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Nov 17, 1997 0:53 GMT
12024182821
interact@interactivism.com
campaign Finance Reform

On Sun Nov 16 19:50:02 EST 1997 you received the following message:

Commissioner Susan Ness
Federal Communications Commission
1919 M Street NW
Washington, D.C.

Dear Commissioner Ness,

RECEIVED
NOV 18 1997

I am writing to ask you to put the welfare of American democracy ahead of
corporate welfare that seems to do so well in Washington.

You recently issued licenses that will allow television broadcasters
to make use of a new spectrum of the public's airwaves for the
introduction of digital TV services. The decision to offer such access
without charge was undoubtably a result of a multi-million dollar lobbying
effort by the broadcast industry.

In exchange for free use of the public's airwaves, broadcasters should be
specifically required to return a very small segment of air time to help
clean up the political campaign process.

Much of the fundraising pressure faced by political candidates is a
result of the need to pay for TV time. Giving candidates free time would
lessen their dependency on big donors and on special interests.

I'd like to see the creation of a national political broadcast
time bank. Broadcasters should be required to deposit a couple of hours
of prime ad time each election season and this time should go to
qualified candidates. And I'd like the candidate required to appear on
camera during this time and talk to me.

Thus giving the American public access to ALL candidates and allowing a more
informed choice in exercising their right to vote.

The value of this time bank could be kept at about • million,
about what politicians spent in the 1995-1996 election cycle. That's
about one half of one percent of the gross ad revenues the broadcast
industry took induring that period. A small price to pay for improving
democracy and helping restore the public's faith and interest
in the political process.

Signed: Robin L. Mastro
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On Thu Nov 13 12:00:59 EST 1997 you received the following message:

Commissioner Susan Ness
Federal Communications Commission
1919 M Street NW
Washington, D.C.

Dear Commissioner Ness,

RECEIVED
NOV 18 1997

I am writing to ask you to put the welfare of American democracy ahead of
corporate welfare that seems to do so well in Washington.

You recently issued licenses that will allow television broadcasters
to make use of a new spectrum of the public's airwaves for the
introduction of digital TV services. The decision to offer such access
without charge was undoubtably a result of a multi-million dollar lobbying
effort by the broadcast industry.

In exchange for free use of the public's airwaves, broadcasters should be
specifically required to return a very small segment of air time to help
clean up the political campaign process.

Much of the fundraising pressure faced by political candidates is a
result of the need to pay for TV time. Giving candidates free time would
lessen their dependency on big donors and on special interests.

I'd like to see the creation of a national political broadcast
time bank. Broadcasters should be required to deposit a couple of hours
of prime ad time each election season and this time should go to
qualified candidates. And I'd like the candidate required to appear on
camera during this time and talk to me.

The value of this time bank could be kept at about - million,
about what politicians spent in the 1995-1996 election cycle. That's
about one half of one percent of the gross ad revenues the broadcast
industry took induring that period. A small price to pay for improving
democracy and helping restore the public's faith and interest
in the political process.

Signed: Warren Lewis
E-Mail: wlewis@u.washington.edu
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On Wed Nov 12 23:31:01 EST 1997 you received the following message:

Commissioner Susan Ness
Federal Communications Commission
1919 M Street NW
Washington, D.C.

Dear Commissioner Ness,

ReceIVED
NOV 18 1997
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I am writing to ask you to put the welfare of American democracy ahead of
corporate welfare that seems to do so well in Washington.

You recently issued licenses that will allow television broadcasters
to make use of a new spectrum of the public's airwaves for the
introduction of digital TV services. The decision to offer such access
without charge was undoubtably a result of a multi-million dollar lobbying
effort by the broadcast industry.

In exchange for free use of the public's airwaves, broadcasters should be
specifically required to return a very small segment of air time to help
clean up the political campaign process.

Much of the fundraising pressure faced by political candidates is a
result of the need to pay for TV time. Giving candidates free time would
lessen their dependency on big donors and on special interests.

I'd like to see the creation of a national political broadcast
time bank. Broadcasters should be required to deposit a couple of hours
of prime ad time each election season and this time should go to
qualified candidates. And I'd like the candidate required to appear on
camera during this time and talk to me.

The value of this time bank could be kept at about - million,
about what politicians spent in the 1995-1996 election cycle. That's
about one half of one percent of the gross ad revenues the broadcast
industry took induring that period. A small price to pay for improving
democracy and helping restore the public's faith and interest
in the political process.

Signed: Antoinette Jaycox
E-Mail: Antoinette_Jaycox@peoplesoft.com
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On Fri Nov 14 04:21:01 EST 1997 you received the following message:

Commissioner Susan Ness
Federal Communications Commission
1919 M Street NW
Washington, D.C.

Dear Commissioner Ness,

EX PARTE OR LATE FILED

REceiveD
NOV 18 1997

I am writing to ask you to put the welfare of American democracy ahead of
corporate welfare that seems to do so well in Washington.

You recently issued licenses that will allow television broadcasters
to make use of a new spectrum of the public's airwaves for the
introduction of digital TV services. The decision to offer such access
without charge was undoubtably a result of a multi-million dollar lobbying
effort by the broadcast industry.

In exchange for free use of the public's airwaves, broadcasters should be
specifically required to return a very small segment of air time to help
clean up the political campaign process.

Much of the fundraising pressure faced by political candidates is a
result of the need to pay for TV time. Giving candidates free time would
lessen their dependency on big donors and on special interests.

I'd like to see the creation of a national political broadcast
time bank. Broadcasters should be required to deposit a couple of hours
of prime ad time each election season and this time should go to
qualified candidates. And I'd like the candidate required to appear on
camera during this time and talk to me.

The value of this time bank could be kept at about - million,
about what politicians spent in the 1995-1996 election cycle. That's
about one half of one percent of the gross ad revenues the broadcast
industry took induring that period. A small price to pay for improving
democracy and helping restore the public's faith and interest
in the political process.

Signed: Kate Thomas
E-Mail: Judgecd@aol.com r':;l
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On Sun Nov 9 23:07:31 EST 1997 you received the following message:

Commissioner Susan Ness
Federal Communications Commission
1919 M Street NW
Washington, D.C.

Dear Commissioner Ness,

I am writing to ask you to put the welfare of American democracy ahead of
corporate welfare that seems to do so well in Washington.

You recently issued licenses that will allow television broadcasters
to make use of a new spectrum of the public's airwaves for the
introduction of digital TV services. The decision to offer such access
without charge was undoubtably a result of a multi-million dollar lobbying
effort by the broadcast industry.

In exchange for free use of the public's airwaves, broadcasters should be
specifically required to return a very small segment of air time to help
clean up the political campaign process.

Much of the fundraising pressure faced by political candidates is a
result of the need to pay for TV time. Giving candidates free time would
lessen their dependency on big donors and on special interests.

RECEIVED

NOV 18 1997
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I'd like to see the creation of a national political broadcast
time bank. Broadcasters should be required to deposit a couple of hours
of prime ad time each election season and this time should go to
qualified candidates. And I'd like the candidate required to appear on
camera during this time and talk to me.

I believe that this is the only viable
method to clean up the current morrass in
Washington. It's the only small hope we
have of ever electing honest, un-compromised
politicians.

The value of this time bank could be kept at about - million,
about what politicians spent in the 1995-1996 election cycle. That's
about one half of one percent of the gross ad revenues the broadcast
industry took induring that period. A small price to pay for improving
democracy and helping restore the pUblic's faith and interest
in the political process.
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Signed: Thomas J. Graly
E-Mail: tgraly@ix.netcon.com
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On Sun Nov 16 14:32:31 EST 1997 you received the following message:

Commissioner Susan Ness
Federal Communications Commission
1919 M Street NW
Washington, D.C.

Dear Commissioner Ness,

RECEIVED

NOV 18 1997
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I am writing to ask you to put the welfare of American democracy ahead of
corporate welfare that seems to do so well in Washington.

You recently issued licenses that will allow television broadcasters
to make use of a new spectrum of the public's airwaves for the
introduction of digital TV services. The decision to offer such access
without charge was undoubtably a result of a multi-million dollar lobbying
effort by the broadcast industry.

In exchange for free use of the public's airwaves, broadcasters should be
specifically required to return a very small segment of air time to help
clean up the political campaign process.

Much of the fundraising pressure faced by political candidates is a
result of the need to pay for TV time. Giving candidates free time would
lessen their dependency on big donors and on special interests.

I'd like to see the creation of a national political broadcast
time bank. Broadcasters should be required to deposit a couple of hours
of prime ad time each election season and this time should go to
qualified candidates. And I'd like the candidate required to appear on
camera during this time and talk to me.

I also believe that the qualifications for such access to free air time should allow for the
participation of candidates beyond the two major parties. The use of such a powerful
communication medium for the interest of free expression of a variety of views would
contribute significantly to the democratic experience for citizens of our country. Perhaps
this would awaken a stronger sense of ownership and a desire to participate in our
election process; a desire which appears all too dormant when voter turn-out is
calculated each election season.

The value of this time bank could be kept at about - million,
about what politicians spent in the 1995-1996 election cycle. That's
about one half of one percent of the gross ad revenues the broadcast
industry took induring that period. A small price to pay for improving
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democracy and helping restore the public's faith and interest
in the political process.

Signed: Roy Gerstenberger
E-Mail: rwg374@aol.com


