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Secretary

Federal Communications Commission
1919 M Street, N.W.

Washington, D.C. 20554

Re: Implementation of the Local Competition Provisions in
e i i t o 96 c c -98

Dear Ms. Salas:

MCI Telecommunications Corporation (MCI) wishes to bring to
the Commission's attention, in connection with the above-
captioned proceeding, the attached articles from the Washington
Post and Time Magazine concerning the problems created for
consumers by the Bell Operating Companies' (BOCs') refusals to
share directory listings with competitors. The articles

demonstrate that the BOCs' conduct is not only anticompetitive
but also anti-consumer as well.

The BOCs' use of their directory databases while denying
access to others violates Sectlons 251 and 252 of the Act. The
First Interconnection Order' held that directory assistance is a
network element that an incumbent local exchange carrier (LEC)
must make available on an unbundled basis upon request to a
telecommunications carrier under Section 251 (c) (3). Moreover,
incumbent LECs are required “to provide access and unbundled
elements that are at least equal-in-quality to what the incumbent

' First Report and Order, Implementation of the Local
Competition Provisions in the Telecommunications Act of 1996, CC
Docket No. 96-98, Interconnection between Local Exchange Carrijers
and_QQmmgrg1al_MQhilg_Radlg_sgrylgg_Ergyldgrs cC Docket No. 95-

185, FCC 96-235 (released Aug. 8, 1996), ! v'd
. ! ] 3 ] ti1it] Bd FC

96-3321 and consol. cases (8" Cir. July 18, 1997).
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LECs provide themselves....”

The Second Interconnection Order’ held that the dialing
parity provisions of Section 251(b) (3) "“require[] LECs to share
subscriber listing information with their competitors, in
“"readily accessible' tape or electronic formats, and that such
data be provided in a timely fashion upon request.”

We agree with MCI that “by requiring the exchange of
directory listings, the Commission will foster
competition in the directory services market and foster
new and enhanced services in the voice and electronic
directory services market.”... [W]e require the LEC
providing the listing to share listings in a format
that is consistent with what that LEC provides in its
own directory.

We further find that a highly effective way to
accomplish nondiscriminatory access to directory
assistance, apart from resale, is to allow competing
providers to obtain read-only access to the dlrectory
assistance databases of the LEC providing access.

Thus, an incumbent LEC must provide competing providers
“‘nondiscriminatory access to ... directory assistance databases”
‘consistent with what that LEC provides in its own directory.”

In other words, an incumbent LEC must provide competing providers

* Id. at g 313.

Telecommunications Act of 1996, CC Docket No. 96-98,

1 3 | : . : o

Mobile Radio Service Providers, CC Docket No. 95-185, FCC 96-333

(released Aug. 8, 1996), aff'd in part and rev'd in part on other
3 : alif i3 Pub. Util

! v , No. 96-
3519 and consol. cases (8" Cir. Aug. 22, 1997).

5

Id. at q 141.
® Id. at 99 141, 143. The Commission also noted in the
Second Interconnection Order that “[tlhe obligation of incumbent
LECs to provide operator services and directory assistance as
unbundled elements is in addition to the duties of all LECs ...

under section 251(b)(3) and the rules we adopt herein.” Id4. at §
118.
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of directory assistance and reverse directory services with all
listings used by the LEC for its own directory assistance and
reverse directory services. There are no exceptions for listings
of customers of other LECs that are made available to, and used
by, a LEC that is requested to provide access to a competitive
provider. The attached articles demonstrate that any other
approach would stifle, rather than ““foster(,] competition in the
directory services market and ... new and enhanced services in
the voice and electronic directory services market.'’

Two copies of this Notice and attachment are being submitted
for inclusion in the public record of this proceeding in
accordance with Section 1.1206(a) (1) of the Commission's Rules.

Yours truly,

P, /W

Ffank W. Krogh

cc: A. Richard Metzger, Jr.
Richard Welch
Carol Mattey
Geraldine Matise
John Muleta
Ruth Milkman
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Long-Distance Information? Don’t Count on I

By Mike Mills
Washington Post StaffWriter

The phone rang in the office of a District
dentist and at the other end was a very angry
woman, calling long distance. Why, she de-
manded, wasn'’t President Clinton answering
her letters about her son’s troubles in the
Army?

Receptionist Elizabeth Jaramillo, who an-
swered the call, knew immediately what had
happened: Once again, a directory assistance
operator had given out the number for the

wrong White House. The caller wanted the
place where the president lives; she got
the office of Jaramillo’s employer, Dr. Susan
‘Whitehouse. “It happens all the time,” said
Jaramillo. “Lately Ive noticed it's gefting
worse.”

Across the country, long-distance directory
assistance is handing out bum information
with increasing frequency, telephone industry
executives concede. Callers are being told
cities don’t exist, area codes can't be searched
or famous landmarks aren’t listed. And for this
they're charged nearly a buck each time.

If you thought competition in the telephos
business was supposed to improve servic
such as directory assistance, you thoug
wrong. The problem: As local phone comg
nies, such the Washington area’s Bell Atlan'
Corp., begin to compete against long-distan
carriers and each other, many are refusing
share updated lists of customers' phone nu
bers.

So companies such as AT&T Corp. 4
scrambling to assemble their own lists
phone numbers, using whatever sources th

See NUMBERS, A22, Col. 1



competing Long-Distance Phone Companies Scramble to Assemble Dlrectory Llstmgs

show up oo AT&T's listings until 18

months afker it moved from New York.
it used to be that when somebody

dialed, say, 6125551212, the long-

Jones's woice says “Welcome to Bell
Atlaatic” in this ares. “You really don't
and money 1o brand their service” with
your own cusiomers, said AT&T
spokeswornan Pat Mallon.

‘The Telecommunications Act of 1996

make fistings available to every compa-
ny, bit the law says nothing sbout how
or at what specific price.
BelAﬂanhcsayucmxphcswﬂnhe
law by providing direct links to its own

'AT&Tnudupmelycompem
m'n\cydxdnotwmhmmnyd:q
consider a major oompeﬂor
directory assistance lo

Bu(wlnlcompamelax:huAT&T
wani are raw data from the local compa-
sies’ computers, at a reasonable price. It
would be fed into the new directory
services computers for use by their

operators.

“Bell Atlantic is the worst,” said Dan
Evanof{, chief executive of Excell Agent
Services LLC, a fastgrowing Phoenix
operator services company that AT&T
hired to handle more than half of its
directory requests. “We constantly call,
write and ask for a change in their policy.
We've sent certified letters to their CEO.
“wydidn’tcveurespoad.'

Mike Hollobow, senior product man-
ager for directory assistance for Ameri-
tech Corp., wlnclmexperimenmwh
its own nationwide directory service
makes a similar complaint: “They want
us to tap into their computers and pull
names off one name at a time” at 2 fee
exch time. “We're not interested. We
need all of their listings.”

So AT&T, Ameritech and others are
trying to assemble their own lists of
phone numbers and are finding out how
hard it is. They are tapping direct-mail
companies, utility and credit card billing

data, motor vehicle records, even scan-
ning printed phone books that often are
months old. Excell, which has received
the brunt of the criticiam for wrong
AT&T pumbers, scours 300 different
oﬁmoesbrhshnp.’ ings, according to Evan-

In these databases, “non-published”
numbers sometimes get published. And
operators looking for a general phone
number for a large business often end
up giving out some farflung office
extension or fax number.

Ask for the Four Seasons Hotel in
Beverfy Hills, for example, and AT&T
gives you the listing for the group sales
office, which few people need.

The White House has missed more
than a few calls. Until a few months ago,
Ameritech’s database refused to display
the correct number unless operators
typed in the word “The" before White
House. And even then, if operators
aren’t careful, theyll give out the num-
ber for deatist Susan Whitehouse, the
Whitehouse Cleaners or the clothing
outlet called The White House in Union

“We probably get about six or seven
wrong numbers a day,” said Phyllis
Johnson, manager of The White House
retail outlet. “They say ‘dam, this is the
number the operator gave me."*

AT&T customers trying to get gum-

bers for the Washingtoo region fare
better than Ameritech customers be
cause AT&T Grms out that business not
to Excell but to CFW Communications
Co., a Wayneshoro, Va, Ioalphone

Elsewhere, ATA&T is fighting to im-
prove its imue Excel operators are
being trained to handle specific geo-
graphic regions and understand dialects.

Tomorrow, AT&T plans to unveil an
updated national directory service in
Seattle, Denver and other cities in which
people can dial “00° to find phone
pumbers in any area code. The price wifl
be the same as today’s service, 95 ceots
for two listings.

AT&Talsohopesmmmgaleoneol
consumers’ biggest gripes:
tnrsoﬂcnmumbleloﬁndlnmnba
unless the caller knows the exact town
where it's located. Operators “will siay
with you for as long as it takes to find
what you're fooking for,” said one indus-
ry executive.

Other longdistance carriers have
been spooked by AT&T's troubles. MCl
Communications Corp. and Sprint Corp.
stil hook customers directly to the
Bells, though MCI gradually is using its
own operators wherever i can get raw
listings data from a Bell company.

The Federal Communications Com-

‘TH say, ‘Go jump oﬁ the pearest
pier,; " said Ameritech's Hollobow.
* You're not getting our stings untl we
get yours'”

Staffresearcher Richard Drezen
contributed to this report.
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Getting long-distance information is a crank call,
thanks to a fight between AT&T and the Baby Bells
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By $.C. GWYNNE AUSTIN

TS MOINES, IOWA, [$ MISEINC. SO ARE
Deming, N.M., the po-
lice department, the New York Stock
Exchange, the Dallas Cowboys and
countiess ordinary folk. An alien plot?
Close. The once simple act of obtaining
long-distance information has becume the
latest casualty of dereguletion. These duys a
call fur out-of-stxte information not oaly
gets you way out of state—-pot the one you
think you're dialing—but often doesn’t get
you any information cither. The misinforr,.
mabion is the result of & spittimg coabast be-

nies, as they begin to compete hesd to bead.-

Call New York information from 1ious-
ton, for example, and ask for the New York
Stock Exchange. l'::listin. Nope. q‘r‘mhlel
Dallas—Irving, to be precise, home of ¢
g:nnc Dys~ ml;skfu’&vun;:u.g

"Boys. s You provide -
dress—1 Parkway—and are final-
ly given a number, which produces

the screech dmmm;-ﬁf'f i

Tblhtgosm:uouumbdﬁmtz
resentatives’ ofioes in New Eagland, or for |
the Mayflower hotel in W, DC..
Omne operatur, when nsked for a number in
Des Moines, informed the caller that there
was no such place. e

What is going on here? In a word:
deregulation. The seminal event in the de-
terioration of long.distance informetion..}
occurred two years ago, when AT&T got

distance directory-assistance service rather
tha - ing its customers to Alics or
Joe at the Jocal phone compiny, with

v+ « ATET torwms out dives-

tween ATAT and the local phone comps- | (MCl and Sprint
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whom AT&T used to have an agreement.

Now, as ATET competes with its for-
mer children, some of the regional operat-
ing companies, a.k.a. the Baby Bells, are no
longer their database of phone
numbers with Ma Bell. The upshot s that
AT&T has assernbled t servites
consisting of one subcontrsctor, Excell
Agent Sexvices in Phosnix, Ariz.; two of its
own regional centers; and & few stray
agresments with Baby Bells. Thus when
you're in, say, Oregon calling to find &
Florida number, your long-distunce infor-
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stil have agreements

oy thoss woed by.
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with the Bells—but that could change
once they start competing locally.)
Mm. ATV ig doing everyt]
from ing geography to opere
(hint: Des Moines is in lows) to rou
New York City calls to & specific set of
erators who might heve beard of the s/
exchange or Grand Central Terminal. ¢
are cleaning it up,” says AT&T spo
woman Pat Mallon, She cites Silicon Vi
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