WCNC-TV, Charlotte, NC

Channef 36, NBC

News, Public Affairs, and Other Non-Entertainment Programming

(in hours) for the week beginning January 17, 1998

Charlotte Network
Affiliates

(ABC, CBS, NBC, FOX)

SAT. | SUN. | MON. | TUES. | WEDS. [ THURS. | FRI. | WEEKLY TOTAL/[ WEEKLY TOTAL AS WEEKLY TOTAL | WEEKLY TOTAL FO!
DISCOUNTED FOR| PERCENTAGE OF TOTAL FOR ALL ALL NETWORK
COMMERCIALS PROGRAMMING / NETWORK AFFILIATES AS
DISCOUNTED FOR AFFILIATES / PERCENTAGE OF
COMMERCIALS DISCOUNTED FOR TOTAL
COMMERCIALS | PROGRAMMING /
DISCOUNTED FOR
COMMERCIALS
NEWSCASTS 6.5 6 7.5 7.5 7.5 7.5 7.5 50/ 38 29.8% 122.6% 136 / 103.36 20.2% / 15.4%
NEWS/INFORMATION 3.5 2.5 3 3 2 2 3 19/ 14.4 11.3% / 8.6% 55.5/42.18 83%/6.3%
(e.g., news “magazines,”
MOrning news programs)
PUBLIC AFFAIRS - 1 - - - - - 1/.76 0.6%/0.5% 37228 0.4%/0.3%
INSTRUCTIONAL 5 .5 - - - - - 1/.76 0.6%/0.5% 6.5/4.94 1.0% /0.7%
(€.g., how-to programs)
CHILDREN’S/ 2.5 1 - - - - - 3.5/2.66 21%/1.6% 23/17.48 34% /12.6%
EDUCATIONAL
RELIGION - .5 - - - - - 575 0.3%/0.3% 20.5/20.5 3.1% /3.1%
TOTAL NON- 13 11.5 | 10.5 10.5 95 9.5 10.5 75157 44.6% /33.9% 244.5/ 185.82 36.4% /271.7%
ENTERTAINMENT
PROGRAMMING




KENS-TV, San Antonio, TX San Antonio Network
Chanpel 5, CBS Alffiliates
News, Public Affairs, and Other Non-Entertainment Programming ABC. CBS. NBC. FO
(in hours) for the week beginning December 7, 1997 (ABC, ’ » FOX)
SUN. | MON. | TUES. | WEDS. | THURS. | FRI. | SAT. | WEEKLY TOTAL/] WEEKLY TOTAL AS WEEKLY TOTAL | WEEKLY TOTAL FO
DISCOUNTED FOR| PERCENTAGE OF TOTAL FOR ALL ALL NETWORK
COMMERCIALS PROGRAMMING / NETWORK AFFILIATES AS
DISCOUNTED FOR AFFILIATES / PERCENTAGE OF
COMMERCIALS DISCOUNTED FOR TOTAL
COMMERCIALS PROGRAMMING /
DISCOUNTED FOR
COMMERCIALS
NEWSCASTS 1.5 5.5 7.5 5.5 5.5 1.5 3.5 36.5/27.74 21.7% / 16.5% 99 /75.24 14.7% / 11.2%
NEWS/INFORMATION | 2.5 1.5 1.5 2.5 1.5 15 - 11/8.36 6.5% /5.0% 61.5/46.74 9.2% /7.0%
(e.g., news “magazines,”
morning news programs)
PUBLIC AFFAIRS .5 - - - - - - .5/.38 03%/02% 3.5/2.66 0.5%/0.4%
INSTRUCTIONAL - - - - - - .5 .51/.38 0.3%/0.2% 37228 0.4% /0.3%
(e.g., how-to programs)
CHILDREN’S/ - - - - - - 35 3.5/2.66 2.1%/1.6% 22.5/17.1 33% /2.5%
EDUCATIONAL
RELIGION 2 - - - - - - 2/2 1.2%/1.2% 9/9 13%/1.3%
TOTAL NON- 6.5 7 9 8 7 9 1.5 54/ 41.04 32.1% /24.4% 198.5/ 150.86 29.5% /22.4%
ENTERTAINMENT
PROGRAMMING




Channel 13, ABC

WVEC-TV, Hampton-Norfolk, VA

News, Public Affairs, and Other Non-Entertainment Programming
(in hours) for the week beginning December 13, 1997

SAT. | SUN. | MON. | TUES. | WEDS. | THURS. | FRI. | WEEKLY TOTAL/| ~WEEKLY TOTAL AS WEEKLY TOTAL | WEEKLY TOTAL FO!
‘ DISCOUNTED FOR| PERCENTAGE OF TOTAL FOR ALL ALL NETWORK
COMMERCIALS PROGRAMMING / NETWORK AFFILIATES AS
' DISCOUNTED FOR AFFILIATES / PERCENTAGE OF
COMMERCIALS DISCOUNTED FOR TOTAL
COMMERCIALS PROGRAMMING /
DISCOUNTED FOR
COMMERCIALS
NEWSCASTS .5 1.5 7.5 6 6.5 6.5 6.5 35/26.6 20.8% / 15.8% 130/ 98.8 19.3% / 14.7%
NEWS/INFORMATION - S5 3 4 4.5 4.5 4.5 21/15.96 12.5% /9.5% 59 /44.84 89% /6.8%
(e.g., news “magazines,”
morning news programs)
PUBLIC AFFAIRS - 2 - - - - - 2/1.52 1.2% /0.9% 4/3.04 0.6% /0.5%
INSTRUCTIONAL 1 1 - - - - - 2/1.52 1.2% /0.9% 6/4.56 09%/0.7%
(e.g., how-to programs)
CHILDREN’S/ 55 - - - - - - 5.5/4.18 33%/2.5% 21.5/16.34 32%/2.4%
EDUCATIONAL
RELIGION - 3.5 - - - - 3.5/35 21%/2.1% 6.5/6.5 1.0% /1.0%
TOTAL NON- 7 8.5 10.5 10 11 11 11 69 /52.44 41.1% /31.2% 227/ 172.52 33.8% /25.7%
ENTERTAINMENT
PROGRAMMING




Channel 4, CBS

News, Public Affairs, and Other Non-Entertainment Programming
(in hours) for the week beginning December 7, 1997

New Orleans Network
Alffiliates

(ABC, CBS, NBC, FOX)

SUN. [MON. | TUES. | WEDS. | THURS. [ FRI. | SAT. | WEEKLY TOTAL/| WRRKLY TOTALAS | WEEKLY TOTAL | WEEKLY TOTAL FOR
DISCOUNTED FOR{ PERCENTAGE OF TOTAL FOR ALL ALL NETWORK
COMMERCIALS PROGRAMMING / NETWORK AFFILIATES AS
DISCOUNTED FOR AFFILIATES / PERCENTAGE OF
COMMERCIALS DISCOUNTED FOR TOTAL
COMMERCIALS | PROGRAMMING /
DISCOUNTED FOR
COMMERCIALS
NEWSCASTS 4 8.5 8.5 8.5 8.5 8.5 4 50.5/38.38 30.1% /22.8% 146.25/111.15{ 21.8%/16.5%
NEWS/INFORMATION | 2.5 - 1 1 - - - 4.5/3.42 27%/2.0% 44 /33.44 6.5%/50%
(e.g., news “magazines,”
mOrning news programs)
PUBLIC AFFAIRS - - - - - - - - - 25/1.9 0.4% /0.3%
INSTRUCTIONAL 1 .5 5 5 5 5 5 4/3.04 24% /1.8% 6/4.56 0.9% /0.7%
(e.g., how-to programs)
CHILDREN’S/ 1 - - - - - 2 3/228 1.8%/1.4% 22/16.72 33%/2.5%
EDUCATIONAL
RELIGION - - - - - - - - - 12.5/12.5 1.9% / 1.9%
TOTAL NON- 8.5 9 10 10 9 9 6.5 62/47.12 36.9% /28.0% 233.25/177.27 ) 34.7% /126.4%
ENTERTAINMENT
PROGRAMMING




Channel 2, FOX Network Affiliates
News, Public Affairs, and Other Non-Entertainment Programming (ABC, CBS, NBC, FOX)
(in hours) for the week beginning December 6, 1997 ’ ’
SAT. | SUN. | MON. | TUES. | WEDS. | THURS. | FRI. | WEEKLY TOTAL/] WEEKLY TOTAL AS WEEKLY TOTAL | WEEKLY TOTAL FO
DISCOUNTED FOR| PERCENTAGE OF TOTAL FOR ALL ALL NETWORK
COMMERCIALS PROGRAMMING / NETWORK AFFILIATES AS
DISCOUNTED FOR AFFILIATES / PERCENTAGE OF
COMMERCIALS DISCOUNTED FOR TOTAL
COMMERCIALS | PROGRAMMING /
DISCOUNTED FOR
COMMERCIALS
NEWSCASTS - - - - - - - - 128.75/ 97.85 19.2% / 14.6%
NEWS/INFORMATION - 1 - - - - 1/.76 0.6%/0.5% 51.75/39.33 7.7% /1 5.9%
(e.g., news “magazines,”
morning news programs)
PUBLIC AFFAIRS - .5 1 - - - 1.5/1.14 09%/0.7% 4/3.04 0.6%/0.5%
INSTRUCTIONAL - - - - - - - - 4/3.04 0.6%/0.5%
(e.g., how-to programs)
CHILDREN’S/ 2 1 1 1 1 1 8/6.08 4.8% /3.6% 15/11.4 22%/1.7%
EDUCATIONAL
RELIGION - ~ - - - - - - 3/3 0.5%70.5%
TOTAL NON- 2 25 2 1 1 1 10.5/7.98 6.3%/4.8% 206.5 / 156.94 30.7% / 23.4%
ENTERTAINMENT
PROGRAMMING




WHASTV, Louisville. KX

Channel 11, ABC

News, Public Affairs, and Other Non-Entertainment Programming
(in hours) for the week beginning December 7, 1997

Louisville Networl
Affiliates

(‘\BCQ CBS’ IJBC, FOX)

SUN. | MON. | TUES. | WEDS. | THURS. | FRIL. | SAT. | WEEKLY TOTAL/| WEEKLY TOTAL AS WEEKLY TOTAL | WEEKLY TOTAL FOR]
DISCOUNTED FOR| PERCENTAGE OF TOTAL) FOR ALL ALL NETWORK
COMMERCIALS PROGRAMMING / NETWORK AFFILIATES AS
DISCOUNTED FOR AFFILIATES / PERCENTAGE OF
COMMERCIALS DISCOUNTED FOR TOTAL
COMMERCIALS PROGRAMMING /
DISCOUNTED FOR
COMMERCIALS
NEWSCASTS 1.5 5.5 4.5 4 4 4 55 29/22.04 17.3% / 13.1% 119.5/90.82 17.8% / 13.5%
NEWS/INFORMATION .5 3.5 4.5 5 5 5 - 23.5/17.86 14.0% / 10.6% 61.5/46.74 92% /17.0%
(e.g., news “magazines,”
morning news programs)
PUBLIC AFFAIRS 1 - - - - - - 1/.76 0.6%/0.5% 2/1.52 03%/0.2%
INSTRUCTIONAL - 5 5 .5 5 .5 - 25/19 1.5%/1.1% 35/2.66 0.5%/0.4%
(e.g., how-to programs)
CHILDREN’S/ - - - - - - 4 4/3.04 24%/1.8% 17/12.92 2.5% /1.9%
EDUCATIONAL
RELIGION 4.5 - - - - - - 4.5/4.5 27% /12.7% 55/5.5 0.8% /0.8%
TOTAL NON- 7.5 9.5 9.5 9.5 9.5 95| 95 64.5/49.02 38.4% /29.2% 209/ 158.84 31.1% /1 23.6%
ENTERTAINMENT
PROGRAMMING




KTVB-TV, Boise, ID

Channel 7, NBC

News, Public Affairs, and Other Non-Entertainment Programming

(in hours) for the week beginning December 7, 1997

Boise Network
Affiliates

(ABC, CBS, NBC, FOX)

SUN. | MON. | TUES. | WEDS. | THURS. | FRI. | SAT. | WEEKLY TOTAL/| WEEKLY TOTAL AS WEEKLY TOTAL | WEEKLY TOTAL FO
DISCOUNTED FOR| PERCENTAGE OF TOTAL, FOR ALL ALL NETWORK
COMMERCIALS PROGRAMMING / NETWORK AFFILIATES AS
DISCOUNTED FOR AFFILIATES / PERCENTAGE OF
COMMERCIALS DISCOUNTED FOR TOTAL
COMMERCIALS | PROGRAMMING /
DISCOUNTED FOR
COMMERCIALS
NEWSCASTS 8.5 9.5 9 9 9 9 6.5 60.5 / 45.98 36%/27.4% 119.5/90.82 17.8%13.5%
NEWS/INFORMATION 2 3 3 2 2 3 2.5 17.5/13.3 10.4% / 7.9% 62.5/47.5 93%/7.1%
(e.g., news “magazines,”
morning news programs)
PUBLIC AFFAIRS 1.5 - - - - - - 1.5/1.14 0.9% /0.7% 3.5/2.66 0.5% /0.4%
INSTRUCTIONAL - - - - - - - - - 6.5/4.94 1.0% /0.7%
(e.g., how-to programs)
CHILDREN’S/ 5 - - - - - 35 4/3.04 24%/1.8% 21.5/16.34 32%/24%
EDUCATIONAL
RELIGION - - - - - - = - - 2/2 0.3%/0.3%
TOTAL NON- 125 | 125 12 1 11 12 | 125 83.5/63.46 49.7% / 37.8% 215.5/163.78 | 32.1% /24.4%
ENTERTAINMENT
PROGRAMMING




KHNL-TV, Honoluiu, HI

Channel 13, NBC

News, Public Affairs, and Other Non-Entertainment Programming

(in hours) broadcast between 7:00 a.m. and 1:00 a.m.

Jor the week beginning December 7, 1997

Honolulu Network
Affiliates

(ABC, CBS, NBC, FOX)

SUN. | MON. | TUES. | WEDS. | THURS. | FRI. | SAT. | WEEKLY TOTAL /| WEEKLY TOTALAS J WEEKLY TOTAL | WEEKLY TOTAL FO!
DISCOUNTED FOR| PERCENTAGE OF TOTAL FOR ALL ALL NETWORK
COMMERCIALS PROGRAMMING / NETWORK AFFILIATES AS
DISCOUNTED FOR AFFILIATES / PERCENTAGE OF
COMMERCIALS DISCOUNTED FOR TOTAL
COMMERCIALS | PROGRAMMING /
DISCOUNTED FOR
COMMERCIALS
NEWSCASTS 1.5 2 2 2 2 2 1.5 13/9.88 10.3% / 7.8% 48 /36.48 9.5% /7.2%
NEWS/INFORMATION 1 3 3 2 2 3 - 14/ 10.64 11.1% / 8.4% 57.5/43.7 11.4% / 8.7%
(e.g., news “magazines,”
morning news programs)
PUBLIC AFFAIRS - - - - - - - - - 517.38 0.1% /0.1%
INSTRUCTIONAL 1.5 - - - - - - 1.5/1.14 1.2%/09% 8/6.08 1.6%/1.2%
(e.g., how-to programs)
CHILDREN’S/ - - - - - - 4 4/3.04 32% /2.4% 16.5/12.54 33%/2.5%
EDUCATIONAL
RELIGION - - - - - - - - - 1.5/1.5 0.3%/0.3%
TOTAL NON- 4 5 5 4 4 5 55 32.5/24.7 258% /19.6% 132/ 100.32 26.2% / 19.9%
ENTERTAINMENT
PROGRAMMING




KREM-TYV, Spokane, WA

Channel 2, CBS

News, Public Affairs, and Other Non-Entertainment Programming
(in hours) for the week beginning November 29, 1997

(ABC, CBS, NBC, FOX)

SAT. | SUN. | MON. | TUES. | WEDS. | THURS. | FRI. | WEEKLY TOTAL/| ~ WEEKLY TOTALAS | WEEKLY TOTAL | WEEKLY TOTAL FOl—tH
DISCOUNTED FOR| PERCENTAGE OF TOTAL| FOR ALL ALL NETWORK
COMMERCIALS PROGRAMMING / NETWORK AFFILIATES AS
DISCOUNTED FOR AFFILIATES / PERCENTAGE OF
COMMERCIALS DISCOUNTED FOR TOTAL
COMMERCIALS | PROGRAMMING /
DISCOUNTED FOR
COMMERCIALS
NEWSCASTS 2.5 1.5 7.5 8 8 8 8 43.5/33.06 259% 1 19.7% 131.5799.94 19.6% / 14.9%
NEWS/INFORMATION 2 2.5 2 2 3 2 2 15.5/11.78 92%/7.0% 54.5/41.42 8.1%/62%
(e.g., news “magazines,”
morning news programs)
PUBLIC AFFAIRS - .5 - - - - - .5/.38 0.3% /0.2% 1.5/1.14 0.2%/0.2%
INSTRUCTIONAL - 2 5 .5 5 5 .5 4.5/3.42 2.7% 12.0% 77532 1.0% /0.8%
(e.g., how-to programs)
CHILDREN’S/ 2 1 - - - - - 37228 18%/1.4% 14.5/11.02 22%/1.6%
EDUCATIONAL
RELIGION - - - - - - - - - 4/4 0.6%/0.6%
TOTAL NON- 6.5 7.5 10 10.5 11.5 10.5 10.5 67 /5092 39.9% /30.3% 213/161.88 31.7% 1 24.1%
ENTERTAINMENT
PROGRAMMING




KMSB-TV, Tucson, AZ Tucson Network
Channel 11, FOX Affiliates
News, Publu: Affairs, and Other No.n-l.iuurtainment Programming (ABC, CBS, NBC, FOX)
(in hours) for the week beginning January 3, 1998
SAT. | SUN. [MON. | TUES. | WEDS. | THURS. | FRI. | WEEKLY TOTAL/f WEEKLY TOTALAS | WEEKLY TOTAL | WEEKLY TOTAL FO!
DISCOUNTED FOR| PERCENTAGE OF TOTAL FOR ALL ALL NETWORK
COMMERCIALS PROGRAMMING / NETWORK AFFILIATES AS
DISCOUNTED FOR AFFILIATES / PERCENTAGE OF
COMMERCIALS DISCOUNTED FOR TOTAL
COMMERCIALS | PROGRAMMING /
DISCOUNTED FOR
COMMERCIALS
NEWSCASTS - 1 - - - - - 1/.76 0.6%/05% 109/ 82.84 16.2% / 12.3%
NEWS/INFORMATION - - - - - - - - - 50/ 38 7.4% 15.7%
(e.g., news “magazines,”
mMOorning news programs)
PUBLIC AFFAIRS - S - - - - - .51/7.38 03%/0.2% 8.5/6.46 1.3%/1.0%
INSTRUCTIONAL - - - - - - - - - 8/6.08 1.2% /0.9%
(e.g., how-to programs)
CHILDREN’S/ 1.5 1 1 1 1 1 5 71532 42%/3.2% 13.5710.26 20%/1.5%
EDUCATIONAL
RELIGION - - - - - - - - - 10.5/ 10.5 1.6% /1.6%
TOTAL NON- 1.5 2.5 1 1 1 i .5 8.5/6.46 51%/3.8% 199.5/151.62 | 29.7% /22.6%
ENTERTAINMENT
PROGRAMMING




KOTY, Tulsa, OK

Channel 6, CBS

News, Public Affairs, and Other Non-Entertainment Programming

(in hours) for the week beginning December 7, 1997

Tulsa Network
Affiliates

(ABC, CBS, NBC, FOX)

SUN. | MON. | TUES. | WEDS. | THURS. | FRI. | SAT. | WEEKLY TOTAL/| WEEKLY TOTALAS | WEEKLY TOTAL | WEEKLY TOTAL FO)
DISCOUNTED FOR| PERCENTAGE OF TOTAL FOR ALL ALL NETWORK
COMMERCIALS PROGRAMMING / NETWORK AFFILIATES AS
DISCOUNTED FOR AFFILIATES / PERCENTAGE OF
COMMERCIALS DISCOUNTED FOR TOTAL
COMMERCIALS | PROGRAMMING /
DISCOUNTED FOR
COMMERCIALS
NEWSCASTS 1.5 6.5 6.5 6.5 6.5 6.5 2 36/27.36 21.4% /16.3% 104.5/79.42 15.6% /11.8%
NEWS/INFORMATION | 2.5 4 5 5 4 4 2 26.5/20.14 15.8% / 12.0% 68 / 51.68 10.1% / 7.7%
(c.g., news “magazines,”
mOrning news programs)
PUBLIC AFFAIRS 1.5 - - - - - - 1.571.14 0.9% /0.7% 4/3.04 0.6%/0.5%
INSTRUCTIONAL - - - - - - - - - 4.5/3.42 0.7% /1 0.5%
(e.g., how-to programs)
CHILDREN'S/ 1 - - - - - 2 3/2.28 1.8%/1.4% 21.5/16.34 32%/24%
EDUCATIONAL
RELIGION 2 - - - - - - 2/2 12%/1.2% 17.5/17.5 2.6%/2.6%
TOTAL NON- 8.5 10.5 11.5 11.5 10.5 10.5 6 69/ 52.44 41.1% /31.2% 220/167.2 32.7% 1 24.9%
ENTERTAINMENT
PROGRAMMING




