DIRECTORY PUSLISHERS DATABASE SERVICE (DPOS) STATE: FLORIOA

1993 IMCREMEMTAL UNIT COST OATE: 15 OCT 1992
WORKPAPER 3
PAGE 1 OF 1

LINE DESCRIPTION SOURCE AMOUNT

cscssscae acecsmsccna sancecmenaccan Secerascansansssscananasmwen wecconew Semccesrcmccescanvenacvttes e m B uarearnan

CENTRAL OFFICE EXTRACT

1 PROGRAM DEVELOPMENT, HOURS PER CO EXTRACT 0.5¢

DIRECTLY ASSIGNED LABOR CDST PER WOUR $44.35

3 PROGRAM DEVELOPMENT COST PER CO EXTRACT LNTXLNZ $22.62

4 PROGRAN MAINTENANCE, MRS PER CO EXTRACT

s DIRECTLY ASSIGNED LABOR COST PER WOUR 0.75

é PROGRAM MAINTENANCE COST PER CO EXTRACT LNLxLNS $44 .35

£33.26

] 7 DATA PROCESSING COST PER CO EXTRACT $17.25
|
1
|

8 MAG TAPE, PACKAGING AND OELIVERY COST PER CO EXTRACT $39.00

;’ 9 GROSS RECEIPTS (GRT) TAX 1.0138

10 TOTAL COST PER CO EXTRACT (LNSeLNSSLNT+LNBILNS $113.68

11 AVERAGE LISTING PER CO EXTRACT 35,900

12 TOTAL COST PER LISTING LNI0/LNTY $0.003

CENTRAL OFFICE BUSINESS ACTIVITY REPORT

13 ADMINISTRATION, PACKAGING AMD DELIVERY COST ASSOCIATED $129.39
WITH LISTING PRINTQUT PER CO BUSINESS ACTIVITY REPORT

14 TOTAL COST PER CD BUSINESS ACTIVITY REPORT LH13xLe $131.18

15 AVERAGE LISTINGS PER CO EXTRACT 35,900

16 TOTAL COST PER CO LISTIMNG LNI&/ANTS $0.004



1IRECTORY ASSISTANCE DATABASE SERVICE (DADS) STATE: FLORIDA

,993 INCREMENTAL UNIT COST DATE: 04 JAN 1993

VORKPAPER 1

PAGE 1 OF 1
LINE DESCRIPTION SOURCE AMOUNT

BASE FILE

1 PROGAAM DEVELOPMENT, WOURS PER CO FILE 0.13
2 DIRECTLY ASSIGNED LABOR COST PER MOUR $4b 35
3 PROGRAX DEVELOPRENT COST PER CO FILE LN TxLNZ $5.77
4 OATA PROCESSING COST PER CO FILE $2.30
s MAG TAPE, PACKAGING AMD DELIVERY COST PER CO FILE $0.40
6 CROSS RECEIPTS (GRT) TAX 1.0138
7 TOTAL COST PER CO (LN3+LN&LoLNS ILNG $3.58
" AVERAGE LISTINGS PER CO FILE U372
9 TOTAL COST PER LISTING (LNT/LNS) $0.001



DIRECTORY ASSISTAMCE DATABASE SERVICE (paps) STATE: FLORIDA

1993 IMCREMENTAL UNIT COST DATE: 04 JAN 1993

VORKPARER 2

PAGE 1 OF 1
LINE DESCRIPTION SOURCE AMOUNT

FILE UPDATES
1 PROGRAM WAINTENANCE, MOURS PER CO FILE PER MONTH 0.01
2 DIRECTLY ASSIGNED LABOR COST PER WOLR $44 .35
3 PROGRAM MAINTEMANCE COST PER CO FILE PER MONTH LN1XLN2 80,4k
4 DATA PROCESSING COST PER CO FILE PER MONTH $2.41
] MAG TAPE, PACKAGING AND DELIVERY COST, €O FILE 33.80
PER MONTH

6 GROSS RECEIPTS (GRT) TAX 1.0138

7 TOTAL COST PER €O FILE PER MONTH (LN3*LNL+LNS)LRS $11.814
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Messer, Caparellc, Maida & Self, P.A., Suite 701, 215

South Monroe Straeet, Tallahassee, Florida 32302-1876,

Telephone No. (904) 222-0720, appearing on behalf of
Florida Independent Directory Publishers.

J. PHILLIP CARVER, BellSouth
Teleconmmunications, Inc., Suite 400, 150 South Monroe
Streat, Tallahassee, Flcocrida 32301; and LANGLEY
RITCRINGS, Room 4300, 675 W. Peachtree Street, N.E.,
Atlanta, Georgia, 30375, appearing on behalf of
BellsSouth Telscommunications, Ine.

CHARLIR PELLEGRINI, Florida Public Service
Commission, Office of the General Counsel, 2540
Shumard Oak Boulevard, Tallahassee, Florida
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behalf of the Commission Stacff.
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Prefiled Direct Testimony Inserted
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Cross Examination By Mr. Kitchings
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Redirect Examination By Mr. Horton
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Direct Examination By Mr. Carver
Prefiled Direct Testimony Inserted
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Cross Examination By Mr. Horton
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EXHIRITS

NUMBER

1

~ o0

9

(FIDP) (Composite) Three
SanpleTelephone Directorias

(Late-Filaed) (BellSouth)
Nanes of Contributors
FIDP's responses to Staff's
Interrogatories 1, 2, and 3

MLI-1
MJ-2
MLI=3
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PAGE NO.
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94

100
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10 100
77
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100
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122 195
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lj PROCEZ2EDINGS S
2; : (Bearing convezed at 9:30 a.m.)
3‘ CHAIRMAN JOENSON: I'm going to call that

4 | hearing to order today. <Ccunsel, could you read the
51 notice.
6 MR. PELLEGRINI: VYes, Madam Chairman.
7 || Pursuant o notice dated 12-24-96 this time and place
8 || have been set for a public hearing in Docket
9 || §31138-TL, in Re: petiticn and complaint of Fleorida
10 || Independent Directory Publishers to amend Directory
11 || Publishers Database Service tariff of Bell South
12! Telecommunications, Inc. d/bfa Southern Bell Telephone

13|) and Telegraph Cozpany.

14 CHAIRMAN JOENSQN: Take appearances at this
15} time.

|
16\ MR. CARVER: Phillip Carver representing

17 || BellSouth, 150 West Flagler Street, Suite 1910, Mianmi,

18 {| Florida.

19 MR. KITCRINGS: I'm Langley Kitchings, also

20 || on behalf of BellSouth, §75 West Peachtree Street,

21 || Atlanta, Georgia 3037S5.

22 | MR. EORTON: Norsan H. Horten, Jr. and

23!l Floyd R. Self of the law fir= Messer, Caparello, Maida
241 & Self, 215 South Monrce Street, Suite 701,

25 Tallahassee, cn sehalf cf =na Tisrida Independent

FLORIDA PUBLIC SERVICE COMMISSION
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in Florida. The Comparny was under the impression that the Monthly

Refresh cption satisfied the publishers’ need for an update service.

ISSUE 3

SHOULD THERE BE ANY RESTRICTIONS ON THE TYPES OF
DIRECTORIES THAT CAN BE PUBLISHED UNDER THE DPDS
TARIFF? {F SO, WHAT RESTRICTIONS SHOULD THERE 3E7?

Yes. Restrictions included in BellSouth's current Florida DPDS GSST
Tariff A38.2 should apply.

WHAT RESTRICTIONS ARE IN THE FLCRIDA DPDS TARIFF AND
WHY SHOULD THEY REMAIN IN PLACE?

The tariif specifies that directories published using DPDS may be in
printed or CD ROM format and that the directories must be organized in
alphabetical and/or numerical sequence. This restriction was placed in
the tariff to allow DPDS information to be used for directory publishing
service, but to prohibit this same information from being used to provide
directory assistance service, a separate line of tusiness covered in

another tarif.

Additicrally, the tariif specifias :hat TFCS Zata may notbe used 10

oublish and distribute in any farm 315 of ~2w cr changed telephone
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subscribers. The DPDS tardf is designed to be used {o publish

telephone directories.
ISSUE 4

WHAT SHOULD BE THE EFFECTIVE DATE OF TARIFFS F!L-ED
PURSUANT TO THE COMMISSION'S ORDER IN THIS CASE?

SellSouth does not believe any tariff changes are required.
PLEASE SUMMARIZE YOUR TESTIMONY.

BellSouth has warked with the directory publishers to develop DPDS
service that meets customer needs at a fair price. The terms and
conditicns of the DPDS tariff now effective in Fiorida are a resuit of
agreements made pursuant to regional negotiations, which included
active invoivement by the members of FIDP participating in this
proceeding. rurther medification to BellScuth’s DPDS tariff is neither

necessary nor appropriate.

Addressing each of the issues as listed ty the Commission Staff,

2= .

SeliSouth's positions can be summarized as fcliows:

.
i
.
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REQUIRE BELLSOUTH TO PROVIDE VIA DPDS. WOULD YOU
COMMENT ON THESE ITEMS?

Yes.

ITEM 1 READS AS FOLLOWS:
“1) ALLOW DIRECTORY PUBLISHERS TO PROVIDE
DIRECTORIES IN PRINTED OR ELECTRONIC FORMAT"

SHOULD BELLSOUTH BE REQUIRED TO ALLOW THESE USES VIA
DPDS?

The provision of directories in printed or electronic format is airsady
available under DPOS. BellSouth believes producing directories on
CD RCM to be electronic format. Mr. Screven'’s testimony implies that
nlacing directory information on the Intemet is the same thing. We

strongly disagree.

WHAT [S THE DIFFERENCE IN ADIRECTORY SERVICE AND A
DIRECTORY ASSISTANCE TYPE SERVICE?

Directory service providers publish and deliver directories. VWhen

-—

indep'e—naent publishers provide consumers a CD RCOM directory, thay

P

coverad by that diractory. The CD RCM directory is Jalivered s "2
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userin ts entirety. No “look up” of specific listing information is

proviced. No cn-iine service is provided.

specific listings. When a cansumer requests (may be either voice or
data) the listing for John Doe on Monroe Street, for example, the
directory assistance provider performs a ‘look up” to locate and deliver
that specific listing on line. Placement of listing information on the
Internet for provision of specific listing information constitutes provision
of a diractory assistance type service, which is not allowed under
OPDS. Companies interested in using listing information to provide
directory assistance can do so by subscribing to BellSouth's Directory
Assistance Database Servica (DADS) service, which is tariffed and in

effect in Florida.

BEGINNING ON PAGE 5, LINE 14, MR. SCREVEN'S TESTIMONY
STATES, ‘BELLSOUTH HAS LISTINGS ON THE INTERNET, WE
WANT TO DO THE SAME.” CAN INDEPENDENT PUBLISHERS
PLACE LISTING INFORMATION ON THE INTERNET FOR
RETRIEVAL BY CONSUMERS?

Yes, this uséis-allowed under the company's DADS tariff in effect in
3ellSouth has used listing ".n:‘or::acion

czoviied under che DADS tariff zo ctrial a business

- = -t
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Q The first cre being that new connects are

| not required to publish directories, right?

A Correct.

Q I believe in your testimony you indicate
that BAPCO receives a daily list of sarvice orders or
a record of service crders; is that correct?

A Yes.

Q wWhat does that consist of? What dces BAPCO
get on a daily basis?

A BAPCO receives every service order activity
item that occurred in the nine-state BellSouth region.
BAPCO receives it in an alectronic transmission in an
unedited format, every itex.

Q That would include the new connects, though,
wouldn't it?

A It would.

Q Would the information that BAPCO receives con
a daily basis include the name of the subscriber?

| A Yas.
Q The telephone nunker?
A . Yes.
R Address?
A 7es.
Q The type of activity?

A Yes.

FLORIDA PUBLIC SERVICE COMMISSION
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Q What else would that consist of?
A It would include any primary business
classification.

Q Okay. So included within the daily
informaticn that BAPCO gets as the new connect, do you
know if BAPCO requires that information on a daily
basis to publish directories?

A I don't know.

COMMISSIONER GARCIA: Could you give me an
idea of what they use it_for?

WITNESS JUNEAU: I'm sorry.

COMMISSIONER GARCIA: Do you have an idea of
what they use it for?

WITNESS JUNEAU: I expect that what BAPCO
does with it is not to publish directories, but to
sell advertising and to distributed directories to new
connects to any changes.

CCMMISSIONER CLARK: Mr. Juneau, would you
have a problem with independent publishers having that
sane opportunity?

WIEE;SS JUNEAU: No.

Q - (BY ¥r. Horton) Isn't that what they've
asked for?

A That is not our understanding. We've had a

Zittle bit cf a difficult tize understanding what the

PLORIDA PUBLIC SERVICE COMMISSION




tO earn some measure of profit on tha service.

2l= CHAIRMAN JOHNSON: Okay.

35 MR. HORTON: 1I'll come back to the cost in a
4 || minute.

5 Q (By Mr. Horten) There's an indication in

5 || responses to interrcgatories -- not an indication, but
71 I think BellSouth has stated that the prices which the

3 || publishers pay are market based. Are you familiar

3 with that?

bl A Yes.
1l Q What do ycu mean by market based?
12 A It means that the listings that the

13 ) directory rublishers receive have value. As we've

14| heard in the earlier testimony there are basically two
15 || choices that seem to be available to the directory

16 || publishers that maybe were portrayed as viable

17| choices. One is to buy the listing service from the
13 || BellSouth DPDS tariff. The other was to use a tariff
13 || that was -- I mean use a directory that was available
20!l on the streaet.

21 ==. If BellSouth's tariff has value such that

22 || the publisher would choose t> purchase that, I believe

23 /| a market value is a werthwhile zeans of pricing the

23 || service. And to give maybe 2 l.::le more definition

23| to that, 100,000 listings w2s .se2 in an example

PLORIDA PUBLIC SZRVITR COMMISSIOM
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| earlier, a directory witn 123,000 listings. At four
j cents, that directory -- the White Page portion of

| that directory would cost the independent publisher

$4,000. But with that White Page section, the
publisher then has the cpportunity to sell thous;nds,
if not hundreds of thousands of dollars of
advertising. It seems to have great value to the
publishers. It also allows them to avoid the cost of
taking a printed directory and then either scanning cor
in some cther fashion reformatting that directory into
their own.

COMMISSIONER CLARK: Mr. Juneau, I'm
cenfused. Are you basing ycur tariffed rate on market
Prices or costs plus a reascnable contribution?

WITNESS8 JUNEAU: This tariff is based on
cost or it's based on a market price that covered the
cost of the tariff and it includes contribution.

COMMISSIONER CLARK: How nmnuch is that
contribution?

WITNESS JUNEAU: The contribution, if you

calculate it gathematically, is 1300%. I don't

| disagree with their --

COMMISSIONER CLARK: ‘o2 d:zn't characterize

4/l that as a reasonable contribution, 22 ycu?

WITNESS JUNEBAU: Comxissicrmer, in this

PLORIDA PUBLIC SERVICE TTMMISEION
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regard I think that is a reascnable rate. Wwhen you
consider --

COMMISSIONER CLARK: Because that's what the
market will bear? Is that your =-- is that the basis
on which you call it reascnable?

| WITNE2S8 JUNEAU: I would think in this
situation, Commissicner, that if this is a market rate
it is based on wvhat the market would bear, and then
wvhat the market would determine to be a reascnable
rate.

The rates that I'm aware of that tha other
LECs and the other BOCs and the major LECS charge are
considerably in excess of our rates. Our rate is 4
cents, and we've heard quoted 98 cents or €0 cents for
a listing in a published directory. The others I'z
aware of, the next lowest rate for a magnetic tape
delivery is about 15 cents per listing from any other
LEC.

I think we thought that in filing this our
rate was, in fact, very reasonable and very low, and
it would be the other LECs that would be upset with
our rate, not the directory publishers.

COMMISSIONER CLARK: Wwhat do you charge
BAPCO for the same information per listing?

WITNESS JUNBAU: 3APCO is charged in a

FLORIDA BUBLIC SERVICE COMMISSION



[

10

il

12

17

13

139

20

21

22

23

N
Fiy

132

different fashion. I don't know that the cost to
BAPCO can be related to a per listing. Wwhat I do know
about BAPCO's charge is it is in excess of what this
tariff rate would be.

COMMISSIONER CLARK: BAPCO is being charged

more than the Florida Independent Directory Publishers

for the same information?

WITNESS JUNEAU: 1It's my understanding that
BAPCO's agreenent is in excess of the DPDS on an
eguivalent listing basis.

COMMISSIONER CLARK: Thank you.

Q (By Mr. Hortonm) Mr. Juneauy, while we're on
that, would you~rercr to Interrcgatery No. 32, which
is in the exhibits we just identified. Page 39 of
that exhibit. Do you have that?

A Yes.

Q The response says that, "BellSouth telephone
prices for these services are market based. For the
cczpanies BSC has knowledge of, BSC's prices are
coapetitive compared to similar cfferings.”
Cozpetitive with whom?

-

A Cozpetitive with the other R30Cs and LECs

that would be providing directory listings.
Q Are they cozpeting witlh you to provide

irectory Publishers inforzation with respect to

FLCRIDA PUBLIC SERVICE CCMMISSION



1 || BallsSouth subscriber inforzation?

2 A In our franchise area today I'm not aware of
3 || that. We provide, of course, directory =-- provide

4 || directory listings to BAPCO and then we provide them

5| to the independent publishers in our area. Now, in

6 | the future your questicn may have relevance. I can

7 |l only speak to the provision of directory listings for
3 || BellSouth customers.

9 Q Who are your competitors today for the

10 || provision of subscriber information to independent

11} publishers?

12 A I do not know of another party that has a
13 || product that markets it as such. We have menticned
14| earlier such items as Chamber of Commerce, Welcome
15 || Wagon, realtor organizations as other sources of

16 || inforanation, but if they market it asz directory

17 || information I'm not aware.

k-1 Q Do you knoew if those athar sources charge

19 || for any of that information?

20 A I do not Xnow.
21 Q __ Would you agree that BellScuth has the most
22

1 accurate, up-to-date direczcry listing information
i

23 )| among whataver sourcas froz which such data is

|

|| available?

25} A I would.

FLORIOA FUBLIC SERVICE COMMIESION
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Q I'a sorry?

A I would.

(NS

\
3 Q $O you agree with the finding of the
4 || Commission in their Order No. 96-0446? Do you have

S|l that ccpy of that order?

& ) \ I don't think so.
7 Q Loock at Page 4 (Hands document to wvitness).
8 CEAIRMAN JOENMBON: Mr. Horten, did you have

9|l any additional copies for us to --
10 MR, EORTON: No, ma'am, I don't. That's the

order we took notice of earlier. I'll get you copies.

12: CEAIRMAN JOENSON: Staff, do you have it
|| there to refer ta?

MR. PELLEGRINI: I have one copy.

:
LS! CEAIRMAN JOENSON: Okay. I just wanted to
152 make sure you at least had a copy.
17} Q (By Mr. Borton) On Page 4 at the bottom of
131

the page, the last sentence in that last paragrapgh
19 || marked "A", you agree with that sentence?

A I agree with that.

Q And _that's basically what I just read to

|
22 || yeu, isn't..that right?

231 A Yes.
24«] Q let Te go on in your testizony to your third
23 t;:;n: there on Page 3. Where ycu say, "The guestion

;

FLORIDA PUBLIC SERVICE COMMISSION
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1 WITNESS JUNEAU: That is the percentage of

2 || the rate above the incramental cost.

3 COMMISSIONER CLARK: And what is it again?
4 WITNESS JUNEAU: 1300%.
5 COMMISSIONER CLARK: Okay. Do you think

6 || that your costs for providing that sort of only

7 || supplenental service would be more -~ would eat up

8 || that entire return?

9 WITNESS JUNEAU: I don't know the answer to
10 || that, Commissiocner.

11 COMMISSIONER CLARK: One of the things you
12 j] indicated in your testimony was ycu have concern that
12 || you may be required to tariff secmething that nobody
14 || wants.
15 WITNESS JUNEAU: To actually produce -- to
16 || do the work and produce a report that no one would

17 || purchase, that's correct.

18 COMMISSIONER CLARK: I agree with you that
19 || ve need to be cautious in that area because I think
20 || there has been a case where we asked BellSouth to do
21| some sort.nf tariff for pay telephones and nobody took
22 || the service, so I do have concerns about that.

23 But you've indicated that you think as a

24 || publisher you would find that purely supplemental list

25| zore valuable than a coxzplete reproductioen.

FLORIDA PUBLIC SEZRVICE COMMISSION
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WITNESS JUNBAU: I think so.

COMMISSIONER CLARK: Then is thers a reason
why you're not offering it?

WITNESS JUNEAU: The reason that I
understand is that there has been no demand for the
ones that we have presanted in the format that we have
presented at the rate that we have proposed. And
without the specifics, that is the best answer I think
I could give on that.

COMMISSIONER c;anx: Will that late-filed
exhibit give us those answers?

WITNESS JUNEAU: Yes.

COMMISSIONER CLARK: Thank you.

Q (3y Mxr. Hortom) Just as a general
question, do you think that possibly the prices that
You propose for these services might be a detriment to
demand or a cause the demand to be less than
productive or what you would like?

A I'm not aware of the prices so I really
can't answer that question.

Q Lock, if you would, at Interrcgatory No. 10,
wnich is P;gg_ll. (Pause) Actually, Page 12, I'm
scrry. I was going to go locok at the CD ROM directory
per listing. Do you have that?

A Yes.

FLORIDA PUBLIC BERVICE COMMISSION
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Q The CD ROM listing is 18 cents per listing,
correct?

A Correct.

Q And the ratiocnale for that is that the --
well, that's a multiple of ancther rate, toc, isn't

it? —

- A I'm not sure ¢f that. You know.

Q Do you know the source of the 18 cent price?
The 18 cent rate, excuse na.

A I guess nqt.

Q In that answer you express or -- you've
reviewed these responses. You didn't provide these

responses, but I take it that you've reviewed these

responses?
A I have reviewed the responses.
Q There's a concern expressed that if a DPDS

subscriber were to publish a CD ROM directory, it
could be used by their customer. There's no reference
to the publisher, but it could be used by their
customer to provide a directory assistance-type
service, ==

#= . 1'm not sure that I understand what that
concern ought to be. As long as the publisher is
purchasing the service and is using it, why should you

be concerned that their customer might not use the

FLORIDA PUBLIC SERVICE COMMISSION
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service the way you would want him to?

A ° The jidea is that used in that fashion, the
CD ROM provides a greater value. It can store
additional data. It could store, I gquess, the
iistings for the whole state of Florida. The example
given is that that could be placed on a network secver
and effectively be used by many individuals to provide
a directory assistance-type service. It's seen as a
more valuable product than the listing of a paper
directory.

Q But so long as you recover the cost of
providing that service through your rate to yocur price
to the directory publisher, what difference does it
makXe to you as to what it can be used with afterwards
by a customer of the publishler?

A I guess in the difference of the use, I
can't say that, other than the fact that it is a more
valuable product.

Q Turn back over to page --

COMMISSIONER DEASON: Let me interrupt for
just a second. Do you think there's a motivatien on
the conpany'gzgart to protect this DA revenue?

WITNESS8 JUNEAU: No, Commissicner, I don't
see that. DA does have value; and compared to that,

that's true. But to state it in terms of just

PLORIDA PUBLIC SERVICE CCMMISSION
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protecting DA revenue, I wouldn't say so.

COMMISSIONER DEASON: It's based simply upon
the fact that it's more valuable to have the
information presented in the CD ROM format, therefore,
you can demand a higher market rate for information
that is used for that purpose? -

WITNESS JUNEAU: That's the way I would
categorize it. A CD ROM, as I would view it, is more
valuable to the customer, just as directory assistance
is more valuable in the fashion it is used by a
customer than a printed directory. It provides an
alternative when that directory is not available. It
provides an alternative when the directory may not
contain the listing. In this instance the CD ROM
could be shared and used as directory assistance.

It's one possibility but it does have value as a
directory assistance.

Q | (By Mr. Horton) Refer back to Page 11, if
you would. Have you got that? Again, with
Interrogatory No. 10. Do ycu have that?

A ¥es,

Q@ "~ With respect to nmultiple additions, again
that rate of 12 cents per listing is based upon value

received, correct?

A That's correct.

PLORIDA PUBLIC SERVICE COMMISSION




