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) 

KAZN-TV Licensee, LLC for Modification of ) 
the Television Market for KILM, Barstow, ) 
California ) 

) 
Facility Id. No. 63865 ) 

Proceeding No. 12-1 

PETITION FOR SPECIAL RELIEF 

Pursuant to Section 614 of the Communications Act of 1934, as amended by the Cable 

Television Consumer Protection and Competition Act of 1992, (47 U.S.C. § 534) and Sections 

76.7 and 76.59 of the Commission's Rules (47 C.F.R. §§ 76.7 and 76.59), KAZN-TV, licensee 

of digital television station KILM, Barstow, California (Facility Id. No. 63865) ("KILM" or 

"Station"), hereby petitions the Commission to include in KILM's market all the cable 

communities located in the Los Angeles Designated Television Market Area ("Los Angeles 

DMA") in which KILM is not currently being carried on a mandatory must carry basis 

("Communities"). 1 KILM requests that the Communities be included in its market for purposes 

of asserting must-carry carriage rights on all cable systems providing service in the Los Angeles 

DMA, in accordance with 47 U.S.C. § 534(a) and 47 C.F.R. § 76.56(b). As will be explained 

herein, KlLM meets all applicable statutory and regulatory requirements for inclusion of the 

Communities in its market. The inclusion of the Communities in KILM's market serves the 

public interest in local programming, is appropriate given KILM's current programming and 

1 Exhibit 1 lists the communities previously excluded from KILM's market. See Time Warner 
Cable Petition for Modification of the Television Market of Television Station KHIZCTV), 
Barstow, California, 18 FCC Red 20536 (2003). 
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operations, and is fully consistent with applicable statutory and regulatory requirements. 

I. INTRODUCTION 

KILM and the Communities are located within the Los Angeles DMA. Therefore, the 

Communities are presumptively part of KILM's market, and KILM should enjoy mandatory 

cable carriage rights within the Communities pursuant to 47 U.S.C. § 534(a) and 47 C.F.R. § 

76.56(b). However, the Commission granted the request of Time Warner Cable to delete 

Communities from KILM's must-carry market.2 As will be explained herein, the factual 

circumstances underlying that order are very different from the current facts and circumstances. 

Most importantly, the station did not provide a signal to the cable system headends. By this 

Petition, KILM seeks to have the Commission address the question of KILM's must carry status 

in the Communities based upon current facts and circumstances, not those that might have 

existed more than a decade ago. 

Indeed, the Commission has granted petitions seeking to include communities in a 

television station's market when such communities had been excluded from the station's market 

by a previous Commission order.3 In evaluating the station's request for modification of its 

market, the Commission examines the current circumstances concerning a television station's 

operations and programming, including those circumstances which have changed from those 

which existed at the time of the prior orders. KILM's current carriage in the Communities, its 

growing audience, its strong technical coverage of the Communities, and its programming 

2 See In the Matter of Time Warner Cable Petition for Modification of the Television Market of 
Television Station KHIZ(TV). Barstow. California, supra. 
3 See Petition for Modification of Television Market of Television Station WRNN-DT. Kingston. 
New York, 21 FCC Red 5952 (Media Bureau: 2006}; Petition for Modification of Television 
Market of Television Station WRNN-DT, Kingston, New York, 20 FCC Red 7904 (Media 
Bureau 2005). 
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targeted to the needs and interests of the residents of the Communities, demonstrate that the 

Communities are part of KILM's market and are therefore entitled to carriage on a must carry 

basis. 

In the prior order, the Commission cited the following reasons for excluding the 

Communities from the station's market: i) no historical cable carriage; ii) no local service to the 

community; iii) Jack of signal coverage to the cable communities; iv) Barstow does not have a 

significant Nexus to the communities in question; and v) no evidence of viewing patterns in 

cable and noncable households within the areas served by the cable system or systems in such 

community. 

Under its current ownership, KILM's programming is responsive to the needs of the 

residents of the Los Angeles DMA. It broadcasts programs, including children's programs, 

nightly news, news specials, and local public affairs and opinion programs, that are focused on 

issues important to residents of the Communities. As shown in this Petition, KILM, as it 

operates today, satisfies all the statutory and regulatory factors required for inclusion of the 

Communities within its market. hi particular, KILM has current and historic carriage in the 

DMA, reaches both cable and non-cable audiences, provides a Grade B signal to the 

Communities through the use of fiber, and provides programming that is responsive to the needs 

and interests of the Communities' residents. Moreover, other factors support the existence of an 

economic nexus between KILM and the Communities. As such, KILM's request that the 

Commission include the Communities in its market so that KILM may assert mandatory must 

carry carriage rights on all cable systems serving the Los Angeles DMA is appropriate, will serve 

the public interest, and should be granted. 
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ll. INCLUSION OF THE COMMUNITIES IN KILM'S MARKET MEETS THE 
STATUTORY AND COMMISSION STANDARDS FOR MARKET 
MODIFICATIONS. 

A. Market Modification Standards 

A commercial television station is entitled to assert mandatory must carry rights on cable 

systems located within its market, defined as its DMA.4 Under the Communications Act of 

1934, as amended (the "Act"), the Commission must consider requests for changes to a station's 

market area. The Commission may include communities within a television station's market "to 

better effectuate the purposes of [ 47 U.S.C. § 534]."5 Indeed, inclusion of the Communities in 

KILM's market would best achieve the purposes of the statutory must carry requirements and of 

the market modification process. 

The market modification procedures were codified in the Act "to ensure that television 

stations be carried in the area in which they serve and which form their economic market."6 In 

considering whether a requested market modification effectuates the purpose of the mandatory 

carriage provisions of the Act, Congress directed the Commission to "afford particular attention 

to the value of localism" by taking into account evidence which demonstrates the existence of 

certain factors. 7 Those factors include the following: 

(I) whether the station, or other stations located in the same area, have been 

historically carried on the cable system or systems within such 

community; 

4 See 47 U.S.C. § 534(h)(l)(C) and 47 C.F.R. 76.55(e) (a commercial broadcast station's market 
is defined by Nielsen Media Research's DMAs). 
5 47 U.S.C. § 534(h)(l)(C). 
6 H.R. Rep. 102-628, 102d Cong., 2d Sess. 97 (1992). 
7 47 U.S.C. § 534(h)(l)(C)(ii). 
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(II) whether the television station provides coverage or other local service to 

such community; 

(III) whether any other television station that is eligible to be carried by a cable 

system in such community in fulfillment of the requirements of this 

section provides news coverage of issues of concern to such community or 

provides carriage or coverage of sporting and other events of interest to 

the community; and 

(IV) evidence of viewing patterns in cable and noncable households within the 

areas served by the cable system or systems in such community. 8 

"These factors are not intended to be exclusive, but may be used to demonstrate that a 

community is part of a particular station's market."9 The Commission has noted that it "do[ es] 

not want to restrict the types of evidence that parties can submit to demonstrate the propriety of 

changing a station's must-carry market." 10 Moreover, the Commission "do[ es] not believe that it 

is advisable to prejudge the importance of any of the factors specified in the statute since each 

case will be unique." 11 

In addition to the aforementioned statutory factors, the Commission's rules require that a 

licensee of a television station seeking inclusion in a market provide the Commission with the 

8 47 U.S.C. § 534(h)(l)(C)(ii)(I)-(IV). 
9 H.R. Rep. 102-628, 102d Cong., 2d Sess. 97 (1992). 
10 Jmplementation of the Cable Televjsion Consumer Protection and Competition Act of 1992 
Broadcast Signal Carriage Issues, 8 FCC Red 2965, 2976-77, ii 47 (1993). 
ll Id. 
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following: 

(1) A map or maps illustrating the relevant community locations and 

geographic features, transmitter sites, cable headend locations, terrain 

features that affect station reception, mileage between the community and 

the television station transmitter site, transportation routes and other 

evidence contributing to the scope of the market. 

(2) Grade B contour maps showing the location of the cable system headends 

and communities. 

(3) Available data on shopping and labor patterns in the market. 

( 4) Television station programming information. 

(5) Exhibits establishing historic carriage, such as cable system channel line

up cards or television guide listings. 

( 6) Published audience data showing average all day audience for cable and 

noncable households or other audience indicia data such as station 

advertising and sales data. 12 

KILM incorporates and attaches each of the six types of required evidence in support of 

12 See 47 C.F.R. § 76.59(b)(l)-(6). 
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this Petition. In the following sections of this petition, KILM will provide detailed explanations 

as to why it meets each of the market inclusion criteria enumerated in the Communications Act 

and the Commission's rules. Those explanations are supported by the numerous documents and 

other exhibits attached to the petition. In evaluating those explanations and supporting 

documentation, KILM respectfully urges the Commission to remain mindful of the reasons 

articulated by Congress in enacting Section 614 of the Act -- the statutory must carry provision, 

and identified by the Supreme Court in concluding that must carry passes constitutional muster. 

In Turner Broadcasting System Inc. v. FCC, the Court noted Congress's explanation that 

cable operators have a "vested financial interest in favoring their affiliated programmers over 

broadcast stations" and that they "have a built-in ' economic incentive ... to delete, reposition, or 

not carry local broadcast signals.'"13 Congress further noted (as described by the Court) that 

absent a must carry requirement for local broadcast stations, "the continued availability of free 

local broadcast television would be threatened."14 The Turner I Court noted further that the 

must-carry rules "ensure that broadcast television stations will retain a large enough potential 

audience to earn necessary advertising revenue." 15 

As a specialty television station licensed to a community in the Los Angeles DMA and 

committed to serving the needs of the entire population throughout the DMA, including those 

residing in the Communities, KILM needs to be able to reach its potential audience throughout 

the DMA to generate sufficient revenue and to preserve the value of the station -- necessary to 

enable it to continue to provide programming service throughout the OMA, including to the 

Communities. In short, the purposes underlying the statutory must carry requirement would be 

13 512 U .S. 622, 646 (1994) (quotation omitted) ("Turner I"). 
14 Id. 

15 Id. 
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undermined if KILM is not determined to have must carry rights throughout the Los Angeles 

DMA, including the Communities. 

B. KILM Has Been Historically Carried and Is Carried on Systems Within and 
Adjacent to the Communities. 

Currently, KILM is carried on systems operated by Charter, AT&T, Verizon, Mediacom 

and Cox. 

By this Petition, KILM seeks to ensure mandatory carriage on cable systems throughout 

the Los Angeles DMA. In this regard, it appears that the only significant cable system in the Los 

Angeles DMA not carrying KILM is Time Warner. 

KILM's extensive current and historic carriage in the Los Angeles DMA on systems 

serving the Communities it seeks to add and to have included in its market and serving other 

areas adjacent to the Communities, demonstrates KILM's strong and continuing connection to 

the Los Angeles DMA. The Commission has held that carriage on systems that serve 

"communities adjacent to and near the Communities at issue is indicative of the interest in the 

programming of [a station]."16 Cable and satellite operators' carriage of KILM as a broadcast 

television station available to viewers in the Los Angeles area demonstrates that the MVPDs in 

the Los Angeles DMA consider KILM to be part of the local market. As such, the current and 

historic carriage of KILM in the Communities and adjacent areas within the Los Angeles DMA 

strongly supports KILM's request that the Commission include the Communities in its market 

for purposes of must carry carriage. 

C. KILM Provides Coverage and Local Service to the Communities. 

When considering a market modification petition the Commission must evaluate, inter 

16 Peli.tion of Paxson CornmLmications Corporation for Modification of Television Market of 
Station WPXD(TV), Ann Arbor, Michigan, 13 FCC Red 17869, 17874 (1998). 
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alia, whether the television station provides coverage or other local service to such community 

or communities. 17 This factor incorporates both technical service and programming service. 

With respect to technical service coverage, the Commission has stated that "to show that the 

station provides coverage or other local service to the cable communities, parties may 

demonstrate that the station places at least a Grade B coverage contour over the cable community 

or is located close to the community in terms of mileage. Coverage of news or other 

programming of interest to the community could be demonstrated by program logs or other 

descriptions oflocal program offerings."18 

1. KILM Provides a Signal to the Communities. 

As a result of three (3) site DTS transmission facilities activated by KILM, every 

community listed in footnote 1 of the Commission's October 14, 2003, Memorandum Opinion 

and Order receives KILM coverage. KILM broadcasts a digital signal from its transmitter and 

retransmits those signals in various locations throughout the Los Angeles DMA. KILM's main 

transmitter, DTS facilities, provide a signal to the Communities.19 KILM leases fiber capacity 

from LATV Networks in Los Angeles. LATV transports TV program content to the following 

Cable TV companies for distribution on their cable, satellite and fiber systems to subscribers in 

the LA market: 

• AT&T Universe 
• Verizon 
• Time Warner 
• Dish 
• Direct TV 
• Mediacom 

17 47 U.S.C. § 534(h)(l)(C)(ii)(II). 
18 Implementation of the Cable Television Consumer Protection and Competition Act of 1992 
Broadcast Signal Carriage Issues, 8 FCC Red 2965, 2976-77, 1J 47 (1993) (emphasis added). 
19 See Exhibit 2, Engineering Statement of Clarence Beverage. 
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• Cox 
• Charter 

LATV Networks is co-owned with KJLA-TV CH 38 in Los Angeles, CA. KILM, by 

virtue of its lease of LATV fiber capacity, can provide broadcast quality program content to 

Time Warner that provided KJLA program content. The Commission has held that television 

station may rely on alternate delivery methods to provide its signal to a cable operator's 

headend.20 KILM utilizes DTS facilities to provide a signal contour over the Los Angeles DMA 

because of Los Angeles' unique geographic circumstances. In addition, KILM has installed fiber 

optic transmission facilities at its own expense to ensure that it delivers a clear signal to several 

cable headends. 

2. Cable Operators' Carriage of the Other Los Angeles Television 
Station Overrides Any Issues Concerning KILM's Technical 
Coverage of and Distance from the Communities. 

While the Commission does consider a station's Grade B signal contour over 

communities and the distance between a station and the communities as factors that indicate a 

station's local market, such factors are not themselves dispositive, especially in a situation like 

that ofKILM. 

The Commission has denied several requests by cable operators to exclude communities 

from a station's market for must carry purposes when the station does not provide a Grade B 

signal contour over the communities and the station is located distant from the communities. In 

such cases, the Commission determined that a cable operator's carriage of similarly situated 

stations "undermine[ d] its claim that the communities were not part of the same economic 

20 Guenter Marksteiner v. Comcast Corp., CSR-7729-M, DA 08-1212, ii 20 (released: May 27, 
2008) (when a television station's full power faci lity is operating, it may rely on alternate 
delivery methods to place a good quality signal on the cable system headend). 
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market for broadcast television purposes."21 The Commission's refusal to exclude stations from 

mandatory carriage rights in such circumstances is supported by the legislative history of 47 

U.S.C. § 534, which states that a cable operator is not permitted to "discriminate among several 

stations licensed to the same community. "22 By granting the market modification sought in this 

Petition the Commission will terminate the discriminatory treatment of KILM throughout the 

Los Angeles DMA. 

In the case of Petition for G Force, a cable operator on the Island of Kauai, Hawaii sought 

to exclude communities on Kauai from the market of two television stations located in the 

Honolulu, Hawaii DMA. The television stations (KWHE and KIKU), both located in Honolulu, 

Hawaii on the Island of Oahu, did not provide a Grade B signal over the Kauai communities, due 

to the fact that the stations were located more than 100 miles from Kauai.23 However, the 

Commission stated that "consideration should be given to geographic factors that form a natural 

separation between television stations and communities served by cable systems.24 The 

Commission further noted that the Kauai cable operator carried other Honolulu stations and that 

"such disparate carriage impacts heavily on the ability of KWHE and KIKU to reach viewers on 

Kauai that the other Honolulu stations are able to reach."25 The Commission concluded that 

there was no basis for treating KWHE and KIKU differently than the other Honolulu stations.26 

21 Brenmor Cable Partners. L.P. d/b/a lntem1edia Partners: For Modification of the Atlanta. 
Georgia ADI, et al., 14 FCC Red 11742, , 32 (Cable Servs. Bur. 1999) ("the significance of 
geographic distance can be mitigated by other factors such as the carriage of similarly-situated 
television stations"). 
22 H.R. Rep. 102-628, 102d Cong., 2d Sess. 97098 (1992). 
23 Petition of G Force. L.L.C.: For Modification of Television Markets of Stations KWHE-TV 
and KIKU-TV. Honolulu, Hawaii, 13 FCC Red 10386, ,~ 7-11. 
24 Id. if 10. 
25 Id., 11. 
26 Id. 
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Similarly, there is no basis for the continued exclusion of the Communities from KILM's 

market given that other cable systems located in the DMA carry KILM. 

The Commission's refusal to exclude communities from a television station's market, 

even when that station did not provide a Grade B signal contour to those communities, 

demonstrates that the Commission is adept at fairly applying the four statutory factors in 4 7 

U.S.C. § 534(h)(l)(C)(ii)(l)-(IV) (which include examining whether the station provides 

coverage to the subject communities) to market modification petitions. As Congress has noted, 

the "factors are not intended to be exclusive, but may be used to demonstrate that a community is 

part of a particular station's market."27 Moreover, the Commission's denial of requests to 

exclude communities outside a station's Grade B signal contour shows that while the 

Commission's Rules require market modification petitions to include Grade B contour maps 

showing the location of the cable system headends and communities (47 C.F.R. § 76.59(b)(2)), 

there is no absolute requirement that a station provide a Grade B signal over a specific 

community to include that community within the station's local market. 

Neither is there a prohibition against stations utilizing such mechanisms as fiber to 

deliver Grade B signals to distant communities within the DMAs. It is incontrovertible that 

KILM does place a Grade B signal over all the Communities, albeit through use of DTS 

transmission facilities and fiber capacity. So long as the cable headends located in the 

Communities receive a Grade B signal, it should not matter whether that signal is achieved 

through the use of licensed DTS facilities and fiber capacity. 

Furthermore, a review of the areas in which KILM currently enjoys carriage rights 

illustrates that delivering a Grade B signal over a community is not a prerequisite to inclusion of 

27 H.R. Rep. 102-628, 102d Cong., 2d Sess 97 (1992) (emphasis added). 
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that community in a television station's market. The existing situation in which KILM's must-

can-y rights in some communities were impacted by prior market modification orders, but where 

it has such rights in other communities located at a greater distance from KILM's transmitter 

demonstrates that delivery of a Grade B signal without the assistance of DTS transmission 

facilities and fiber is not necessary for a community to be included in a station's market. 

3. KILM Provides Local Programming Focused On the Communities. 

"A station's broadcast of local programming, which has a distinct nexus to the cable 

community, is also evidence of local service."28 The Commission has found that information 

about a station's programming "is particularly useful in determining whether the television 

station provides specific service to the community subject to modification."29 The Commission 

has also held that a station's reporting of local news, public affairs, sports, weather,30 and other 

programming that is of interest to a community's residents is evidence of the station's service to 

that community.31 As described below, KILM's current programming includes a significant 

amount of programs targeting the local interests of the Communities' residents. This 

28 Frontiersvision Operating Partners, L.P., 16 FCC Red 17745, 17753, iJ 19 (Cable Servs. Bur. 
2001). 
29 Definition of Markets for Purposes of the Cable Television Broadcast Signal Carriage Rules, 
14 FCC Red 8366, 8391 (1999). 
30 See,~. Ackerly Media Group, Inc.; For Modification of the Television Market of Television 
Station KION (TV), Monterey, California, 18 FCC Red 16199, 16202, 16205 (Cable Servs. Bur. 
2003) (adding communities where station covered high-school sports teams in the communities 
and provided regular weather updates); Modification of the Television Market of Television 
Station WFSB, et al., 10 FCC Red 4939, 4941-43 (Cable Servs. Bur. 1999); Blackstar of Ann 
Arbor, Inc., 11 FCC Red 14992, 15002 (Cable Servs. Bur. 1995) (expanding station's market to 
include communities where station provided public affairs programming concerning relevant 
community issues). 
31 See,~' Time Warner Entertainment-Advance/Newhouse Partnerships; For Modification of 
the ADI of Television Broadcast Station KZKI, 13 FCC Red 5900, 5905-06, 5908-09, 5910 
(Cable Servs. Bur. 1997) (denying request to delete communities where station provided traffic 
and weather reports and national news impacting the communities). 
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programming, which addresses the needs and interests of consumers throughout the Los Angeles 

DMA, including those residing in the Communities, further demonstrates why the Communities 

should be included in KILM's local market. 

KILM local news is broadcast through California Life. This program puts a positive twist 

on local news. The coverage is of local stories. It is broadcast 32 times per week. See Exhibit 3. 

The aforementioned programming is locally-produced and which covers issues of importance to 

the local community. KILM's programming addresses local Community needs and interests. 

KILM broadcasts the SonLife Broadcasting Network. The network offers a variety of live 

and prerecorded programs specializing in music and teaching that appeal to audiences of all 

generations and backgrounds. The line-up is comprised of music, talk shows, live church 

services, studio programs, youth programs and children's programs. See Exhibit 4. 

KILM is committed to providing local news and information to the Communities through 

daily news programs, local opinion programs, and special news programs. In the past, the 

Commission has refused to delete communities from a station's local market when the station 

has broadcast significantly less local programming than that broadcast by KILM.32 

D. KILM Offers Unique Programming that Is Not Available from Other 
Stations Serving the Communities. 

Application of the third statutory factor -- whether any other television station that is 

eligible to be carried by a cable system serves the communities at issue -- further indicates that 

the Communities should be part of KILM's market for purposes of must-carry. The Commission 

32 See,~. Paxson New York License, Inc. 14 FCC Red 7715, 7721 (Cable Servs. Bur. 1999) 
(station's production of a single weekly public affairs program that sometimes focused on the 
communities' it sought to add was sufficient to warrant a finding of local service), rev' d on other 
grounds sub nom., Petition of Community Television Systems, Inc., 15 FCC Red 7275 (2000); 
Petition of G Force, L.L.C., 13 FCC Red at 10389-91 (denying cable operator's request to delete 
communities from station's market when the station provided two and one half hours of local 
programming per week). 
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has "consistently applied the third statutory factor as an 'enhancement criterion' where a 

television station could show that it provides a service that other local stations do not provide. In 

cases where stations provide similar programming, we have stated that the mere 'fact that two or 

more stations share the same format is not grounds for concluding that their programming is 

duplicative for purposes of the Commission's must-carry rules."' Avenue TV Cable Service, Inc. 

For Modification of the ADI Market of KWHX-TV and KZKI(TV), 11 FCC Red 4803, if 22 

(Cable Servs. Bur. 1996) (quoting ML Media Partners, L.P., 10 FCC Red. 9456, 9461, , 12 

(Cable Servs. Bur. 1995)). 

Cable operators carry other stations airing family orientated programming in the Los 

Angeles DMA. However, as previously described in this Petition, KILM offers unique local 

programming that is not available on other stations serving the Communities. See Exhibit 4. In 

this regard, California Life is unique and not carried by other stations in the DMA. Thus, 

KILM's distinctive programming further supports the Commission's grant ofKILM's Petition. 

E. Audience Data for Noncable and Cable Households and Other Factors 
Further Indicate that the Communities are Part of KILM's Market. 

Finally, audience data and other factors demonstrate that the Communities should be 

included in KILM' s market. 

KILM, as a broadcaster of religious/family programming directed toward the specific 

needs and interests of the population residing within the Los Angeles DMA, including the 

Communities, is considered a specialty station because it attracts a limited audience. "Despite 

their lack of general audience appeal, the Commission has recognized that specialty stations are 

nevertheless able to 'offer a desirable diversity of programming. "'33 As such, the Commission 

33 Avenue TV Cable Service. Inc. For Modification of the ADI Market of KWHY-TV and 
KZKI(TV), 11 FCC Red 4803, if 21 (Cable Servs. Bur. 1996). 
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does not weigh heavily a specialty station's lack of audience shares. 34 Moreover, "[ e ]vidence of 

historic carriage is especially persuasive where the station ... [for which deletion from a market 

is sought] captures low audience ratings throughout the ADI."35 As previously explained, cable 

operators and other MVPDs historically have carried and currently are carrying KILM 

throughout the DMA. Therefore, KILM' s low audience ratings are not determinative of whether 

KILM's market for must carry purposes should include the Communities. 

Finally, there is a commonality of interest between Barstow and the Communities. First, 

Barstow and several of the Communities share similar Congressional representation. Therefore, 

residents of Barstow and several of the Communities share a common interest in legislative and 

other issues that impact their district. Second, residents of Barstow by necessity obtain goods 

and services from businesses located in the Communities. It should also be pointed out that there 

is extensive interaction between Barstow and the Communities. In this regard, the water 

company servicing Barstow also serves El Segundo, Gardena, Hawthorne and Torrance. See 

Exhibit 5. Furthermore, the local Barstow High School competes against certain high schools in 

the Communities. See Exhibit 6. See also Barstow Judo Students competition in West Covina, 

Exhibit 7. 

Finally, the San Bernardino County Long Range Transit Plan (Exhibit 8) demonstrates 

how San Bernardino County (Barstow) current and future commuter transportation is linked to 

Los Angeles, Orange and S. Pasadena Counties. 

34 Id. 
35 Brerunor Cable Partners, L.P. d/b/a InterMeclia Partners; For Modification of the Atlanta, 
Georgia ADI. et al., 14 FCC Red 11742, il 31 (Cable Servs. Bur. 1999). 
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III. CONCLUSION 

For the reasons explained in this Petition, KILM satisfies each of the relevant statutory 

and regulatory factors for mandatory carriage in the Communities. Accordingly, KILM 

respectfully requests the Commission to grant this Petition and confirm that KILM's market 

includes the Communities served by Time Warner in which KILM is not currently entitled to 

mandatory carriage based on the market modification order of 2003 - an order which was issued 

years ago based upon factual circumstances not applicable to the current operations of KILM. 

Shainis & Peltzman, Chartered 
1850 M Street NW 
Suite 240 
Washington, DC 20036 
(202) 293-0011 

March 16, 2015 
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San Fernando 
Santa Clarita 

EXHIBIT 1 

Unincorporated Areas of Los Angeles County 
Stevenson Ranch 
Canoga Park 
Chatsworth 
Encino 
Granada Hills 
Northridge 
Reseda 
Sepulveda 
Sherman Oaks 
Tarzana 
Van Nuys 
West Hills 
Woodland Hills 
Gardena 
Hawthorne 
El Segundo 
Lawndale 
Torrance 
North Torrance 
South Pasadena 
San Marino 
Orange 
Orange County 
Garden Grove 
Los Alamitos 
Huntington Beach 
Westminster 
Stanton 
Fountain Valley 
Rossmoor 
Midway City 
Cypress 



EXHIBIT 2 



INTRODUCTION 

ENGINEERING STATEMENT 

CONCERNING MARKET MODIFICATION FOR 

KILM DTV CH 44 BARSTOW, CALIFORNIA 

DECEMBER 2014 

The following report has been prepared on behalf of KAZN-TV Licensee, LLC, permittee for DTS facilities 

specified in BMPCDT-2009060JAAG and license file number 0000001040. This report includes tables, 

forms and maps which support a request to modify the Los Angeles designated market ("DMA") with 

respect to television broadcast station KILM CH 44 (formerly KHIZ CH 64), Barstow, California. By way 

of background, the following is noted. Jn MO&O CSR-6173-A, released October 14, 2003, In the Matter 

of: Time Warner Cable, " Petition For Modification of the Television Market of Television Station 

KHUZ(TV), Barstow, California," Time Warner requested that certain communities in the Los Angeles 

DMA be excluded from the market with regard to KIIIZ mandatory broadcast signal carriage, see page 1, 

footnote I. The communities specified by Time Warner, and affirmed in paragraph 10 of the Order by the 

Commission to modify Time Warner's DMA with respect to the television market of KHIZ for the purposes 

of mandatory broadcast signal carriage, are the communities addressed in this document. It will be 

demonstrated that, as a result of the three site DTS transmission facility activated by KILM in the early fall 

of 2014 that every community listed in footnote I now receives KILM coverage and/or other local service 

is provided to each of the communities. 

DISCUSSION OF KILM PROGRAM DISTRIBUTION FACILITIES 

The KILM main site continues to be located in San Bernardino County, California just north of Victorville. 

DTS site #2 is located on Mt. Harvard in Los Angeles County, California. This site is immediately south of 

Mt. Wilson by 1.48 kilometers (0.92 miles) and is the primary s ite for the following licensed, full service 

and Class A, stations serving the Los Angeles DMA: 

K WHY-TV CH 42 Los Angeles, CA 

KBEH DTV CH 24 Oxnard, CA 

KRCA DTV CH 35 Riverside, CA 

KVEA DTV CH 39 Corona, CA 

KPXN-TV Cll 38 San Bernardino, CA 

KHTV-CD CH 27 Los Angeles, CA 
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DTS site #3 is located on Snow Peak north of Banning, California just inside the San Bernardino County 

line adjacent to Riverside County, and is the primary site for the following licensed full power stations 

serving the Los Angeles OMA: 

KVMO OTV CH 23 Twenty Nine Palms, CA 

KESQ-TV CH 42 Palm Springs, CA 

KJLM leases fiber capacity from LATV Networks in Los Angeles. LATV transports TV program content 

to the following Cable TV companies for distribution on their cable, satellite and fiber systems to 

subscribers in the LA market: 

AT&TUverse 

Verizon 

Time Warner 

Dish 

Direct TV 

Mediacom 

Cox 

Charter 

LATV networks is co-owned with KJLA-TV CH 38 in Los Angeles, CA. KJLA cable service in Los 

Angeles and Orange Counties via Time Warner cable is found at the link below: 

http://www.kjla.com/coverage2.asp 

K1LM, by virtue of its lease of LATV fiber capacity, can provide broadcast quality program content to 

Time Warner distribution locations and fully duplicate the service to all communities served by Time 

Warner that are provided KJLA program content. 

DISCUSSION OF EXHIBITS 

Table I lists the supporting data found in this engineering statement as described below. 

Exhibits 1-35 are Longley-Rice predicted DTV signal level maps depicting signal levels as 

transmitted from the three DTS transmitter sites in the KILM DTS system. Exhibit I depicts signal 

level for the three transmitter DTS system and the associated 41 dBu F(S0,90) contours. Exhibits 2 

- 35 depict Longley-Rice signal levels over the 34 communities identified in footnote I, page I of 

the 2003 MO&O cited earlier. Column 2 ofTable I identifies the name of the community associated 

with each map exhibit. Column 3 describes the source for the community boundary infonnation. 

Column 4 describes the percentage of the community receiving an over-the-air signal from one or 
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more of the KILM DTS transmitters. Column 5 lists the status of Time Warner cable availability 

in the community. 

CONCLUSION 

The new KILM DTS #2 transmitter site on Mt. Harvard, and other TV stations located on Mt. Wilson, are 

essentially collocated resulting in KILM service, and lack of service due to topography, to the same portions 

of Los Angeles County in the OMA as provided by other stations in the market. 

Based on the analysis herein it is believed correct to state that KILM has significant off-air viewing potential 

in the OMA as 24 of the 33 identified communities receive a signal to I 00% of the populated area, 29 

communities receive a signal to 90% or more of the populated area and 31 of the 33 identified communities 

receive a signal to 50% or more of the populated area inside the community boundary. All but two 

communities are served by the Time Warner cable system through the LATV fiber feed. No community is 

without KILM service, either cable or off-air. 

The foregoing was prepared on behalf of KAZN-TV licensee, LLC by Clarence M. Beverage of 

Communications Technologies, Inc., Marlton, New Jersey, whose qualifications are a matter of 

record with the Federal Communications Commission. The statements herein are true and correct 

of his own knowledge, except such statements made on information and belief, and as to these 

statements he believes them to be true and correct. 

Clarence M. Beverage 
for Communications Technologies, Inc. 

Marlton, New Jersey 
December 18, 2014 
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Table 1 

SUMMARY OF PROPOSED COMMUNITIES - KILM MARKET MODIFICATION 

Exhibit Community Definition Over The Air Cable 

1 Overview Map 

2 San Fernando City boundary on Google Earth 100% Coverage Yes 

3 Santa Clarita City boundary on Google Earth Approximately 5% coverage of populated area Yes 
4 Stevenson Ranch Zip code from lookup Approximately 0% coverage of populated area Yes 

5 Canoga Park Neighborhood defined by LA Times 100% Coverage Yes 

6 Chatsworth Neighborhood defined by LA Times Full coverage of populated area Yes 

7 Encino Neighborhood defined by LA Times Approximately 95% coverage of populated area Yes 

8 Granada Hills Zip code from lookup Approximately 90% coverage of populated area Yes 

9 North ridge Neighborhood defined by LA Times 100% Coverage Yes 

10 Reseda Neighborhood defined by LA Times 100% Coverage Yes 

11 Sepulveda Zip code from lookup 100% Coverage Yes 

12 Sherman Oaks Neighborhood defined by LA Times Approximately 90% coverage of populated area Yes 

13 Tarzana Zip code from lookup Approximately 70% coverage of populated area Yes 

14 Van Nuys Neighborhood defined by LA Times 100% Coverage Yes 

15 West Hills Neighborhood defined by LA Times Approximately 95% coverage of populated area Yes 

16 Woodland Hills Neighborhood defined by LA Times Approximately 85% coverage of populated area Yes 

17 Gardena City boundary on Google Earth 100% Coverage Yes 

18 Hawthorne City boundary on Google Earth 100% Coverage Yes 

19 El Segundo City boundary on Google Earth 100% Coverage Yes 

20 Lawndale City boundary on Google Earth 100% Coverage Yes 

21 Torrance City boundary on Google Earth 100% Coverage Yes 

22 South Pasadena City boundary on Google Earth Approximately 90% coverage of populated area Yes 

23 San Marino City boundary on Google Earth 100% Coverage Yes 

24 Orange City boundary on Google Earth 100% Coverage Yes 

25 Orange County City boundary on Google Earth 100% Coverage Yes 

26 Garden Grove City boundary on Google Earth 100"~ Coverage Yes 

27 Los Alamitos City boundary on Google Earth 100% Coverage Yes 

28 Huntington Beach City boundary on Google Earth 100% Coverage Yes 

29 Westminster City boundary on Google Earth 100% Coverage Yes 

30 Stanton City boundary on Google Earth 100% Coverage Yes 

31 Fountain Valley City boundary on Google Earth 100% Coverage Yes 

32 Rossmoor City boundary on Google Earth 100% Coverage No 

33 Midway City City boundary on Google Earth 100% Coverage No 

34 Cypress City boundary on Google Earth 100% Coverage Yes 

35 Los Angeles County County boundary on Google Earth 
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Table 2 

Communities Covered by Cable 

Los Angeles County Time Warner Communities atom lmalllbmlmbverage2mislll 

Agoura Hills Highland Park Rancho Dominguez 

Arcadia Hollywood Rancho Park 

Baldwin Hills Huntington Park Redondo Beach 

Baldwin Park Industry Reseda 

Beach Inglewood Rowland Heights 

Bell Inglewood San Fernando 

Bell Gardens La Crescenta San Marino 

Bellflower La M irada San Pedro 

Beverly Hills La M irada Santa Clarita 

Boyle Hlghts La Puente Santa Fe Springs 

Burbank La Verne Santa Monica 

Calabasas La Verne Saugus 

Canoga Park Ladera Heights Sepulveda 

Canyon Country Lakewood Harbor/Lomita Sherman Oaks 

Carson Lancaster Sierra Madre 

Castaic Lawndale South El Monte 

Charter Oak Lennox South Gate 

Chatsworth Little Rock South Los Angeles 

Claremont Los Angeles South Pasadena 

Compton Los Feliz Stevenson Ranch 

Covina Lynwood Studio City 

Cudahy Manhattan Beach Sun Valley 

Culver City Mar Vista Sunland 

Diamond Bar Marina Del Rey Sylmar 

Dominguez Maywood Tarzan a 

Downey Mission Hills Toluca Lake 

Eagle Rock Monrovia Torrance 

East Los Angeles Mt Washington Tujunga 

East San Fernando Valley Newhall Universal City 

El Monte Newhall Valencia 

Et Segundo North Hills Valley Village 

El Sereno North ridge Van Nuys 

Encino Oak Park Venice 

Gardena Pacoima Walnut Valley 

Glendora Palmdale West Covina 

Granada Hills Paramount West Hills 

Hacienda Heights Pearblossom West Hollywood 

Harbor City Pico Rivera West Los Angeles 

Hawaiian Gardens Playa Del Rey Westchester 

Hawthorne Pomona Whittier 

Hermosa Beach Quartz Hill Wilmington 

Woodland Hills 
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Anaheim 

Anaheim Hills 

Balboa 

Brea 

Buena Park 

Corona Del Mar 

Costa Mesa 

Cypress 

Fountain Valley 

Fullerton 

Garden Grove 

Huntington Beach 

La Palma 

Los Alamitos 

Newport Beach 

Orange 

Placentia 

Santa Ana 

Santa Ana 

Santa Ana 

Seal Beach 

Stanton 

Tustin 

Villa Park 

Westminster 

Yorba Linda 

Table 2 

Communities Covered by Cable 

Orange County Time Warner Communities from lllJalllbmlmbverageZ!llslll 
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Table 3 

Unincorporated Communities in Los Angeles Counfillll 

Baldwin Hills 

Canyon Country 

Castaic 

Hacienda Heights 

La Crescenta 

Ladera heights 

Lennox 

Little Rock 

Marina Del Ray 

Newhall 

Pearblossom 

Quartz Hill 

Rancho Dominguez 

Rowland Heights 

Stevenson Ranch** 

Universal Cit y 

Vtilencia 

Notes: 

• The communities on this list appear in both the Time Warner Cable list at 

http://www.kjla.com/coverage2.asp and the list of Unincorporated Areas in Los Angeles County from 

the county Annual Report 2009-2010 at 

http:// ceo. lacounty .gov/forms/Uni ncorp%20Alph a%20Web. pdf. 

**Stevenson Ranch is listed in the 10/llil/2000 121CC Memorandum footnote 
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Map Overview 

Green = 41 - 48 dBu 

Red = greater Lhan 48 dBu 

EXHIBITl 

COMMUNICATIONS TECHNOLOGIES, INC BROADCAST ENGINEERING CONSULTANTS 



San Fernando 

Coverage from "Harvard" 

Transmitter 

Green= 41 - 48 dBu 

Red = greater than 48 dBu 

EXHIBIT2 
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Santa Clarita 

Green = 41 - 48 dBu 

Red= greater than 48 dBu 

EXHIBIT 3 
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Stevenson Ranch 

Stevenson Ranch Zip Code 91381 

Green= 41 - 48 dBu 

Red= greater than 48 dBu 

EXHIBIT4 
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Canoga Park 

Boundary from LA Times 

Coverage from "Harvard" Transmitter 

Green =- 41 -48 dBu 

Red= greater than 48 dBu 

EXHIBITS 
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Chatsworth 

Boundary from LA Times 
Coverage from "Harvard" Transmitter 

Green= 41 - 48 dBu 
Red = greater than 48 dBu 

EXHIBIT 6 
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Encino 

Boundary from LA Times 

Coverage from "Harvard" Transmitter 

Green = 41 - 48 dBu 

Red = greater than 48 dBu 

EXHIBIT 7 
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Granada Hills 

Granada Hills Zip Codes 91344, 91394 

Coverage from "Harvard" Transmitter 

Green = 41 - 48 dBu 

Red == greater than 48 dBu 

EXHIBIT 8 
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North ridge 

Boundary from LA Times 

Coverage from "Harvard" Transmitter 

Green = 41 - 48 dBu 

Red = greater than 48 dBu 

EXHIBIT 9 
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Reseda 

Boundary from LA Times 

Coverage from "Harvard" Transmitter 

Green = 41 - 48 dBu 

Red = greater than 48 dBu 

EXHIBIT 10 
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Sepulveda 

Sepulveda is a road in the North Hills area 

North Hills Zip Code 91343 

Coverage from "Harvard" Transmitter 

Green= 41 - 48 dBu 

Red = greater than 48 dBu 

EXHIBIT11 
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Sherman Oaks 

Boundary from LA Times 
Coverage from "Harvard" Transmitter 

Green = 41 - 48 dBu 
Red = greater than 48 dBu 

EXHIBIT 12 
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Tarzan a 

Tarzana Zip Codes 91356, 91357 

Coverage from "Harvard" Transmitter 

Green = 41 - 48 dBu 

Red = greater than 48 dBu 

EXHIBIT 13 
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Van Nuys 

Boundary from LA Times 

Coverage from "Harvard" Transmitter 

Green= 41 - 48 dBu 

Red = greater than 48 dB u 

EXHIBIT14 
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West Hills 

Boundary from LA Times 

Coverage from "Harvard" Transmitter 

Green = 41-48 dBu 

Red= greater than 48 dBu 

EXHIBIT 15 
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Woodland Hills 

Boundary from LA Times 

Coverage from "Harvard" Transmitter 

Green = 41 - 48 dBu 

Red = greater than 48 dBu 

EXHIBIT 16 
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Gardena 

City Boundary from Google Earth 

Coverage from "Harvard" Transmitter 

Green = 41- 48 dBu 
Red = greater than 48 dBu 

EXHIBIT 17 
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Hawthorne 

City Boundary from Google Earth 

Coverage from "Harvard" Transmitter 

Green == 41 - 48 dBu ---I 
Red = greater than 48 dB u I 

EXHIBIT 18 

COMMUNICATIONS TECHNOLOGIES, INC BROADCAST ENGINEERING CONSULTANTS 



El Segundo 

City Boundary from Google Earth 

Coverage from "Harvard" Transmitter 

Green = 41 - 48 dBu 

Red= greater than 48 dBu 

EXHIBIT 19 
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Lawndale 

City Boundary from Google Earth 

Coverage from "Harvard" Transmitter 

Green= 41- 48 dBu 

Red = greater than 48 dBu 

EXHIBIT 20 
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Torrance 

City Boundary from Google Earth 

Note: "North Torrance" is the northern part of "Torreance" 

Coverage from "Harvard" Transmitter 

Green = 41-48 dBu 

Red= greater than 48 dBu 

EXHIBIT 21 
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South Pasadena 

City Boundary from Google Earth 

Coverage from "Harvard" and "Snow" Transmitters 

Green = 41 - 48 dBu 
Red= greater than 48 dBu 

EXHIBIT 22 
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San Marino 

City Boundary from Google Earth 

Coverage from "Harvard" and "Snow" Transmitters 

Green = 41 - 48 dBu 

Red= grenler than 48 dBu 

EXHIBIT23 
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Orange 

City Boundary from Google Earth 

Coverage from "Harvard" Transmitter 

Green = 41 - 48 dBu 

Red= greater than 48 dBu 

EXHIBIT 24 
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Orange County 

County Boundary from Google Earth 

Coverage from "Harvard" Transmitter 

Green= 41 - 48 dBu 

Red= greater than 48 dBu 

EXHIBIT25 
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Garden Grove 

City Boundary from Google Earth 

Coverage from "Harvard" Transmitter 

Green= 41 - 48 dBu 

Red = grea[er than 48 dBu 

EXHIBIT 26 
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Los Alamitos 

City Boundary from Google Earth 

Coverage from "Harvard" Transmitter 

Green= 41 - 48 dBu 

Red= greater than 48 dBu 

EXHIBIT 27 
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Huntington Beach 

City Boundary from Google Earth 

Coverage from "Harvard" Transmitter 

Green= 41 - 48 dBu 
Red= greater than 48 dBu 

EXHIBIT 28 
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Westminster 

City Boundary from Google Earth 

Coverage from "Harvard" Transmitter 

Green = 41 - 48 dBu 

Red= greater than 48 dBu 

EXHIBIT 29 
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Stanton 

City Boundary from Google Earth 

Coverage from "Harvard" Transmitter 

Green= 41-48 dBu 

Red = grealer than 48 dBu 

EXHIBIT 30 

COMMUNICATIONS TECHNOLOGIES, INC BROADCAST ENGINEERING CONSULTANTS 



Fountain Valley 

City Boundary from Google Earth 

Coverage from "Harvard" Transmitter 

Green= 41-48 dBu 

Red= greater than 48 dBu 

EXHIBIT 31 
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Ross moor 

City Boundary from Google Earth 

Coverage from "Harvard" Transmitter 

Green = 41 - 48 dBu 

Red = greacer than 48 dBu 

EXHIBIT32 
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Midway City 

City Boundary from Google Earth 

Coverage from "Harvard" Transmitter 

Green = 41 - 48 clBu 

Red .:o greater than 48 dB u 

EXHIBIT 33 
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Cypress 

City Boundary from Google Earth 

Coverage from "Harvard" Transmitter 

Green = 41 - 48 dBu 

Red = greater than 48 dBu 

EXHIBIT34 
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Los Angeles County 

County Boundary from Google Earth 

Coverage from all Transmitters 

Green= 41 - 48 dBu 

Red = greater than 48 dBu 

EXHIBIT 35 
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ASBN 
SONLIFE BROADCASTING NETWORK® 

Home I Watch SBN I Espal\ol 0 I SBN TV O I Program Archives I Sonllfe Radio 0 I JSM I Donate I Shop 0 I Contact I 

SONLIFE·BROADCASTING NETWORK 

"Go ye into all the wor1d and preach the Gospel to every creature.' -Mari< 16:15 

lhe S>nLife &oadcasting Networl< isa Christian multi-media network. which includesTelevlson, Radio and Internet broadcasts. An outreach of 
Jimmy &laggan Ministries, thisnetworl< offers a variety of live and prerecorded programs. ~eclalizfng In muse and teachinO. lhat appeal to 
audiences of all generatlonsand ba ckgrounds. The Una-up lscomprlsed of muac. talk·!t'lows, live Church services. !itudlo programs, youth 
programs. chlldren<sprogramsa nd much. much more. Jimmy SYaggan Ministries ha snot only had an Impact In the \;lited Sates n the last 50 
years, but a swell, has an Intern a tlona I reach lhal sill continues to thisday. Below is just a wmmary of sime of the p rogramsthat are broadcast 
on lle S>nUfe &oadcasting Networl<: 

The 
MessJge 

cROss 
lhe Message of the Cross 

The Message or the Crosslshosed lly Reverend Jimmy S.Veggart. Thlsllvo, ono-hour, ·round 
table' dis:u5'1on group studiesBbllcal topics and passage. with a systematic approach to each. 
With a panel of ministers. BibHcal profeSliOrsand teachers, lhisprogram lswre to address each 
Bblical dls::us9on to lhe fullest extent possible, and beyond . Each topic lscovered In an In-depth 
mannerto provide the viewer an opportunity lo learn a nd gain knowledge in a way Hke they qurte 
posdbly hevo never been able to before. Click hero to view atthlved programs in this series. 

Frances and Friends 

Francesand Friendslshostad by FrancesS.Vaggart. Tha Francesand FrfendsOve broadcas Isa ta lk-&low 
format that dealswllh cum1n1 events. doctrinal queslonsand lnfonnatlon relevant to the vlower today. With a 
panel of Bible teacners. mlnlsers, scholars and advi311n;, the program include sgue!it interviews. book reviews. 
new:slnformation and allows audience participation with Question and anSNersegmentsin each show. Frances 
and Friends currently has the largest audience on the S:>nUfe Rad io networl<.Cllck here to view archived 
programs in this series. 

A STUOY 
IN THE WORD 

A Study In lhe Word 

A Sudy In lhe Word Isa daily teaching program hosed by Evangelist Jimmy SYaggan. 
1hroughout thls30..mlnute program, aSliOciate pastors Loren Larson, Jim Woolsey, Bob Cornea, and 
others join BrotherSYaggort In discussing bibllcalgenealoov. history. prophecy, and end-time 
events in a delalled verse-by-verse form at. lhe rich dls::us9onsand lnsightsoffered by these men 
of God on a myriad of bbllcal topics are extremely beneficial to every believer. Click here to view 
archived programs in thisse1ies. 



SonLife Brocdcasting Network I SBN I Jmmy 9'vagga1 Ministries ~e1of3 
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SONLIFE BROADCASTING NETWORK® 

Home I Watch SBN I Espal'lol 0 I SBN TV 0 I Program Archlvos I SonLllo Radio 0 I JSM I Donate I Shop 0 I Contact I 

SONLIFE BROADCASTING NETWORK 

"Go ye into all the world and preach the Gospel to every creature.' -Mark 16:15 

llle 5:>nUfe Qoadcasting Networl< isa Christian mult~media network, which ncludesTelevioon, Radio and Internet broadcasts. An outreach of 
Jimmy SNaggart Mlnlstl1es. thlsnetwollt offers a variety of live and prerecorded programs. !Peclali2ing in muse and teaching . that appeal to 
audiencesof all generations and backgrounds. The line-up is comprised of mu9c, talk·Siows. live Church se111ices. studio programs. youth 
programs. chlldren<Sprogramsencl much, much more. Jimmy S.Vaggart Mlnlstrieshasnot only had an Impact in the Ulhed Sates in the last 50 
years. but a swan, has an lntematlonal reach that stll continues lo this day. Below is ju& e summary of rome of the programs tha t are broadcast 
on lhe &:>nllfe &oadcastlno Network: 

Jne 
Message The Message of the Cro~ 

The Message of the Cross ls hosted by Reverend Jimmy SNaggart. lhlslive , one-hour, · round 

cROss table' dis::ussion group studlesBblJcal topics and passage, wlh a 91stematic approach to each. 
With a panel of ministers. Bib Real professorsand teachers. this program ts sure to eddrasseech 
OO>iealdiscusson to the fullest ex!ent possible, and beyond. Each topic iscovered in an In-depth 
manner to provide the viewer an opportunity to leam and gain knowledge In a way like they quite 
possibly have never been able lo before . Cliek hero to view a re hived programs in this so nos. 

Frances and Friends 

Francesend Friendslshollted by FrancesSNeggart. The Frencesend Fnendslive broadcalll lse talk-Slow 
fonnet that dealswlth current events. doctrinal questions and Jnfonnatlon relevant to the vlewertoday. With a 
panel of llble teachers. minisers. scholars and advisers. the program inc ludesgues inte111iews. book reviews. 
newsinfonnatlOn and anowsaudlence partlcipatlOn with quelllion and ang,yersegmentsin each !how. Frances 
and friendscurrently has the largest audience on the 9>nllfe Radio network.Click here to view archived 
programs In 1111 .. eries. 

A Study In The Word 

ASTIJDY 
IN THE WORD 

A Sudy In The Word ISa daily teaching program hollled by Evangelia Jimmy S.Vaggan. 
Throughout thls30-minute program, associate pastors Loren Larron . Jim Woolsey, Bob Come II, and 
others join &'other S•1aggart In dlscusang blblicel genealOgy, history, prophecy, and end-lime 
events in a detailed verse-by-verse fonnat. lhe rich dis::usaonsand insghtsoffered by these men 
of God on a myriad of biblical topics are ex!remely beneficial to every bei ever. Click here to view 
archived programsin this series 

lhe Jimmy 9NaggartTelecast(Jimmy 9Naggart) 

The Mlnl!trie&>flag!hlp program, Rev. SNaggart<Spreaching Ministry is featured on this program with 
the sole purpose to preach and teach the Goi;pel messige. lie Jimmy SYaggart Telecast has aired 
continuously llnce Its first broadcast Jn 1975. Having been broadca& at various times in at Jealll 11 
different languages. this program Jsone that hasdellnttely had impacl on numerouscontinents. Even 
today, the program ls aired In over 104 countries a round the word , stiU making an Impact that Is 
unparalleled. 

http:/ lwww .ronl if av .com/ci:>outsbn.html 

THE 
JIMMY SWAGGART 

BROADCAST 

2/2/2015 
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Family Worship Center Live 

0 
FWC 

1110 S>nUre Broadcasting NetworHeaturesthe FamlfyWor.tilp CenterChuroh aervkles.a mulll
cultura l, non-d1rnu111l11u11U11ol ~u 11111<:gellon. Drewing ;;ongrcgontofrom ~•ages, ethnle 
backgrounds. soclalbackgroundsend classes. thlsu11lque Chuich oflenian opportunity for 
oveiyon~ to leelwet:ome and e pan ol somell1tng very ipeclal -.ie aate of the an fac•llr 
pr•.-id••opportunay for an fnuuac tlve uperltnc1 which alowsthe viewer to feel like lheywere 
right there wtth the othercongraganls. SeNlceslnc:lude both muliic and moesagesthat era aire 10 
reaotl out and 1111 up tile vlowerem.I glvo thom hope and lnqiirotlon In a much noeded way. 
Numerous people view the 111rvlcosllve on n weekly ba!l$ond colt9dor these servk:esostheir 
hOme chuich With a contlnuouscompllment of mlnlsterseno ~eakem. Fem11y Wor!lilp CenterUve 
wll •lwoycbrlng en ,...,~ment of Slyle and content 9Jr& 10 keep the vleweBeltention Ct.c t.. here 
to view a rchived programs1n lh1ssertes. 

Family Worship Center Music 

A mejor part of the programming will rnc l~do muac producod e 11he Mini!irlo11thorne church, Family Wor!lllp 
Center, es well as other IOcatlonseno venues Jimmy S.Yegga11 Mlnhlries hulo11g been known forll3unlquo otyto 
of mullc that hesdrewn lililenerslrom severalgoneralions. Revorend SYaggart hasrecorded over SO Go11>el 
albllTls. with over 16 milllon !JOld world-wide . Aswel. h.smuac has been recognized by some of the mos 
oonownod e""°ciellono. hoving be on nomlnolod lornumerou10ovo and Gmmmyawards. Along with lev 
S.Vaggan. there wfll be also be mony olher!lngors, group sand choitspetformlng Golpe I mullc lhal ls9Jro 10 
1ouoh lhe llvesor tne viowe r. Backed by a group of some or the flneo\ mutlelnnennd 3ngoreln the wo~d today, 
lhe mu9c seen on lhe S:rnUle Broad ca rung Ne1wolt\ lscomporable 10 no no other. 

Ba c kstage with Donnie S.Vaggart 

~) 
FWC 

MUSIC 

Get a unique look 11 lhe hiSorv of Jtnmy S.Vaggart Minisnes Ho11ad by Donnie SYaggari, I his so ties 
wll lako you back lo the STian town In toUIS1ana where B'OtnerSHeggan wesbom. You..noot a rmt 
hand look a t the p l•ce, and tho peop le . that helped to 1nnue11ce Jimmy 9.vaggert Hear how lho Lord 
had hlshand on him from an ee~y age.and how lhe ministry hesevolvad lo the world Wldo outMSCh 
I haaloday wilh 1h~ S>Mile Etoadc utlng Nctwolic. C: llc k ho,. tCI vlow a tehlvod p10gr.tm• ln 111~9lrio5. 

Claaslc Crusades 

Tho .Jmmy S..agg1rt Clasac Crueadesisone of our moSl-watched programs lhis2 
-llourprogram conlalnslhe mudc and aonnonsof lha Jimmy S..aggart Crueades 
from around the world. featuring mudc by BrotherS..aggerl, John S ames. Janel 
Paachat and the Crusade team. them Crusades continue to touch Iha hearts and 
liveaof viewers today. 

The Classics 

Youth and Young Adults: Crossfire Youth Ministries 

93N feeluresmveral programs for youth and young adultswkh Pallor Gabllel S.Vaggarl. CroSllfre 
Uvo Isa broad ca a taken from our ll<e youlh aorvice. lhlsalowsour viewers lo experience these 
111rvtcesJu• as~ they were a member of the youth group. Clo:k here 10 vlow 01'Chlved programs in 
lhlsselies 

lhe Generatlonofthe Cross 

Aswoa, Gonot11tlon of lhe Cro•wQh Gabi!el S.Vaggart Isa Uve lnleracUve Sble &udy hosed by 
Gab e SYaggan, wkh a panel of Olheryouth wolicersand mlnlaots. Wng lho !Ible asthalr 
fOundal ton, lhey wll addressS>cla 1199.Jes. current events. and fffo ortuationothot would lmpacl 
today-ttloanagor Clk: k I tors to vlow a re hived programs in this sonoa. 

Living Waters 

GENER~TION 

OF Tf.E CROSS 

ff 
Living Waters 

Uvlng Wa ters loa I ve, one-hour, mulic program hosted by Gabriel SNaggart. In this program you 
wllteam lhe hl!lory of many S>ngsthat are foe lured on lhe natworl<. 'tllamutk ls!lJre to !ouch 
your heart and 111•1 

Donnie S.Vaggart 

Family Wormlp Centormrvlcesleatullng the preaching Minilliy of Evangelia Donni& Svaggarl. 
Vi91 Donnie 9Nag gall -s websle . 

http://www.9Jl11 if etv .com/<Eoutsbn.html 

~ 
i ". f '. \·" ! J' I • I 

21212015 
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Insight 

tnight Isa dally program thal ttvlawacurront events from a Sb l ea I penipecUve. 'lhlsprogram i&hoaled by 
John R>aenstem and lsaire lo bring the daysevents to light lo a manner like no other. 

A980clate Pastors 

Famly Wor.tllp Cenl•r•rvienfeelurlng the 911rmonsof Gab~l 9Naggart. Lottn i.ar1Dn, Bob ComeA. 
Deva Borg. And oul more 1boul our Pastor& 

QUCKUNKS 
• Home - watch mN TV - 91t>a '\ol •Vee~ •n Vivo· O•scl1pei0n dt A'og,•m•I"" About EUii Programs .. 93N 1V PJog11m Gu rte .. l#11ltd 81lt1Ustf'IQI 

.. lnterl\ltonallhllog1 ... Siie Ht i ... Pt~gnt.n Archlvet- S:>oUfe ~dk) U.eo - ~O,••t ... €l10on lJ.51 --Progra!n Cuidt .. 9>nUi• lV/Raci.o App 
.. s:tlf M•~ha1Hlt9& .. J~ ·• Don•I• ... fhop .. Contacl 

@2013 S:ullifetv coon 

http://www.sonlifetv.com/ci::>outsbn.html 21212015 
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golden state wcJ.eI, bcrstow - Y ctloo Sea-ch Results 

Home 

Web 

Images 

Video 

News 

Local 

Answer a 

Shopping 

More 

Anytime 

Past day 

Past week 

Post month 

Mail News Sports Fnance Weather Groups Answers Screen 

golden state water, barstow Search 

Golden State Water near Barstow. CA 

• Golden State Water Company 1521 E Main St 
Barstow. CA 

(760) 200-2275 

See more information on golden state w •.. Add or update your business 

Golden Slate Waler Company I Your Service Area j Barstow 
' www gswater comfbarstow Cached 

Golden State Water OJrr91'1tly serves approxi'nately 8,800 customers In Barstow. We are 
proud to be the oomrronlty's water service provider since 1929. 

Payment Opuons Rebate Program 
Employment Opportunities Other Resources 
Contact Us How to Read Your Meter 

Golden State Water Company 
www.gswater.com C•ched 

Golden State Water Donates over 7, 700 Turkeys for Families In Need. Golden State Water 
Company continues the 24-year Operation Gobble tradition by donating turkeys to . 

Golden State Water in Barstow, California with Reviews ... 
www yellowpages com > Barstow. CA 
Find 3 listings related to Golden State Water in Barstow on VP .com. See revleNs, photos, 
directions, phone numbeB and more for Golden State Water locations In ... 

Californians rising to conservation challenge - Hi-Desert ... 
www.hidesertstar comtop1nion/letters_to_editor/art1cle_c.. C•<hf<I 

Nw 18, 2014 Locally, Galdon State Wate(s residential customers In "s Mountaln-Oeser1 
Oistrict -which Includes Moron go Valley, ... Lucerne Valley, Barstow, ... 

Golden State Water Company Jobs in Barstow, CA (Hiring ... 
www JObs2careers com > Golden State Water Company jobs 
Barstow. CA Golden State Wale< Company jobs & employment. search 55 Golden State 
water Company jobs in Barstow, California on Jobs2Careers 

Golden State Water Co Barstow, CA. 92311 - YP com 
www yeliowpages comlbarstow-ca/mip/golden-state-water-co. C.c•ed 
Get reviews, hours. directions, coupons and more for Golden State Water Co at 1521 E 
Main St, Barstow. CA. Seatch for other Water Utility Companies In Barstow on VP.com. 

Presentation by Golden State Water - Cily of Barstow. California 
barstowcityca iqm2 co111/CitizenslDetail_LegiFile.aspx? . Coched 

Representatlve(s) from Golden State Water will be making a presentation regarding 
Infrastructure lmp<ovements in Barstow. 

Golden State Water Company in Barstow I Golden State Water ... 
local yahoo com > 1 Water Supply 
Find Golden State Water Company in BS1Stow with Address. Phone number from Yahoo 
US Local Includes Golden State water Company Reviews, maps & dio'ections to Golden ... 

Golden State Water CO Barstow CA, 923113229 - Manta com 

Page1of2 

Fllckr Mob•le More 

S•gi In 

Golden State 
Water Company 
Water Supply 

Is this your business? Verify your 

listing 

1521 E Main St, 
Barstow, CA 92311 
Between Coolwater Ln and Robena 
St 

(760) 256-2275 
gswater com 
more info 

Directions 

Details 

Categories: 
Business to Business, Envi'onmental & 
ECOiogicai Servtces, Water Supply 

You might also like 

Culligan W . Wanis Wat . 

https://sa:rch.yahoo.com/SEB"ch;_ylt=AwrBT7hc8X1UBLcAH8NXNyoA;_ylc=X1MDMj ... 12/2/2014 
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Select a Service Area 

LEARN MORE 
Southwest 

Athens • Cmcm • Compton • Del Aire • El 
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Gordene Hefghts · ffii · ng "" • 
Lawndale· Lennox • Re<lolldo Beaeh • 

TOITllnce -

\. 

~~ ......... 1,1•• 

lliiiiiif Golclon Stato »Nowslcttur 

~ Sutw'I'°'~ 
~ Quo:stoons and Suggestions 

"""'' YOVI emow /\ddren 1req11~> 

Enter YOUI Ou61k>f1 Jrequlr«I) 



CD_ tf ~J 11....._patMMV~ 
f"'M E4lil V°"IM' FIY'Orits Took M.lp 

Can:;ervat1on & Reb.,t•t .. W.uwr Qualify • About Gold1l'I St.1te WJt., .. 

YOUR SERVICE AREA 

Select a Service Area 

LEARN MORE 
Los Alamitos 

Buena Park· Cypress • ~n Qrp!(f • Le 
Pelmll • Los A!pmJlos • Offffi%?' • Seat 

-.v Be11c11 • §!onion -

Select Your Community 

~ · ....... , ..... 
..., Golden Stale o-Ncwslcllcr 

~ ·,1AY ... 1, ... 11 

~ Quoslions and Suggestions 

Ente< Yoor Name (roqulr«I) 

Enter Yoor Ema• MOresi (required) 



YQU:~~·~ERyl<;E AREA 
I ' • • .,.,, 

Select a Service Area 

LEARN MORE 
Placentia 

Cowan Heights• Lemon Height•·~ 
Pfacenlla • Sent11 An11 • Yorba Ilii3D -

Select Your Commurilly 

~ i.•"1''°"-lliiiii.i Gol!Jon Stale o-Ncwslcttcr 

1 En~r VOU'FO"lt NMM: (required) 

: Art )'ou a cusaomtr? 

~ •;ut,n'll 'jt:AJI 

:'r Oll<lSl1ons ;mu Suggestions 

Ent« YOUf Name (1eq~rcd) 
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CC11yon High School (Canyon Country, CA) 12-13 Softball Schedule PaJe 1of3 

America's Source for Hlgll School Sports Ente r school name or city CA F 

llHblll 'ootb•ll CJ l11ketb1ll Volley bill More Sportl Sign ln Join 

MaxPfeps com I High School Softball I CA Sotlball I Canyon Softball I Schedule 

t 
Add learn F'tlolo 

2012-13 THm 

Links 

Schedule 

Roster ( 16) IJ 

Standings a 

Rankings 

Team Stals 

Pro Photos ( 20) 

More 

Sw ltc t> To• ma 

Va1s11y 

.N 

rrcs11mon 

Team Lin k s 

Home 

Scnedule 

Rosier (0) 

Standings ,, 
Sportswear 

Pro Photos (20) 

Mo1e a 

School Links 

Home 

Othe1 Sports 

School Rival 

Directions 

Weather 

School Webslle 

Canyon 2012-13 Softball Schedule 
Mascot Cowboys Team Varsity 12- 13 Colon Hunter Green. Vegas Gold 

Co ach Dwain Whehl" Address 19300 W Nadal St, Canyon ComHry, CA 9135 1 

Ovoroll 14-1~ lOIVU• ~-i Na1ion•I Rank 1198 Suto (CA) Ran k 256 

c Full Calendar A I A I S I e 

Home Away Nout Wln 'L RF 

5-4 7-4 .500 200 

Date Oppon ont 

03/ 0 2 A goura (Agou,. CAI - • -

11. OOa Game Dot ailS; C.nl ral Pei k # 1 • Hait Tout n•y 

Box Score 

0 3/ 02 Quart~ Hiii (Ou•tl! Hal CA) • -· 

3 OOp GAmt Oola,Js Hert Tournanlent-Centul Pu; k 

Box Seoie 

03/ 0 9 Go lden Valley (S•nta Oorila, CA) .. • 

1 1:00a Garne Oelaits C1ntr"1 Park· Harl Tou1n1y 

Box Score 

OJ/ 09 Schurr 1Mo•l•btllO CAI.·-

.. OOp Game Oetalla C.nt1al P;1k · Han lou1nty 

Box Score 

03/ 1 3 @Oxn ard (Orn•rd.CAJ 

3.30p Game Oe111l1 0 1ma1d tiigh SChoo1 va1s1ty 

Box Score 

03/ 15 Sliver ado (lhttorv "• CAI - • • 

RA 

181 

St rk 

4L 

Resu lt 

7 • 4 

LOH 

11 - 5 

11 - I 

Win 

9 - 'l 
Wm 

14 - 9 

LOU 

10 - 9 

3:00p Gama oeu11s la11c Cily P91L. Fiel(J e H19t\ O•s.tt c1u11< losJ 

Box Score 

0 3 115 Oak Hiiis (Hesp•" • · CA) .. • 11 • 5 

5:00p Game Oetan1· Lancashrl C ty Par~ . H~h Oeu rt ClaJs.e Win 

Box Score 

03/ 1 6 Ba rat ow ceautow CA) • • • 9 ~ 

10:00a Gim• Oelt1ll Lenca:M.et City Park· HllJI'! OeHn C1111sic. Win 

Box Score 

0 3/ 16 Serra n o (PMl•n. CA) · .. 9 - 6 

12 00p Geme OtUllt: Lenu&le1 Oty Pru~· High OtH1l Cla11ic lo:H 

Bo• Score 

03/ 2 0 @I Knight Pahnd•t•. CA) 

~:OOp C4;me Oltft 1$ Kt1191U SS V Field 

13 
Y.1n 

· -
Cowboys Sportsw ear 

Hoodles 

Shop IAen's 

Too 

Shop Mm'g Shop ll\lom11<1"s 

Youth 

http://www.maxpreps.com/high-schools/c:alyon-cavvboys-{caiyon-country,ca)/softball -spr... 12/2/2014 



Caiyon High School (Caiyon Country, CA) 12-13 Softball Schooule 

Dat e Opp onent 

Box Score 

03/ 20 im Knight tPtli>dole, CA) 

~. 30p Gam• 011111$' ~nlgM S9 V field 

Box Score 

03/ 25 Culver City (Cul••• City. CA) 

3 · 1&p G11ne Oet1it1. ot canyon High 

Box Score 

03/ 25 Culver City 1cutve1 City. CAI 

5:00p Oame Oetl!fa: I\ Ctny~ Hi5h 

Box Score 

04 / 02 Ch11aworlh (Chatsworth. CAI 

2:00p Oam• Oehlll1~ Ooubte H•adtr 

Box Score 

0 41 02 Ch atsworth 1Chatswo1lh CA) 

4:00p Oam• 0111111~ 2nd g1m• of Doubt• Hu:d~r 

Box Score 

04109 O Golden \/alley (Santa Clarna, CAI· 

3. 1 Sp G1m• O@talls Go'dert Valley HS. SotlDall 

Bo• Score 

04/ 11 Wnl Ra nch (Val101do CA)· 

3: 16p Ganie O•t11ls: C.nyon HS, Varsity Scnbell 

Box Score 

04/ 13 Fa i th B•ptlat (Canoga Park, Ci>.)••• 

1:00p Game Oelllls: V1hy Classic Birmingham 

Box Score 

04113 01ka Christian 1w .. 11ato Village CA)··· 

3:00p Ga.,• Oetells. Birmmgham ,.ournament 

Box Score 

04/ 16 Valencia tVoloncia . CAJ • 

3: 15p G0111e O•t11ls: Canyon HS. va rsi1y Sert bait 

Box Score 

04/ 1 8 @Saugus 1S•ugu•, CA) • 

3'15p Game Otlllla· Stugu• HS. Sollball 

Box Score 

04/ 2 O Grant (Van Huy a, CA)·" 

1 :oop Box Score 

04123 Hart (Hfthell , CAJ • 

3.15p G1me Otta, 1: C.nyon HS, Varsity SoRbatl 

Bo• Score Rivalry Game 

0 41 25 Golden \/alley 1San1ac1arna. CA)• 

J:16p Gan11 OelOllS' c.nyo11 HS, Varslly sonoall 

Box Soore 

0 4/ 30 @ Well R•nch (Valencia, CA,)• 

3· 15p Gam1 Oe1a111. West Ranch HS. Softba ll 

Box Score 

05/ 02 @Valencia 1vaenci1 CAJ • 

!!I : 15p Game Dela 1 ; V1ltnc.i1 HS, VarSJty SottbaJI 

Box Score 

Result 

16. 5 

Lou 

12 - 2 
Won 

15. 3 

Win 

10 - 4 

Loss 

2. 1 

Won 

7 - 3 

Win 

e . 3 

LOH 

11 - 0 
Win 

Win 

3 
Lou 

Lou 

8 - :i 

13 - 11 
Win 

17. 7 

Win 

12 - 0 

Lou 

Lou 

PaJe2 of 3 

I Find More Apparel 

http:/lwww.maxpreps.com/high-s:hools'caiyon-cowboys-(caiyon-country,ca)/ooftball-spr... 121212014 



Ba-stow (CA) vs. South Pasa:tena(CA) Girls Basketball 2/16/12 Box Score- MaxPreps ~e1of2 

Am'1lrica's Source for Mlgh School Sports 

llHbllll l11k1tb1ll Pootb1ll 0 l11k1tb1ll Voll1yb1ll More Sportt 

MaxPreps com I High School Girls Basketball I Barstow vs. South Pasadeo1a 

Feb 16 , 2012 @7:00 ·Girls Basketball Box Score 

I A ZTE(~ I Borslow 
j-\) (12 l:Z. 5 4 Neutral) 

~,. 42 

2/ 16@ ip 

Barstow 

Soul h Pasadena 

So uth Pasadona 
(111- 111 , S 1 tl11111r uiJ" 

47 
1)1 O:> 03 Q.1 FMI 

II 14 I 13 42 

20 J 17 ~ ., 

Tournament Breakdown. Cl F Southern Section Girls Basketball Playolf Brackets. Division 3AA 

South P111d1n1 

!lar•tow 

Feb 16 
1st Round 

47 South ~11d1n1 

42 Altn11ny 
~~~~~~~~~~~~~~~~~~~~~~~~ 

SlltW Dtll It 

Enter school name or city 

Sign In loin 

Feb 18 
2nd Round 

,, I 64 

,,.., Dteil~ 

This game Is a part of the Cl F Southern Section Girls Basketball Playotr Brackets - Division 3AA tournament. These two teams meet in 

round 1 (1St Round) . You can view the full bracket here. 

Game Recap Game Stats Compare Season Stats Com pare Schedules 

Garn e Story 

Y.ou .Muat Be Signed-in to View the Game C 

Callfornla High School Baskelbalr- Barstow tipped by Sooth Pa, 

{February 16, 2012. Barsjo11Mtllnt>8i28fbh)1lfl Thurs~eer11011r~11orm,tcti. ti 
1lgh1 47-42 triumph over the sari.tow Adecs. 

In their next gamo, 1\,0 ~r• llnnfrbnl~tulrAl/lo'Mllrop~~iC>1l!lftMlaidoorul-llUir.a ' 
Pasadena will a1 tempt to~ b1'1ilt~91i81f~irili&61"iASile Warriors ente1 

over Harvard-Weslleko (North Hollvwood. CA~ 

d 
S190 up no"' for freo o ss to rankings and othor grool t 

Wrth the efeat, B1111low moves to 11 · 12 on t eyear. 

Unlimited &CC45S to all geme data. 

Unllmued occess to rankings for lllousonds ol teoms across all sports 

Instant access 10 preoame score predicfions ton mobi le slle) 

Connect .your favori te tear11 and players to your eccourtl for quick m:coss. 

Read and submll ort lcte feedback 

Submit video• end photos of yourself or your team to MaxPreps 

Receive discounts on photos and Max Preps professional photography Items 

ti ttf J(/ 1t~~ 
g -ti. IX. (A} 

lu fuH!.~
a«tJ_;5 

http://www.maxpreps.com/gaTIES'girls-baskaball-winter-11-12/batstow-vs-south-pasa::fen... 1212/2014 
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Barstoo ..Udokas Compete ct Ga-dena Judo Memorial T ourmrnent - Judotal k 

...... 1 s_ea_rc_h_Ju_d_ota_1k __ __,I Sea-ch 

• Sign Up 
• Sign In 

JJdotalk 

Judokas spreaji ng the way. 

•VIDEOS 
• PHOTOS 
• About Judo 
• Find a Doio 
• RESOURCE CENTER 
• Events 
• My Pa'.Je 
• Members 

• All Blog Posts 
• My Blog 
•Add 

• 

~e1of2 

Barstow Judokas Canpete at Gardena Judo 
Memorial Tournament 

• Posta:J by jt development on October 21, 2010 ct 10:58pm 
• Vie11 Blog 

October 21 , 2010 9:05 PM 

A group of Ba-stow Judo Students traveloo to We::i. Covina e11d oompetoo in the Gcr-dena..l.do Club's 
Sensei "Isac Wooa" Memorial Judo Tournament held at the West Covina High School Gymnasium 
on Sunday. The four Students brought home five mooal s. I sai en Ra-ni rez , 8, won the gold ma:Jal in 
his<geClld weight division. Mci:theN Jcrarnillo, 12, Clld Reuben Jcramillo, 13, ea:;h finishOO with the 
bronze ma:Jal in their respa:tive ~e Clld weight di visions. Axel Rivera won the gold ma:Jal in both 
the senior novice aid senior brown belt light heavy weight divisions. Thejudokasaretranej by 
8-d€9ree bl a::k belt Instructor Erne::i. Smith. 

VieNs: 16 

T~s: http://www.desertdi§Petch.com 

http://j udotal k.oom/profi I e&'bl ogs/barstow-j udokas-compae-at 11/25/2014 



Ba-stow JJdokas Compete ct Gardena JJdo Manorial Tournanent - .lJdotalk 

Sha-e Twitta- Fa::ebook 

• <Previous Post 
• Next Post> 

Commmt 

You need to be a member d Judotalk to add oommentsl 

Join Judotal k 

Waoometo 
Judotalk 

Sioo Up 
or Sign In 

© 2014 Creaed by Judo Talk. 

Ba::lges I Report ai Issue I Terms of Service 

http://j udotal k.comtprofi I es'bl ogs'ba-stow-j udokas-compete-at 

~e2of 2 

11/25/2014 



EXHIBIT 8 



San Bernard' . mo Associated '"'"V uv ernments 



Governments 

SAN BAG 
Working Together 

PARSONS 

San Bernardino Associated 
Governments 

San Bernardino County 
Long Range Transit Plan 

Interim Draft Report 
October 2009 

Submitted to: 

SANBAG 
1170 West 3rd Street, 2nd Floor 
San Bernardino, California 92410 

Submitted by: 

Parsons Transportation Group 
In Association With 
Hexagon Transportation Consultants, Inc. 
Patti Post & Associates 
M.I.G. 
Applied Management & Planning Group (Now 
Gomez Research) 



@.llJJ),Ju[ij,i(j 
SAN BAG 
IMMM• 

TABLE OF CONTENTS 

• EXECUTIVE SUMMARY ••••.••••...••.••......•.•.•...••..•....•....•..•.••••.•...........•...............•...... 1 

• CHAPTER 1 INTRODUCTION •...••...•.••..•••.••••.•••••••••..•••.••••••••••••.••••••••••••••••••..•...... 9 
1.1 County Setting ................................................................................................... 9 

1.2 Challenges ........................................................................................................ 10 

1.3 Legislative Framework ..................................................................................... 12 

1.4 Planning Framework ..................................... ... .......... ..... ................................. 13 

• CHAPTER 2 EXISTING CONDITIONS •.•.••••••••.•••••••••.••.••••.•.•••..••.•.•..•..•...••...••...•..•. 17 
2.1 Existing Transit Conditions .............................................. ................................ 17 
2.2 Existing Land Use Plans and Policies ............................................................... 22 

2.3 Existing Demographic and Ridership Profile .................................................... 30 

• CHAPTER 3 THE TRANSPORTATION LAND USE CONNECTION .................................... 41 

3.1 

3.2 

3.3 

3.4 

• CHAPTER4 

4.1 

4.2 

4.3 

• CHAPTERS 

5.1 

5.2 

5.3 

5.4 

5.5 

• CHAPTER6 

6.1 

6.2 

6.3 

• CHAPTER 7 

7.1 

7.2 

7.3 

7.4 

7.5 

7.6 

7.7 

Introduction ..................................................................................................... 41 
Transit Oriented Development ........................................................................ 41 

Regional Examples of TOD's ............................................................................ 43 

Strategies for TOD Implementation & Example Policies ................................. 45 

TRAVEL DEMAND FORECASTING AND FUTURE CONDITIONS ...................... 61 

Travel Demand Forecasting Methodology ...................................................... 61 

Travel Demand Model Validation .................................................................... 67 

Year 2035 Population and Employment Forecasts .......................................... 69 

DEVELOPMENT OF ALTERNATIVES ...................................................... 75 

Regional Plans ................................................................................................. 75 

2035 Baseline Alternative ................................................................................ 84 

2035 Plan Alternative ...................................................................................... 87 

2035 Vision Alternative .................................................................................... 93 

2035 s'ustainable Land Use Alternative ......................................................... 100 

EVALUATION OF ALTERNATIVES •••••••••••••••••••••••••• I •••••••••••••••••••••••••••• 103 
Evaluation Methodology ............................................................................... 103 

Model Results for Transit Alternatives ....................................... ................... 103 

Comparison of Alternatives ........................................................................... 112 

VICTOR VALLEY TRANSIT ALTERNATIVES ............................................ 121 

Victor Valley Transit Authority ...................................................................... 121 

Existing Activity Centers ................................................................................ 123 

Existing Demographics .................................................................................. 123 

Planned Development Projects ...................................................................... 126 

Travel Demand Forecasting and Future Conditions ...................................... 126 

Development of Transit Alternatives ............................................................. 127 

Evaluation of Alternatives ............................................................................. 135 

PARSONS Ii 



SAN BrRNARDINO Cour1nY LON~ RANGE TRN'IJSl'f Pt AN 

• CHAPTER 8 RURAL T RANSIT A GENCIES ................ . ... .. .... .... ....... . . ..... . ... .. ..... . . .. .. 143 

8.1 Future Conditions ................................. ............. .. .......................................... 143 
8.2 Future Service .............................. ................ ........................ ... ....................... 144 

• CHAPTER 9 PUBLIC O UTREACH ... .. . ... ...... .. . ... . . .... . .. .. .. . . ...... .. . .. . . .... . . . .... . . ... ...... 145 

9.1 Public Workshops .......................................................................................... 145 

9.2 City and Agency Outreach ............................................................................. 146 

9.3 Final Public Meeting(s) .................................................................................. 146 

• CHAPTER 10 FINANCIAL PLAN .... ••••••• •• •• ••• •••••• •••••••••. •• .• .•• ••. •. . •.•••.••••• •.•••••.•••••..• 149 
10.1 Funding Sources and Amounts ................ ............................. ......................... 149 

10.2 Possible Innovative Financial Strategies ....................................................... 150 

10.3 Revenue from Development and Transit Oriented Development {TOD) ....... 156 
10.4 Financial Projections ...................................................................................... 162 

• CHAPTER 11 RECOMMENDED LONG RANGE TRANSIT PLAN ..................................... 165 

11.1 San Bernardino Valley alternatives ............................................................... 165 

11.2 San Bernardino Valley Recommended LRTP .................................................. 166 

11.3 Victor Valley ................................................................................................... 168 

11.4 Rural Transit Operators ................................................................................. 169 

APPENDICES 

Appendix A- Existing Plans and Policies .................................................................................................. 171 

Appendix B - Transit Riders Survey .......................................................................................................... 187 

Appendix C - Financial Projections ................................. ................... ................. ....... ....... ................ ........ 189 

LIST OF TABLES 

Table ES-1: Recommended LRTP for San Bernardino Valley ....................................................................... 8 

Table 2-1: Existing Transcenters ..................................................................................................... ........... 21 

Table 2-2: Summarized Results of Land Use Survey ................................. .................. .......... .......... ..... ...... 23 

Table 2-3: Year 2006 Population and Employment Data - San Bernardino Valley Cities ............ .............. 33 

Table 2-4: Survey Results ...... ...................................... ............................................................... ............... 34 

Table 3-1: Examples of TOD Densities ............... ............... ......... ................................................................ SS 

Table 3-2: ULl's Minimum Densities for Supporting Transit ...... ................................... ............................. S6 

Table 3-3: TOD Principles and Benefits .......................................................... ........................................... S8 

Table 3-4: MTC's Housing Threshold by transit Mode .............................................................................. 59 

Table 3-5: Performance of TOD's In other regions ................................................. ................................... S9 

Table 4-1: Transportation Analysis Zones in SCAG Counties .................................... ................................. 62 

Table 4-2: Trip Purposes from Trip Generation and Trip Distribution Models ........................................ 66 

Table 4-3: Omnitrans Ridership Validation by Route ................................................................................ 70 

Table 4-4: Omnitrans Ridership by Trip Purpose ....................................................................................... 70 



Table 4-5: Year 2035 Population and Employment Growth Data - San Bernardino Valley Cities .............. 71 

Table 5-1: Mass Transit Service Assumptions for LRTP Alternatives ......................................................... 80 

Table 5-2: San Bernardino Valley Mass Transit Service Assumptions for the baseline Alternative ............ 85 

Table 5-3: San Bernardino Valley Route Service Frequencies in the Plan Alternative ............................... 92 

Table 5-4: San Bernardino Valley Route Service Frequencies in 203S Vision Alternative ......................... 94 

Table 6-1: Year 2035 Base Alternative Transit Ridership Forecast ......................... ................................. 104 

Table 6-2: Year 2035 Base Alternative Om nit rans Performance Measures ............................................. 105 

Table 6-3: Year 2035 Plan Alternative Transit Ridership Forecast ........................................................... 106 

Table 6-4: Year 2035 Plan Alternative Omnitrans Performance Measures ............................................. 107 

Table 6-5: Year 2035 Vision Alternative Transit Ridership Forecast .............................. .......................... 108 

Table 6-6: Year 2035 Vision Alternative Omnitrans Performance Measures ........ ........ .......................... 109 

Table 6-7: Year 2035 Sustainable Land Use Alternative Transit Ridership Forecast.. .............................. 110 

Table 6-8: Year 2035 Sustainable Land Use Alternative Omnitrans Performance Measures .................. 111 

Table 6-9: Comparison of Alternatives for Omnitrans Performance Measures ...................... ................. 113 

Table 6-10: Fleet Expansion Plans for Alternatives .................................................................................. 113 

Table 6-11: Omnitrans Fleet Replacement and Expansion Capital Costs for Alternatives ....................... 114 

Table 6-12: Capital Costs for BRT Corridors in Vision Alternative ............................................................ 115 

Table 6-13: Total Capital Costs for Alternatives ....................... ....... ......................................................... 116 

Table 6-14: Gross Operating and Maintenance Costs for Base Alternative ............................................. 118 

Table 6-15: Gross Operating and Maintenance Costs for Plan Alternative ............................................. 118 

Table 6-16: Gross Operating and Maintenance Costs for Vision Alternative ........................................... 119 

Table 6-17: Net Operating and Maintenance Costs for Alternatives (SAN BAG Costs in $M 2009) ......... 119 

Table 6-18: Total Operating and Maintenance Costs for Alternatives ..................................................... 120 

Table 7-1: Existing VVTA Transit Routes ................................................................................................... 122 

Table 7-2: VVTA Transit Route Service Areas ........................................................................................... 122 

Table 7-3: Victor Valley Population and Employment ... .......................................................................... 123 

Table 7.4: Victor Valley Population and Employment Growth Forecasts ............................................. .... 127 

Table 7-5: Year 2035 Base Alternative -Weekday WTA Transit Service ........................ ........................ 130 

Table 7-6: Year 2035 Plan Alternative - Weekday VVTA Transit Service ................ ......... ........................ 133 

Table 7-7: Year 2035 Vision Alternative -Weekday VVTA Transit Service .............................................. 135 

Table 7-8: Year 2035 Base Alternative -VVTA Performance Measures ........................................ .......... 136 

Table 7-9: WTA Operating and Maintenance Cost - Base Alternative ................................................... 137 

Table 7-10: VVTA Fleet Requirement and Capital Cost - Base Alternative .............................................. 137 

Table 7-11: Year 2035 Plan Alternative - VVTA Performance Measures ................................................. 138 

Table 7-12: VVTA Operating and Maintenance Cost -Plan Alternative ................................... ................ 139 

Table 7-13: VVTA Fleet Requirement and Capital Cost - Plan Alternative .. ........................................... . 139 

Table 7-14: Year 2035 Vision Alternative -VVTA Performance Measures ................. ............................. 140 

Table 7-15: VVTA Operating and Maintenance Cost - Vision Alternative .............. ................................. 140 

Table 7-16: VVTA Fleet Requirement and Capital Cost - Vision Alternative ........................................... 141 

Table 8-1: Population and Employment Growth ....................................................................................... 143 

Table 8-2: Fleet Size, Average Age and Replacement Cost ........................ ............................................... 144 

Table 8-3 : Gross Operating Costs ................................ .............................................................................. 144 

Table 8-4: Net Operating Costs ........... ............................................................ .......................................... 144 

PARSONS iii 



SAN BERNARDINO COUNTY LONG RA N GE TRA NSIT PLAN 

Table 10-1: Measure I Funding Estimates ..................................................... .......................................... 152 

Table 10-2: Funding Projections .. ............................................................................................................ 163 

Table 11-1: SB Valley Alternatives Comparison ............ ..................... ................................. ....... ..... ......... 166 

Table 11-2: SB Valley Alternatives and Financial Projections ................................................................... 166 

Table 11-3: BRT Corridors ........................................................................................................................ 167 

Table 11-4: Recommended LRTP ................................................................ ............................................. 168 

Table 11-5: Victor Valley Alternatives Comparison ................................................................................. 168 

Table 11-6: Victor Valley Alternatives Costs and Financial Projections ................................................... 169 

Table 11-7: Rural Transit Operators ........................................................................................................ 170 

iv I PARSONS 



LIST OF FIGURES 

Figure ES-1: Baseline Transit Alternative .......................... ........................................................................... 3 

Figure ES-2: Plan Transit Alternative .................................................................................................... ........ 4 

Figure ES-3: Vision Transit Alternative ......... .......... ... ........... ....... ................................................................. 5 

Figure ES-4: Sustainable Land Use Transit Alternative ....................... ........ .................................................. 7 

Figure 1-1: San Bernardino County and Surrounding Areas ...................................................................... 10 

Figure 2-1: Existing Omnitrans Routes ..................... ....... ........................................................................... 18 

Figure 2-2: Existing Access Fare Zones .......... ............... .............................................................................. 20 

Figure 2-3: Existing Regional Land Use ....................................................................................................... 24 

Figure 2-4: Existing Regional General Plan Land Use ......................................... .. ...................................... 25 

Figure 2-5: Key Activity Centers .......... ................................................. .... ....... .... ...... ................................. 26 

Figure 2-6: Existing Employment Density .......................................................... ......................................... 31 

Figure 2-7: Existing Population Density ....................................................... .... .................................... ...... .32 

Figure 3-1: Fontana Land Use Concept ... ................................................................................................... 42 

Figure 3-2: TOD Characteristics ................................................ .... ........................... ............... .................... 43 

Figure 3-3: Station Area Planning .................................................. ........ ...... .................... .. ..... .............. , ..... 47 

Figure 4-1: VISION Employment Density Year 2035 ...... ...................... ......................... .......................... .... 72 

Figure 4-2: VISION Population Density Year 2035 ...................................................................................... 73 

Figure 5-1: The Baseline Alternative .......................................................................................................... 76 

Figure 5-2: The Plan Alternative ................ ........... .. .................................................................................... 77 

Figure 5-3: The Vision Alternative ....................................................................... ... .............................. ...... 78 

Figure 5-4: The Vision Sustainable Land Use Alternative ....... ......... ........................................................... 79 

Figure 5-5: sbX Systemwide Plan ........... .......................... .. ................................................... ...................... 81 

Figure 5-6: E Street sbX .............................................................................................................................. 82 

Figure S-7: Planned Omnitrans bus routes ....................................................................................... .......... 88 

Figure 5-8: Redlands Rail Alignment and Station Locations ... .................................................................... 89 

Figure 5-9: Metro Gold line Extension ....................................................................................................... 91 

Figure 5-10: Sustainable Population Density Year 2035 ........................................................ .. ................ 101 

Figure 5-11: Sustainable Employment Density Year 2035 ....................................................................... 102 

Figure 7-1: Victor Valley Existing Population Density ......................... ..................................................... 124 

Figure 7-2: Victor Valley Existing Employment Density .......................................................................... 125 

Figure 7-3: Victor Valley Population Density Year 2035 ..................................... .... ................................. 128 

Figure 7-4: Victor Valley Employment Density Year 2035 ................... ..................................................... 129 

Figure 7-5: VVTA Baseline Alternative .. .................................................. ............ ................. ...... ......... ...... 131 

Figure 7-6: VVTA Plan Alternative ........................ ....................... .................................................... ......... 132 

Figure 7-7: VVTA Vision Alternative ............................................................. ............................................ 134 

Figure 10-1: Measure I Sub Areas ........ .. ............................ ...... ............ .................................... ................ 151 

IPA~SOl\JS I v 



SAN BERNARDINO COUNTY LONG RANGE TRANSIT PLAN 

This page intentiona lly left blank. 

vi I PARSONS 



EXECUTIVE SUMMARY 

Introduction 

Southern California is one of the largest and 
most complex metropolitan areas in the 
nation, and its transportation challenges are 
equa lly large and complex. The County of San 
Bernardino, has the largest land area of any 
county in the contiguous 48 states, and has 
grown by more than 40% since 1990 reaching 
more than 2 million residents. According to 
the San Bernardino Associated Governments 
(SAN BAG}, the population of the county is 
expected to continue growing for the next 30 
years and is expected to reach 3 million 
residents by the year 2035. This increase in 
population, coupled with increases in 
employment and the creation of new job 
centers, will dramatically affect the County's 
transportation systems. In response to these 
changes, local transit systems will need to 
expand and enhance their transit services to 
provide essential mobility for transit 
dependent populations and to relieve traffic 
congest ion. 

Population growth has pushed urbanized 
areas outward into the Victor Valley and the 
Morongo Basin. As urban expansion occurs 
fu rther into the county, the sheer size of the 
county and low density development heavily 
restricts the role of transit in providing 
mobility to many of its citizens. As t he 
population of the county ages and minority 
populat ions continue to grow, shifting 
demographics will continue to influence 
trave l behavior and transit's ability to serve 
regional needs. 

The Long Range Transit Plan (LRTP} addresses 
the county's current and future travel 
challenges and aims to provide a system of 
transit facilities and services that can 
increase transit's role in the future. Given the 
large and diverse nature of the county, the 

ca.124;.1.,tJ,\HI 
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plan is split geographically into th ree areas: 
San Bernardino Valley; Victor Valley; and 
rural areas. 

The San Bernardino Valley comprises 15 
cit ies, plus unincorporated areas, in the 
southwest corner of San Bernardino County. 
While the land in the San Bernardino Valley 
covers less than 2.5 percent of the county, it 
houses more than 70 percent of the county's 
population, and these residents account for 
more than 90 percent of the current transit 
ridership in the county. 

By the planning horizon year 2035, the San 
Bernardino Valley is expected to cont inue its 
explosive growth, with 36% more population, 
42% more households, 77% more jobs, and 
53% more t ravel trips, according to San 
Bernardino Associated Governments 
(SAN BAG) estimates. Given this growth, mass 
transit must play a larger role in serving 
future travel demand to lessen the burden on 
the County's freeways and roads and guide 
responsible growth. 

As future t ravel demand grows on the 
existing road network and t raffic congestion 
increases, transit services provided by local 
bus routes suffer a decrease in reliability and 
an increase in travel times. Premium transit 
service can offer a solution. Many of the 
benefits of premium transit service can 
include increased reliabil ity, competitive 
travel times when compared to the 
automobile and increased mobility and 
accessibility. Premium transit-such as rapid 
buses and rail modes-can also encourage 
more balanced, "transit-oriented" land use 
development near transit stations. Mass 
transit is a "green solution" because it 
attracts ca r drivers to switch to transit, 
thereby lessening air pollutants and energy 
consumption. 


