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and schools,4 and that the transaction will be a game-changer not only in enhancing competition 
in these markets, but also in bringing these benefits to other market segments. 

 In particular, we discussed some of the barriers Comcast has faced – namely, geographic 
constraints, lack of presence in the super-regional and national market segments, and problems 
of cost, coordination, and double marginalization – that have limited its ability to compete 
against incumbent providers.  We noted that the incumbents have decades of experience 
partnering together and operating from common DNA.  As a result, there is very little effective 
competition in this space.  We explained how the transaction will change the competitive 
dynamic.  With enhanced geographic reach and the ability to serve a greater number of business 
locations on its own network or “on-net,” Comcast will have  a greater incentive and ability to 
bid for large, multi-location companies’ business and a significantly improved chance to win 
these accounts. 

 Please direct any questions to the undersigned. 

      Respectfully submitted, 

       /s/  Kathryn A. Zachem 

       Senior Vice President,  
       Regulatory and State Legislative Affairs 

Comcast Corporation 

cc:  John Adesalu  
 Jim Bird  
 Tim Brennan  
 Hillary Burchuk 
 Ben Childers (by phone)  
 Adam Copeland  
 Bill Dever  
 Scott Jordan (by phone) 
 John Kiefer  
 William Lake  

4  Comcast has brought lower costs and faster speeds to schools and libraries in its footprint.  For example, 
the Arlington Heights school district in Illinois estimates that its use of Comcast’s broadband services has lowered its 
data costs from approximately $117 per megabit to $6.50 per megabit, resulting in total savings of more than 
$400,000 a year.  See Comcast Solutions Support Streaming Video and Cloud Computing in Suburban Chicago 
School Districts, Comcast Business, http://business.comcast.com/docs/default-source/case-studies/casestudy-e-rate-
arlington-heights-school-districts-v2.pdf?sfvrsn=0.  Similarly, the Fort Wayne Community Schools in Indiana now 
have access to 100 times the bandwidth they previously received while saving nearly $100,000 each year.  See
Comcast Connection Provides Endless Educational Opportunities for Students in Indiana School District, Comcast 
Business, http://business.comcast.com/docs/default-source/case-studies/casestudy-fort-wayne-v2.pdf?sfvrsn=0.  The 
Township High School District 214, located just outside of Chicago, also was able to realize significant savings 
($131,000 over three years) after it upgraded to Comcast Enterprise Ethernet service.  See Comcast Metro Ethernet 
Supports a National Leader in Digital Education, Comcast Business, http://business.comcast.com/docs/default-
source/case-studies/casestudy-e-rate-illinois-school-district-214-v2.pdf?sfvrsn=0.
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 Elizabeth McIntyre  
 Bakari Middleton 
 Joel Rabinovitz  
 Eric Ralph  
 William Reed  
 William Rogerson (by phone) 
 Matt Warner  
 Sean Young (by phone)  
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