


AMERICAST

• $9.95 for Basic Service. $26.95 for
Expanded Basic Service.

Premium channel packages vary in price.

• New technologies typical ofthe industry.

Set-top terminal required for premium
channels and pay-per-view. Service is
available with or without set-top terminal.

• 60 channels on Expanded Basic Service.

Comparison above conducted for our
.customers in November, 1997

TIME WARNER
COMMUNICATIONS

'@> $9.95 for Basic Service. $26.95 for
Sbmdard Service.

Premium channel packages vary in price.

'@> Personal Command· technology, awllable
only through Thne Warner.
Personal Command delivers a crystal clear
picture, an interactive on-screen program
guide, and enhanced parental control.
Service is also available with or without
set-top terminal.

'@> 60 channels on our Standard Package,

along with many choices exclusive to
Time Warner, including Animal Planet,
TV Land, and WUAB. Plus, 36 digital audio
channels on Music Choice.

\ '@> Customers Uke you rate us "ex&:eIIent"
" Our service is provided 1oeaIIy. You abo
\ el\Joy our "on-time RUarantee."

(fwe're late for a service appointment you get
a $20 credit, and exclusive ofcustom wiring,
we also reconnect you for free when you
relocate within our service area.
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CLTV carves niche in local news

Jim Disch, news and programming director at CLTV, stands on the news set as Melissa
Ross prepares to go on air. (Photo by Dietrich Wonrramm)

by Laura Zahn Pohl
When Frank and Shirley Capaci

of Streamwood won the largest lot
tery payout ever, CLTV News beat
the competition with news coverage,
hands down.

The news desk at the Oak Brook
headquarters received a tip that the
winning family was at their favorite
local bar. OtT went a second news
truck. while the competition and
other CLTV staff sat at Pell Lake,
Wis. where the ticket was pur
chased.

"We went on the air with a live
interview with the family a good
two hours before anyone else," said
Carrie King, spokesperson for
CLTV. "And we were inundated
with requests from the national
news networks to obtain a feed."

Those victories in the competitive
news business are helping to drive
the success of CLTV, a relative new-

comer to the Chicago broadcast
news scene. Based in Oak Brook
and owned by the Tribune

See CLTV
page 35
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CLTV
Continued from page 1

Company, CLTV has become one of
the largest 24-hour news channels
in the country.

From its launch on New Year's
Day in 1993 with 600,000 viewers,
the station today reaches 1.7 million
cable subscribers in the Chicago
metropolitan area and northwest
Indiana. That represents 100 per
cent of the region's cable market.

With 24-hour news program
ming, discussions of whether to
break into a network's regular
schedule are unnecessary, said Jim
Disch, news director.

"There are so many events that
are Important to local viewers, but
not the type of thing whereby the
networks would break into their
regular programming," said Disch.
"Our sale mission is to report local
news."

Events that get higher priority
from CLTV might include a press
conference from O'Hare
International Airport or perhaps a
big trade by a local sports franchise.

Disch also emphasizes the sta
tion's dedication to reporting more
suburban news. "We're in Chicago
every day,' he said. "But there are
neighborhood issues and a lot of
good human interest stories in 200
suburban communities. We make
an effort to get out there."

"Our sole
mission is to
report local

news."

people find us and sample us, then
it's worthwhile."

Some Cubs games have produced
the highest ratings ever for the sta
tion, providing a solid lead-in audi
ence for newscasts that follow.

Weeks came to the station as
business manager during its first
year of operation and served in that
capacity until last year, when she
became president. She's focusing on
further strengthening the relation
ship between the Tribune and
CLTV. The station draws on the
resources of the print journalists for
coverage and Tribune writers
appear on broadcasts "because they
add depth to what we have," said

Weeks.
CLTV employs about 140 people

while the Tribune has about 150
employees based in Oak Brook, the
largest suburban bureau.

Other advantages of the relation
ship are the programs that spin-QtT
from Chicago Tribune sections.
There's a "Jobs Plus" program on
Sundays that packages career infor
mation and news from the Chicago
area job market.

Among the most 'successful col
laborations is a program called "The
Good Eating Show," which has three
consecutive times won a James
Beard Award as the best locally pro
duced food show. This recognition is

35
the industry equivalent to the
motion pictures' Academy Awards.

Joint programming represents an
industry trend, Weeks explained.
"It's a national trend for newspapers
and television to partner," she said.
"There are many other examples
around the country, like the Orlando
Sentinel's venture with a Times
Warner news channel."

These partnerships are succeed-'
ing because television viewers want
more localized coverage of sports,
weather, traffic and regional eventsl

"We touch on the national news,
but we don't cover it," Weeks added.
"We concentrate on more local
everything."

.\nd If those stories need three to i
Cour mInutes of time, "we allow thati
to happen:' he continued. By com
panson, a feature story will rarely
command more than 90 seconds on I
<l network or ilfJiliate news broad-
c,ast.

However, workmg in an all-news
environment has its challenging
side for broadcast journalists, said 'I

Barbara Weeks, president and gen
eral manager of CLTV.

"It's more intense, with constant
deadlines." she explained. "There
are newscasts every two and a half
to three hours. We produce seven
newscasts a day."

The station also prides itself on
local sports coverage and is building
on that reputation through expand
ed telecasts of Chicago Cubs base
ball games. Last year, CLTV broad
cast 10 games; this year, it has
added 52 games that WGN dedded
not to televise. '

"The Cubs are about Chicago and I
'. I
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TO takes over in local cable markel
Purchase gives firm 93% of Chicago market

11
Tel

"Daily Herald Graph'

""' .... ~tt ,,...ti.·J', i'~ '.;. 0;.\ :I...~ \' . :;,\' ',,,: ~ " l,...', :

Soutr:6: Tel

i Tracing tlte takeovers
In little more than a year, Tel has positioned itself to control
more than 90 percent of the eXisting local cable TV market.
Here's how It happened:

How many When Scheduled
Cable " • customers takeover . completIon
company "., Tel gets "announc8d date
U.S'- Cable 75!OOO·--Ap-ril ]~!' J~iy}99j - .
I!~e-W~mer 1~9QQ__~~QL!~~? TJljr~ ~l!?~~~of:98.!.
MadlaOna 360,~Q__Q.~,J~~~ T~!!:<!9~~~~~of~~~_
Multimedia 93~OOO Dec. 1997 !~~~.g~~!:!~~~!~~!!

Jones 255,000 Friday Early 1999

See CABLE on Page 7

followed by MediaOne and
Multimedia in December.

When all the impending take
overs are finalized, TCI wiD cover
an estimated 93 percent of the local
cable market, with Prime Cable
holding on to the remaining 7 per
cent in parts of Chicago.

Those numbers don't include the
relatively small - but growing 
portion of the cable market that
belongs to Ameritech and 21st
Century, which provide service in
a handful of communities where
customers have a choice in cable

for the dozens of Jones' franchis
es.

The deal should be finalized early
next year, according to TCI and
Jones officials.

TCl's latest move turns what
used to be a Balkanized local cable
market into a virtual empire, where
TCI will reign supreme, but not
unchallenged, thanks to competi
tors such as Amelitech.

TCl's blitzkrieg through the sub
urban landscape started just last
year, when the cable giant took
over U,S. Cable in the far North
suburbs.

Time-Wamerwas next on the list,

By LOHILYN RACKL
Daily Herald staff Writer---------_._--

If there was any doubt that TCI
was the dominant player in the
lucrative Chicago-area cable TV
market. it ended Friday.

That's when Tele-Communica
lions In('. announced plans to take
oVl'r .J OIWS Intercahle's share of
('ahll' TV franchises spanning the
suburhs (r'om Grayslake to
Naperville

.Jones was the last suburban
stronghold to be snapped up by
Denver-based TCI, which would
fl't c1isdnsc how much it will pay



DallYHel31d Saturday, April 18. 1998 SUBURBS

CABLE: Jones
officials say changes
won't affect service

COOK
COUNTY

Waukegan I

'Towns where
Ameritech
New Media is a
competitor

Daily Herald GraphiC

better," said Eric Stuckey, who
oversees Elgin'S cable TV fran
chises. "1 want to give them a
chance to do the job."

I
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Arlington \\
Heights' Prospect Ii

Helgllts' i
MOIlnt ,

ProlflllCl \

• TIme-Warner

o Multimedia

o TCllnc.

W MedlaOneo Jones Intercable

Tel takeovers
Soon this will all
become Tel territory

ing to keep an open mind about
Tel.

"Jones has done a fairly good
job - we hope TCI is as good or

saved and made through cluster
ing, don't expect to see it
returned to customers in the
form of lower cable bills, experts
warn.

"You might see a more aggres
sive approach in rolling out digital
TV and @Home (TCl's high
speed data service)," Shapiro
said. "As far as seeing a reduction,
in cable bills, that probably isn't
very likely."

Jones General Manager Jim
Hires said customers shouldn't
worry that the change of hands
will compromise service.

"I don't think it will at all," Hires
said. "Progress will move for
ward regardless of who's operat
ing it."

Indeed. Jones hasn't made
much progress in beefing up its
local cable systems since it put
the "for sale" sign out in July
1996.

Jones has wanted to sell its
local cable franchises, which are
owned by partnerships Jones
manages, to focus on the assets it
owns and hopefully give its stock
a boost.

Even though Jones hasn't been
rebuilding its systems to offer
more channels and services at
the speed other cable com
panies have, its customers
are generally satisfied with the
status quo, say city officials in
several towns which Jones now
serves.

Rumblings of TCl's spotty ser
vice record in the past no doubt
will leave some Jones customers
worried about the future, specu
lated Ameritech spokesman Geoff
Potter.

"Frankly, the MediaOne swap
hasn't met with a lot of enthusi
asm by MediaOne customers,"
Potter said. "This may accelerate
(Jones customers') search for an
alternative."

Officials in Naperville and Elgin,
currently served by Jones
and Ameritech. say they're will-

Continuedfrom Page 1

companies.
Before TCI began its quest to

consolidate the local market, it
laid claim to about 495,000 cus
tomers in Chicago and the sub
urbs.

The cable TV heavyweight's
bold series of takeovers Will bol
ster that customer base to rough
ly 1.4 million subscribers, making
TCI the undisputed king of the
local cable market.

"Obviously the powers that be
mean business in the Chicagoland
market," TCI spokeswoman Terry
Pfister said.

Tel's moves in this area mirror
what it's been doing in other mar
kets such as San Francisco and
Seattle.

It's called "clustering," and it's
become the modus operandi
for cable TV companies
across the country in the last two
years.

"A general trend among all
cable operators is consolidation,"
said Douglas Shapiro, analyst for
Deutsche Morgan Grenfell in New
)lork City. "TCI has sent a clear
sign in the past that Chicago is a
Izy cluster."
:Consolidation makes sense for

wble companies. Focusing on a
few major areas rather than
a slew of scattered ones makes
operating and advertising
easier.
'Pricey upgrades on equipment

to offer additional services such
as high-speed Internet access and
digital TV are worth it if you can
sell those services to a larger
audience. for example.

"And there are tremendous
advertising dollars to be made by
naving a regional market." said
Stuart Chapman, a Hoffman
Estates cable consultant. "You
rlon't have four or five operators
10 split those advertising dollars
with anymore."

However. if there is money to be

ATTACHMENT 7 Page
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CABLE OPERATOR

Jones

Time-Warner. Multimedia

Media One • Prime

• Triax

o ANM Franchises

amencast ANM Serves as of 7/1/98

II Tel

Cable Competition
Chicago Area___~-"""T'"-------------l

n '" --- •
NOTE: Due to swaps and purchases, all Time-Warner, Media One, Jones and Multimedia systems
will become Tel by 2nd Q. '99 ;-,... .,.,..,..
~~_! I NM Geo-Demographics--Pat Kelley July 1, 1998



Jmencas! Amerltech New Media Franchises as of 6/26/98

~~_~"~h NM Geo-Demographics--Pat Kelley
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Tel

• Triax

• Prime

June 26, 1998
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Cable negotiations yet
to start

Competition between Ameritech New Media and Cox CommunicatiOns
appears unlikely to begin till 2000

.,...,...
~ffWIIIer "

PARMA - Do.'t lookfora aeooDd c:able
tdevIIkm ftna ben IUltii der tJLe tum of
UleaIPrY:

Four IQODths after olIki:&b heR autll.o
m~~~~~.~~~.M~

dia, thosetalks ta.ve yet to CdUIltle..wa"
And IJIat lhe8nA roJbtr1.JCt!en of 8 nrw

cable syatehl is - optfadstfcall,. - a year
away!romsfariinl.

"If we reac:b _ qnemeot pro.mpt.ly
with Parma, I vroald think it wou!d be pos.
sible to begin tOllstruetiou in 1999," said M.
LeeGraft, attorney for Ameritetb..

But that would Jne&ll hanuaeriq out
the a~em.ent by faU. which §OlDe oOIdaJs
:illy is un)ik~y.

Panna offidals uid the complc.1( nalull'
of tlle 1.llks e:lll (or lhfO city 10 IrriJtJ cart>

Cully.
"Once we •• dIk. it will determine how

they DJlCntte .. the Ded lit yean," As,b·
tant La_ DirectorRobertCouryaald.

eo.ry saW the Law Depart_nUs in the
preee. of 1drIIII lID eapert .-sabat to
help pIde- file. t.aIb ad draft a fr':utd1i8f
agn,aneat

"We (all't do Uda without luning help
on boiud,." he Ald.

Ciiy Councilm March autborized flip,

.~~o"s with Amedtech New Media,
which has IIOQCbt to build a able TV "S
tem here '0 com)le-t~ with Cox Communica·
!1on.,

!Jut COUl"J said Parma has yet to iron
out dozens 0( details. A pieCeor~f1on
now in oommittee.sds a stanwnd cable TV
agreement. but Coury said rouncil h.;ls 1o
modify 'he agreemen' 10 fil Ihe s~ifj,~, of
P:tnna- Uldudinf m:lkil~:.! ,m(' ilL' \,1:"
::t:~ Iit'ln j.; 11:\·..1(Clr Alllt'I'I!""" -1':., i :,,,

Council this Wftk started • lliJl·weU
JUnDeI" Ilreak. RepJar Iheetblp will not
I'I!IUII1eUDtU 8eptember.

Graft ... acbaeerinI for- a «:aWe sys
lebt .....n, taka.creight IdOhtha:d
ta _ caatnctl. awarded. "I"Ml: IDlUI tbat
4PveD Itadeaf"1Iashedoed by headoltJae.
year, Ctb1e wuuId not be =tnmc untIl at
last nellt~ aDd. tbe lint htme&
wouJdn't go on line untllabollt 2000.

W-rn 7 Counethrtm Jo..hn St~
saJd tM result will be ...orth the
'vaJt.

"Coll has tokt us rhey want a legel
fll:aJinc lleJd. but we also need a
level playing field (or COhSUDleJ'S to
pve them a vtlble altenlative," Sto
yer said.
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