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EX PARTE OR LATE FILED
Date : Oct 28, 1997 22:23 GMT
To : 12024182821
From : interact@interactivism.com
Subject: Campaign Finance Reform

On Tue Oct 28 17:20:02 EST 1997 you received the following message:

Commissioner Susan Ness

Federal Communications Commission
1919 M Street NW

Washington, D.C.

Dear Commissioner Ness,

| am writing to ask you to put the welfare of American democracy ahead of
corporate welfare that seems to do so well in Washington.

You recently issued licenses that will aliow television broadcasters

to make use of a new spectrum of the public's airwaves for the
introduction of digital TV services. The decision to offer such access
without charge was undoubtably a result of a multi-million dollar lobbying
effort by the broadcast industry.

In exchange for free use of the public's airwaves, broadcasters should be
specifically required to return a very small segment of air time to help
clean up the political campaign process.

Much of the fundraising pressure faced by political candidates is a
result of the need to pay for TV time. Giving candidates free time would
lessen their dependency on big donors and on special interests.

I'd like to see the creation of a national political broadcast

time bank. Broadcasters should be required to deposit a couple of hours
of prime ad time each election season and this time should go to
qualified candidates. And I'd like the candidate required to appear on
camera during this time and talk to me.

The value of this time bank couid be kept at about - million,

about what politicians spent in the 1995-1996 election cycle. That's
about one half of one percent of the gross ad revenues the broadcast
industry took induring that period. A small price to pay for improving
democracy and helping restore the public's faith and interest

in the political process.
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Date Nov 2, 1997 22:37 GMT oY e e
To : 12024182821 T e
From : interact@interactivism.com o L
Subject: Campaign Finance Reform - S TR

On Sun Nov 2 17:34:23 EST 1997 you received the following message:

Commissioner Susan Ness g?— 2 é g

Federal Communications Commission
1919 M Street NW
Washington, D.C.

Dear Commissioner Ness,

| am writing to ask you to put the welfare of American democracy ahead of
corporate welfare that seems to do so well in Washington.

You recently issued licenses that will allow television broadcasters

to make use of a new spectrum of the public's airwaves for the
introduction of digital TV services. The decision to offer such access
without charge was undoubtably a result of a multi-million dollar lobbying
effort by the broadcast industry.

In exchange for free use of the public's airwaves, broadcasters should be
specifically required to return a very small segment of air time to help
clean up the political campaign process.

Much of the fundraising pressure faced by political candidates is a
result of the need to pay for TV time. Giving candidates free time would
lessen their dependency on big donors and on special interests.

I'd like to see the creation of a national political broadcast

time bank. Broadcasters should be required to deposit a couple of hours
of prime ad time each election season and this time should go to
qualified candidates. And I'd like the candidate required to appear on
camera during this time and talk to me.

Please support free TV advertising for
political candidates !

The value of this time bank could be kept at about - million,

about what politicians spent in the 1995-1996 election cycle. That's
about one half of one percent of the gross ad revenues the broadcast
industry took induring that period. A small price to pay for improving
democracy and helping restore the public's faith and interest

in the political process.

Signed: Doris Harrison Fa, of Cogies racd /
E-Mail: GMSANTAB@aol.com List ARCDE
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pate Nov 1, 1997 19:48 GMT v ST
To : 12024182821

From : interact@interactivism.con r s o
Subject: Campaign Finance R~fmrm E‘VW] - Q :ui

On Sat Nov 1 14:45:43 EST 1997 you recelved the following message:

Commissioner Susan Ness
Federal Communications Commission

1919 M Street NW ?7'2 é g

Washington, D.C.

Dear Commissioner Ness,

| am writing to ask you to put the welfare of American democracy ahead of
corporate welfare that seems to do so well in Washington.

You recently issued licenses that will allow television broadcasters

to make use of a hew spectrum of the public's airwaves for the
introduction of digital TV services. The decision to offer such access
without charge was undoubtably a result of a multi-million dollar lobbying
effort by the broadcast industry.

In exchange for free use of the public's airwaves, broadcasters should be
specifically required to return a very small segment of air time to help
clean up the political campaign process.

Much of the fundraising pressure faced by political candidates is a
result of the need to pay for TV time. Giving candidates free time would
lessen their dependency on big donors and on special interests.

I'd like to see the creation of a national political broadcast

time bank. Broadcasters should be required to deposit a couple of hours
of prime ad time each election season and this time should go to
qualified candidates. And I'd like the candidate required to appear on
camera during this time and talk to me.

The value of this time bank could be kept at about - million,

about what politicians spent in the 1995-1996 election cycle. That's
about one half of one percent of the gross ad revenues the broadcast
industry took induring that period. A small price to pay for improving
democracy and helping restore the public's faith and interest

in the political . No. of Co, /
in the political process List ARG gées rec’d

« . “—\\N‘.‘N
Signed: Glen Zorn

E-Mail: gwz@seanet.com
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Date : Nov 1, 1997 7:27 GM7 e

To : 12024182821 L =
From : interact@interactivism.con.

Subject: Campaign Finance Reform

On Sat Nov 1 02:23:22 EST 1997 you rezeived zhe following message:

Commissioner Susan Ness
Federal Communications Commission

1919 M Street NW g‘? 26 ?
Washington, D.C.
Dear Commissioner Ness,

| am writing to ask you to put the welfare of American democracy ahead of
corporate welfare that seems to do so well in Washington.

You recently issued licenses that will allow television broadcasters
to make use of a new spectrum of the public's airwaves for the
introduction of digital TV services. The decision to offer such access

without charge was undoubtably a result of a multi-million dollar lobbying
effort by the broadcast industry.

In exchange for free use of the public's airwaves, broadcasters should be
specifically required to return a very small segment of air time to help
clean up the political campaign process.

Much of the fundraising pressure faced by political candidates is a
result of the need to pay for TV time. Giving candidates free time would
lessen their dependency on big donors and on special interests.

I'd like to see the creation of a national political broadcast

time bank. Broadcasters should be required to deposit a couple of hours
of prime ad time each election season and this time shouid go to
qualified candidates. And I'd like the candidate required to appear on
camera during this time and talk to me.

The value of this time bank could be kept at about - million,

about what politicians spent in the 1995-1996 election cycle. That's
about one half of one percent of the gross ad revenues the broadcast
industry took induring that period. A small price to pay for improving
democracy and helping restore the public's faith and interest

in the political process.

Signed: Steven D. Moffatt
E-Mail: smpmrsi@aol.com
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Date : Nov 1, 1997 2:02 GMT

To : 12024182821 Py -5 oaT
From interact@interactivism.com R
Subject: Canpaign Finance Reform

On Fri Oct 31 20:58:36 EST 199%7 you received the following message:

Commissioner Susan Ness
Federal Communications Commission

1919 M Street NW 872@ Y
Washington, D.C.
Dear Commissioner Ness,

I am writing to ask you to put the welfare of American democracy ahead of ’
corporate welfare that seems to do so well in Washington. |

You recently issued licenses that will allow television broadcasters
to make use of a new spectrum of the public's airwaves for the
introduction of digital TV services. The decision to offer such access

without charge was undoubtably a result of a multi-million doliar lobbying
effort by the broadcast industry.

In exchange for free use of the public's airwaves, broadcasters should be
specifically required to return a very small segment of air time to help
clean up the political campaign process.

Much of the fundraising pressure faced by political candidates is a
result of the need to pay for TV time. Giving candidates free time would
lessen their dependency on big donors and on special interests.

I'd like to see the creation of a national political broadcast

time bank. Broadcasters should be required to deposit a couple of hours
of prime ad time each election season and this time should go to
qualified candidates. And I'd like the candidate required to appear on
camera during this time and talk to me.

The value of this time bank could be kept at about - million,

about what politicians spent in the 1995-1996 election cycle. That's
about one half of one percent of the gross ad revenues the broadcast
industry took induring that period. A small price to pay for improving
democracy and helping restore the public's faith and interest

in the political process.

Signed: Mary C. Ewert /

E-Mail: ccmc.ewert@computer.org lrjczt Xi}%og,i_gs rac'd
) »] [
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EX PARTE OR LATE FILED
Date : Oct 29, 1997 0:27 GMT f’ﬁéf -
To : 12024182821 o ‘
From : interact@interactivism.com
Subject: Campaign Finance Reform

On Tue Oct 28 19:23:22 EST 1997 you received the following message:

Commissioner Susan Ness
Federal Communications Commission

1919 M Street NW gQ-QQ 8
Washington, D.C.
Dear Commissioner Ness,

| am writing to ask you to put the welfare of American democracy ahead of
corporate welfare that seems to do so well in Washington.

You recently issued licenses that will allow television broadcasters

to make use of a new spectrum of the public's airwaves for the
introduction of digital TV services. The decision to offer such access
without charge was undoubtably a resuit of a multi-million dollar lobbying
effort by the broadcast industry.

In exchange for free use of the public's airwaves, broadcasters should be
specifically required to return a very small segment of air time to help
clean up the political campaign process.

Much of the fundraising pressure faced by political candidates is a
result of the need to pay for TV time. Giving candidates free time would
lessen their dependency on big donors and on special interests.

I'd like to see the creation of a national political broadcast

time bank. Broadcasters should be required to deposit a couple of hours
of prime ad time each election season and this time should go to
qualified candidates. And I'd like the candidate required to appear on
camera during this time and talk to me.

By supporting free broadcasting for political campaigns you will be bringing our country

one step closer to justice and a real sense of democracy. It is the moral and ethical
thing to do.

The value of this time bank could be kept at about - million,

about what politicians spent in the 1995-1996 election cycle. That's
about one half of one percent of the gross ad revenues the broadcast
industry took induring that period. A small price to pay for improving
democracy and helping restore the public's faith and interest

in the political process.
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Signed: Heather Raviv
E-Mail: hraviv@aol.com




