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EXHIBIT A
PENETRATION DATA



Atlantic Broadband Penn, LLC

Petition for Determination of Effective Competition
Franchise Area: City of Altoona, PA

CUID: PA0O039

PSID: 003560

Census 2010 Households

19,301

Census 2013 American Community Survey Household
Estimate

18,951

SBCA DBS Subscriber Households Data (received March 4,
2015)
(based on SNL Kagan Zip+4 data)

5,707

Total DBS Penetration
(using Census 2013 American Community Survey Household
Estimate)

30.1%

Total DBS Penetration
(using Census 2010 Households)

29.6%




EXHIBIT A-1

CENSUS HOUSEHOLD INFORMATION



U.S. Census Bureau

AMERICAN

FactFinder C .)\

QT-H1 General Housing Characteristics: 2010

2010 Census Summary File 1

NOTE: For information on confidentiality protection, nonsampling error, and definitions, see http://www.census.gov/prod/cen2010/doc/sf1.pdf.

Geography: Altoona city, Pennsylvania

Subject
OCCUPANCY STATUS

Total housing units
Occupied housing units
Vacant housing units

TENURE
Occupied housing units
Owner occupied
Owned with a mortgage or loan
Owned free and clear
Renter occupied

VACANCY STATUS
Vacant housing units

For rent
Rented, not occupied
For sale only
Sold, not occupied
For seasonal, recreational, or occasional use
For migratory workers
Other vacant

TENURE BY HISPANIC OR LATINO ORIGIN OF
HOUSEHOLDER BY RACE OF HOUSEHOLDER
Occupied housing units

Owner-occupied housing units
Not Hispanic or Latino householder
White alone householder
Black or African American alone householder

American Indian and Alaska Native alone
householder
Asian alone householder

Native Hawaiian and Other Pacific Islander alone
householder
Some Other Race alone householder

Two or More Races householder
Hispanic or Latino householder
White alone householder
Black or African American alone householder

American Indian and Alaska Native alone
householder
Asian alone householder

Native Hawaiian and Other Pacific Islander alone
householder
Some Other Race alone householder

Two or More Races householder
Renter-occupied housing units
Not Hispanic or Latino householder
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Number

21,179
19,301
1,878

19,301
12,450
7,657
4,793
6,851

1,878
674
25
228
87

63

799

19,301
12,450
12,379
12,138

159

25

44
71
45

10
6,851
6,745

Percent

100.0
91.1
8.9

100.0
64.5
39.7
24.8
35.5

100.0
35.9
13
12.1
4.6
3.4
0.1
42.5

100.0
64.5
64.1
62.9

0.8
0.0

0.1
0.0

0.0
0.2
0.4
0.2
0.0
0.0

0.0
0.0

0.0
0.1
35.5
34.9

03/21/2015




Subject
White alone householder
Black or African American alone householder

American Indian and Alaska Native alone
householder
Asian alone householder

Native Hawaiian and Other Pacific Islander alone
householder
Some Other Race alone householder

Two or More Races householder
Hispanic or Latino householder
White alone householder
Black or African American alone householder

American Indian and Alaska Native alone
householder
Asian alone householder

Native Hawaiian and Other Pacific Islander alone
householder
Some Other Race alone householder

Two or More Races householder

X Not applicable.
Source: U.S. Census Bureau, 2010 Census.

Summary File 1, Tables H3, H4, H5, and HCT1.
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Number
6,211
378
15

28
1

2
110
106

61
12

26

Percent
32.2
2.0
0.1

0.1
0.0

0.0
0.6
0.5
0.3
0.1
0.0

0.0
0.0

0.1
0.0

03/21/2015



U.S. Census Bureau

AMERICAN
FactFinder ( .)\
DP04 SELECTED HOUSING CHARACTERISTICS

2009-2013 American Community Survey 5-Year Estimates

Supporting documentation on code lists, subject definitions, data accuracy, and statistical testing can be found on the American Community Survey
website in the Data and Documentation section.

Sample size and data quality measures (including coverage rates, allocation rates, and response rates) can be found on the American Community
Survey website in the Methodology section.

Although the American Community Survey (ACS) produces population, demographic and housing unit estimates, it is the Census Bureau's Population
Estimates Program that produces and disseminates the official estimates of the population for the nation, states, counties, cities and towns and
estimates of housing units for states and counties.

Subject Altoona city, Pennsylvania
Estimate Margin of Error Percent PercenEt Margin of
rror
HOUSING OCCUPANCY
Total housing units 20,931 +/-405 20,931 (X)
Occupied housing units 18,951 +/-411 90.5% +/-1.4
Vacant housing units 1,980 +/-313 9.5% +/-1.4
Homeowner vacancy rate 1.9 +/-1.0 (X) (X)
Rental vacancy rate 6.4 +/-2.3 (X) (X)
UNITS IN STRUCTURE
Total housing units 20,931 +/-405 20,931 X)
1-unit, detached 15,055 +/-460 71.9% +/-1.6
1-unit, attached 1,019 +/-168 4.9% +/-0.8
2 units 1,250 +/-180 6.0% +/-0.9
3 or 4 units 1,041 +/-183 5.0% +/-0.9
5 to 9 units 770 +/-158 3.7% +/-0.8
10 to 19 units 646 +/-167 3.1% +/-0.8
20 or more units 1,017 +/-128 4.9% +/-0.6
Mobile home 133 +/-65 0.6% +/-0.3
Boat, RV, van, etc. 0 +/-22 0.0% +/-0.1
YEAR STRUCTURE BUILT
Total housing units 20,931 +/-405 20,931 X)
Built 2010 or later 8 +/-14 0.0% +/-0.1
Built 2000 to 2009 251 +/-100 1.2% +/-0.5
Built 1990 to 1999 955 +/-146 4.6% +/-0.7
Built 1980 to 1989 876 +/-164 4.2% +/-0.8
Built 1970 to 1979 1,912 +/-233 9.1% +/-1.1
Built 1960 to 1969 1,706 +/-234 8.2% +/-1.1
Built 1950 to 1959 2,671 +/-275 12.8% +/-1.3
Built 1940 to 1949 2,512 +/-258 12.0% +/-1.2
Built 1939 or earlier 10,040 +/-456 48.0% +/-1.9
ROOMS
Total housing units 20,931 +/-405 20,931 X)
1 room 352 +/-145 1.7% +/-0.7
2 rooms 345 +/-111 1.6% +/-0.5

1 of5 03/27/2015



Subject

3 rooms

4 rooms

5 rooms

6 rooms

7 rooms

8 rooms

9 rooms or more
Median rooms

BEDROOMS
Total housing units

No bedroom

1 bedroom

2 bedrooms

3 bedrooms

4 bedrooms

5 or more bedrooms

HOUSING TENURE
Occupied housing units

Owner-occupied

Renter-occupied

Average household size of owner-occupied unit
Average household size of renter-occupied unit

YEAR HOUSEHOLDER MOVED INTO UNIT
Occupied housing units
Moved in 2010 or later
Moved in 2000 to 2009
Moved in 1990 to 1999
Moved in 1980 to 1989
Moved in 1970 to 1979
Moved in 1969 or earlier

VEHICLES AVAILABLE
Occupied housing units
No vehicles available
1 vehicle available
2 vehicles available
3 or more vehicles available

HOUSE HEATING FUEL
Occupied housing units

Utility gas
Bottled, tank, or LP gas
Electricity
Fuel oil, kerosene, etc.
Coal or coke
Wood
Solar energy
Other fuel
No fuel used

SELECTED CHARACTERISTICS
Occupied housing units
Lacking complete plumbing facilities
Lacking complete kitchen facilities
No telephone service available
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Estimate

1,387
1,797
3,228
4,976
3,787
2,499
2,560

6.2

20,931
411
2,316
4,724
9,547
SSo
576

18,951
12,666
6,285

2.52
2.08

18,951
2,451
7,633
3,399
1,813
1,624
2,031

18,951
2,544
7,761
6,390
2,256

18,951
16,510
188
1,310
606

75

124

104
34

18,951
62

218
391

Altoona city, Pennsylvania

Margin of Error

+/-202
+/-237
+/-321
+/-385
+/-297
+/-245
+/-259

+/-0.1

+/-405
+/-151
+/-227
+/-345
+/-445
+/-275
+/-121

+/-411
+/-354
+/-330

+/-0.06
+/-0.10

+/-411
+/-260
+/-372
+/-271
+/-196
+/-195
+/-172

+/-411
+/-262
+/-421
+/-319
+/-213

+-411
+-460
+/-75
+/-182
+/-151
+/-59
+/-76
+/-22
+/-46
+/-29

+/-411
+/-39
+/-90
+/-127

Percent

6.6%

8.6%
15.4%
23.8%
18.1%
11.9%
12.2%

)

20,931

2.0%
11.1%
22.6%
45.6%
16.0%

2.8%

18,951
66.8%
33.2%

)
)

18,951
12.9%
40.3%
17.9%

9.6%

8.6%
10.7%

18,951
13.4%
41.0%
33.7%
11.9%

18,951
87.1%
1.0%
6.9%
3.2%
0.4%
0.7%
0.0%
0.5%
0.2%

18,951
0.3%
1.2%
2.1%

Percent Margin of

Error

+/-1.0
+/-1.1
+/-1.5
+/-1.8
+/-1.4
+/-1.1
+/-1.2

X)

X)
+/-0.7
+/-1.1
+/-1.6
+/-1.9
+/-1.3
+/-0.6

(X)
+/-1.5
+/-1.5

)
)

X)
+/-1.4
+/-1.7
+/-1.3
+/-1.0
+/-1.0
+/-0.9

X)
+/-1.3
+/-2.0
+/-1.6
+/-1.1

X)
+/-1.3
+/-0.4
+/-1.0
+/-0.8
+/-0.3
+/-0.4
+/-0.1
+/-0.2
+/-0.2

(X)
+/-0.2
+/-0.5
+/-0.7
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Subject

OCCUPANTS PER ROOM
Occupied housing units
1.00 or less
1.01to0 1.50
1.51 or more

VALUE
Owner-occupied units

Less than $50,000
$50,000 to $99,999
$100,000 to $149,999
$150,000 to $199,999
$200,000 to $299,999
$300,000 to $499,999
$500,000 to $999,999
$1,000,000 or more
Median (dollars)

MORTGAGE STATUS
Owner-occupied units
Housing units with a mortgage
Housing units without a mortgage

SELECTED MONTHLY OWNER COSTS (SMOC)
Housing units with a mortgage
Less than $300
$300 to $499
$500 to $699
$700 to $999
$1,000 to $1,499
$1,500 to $1,999
$2,000 or more
Median (dollars)

Housing units without a mortgage
Less than $100
$100 to $199
$200 to $299
$300 to $399
$400 or more
Median (dollars)

SELECTED MONTHLY OWNER COSTS AS A
PERCENTAGE OF HOUSEHOLD INCOME (SMOCAPI)
Housing units with a mortgage (excluding units where
SMOCAPI cannot be computed)
Less than 20.0 percent

20.0 to 24.9 percent
25.0 to 29.9 percent
30.0 to 34.9 percent
35.0 percent or more

Not computed

Housing unit without a mortgage (excluding units
where SMOCAPI cannot be computed)
Less than 10.0 percent

10.0 to 14.9 percent
15.0 to 19.9 percent
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Estimate

18,951
18,800
81
70

12,666
2,379
6,012
2,462
1,242

364
144

32

Silt
82,300

12,666
7,298
5,368

7,298
25
381
1,235
2,933
2,043
487
194
891

5,368
20
236
1,189
1,669
2,254
374

7,286

3,579
1,027
724
498
1,458

12

5,334

1,937
1,315
761

Altoona city, Pennsylvania

Margin of Error

+/-411
+/-436
+/-41
+/-61

+/-354
+/-227
+/-364
+/-236
+/-180
+/-74
+/-58
+/-24
+/-26
+-2,211

+/-354
+/-338
+/-306

+/-338
+/-25
+/-103
+/-209
+/-257
+/-230
+/-125
+/-64
+/-20

+/-306
+/-23
+/-90
+/-174
+/-168
+/-217
+/-10

+/-339

+/-293
+/-170
+/-149
+/-139
+/-173

+/-19

+/-306

+/-191
+/-191
+/-121

Percent

18,951
99.2%
0.4%
0.4%

12,666
18.8%
47.5%
19.4%
9.8%
2.9%
1.1%
0.3%
0.2%

)

12,666
57.6%
42.4%

7,298
0.3%
5.2%

16.9%
40.2%
28.0%
6.7%
2.7%

)

5,368
0.4%
4.4%

22.1%
31.1%
42.0%

)

7,286

49.1%
14.1%
9.9%
6.8%
20.0%

)

5,334

36.3%
24.7%
14.3%

Percent Margin of

Error

(X)
+/-0.4
+/-0.2
+/-0.3

X)
+/-1.8
+/-2.3
+/-1.9
+/-1.4
+/-0.6
+/-0.5
+/-0.2
+/-0.2

X)

(X)
+/-2.1
+/-2.1

X)
+/-0.3
+/-1.4
+/-2.7
+/-3.0
+/-2.8
+/-1.7
+/-0.9

X)

X)
+/-0.4
+/-1.6
+/-2.9
+/-2.9
+/-3.2

X)

*)

+/-3.3
+/-2.2
+/-2.0
+/-1.8
+/-2.4

)

)

+/-3.2
+/-3.0
+/-2.3
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Subject

Altoona city, Pennsylvania

Estimate Margin of Error Percent PercenEt Margin of
rror
20.0 to 24.9 percent 416 +/-97 7.8% +/-1.8
25.0 to 29.9 percent 282 +/-77 5.3% +/-1.4
30.0 to 34.9 percent 175 +/-59 3.3% +/-1.1
35.0 percent or more 448 +/-113 8.4% +/-2.0
Not computed 34 +/-33 (X) (X)
GROSS RENT
Occupied units paying rent 5,998 +/-332 5,998 (X)
Less than $200 160 +/-64 2.7% +/-1.1
$200 to $299 830 +/-140 13.8% +/-2.4
$300 to $499 1,259 +/-173 21.0% +/-2.7
$500 to $749 2,456 +/-260 40.9% +/-3.4
$750 to $999 927 +/-208 15.5% +/-3.3
$1,000 to $1,499 357 +/-114 6.0% +/-1.8
$1,500 or more 9 +/-15 0.2% +/-0.2
Median (dollars) 548 +/-14 X) (X)
No rent paid 287 +/-96 X) X)
GROSS RENT AS A PERCENTAGE OF HOUSEHOLD
INCOME (GRAPI)
Occupied units paying rent (excluding units where 5,889 +/-332 5,889 (X)
GRAPI cannot be computed)
Less than 15.0 percent 644 +/-132 10.9% +/-2.2
15.0 to 19.9 percent 546 +/-131 9.3% +/-2.2
20.0 to 24.9 percent 643 +/-152 10.9% +/-2.6
25.0 to 29.9 percent 967 +/-146 16.4% +/-2.4
30.0 to 34.9 percent 573 +/-136 9.7% +/-2.2
35.0 percent or more 2,516 +/-272 42.7% +/-3.6
Not computed 396 +/-119 (X) (X)

Data are based on a sample and are subject to sampling variability. The degree of uncertainty for an estimate arising from sampling variability is
represented through the use of a margin of error. The value shown here is the 90 percent margin of error. The margin of error can be interpreted
roughly as providing a 90 percent probability that the interval defined by the estimate minus the margin of error and the estimate plus the margin of
error (the lower and upper confidence bounds) contains the true value. In addition to sampling variability, the ACS estimates are subject to
nonsampling error (for a discussion of nonsampling variability, see Accuracy of the Data). The effect of nonsampling error is not represented in these
tables.

The median gross rent excludes no cash renters.

In prior years, the universe included all owner-occupied units with a mortgage. It is now restricted to include only those units where SMOCAPI is
computed, that is, SMOC and household income are valid values.

In prior years, the universe included all owner-occupied units without a mortgage. It is now restricted to include only those units where SMOCAPI is
computed, that is, SMOC and household income are valid values.

In prior years, the universe included all renter-occupied units. It is now restricted to include only those units where GRAPI is computed, that is, gross
rent and household Income are valid values.

Median calculations for base table sourcing VAL, MHC, SMOC, and TAX should exclude zero values.

The 2007, 2008, 2009, 2010, 2011, 2012, and 2013 plumbing data for Puerto Rico will not be shown. Research indicates that the questions on
plumbing facilities that were introduced in 2008 in the stateside American Community Survey and the 2008 Puerto Rico Community Survey may not
have been appropriate for Puerto Rico.

Telephone service data are not available for certain geographic areas due to problems with data collection. See Errata Note #93 for details.
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While the 2009-2013 American Community Survey (ACS) data generally reflect the February 2013 Office of Management and Budget (OMB)
definitions of metropolitan and micropolitan statistical areas; in certain instances the names, codes, and boundaries of the principal cities shown in
ACS tables may differ from the OMB definitions due to differences in the effective dates of the geographic entities.

Estimates of urban and rural population, housing units, and characteristics reflect boundaries of urban areas defined based on Census 2010 data. As
a result, data for urban and rural areas from the ACS do not necessarily reflect the results of ongoing urbanization.

Source: U.S. Census Bureau, 2009-2013 5-Year American Community Survey

Explanation of Symbols:

1. An** entry in the margin of error column indicates that either no sample observations or too few sample observations were available to
compute a standard error and thus the margin of error. A statistical test is not appropriate.

2. An'-'entry in the estimate column indicates that either no sample observations or too few sample observations were available to compute an
estimate, or a ratio of medians cannot be calculated because one or both of the median estimates falls in the lowest interval or upper interval of an
open-ended distribution.

3. An - following a median estimate means the median falls in the lowest interval of an open-ended distribution.

4. An '+ following a median estimate means the median falls in the upper interval of an open-ended distribution.

5. An "**' entry in the margin of error column indicates that the median falls in the lowest interval or upper interval of an open-ended distribution. A
statistical test is not appropriate.

6. An "****"entry in the margin of error column indicates that the estimate is controlled. A statistical test for sampling variability is not appropriate.

7. An'N'entry in the estimate and margin of error columns indicates that data for this geographic area cannot be displayed because the number of
sample cases is too small.

8. An'(X)' means that the estimate is not applicable or not available.



EXHIBIT B
CHANNEL LINEUPS



l D I R ECTV For the latest channel listing,
: Effective 1/5/15 visit directv.com/channelguide

NETWORKS z uE z sk g sk
SgEs SgES SgEE
woxDa woxDo. wxDao.

DIRECTV CINEMA® Information 100,200 (XXX ESPN 206 HD (XX X ] NBC Universo® 410 (X X}

DIRECTV CINEMA® 125-199, 1100 HD ESPN2 209 HD ® New Music Channel 343 (]

DIRECTV CINEMA" in 3D* 104,105 3D ESPNEWS 207 HD Newsmax 349

DIRECTV On Demand’ 1000-1890 HD (XXX ESPNU 208 HD NFL Network 212 HD

DIRECTV PPV Adult® 195-197 + Esquire Network 235 NHL Network 215 HD

DIRECTV PPV Events 119-124,400 + EWTN 370 Nick Jr. 301

DIRECTV HD SPORTSMIX® 205 HD (XXX ) Food Network 231HD Nickelodeon/Nick at Nite (East) 299 HD

Local Channels? 2-69 HD (XX X FOX Business Network 359 HD Nickelodeon/Nick at Nite (West) 300

A&E 265 HD (XXX FOX News Channel 360 HD Nicktoons 302

ABC Family 311HD (XXX} FOX Sports 1 219 HD NRB 378

Al Jazeera America 347 (XXX FOX Sports 2 618 HD Outdoor Channel 606

AMC 254 HD (XXX ] Free Speech TV' 348 Ovation 274 HD

American Heroes 287 000 Fuse 339 OWN (Oprah Winfrey Network) 279 HD

Animal Planet 282 HD (XXX FX 248 HD Oxygen 251

AUDIENCE® 239 HD (XXX FX Movie Channel 258 pivot 267

AXS TV 340 HD 000> FXX 259 HD POP 273

BabyFirst TV' 293 (XX X fyi 266 HD Pursuit Channel 604

Back9Network 262 (XXX Galavision 404 HD Qvc 275 HD

BBC America 264 HD (XXX ) GEB America' 363 QVC Plus 315

BET 329 HD (XXX ] GEM Shopping Network 228 ReelzChannel 238 HD

Bloomberg TV 353 HD (XX X GOD TV! 365 Regional Sports Networks 628-699 HD

Boomerang 298 o0 Golf Channel 218 HD RFD-TV 345

Bravo 237 HD (XXX Great American Country (GAC) 326 Science 284 HD

BTN 610 HD (XXX} GSN 233 SEC Network 611 HD

BYUtv 374 (XXX H2 271HD ShopHQ 316

CANAL ONCE? 447 (XXX Hallmark Channel 312 HD Spike 241HD

Cartoon Network (East) 296 HD (XXX Hallmark Movies & Mysteries' HD only 565 HD Sprout 295

Cartoon Network (West) 297 (XX X HGTV 229 HD Syfy 244 HD

Centric 330 (X X} HISTORY 269 HD TBS 247 HD

Chiller 257 [ 1) HITN TV3 461 TCM 256 HD

Church Channel 371 (XXX ) HLN 204 HD TCT Network 377

Cloo 308 (X ] Hope Channel' 368 TeenNick 303

CMT 327 HD (XXX ] HSN 240 Tennis Channel 217 HD

CNBC 355 HD (XXX} IFC 564 HD TLC 280 HD

CNBC World 357 (XXX} INSP 364 TNT 245 HD

CNN 202 HD (XXX ] Investigation Discovery 285 HD Travel Channel 277 HD

Comedy Central 249 HD (XXX ION Television (East) 305 HD Trinity Broadcasting Network (TBN) 372

Cooking Channel 232 HD (XXX ION Television (West) 306 truTv 246 HD

C-SPAN 350 (XXX Jewelry Television 313 TV Land 304 HD

C-SPAN2 351 (XX X Jewish Life Television' 366 TV One 328

CTN 376 (XXX ] Lifetime 252 HD TVG 602

Daystar 369 (XXX Link TV 375 Univision Deportes Network 455 HD

Destination America 286 HD (X X} LMN 253 HD Univision (East) 402 HD

Discovery 278 HD (XX X Logo 272 UP 338

Discovery Family Channel 294 (X X} MAVTV 214 USA Network 242 HD

Discovery Life 261 (X X ] MLB Network 213 HD Velocity' 281HD

Disney Channel (East) 290 HD (XXX ) MSNBC 356 HD VH1 335 HD

Disney Channel (West) 291 (XX X MTV 331HD VH1 Classic 337

Disney Junior 289 HD (XXX MTV2 333 HD Vme3 440

Disney XD 292 HD (XXX} NASA TV' 346 WE tv 260

DIY Network 230 HD (X X} Nat Geo WILD 283 HD The Weather Channel 362 HD

E! 236 HD (XX X National Geographic Channel 276 HD WeatherNation 361HD

El Rey 341 (X ] NBA TV 216 HD (X X ) WGN America 307 HD

Enlace? 448 HD (XXX NBC Sports Network 220 HD (X X ] The Word Network 373

HD HIGH DEFINITION* 3D CHANNELSIN3D*  + ALACARTE PROGRAMMING  » NOT AVAILABLE IN STANDARD DEFINITION WonldliahvesQelevisionlGVLIN IEs67



For the latest channel listing,

DIRECTV

Effective 1/5/15 visit directv.com/channelguide
PREMIUM &
SUBSCRIPTION -3 3 -
CHANNELS Ssiz S<3= B.52
==t S=3E S=3E
DIRECTV" HD EXTRA PACK' + SHOWTIME: UNLIMITED + SPORTS PACK +
Crime & Investigation 571HD > FLIXs 556 ° Altitude Sports 681HD [}
Hallmark Movies & Mysteries 565HD o) THE MOVIE CHANNEL™ EAST 553 HD (X ] belN SPORTS 620HD [}
HDNet Movies 566 HD > THE MOVIE CHANNEL™ WEST 554 ( X ] CBS Sports Network 2210 eee®
MGM 567HD > THE MOVIE CHANNEL™" XTRA EAST' 555 HD o) Comcast SportsNet Bay Area 696 HD [ ]
Palladia 572HD 2 SHOWTIME: EAST 545HD [ ] Comcast SportsNet California 698 HD °
ShortsHD 573HD > SHOWTIME: WEST 546 HD [ ] Comcast SportsNet Chicago 665HD [ ]
Smithsonian Channel 570HD > SHOWTIME 2- 547 HD [} Comcast SportsNet Mid-Atlantic 642HD [}
Sony Movie Channel 568HD > SHOWTIME BEYOND.' 550 HD o> Comcast SportsNet New England 630 HD °
Universal 569 HD > SHOWTIME EXTREMEs« 549HD ([ ] ESPN Classic 614 ([ ]
SHOWTIME NEXT' 551HD (14 FOX Deportes 425 [ ]
HBO" + SHOWTIME: SHOWCASE 548HD ([ ] FSN Arizona 686 HD ([ ]
HBO East 50THD [ SHOWTIME WOMEN./ 552HD o) FSN Cincinnati 661HD [ ]
HBO West 504 HD [ ] SundanceTV 557 (X ] FSN Detroit 663 HD °
HBO2 East 502HD [} FSN Florida 654 HD ®
HBO2 West 505HD [ CINEMAX* + FSN Midwest 671HD ([ ]
HBO Comedy' 506 HD [ )2 5StarMAX East’ 520HD (]2 FSN North 668HD [ ]
HBO Family East 507 HD [ ] ActionMAX East' 519 HD o> FSN Ohio 660 HD °
HBO Family West 508 ([ ] Cinemax' 523HD (12 FSN San Diego 694 HD [
HBO Latino S511HD [ Cinemax East 515HD ([ ] FSN South 646 HD ([ ]
HBO Signature 503HD ([ ] Cinemax West 516 HD ° FSN Southwest 676 HD [}
HBO Zone' 509 HD o> MoreMAX' 517HD (14 FSN West 692HD ([ ]
MovieMAX East' 521HD o) MASN 640HD [
STARZ® SUPER PACK + ThrillerMAX' 522HD (14 MSG 634 HD ([ ]
ENCORE East 535HD [ X ] MSG+ 635HD [ ]
ENCORE West 536 [ X ] A LA CARTE PROGRAMMING + NESN 628 ([ ]
ENCORE Action 541HD [ X ) Adult Programming® 579-599 Prime Ticket 693 HD [ ]
ENCORE Black 540 (X ) DOG TV 354 ROOT SPORTS Northwest 687HD )
ENCORE Classic 537 [ X ] ESPN FULL COURT?® 720-727 ROOT SPORTS Pittsburgh 659 HD [ ]
ENCORE Family 542 [ X ] ESPN GamePlan® 788-793 ROOT SPORTS Rocky Mountain 683 HD ([ ]
ENCORE Suspense 539 [ X FOX Soccer Plus 621HD ROOT SPORTS Southwest 674 HD ®
ENCORE Westerns 538 [ ) International Chs. 2000-2220 SNY 639HD [}
STARZ East 527HD [ MLB EXTRA INNINGS 720-749 HD SportSouth 649 HD [ ]
STARZ West 528HD [ MLS Direct Kick™ 471-476 HD Sportsman Channel 605 (X X )
STARZ Cinema’ 531HD o> NBA LEAGUE PASS 750-768 HD SportsTime Ohio 662HD [ ]
STARZ Comedy’ 526 HD [ 24 NFL SUNDAY TICKET 701-717 HD SUN Sports 653 HD ([ ]
STARZ Edge’ 529 HD [ NHL® CENTER ICE® 769-795HD Time Warner Cable Deportes 458HD [ ]
STARZ In Black’ 530HD [ Time Warner Cable SportsNet 691HD °
STARZ Kids & Family' 525HD o> UniMds 408HDe e 0@
Universal Sports 625 ([ ]
FIND YOUR 1001 Customer Information 500s Premium Channels YES Network® 631HD o
2-69 Local Channels 600s Regional Sports Networks
CHANNELS 100s DIRECTV CINEMA® Movies 700s Sports Subscriptions
and PPV Events and Interactive Experiences For FAMILY™ Package channels,
200s Education and Entertainment 800s SonicTap® Music Channels®  go to directv.com/family
300s Culture and News 1000s DIRECTV On Demand’ For international channels,
400s Spanish-language Programming® 2000s International Programming go to directv.com/international

Al programming subject to change at any time. Television channels effective 1/5/15. Get updates at directv.com/channelguide. *To access DIRECTV HD programming, HD equipment along with Advanced Receiver Service required. Number of HD channels varies based on package selection. For MDU
customers: to access DIRECTV HD programming, customer must reside in a DIRECTV D2 Advantage- or DIRECTV IPAdvantage™-capable property. Plus, HD equipment is required. 'Requires HD equipment. 2Eligibility for local channels based on service address. Visit directv.com/locals and directv.com/rsn to see
what s available in your area. *Requires a DIRECTV Multi-Satellite System. ‘DIRECTV 3D content requires HD equipment including a compatible 30 HOTV and 30 glasses. An Advanced Receiver fee applies for HD equipment. For mare information, visit directv.com/3D. *Must be 18 years or older to order. Contains
explicit sexual content, complete nudity and graphic adult situations. Viewer discretion is advised. DIRECTV System has a feature that restricts access to channels. ¢YES Network available as a local regional sports network package in CT, NY and in parts of NJ and PA as determined by ZIP code. Portions of YES
Netwark programming available in SPORTS PACK premium package in the remainder of DIRECTV service areas. "Access to available DIRECTV On Demand programming is based on package selection. Actual number of shows and movies will vary. Additional fees apply for new releases. Some DIRECTV On Demand
content requires an HD DVR (HR20 or later) or DVR (R22 or later), DIRECTV CINEMA Connection Kit and broadband Internet service with speeds of 750 kbps or higher, and a network router with an available Ethernet port. Visit directv.com/mavies for details. ncludes English-language broadcast channels with
alternate Spanish audio. *Professional and collegiate sports subscriptions sold separately. Blackout restrictions and other conditions apply. Programming, pricing, terms and conditions subject to change at any time. Pricing residential. Taxes not included. Receipt of DIRECTV programming is subject to the terms
of the DIRECTV Customer Agreement; a copy is provided at directv.com/legal and in your order confirmation. "*Availability of channel varies by package. Visit directv.com/packages to confirm availability. ©2015 DIRECTV. DIRECTV and the Cyclone Design logo, DIRECTV CINEMA, AUDIENCE, CHOICE, FAMILY SELECT
and PREMIER are trademarks of DIRECTV, LLC . ALl other trademarks and service marks are the property of their respective owners. 0215CHANLEN
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