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 % Wireless only 
Age 25-29 65.7% 
Age 30-34 59.7 
Poor  56.2 
Hispanic 53.1 
Age 18-24 53.0 
African 
American 

42.7 



• 
• 
• 

Which of the following is a reason you keep your landline phone at home, given that you also have a cell 
phone? 

 All Age 18-29 Age 30-44 Age 45-59 Age 60+ 
It is reliable 
 82% 74% 77% 83% 92% 

Family and 
friends use 
landline to call 
me 

75 61 66 80 89 

Like connection 
quality  

73 59 70 76 85 

Landline works 
when there’s an 
electric outage 

45 47 44 41 49 

Which of the following is a reason you keep your landline phone at home, given that you also have a cell 
phone? 

 All Age 18-29 Age 30-44 Age 45-59 Age 60+ 
Need it for fax 
machine 

26% 16% 23% 30% 31% 

Medical alerts 24 28 25 19 27 
Security system 17 10 21 23 12 
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Most homes have different services that make them function in ways that people generally regard as 
commonplace. How important are the following services to the functioning of the typical household in America?  

 All Age 18-29 Age 30-44 Age 45-59 Age 60+ 
Telephone      

Very important 58% 45% 49% 61% 73% 
Somewhat important 31 37 37 27 23 

High-speed Internet      
Very important 34% 39% 31% 34% 31% 

Somewhat important 44 40 44 44 49 
Cable television      

Very important 23% 21% 19% 22% 29% 
Somewhat important 34 30 32 37 39 



Most homes have different services that make them function in ways that 
people generally regard as commonplace. How important are the following 
services to the functioning of the typical household in America?  

 White 
African 

American 
Hispanic 

Telephone    
Very important 57% 63% 51% 

Somewhat important 31 27 33 
High-speed Internet    

Very important 29% 44% 41% 
Somewhat important 48 36 37 

Cable television    
Very important 21% 34% 24% 

Somewhat important 36 34 32 
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