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BEFORE THE

Federal Communications Commission
WASHINGTON, D.C.

In the Matter of

Application of BellSouth Corporation,
BellSouth Telecommunications, Inc., and
BellSouth Long Distance, Inc.
Pursuant to Section 271 of the
Communications Act of 1934, as amended,
To Provide In-Region InterLATA
Services in Louisiana

CC Docket No. 97-231

COMMENTS OF THE ASSOCIATION OF DIRECTORY PUBLISHERS

The Association of Directory Publishers (ItADPIt),l by its

attorneys, hereby submits its comments concerning the above-

captioned application of BellSouth Corporation, BellSouth

Telecommunications, Inc., and BellSouth Long Distance, Inc.

I. INTRODUCTION AND SUMMARY.

As part of the Telecommunications Act of 1996, Congress

enacted Section 222(e) to bring competition to the telephone

directory advertising (yellow pages, Internet, etc.) and

publishing market, an area in which meaningful competition has

traditionally been blocked by the LECs. Section 222(e) requires

LECs to sell the subscriber list information that they gather as

1 ADP is a ninety-nine year-old international trade
association representing the interests of It independent It
telephone directory publishers, that is, publishers of white
and yellow pages telephone directories that compete with the
Regional Bell Operating Companies ("BOCslt) and other local
exchange carriers (ItLECslt) in the sale of telephone
directory advertising (primarily yellow pages classified
advertising). ADP's more than 175 member publishers produce
some 2,200 telephone directories serving communities
throughout the United States.
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an inevitable by-product of providing local telephone service

the name, address, telephone number, and business classification

~- to competing directory publishers on a "timely and unbundled

basis, under nondiscriminatory and reasonable rates, terms, and

conditions." Because LECs are the sole source of such data, the

LECs' provision of listings on reasonable terms is essential to

the opening of the directory advertising/publishing market.

Unfortunately, BellSouth has failed to comply with Section

222(e) and has instead attempted to maintain its monopoly over

the sale of telephone directory advertising in its home markets:

• BellSouth is pricing its listings unreasonably by admittedly
charging whatever the market will bear and earning profits
of 1,300% or higher;

• BellSouth discriminates against competing directory
publishers by refusing to sell them CL£C listings or
updates, both of which BellSouth obtains at no charge as a
condition of interconnection and provides at no charge to
its directory affiliate, BAPCO; and

• BellSouth is using its market power over listing information
to erect entry barriers and monopolize the Internet
directory market.

BellSouth's unwillingness to comply with Section 222(e) in

order to perpetuate its directory advertising monopoly raises

serious concerns about BellSouth's willingness to open its local

monopoly markets to competition, as required by Section 271.

BellSouth's attempts to thwart competition in the directory

pUblishing market warrant denial -- or an explicitly conditional

grant -- of its application to provide interLATA services in

Louisiana.

2
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Section 271 is designed to create incentives for the LEes to

open their local monopoly markets to competition. The primary

focus is on the competitive provision of local telephone service.

Competitive provision of local telephone service is expected to

provide substantial consumer benefits in the form of greater

choice, lower prices, and enhanced innovation.

Fully competitive provision of telephone directory services

is likely to complement and reinforce local telephone service

competition. For example, competitive local exchange carriers

may chose to offer branded directories to complement and promote

their telephone services. Competing directory publishers are

likely to offer consumers a variety of user-friendly directory

services designed to make the increasing variety of telephone

service providers and options more accessible and understandable.

For these reasons, the Commission should take full advantage

of the incentives designed into the Section 271 process to

require BellSouth to comply fully with Section 222(e) of the Act

before BellSouth is awarded the privilege of entering the long

distance business. Given BellSouth's record of non-compliance

with Section 222(e), the Commission should either (1) deny

BellSouth's application or (2) condition the effectiveness of a

grant of the application on BellSouth's prior demonstration of

full compliance with Section 222(e).

3
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I I • BACltGltO'CHD •

A. ADP' S Experiences With BellSouth Are Itelevant To This
Proceeding.

As part of its Section 271 review, the Commission has stated

that it "would be interested in evidence that a BOC applicant has

engaged in discriminatory or other anticompetitive conduct, or

failed to comply with state and federal telecommunications

regulations. ,,2 Evidence that a BOC has engaged in a pattern of

discriminatory conduct, said the Commission, "would tend to

undermine" BOC's claims that its local market is or will remain

open to competition once the BOC has received Section 271

authority. 3 As discussed below, BellSouth has failed to comply

with the requirements of Section 222(e) by restricting access to

listings to foreclose competition in the directory

advertising/publishing market. Such behavior warrants careful

consideration and an explicit resolution in the context of

BellSouth's Section 271 application.

B. Section 222(e) Was Enacted To Open The Directory
Advertising/Publishing Market To Competition.

Subscriber list information is the heart of the telephone

directory advertising/publishing market. With these listings,

publishers are able to publish directories that are useful to

consumers, to sell yellow pages and Internet advertising to local

businesses, and to distribute directories to end users. Without

2

3

~ Ameritech Michigan Section 271 Order, FCC 97-298, CC
Docket No. 137 , 397 (reI. Aug. 19, 1997).

4
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such listings, a publisher would be unable to publish a useful

directory and thus would be unable to compete for advertising or

t9 deliver its books to consumers.

LECs are the sole source of subscriber list information. As

noted in the House Report, "LECs have total control over

subscriber list information. ,,4 A recent report of the U.S.

Copyright Office concluded that telephone directory listings are

a "prototypical example" of sole source data because it is

"simply not possible" for listings to be obtained "independently"

of the LEe. S BellSouth has conceded this point, admitting that

it has no competitors for the sale of its subscriber list

information to directory publishers. 6

Historically, LECs refused outright to sell or otherwise

license subscriber list information to competing directory

publishers. 7 Of those that did sell listings, many imposed

pricing and other terms that were so excessive as to constitute

a virtual refusal to deal. 8 Other exclusionary practices have

included a refusal to provide updated subscriber list

information (e.g., change of addresses, new connects,

4

S

6

7

8

~ H.R. Rep. No. 104-204, Part I., 104th Cong., 1st Sess.
89 (1995).

~ Report on Legal Protection For Databases 102 (U.S.
Copyright Office 1997) .

~ Testimony of BellSouth Witness Juneau before the Florida
PSC (Jan. 13, 1997) at 132-133 & 156, Exhibit 3.

~ H.R. Rep. No. 104-204, Part I., 104th Cong., 1st Sess.
89 (1995).

S
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disconnects). To prevent LECs from continuing their

anticompetitive behavior towards their directory publishing

competitors, Congress enacted Section 222(e). That section

provides, in pertinent part:

Subscriber List Information. - . . . a
telecommunications carrier that provides telephone
exchange service shall provide subscriber list
information gathered in its capacity as a provider of
such service on a timely and unbundled basis, under
nondiscriminatory and reasonable rates, terms, and
conditions, to any person upon request for the purpose
of publishing directories in any format.

According to Representative Paxon, Section 222(e) "is a

simple requirement to protect an area of telecommunications

where there has been competition for more than a decade, but

where service providers have used pricing and other terms to try

to limit that competition. Now we are prohibiting such

anticompetitive behavior. ,,9 Thus, Section 222(e) "guarantees

independent publishers access to subscriber list information at

reasonable and nondiscriminatory rates, terms and conditions

from any provider of local telephone service."lO

III. BELLSOUTB BAS NOT COMPLIED WITH SECTION 222(e).

A. Be~lSouth·. ~,300\ Profit On The Sale Of It. Listings
Violates Section 222(e).

Section 222(e) requires that BellSouth -- like all LECs --

provide its subscriber listings to directory publishers under

"nondiscriminatory and reasonable rates, terms, and conditions."

9

10

~ Floor statement of Representative Bill Paxon, 142 Congo
Rec. E184 (daily ed. Feb. 6, 1996) (discussing reasons for
passing Section 222(e».

~ Conf. Rep. No. 230, 104th Cong., 2d Sess. 205 (1996).

6
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BellSouth admittedly earns a 1,300' profit on the sale of its

listings and therefore it fails to comply with Section 222(e).

In Louisiana, BellSouth provides subscriber list information

to directory publishers under a "Directory Publishers Database

Service" tariff. 11 The tariff price for basic listings is $0.04

() 1 " 124¢ per J.stJ.ng. The same tariff price is used in Florida

where BellSouth has submitted documents to the Florida PSC

showing that its cost per listing is $0.003. 13 As BellSouth has

admitted, its 4¢ listing price yields a profit of 1,300' per

I ' . 14J.stJ.ng. Thus, for example, BellSouth charges $40 for a group

of listings that cost it only 3¢. On its face, this profit

margin is unreasonable.

BellSouth, however, attempts to justify its huge profit

margin on the grounds that competing directory publishers

purchasing Be1lSouth's listings are able to publish their books

profitably. According to BellSouth witness Juneau, it is

entirely reasonable for BellSouth to sell 100,000 listings (which

cost it only $300) for $4,000 because the purchasing "publisher

then has the opportunity to sell thousands if not hundreds of

thousands of dollars of advertising."lS In other words, the more

11

12

13

14

IS

~ Louisiana Tariff ("Tariff") which is attached as
Exhibit 1.

~ ~ at A.38.2.3.A, Exhibit 1.

~ BellSouth Cost StUdy, Exhibit 2.

~ Juneau Testimony at 130, 145, & 162, Exhibit 3.

~ Juneau Testimony at 130, Exhibit 3.

7
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profitable the listings are to purchasers (publishers), the more

BellSouth will charge. 16 Or, as BellSouth's own witness put it,

the 4¢ price per listing (and accompanying 1,300% profit) is "a

market rate" which "is based on what the market would bear. "17

In a "market" like the one for directory listings, in which there

is only one seller (the LEe), market pricing is just a euphemism

for monopoly pricing. Even monopolists rarely earn 1,300%

profits.

That BellSouth is able to charge these kinds of prices

reflects the fact that it is the sole source of its subscriber

1 , . f . 18
~st ~n ormat~on. BellSouth's monopoly power is evidenced in

its tariff which charges a different price for the same listing

information depending on how it will be used:

(1) use in a single, printed directory is 4¢/listing;

(2) use in multiple printed directories is 12¢/listing; and

(3) use in a CD-ROM directory is 18¢/listing. 19

These prices yield profits far in excess of the 1,300% margin on

basic listings. At 18¢/listing, BellSouth earns a 6,000% profit

on the sale of its listings for publication in a CD-ROM

d ' 20
~rectory. A mere 4,000% profit is earned when those same

16

17

18

19

20

BellSouth's listing prices are based on "the value that the
service has to the user" of the directory as opposed to cost
plus a reasonable profit. ~ ~ at 189, Exhibit 3.

~ Juneau Testimony at 131, Exhibit 3.

~ Part II.B., supra.

~ Louisiana Tariff at A.38.2.3.1, Exhibit 1.

With a cost of $0.003/1isting, BellSouth earns 6,000% profit
when selling listings for CD-ROM directories at 18¢/listing.

8
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listings are sold to a publisher intending to use them in more

than one printed directory.

There is no reasonable basis for charging different listing

prices based upon the type of directory in which the listings

will be used. Such naked, monopolistic price discrimination is

designed to divert profits to BellSouth from competing directory

publishers. Such tactics are anticompetitive and serve only to

hinder competition by permitting BellSouth to discourage

competition by making it unprofitable. That is precisely what

Congress sought to prohibit in Section 222(e).

B. BellSouth Unlawfully Pavors Its Directory Affiliate
Over Competing Directory Publishers.

As a condition of interconnection, BellSouth requires CLECs

to provide to its directory affiliate, RAPeO, CLEC listings and

daily updates -- new connects, disconnects, and change of address

-- at no charge to BAPCO. BellSouth refuses to provide (or

require the provision of) such CLEC listings to competing

directory publishers. Such blatant favoritism towards BAPCO

violates Section 271's command of "nondiscriminatory" treatment

and merits a public interest finding against grant of BellSouth's

Section 271 application.

1. CLEC Listings.

As part of its interconnection agreements, BellSouth

requires CLECs to enter into agreements with its directory

BellSouth has explained that CD-ROMs provide a "greater
value" to end users and thus BellSouth should be able to
extract a greater price from purchasers. ~ Juneau
Testimony at 148-49, 151, & 161-62, Exhibit 3.

9
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affiliate, BAPCO. 21 In both its interconnection agreements and

corresponding directory listings agreements, BellSouth obligates

C~ECs to turn over their "directory listings and daily updates to

those listings" to BellSouth and BAPCO. 22 Such listings must be

turned over at the CLEC's expense "and at no charge" to BAPCO. 23

These provisions ensure that BellSouth's directory will be

complete and that BAPCO will be able to solicit CLEC customers

for directory advertising.

BellSouth, however, seeks to obtain these advantages only

for itself; it refuses to provide (or require the provision of)

CLEC listings to competing directory publishers. According to

BellSouth, CLEC listings are obtained by BAPCO via a contractual

relationship separate from BellSouth and therefore they need not

be shared with competing directory pUblishers. 24 That argument

is false and flies in the face of Section 222(e).

The BAPCO contract is entered into as part of the

interconnection agreement with BellSouth. For example,

BellSouth's interconnection agreement with WinStar Wireless, Inc.

21

22

23

24

~, ~, Sprint Spectrum Agreement Section XI, Appendix B,
Tab 30 to BellSouth's Application; WinStar Agreement § 6.13,
Appendix B, Tab 8 to BellSouth 1 s Application.

~, ~, Sprint Spectrum Agreement Section Xl. &
Attachment C-1, Appendix B, Tab 30 to BellSouth'
application.

~ Sprint Spectrum Agreement, Attachment C-1, Appendix B,
Tab 30 to BellSouth's application.

BellSouth has rejected numerous requests for CLEC listings
from ADP member and Louisiana publisher, The Sunshine Pages.
~ Exhibit 4.

10
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states that it is "[s]ubject to execution of an agreement between

... BAPCO, . the execution thereof to be a condition

precedent to the effectiveness of this Agreement with respect to

Directory Listings and Directory Distribution. 1I2S Thus, BAPCO's

contract is entered into as part and parcel of the CLEC's

interconnection agreement with BellSouth. More importantly,

because the BAPCO agreement is linked to BellSouth's

interconnection agreements, the CLEC listings are gathered as

part of BellSouth's provision of local service. Thus, they are

expressly required to be sold to competing directory publishers

pursuant to Section 222(e) on reasonable rates, terms, and

conditions. That they are not constitutes a violation of Section

222(e) .

2. Updates.

BellSouth is also required to sell updated listings to

. d' ubl' h 26compet~ng ~rectory p ~s ers. Such listings -- new connects,

disconnects, and change of address -- are used by publishers to

(1) sell directory advertisements to new businesses, (2) deliver

directories to new customers, and (3) maintain accurate and

complete databases of directory listings. For those very

2S

26

~ WinStar Agreement § 6.13.a, Appendix B, Tab 8 to
BellSouth application.

Section 222(e} "is intended to ensure that [independent
directory publishers] are able to purchase . . . subscriber
listings and updates." ~ H.R. Rep. No. 104-204, Part L,
104th Cong., 1st Sess. 89 (1995) (emphasis added).

11
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reasons, BellSouth provides BAPCO with daily updates. 27 The

essential nature of updates is highlighted by BellSouth's

~equirement that CLECs provide it and BAPCO with updated listings

on a "daily" basis. ,,28 Although BellSouth offers various

tariffed update services, those services impose conditions so

onerous as to constitute a refusal to deal. 29

For example, BellSouth recently altered its pricing scheme

for its Weekly Business Activity Reports ("WBAR II
) tariff in a

manner rendering the service too expensive for competing

directory publishers. Until recently, publishers subscribing to

the WBAR had received and were charged only for the changed

numbers in the NXX, i.e., new connects, disconnects, transfers,

and changes of address. Recently, BellSouth altered its fee

structure such that it still provides only the changed listings

but charges publishers for all the listings in the entire NXX. 3Q

Thus, what traditionally cost competing publishers only a few

hundred dollars a month now costs several thousand dollars. At

least one Louisiana Publisher and APD member, The Sunshine Pages,

27

28

29

30

~ Juneau Testimony at 125-126, Exhibit 3 (stating that
BAPCO receives daily updates to allow it lito sell
advertising and to distributer] directories").

~, ~, PrimeCo Agreement Section X, Appendix B, Tab 28
to BellSouth application; Sprint Spectrum Agreement Section
XI, Appendix B, Tab 30 to BellSouth application.

An offer to deal on unreasonable terms is a type of refusal
to deal. ~ F~shman v. Wirtz, 807 F.2d 520, 450 (7th Cir.
1986); Delaware & Hudson Railway Co. v. Consolidated Rail
Co~., 902 F.2d 174, 179-180 (2d Cir. 1990).

~ Exhibit S.

12
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has canceled access to the WBAR because it is "cost

prohibitive. ,,31

In altering its charges for the WEAR, BellSouth also revised

its tariff to include other update options, such as a Daily

Update Report and a New Connect Report. These options were to

take effect on October 1, 1997. At this time, however, they

remain unavailable. Moreover, even if available, those options

are priced onerously as the tariff expressly states that "the

ordering customer(s) would be required to pay BellSouth a minimum

of the entire cost of service development. ,,32 BellSouth,

however, has failed to provide any estimates of the development

costs for these services. Hence, at this time, the services are

unavailable and, in any event, their costs are unknown.

BellSouth should be not granted Section 271 authority at a time

when it provides both CLEC listings and daily updates to itself

while denying them to competing directory publishers.

C. BellSouth Is Excluding Competitors Fram The Internet
Directory Business.

BellSouth is attempting deliberately to foreclose

competition in the Internet directory business by forcing

directory publishers to obtain listings under BellSouth's

directory assistance tariff. Such actions violate Section 222(e)

and suggest a bleak forecast for the type of compliance that may

be expected of BellSouth in the Section 271 context.

31

32
~ Louisiana Tariff at A.38.2.1.C, D, & E, Exhibit 1.

13
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As noted, BellSouth sells listings to directory publishers

in Louisiana through a Directory Publishers Database Service

L"DPDS") tariff. By its terms, the DPDS tariff does not

encompass the sale of listings for use in an Internet directory

and BellSouth will not permit listings sold under this tariff to

be used in Internet directories. 33 Rather, BellSouth asserts

that Internet directories are directory assistance and therefore

it will permit listings to be used for Internet directories only

when such listings are purchased under BellSouth's directory

assistance tariff. 34 That tariff, however, requires the Internet

pUblisher to pay BellSouth 3.S¢ each time the Internet directory

is accessed. Thus, the more popular and useful the directory,

the more expensive the listings become. According to one

Louisiana publisher, The Sunshine Pages, BellSouth's "open ended

cost [structure for Internet listings] prohibits us from

including this product in our directory and directly damages our

ability to compete in the global marketplace."

Section 222(e) requires BellSouth to provide reasonable and

nondiscriminatory access to listings for use in "publishing

directories in any format. n That term plainly encompasses

directories published over the Internet. BellSouth should not be

permitted to provide interLATA services in Louisiana until it has

33

34

~ Louisiana Tariff, at A.38.2.1.A, Exhibit 1; Juneau
Testimony at 107 & 182, Exhibit 3.

~ ~ at 114 & 182-88.

14
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complied fully with Section 222(e) and eliminated its

discrimination against publishers of Internet directories.

IY. CONCLUSION

For the foregoing reasons, the Association of Directory

Publishers respectfully submits that the Commission should either

(1) deny BellSouth's application to provide interLATA services in

Louisiana or (2) grant it conditionally upon BellSouth's

demonstrating to the Commission's satisfaction -- before its

authorization to provide long distance service becomes effective

-- that it has brought its practices with respect to listings

into full conformity with Section 222(e). Such a showing would

require, at a minimum, that BellSouth charge rates reflecting

only incremental costs and a reasonable return and that listings

and updates be available to all directory publishers on terms no

less favorable than those available to BAPCO.

Respectfully submitted,

THE ASSOCIATION OF
DIRECTORY PUBLISHERS

WILLKIE FARR & GALLAGHER
Three Lafayette Centre
1155 21st Street, NW
Washington, DC 20036-3384

Its Attorneys

25 November 1997

15
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f, ......CoOl- on_till~ CadI
,. 1).-. Omw daa ofB&bctIU,..
b. Dnl:a7 lad At_ On,••'., N_ 1DdiaIar. It 1It'" tic hemar will 1M • Car taWp

c:I.Iwctar7 ......
i. D1naaIy NIIlIIII • At...C......,N-.IIapplicIb_ f« fcRip--,. uaIlJ liIeiq.
j. Ulll4UB~IJtd......
t. PIInII e..ia - SpecAII iIIGI ·X fl.-din. 1JatIIII'. ~"tns ...,. (eo.....1aphaal~

equipn-t, """..-vb tar .. dMt).
ID IddIdaI • III p" ti..... mr-Mlen, ilia CI , ., ....1' mquat Noa-lJIIId UIIIDp
WIIIIIIII wID ...... Ir4cwz d a ID b. ad Co. plU ' .. urMot NoD-PDww-t Ii1Uap which
wiD iDdu* iJrbmHi'" dd1DId ill .......

n. Complft1 wm raquln IU1ftl:IeDt Ii.-(~ c.- maaIl) .,. ...i.... 11'1 order to PrepII'& Use
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1. DIilJU....
DIDJ will au. li.... '*-Ia tIIMI:r GCClaft'IIIIiICII' dill ca. ,.', _l __.... na
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GENIRAL IVISCllllER SERVltIS TAaIfF Fint Ilewi,ed 'IP ;;
Cancel, Olilinal Pale l

EFFECTIvE: Septlmber 2Q. 1944

A38. LISTING SERVICES

A38.1 Directory AMI_nee Databl•• S.rvici (DADS) (Cont'd)

AJ'.l.l Description of !Ie"'c. (Cont'd)
D. OA05 il not • Yer.lim <:opy of 1M COlftpaAy'1 Directory Aailllftft (OA/ DIcI... or ot rhe Company's

Olreccory. Ttle fallowinl Hilin. will nDt be pro",cled wllt\ DADS:
t. (DELEnO) (0/

2. (OEU!T£D) COl

3. SecondlfJ UIliftll
4. (DELETED) (01

S. L.istinp that Ire d...ees ~y Ute Com..., • inappropriatt to pro.*
r.. The Company ,uaneI tb, ri&f\t to ..Iud' U, name at tha req-.. of lbe CoftlPI~y'lNblCrlben.

P. . Uc.en. rea. ClnceUaban fees. Ind Terminltion LillriUt)'''' for CADS Ire as Me tonb ill AJIl.3 foUowin&-

431.1.2 ',,\alalio..
A. AU ript. ritle au il\l&NM ill anc1 to DADS. iIlcLudlll1 IU Intellectual PfOI*tf ripus penailliftl (Mme. will

remain -itA thl Company. The COlllparay li~.u. th. \All of DADS to tM c\&Stomtr. The ~ille to DA.DS Uwl
remain 101.ly with tile Cornpa")' wtallh.r or nolll it in the ~ion of I c\&IIOmtr.

.. U. of DADS lhaU ~e Ilmited tolely to tM ev.stomer·, provision,.,. of Directory AIIistallCI l1P' se~tcet u
ddlned in A31.l.l ptUCdlftJ.

C. D~ may nOI be \&SId fDr My pllrpale whlC1\ ¥tolar. 1tdenl or ... ,..." 1tIl1l... ~llIlatory orden or
taeiffs.

D. E.xcept for th. pcnnhteo ~. the C\&SlOM.r shan nol ctlJclOia DADS to olllen aftei I~'U \&1& chae care in
providinc for Ihe security and conftclcftciality of OADS. The cl&ltOlfttr shill nOI renl. liccnN or r.1I DADS
for any pllrpose. ftor mall t\AllOlIlcr permit its .I'd UMn 10 CO tJui 11m•• The CUllOmIt'S sllaU GOt reprOCilU:'
DADS eleept for the preparation of arctLival or baCkup cop'.' FaUuR 10 comply wilh tM prowislons of this
Tariff shall resule in ccl'll\iulioft of cAe tltvtce lad c\.&Ilom.r shall iaunecU.t.ly rthern 10 the Comp.ny all
caPles of DADS ,ft ," poueuLOft and abUl mau no further UII of OADS data. n. Compafty ma, refwa to
harnish ltle tI'\llc. -un it ftU l'CaDublc IfOUl\U to beUe~ 'baI'&lCta ..mee shall 1M "* in viOlation of tllil
Tariff. Upon C\.&IIOGMr ccrrninadoa of DADS Ibe cUIIOcner shill rener" aU copies of DADS or prorid.
ac1eqUile writ"ft proof IM& the dI&& h. ben relaO_ fro", IMir 1YIltill &all d~J'IIll.

I. Th. mlnimudl ICrwioI ,.,...r DADS iI~ (12) I'IoQO&.Iu. 1M ..1.11u_lortJllot de...ftd
PI)'ftIIfttoI~ ~ A2,. 0Ittti1 T",_sNU .".,. If. CUllOtMr ca.II •• ordtr' &It the a.. FU. Jrior to
the KheclWld dIU¥Uy dill. .... CYIlOIIICI' lUll 1&, tM CoIllPM)' a ClMeIIMioIl ,. U IplClftd in 431.1.1.8. If
i cUIlome, termiftlCtI hit .Ulcriptio_ to DADS Oft or after tile scUd..... deli\'CfJ date or lhe a_ File.
tenDinadoR _ arc elue II ouell.. ill A31.1.3.C.

P. The CUl&Omtr sbalt pro.. wnuea lpecifieatioftl.... ttJ. duly 11lIhor1M ,.,......i.. of Clel C\lacomer.
for each DADS ordlr. All Olden 8I&IIl ~ cocdlrmed ia .mtin. by tM ,_... ne Colllpuy shall nol be
lialtt& for ..,. tII'DII or de6ciacias "' \M GIll Pft"idId. The au&omer.. to 1M Company from
Iny and .,lliUm&)' wlUc.ll ...., II'iIIdll. 10 allY .-run aad omiaions i..... eo ,',lisIinp.

G. The C\&IIOIMf shall proaecc. Indamllur" JlYC hlnft1_ and ......... thl CompaD1 frolll ucl apiftIC Illy Ind all
•• liabiUtJ, a ..... Mel ..,... .rilUte 01&1 of lIty d.clalftd, claim. Sl&it or juclpnn& ror daIIlIaes thlt may
uiM out of eM eo.,..,,', IU'JI,iq of DADS Or &lie of dI&I col\tlil\ld that. lnespec&ive of any faull.
raU",rc. or fteIllInce Oil 1M put of ChI COmpany.

H. Unl•• e.,r., permit... Mil. &he ,usao.... I\Or iu .lI\plo,... apIUI or NftIIPtlti_ shall repr.ne
In any way to In, penon or mau Illy Id'ftnlslna cLaim 1M lD dinaory _ilcanca IJPC .."icc \s 'poftlOred
or appro~d by lhe Company or thai tM Compley or any oIla amlJl. are 1n In,. "I' connected ....ltft 1M
customer or that Ule Comp.ny or &It, of Iu .ftlUat. have III' reapoNiltllity lor tilt CUilOmen _nice.
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