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My latest statement from Nex-Tech (P.O. Box 158 Lenora, KS www.nex-tech.com) had a 
paragraph on "Nex-Generation Round Up For Youth". I and probably most customers 
don't usually pay attention to those items not on the bill. It states that "your 
Nex-tech bill will be rounded up to the next dollar and the difference donated to 
this non-profit charity." This may be a worthwhile charity; but I object to this way
of getting donations. 
A phone number is given to use to opt out. This is the same or worse than cramming 
as a careful customer who is on the look out for unauthorized charges who didn't 
read the paragraph won't even notice. It seems fairer for a customer to be given the
opportunity to opt in and give permission. I choose the charities to which I donate.
Even at cash registers in retail stores a customer is asked if they want to donate 
to a cause and not a case of opting out. If there is not a FCC rule on this I 
believe there should be. This could amount to several thousand dollars a month in 
the company's bank account accruing interest before the amount withheld is actually 
paid to the charity.
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