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Atlanta September 24"', 2014 

Tom Wheeler 
Chairman 
Federal Communications Commission 
445 12•h Street, SW 
Washington, DC 20554 

RE: MB Docket No. 14-57 

Dear Chairman Wheeler and Commissioners Clyburn, Rosenworcel, Pai and O'Rielly: 

On behalf of Castalia Communications and it s programming holdings, Including 
Mexican al, I write to express my support for the proposed merger of Comcast and Time 
Warner Cable. In my experience as both a distributor and a creator of Independent 
programming, I believe that some of the criticisms from opponents of the deal related 
to its potential impact on minority-owned programmers have been overstated. 

I founded Castalia in 1991 after experiencing for myself the challenges of Introducing 
cable and broadcast programming and products to foreign markets. I wanted to help 
programmers with all of the services they would need to get a foothold, whether it was 
foreign programmers seeking distribution here In the U.S. or domestic content looking 
to reach international audiences. Castalia helps produce television programming. 
provides sales and marketing for International television networks, and acts as an 
Independent distributor of television content. We have developed relationships with 
dozens of the largest television companies worldwide. 

Comcast continues to play an Instrumental role In Increasing access to content owned 
by, operated by and targeted toward Hispanics. The company has had, and continues to 
refine, an Industry-leading plan to reach the Hispanic audience. In addition to Its proven 
track record of investing heavilv to make room for independently-owned and minority· 
focused networks, Comcast created the first-ever mainstream bundled offering focused 
on our community, Xfinity Latino. That platform has created an opportunity for new 
programmers to enter the U.S. market and enables content aggregators like Castalia to 
more efficiently bundle programming networks together to reach a broader audience. 
And Comcast has raised the bar for distribution of Hispanic-focused content networks 
by making much of this progrdmming available not just on linear cable but through 
video on-demand, online and on mobile apps. 
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A few opponents to the transaction have suggested that the combined reach of Comcast 
and Time Warner Cable would give the new company significant leverage against 
unaffiliated Hispanic-focused programming, specifically noting that the company already 
owns networks such as Telemundo and mun2 and would have Incentive to act as a 
gatekeeper for programmers seeking to reach Hispanic audiences. But this analysis 
paints an incorrect, monolithic picture of the Hispanic audience, which like any other 
demographic consists of varied interests and requires diversity of content to adequately 
serve It. (In fact, It would be odd for anyone actively engaged In serving the U.S. Latino 
programming marketplace to seriously claim that the Spanish-speaking market is 
monolithic, for many of us have spent years explaining that we reflect many different 
national and cultural backgrounds.) In my view, Comcast would not have launched an 
entire programming tier aimed at this audience segment if it Intended to limit the 
amount of content available to that audience; that would not be a very attractive 
product for consumers. 

Rather, experience has shown me that Comcast Is very serious about seeking out high­
quality content for the Hispanic audience from a range of sources. The company was an 
early carriage partner for Mexicanal, a channel castalia helped create to target 
Mexicans living and working in North America. Since 2008 Comcast has made Mexicanal 
avallable on linear, on-demand and eventually onllne to its subscribers. It has helped to 
launch new networks owned by and focused on Hispanics, such as El Rey, that offer 
content that appeals to an entirety different niche of the broader audience. I expect that 
Comcast will continue this trend given the growing competition from competitors like 
AT&T, Verizon, Google, Dish, DirecTV and countless online-only offerings that offer 
distribution alternatives with broad geographic reach. 

For these reasons, I support this transaction and hope that the Commission votes to 
approve it. I am happy to provide further comment at your request; thank you for 
considering my point of view. 

Sincerefy, 


