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SUPPLEMENTAL DIRECT TESTIMONY OF KELLY GOODE 

I, Kelly Goode, hereby declare: 

I. Background

1. From 2008 to 2011, I was the Senior Vice President of Programming for 

GSN.  As the head of programming, I had oversight for all aspects of original programming, 

acquisitions, and production for the network and reported directly to David Goldhill, GSN’s 

Chief Executive Officer.  From 2011 to 2013, I was an in-house executive producer for GSN 

with responsibility for developing reality, competition, and digital content for the network.  Since 

July 2013, I have been Vice President, Original Programming, for ABC Family. 

2. I have over thirty years of experience in the television industry, with 

particular experience in programming.  My career began at Columbia Pictures Television, where, 

from 1984 to 1986, I was the Manager of Current Programs in the television division.  I later 

moved to CBS as an executive in the comedy development department.  At CBS, I was also Vice 

President, Series Programming, for CBS Productions (1991-1996), where I participated in the 

development of original programming content, including Caroline in the City, Dave’s World, Dr.

Quinn: Medicine Woman, and Touched By An Angel.  I have also served as Head of Television 

Programming for New Deal Productions (2007-2008), which, at the time, had a production deal 

with Warner Brothers.  

3. For nearly the last twenty years, my work has principally focused on the 

development of programming for woman-oriented networks.  From 1997 to 1999, I was the Head 

of Series Development, West Coast for Lifetime Television, one of the first cable networks 

devoted to programming focused on the interests of women.  From 2000 to 2005, I was 

Lifetime’s Senior Vice President, Series Programming.  In these roles, I had oversight of original 
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programming, including development, pilot production, and current programming.  While at 

Lifetime, I was part of the team that launched the network’s first original scripted and non-

scripted series, including Strong Medicine, The Division, Any Day Now, and New Attitudes.  My 

understanding is that this experience in developing female-oriented programming was a key 

element in GSN’s interest in hiring me to lead the network’s programming efforts. 

II. GSN’s Programming Strategy 

4. When I joined GSN in 2008, it was made clear to me that all components 

of the network were to focus on broadening and deepening the network’s appeal among women 

viewers in the 18 to 54 demographic.  As soon as I assumed the senior programming position at 

GSN, Mr. Goldhill informed me that he wanted me to pursue a reinvigoration of the GSN 

programming lineup:  to introduce new, more modern programming that would appeal to women 

18 to 54; to introduce new, fresh talent to GSN’s programs; to introduce new programming 

forms to the network; and to bring into the network the programming team necessary to 

implement this overarching strategy.    

5. Based on my experience in programming, I understand that developing a 

successful catalogue of programming involves a long-term commitment and requires the 

consideration of a wide portfolio of programming and talent.  During my time at GSN, the 

programming department considered hundreds of ideas for inclusion in the network’s lineup and 

was in constant discussions internally — and with other departments at GSN — about the 

appropriate programming strategy for drawing a larger audience of women 18 to 54.  See GSN 

Exh. 64 ; GSN Exh. 71 

; GSN Exh. 147

; GSN Exh. 153 ; GSN Exh. 

51 ; GSN Exh. 144 
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; GSN Exh. 149 

.  We also considered a wide range of programming talent we thought would 

appeal to our target audience of women ages 18 to 54 and created financial incentives for hosts 

who successfully drew viewers from that demographic segment.  See GSN Exh. 54 

; GSN Exh. 79 

;

GSN Exh. 81 ; GSN Exh. 92 

.

6. To that end, following my arrival, my team focused on programming 

specifically focused on building on the network’s viewership among women 18 to 54, with a 

particular emphasis on relationship and lifestyle programming.  See GSN Exh. 78 

; GSN Exh. 72

.  During my tenure as the head of programming at GSN, the network debuted 

a slate of original programming thematically focused on relationships, dating, and romance.

That portfolio included Love Triangle, a dating show hosted by Wendy Williams, featuring 

couples caught in real-life “love triangles”; The Newlywed Game, hosted by Sherri Shepherd, a 

highly-recognizable female host from The View, in which newly married couples face off in a 

series of question rounds; Baggage, a relationship show where participants reveal embarrassing 

secrets, or “baggage,” to a potential date; and Honey Please, a hidden camera format where 

couples compete for cash prizes by performing household-related challenges.   
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7. The network also launched Carnie Wilson: Unstapled, a reality program 

that looked at the  of Carnie Wilson, the 

former host of The Newlywed Game.  GSN Exh. 50; see also GSN Exh. 40.  Like GSN’s other 

original programming, Carnie Wilson: Unstapled sought to reflect many of  the issues 

See GSN Exh. 43.  The network 

gave especially close attention to the program’s performance among the key women 18 to 54 

demographic.  See GSN Exh. 49 

; GSN Exh. 47 .

8. GSN’s game show and competition programming also targets a 

predominantly female audience.  Indeed, in my experience, game show viewership tends to be 

heavily female, and in my programming role at Lifetime, we looked at the type of competition 

programming that made up GSN’s schedule as part of Lifetime’s effort to develop its own game 

show content that would appeal to women in the 18 to 54 bracket.  During my time at GSN, the 

network’s programming lineup included a number of competition programs geared toward 

attracting women viewers, including Dancing With the Stars, which GSN acquired the rights to 

air; Deal or No Deal, a program hosted by Howie Mandel, where participants competed for cash 

prizes, typically surrounded and cheered on by their family and friends; 1 vs. 100, hosted by 

Carrie Ann Inaba, a popular female host from Dancing With The Stars; and American Bible 

Challenge, where participants compete for cash prizes that are donated to charity and which we 

developed because we understood that female audiences drive viewing of faith-based 

programming.     
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9. GSN recognized scheduling as a critical component of the potential 

success of this programming lineup, and GSN’s schedule ultimately reflected its renewed focus 

on the network’s original programming aimed at women.  By December 2010, GSN’s key 

Monday-Friday, primetime schedule was occupied by original programming targeting women 18 

to 54, with relationship-themed shows including The Newlywed Game, Baggage, and 1 vs. 100.

See GSN Exh. 94. 

III. Programming Overlap With WE tv 

10. As a programming executive, it was necessary for me to remain apprised 

of programming initiatives and strategy at other networks that target the same core audience as 

GSN. See, e.g., GSN Exh. 145 

.  One of those networks was WE tv, whose schedule around the time of the retiering 

focused on content that is thematically similar to GSN’s relationship and female-oriented 

programming.  For example, WE tv’s schedules have included Bridezillas, a reality show that 

follows the lives of engaged women as they prepare for their weddings and aired on WE from 

2004 to 2013; Rich Bride, Poor Bride, a show that follows engaged couples as they plan their 

weddings based on a suggested budget and aired on WE from 2006 to 2011; and I Do Over, a 

show that gives couples a second chance at wedding planning and aired in 2011.

11. Given the overlap in our target audiences, GSN has also competed directly 

against WE tv for the same programming and the same talent.  For example, in 2011, author John 

Gray pitched us on an unscripted program titled Divorce Rehab.  I understand that WE tv 

received the same pitch from Mr. Gray.  As another example, we have on several occasions 

considered comedian Tammy Pescatelli, a WE tv performer featured on the reality series A Stand 

Up Mother, to host programming on our network.  Ms. Pescatelli has auditioned for our 

executives on a number of occasions.  In July 2011, for instance, Ms. Pescatelli came to GSN to 
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