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AAttitudes about broadband and wireless services  
(broadband users) 
How seriously, if at all, have you considered switching service? 

Very seriously 8% 
Somewhat seriously 17 

How easy would it be to switch service? 
Very easy 20% 

Somewhat easy 41 
How difficult would it be to find service of the same quality as your 
current one? 

Very difficult 18% 
Somewhat difficult 29 

HHow diff icult would it  be to f ind service of the same quality  
as your current one? 

 Very difficult Somewhat difficult Total 
All respondents 18% 29% 47% 
    
Cable subscribers 19% 27% 46% 
    
Fiber subscribers 18% 29% 47% 
    
Metro area residents 16% 29% 45% 
    
Rural (non-metro) residents 27% 32% 59% 
    



HHow seriously, i f  at al l ,  have you considered switching 
service? 
 Very seriously Somewhat 

seriously 
Total 

All respondents 8% 17% 25% 
    
Cable subscribers 7% 17% 24% 
    
Fiber subscribers 9% 18% 27% 
    
Metro area residents 8% 18% 26% 
    
Rural (non-metro) residents 8% 13% 21% 

 

AAttitudes about broadband and wireless services  
(cell  phone users)  
How seriously, if at all, have you considered switching service? 

Very seriously 8% 
Somewhat seriously 16 

How easy would it be to switch service? 
Very easy 28% 

Somewhat easy 42 
How difficult would it be to find service of the same quality as your 
current one? 

Very difficult 11% 
Somewhat difficult 24 
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