlements.......ccncuvnnne P | I 0.00 0.00
.< otel Miscelloneous REVENUR. . ..oovvcvcvasootosnrnsnsees eveeean ] 5,23%,537.69 5,23%,337.89

SEP 03 "96 18:57
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. ' Item No. 36
CRADG EXHIBIT 3, PAGE 3 \

Attachment 1
| Page 5
]
{
SCHEDULE 11. - OPERATING REVENUE ACCOUNTS !
~1991 ‘
TTate Ine lilepnone opersiing revenues of [he respondent far the yesr, classified in  TTTooeos
accordance with the Uniform System of Accounts for Telephone Companies.
---------------------- - - - T Intrastate
Operating Revenue Accounts Combined Gross Receipts
(9) ;
b) (<)
I
L ) 5. s
. LOCAL ‘NETWORK -SERVICES REVEBUEY -~ . : - L T e T ST
(5001) Basic Ares lovonuo.................... ..... [ S | 302,297,626.69 302,297,624.69
(5002) Options! Extended Area Revenue....... Weeenan vetceereaiteaaens | 60,043,271 40,063.71
(5003) Celivler Robile Revenve....... cereasn Ce@sesacssecersi oo } ' 0.00 6.00
(S004L) OtRer Mobile SErvice ROYEAUR. ... .ccovoenrcventrennasacenranas ( 7‘{.708.5! 763,708.55
(3000)Total Sasic Local Service Revenue........ feeesosseneacearecnenn | 303,10),373.9% 303,101,373 9s°
(SBT0IPUBLIC TelEPRONE ROVENUR. ¢ c oo v oo aervaeoanserocossoesasaraosssosl 20,73¢,191.70 20,739,191.70
BBcVrLocal Privatg Line Revenue.............. e e wrecetenenanenee. Te.]. 11,801, , " 5
"S050)CUStUmEr Premises ReVEeNUE, .. ..c.ccvrenroronnccnns P | 984, 305.54 98¢4,305.5¢
15060)0ther Local Exchange RevENUS. .. .c.cccceerroroasiarsccacnannsns ..} 88,02¢,787.70 .88,820,787.70
'5069)0ther Lochl EXChange Revenue SOTTIOMENTS. ... .o.cveernoncnraans | ! e.00 0.00
Totat Locsl Network Services Revemues. .... . ... ........ovnnccnua. | €25.644,991.20 425,446,991.20
METWORK ACCESS SERVICE REVENUES { ;
S081)1End User Revenue (Federally Teriffed)- Gress Revenues........ .o 51,.9689,315.4¢7 0.00
5082)Switched Access Revenue (Federally Tarfffed)................... | 117,173,255.97 0.00
J1Speciatl Access Revenus (Federally Toariffad).................... | 32,614,114, 8% 0.00
wfF  “toete Access Revenue (State Tariffed)...cctioerurererencenanenn | 60,.2,,62!.0) 60,821,623.0!
. _.0tal Network Access Revenues......... ceteet et aastarsarenas oo 162,59,,509.30 60,3821,623.0%
| | :
. | ]
LONG DISTANCE REVENUES i
S100)Long Distance Nessaue ReVENUR. ....c.ouiirennnnncnnnnnnnenn. e 78,603,628.8)  74,964,387.98
S111)Long DisStance 1nuerd ONlY REVEMU®. .. .cuuvescoeeneeanenceonnanns 3,018,275.33 3,018,275.33
$112)teng Distance Dutward . ‘Gnty louonuo.o..................a..;.-e.. R ~l;zll 1019 . 5,283,930.19
5121) Sub-Veice Grade Long Distancs Private Setwerk Revenve........ 69,875.61 65,875 61
5122) Voice Grade Long Distance Privete Netwerk Revenue............ 6,957,070.%% 6,957,070.16
5123) Audie Program Grade Long Distance Privete Netwerk Revenus.... 0.00 0.00
$124) -Vides Program Grade Long Distance Privete Netwerk Revenue....| . 0.00 0.00
$5125) Digital Irensmission Long Distance Private Metwork fevenue... 3, 1:0 223.19 3.180,225.1¢
5126) Long Distance Privete Network Suithcing Revenve.......... .o ¢.00 0.00
5128) Other Long Distence Private Netuerk Revemue.................. ( ; 0.00 0.00
$129) Other Long Distance Privete Netuerk Reveaue setticments......} (3,05‘,i71.21) (3,086,171.2%)
$120)tetal Long Distance Privete Netwerk REVEMUR. .. .. c.ccvevenonnnnn } 7,144,997.7% 7,.146,997.75
5160)0ther Long OisStONCE ROVONUR. .. cucvervortnrcncvenuns O | 2,700,715.68 2,697,547.68
5169)0ther Long Distence Revenue Settiements................. cereenn | i 0.00 0.00
TOtRl LOMG DisTANCE ROVEMUEE .. .. .urnevrenanonceonnenne Cereaens | 96,753,527.76  93,111,118.93
RISCELLANEOUS REVENUES l I\
3230005 rectory REvenUe. -c..v..n.on. .. e, eeeenn et 32,603.456.13  32,402,456.13
3260)Rent Revenues.............. C et Ceerbanaaaaas cerenea { 2,327,167.01 2.188,578.01
3250)Corparate OPeralionSs RevenUE. . .. ..ccnueenoncareasoneanncnecosnss 1 i 0.00 0.00
73261) Specisl BHIling APPangeEeNnts REVENUR. . ... . ...cuer-nvmucnnnosn | 44,3086.20 44, 386.20
3262) Customer OpErationt REveNUER. ...c.icovrrecrsaveasasrnnsonsossss | 24,217.95 26,217.9%
i263) Plent Operations Revenue......... ceeeenonan eeenenn. R 67,360.93 67,360.9%
¢) Other incidental Reguloted REVENUE.......ovuunranrcnnononeons | 6,587,678.69 ¢, 587,678.69
. Other Revenue Settlements..... s eses et eaeaaeseetoneators } 0.00 0.00
12wt Ot8l Miscel loneous Revenve............. S b eeescee it arenn . ‘,72}.623.79 4«,723,623.79
|
|
| - -
. : !
|
|
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CRAIG EXNIEIT 3, PAGE 4

SCHEDULE 11. - OPERATING REVEMUE ACCOUNTS

w992

J

Item No. 3¢
Attaciment 1
Page 7

State the telephone operating revenues of the respondent for the yeasr,

accordence with the Uniform System of Accounts for Telephone Companies.

ciassifacd "

n

]

Intrestate

Operating Revenue Accounts Conbined Gross Receipts
(o) :
) (c)
NP NEANPIRY : e :
- ] B R heE - I e i“.u g .
LOCAL NETUORK SERVICES REVINUES ;
(5001) HasiC AT ROVENUE.....cccvrrcannnracassnssanascocenaass sncan { 309,779,819.28 309,779,819.28
(5002) optionet Extended Ares Revenue.......cccc0. eeseetensansannan i 9:.768.61 96,768.61
(5003) Cealluler Noblle ROVENUE......ccc.vievenssrsarsvacencancr-oensn] i 0.00 0.00
(SO04) Othar fobile Service Revenue.......... U | 984,610.52 984,410,852
5000)Tdtal Basic Local Service RevenuU®.......vcumnuinnnnnenncroonns .] 310,8690,998.41 310,860,998 41
éso1nivublie Telephone Revenue............... oo st e e nsac s ranec e .0  20,0854,337.88 20,8%6,331.88
( Bilocal Private Line Revenue............ ceesasvans eeoreseanven el 1z, R L 681,
(5050)Custower Premises Revenue.............. Gesecnerenartesanetensn | 1,17 082 58 -1,172,082.58
(5060)0cther Local Exchonge ReveRUe. ... vvviccncrccceorccnveananaaov-.| 106, 6!# 032.76 106,652,032.7¢
(5069)0ther Locel Exchenge Reavenye Sectticments....... vecerentaniecran H ! 0.00 0.900
Total Locel Network Services REVEAVES. ..ocucvwnveenn... ceierea-] 6649, 809,926.74 449,809,926.7¢
{ !
METVORK ACCESS SERVICE REVEMUES 1 :
(5081)End User Revenue (Federsily Tariffed)- Gress Revenues..........| 56,168,806.52 0.00
’$P “)Suitehed Access Revenue (Federally Toriffed).....cuuoeuueaen... ) 122,475,327.81 0.00
$ i3pecial Access Revenue (federally Tariffed). ..o ineneanasl 26,328,264.23 0.00
(5084)3tate Access Revenue (State Teriffed).......... Cetesncaemanaan i 58,047, 730.03 58,047,730.03
(5000 Totel Wetwerk ACCESS REVEONUES. .c.ccuerurncocnsconsasasosaceeans] 20T, Dlh 106.39 56,047,730.03
L
LONG OISTANGCE REVEMUES . |
(5100)Long Distance Hessage lovtnut..................................l 76,732,395.26 70,840,884.83
(S111)LoRg Didtance inverd Only L0 1T T S L A SO A | 1,059,267.26- - " 1,859,267.26
(5112)Long Distence Outuard Only REVERUE.......ccvncecvavsccsnnnsncosl 9,125,020.39 9,126,020.39
(5121) "Sub-Velecs Grede Long Distance Private Netwerk Revenve........| ? 154.0% 37,154.03
(5122) Volce @rade Leny Distanee Privete Netwerk Revenve.......... b e, s&h 213.63 6,362,213.63
€S123) Audio Program Grade Long Distance Privete Network lovonuo....l' 0.00 g.00
(512&) Vvides Program Grede Leny Distance Privete Netuerk Revenue....| 0.00 0.00
(3123) oigitel Transmnission Leng Distanse Privete Netwert Revenus... | 4,649,068.5% 4,5649,068.55
(5126) Leng Distance Privete Netverk SUiTRCIAG ROVENUR. .. .c.cccee.a. ] ) 6.00 0.00
(5128) Other Long Distance Private NEtUOrk ROVENUS. . vocvncevavecnsan]) ‘ 9.00 0.00
(S129) Other Long Distance Privete Wetwert fevenus Settiements...... [ cq: 063.86) (1,643,063.88)
(5120)Total Long Distance Private Netwert REVEMU®. . c.occrarnnoncseans] 9,34%,372.37 9?,38%,372.37
(S160)0ther LoNy OISLANCE ROVENUR. c.uivenunercociocnanceasrsovancnnas] 2,7‘6,‘\5.35 2,732,122.3%
(5169)0ther Long Distance Revenve Setrlements.....ccu ccecvcnracavacarl ! 0.00 0.00
Total Long Distance RevemUes .. ... ... tcrnruunnracoacasanans Lol 9T B3T,4T3.43 93,943,669.20
MISCELLANEOUS REVENUES : ]
(3230)0irectory REVENUR. i . vctrireccanasnoannencsnnasasssssonainorsss] 34,175,007.39  34,173,097.39
(S240)RENt ReveNUES. .. ... ..occvrcncrncancnnnacnes D | 9?1.!&!.68 814,137.68
(S2350)Corporate OPeratlions ReveNnUe....ecsvccennvcocorcaccerenncnasveansl 0.00 ¢.00
(S261) Special 8i({ing Arrangements tovenuo......................._.l Lz,rv?.sa 42,717.38
(5262) Customer Operotions Revenue.............. Cirmeceecsaneianenns . 8,077.30 18,077.30
(°° T) Plant Operstions REVveNU®..ccveareccaannmennsas tacesacecona | 1.,033.92 61,0335.92
4 .> Other Incidents! Regulated RevenuUe..........ccccuvvrvecnnenssl (P8, 644 .29 657,968.29
69) OCher Revenue SettlemEntS...ccuonrceennstvenacssnaonasrannnnal i 0.00 0.00
(S260)Totn!l MiscellBnEOUS REVENUR. (. ouocorenueroancrrocanncnroroninns | SPD.‘?Z.!P 779,396.89

SEP 03 "96 18:58
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CRAIG EXNIBIT 3, PAGE 5 :

SCHEDULE (1. - OPERATING REVENUE AECOUNYS

i
Stste the telephone operating revenues of the respendent fer the vear, classified in

sccordance uwith the Uniform System of Accounts fer Telephone Coapanies. ;

Item Mo. 36
Actachmact 1

- e e At e et 8 2 o e e e e = = . e o

1

Intrastate

opcrntinc Revenue Aeco«nt: . . v Combined Gross Receipts
. (n) - AP . .. . ) : oL * .
T . . D eesl Lo -. e ‘- - e 4..‘.c.—.-v.-; . ,;..' . o . :*b’. e ,. ‘&’ -,
s s

LOCAL NETUORE SERVICES REVENUES ) &
(SO01) 8881C ATES REVEMUS....c.ueusrsreccessscsrccascancononcnacanss] 3V4,014,031.7¢ 314,014,031.74
(5002) Optionsl Extended Ares REVEAUR... ... cenccocarccccsarccnnnnasl 1;0..30.69 100,0830.49
(5003) Cellular Nebile Revenue.....cqiverianccconrenccssncssancsasaal ] i .00 8.00
(S004) Other Mobile Service ROVeONUE..cc.c.cecmosaoscsossansareacvasal 736,391.37 736,391.37
(5000)Tetal Basis Local Service Revenue......cccvveecocsscrnvoccensse| 316,8%9,253.80 314,851,253.80
(5010)Publis Telephone REVeNUC......covnn..- teeececrnneccaneveeananss] 21,200,073.19 - 21,270,073.19)

oca rivate Line ReveNUE. .. .....occuccnnvsvconccccsvoncsocnsal LE P
(5050)Customer Premises Revenue....... esesnsacsosanssanvasesanssacsocal 1, 113 67. 68
(5060)0ther tocal Exchange ROVENUE. ... .cccuvecncecrecnvccsvancanssaas] 109,7845,187,.08
(3069)0%her Local Exchonge Revenue Settlemants.....cccvecccvvensnceen 0.00

Tetat Locel Network Services !ovonucs................1......... 460,281, 148.33

i
{
WETWORK ACCESS SERVICE REVENUES | J .

SC  End User Revenue (Federsily Tariffed)- Gress Revenues..........| 56,084,930°58
si0uwiSuitehed Access Revenue (Federally VTariffed).......coccvvee....| 128,949,529.9S
(5083)Special Access Revenuve (Federslly Teriffed).......ccnvcucanre.a] 23, «393.76
(5084)Stace Access Revenue (State Tarlffed).. ... cccvevrverorercnrenal 60,084,143 .92
(5080)Total Netwerk Access REVENUES........ccovrecenveaccsccancans-a.] 268,907, 718.21

i I
|
i ;
{

. LOKG DISTANCE REVENVES- R R
(5100)Leng Oistance Messege levcnuc..................................
(5111)Leng Distance Inwvard Only lcv-nuc..............................l

77,.102,090.64
1,445,08%4.8%

(5112)Leng Siactance Outwerd Only RevenMe......covcvrvevsoncascecsesns| . . 6,509,034,39
(S121) ‘Sub-velce Grade Long Distance Privete Netverk Revenus........| 3,047.33
(5122) velce Grade Long Distance Priveate Hetwerk feverwe............} S,969,194 .89
(5123) Audio Pregrem Grade Long Distance Privete Natwerk Revenve....} \ 0.00
(51264) Videe Pregram Grade Long Distanes Private Netwerk fevenue....| . 9.00
5125) odigital Trensamission Long Oistance Privets Setwerk Revenue...| 6.‘#2.395.16
'5126) Lleng Distance Privete Netuork Sufthcing Revemue......cc...c...| : 0.00
15128} Other Leng Distance Privete Netwerk Revenue®...c.cccvvvavasnscae.f 90.00
5129) Other Leng Distance Private Netwerk Revenue Setticsaents...... (1, Si! 029.94)

'5120)Tetal Leng Distance Privete HetWOrk ReveMU®.ccecerocrcnsssorses 10, S;Z +807. 44

i
5160)0ther Long DIStONCe REVEMUE.cccervectororacranccnssronvassnsnaal 2,948,009.32
5169)0ther Long Distance Revenus Settlements.....ciieevvrcecnncananal g¢.00

Votal (ong Oistance REVENUES. .. oc.neivrtsvsacecsanrcsaroaccncne ] !00,617,596.66

{

MISCELLAREOUS REVENUES | l
5230)Directory RevenUe. ... c.vuivrinnctoccrsnsossssnnnccasaanrsensos] 35,3%5,736.8¢
STLOIRENt REVENUES. . ..o s viriacrecacsovnassassnsocacssncncasssnonsesl 886,673.78
5250)Corperate Operstions RevenuUe....cconevereccesseccosscscnsnsnssesl 0.00
$269%  Special BILLING Arrengenents ReveAUS...cccvevocscracnsecencssl 48,032.93

S Customer Operations REVENUE. . cecerocascvnvossorsvuncnsannens]| ;',065.00

520w3 Plant Operetions ROVENUR . ccerrnecccccasatctsasorncnsnscancaanl
5264) Other Incidentel Reguleted Revenue......vocvrvccvecncnnencns |
5269) Other Revenue SetLlemMENES. . .. ..ccicvevecracnocssccocnonnccssscs
5260)Total Riscellaneous Revenue. ... .c.ccevcvcvonavens

1.oqx.ozs.sz
0.00

\
e A APR———— gt & — - i
|

SEP 03 "96 18:59

6,079,863

|
|,1%¢.sas.7o

1,113,678, 68
109,745, 167.0S
¢.00
$60,281,148.33

0.00
. 0.00

0.00

60,054 ,143.92
60,054,143.92

73,057,682.00
1,644,870.95
8,509,036.59
¢3,047.33
S,069,194.089
.00
9.00
$,102,395.16
0.00
0.00
(1,552,029.94)
10,582,607.64
2,966,187.42
.00
96.560,362.40

35,315,736.8¢
669,478.78
0.00
$8,032.9%
19,0465.60
76,679.63
$13,091.52
0.00
1,056,669.70



CRAIG EXHIBIT 3, pma?s

Item No. 36
| Aztactment 3
J Page 11
SCHEDULE II. - OPERATING REVENUE ACCOUNTS i
1994 j
State tha lelephone operaling revenues of the respondent for the yesar, classdied in '
accordance with the Uniform System of Accounts for Telephons Companies. ‘
1 Intrasiale
Operating Revenue Accounts cm«! Gross Receipls
(a)
by {c)
L
,. ISR T 1 ‘ T l ‘
(5001) Basic Area Revenue 329,528, 329.525.754.20
{5002) Optional Extended Areas Revenue g 4,.486,209.97
(5003)  Celiuler Mablle Reverue
(5004)  Other Mabile Servics Revenue
(5000) Total Basic Lacal Service Revenus
1 Public T Ravenus
{5050) Customer Premises Revenue
(5080) Other Local Exchange Revenus 118 0!5 332.89
(5089) Oter Local Exchange Revenue Setlaments 0.00
Total Local Network Services Revenues 489,512, | . 489 512,862 .10
NETWORK ACCESS SERVICE |
{5081) End User Revenue (Federally Tarlled)- Gross Revenues £0.619,618.80 0.00
(5082) Switched Acoess Revenue Tartled) 126.460.5085.17 0.00
(5083} Special Access Revenue (Federslly Terifled) 0.00
. N (S08B4) State Access Revenue (State Tarilted) 73,282.180.18
(S080) Totsl Nelwork Access Revenues 73.282,160.18 .
LONG DISTANCE REVENUES
(5100} Long Ditance Message Revenue 69.329.499.15
(5111) - -Long Distanee inward Only Revenus . P 1.035.319.39
(5112) moumuomowm : ' T 8,934,20083°
{5121)  Sub-Voice Grade Long Distance Privete Network Revenus 24,083.80
(5122)  Voice Grade Long Distance Private Network Reverws 5.182.277.88
(5123)  Audio Program Grade Long Olstance Privale Nelwork Revenue (1,848.22)
(5124)  Video Program Grade Long Olstance Privale Network Reverive {56.904.18)
(5125) Oigital Transmission Long Distance Private Network Revenue 7.408,532.28
(5126)  Long Distance Private Network Revenye X 0.00
(5128)  Other Long Dislance Privats Network Revenus (19.930.51) (19,839.5%)
{5128)  Other Long Distance Privete Network Revenus Settiements - (2 .99) (2.148,283.99)
(5120) Total Long Distance Private Network Revenue . 10,368,1p1.14 10,369,897.84
(5160) Other Long Distance Revenus 1.565.848.41 1.562.846.41
(5169) Other Long Distance Revenus Seltlements 0.00 0.00
Total Long Distance Revenuss %,m.sfa.ou 91.221,852.32
MISCELLANEOQUS REVENUES i
(5230) Dirsctory Revenue 3688227127  36.882.271.27
{5240} Rent Revenues 1,034,419.02 788,204.02
{5260) Opaerations Revenue 0.00 0.00
(5287)  Special Bling ArTangsments Revenue 7280795 §8.129.95
(5262} Customer Operations Revenus 20,437.18 17.489.18
- (5263)  Plant Operstions Revenue 89.397.20 67.203.20
. (5264) Other incidental Reguisted Revenue 6.818.449.30 6.705.657.30
~ (5269)  Other Revenus Seltiements 0.00 0.00
(5260) Tota) Miscaliansous Revenus €.998 §91.63 6.848.489.63
{ Page 7.A
1
1
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CRAIG EXHIBIT 4

0 S
Southeru Bell Tel & Tel Co.
~ F. SEAOR, PA SCPSC: Docket Wo. 9&-1204:
SCPCA’s 1st Set of Ianterrogatories
WS 295 July 18, 1995 |
Item No. 1-1 |
Page 1 of 1 |
!
REQUEST: In exhibit A of your Application for Altexmative tion, you
state “B.(1) Prices for intsrcounection service equal of (sic) -

exceed the company’s LRIC of providing such service”. Provide your
LRIC, divided into flat-rated moothly and usage-sengitive, per-minute
costs, for providing public telsphoue access service for
customer-provided equipment. If this information i not available in
the form requested, plesase so stats and provide thn info:latiou in
vhatever form available.

RESPONSE: Sowe of the requested information is propristary rovided

1
|
and vill-be pro
upoa the execution of am sppropriats mpmury vith
Southeru Bell. Follovimg is the wou-pruprietary requested

Flat-rated mouthly costs per statioa:
IMP co‘t"."""O'.-.....".'...l. 315.91 }
NTS line Term COStBecccvccccccseccanrs $1.86

. Usage sensitive costs per Local Heasured ¥OU:
lst W00 (peak).ccececvcccccccnnn veses § |
1st ¥OU (off-peak).cccceccccccccccns. § ’
‘duw ” (m.o..---..qvtoooi s
Additional ¥OU (off-peak)...... eeeees $

|
Ceactral Office Blocking vith Operator Screening cogts:
Noa-volume sensitive ote-time cost |
per ceatral office............... §62.86
Shared monthly cost ,
per central office................ $0.32 i
Directly assigned moathly cost f'
per line.....c.ccevrnrrrancnenrs. 50.01 !
|

Billed Number Screening costs:
COST per QUELY..c..vcovccnceonen ee.... $50.026

RESPONSE PROVIDED BY: Reg Starks
Director - Econoaic Costs
675 V. Peachtree St. NE
Atlanta, Georgia 30375

TOTAL P.29
SEP 03 " 96 19:00 PAGE. 029






& Poyphone Industry Looks
To the Texa« Capitol

¢ Members Install Publi
Interest Payphones
Throughout the State




Texas Inderendent Payphone Companies
Install Public Interest Payphones

A bus pulled up at the Sunset Stages bus station
in Brownwood at 10:20 p.m. The station office was
closed and dark. An elderly gentleman got off the
bus and looked for a payphone to use to call some-
one to pick him up. He looked everywhere, but there
was no phone. The only way he could make a call
was to cross busy Highway 377 at a blind intersec-
tion and walk through the dark to find a payphone.

John Willis, independent agent for Sunset Stages,
knew his bus riders needed a payphone at the sta-
tion. “A lot of people must call relatives to come get
them or call Brownwood’s only cab,” he said. “I
contacted GTE about a payphone, and they gave me
the runaround the first time or two. [ went to the
general manager here, and he finally gave me a man
in San Angelo to contact. He in so many words told
me they just weren’t putting in payphones unless
they could guarantee a certain amount of revenue
per day in large volume locarions.” Willis let the
issue drop, but his business grew to six buses a day
with an even greater need for a payphone. “I con-
racted GTE again, and the man said, ‘I guess we
could put one in, but it will cost you the installation
charge and so much a month for the payphone.’”
Willis faced a dilemma: he needed a payphone, but
he was operating on a shoestring and couldn’t afford
to pay them $300 or $400 to install a payphone.

That’s when he heard about Teletrust, Inc. of
Lubbock, an independent payphone company that
serves his area. “The people from Teletrust were very
nice, and they paid for the installation of the pay-
phone. It has worked our real well for us. They said
they probably won’t make any money off it for a
while, but they were willing to put it in. We have
had very little trouble with the payphone, but any-
time I call they are there by the next day.”

“Mr. Willis was referred to us by a good cus-
tomer of ours, and we heard about how much trou-
ble he had with GTE. We thought the phone would
be marginal, but we did it anyway because it was in
the public interest,” said Bill Davis, Vice President of
Operations at Teletrust. “That little bus station is
right in the middle of an area that we are serving,
because we have other phones in Brownwood,” said

John Clark, Teletrust President. “We believe that it is
part of our responsibility to serve the community.”

Telerrust is just one of the many member compa-
nies of the Texas Payphone Association that is com-
mitted to serving the public interest by providing
payphones to people who need them.

==
—

3

e

NAI owns the payphone at the softball complex.

County Parks and Churches

The Richard Moya Softball Complex in Austin,
owned by Travis County, is located at a park in an
isolated area in the southeast part of the county. The
complex attracts thousands of people during the
softball seasons. Players and fans depend on a pay-
phone by the concession stand to call for help when
a player is injured or to call for rides home.

This public interest phone was installed by North
American InTeleCom of San Antonio, which has a
contract for all the payphones on property owned by
Travis, Bexar, and Tarrant Counties. “If I looked at
every one of our company payphones that lose
money, 97% would be phones on county property,”
said Dave Clark, NAI’s Manager of Operations.
“But we know there are occasions where we have to
sacrifice our profit mode to meet a public need.”

Another NAI payphone is located at the countv’s
Pace Bend Park on Lake Travis. “It is a service to the
public that [ think is tremendously necessary for
safety because of emergencies occurring near the

. .




lake,” said Kurt Nielsen, Southwest District Mana-
ger for Travis County Parks. NAI also has pay-
phones at other county recreational facilities, includ-
ing Mansfield Dam Park, Hamilton Pool, Web-
berville Park, and Del Valle Softball Complex. “It is
an utter necessity to have payphones for visitors
when staff is not readily available,” Nielsen added.

Clark said in park settings his company provides
phones that have all the required calling features,
such as free 911, access to operators, 10XXX
unblocking, despite the fact that those are historical-
ly low revenue phones with very high vandalism.
“We don’t cut back on features or take any other
steps that would be cost-reducing to the detriment of
the calling public,” he said. In those settings, NAI
has to replace “phenomenal amounts” of handsets
and keyboards because of damage done by vandals.

Clark said that NAI also installs payphones at
some Little League baseball parks in San Antonio if
he ca g 1iis costs. “They make
nsiderable money for three or four months of the
year, and the rest of the time they are dead. Some-
times we put the lines ‘on vacation’ during the win-
ter and incur a minimum monthly charge.™
Many TPA member companies place payph
; er calls
me after she has talked with Southwestern Bell,”
said NAD’s Clark. “If Southwestern Bell chinks the
phone won’t make money, they will charge the
church $60 a month. NAI has half a dozen church
payphones, and we don’t charge them anything. We
are a member of the community out there and we
are serving a need for the calling public.”

Clark said it is unfortunate that Southwestern
Bell has no provision for charging a private pay-
phone company a lower monthly line charge for

their payphones that are provided as a public conve-

nience.

Serving Rural Communities

The independent payphone industry is committed
to meeting the calling needs of rural Texans.
Cherokee Communications, which has 2500 pay-
phones in Texas, concentrates its business in rural
communities. “I live in Jacksonville, and [ know that
a communication link is very important to small
town residents,” said Cherokee President Eddie

Store co-owner Kay Hein (left} and her sister, employee Patsy
Pitts, display the new pay telephone.

Marshall. He said that in small towns payphones are
primarily used by people who cannot afford to have
a phone in their home, as well as by travelers.

About 90 percent of the Cherokee locations are
small mom and pop grocery stores. “We have one
technician who drives 2500 miles every two weeks
just to check the 85 phones on his routes,” he added.

[t was big news in the local newspaper in Knippa
when TeleCoin Communications, Inc. installed a
payphone in the town. “There hasn’t been a pay-
phone here in years,” said Kay Hein, co-owner of
K&W Country Store. TeleCoin also made news this
vear when the company installed the first-ever pay-
phone in Luckenbach, Texas, a small town made
famous by Waylon Jenning’s song.

T&T Communications of Center Point is proud
that it owns the only payphones in 19 small towns
in Central and South Texas. President Harold Taylor
said, “There is a real need for us out there. All of
our site owners get personal attention, and they are
all friends of ours. We didn’t know any of them
before, but they became our friends after we got the
business.” In three small towns, T&T bought all the
payphones owned by small telephone companies.

Taylor points with pride to the small town of
Lasalle, where the only payphone in town is owned
by T&T. “There used to be one GTE payphone
there, but it was always out of order,” Taylor said. A
woman who is the Lasalle Postmaster asked T&T to
install a payphone at the general store where the
post office is located. “The payphone has never been
profitable in the 2 1/2 vears we have had it, but we
like the lady and we like the people in the town. It
our phone were not there, people would have to go
10 miles to use a payphone,” Taylor added.
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Good Deeds:

Service Beyond Duty

Perspectives on Public Communica-
fion will regularly cover “good deeds™ in
the industry. Readers are encouraged to
send their stories to the editor clo Perspec-
tives on Public Communication, 335
Beard Street, Tallahassee, FL 32303.
Fax 904/681-2890.

N o onc will deny that the inde-
pendent public payphone (IPP)
industry is a complex and competi-
tive environment in which the axiom
“only the strong survive” is lived out
day after day. In spite of its rough
exterior, there is a strong
clement of human relations
and caring which permeates
the industry. This “soft”
side of the industry may be
seen in many different
forms. Sometimes it is a
route maintenance supervi-
sor reaching, without
question, into his or her own
pocket to replace a quarter
that 2 customer perceives
has been lost in a payphone.
Other times it is the reassur-
ing presence of a payphone,
available and operating,
when a stranded motorist or
distressed pedestrian needs
immediate communication.
IPP providers are willing
1o risk their life savings to
buy machinery to provide a
public service. They worl.
70+ hours per week to
maintain that machinery,

fight the monumental legal
.nd regulatory battles
required to keep that
machinery operating profit-
ably enough to pay the bills

and endure the endless vandalism
and theft that occur to machinery left
unguarded in public places. This is a
statement of the depth of commit-
ment these businesses have to serve a
basic human need-—communication.
At times, IPP providers go far
above and beyond the duty to which
they are called. Here are three stories
of IPP providers whose commitment
to their customers and caring for
humanicty have led them to offer
tremendous public services. Each

Les Spradiing at the ceuter of town.

service featured here comes at the
expense of the IPP’s pocketbook.
The payphones involved could have
been operated at more profitable
locations and for higher rates. Each
IPP made the decision to place the
needs of its customers above the
proficability of its business.

Payphone Serves as Lifeline of
Community

IPP providers must go out of their
way to establish gond relationships
with premise owners or
managers and to assure
that those relationships are
maintained. Harold Taylor
of T & T Communications
provides an outstanding
example of an IPP pro-
vider who has gone out of
his way to establish a
relationship with a store
owner. The resultis a
telephone lifeline which
never before existed
because the local exchange
carrier refused to place a
phone claiming it was not
economically feasible.

Residents of Lytton
Springs regularly drop by
Spradling’s Store to pick
up a Big Red or some
tortillas or just to talk. The
82-year-old general store is
the central gathering place
for the small town and the
site of the only payphone
in the communiry.

Owner Les Spradling
said most of the people who

-
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use his payphone are local residents
who don't have a phone in their
homes. “We're not real affluent out
here, and a lot of people are living on
the edge.” he said. Many people live
in mobile homes throughout the
grassy ranchland in Central Texas.
The population of Lytton Springs is
150, but many more people live in
the outlying countryside.

Texas Payphone Association
member company T&T Communica-
tions installed the payphone on the
porch at Spradling’s Store almost five
years ago, and today their red pay-
phone provides the town's communi-
cation lifeline. Residents without
phones in their homes use the
payphone for daily calling needs,
whether to call doctors or their offices
in Austin or San Marcos or to keep in
touch with relatives.

“In the evenings after Spradling’s

ore closes, there are always people
talking on the payphone. Sometimes
they sit in their cars waiting in line to
make a call,” said Jerry Cardwell,

herdsman for the U-Bar Hereford
Ranch. Cardwell sometimes drives up
on his tractor to use the phone. “The
payphone is right next to the diesel
fuel tank I use for my tractor, so it’s
convenient to fill up and make a
call,” he said.

In the spring when area creeks rise
over their banks, many residents use
the Spradling’s payphone to call their
families and say they can’t make it
home. During floods, stranded motor-

" ists sleep with friends in Lytton

Springs or at Spradling's Store.

Spradling’s has the ambiance of
an old-time country store: It has the
original wooden floors, a wood stove,
jars of pickles by the cash register,
and all the basic food staples. A quilt
hangs from the ceiling to be raffled to
benefit the local fire department. To
keep up with modern times, the
general store also sells lottery tickets
and rents videotapes.

Harold Taylor, chairman of T&T
Communications, said he feels good
about meeting the needs of callers in

o or xTianta WorTa
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homer with two out and bases loaded

NYC To Require Payphones In Poor Neighborhoods

Braves and made official the end of
the 1994 baseball season with a new

small Texas towns. “Almost all of our
payphones are in small towns because
[ am a country boy myself and [ just
like traveling through the country,”
he said. Taylor travels to Spradling’s
Store twice a month to visit with Les
and to check on the payphone and
perform routine maintenance.

While traveling around Central
Texas, the Taylors ventured down
FM 1854 and ran across Spradling's
Store. I talked to Les about install-
ing one of our payphones, and he was
glad I did. Everyone seems to
appreciate the fact that we are
putting a payphone in their small
town,” Harold Taylor said.

To Be Where No LEC Has Gone Before
On July 30, 1991, The New Yoré
Times published an article entitled
“More Payphones for Poor Urged”
by James Barron. (See below). The
article cited a study which found
that in some neighborhoods, 20
percent of the households do not

Continued on next page

pion --

Braves. Not since the 1973 has a team
dominated from the beginning of the

New York City officials issued a
proposal recently that would force
New York Telephone and other
companies which own pay telephones
to install phones in poor
neighborhoods. “We want to see that
if they have a phone at 57th and Fifth,
they have one at 157th and Fifth," said
Joan Lebow, a spokeswoman for the
city’s Department of
Telecommunications and Energy. The
requirement is included in proposed
new regulations for thousands of
coin-operated telephones over which
the department is claiming

y jurisdiction—those on the street or in
city-owned buildings. The agency
said the new rules would cover
toughly 12,300 of New York

Telephone's payphones. The number
of pay telephones the company has
throughout the city is a matter of
dispute: New York Telephone says it
has about 56,000, but the department
says there are only 42,000, The
company claims to have 24,500
payphones in Manhattan, 12,000 in
Queens, 13,000 in Brooklyn and
Staten Island, and 7,000 in the Bronx.
An additional 15,000 payphones are
owned and operated by other
telephones companies in the five
boroughs, the department said. The
agency's proposal now goes to the
City Council, which can authorize the
agency to issue franchises for the
phones in question. The
telecommunications agency drew up

its proposal after commissioning a
study that found that in some
neighborhoods, 20 percent of the
households do not have phones,
"making the pay telephone a lifeline to
emergency services,” the proposal
said. The agency also wants to
require payphone companies to meet
certain standards, including limits on
how many telephones can be out of
service at anytime. A spokesman for
New York Telephone, Robert A.
Varettoni, took issue with the idea that -
the company was not doing enough to
serve poor neighborhoods. "It’s not a
problem," he said. "We have coverage
in all neighoorhoods in the city."”

¢
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Copyright © 1991 by the New York Times Company. Reprinied by permission.
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have phones, “making the pay-
phone a lifeline to emergency
services.” For many members of the
Empire State Payphone Association
(ESPA), the provision of basic
communications services to low
income neighborhoods is their
primary business. A majority of the
members of ESPA can boast that as
many as 90 percent of their tele-
phones are located in neighbor-
hoods where they are the sole
conduit, connecting those who
cannot afford a private telephone
with necessary emergency services
such as fire. police and EMS.

These IPP providers offer a
service of enormous value to the
inner city community. Phones are
located in apartment complexes,
convenience stores, major inter-
sections, and points of congrega-
tion like parks. school yards and
Yusiness districts. For many, these
[PPs are the only vehicle through
which citizens can stay in contact
with relatives and friends both
ncar and far. ,

[PPs did not arrive in these
formerly under-served arcas by
chance. After the unbundling and
deregulation of telephone services,
IPPs recognized the need to fill
existing voids and, most decidedly,
heard the outcry from citizens in
the poorer neighborhoods. The
maintenance of payphones in
underprivileged neighborhoods is
not without tremendous risk. There
1s a much higher chance of vandal-
ism or theft, greater risk of having a
payphone condemned as a conduit
of drug trafficking and a difficulc
ume finding 2 location owner who
will serve as “business partner”. In
spite of this, IPP providers in New
York City have provided tremen-
ous benefits, indirectly saving
countless lives and making day-to-
day communications more pleasant
and convenient for millions.

Peoples Telephone Company responded in the aftermath of Hurricane Audrew.

[PP Provider Key Element in
Disaster Relief

When natural disaster strikes,
communication lines are broken
leaving people distressed and alone
with distant relatives panicked. The
simplest message of “I'm O.K." or
contact with a familiar voice can
relieve mountains of anxiety.
Unfortunately, in the compelling face
of disaster, individual human nceds
are often overlooked in the attempr
to restore order for the masscs.

On August 24, 1992, Hurricanc
Andrew ripped through South Florida
tearing down phone lines and strand-
ing hundreds of thousands of resi-
dents. After the storm, many victims
made their way through the rain
soaked strects to hastily constructed
shelters and “tent cities™. The shelter
residents were often penniless, having
lost their belongings to the storm.

Peoples Telephone Company,
Inc. of Miami, Florida responded to
the disaster with a swiftly executed
relief plan. Dedicated Peoples
employees, in some cases them-
selves without homes, worked
around the clock under emergency
power at the storm damaged
Peoples Telephone headquarters.
They produced mobile phone banks
which they personally transported
to the most damaged areas so
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residents could make critical calls,
helping them to begin to rebuild
their lives.

Peoples worked closely with
government and carrier disaster
response teams to quickly and effec-
tively deploy the emergency telephone
banks. Responding to the cxtraordi'nary
need at hand Peoples in conjuction
with its underlying carriers provided
free tclephone service durning the initial
weck after the storm.

[PP providers play an important
role in the lives of millions of
citizens. From the provision of
telephone service in underprivi-
lcged and underserved areas to a
vital role in disaster telief, IPP
providers fulfill the public commu-
nicacions needs of their cuscamers.
This responsibility is taken quite
seriously by industry members in
each of the stories printed above.
All have gone far and beyond the
roles mandated for them by law. In
doing so, each has positively
influenced che lives of their
customers and provided a positive
image for the PP industry.

Editor: Thank you to Larry
Diamond for relaying the ESPA story,
Caroline Hinckley Boyle and the Texas
Payphone Association for permission to
reprint their story and to Bruce Renard
of Peoples Telephone Company, Inc. U



