
WCNC-TV. Charlotte. NC Charlotte Network
CbaDneI 36, NBC Affiliates

News, PubIie Affairs, and OtIeer NOII-Enterttlilullelll Progrtllllllling (ABC, CBS, NBC, FOX)
(ill hours) for the week beginnillg JaIIIIIU'J 17, 1998

SAT. SUN. MON. TUES. WEDS. THURS. FRI. WEEKLY TOTAL' WDKLY TOTAL AS WEULYTOTAL WUltLY TOTAL FOR
DISCOUNTED FOIl PERCENTAGE OF TOTAL FOIl AIL AIL NETWORK

COMMERCIALS PROGItAMMING , NE'I'WOIU( AmLL\TESAS
DISCOUNTED FOR AmLlATJlSI PERCENTAGE OF

COMMERCIALS DISCOUNTED FOR TOTAL
COMMERCIALS PROGRAMMING,

DISCOUN'TED FOR
COMMERCIALS

NEWSCASTS 6.5 6 7.5 7.5 7.5 7.5 7.5 50/38 29.8% /22.6% 136/ 103.36 20.2% / 15.4%

NEWS/INFORMATION 3.5 2.5 3 3 2 2 3 19/14.4 11.3% /8.6% 55.5/42.18 8.3% /6.3%
(e.g., news "magazines,"
morning news programs)

PUBLIC AFFAIRS - 1 - - - - - 1 / .76 0.6% / 0.5% 3 / 2.28 0.4% / 0.3%

INSTRUCfIONAL .5 .5 - - - - - 1/.76 0.6% /0.5% 6.5/4.94 1.0% /0.7%
(e.g., how-to programs)

CHILDREN'S/ 2.5 1 - - - - - 3.5 / 2.66 2.1 % / 1.6% 23/ 17.48 3.4% /2.6%
EDUCATIONAL

RELIGION - .5 - - - - - .5/.5 0.3% /0.3% 20.5/20.5 3.1% /3.1%

TOTAL NON- 13 11.5 10.5 10.5 9.5 9.5 10.5 75/57 44.6% /33.9% 244.5 / 185.82 36.4% /27.7%
ENTERTAINMENT
PROGRAMMING



KENS-TV, San Antonio, TX SaP Antonio Network
CIuumel S, CBS Alfiljates

News, Public Al1ain, and Other Non-EntertoiluRenl Progronuning (ABC, CBS, NBC, FOX)
(in hours) for the week beginning Decelllber 7, 1997

SUN. MON. TUES. WEDS. THURS. FRI. SAT. WEEKLY TOTAL I WEEKLY Tm'AL AS WUKLYTm'AL WEEKLY Tm'AL FOR
DISCOIJNTED FOR PERCENTAGE OF TOTAL JiOIlAU AlL NETWORK

COMMERCIALS PROGRAMMING I NE'l'WOIlK AFFILIATES AS
DISCOUNTED IlOR AmUATBSI PERCENTAGE OF

COMMERCIALS DISCOVNTED FOR TOTAL
COMMERCIALS PROGRAMMING I

DISCOUNTED FOR
COMMERCIALS

NEWSCASTS 1.5 5.5 7.5 5.5 5.5 7.5 3.5 36.5/27.74 21.7% /16.5% 99/75.24 14.7% /11.2%

NEWSIINFORMATION 2.5 1.5 1.5 2.5 1.5 1.5 - 11/8.36 6.5% /5.0% 61.5/46.74 9.2% /7.0%
(e.g., news "maaazines, ..
morning news programs)

PUBLIC AFFAIRS .5 - - - - - - .5/ .38 0.3% /0.2% 3.5/2.66 0.5% /0.4%

INSTRUCTIONAL - - - - - - .5 .5/ .38 0.3% /0.2% 3/2.28 0.4% /0.3%
(e.g., how-to programs)

CHILDREN'S/ - - - - - - 3.5 3.5/2.66 2.1 % /1.6% 22.5/17.1 3.3% /2.5%
EDUCATIONAL

RELIGION 2 - - - - - - 2/2 1.2% /1.2% 9/9 1.3% /1.3%

TOTAL NON- 6.5 7 9 8 7 9 7.5 54/41.04 32.1 % / 24.4% 198.5/ 150.86 29.5% /22.4%
ENTERTAINMENT
PROGRAMMING



WVEC-TV, Hampton-Norfolk, VA Bamll*on-NQrfoJk
Cbaonel 13, ABC Network AfftUates

News, Public A.f/tIin, tDUl OtIur No,,-Entertainment ProgrtUllllliag (ABC, CBS, NBC, FOX)
(in /wilTS) jor tile week begilcning December 13, 1997

SAT. SUN. MON. roES. WEDS. THURS. FRI. WDKLY TOTAL I WDXLY TOTAL AS WUKLYTOTAL WEEKLY TOTAL FOil
DISCOVNTED FOR PERCENTAGE OF TOTAL Ji'ORALL ALL NETWORK

COMMERCIALS PROGRAMMING I NETWORK AmLIATBSAS
DISCOVNTI£D FOR AFFILIATES I PERCENTAGE OF

COMMERCIALS DISCOUNTED FOR TOTAL
COMMERCIALS PROGRAMMING I

DlSCOlINTED FOR
COMMIUtCIALS

NEWSCASTS .5 1.5 7.5 6 6.5 6.5 6.5 35 f 26.6 20.8% f 15.8% 130 f 98.8 19.3% f 14.7%

NEWSfiNFORMATION - .5 3 4 4.5 4.5 4.5 21 f 15.96 12.5% f 9.5% 59 f 44.84 8.9% f 6.8%
(e.g., news "magazines,"
morning news programs)

PUBLIC AFFAIRS - 2 - - - - - 2 f 1.52 1.2% f 0.9% 4 f 3.04 0.6% f 0.5%

INSTRUCTIONAL 1 1 - - - - - 2 f 1.52 1.2% /0.9% 6/4.56 0.9% /0.7%
(e.g., how-to programs)

CHILDREN'Sf 5.5 - - - - - - 5.5/4.18 3.3% /2.5% 21.5/16.34 3.2% /2.4%
EDUCATIONAL

RELIGION - 3.5 - - - - 3.5/3.5 2.1 % /2.1 % 6.5/6.5 1.0% f 1.0%

TOTAL NON- 7 8.5 10.5 10 11 11 11 69/52.44 41.1 % /31.2% 227/172.52 33.8% /25.7%
ENTERTAINMENT
PROGRAMMING



w'WL-TY. New OrJalDs. LA New Orleans Network
CbaJmel 4, CBS Affiliates

News, Publk AfJtIiTs, GIld OtIur Noft-Entertailunent Progl'tlllUllUag (ABC, CBS, NBC, FOX)
(ift holUS) lor the week begiftftiftg December 7, 1997

SUN. MON. 'I'UBS. WEDS. THURS. FRI. SAT. WBBKLY TOTAL I waP.Y TOTAL AS WUXLYTOTAL WEEKLY TOTAL FOil
DISCOVNTED FOR PKIlCINTAGE OF TOTAL FOR ALL ALL NETWORK

COMMERCIALS PROGRAMMING I NETWORK AmLIATZSAS
DISCOUNTED FOR AmLIAn:sl PERCENTAGE OF

COMMERCIALS DISCOUNTED FOR TOTAL
COMMERCIALS PROGIlAMMING I

DISCOVNTED FOR
COMMERCIALS

NEWSCASTS 4 8.5 8.5 8.5 8.5 8.5 4 50.5/38.38 30.1 % /22.8% 146.25 / 111.15 21.8% / 16.5%

NEWS/INFORMATION 2.5 - 1 1 - - - 4.5/3.42 2.7% /2.0% 44 / 33.44 6.5% /5.0%
(e.g., news "magazines,"
morning news programs)

PUBUC AFFAIRS - - - - - - - - - 2.5/1.9 0.4% /0.3%

INSTRUCTIONAL 1 .5 .5 .5 .5 .5 .5 4/3.04 2.4% / 1.8% 6/4.56 0.9% /0.7%
(e.g., how-to programs)

CHILDREN'S/ 1 - - - - - 2 3/2.28 1.8% / 1.4% 22/16.72 3.3% /2.5%
EDUCATIONAL

REUGION - - - - - - - - - 12.5/12.5 1.9% /1.9%

TOTAL NON- 8.5 9 10 10 9 9 6.5 62/47.12 36.9% /28.0% 233.25/177.27 34.7% /26.4%
ENTERTAINMENT
PROGRAMMING



KASA-TV. Santa Fe-Albuquerq.ue. NM Santa Fe-Albuquerq.ue
CbaDnel2,FOX Network Amliates

News, Public AfJoin, muJ Other No,,-Entertoinmelll ProgTtUllllling (ABC, CBS, NBC, FOX)
(in hours) for the week begin";,,g lkeetllber 6, 1997

SAT. SUN. MON. TUES. WEDS. THURS. FRI. WEEKLY TOTAL I WEEKLY TOTAL AS WEEKLY TOTAL WEEKLY TOTAL FOR
DISCOVNTED 1lOIl PERCENTAGE OF TOTAL FOItALL ALL NETWORK

COMMERCIALS PROGRAMMING I NE'IWORK AFfIUA1'ES AS
DISCOUNTED FOR AmLIATlSI PERCENTAGE OF

COMMERCIAlS DISCOUNTIID FOR TOTAL
COMMERCIAlS PROGRAMMJNG I

DJSCOVNTEI) FOR
COMMERCIALS

NEWSCASTS - - - - - - - - - 128.75/97.85 19.2% /14.6%

NEWSIINFORMATION - 1 - - - - - 1/ .76 0.6% /0.5% 51.75/39.33 7.7% /5.9%
(e.g., news "magazines,"
morning news programs)

PUBLIC AFFAIRS - .5 1 - - - - 1.5/1.14 0.9% /0.7% 4/3.04 0.6% /0.5%

INSTRUCTIONAL - - - - - - - - - 4/3.04 0.6% /0.5%
(e.g., bow-to programs)

CHILDREN'S/ 2 1 1 1 1 1 1 8/6.08 4.8% /3.6% 15 / 11.4 2.2% /1.7%
EDUCATIONAL

RELIGION - - - - - - - - - 3/3 0.5% /0.5%

TOTAL NON- 2 2.5 2 1 1 1 1 10.5 / 7.98 6.3% /4.8% 206.5/ 156.94 30.7% /23.4%
ENTERTAINMENT
PROGRAMMING



WHAS-TV, Loujsyille, KY LoujsyiUe Network
Cbannelll, ABC Amljates

News, Public AfJfIiI's, tuUl Other NOR-EllUrtlliluMlfI ProgrtlllUllillg (ABC, CBS, NBC, FOX)
(in houn)Jor the week /JegiIuIing December 7, 1997

SUN. MON. TUES. WEDS. THURS. FRI. SAT. WEEKLY TOTAL' WUKLY TOTAL AS WUKLYTOTAL WEULY TOTAL FOil
DISCOONTED roll PERCDlTAGB OF TOTAL roll AU AU NJ:I'WOIlK

COMMERCIALS PROGRAMMING , NETWORK An'ILIATBS AS
DISCOUNTED FOR AJI1l'ILIA'IES , PERCENTAGE OF

COMMDlCIALS DISCOVNTBD Jl'OIl TOTAL
COMMBIlCIALS PllOGJlAMMlNG ,

DISCOVNTBD FOR
COMMERCIALS

NEWSCASTS 1.5 5.5 4.5 4 4 4 5.5 29 122.04 17.3% I 13.1 % 119.5 I 90.82 17.8% I 13.5%

NEWS/INFORMATION .5 3.5 4.5 5 5 5 - 23.5 117.86 14.0% I 10.6% 61.5 146.74 9.2% 17.0%
(e.g., news "magazines,"
morning news programs)

PUBLIC AFFAIRS 1 - - - - - - 1 I .76 0.6% 10.5% 2 11.52 0.3% 10.2%

INSTRUCTIONAL - .5 .5 .5 .5 .5 - 2.5 I 1.9 1.5% I l.l% 3.5 I 2.66 0.5% 10.4%
(e.g., how-to programs)

CHILDREN'SI - - - - - - 4 4/3.04 2.4% 11.8% 17 112.92 2.5% I 1.9%
EDUCATIONAL

RELIGION 4.5 - - - - - - 4.5 14.5 2.7% 12.7% 5.5 I 5.5 0.8% 10.8%

TOTALNON- 7.5 9.5 9.5 9.5 9.5 9.5 9.5 64.5 I 49.02 38.4% 129.2% 209 1158.84 31.1% /23.6%
ENTERTAINMENT
PROGRAMMING



K'fVB-TV, Boise, ID Boise Network
Cbamael 7, NBC AffIliates

News, PuIIIk AfJIIirs, and OIINr NOII-EIlleTtizinmeIlt Progl'tlllUld1lg (ABC, CBS, NBC, FOX)
(ill Iw"n) lor tIu week begilUlilag December 7, 1997

SUN. MON. TIJES. WEDS. THURS. FRI. SAT. WEEKLY TOTAL I waKLY TOTAL AS WKKLYTOTAL WEEKLY TOTAL FOil
DISCOUN'l'ED FOIl PERCENTAGE OF TOTAL FOR ALL ALL NJn'WOJlK

COMMERCIALS I'IlOGRAMMING I NETWOIlK AftI'ILIATIES As
DISCOUN'I1ID FOR AmLIATlESI PERCENrAGE OF

COMMERCIALS DISCOUNTED FOR TOTAL
COMMERCIALS PROGllAMMING I

DlSCOVNTED FOR
COMMERCIALS

NEWSCASTS 8.5 9.5 9 9 9 9 6.5 60.5/45.98 36% /27.4% 119.5 / 90.82 17.8%13.5%

NEWS/INFORMAnON 2 3 3 2 2 3 2.5 17.5/ 13.3 10.4% /7.9% 62.5/47.5 9.3% /7.1 %
(e.g., news "magazines,"
morning news programs)

PUBLIC AFFAIRS 1.5 - - - - - - 1.5/ 1.14 0.9% /0.7% 3.5/2.66 0.5% /0.4%

INSTRUCTIONAL - - - - - - - - - 6.5/4.94 1.0% /0.7%
(e.g., how-to programs)

CHILDREN'S/ .5 - - - - - 3.5 4/3.04 2.4% /1.8% 21.5/ 16.34 3.2% /2.4%
EDUCATIONAL

RELIGION - - - - - - - - - 2/2 0.3% /0.3%

TOTAL NON- 12.5 12.5 12 11 11 12 12.5 83.5/63.46 49.7% /37.8% 215.5 / 163.78 32.1 % /24.4%
ENTERTAINMENT
PROGRAMMING



KHNL-TV. 1IopoIulu. m Honolulu Network
Channel 13, NBC Affiliates

News, Publk Ajftlin, euuJ OtJur NOII-Enterttlinnunt ProgrtUlUlling (ABC, CBS, NBC, FOX)
(ill MIlTS) brotMbut Htweell 7:00 a.IIt. euuJ 1:00 a.IIt.

for the week begiJuaing December 7, 1997

SUN. MON. TUES. WEDS. THURS. FRI. SAT. WEEKLY TOTAL I WRlCLY TOTAL AS WEEKLY TOTAL WEEKLY TOTAL FOR
DISCOVN'I'ED JOR PERCENTAGE OF TOTAl FOR ALL ALL NETWORK

COMMERCIALS PROGRAMMING I NETWORK AmUATESAS
DISCOVN'I"ED FOR AFFILIATES I PERCENTAGE OF

COMMERCIALS DISCOUNTED FOR TOTAL
COMMERCIALS PROGRAMMING I

DISCOVNTED FOR
COMMERCIALS

NEWSCASTS 1.5 2 2 2 2 2 1.5 13/9.88 10.3% /7.8% 48/36.48 9.5% /7.2%

NEWSIINFORMATION 1 3 3 2 2 3 - 14/10.64 11.1 % /8.4% 57.5/43.7 11.4% /8.7%
(e.g., news "magazines, ..
morning news programs)

PUBLIC AFFAIRS - - - - - - - - - .5/ .38 0.1 % /0.1 %

INSTRUCTIONAL 1.5 - - - - - - 1.5/1.14 1.2% /0.9% 8/6.08 1.6% /1.2%
(e.g., how-to programs)

CHILDREN'S/ - - - - - - 4 4/3.04 3.2% /2.4% 16.5/ 12.54 3.3% /2.5%
EDUCATIONAL

RELIGION - - - - - - - - - 1.5 / 1.5 0.3% /0.3%

TOTAL NON- 4 5 5 4 4 5 5.5 32.5/24.7 25.8% / 19.6% 132/ 100.32 26.2% / 19.9%
ENTERTAINMENT
PROGRAMMING



KU;M-TV, Spokane, WA Spokane Network
Cbannel 2, CBS AfDUates

News, Public Affairs, and Other Non-EltteTtainmeltt Prugrtllllllling (ABC, CBS, NBC, FOX)
(in hours) lor the week beginning NOJlember 29, 1997

.
SAT. SUN. MON. TUFS. WEDS. THURS. FRI. WEEKLY TOTAL I WUKLY TOTAL AS WEEKLY TOTAL wu:J(LY TOTAL FOil

DISCOVN'J'IID FOR PERCENTAGE OF TOTAl J'ORALL ALL NETWORK
COMMERCIALS PROGRAMMING I NETWORK AmLIADSAS

DISCOUNTED FOR AJI'FILIATIS I PERCENTAGE OF
COMMERCIALS DISCOUNTED FOR TOTAL

COMMERCIALS PROGRAMMING I
DISCOUNTED FOR

COMMERCIALS

NEWSCASTS 2.5 1.5 7.5 8 8 8 8 43.5/33.06 25.9% /19.7% 131.5/99.94 19.6% / 14.9%

NEWS/INFORMATION 2 2.5 2 2 3 2 2 15.5/11.78 9.2% /7.0% 54.5/41.42 8.1 % /6.2%
(e.g., news "magazines,"
morning news programs)

PUBUC AFFAIRS - .5 - - - - - .5/ .38 0.3% /0.2% 1.5 / 1.14 0.2% /0.2%

INSTRUcnONAL - 2 .5 .5 .5 .5 .5 4.5/3.42 2.7% /2.0% 7/5.32 1.0% /0.8%
(e.g., how-to programs)

CHILDREN'S/ 2 1 - - - - - 3/2.28 1.8% /1.4% 14.5 / 11.02 2.2% /1.6%
EDUCATIONAL

KEUGION - - - - - - - - - 4/4 0.6% /0.6%

TOTAL NON- 6.5 7.5 10 10.5 1l.5 10.5 10.5 67/50.92 39.9% /30.3% 213 / 161.88 31.7% /24.1 %
ENTERTAINMENT
PROGRAMMING



KMSB-TV, Tucson, AZ Tucson Network
Cbannelll, FOX Affiliates

News, Public Affairs, tUU1 OtMr NOll-Ellte1'tllinllle1lt ProgrammiJag (ABC, CBS, NBC, FOX)
(ill hours) for the week begiImiIIg Jauaty 3, 1998

SAT. SUN. MON. TUES. WEDS. THURS. FRI. WEEKLY TOTAL I Wl&KLY TOTAL AS WEEKLY TOTAL WEEKLY TOTAL FOil
DISCOlINTED IlOR PERCBNTAGJ: OF TOTAL IlORALL ALL NETWORK

COMMERCIALS PROGRAMMING I NJ:'I'WORK Afti1LIAn:s AS
D.ISCOtJN'Im) FOR An'ILIATESI PERCENTAGE OF

COMMERCIALS DISCOUNTED FOR TOTAL
COMMERCIALS PROGRAMMING I

DISCOVN'I'IID FOR
COMMERCIALS

NEWSCASTS - 1 - - - - - 1/ .76 0.6% /0.5% 109/82.84 16.2% /12.3%

NEWS/INFORMATION - - - - - - - - - 50/38 7.4% /5.7%
(e.g., news "maaazines,"
morning news programs)

PUBLIC AFFAIRS - .5 - - - - - .5/ .38 0.3% / 0.2% 8.5/6.46 1.3% / 1.0%

INSTRUCTIONAL - - - - - - - - - 8/6.08 1.2% /0.9%
(e.g., how-to programs)

CHILDREN'S/ 1.5 1 1 1 1 1 .5 7/5.32 4.2% /3.2% 13.5/10.26 2.0% / 1.5%
EDUCATIONAL

RELIGION - - - - - - - - - 10.5/10.5 1.6% /1.6%

TOTAL NON- 1.5 2.5 1 1 1 1 .5 8.5/6.46 5.1 % /3.8% 199.5/ 151.62 29.7% /22.6%
ENTERTAINMENT
PROGRAMMING



I{QTV, Tlllsa, OK Tulsa Network
CbaDnel 6, CBS AmUates

News, Public Affairs, and Other Non-Elllel1DUuaerct~g (ABC, CBS, NBC, FOX)
(in Iwun) for the week beginning December 7, 1997

SUN. MON. TUES. WEDS. THURS. FRI. SAT. WEEKLY TOTAL I WEQLY TOTAL AS WEEKLY TOTAL WEEKLY TOTAL FOR
DISCOUNTED FOIl PERCENTAGE OF TOTAL FOR ALL ALL NETWORK

COMMERCIALS PIlOGltAMMING I NETWORK AmLIATESAS
DISCOUNTED FOR AFFILIATES I PERCENTAGE OF

COMMERCIALS DISCOVNTED FOR TOTAL
COMMERCIALS PROGRAMMING I

DISCOVNTED FOR
COMMBIlCIALS

NEWSCASTS 1.5 6.5 6.5 6.5 6.5 6.5 2 36/27.36 21.4% /16.3% 104.5 /79.42 15.6% /11.8%

NEWSIINFORMAnON 2.5 4 5 5 4 4 2 26.5/20.14 15.8% / 12.0% 68/51.68 10.1 % /7.7%
(e.g.• news -mapzioes."
morning news programs)

PUBLIC AFFAIRS 1.5 - - - - - - 1.5/ 1.14 0.9% /0.7% 4/3.04 0.6% /0.5%

INSTRUCTIONAL - - - - - - - - - 4.5/3.42 0.7% /0.5%
(e.g.• how-to programs)

CHILDREN'S/ 1 - - - - - 2 3/2.28 1.8% 11.4% 21.5/ 16.34 3.2% 12.4%
EDUCATIONAL

RELIGION 2 - - - - - - 2/2 1.2% 11.2% 17.5 117.5 2.6% /2.6%

TOTAL NON- 8.5 10.5 U.5 11.5 10.5 10.5 6 69/52.44 41.1 % /31.2% 220 1167.2 32.7% /24.9%
ENTERTAINMENT
PROGRAMMING


